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Ecommerce:
40 Years Later:
Still Evolving
Opportunities for entrepreneurs,
merchants soar
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“

Around here, we have some special insurance requirements.
That’s where I use my experience and knowledge of the area to get
Ryan O’Connell
the best coverage possible for all my clients.

”

Vice President
Personal Insurance

774.237.6711 I rogersgray.com
You don’t buy homeowners insurance FROM
Rogers & Gray; you buy homeowners insurance
WITH Rogers & Gray. We’re committed to
making sure you always have one of the most
intelligent, thoughtful people in the business
to turn to.

Gig-speed to more businesses
in more places

Nope.

Yes.

Access to over 19 million Xfinity
WiFi hotspots nationwide

Nope.

Yes.

More reliable with more 4G LTE
coverage for small business

Nope.

Yes.

35 Voice features and solutions
that grow with your business

Nope.

Yes.

2-hour appointment windows

Not Really.

Really.
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Electronic Commerce
We cannot escape the digital world no matter
what we try to do. Whoever thought that just
a few years ago the majority of our shopping
would be done online in the comfort of our
homes? It seems like just yesterday that the
dot com bubble broke and everyone thought
the Internet was dead forever. What really happened back then was that young entrepreneurs
learned from their mistakes and then came
back stronger. You are witnessing that daily
when some sharp person decides to take a
risk and make a living on the web. They are all
around us.
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Ecommerce is the activity of buying or selling
of products or over the internet. The ability
to do this has opened up the possibilities for
anyone to set up a retail company and put
themselves in business. However, there is a
lot of behind the scenes support that is needed
in order to be successful: what is the go-to
market strategy, what is the digital marketing
strategy, how does someone access capital in
order to fund these two important business
building components. You just don’t put up a
website and expect people to come visit.

21

Ecommerce strategies are comprised of many
other services besides just selling products
on the web, such as B2B buying and selling,
electronic marketing, email marketing and live
chat, to name a few.
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As a matter of fact, the very first internet
sale happened in either 1971 or 1972 between
a technology group and some engineers from
MIT. They were arranging a sale of cannabis.
Go figure.
We hope you enjoy this month’s cover story
and learn something new about the business
of Ecommerce.

Reprint requests should be made out to:
Reprints/Cape & Plymouth Business and
mailed to the Cape Business Publishing
Group offices.
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Connecting Businesses
throughout Cape Cod, the
Islands, Plymouth
and the South Shore

Everything you need to run your business

Banking products essential for getting the job done.
As a business owner, you know what you need to keep things running smoothly.
At The Coop, we have business products that use the latest technology, like scanners that let you deposit
checks right from your office and Online and Mobile Banking services that let you bank anytime, anywhere.

Third Party Lender of the Year

Member FDIC • Member SIF

Supporting small business growth and job creation are the most
important things we do as a community bank, and we’re proud
to be recognized by the U.S. Small Business Association of
Massachusetts as the 2018 SBA Third Party Lender of the Year.

mycapecodbank.com • 508.568.3400
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By the Numbers

Branding
Can Help
Separate You
From the Rest
of the Pack
THE SOUTHCOAST’S NEWEST LUXURY RENTAL COMMUNITY
1-2 BED, 1 BATH LUXURY APARTMENTS
HIGH CEILINGS, OVERSIZED WINDOWS,
STAINLESS APPLIANCES, AND GRANITE COUNTERTOPS
EASY ACCESS TO INTERSTATE, COMMUTER RAIL,
RESTAURANTS, SHOPS, BEACHES, WALKING TRAILS

The term “branding” is mentioned constantly
in all things business-related, but what exactly
does it mean?
Well, according to entrepreneur.com, it’s
“the marketing practice of creating a name,
symbol or design that identifies and differentiates a product from other products. An effective brand strategy gives you a major edge in
increasingly competitive markets. Simply put,
your brand is your promise to your customer.”
Small business owners would be wise to
invest time and effort into their branding. A
strong brand with wide recognition can be
worth millions, if not billions, of dollars. Here
are some important and interesting statistics in
regard to branding:
SOURCE: FITSMALLBUSINESS.COM

2900 SF STOREFRONT AT ROSEBROOK
IDEAL FOR COFFEE SHOP OR BAKERY

Located at intersection of Interstates 495/195, Rtes 25, 28
Hundreds of on-site employees, residents, and visitors daily
INCENTIVES AVAILABLE FOR THE RIGHT TENANT!
CALL JIM KANE AT 774-766-2309 FOR INFORMATION

Rosebrook

AN A.D. MAKEPEACE COMMUNITY
ADMakepeace.com

$286 billion

The brand worth the most in the entire world is
Alphabet – better known as Google – and it’s worth
$286 billion.

10

It takes just 10 seconds for customers to make an
instant decision whether or not they like and trust
your brand. Make those 10 seconds count by investing in quality branding, especially visual branding,
which accounts for a good deal of first impressions.

80%

Visual branding includes choosing the color, logotype, and other aspects of the design of your brand.
Among these attributes, color boosts brand recognition by a whopping 80%.

73%

People I’ve Met
I had a nice talk with Lauren Barker, the ED of the CCYP the other day.
This organization has the opportunity to really deliver to the area as
long as the business community gets behind them. We discussed how
difficult it was for non-profit organizations to sustain themselves as
there are finite business resources. I gave her the idea of starting
up a CCYP Day Care Center — something that is badly needed, and a
capital asset that will drive revenue and a support network for young
professionals. We also discussed other programs to support members
who do not have children.
Bob Viamari
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Providing exemplary customer service and insisting
upon excellent customer service throughout your
company, for example, costs little or nothing but
yields extraordinary results when it comes to positive
brand impressions. A whopping 73% of consumers
love a brand because of great customer service.

50%

Customers want to feel they have a relationship with
the brand. They’ll spend time with your brand, but
only if you prove yourself worthy by offering content
that is valuable to your customers. That’s why 50%
of people follow one to four brands on social media.

Coffee Break

5 Mistakes
New College
Grads Make
as They Enter
Entrepreneurship
By Christopher Grey
It’s that time of year again. Thousands of
qualified college graduates are getting set to
enter the workforce. They were promised that
their hard work and diligence will earn them
an attractive job and a high chance of success.
With ambition, motivation, and dreams, scores
of young men and women will forge their way
into the business world. Some of them have
lofty goals of entrepreneurship. Many are under
the impression that whatever works for high
profile examples of successful leaders in business
will also work for them. Public information and
theory are often misleading, and so is attempting to imitate another company’s or leader’s
blueprint. According to some experts, new college graduates often make five brutal mistakes
as they try to navigate their own potential new
enterprise.

1) Recent college graduates
think they know a lot
more than they do upon
graduation.

Implementation is different to theory and ideas,
so you need to be able to bring operational
performance and many other skills to the table.
Knowledge is one thing, but true execution will
provide the experience you really need.

2) Many do not understand
how funding works and the
capital needed in the initial

phases of a business.

hire early in the life of your company. Only
offer substantial equity and responsibility to
those who have proven themselves. Recognize
your hiring mistakes and correct them quickly.
Teams often don’t rise to the level of their best
people. They often sink to the level of their
worst people. Keep that in mind as you build
your company.

3) Raising funds does not
equal success.

5) Know and own your
limitations.

Inexperienced people are misled when it
comes to startup funding and what is needed to
begin and grow a business. Often young founders don’t think about basic concepts like unit
economics, which is selling something for more
than what it costs to make. Even some very well
funded startups tend to ignore this.

Many young entrepreneurs are focused on
the superficial belief that the more money they
raise, the more successful their business is going
to be. While it’s true that, everything else being
equal, having more money to spend on your
business is good, there is a lot more to it than
that simple formula. Plenty of businesses fail
because they raised too much money and it
encouraged them to do things that didn’t make
sense. Many other businesses fail because they
raised money that they believed would fund all
of their dreams of growth, but it wasn’t nearly
enough. Other businesses fail because they raise
the wrong kind of money, such as debt they
can’t repay on time or equity that causes them
to lose control of their business.

4) Inexperienced founders
often overestimate their
own importance and don’t
appreciate the importance
of the team they build
around them.

It is not easy to find skilled people who also
happen to be a good fit for the culture and mission of your enterprise. This takes a lot more
time, effort, and trial and error than many
founders realize if they haven’t done it before.
You need a great team to build a great team.
But that's the classic chicken and egg problem
you have to solve. You have to be careful, and
realize you will make mistakes, about who you

Young innovators especially, though it applies
even to more experienced entrepreneurs, tend to
lack self-awareness of their own weaknesses.
These blind spots can be disastrous. Most highly
successful people understand their weaknesses
and surround themselves with others who can
do what they cannot, who share a similar
vision, and with whom they can collaborate.
Inexperience can lead to overconfidence. This
is an especially dangerous pitfall for early stage
startups and new entrepreneurs.
Elizabeth Holmes and Theranos is a good
example of a culmination of all 5 of these
mistakes and what inexperience can do to a
business idea. She raised $900 million. Her
company was worth billions. She was on the
cover of magazines and featured on TV shows
and one of the best founders in a generation.
But it ended in failure and she may go to prison
for her behavior.
There are real world, and sometimes life altering, consequences for making these mistakes.
Think through your decisions carefully and be
aware of the risks you take as you pursue your
exciting and hopefully rewarding entrepreneurial journey.
Christopher Grey is the co-founder and COO
of CapLinked, an enterprise software company
offering an information control and risk mitigation platform for the sharing of confidential or
sensitive documents and communications outside
of the enterprise.

© 123RTF.COM/APICHA SAKUNRUNGROJ
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Tidbits

PROFILE: SMALL BUSINESS

PROFILE: VETERAN BUSINESS OWNERS

Massachusetts

More Young Veterans Appear
To Be Starting Businesses

615,775 Small Businesses
• 135,365 Small Businesses with
Employees
• 480,410 Small Businesses without
Employees (Nonemployers)
• 1,404,234 Workers Employed by
Small Businesses

Around the Region
Town of West Tisbury
SOURCE: AMERICAN FACTFINDER, U.S. CENSUS BUREAU

Form of Government:

Open Town Meeting
Incorporated in: 1892

Demographics:
Total Population:........................................ 2,740
Female........................................................ 1,432
Male............................................................ 1,308
White ......................................................... 2,599
Black................................................................ 25
American Indian and Alaska Native................... 17
Asian.................................................................19
Persons reporting two or more races............... 54
Hispanic or Latino............................................ 35
Housing units: ........................................... 2,204
Family households: .......................................733
Average household size: ..............................2.26
Average family size: ....................................2.79
Mean travel time to work: ................ 16 minutes
Median household income: .....................$92,188
Per capita income: .................................$46,615

Median Earnings:
Male FT year-round workers:.................$67,292
Female FT year-round workers:.............$55,469

Educational Attainment (age 25+):
High school graduate:....................................395
Bachelor’s degree: ....................................... 672
Some college, no degree: ...............................422
Associate's degree: ........................................... 65
Graduate or professional degree:...................... 471

Employment
• Massachusetts’s small businesses
employed about half or 1.4 million
of the state’s private workforce
in 2012.
• Almost all firms with employees
are small. They make up 97.8 percent of all employers in the state.
• Firms with fewer than 100
employees have the largest share
of small business employment.
Figure 1 offers further detail.
• In Massachusetts, small businesses created 54,120 net new jobs in
2012. The biggest gain was in the
smallest firm size category of 1-4
employees.
• The number of people who were
primarily self-employed in 2013
increased by 1.6 percent relative
to the previous year.
• The state’s private-sector
employment growth increased by
3.1 percent over the 12-month
period ending in October 2014;
this was above the national average growth rate of 2.6 percent.

At A Glance
Veteran business owner demographics and the economic and business
environment are changing dramatically and rapidly. There is some
evidence that the proportion of younger veteran business owners
(under age 35) increased from 2008 to 2012, as did the share of veteran women business owners. (The share of women business owners
appears to have increased among both veterans and non-veterans, but
at a much greater rate for female veterans.)
What Share of Business Owners Are Veterans? Veterans made up
9.1 percent of all business owners in 2012.
How Old Are Veteran Business Owners? In 2012, 7.1 percent of
veteran business owners were under age 35, an increase from 4.6
percent in 2008.
What is Their Gender Distribution? Most veteran business owners
are male. The share of business ownership by female veterans is lower
than in the overall population, but it is growing. In 2012, 4.4 percent of
veteran business owners were women, up from 2.5 percent in 2008. In
the overall population, 35.9 percent of business owners were women.
How Well Are Minorities Represented? The rate of minority business ownership by veterans was lower than non-veterans. However,
Hispanic veteran business ownership appears to have increased: from
3.2 percent in 2008 to 6 percent in 2012.
What Industry Sectors Do They Operate In? Veteran business
owners are more likely to be in the goods producing sector than their
non-veteran counterparts.
How Many Businesses Do They Own? Veteran business owners
were more likely than their non-veteran counterparts to own two or
more businesses. In 2012, 10.3 percent of veteran business owners
had two or more firms, compared to only 7.4 percent of non-veteran
owners.

SOURCE: SBA – OFFICE OF ADVOCACY

SOURCE: SBA – OFFICE OF ECONOMIC RESEARCH OF THE OFFICE OF ADVOCACY

FISHERIES NEWS

The Endangered Right Whale
With six right whales confirmed dead this year in Canada’s Gulf of
Saint Lawrence, there is renewed commitment from our northern
neighbors to implement a host of safeguards to protect the highly
endangered mammal.
New Canadian protections include closing areas to fishing, better
monitoring, and mandatory reporting. Lobstermen on the East
Coast of the United States have been working under more stringent

rules for years.
In addition to closed areas and gear modifications like sinking lines, local fishermen will
have to comply with yet more regulations next year, put forward by the Atlantic Large
Whale Take Reduction Team, now the subject of public hearings. The goal is to dramatically
reduce entanglements.
Rob Martin, a long-time lobsterman out of Sandwich, is a member of the team, set up in
1996 under the Marine Mammal Protection Act to develop plans to reduce risks posed by
fishing gear. He and other Massachusetts lobstermen have worked with scientists from the
New England Aquarium on “break away lines,” gear designed to break apart when a large
whale swims into it, rather than get entangled.
A pro-active businessman by nature, Martin already has retrofitted his lines so they break
at 1,700 pounds of pressure every 40 feet.
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Book Review
Now It’s
Clear:
The Career
You Own

From concept to reality,
our award-winning team
leads the way

By Jane Horan, Ed. D

The desire to find
meaning and purpose has been pondered since time
began. Finding purpose – in our daily lives and in our careers
– has been something that has eluded the
masses, and Dr. Jane Horan’s mission is
to guide you toward those purposes.
In her most recent book, Now It's Clear,
Dr. Horan answers the following questions: Do you find yourself thinking that
there must be much more to life, but not
certain what it is you really want? Or do
you know what you want, but not sure
how to get there?
By taking you on your own journey
through the past to become acquainted
with the present, in order to make decisions about your future, her book will set
you on a path of discovery to find purpose, uncover strengths, be comfortable
with doubt, navigate resistance, build a
network of support and share your story
at any stage in your career.
Based on her work and research of over
25 years, Dr. Horan has had the opportunity to listen to stories across cultures,
industries and levels, from those transitioning into leadership to returning to
work or in-between jobs. By connecting
the dots from such stories, she shows us
the visible patterns and themes in order
to find purpose at work, every day.
With over 20 years of experience in her
field, Dr. Horan has used her vast experience to help organizations build inclusive
and engaging workplaces. Her consulting
work includes Fortune 100 companies
such as PayPal, BP, Bloomberg, Disney,
GE, JLL, Morgan Stanley, Barclays, HSBC,
Kraft, Unilever, HP, McDonalds, Microsoft
and Toshiba, among others.
Dr. Horan is an expert in career transitions, unconscious bias and cross-cultural leadership. She has lived, worked
and studied in the US, China and Hong
Kong, holds an Educational Doctorate
from Bristol University and resides in
Singapore. In 2008, she founded The
Horan Group, a Singapore-based strategic
consulting firm, building inclusive work
environments.

EXCELLENCE
IN ENGINEERING
BREWSTER LANDING

508.255.6511

Orleans | Sandwich | Nantucket
coastalengineeringcompany.com/brewster-landing

Talk to ys about

Content Marketing
delivered by

(508) 385-3811
sales@capeplymouthbusiness.com
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Business Calendar

8/9 Morning Mixer/Ribbon Cutting
• Join the Plymouth Area Chamber of Commerce
and Community Connections for their August
Morning Mixer and to celebrate the relocation
of Community Connections. This is a free morning mixer for current and potential members
to attend. Stop by to enjoy refreshments, giveaways and terrific networking with your fellow
members. Also, get a tour of the Community
Connections building.
• 9:30 to 11 a.m., Community Connections, 13 Resnik
Road, Plymouth.
plymouthchamber.com

8/15 Meet the CEO Lunch
• This is an informal small group lunch gathering
with South Shore Chamber leadership and business people in the region. The lunch is a chance
to meet some colleagues in the area and to share
some information about the business climate and
economic growth on the South Shore. Seating
is limited to one representative per company.
Please note, in an effort to engage all SSCC members, Meet the CEO lunch participation is limited
to one lunch per year.

• Noon to 1:30 p.m., South Shore Chamber of
Commerce, 1050 Hingham St., Rockland.
southshorechamber.org

8/21 Business After Hours
• Greater Hyannis Chamber of Commerce will hold
its monthly Business After Hours, sponsored by
Cape Tire Service. This free networking event is a
great opportunity to make connections.
• 5:30 to 7 p.m., Cape Tire Service, 45 Falmouth
Road, Hyannis.
hyannis.com

8/22 SSYP Afterhours at Manomet
• Join SSYP for a beautiful summer night out on
the bluff at Manomet, Inc. to enjoy the ocean
views, gardens, and beers. Manomet’s Banding
Lab will be open so you can stop by to learn
about their 50+ years of research into migrating
birds—you might even get the chance to see a
bird being banded! Manomet is working to make
a more sustainable world. Be a part of it.
• 5:30 to 8 p.m., Manomet, Inc., 125 Manomet Point
Road, Plymouth.
southshorechamber.org
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8/27 Business After Hours
• The Sandwich Chamber Networking Event,
Business After-Hours, meets on the fourth
Tuesday of each month. This month’s joint event
(Sandwich, Cape Cod, Canal Region, Falmouth and
Mashpee chambers) will be held at the Cape Club.
• 5:30 to 7:30 p.m., The Cape Club, 125 Falmouth
Woods Road, East Falmouth.
sandwichchamber.com

8/29 Business After Hours
• The Harwich Chamber offers its business networking event Admission for members is free; $5
at the door for non-members.
• 5:15 to 6:45 p.m., South Harwich Meeting House,
270 Chatham Road, South Harwich.
harwichcc.com

9/6 PACC Annual Golf Classic
• Join us for the PACC Annual Golf Classic at
Southers Marsh Golf Club. Networking outdoors
has never been better! This tournament connects professionals in a casual-fun setting while
enjoying a day outside the office. There will be
giveaways for golfers and prizes for top scoring
teams. All level golfers are encouraged to attend.

A portion of the funds raised by this tournament
will go towards the Plymouth Area Chamber
Veteran Programs. Sponsorship opportunities
are available. If you are purchasing a foursome,
please contact michelle@plymouthchamber.com
with the player names as soon as possible.
Members and non-members welcome.
• 9 a.m. to 5 p.m., Southers Marsh Golf Club 30
Southers Marsh Lane, Plymouth.
plymouthchamber.com

9/9 19th Annual Golf Tournament
• Community Health Center of Cape Cod will host
its 19th Annual Golf Tournament at Pocasset
Golf Club. The Annual Golf Tournament serves
as a significant fundraising opportunity for the
Health Center, and supports the daily expenses
associated with providing affordable healthcare
to all, regardless of ability to pay. Start time: 10
a.m. Registration and lunch 11:30 a.m. Shotgun
start 4:30 p.m. Dinner and awards at 5:30 p.m.
Community Health Center of Cape Cod is a
non-profit federally qualified health center that
provides access to health care for adults and
children regardless of insurance status or ability
to pay. Visit the Health Center online at www.

The Power

of One

chcofcapecod.org.
• 10 a.m. to 5:30 p.m., Pocasset Golf Club, 24 Club
House Drive, Pocasset.
capecodcanalchamber.org

9/10 Yappy Hour at Cape Cod

Beer
• Join us monthly with your furry friend for a doggie social at the brewery – where you can bring
your favorite four legged friend to meet with
other four legged friends while you enjoy a beer
or two! This is a free, casual two-hour event – so
grab your pooch and head on over. Note: Your
dog should be friendly and on a leash. Please be
prepared to clean up after your own dog. This
event takes place under the tent in our beer
garden, so please dress accordingly.
• 4 to 6 p.m., Cape Cod Beer, 1336 Phinneys Lane,
Hyannis.
hyannis.com

9/12 Meet the CEO Lunch
• This is an informal small group lunch gathering
with South Shore Chamber leadership and business people in the region. The lunch is a chance
to meet some colleagues in the area and to share

some information about the business climate and
economic growth on the South Shore. Seating
is limited to one representative per company.
Please note, in an effort to engage all SSCC members, Meet the CEO lunch participation is limited
to one lunch per year.
• Noon to 1:30 p.m., South Shore Chamber of
Commerce, 1050 Hingham St., Rockland.
southshorechamber.org

9/13 Excel 1 Class
• Join us for hands-on Introduction to Excel
Training. Attendees will learn: creating formulas
including AutoSum; Max, Min, Average functions;
applying relative and absolute referencing to
formulas; creating basic charts/graphs; worksheet formatting and file saving. Cost is $45 for
members and $55 for non-members. Registration
is required.
• 9 to 11 a.m., Curry College, 20 North Park Ave.,
Plymouth.
plymouthchamber.com
To submit calendar items, post at
capeplymouthbusiness.com or send to
news@capeplymouthbusiness.com

ONE CALL
DOES IT ALL

for all your property needs

for comprehensive design, installation and
property maintenance, as well as the highest quality
and value for your investment. We provide the power
of one service provider for complete landscaping,
property maintenance & concierge services.

www.joycecompanies.com
508-428-JOYCE (5692)
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News & Moves

Conway Charity Golf Raises
More Than $10,000 for the
Homeless

preservation and dispensing system that uses
argon gas to preserve the wine for up to 60
days. Each WineStation holds four bottles
of wine and maintains the optimal temperature for either red or white wine. The LCD
screens showcase wine information and pricing, which varies depending on the wine in the
WineStation. The smart card, aka Uva Wine
Card, keeps track of wine purchases throughout
the visit for each customer. No other wine bar
in New England offers this self-serve feature.

Cape Cod 5 Donates $5,000
on Behalf of Employees to
Yarmouth Police Foundation
The rain didn’t stop golfers from all over the
South Shore participating in the 35th Annual
Jack Conway Memorial Golf Tournament for
the Homeless. The event raised more than
$10,000 to help fund programs, services and
housing for the homeless in Southeastern
Massachusetts.
“My father really believed in the mission to
end homelessness,” said Conway CEO Carol
Conway Bulman. “So much of our business is
about giving back to the community and helping to lead everyone home, so supporting this
cause is very important to us.”
As in previous years, proceeds from the fundraiser will go to Father Bill’s & MainSpring,
which operates homeless shelters in Quincy,
Brockton, Plymouth, Wareham, Middleboro,
and Stoughton, the Charity Guild’s food pantry in Brockton, and My Brother’s Keeper in
Easton and Dartmouth, among other charitable
organizations.
“This year’s tournament drew 110 golfers to
the beautiful Easton Country Club for a day of
play with a purpose,” said Bulman. “We thank
everyone who participated, as well as the many
corporate and individual sponsors who supported this very important cause.”

Uva Wine Bar Opens in
Downtown Plymouth

Uva Wine Bar, the South Shore’s first and
only self-serve wine bar located at 46 Main
St. has opened in downtown Plymouth. Uva
features 12 interactive NAPA Technology
WineStations, at which customers can choose
from 48 different wines. With the use of smart
card technology, customers can select a sip (1.5
oz.), a taste (3 oz.) or a full glass (6 oz.), each
proportionately priced, with the push of a button all while learning about the different wine
varieties and regions.
WineStation technology is an intelligent wine

Cape Cod 5 recently presented a $5,000
donation to the Yarmouth Police Foundation
Cape Cod 5 recently presented a $5,000 donation to the Yarmouth Police Foundation on
behalf of all Bank employees and in honor of
Yarmouth Police K-9 Sergeant Sean Gannon
and K-9 Nero. As part of Cape Cod 5’s annual
Employee Appreciation Week earlier this year,
employees were asked to nominate a local
nonprofit of their choosing and nominees were
then voted upon by all employees. This year, the
Yarmouth Police Foundation received the most
votes and was therefore selected as the donation
recipient.
“Our employees were in overwhelming
agreement to support the Yarmouth Police
Foundation and the heroism of Sergeant
Gannon, K-9 Nero and all Officers who make
sacrifices every day to keep us safe,” said Dorothy
A. Savarese, President and CEO of Cape Cod 5.
“Cape Cod 5 is proud to present this grant and
we remain grateful and supportive of all first
responders in our community.”
The donation was presented to Mike Sahagian,
President of the Yarmouth Police Foundation
and Chief Frank Frederickson at the Yarmouth
Police Department on Wednesday, July 24, by
Savarese and several Cape Cod 5 employees
who attended on behalf of everyone in the
organization.
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Acella Construction
Promotes Saul Schrader to
Executive Vice President

Acella Construction
Corporation, a leader
in construction management throughout
greater Boston, today
announced that Saul
Schrader,
resident
of Weymouth, MA,
has been promoted
to Executive Vice
Saul Schrader
President.
In this role, Schrader will support all departments at Acella, increasingly becoming more
involved in all projects, as well as oversee and
maintain all work at major accounts. He will
also be responsible for overseeing estimates,
Project Managers, Assistant Project Managers
and superintendents, and will continue to develop, build, and grow relationships with new and
existing clients, engineers, and architects.
Schrader has been with Acella since the
founding of the company, working his way
through positions of increasing responsibility.
This promotion is a result of the track record
Schrader has developed over this time, demonstrating a commitment to continual learning,
trusting his instincts, and developing his own
style. Schrader holds a bachelor’s degree in
construction management from Wentworth
Institute of Technology. In his spare time, he
enjoys mountain biking and golfing, as well as
spending time with his family – Alivia (wife),
Hailey (daughter), and Lucas (son).

blumshapiro Names Joe
Feehan as Tax Partner

blumshapiro,
the
largest regional business advisory firm based
in New England with
offices in Massachusetts,
Connecticut,
and
Rhode Island, recently
announced that Joe
Feehan has joined the
firm as a Tax Partner in
Joe Feehan
the Boston office.
Feehan has extensive knowledge of state and
local tax planning, as well as a keen understanding of the impact of federal tax reform on multistate filings. In his role at blum, he is responsible
for providing high quality value-added state and
local tax planning and compliance services. He
works closely with clients to identify opportunities, manage risks, and proactively address state

tax law changes, including state apportionment
optimization and nexus analysis post Wayfair.
Prior to joining blumshapiro, Feehan was
a director at PricewaterhouseCoopers, LLP,
focusing on state and local tax and international
tax. He brings significant experience working
with multi-national companies in cross-border
tax planning, as well as deep expertise in state
and local tax, and has worked with a diverse
group of companies in all aspects of SALT.
Feehan lives in Boston, MA, and is a Tax
Section Member of the Boston Bar Association.
He earned his Master of Law in Taxation from
New York University School of Law and his
Juris Doctor from the Albany Law School of
Union University.

The Valle Group Welcomes
New Colleague

The Valle Group, one
of Cape Cod’s premier
builders located in East
Falmouth and specializing in custom home
construction, remodeling and additions, is
pleased to announce the
appointment of Rick
Lawrence to its organiRick Lawrence
zation. Rick joins the
company as a Job Superintendent, and is working as part of the Valle Group team to deliver
high-quality construction services to its clients.
In his role as a Job Superintendent, Rick is
responsible for overseeing the daily construction
site operations from planning to completion,
coordinating various subcontractors, ordering
and delivery of materials, enforcing safety regulations, working with clients on design and
selections, and ensuring that deadlines are met.
A native Cape Codder raised in Sandwich,
Rick is an experienced contractor, having started out in the trade while in high school, and
working many years in the construction industry. Rick also took the initiative to obtain his
MA Construction Supervisors License.

We do...

Business
Check out some of our loans
and products:
Business Loans
 Business Checking & Savings
 Commercial Real Estate Lending




Merchant Services

firstcitizens.org | 800-642-7515

“I tell business owners, if you do only one
thing for marketing, use Constant Contact to
stay in touch with your customers.”

‘Conway Classics’
Rebranded for Luxury
Homeowners

Jack Conway & Company recently celebrated the launch of its rebranded ‘Conway Classics’
program at Mercedes of Hanover. Friends,
partners and luxury agents in the community
gathered for a standing-room only event celebrating the launch of a new program designed
to market and sell homes priced at more than
$1,000,000.
Conway Classics offers an exclusive, full-

Email marketing
returns $40 for every
$1 spent.

91% of U.S. adults like to stay
in touch with the companies
they do business with.

Visit our website to sign up, learn more,
or schedule a consult!

Amy Dowd

amy@coastalmarketinggeek.com

One-on-One Training • Classes • Set-ups • Ongoing Management
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Make sure your business
is ready for everything
on the horizon.
With a continuum
of core financial,
accounting, bookkeeping,
strategic advisory,
and full time, interim or
fractional CFO services,
our trusted team
will make sure you are
ready for everything.

service, customized approach to all luxury listings. Features include new marketing tools and
strategies for homeowners looking to sell luxury
properties.
The redesigned program is supported by
Conway Creative, the company’s in-house
award-winning marketing and design team.
Partners of the program include Humbolt
Moving Services, Setting the Space, Conway
Financial Services, Planomatic, Craig Cole
Enterprises and East Coast Printing.

SV Design’s Cape Cod Office
Moves

SV Design, Siemasko + Verbridge is pleased
to announce the relocation of their Cape Cod
office to 693 Main Street, Chatham, MA. Leslie
Schneeberger, AIA, a longtime resident of the
Cape, with close to two decades of local architectural experience and Associate Principal with
SV Design opened the firm’s extension office in
2015. Since that opening SV Cape Cod’s team
of talented professionals has steadily grown. The
new location is still convenient to Chatham’s
picturesque downtown, central to all of the
Cape while offering space for the expanding
studio in an environment that fosters collaboration and creativity.
SV Design specializes in beautiful and functional architecture, interiors, and landscapes.
For three decades, SV Design has built a
reputation from Boston’s North Shore to the
Cape and beyond for residential, commercial,
non-profit, academic, and community spaces
of character and integrity. SV Design’s multidisciplinary team engages closely with clients
to identify opportunities, anticipate challenges,
and steward projects from site planning to the
details of décor.

New Underwriting
Representative at 88.7FM
WMVY/mvyradio

(877) 475-1357
boardwalkbusinessgroup.com

Jenna Lambert has
joined MVYRADIO
as a new Underwriting
Account Representative.
The listener and local
business supported station serves Martha’s
Vineyard, Cape Cod
and Newport, RI with
its greatly expanded FM
Jenna Lambert
signals at 88.7 and 96.5.
Lambert will focus on raising support from
local Cape Cod businesses for the non-profit,
independent station.
Lambert has most recently worked at the
Martha’s Vineyard Times in the Marketing
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Department. She has an intense passion for
music and attended Keene State University in
NH to study both music and journalism.

Independent Bank Corp.
Honored by 2020 Women
on Boards for Having 20% or
More Corporate Board Seats
Held by Women

Independent Bank Corp, holding company
for Rockland Trust Company, was named a
Winning ‘W’ Company by 2020 Women on
Boards for achieving at least 20% women on
its corporate board before the year 2020. Three
seats on the Bank’s board of directors are held
by women, including that of Board Chair, a distinction held by less than 5% of publicly traded
companies in the United States.
Winning ‘W’ Companies are cited in the
2020 Women on Boards (2020WOB) annual
Gender Diversity Index, which tracks the numbers of corporate board seats held by women
among the Russell 3000 index. As of 2018, the
percentage of board seats held by women rose to
17.7%, up from 16.0% in 2017. This upward
trend represents good progress, but still, half
of the Russell 3000 companies have one or no
women on their boards.

blumshapiro Names Barry
Sussman as Consulting
Director

blumshapiro,
the
largest regional business advisory firm based
in New England with
offices in Massachusetts,
Connecticut,
and
Rhode Island, recently
announced that Barry
Sussman has joined the
firm as a Consulting
Barry Sussman
Director in blum’s
Litigation and Valuation practice.
Sussman specializes in the analysis of economic damages in commercial and intellectual
property litigation, and has over 25 years of
experience assisting companies and attorneys in
the dispute resolution process. He has also led
international teams of forensic accountants as
they performed financial restatement investigations and conducted business and intellectual
property valuations and royalty audits.
Sussman lives in Boston, MA, and enjoys
running, ultimate Frisbee, and craft beer. He is
a member of the American Institute of Certified
Public Accountants and the Boston Patent Law
Association. Sussman is also a past member of
the Certified in Financial Forensics Credentials

Committee and the Boston Advisory Board of
Back on My Feet. He has a Bachelor of Science
in Accounting from Lehigh University.

EAT South Shore “Summer
Passport” program in full
swing

EAT South Shore, a partnership between
the South Shore Chamber of Commerce and
a dedicated group of local restaurant owners
and chefs with a mission to showcase the South
Shore’s culinary scene is excited to announce its
“Summer Passport” program.
From now through September 3rd, those
who dine at any or all of the 23 eateries at EAT
South Shore will be eligible to enter a drawing for $50 gift cards from the participating
restaurants. Visit www.eatsouthshore.com to
sign up for a Passport and then receive a stamp
each time you eat at a participating restaurant.
Passports should be returned to the South Shore
Chamber of Commerce by September 3rd for
entry into the drawings. The more you eat out,
the better the chance of winning! The Passport
does not have to be fully completed to enter for
prize drawings.
Eat South Shore was created in partnership
with the South Shore Chamber of Commerce
to work with local restaurateurs to bring awareness of the amazing eating establishments in the
region. Here you can find and support local restaurants in the area from Quincy to Plymouth
and in between. Eat South Shore provides
detailed information about local establishments
so you can make an informed decision.

Samantha Jepson and
Matthew Goldstein
Successfully Complete
Requirements for CPA
License

Samantha Jepson

Matthew Goldstein

S&G, LLP announced today that Samantha
Jepson, CPA, MBA and Matthew Goldstein,
CPA, MBA have successfully completed
all requirements for licensing as a certified
public accountant in the Commonwealth of
Massachusetts.
Ms. Jepson joined S&G in 2014 as a Senior

Accountant. She is responsible for managing
client account responsibilities by providing tax,
accounting and management advisory services.
She earned a Master of Business Administration
degree and a Bachelor of Science degree in
Business Administration with a concentration
in Accounting from Worcester State University.
She is a member of the Massachusetts Society
of Certified Public Accountants and resides in
Spencer.
Mr. Goldstein joined S&G in 2008 as a
Team Accountant and was later promoted to
Client Relationship Manger and then promoted
to Supervisor in 2019. He is responsible for
assisting the partners in practice development
and administration while also managing client responsibilities by providing tax, accounting and management advisory services. He
received his Master of Business Administration
at Nichols College and his Bachelor of Science
degree from Bentley University and resides in
Worcester with his wife Diana.

announce and welcome Corinne Green as the
organization’s newest member to the Outside
Plant team. She will work alongside OpenCape
team members to help manage the build-outs
and expansions of both new and existing customers.
Green brings with her a wealth of field
knowledge and many decades of experience in
the telecom industry. Most recently she served
as Outside Plant Engineer for Massachusetts
and Rhode Island at Verizon, where she worked
for 31 years before retiring in December, 2018.
With a degree in Hotel, Restaurant and Travel
Administration from UMass Amherst, Green
segued from the hospitality industry into the
telecom business in the eighties, joining New
England Telephone as a service and sales representative and ultimately concluding her career
at Verizon as Outside Plant Engineer.

Lisa Oliver Receives
Distinguished Citizen Award

Barnstable Youth Hockey
Fishing Tournament Raises
a Record 46k

On Thursday, June 27, the 10th Annual
Barnstable Youth Hockey Fishing Tournament
set a record, raising over $46,000 for the
Barnstable Youth Hockey Association.
The BYHA Fishing Tournament provides
the additional resources needed to help grow
and make youth hockey more affordable for
all children in the Cape Cod community.
The donations collected from this tournament
will benefit many children of all ages who
would otherwise not be able to participate due
to income restrictions. The Barnstable Youth
Hockey Association also offers scholarship programs so children can continue to pursue their
dreams of getting an education while playing
hockey.
The celebration of the 10th anniversary
brought in a record 32 fishing boats and over
160 anglers. The add-on of the new women’s
division increased the number of women participants and took the competition to the next
level. The day ended with dinner provided by
Baxter’s Fish ‘n’ Chips and an award ceremony.
Men, women and junior anglers who caught the
heaviest striped bass and bluefish were presented
trophies and prizes.

OpenCape Welcomes
Experienced Telecom
Professional

OpenCape, the Barnstable-based nonprofit organization that owns and operates Cape
Cod’s 100% fiber optic network, is proud to

Lisa Oliver, President & CEO of The
Cooperative Bank of Cape Cod, was honored
at The Cape Cod and Island Council BSA 19th
Annual Distinguished Citizens Award Dinner.
The Distinguished Citizen Award is presented to individual community leaders who
provide outstanding civic service to the adult
and/or youth in the community. They personify
what the Boy Scouts stand for – good citizenship and outstanding moral fiber with a dedication to others. Oliver is the first solo female
to receive the award in the Council’s history
(Charles and Doreen Bilezikian were previously
honored with the award).
A passionate advocate for volunteerism,
Oliver has led extensive philanthropic initiatives throughout her career in the financial
industry. Since joining The Coop in 2017, she’s
become deeply entrenched in the Cape’s nonprofit community, serving on the Board of the
Cape Cod Foundation and Cape Cod Chamber
of Commerce, Ambassador for the YMCA of
Cape Cod, and a member of Women United,
an affinity group of Cape & Islands United
Way. Among her notable accomplishments
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at The Coop was the establishment of The
Cooperative Bank of Cape Cod Foundation
Trust in 2018.

CCYP Board Adds New
Directors

Cape Cod Young Professionals (CCYP), a
501(c)3 nonprofit organization that works to
connect, engage, and advance Cape Cod’s young
workforce and future leaders, has appointed
a slate of new board members to its Board of
Directors, and welcomed Kevin Skrickis, CPA
with DePaola, Begg & Associates, P.C., as
the organization’s new Treasurer. CCYP’s five
new board members include Charlotte Green,
Elizabeth Jenkins, Sarah Mason, Kevin Skrickis,
and Megan Terrio, bringing the total number of
directors to 13.
“CCYP is thrilled to add this stellar group
of new board members to the CCYP Board
of Directors and bolster our organization’s
leadership with a diverse array of talent and
Cape community ties,” said Lauren Barker,
CEO of CCYP. “These individuals have already
shown an incredible commitment to the CCYP
mission, and their participation will support
CCYP’s continued efforts to foster a vibrant
community of young workers on Cape Cod.”

Beth Israel Deaconess
Hospital-Plymouth Receives
Gold Plus Award for
Outstanding Stroke Care

Beth Israel Deaconess Hospital-Plymouth
(BID-Plymouth) has received the American
Heart
Association/American
Stroke
Association’s Get With The Guidelines® Target:
Stroke Honor Roll Elite Plus Gold Plus Quality
Achievement Award. The award recognizes
the hospital’s commitment to ensuring stroke
patients receive the most appropriate treatment
according to nationally recognized, researchbased guidelines based on the latest scientific
evidence.
BID-Plymouth earned the award by meeting
specific quality achievement measures for the
diagnosis and treatment of stroke patients at a
set level for a designated period. These measures
include evaluation of the proper use of medications and other stroke treatments aligned with
the most up-to-date, evidence-based guidelines
with the goal of speeding recovery and reducing
death and disability for stroke patients. Before
discharge, patients should also receive education on managing their health, get a follow-up
visit scheduled, as well as other care transition
interventions.
BID-Plymouth additionally received the
association’s Target: StrokeSM Honor Roll

award. To qualify for this recognition, hospitals must meet quality measures developed to
reduce the time between the patient’s arrival at
the hospital and treatment with the clot-buster
tissue plasminogen activator, or tPA, the only
drug approved by the U.S. Food and Drug
Administration to treat ischemic stroke.

The Cooperative Bank of
Cape Cod Appoints Glenn
FitzGerald Retail Sales
and Service Manager of
Yarmouth Port Branch

Tickets are $50 per person for general admission. For $100 per person you will have reserved
VIP seating and be invited to a pre-show reception
hosted by Edwige restaurant featuring delicious
hors d’oeuvres and cocktails plus a “meet-andgreet” with Jimmy Tingle. Tickets are available
at the Seamen’s Bank Offices in Provincetown,
North Truro, Wellfleet and Eastham.

La Tanzi, Spaulding &
Landreth Celebrates 50
Years with Charitable
Campaign

The Cooperative Bank
of Cape Cod announced
the appointment of
Glenn FitzGerald to
Assistant Vice President
and Retail Sales and
Service Manager of the
Yarmouth Port branch.
FitzGerald brings
more than 25 years of
Glenn FitzGerald
experience in the banking industry to the post. His career includes
leadership posts at large national institutions
like Fidelity Investments and State Street
Corporation.
FitzGerald received his bachelor’s degree from
The College of The Holy Cross. He lives with
his family and golden retriever in Plymouth.

La Tanzi, Spaulding & Landreth is celebrating
its 50th anniversary by launching a charitable
campaign for its scholarship program that benefits students from the Monomoy, Nauset and
Barnstable School Districts.
The company is celebrating its past by looking
to the future - Cape Cod students. Every year,
the La Tanzi, Spaulding & Landreth Scholarship
Fund awards scholarships to high school seniors
in the Nauset, Monomoy and Barnstable High
School systems that plan to pursue a college
degree in law, government or the social sciences.
The firm has launched a “$50 for 50” campaign
to encourage the community to celebrate its
50th anniversary by making a $50 tax-deductible
donation to the scholarship fund. If community
donations reach $5,000, La Tanzi, Spaulding &
Landreth will match the full amount.

Humor for Humanity with
Jimmy Tingle – Fundraiser
for Provincetown 400 to
Bring the Mayflower Home!

Polhemus Savery Dasilva
Architects Builders Receives
The Jimmy Marceline
Community Service Award

Comedian Jimmy Tingle brings his “Humor
for Humanity” to Provincetown on September
19, 2019 for a fundraiser for Provincetown 400
to bring the Mayflower II to Provincetown for the
400th anniversary of the Mayflower Pilgrims’ first
landing in Provincetown in 1620.
Proceeds from the fundraiser will support the
Mayflower II’s week-long visit in September 2020
when the ship will be docked in Provincetown
Harbor where visitors will have the opportunity to tour the ship. Provincetown 400 events
also include re-enactments of the signing
of the Mayflower Compact, a tribute to the
Wampanoag nation and their contributions to
Provincetown, the visit of 1,500+ members of
the General Society of Mayflower Descendants in
September 2020 and a fireworks spectacular on
November 11, 2020 at the annual Lighting of
the Pilgrim Monument. The Provincetown 400
Task Force is a committee of the board of the
Pilgrim Monument and Provincetown Museum
(PMPM).
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Polhemus Savery DaSilva Architects Builders
(PSD) is proud to announce that they are the
recipient of the Jimmy Marceline Community
Service Award from the Harwich Chamber
of Commerce. This award, named for the late
Jimmy Marceline, known as Harwich’s “Town
Father” for his unwavering commitment to others, honors a local business for their outstanding support of the community’s not-for-profit
organizations by volunteering, donating in-kind
goods and services, and instituting a corporate
policy that stipulates and encourages community
involvement. PSD was specifically cited for their
participation this year at the “Big Fix,” an annual
event that supports the impactful work of the
Housing Assistance Corporation (HAC), and
their involvement with the Harwich Elementary
School Certified Schoolyard Habitat project. The
award ceremony took place on Thursday, June
20th at the Harwich Chamber of Commerce
Annual Meeting at the Wequassett Resort and
Golf Club.

The Cooperative Bank of
Cape Cod Appoints Mary
Lenihan Commercial
Relationship Manager

The Cooperative Bank of Cape Cod announced
the appointment of Mary Lenihan to First Vice
President, Commercial Relationship Manager.
The role marks a return to Lenihan’s commercial banking roots during a career that includes
25 years of leading and working with banking
institutions and non-profits across Cape Cod.
Lenihan joined The Coop as a Credit Officer
in 2015. Prior to that she served as Director of
Development at Gosnold on Cape Cod. Her
banking experience includes posts at The Bank of
Cape Cod and Citizens Bank of Massachusetts,
among others.
A long-time Cape Codder, Lenihan serves the
community in a wide variety of board and committee capacities for the Arts Foundation of Cape
Cod, Cape Cod Theatre Company (Harwich
Junior Theatre), Cape Cod Foundation, The
Rotary Club of Yarmouth and Pause-A-While.
Her past volunteer and board positions include
the YMCA, Yarmouth and Cape Cod Chambers,
Gosnold, Workforce Development, and the
United Way.
Lenihan received her BA in Economics and
Philosophy from Fairfield University. She lives in
South Yarmouth with her three teenage children.

Andersen Windows
Recognizes Shepley Wood
Products with First Annual
Dealer Community Service
Award

Andersen Windows has awarded its first
annual Dealer Community Service Award
to Shepley Wood Products. The Dealer
Community Service Award honors an authorized Andersen dealer for significant contributions to their community through volunteerism,
philanthropy and innovation.
A building material supplier and authorized
Andersen Windows dealer located in Cape
Cod, Mass., Shepley Wood Products focuses on
providing customers a balance in price, quality,
durability and serviceability in the products they
sell, with environmental impact in mind.
Shepley was selected by Andersen leaders to
receive the Dealer Community Service Award
based on the company’s dedication to helping
solve critical issues in their community. They
support a range of critical service organizations including Habitat for Humanity, Housing
Assistance Corporation, Cape Cod Healthcare,
Calmer Choice and more. Their signature
philanthropic event, the Shepley Wide Open

Charity Golf Event, has raised over three quarters of a million dollars for agencies in the Cape
Cod community over the past 23 years. In
2018, the event supported 11 beneficiaries.
The Dealer Community Service Award
includes a $5,000 donation from Andersen
Corporation to a charity of the dealer’s choice.

Cape Cod Association
Awards More Than $464,000
in Scholarships to 334 local
students

The Cape Cod Association (CCA), one of the
oldest and largest independent scholarship funds
in New England, recently awarded more than
$464,000 in scholarships to 334 students from
Cape Cod, Martha’s Vineyard and Nantucket.
The Association is dedicated to helping students who were born and reside on Cape Cod or
the Islands achieve success in higher education.
It offers scholarships to graduating high school
seniors and college students for up to four years
of undergraduate studies at colleges and technical
schools across the United States.
A group of successful gentlemen founded the
organization in 1851. While living and working
off-Cape, they came together to support one
another and stave off the loneliness they felt for
their beloved Cape Cod. Later, the group began
offering tuition assistance to help other Cape
Codders.
The Association is a supporting organization
of The Cape Cod Foundation, which recently
awarded more than $560,000 to 152 local students. Together, the organizations have exceeded
$1 million in scholarship support to the region
this year.

Deaconess Abundant Life
Communities and Pointe
Group Care Announce
New Ownership and
Management of Seashore
Point on Cape Cod

Deaconess Abundant Life Communities
and Pointe Group Care today announced
that Deaconess Abundant Life Communities
(DALC) will transfer ownership of assets and
management of its Residences at Seashore Point
in Provincetown to Pointe Group Care, LLC,
including its skilled nursing facility, outpatient
care, hospitality and management services.
Seashore Point is a full-service residential community, comprised of individual condominium
units as well as a wellness and rehabilitation
center providing short-term rehabilitation and
long-term care in its skilled nursing center.
Services and amenities include fine dining, fitness

facilities, transportation, and 24-hour concierge.
Going forward, Pointe Group Care will care
for all 41 Seashore Point skilled care residents
as well as the hundreds of patients who utilize
outpatient rehabilitation services. Pointe Group
Care will continue to operate all of the existing
service units within the property including the
long-term care center, outpatient rehabilitation
services, as well as the individual condominium
units. The new ownership will enable Seashore
Point to continue to be one of the largest private
year-round employers in Provincetown. The
organizations expect to complete the transfer
later this fall, as soon as all regulatory and licensing requirements are completed.

Brewster Resident Receives
Prestigious Honor from
the Cape Cod and Islands
Association of REALTORS®

Kinlin Grover Broker Annie Blatz recently
received the 2019 Charles F. Lockhart Award
for Distinguished Service from the Cape Cod &
Islands Association of REALTORS® (CCIAOR).
Blatz is a past president of both the
CCIAOR and the Massachusetts Association of
REALTORS® (MAR). She has served on countless committees, task forces, and work groups at
the local, state, and national level over the course
of her 34-year career as a REALTOR®.
Kinlin Grover agents Karen Rezendes of the
Sandwich office, Kerrin LaFrance of the Orleans
office and Rob Drum of the Brewster office,
were also recognized at the annual CCIAOR
meeting as graduates of the CCIAOR Leadership
Academy, which explores a variety of leadership
styles to help strengthen participants’ knowledge of issues deemed significant specifically to
CCIAOR REALTOR® members.
Further, Allison Atwood of Kinlin Grover’s
Yarmouth Port office was acknowledged for
her tireless volunteer work with Therapy Dogs
International of Cape Cod.
Blatz, a Brewster resident, serves as the Broker
of Record for Kinlin Grover Real Estate, Cape
Cod’s largest real estate firm, and is the Branch
Executive of Kinlin Grover’s Yarmouth Port,
Brewster, and South Yarmouth offices.
Blatz served as president of the CCIAOR in
2006, was president of the MAR in 2017, and
has been recognized nationally for her efforts to
protect the real estate industry and home ownership with her induction into the REALTORS®
Political Action Committee Hall of Fame.
To submit news, send to
news@capeplymouthbusiness.co
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New Businesses

RECORDED IN JUNE 2019

SOURCE: SECRETARY OF STATE OF THE COMMONWEALTH

NAME

ENTITY TYPE

TOWN

DATE

CAPE COAST, LLC
3305-3309 WASHINGTON, LLC
BOURNE FITNESS COMPANY
30 TREVOR LANE LLC
BANGERT CONSTRUCTION LLC
FATELEY, LLC
FIT7 INC.
GORILLA TACTICS SPORTFISHING, LLC
MARJON BUILDERS, LLC
WIRE AND TAPE, LLC
FONTIER DESIGNS LLC
VIRTUAL COMMITTEES, LLC
27 CHARTER STREET, LLC
AARC HOLDINGS, LLC
BROKEN COCONUT
BOSTON SEAPORT LLC
DUXBURY LIONS CHARITABLE
FOUNDATION, INC.
FONTAINE ACADEMY OF DANCE LLC
LTR ENTERPRISE LLC
NOVICE GAMES LIMITED PARTNERSHIP
PNT WORKSHOP, LLC
SUNNYRISE MEDIA
MASSACHUSETTS LLC
52 ON THE HEIGHTS, LLC
CAPE COD BABY RENTALS, LLC
EASTERN CAPITAL LLC
EASTHAM HOLDINGS LLC
ARMADA MARINE ROBOTICS INC
ATTORNEY J. DREW SEGADELLI
& ASSOCIATES, P.C.
CAPE COD AESTHETICS AND
MEDISPA LLC
JAHMERICA VIBES LLC
RAMIE FRIEDMAN CONSULTING
& MANAGEMENT LLC
SERENEVER INDUSTRIES, LLC
BW WELLNESS, LLC
CSDCPC ARGOSY, LLC
FACE RX, LLC
HAVY BEAUTY INC
HEALTHY WAZE OF MA LLC
HM WELLNESS, LLC
KK 8 BANTRY WAY, S. BOSTON LLC
MAAC SOLUTIONS, LLC
OLD MAP COMPANY, INC
S2S HOLDINGS LLC
STM HYDE PARK CORP
711 MAIN ST LLC
BALBONI HOME IMPROVEMENT INC.
BELLA'S CC LLC
CAPE COD TECH FOUNDATION, INC.
CUSTOM CUT, INC.
HUDSON & LYNN, LLC
IMPACTIC LLC
NORTHERN COAST PROPERTIES LLC
B AND D CONSTRUCTION 81 LLC
ONEL1FE LLC
EAST COAST ENTERPRISES, LLC
ELEGANT CUSTOM CREATIONS LLC
KML COMPLETE HOMECARE
SERVICES LLC
KR DRISCOLL EXCAVATION, LLC
PRETTY PAWS PET CARE LLC
SECURED ENVIRONMENTS LLC
SNFP LLC
SOUTH SHORE RECONSTRUCTION, LLC
TAYLOR'D DEZIGNZ, LTD
TOMMY MORGANELLI
CHARITY FUND, INC.
AMY'S CLEANING CO.
CAPE CAUSE MARKETING & EVENTS LLC
CAPE'S KITCHEN & BATH EMPIRE CORP
CATBOAT CHARTERS LLC
SUGAR MAPLE REALTY, LLC
21 MAY ELM REALTY TRUST LLC

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

BARNSTABLE
BOURNE
BOURNE
BREWSTER
BREWSTER
BREWSTER
BREWSTER
BREWSTER
BREWSTER
BREWSTER
CHATHAM
DENNIS
DUXBURY
DUXBURY
DUXBURY

06/18/2019
06/18/2019
06/14/2019
06/13/2019
06/06/2019
06/03/2019
06/04/2019
06/17/2019
06/17/2019
06/17/2019
06/06/2019
06/13/2019
06/13/2019
06/26/2019
06/21/2019

Nonprofit Corporation

DUXBURY

06/04/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Partnership (LP)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

DUXBURY
DUXBURY
DUXBURY
DUXBURY
DUXBURY

06/03/2019
06/26/2019
06/19/2019
06/25/2019
06/21/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Foreign Corporation
Professional Corporation

EASTHAM
EASTHAM
EASTHAM
EASTHAM
FALMOUTH
FALMOUTH

06/13/2019
06/02/2019
06/01/2019
06/01/2019
06/03/2019
06/24/2019

Domestic Limited Liability Company (LLC)

FALMOUTH

06/03/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

FALMOUTH
FALMOUTH

06/06/2019
06/24/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Foreign Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Nonprofit Corporation
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Foreign Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

FALMOUTH
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HANOVER
HARWICH
HARWICH
HARWICH
HARWICH
HARWICH
HARWICH
HARWICH
HARWICH
KINGSTON
KINGSTON
MARSHFIELD
MARSHFIELD
MARSHFIELD

06/13/2019
06/06/2019
06/19/2019
06/06/2019
06/13/2019
06/13/2019
06/06/2019
06/25/2019
06/18/2019
06/13/2019
06/12/2019
06/19/2019
06/14/2019
06/06/2019
06/20/2019
06/06/2019
06/21/2019
06/05/2019
06/07/2019
06/12/2019
06/14/2019
06/25/2019
06/14/2019
06/19/2019
06/28/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Nonprofit Corporation

MARSHFIELD
MARSHFIELD
MARSHFIELD
MARSHFIELD
MARSHFIELD
MARSHFIELD
MARSHFIELD

06/07/2019
06/27/2019
06/06/2019
06/06/2019
06/11/2019
06/18/2019
06/21/2019

Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

MASHPEE
MASHPEE
MASHPEE
MASHPEE
MASHPEE
NORWELL

06/20/2019
06/10/2019
06/14/2019
06/18/2019
06/10/2019
06/20/2019
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NAME

ENTITY TYPE

TOWN

DATE

A J LINDQUIST HVAC LLC
COMMERCE WAY REALTY LLC
VNR INVESTMENT, LLC
AMY BURKE LLC
LOWER CAPE CURLING CLUB, INC.
OUTERMOST BUILDING &
RENOVATION'S INC
THE FRIENDS OF SIPSON ISLAND, INC.
INEVITABLE WEIGHT LOSS &
WELLNESS CENTER, LLC
MRG TECH LLC
OLIVE TREE DEVELOPMENT, LLC
SOUTH SHORE EQUINE OASIS, LLC
TOM NUGENT, LLC
B & J CONCRETE INC
BAIT CLAW LLC
BLOOM CONSTRUCTION AND
DEVELOPMENT LLC
CANDY LAND VENDING COMPANY LLC
CEDARVILLE SOFTWARE LLC
CHANDLER FINANCIAL, INC
DISSERTATION FINISH LINE BY
DR. DAWN MACKIEWICZ, LLC
ENGAGED LEARNING AND
CONSULTING LLC
J. MARINO MANUFACTURING &
INNOVATION CONSULTANTS LLC
JCA HOLDINGS LLC
MCL ENTERPRISES INC
MDD HOSPITALITY GROUP INC.
SAMOSET COURT LLC
SEASIDE COUNSELING SERVICES, LLC
SMIDERLE PIZZA INCORPORATION
SOUTH SHORE CONCRETE FORMS INC
STARTUP AND SMALL BUSINESS
SOLUTIONS LLC
WALLEYE TRADING ADVISORS, LLC
1916 FILMS, LLC
25 NICKERSON LLC
SHE'S FINE PRODUCTIONS LLC
THE SKIFF PROPERTY
MANAGEMENT, LLC
18 ROCKVIEW WAY, LLC
BOSTON CENTER FOR SEXUAL
HEALTH INC
CS ELECTRIC INC
JACKS & STUDS CONTRACTING LLC
JT KRUK ASSOCIATES, LLC
LUZ CLEANING CORPORATION
METRO 99 CONSTRUCTION, LLC
MODERN MARKETING LLC
REIMAGINE ROCKLAND,INC.
TECH SERVICES INC
TRIANGLE HOUSE, LLC
BOSTON CLINICAL RESEARCH
ASSOCIATES, INC.
HEAL LIKE A MOTHER, LLC.
MEGAN TAMMARO COACHING, LLC
OLLIEUP! INC.
TIACC-LIFE, LLC
DM ELECTRIC OF MV, LLC
DTRT, LLC
JOLLY DAY LLC
URSIN HOUSE, LLC
CAPE COD IRON CORP.
HOLLY ROSES TOWING & RECOVERY INC
SAUCEY BITE LLC
USA FITNESS WAREHAM INC
WINFRA CONSULTANTS LLC
180 REST HAVEN, LLC
CAPE COD CATAMARAN, LLC
WHITMAN LANE REALTY, LLC

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Nonprofit Corporation
Domestic Profit Corporation

NORWELL
NORWELL
NORWELL
ORLEANS
ORLEANS
ORLEANS

06/18/2019
06/18/2019
06/28/2019
06/20/2019
06/20/2019
06/20/2019

Nonprofit Corporation
Domestic Limited Liability Company (LLC)

ORLEANS
PEMBROKE

06/19/2019
06/26/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

PEMBROKE
PEMBROKE
PEMBROKE
PEMBROKE
PLYMOUTH
PLYMOUTH
PLYMOUTH

06/24/2019
06/14/2019
06/06/2019
06/24/2019
06/14/2019
06/28/2019
06/10/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)

PLYMOUTH
PLYMOUTH
PLYMOUTH
PLYMOUTH

06/27/2019
06/14/2019
06/06/2019
06/17/2019

Domestic Limited Liability Company (LLC)

PLYMOUTH

06/11/2019

Domestic Limited Liability Company (LLC)

PLYMOUTH

06/27/2019

Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)

PLYMOUTH
PLYMOUTH
PLYMOUTH
PLYMOUTH
PLYMOUTH
PLYMOUTH
PLYMOUTH
PLYMOUTH

06/04/2019
06/12/2019
06/07/2019
06/11/2019
06/28/2019
06/05/2019
06/11/2019
06/17/2019

Foreign Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

PLYMOUTH
P'TOWN
P'TOWN
P'TOWN
P'TOWN

06/26/2019
06/07/2019
06/13/2019
06/17/2019
06/09/2019

Domestic Limited Liability Company (LLC)
Domestic Profit Corporation

ROCKLAND
ROCKLAND

06/20/2019
06/20/2019

Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Nonprofit Corporation
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation

ROCKLAND
ROCKLAND
ROCKLAND
ROCKLAND
ROCKLAND
ROCKLAND
ROCKLAND
ROCKLAND
ROCKLAND
SANDWICH

06/11/2019
06/17/2019
06/12/2019
06/03/2019
06/25/2019
06/21/2019
06/11/2019
06/05/2019
06/27/2019
06/03/2019

Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Nonprofit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Profit Corporation
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)
Domestic Limited Liability Company (LLC)

SANDWICH
SANDWICH
SANDWICH
SANDWICH
TISBURY
TRURO
TRURO
TRURO
WAREHAM
WAREHAM
WAREHAM
WAREHAM
WAREHAM
WELLFLEET
WELLFLEET
WELLFLEET

06/07/2019
06/22/2019
06-10-2019
06/14/2019
06/27/2019
06/25/2019
06/20/2019
06/19/2019
09/01/2019
06/06/2019
06/21/2019
06/01/2019
06/10/2019
06/04/2019
06/21/2019
06/17/2019

Real Estate

June 2019 Barnstable
County Real Estate Activity
SALES VOLUME DIPS & VALUE RISES!
Barnstable County Register of Deeds, reports
that the volume of real estate sales in June 2019
was down 9.1% from June 2018 volume and the
total value of sales was up 0.6% from the previous year.The median individual property sale
value was up 5.5% from the previous year.There
was a 3.4% decrease in the volume of mortgage
activity from June 2018 levels.
Year to Date: Volume of Sales is down 1.6%;
Total Value of Sales is up 5.3%; Individual Sales
Value is up 3.4%; Mortgage Volume is down
4.6%.
Register Meade reports that there were 756
deeds recorded at the Barnstable Registry of
Deeds in June 2019 with stated sales values
above $50,000.00 representing a stated value
of $417,475,007.00 in county-wide real estate
sales. Based on all property sales valued above
$50,000.00, the median sale price of property in Barnstable County in June 2019 was
$406,000.00.
There were 1,083 mortgages recorded with
values above $50,000.00 in June 2019 with

a total value of $401,928,594.00.The median
mortgage amount, commercial, residential or
other, was $285,000.00.
SOURCE: BARNSTABLE COUNTY REGISTRY OF DEEDS

June 2019 Plymouth County
Real Estate Activity
FISCAL YEAR COMES TO AN END
WITH A MORTGAGE SURGE!
The first half of 2019 is now behind us, which
brings to a close Fiscal Year 2019.Plymouth
County recorded 1,127 deeds in June, bringing
the 2019 total year-to-date to 4,628 deeds, compared to 5,037 deeds recorded in the first half
of 2018.This represents an eight (8%) percent
decrease from the total sales last year at this time.
Mortgage activity surged in June compared
to June, 2018. This June, the Registry recorded
2,062 mortgages compared to 1,923 mortgages
recorded in June, 2018.This represents a 15%
increase. "The surge in mortgages recorded during
June has brought our year-to-date numbers almost
even to last year’s numbers,” reports Register John
R. Buckley, Jr.“Given the modest decrease in sales
numbers it is likely that refinances played a significant role in the increase in the monthly mortgage
activity,” added Register Buckley.During the first

half of 2019, Plymouth County recorded 9,219
mortgages and for the same period in 2018,
Plymouth County recorded 9,263 mortgages.This
represents substantially no change in the number
of recorded mortgages.“With low inventory and
interest rates coming down, we will keep a close
watch on the upcoming mortgage activity," commented Buckley.
The foreclosure activity during the first half
of 2019 continues to provide excellent news
for consumers and for the local communities.
Plymouth County recorded 368 notices initiating new foreclosures in the first half of 2019.
This represents a 26% drop in foreclosure notices
compared to last year at this time, when 495
notices had been recorded.
The foreclosure deeds numbers also provide
evidence that the market is moving in the
right direction.Plymouth County recorded 140
foreclosure deeds over the course of the first six
months of this year, down 53% from the 299
foreclosure deeds recorded during the same period in 2018.“When you consider that foreclosures
were down 53% and foreclosure notices were
down 26%, it appears that the economy remains
strong," concluded the Register.
SOURCE: PLYMOUTH COUNTY REGISTRY OF DEEDS

the hospital you
depend on is
now healthier
than ever.
We’re proud to be part of Beth Israel Lahey Health, a new health care system
measuring success by the difference we can make in people’s lives.
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SPECIAL EVENT

Crush Those Sales Targets
The only way to do that is to keep training yourself to improve
your sales skills and adapt to the ever-changing industry trends.
A great way to do this is attend this summit and learn and network from other sales professionals.
Session #1: How to Get More Word of
Mouth Referrals
Matt Ward: President of Breakthrough Champion
www.breakthrough-champion.com
Most businesses want more of those golden
nuggets, the word of mouth referral, but
they struggle to get them in a systematic
way! Just imagine how much more business
you would have if you had more word of
mouth referrals. This session will provide
you with a clear understanding that you
don’t actually need to do marketing, you just need to care about
your clients and contacts.
Session #2: Social Media Selling
Matt Ward: President of Breakthrough Champion
www.breakthrough-champion.com
The reality is that people are using social media more often now
than even personal phone calls. The heightened use of these tools
creates a lot of noise in the marketplace and specifically in our
feeds and inbox. With that problem comes an opportunity to learn
about others and connect deeper.
Session #3: Converting Opportunities to
New Revenue
Scott Yelle: Founder and President of New England
Sales Solutions
www.salesxceleration.com/advisors/scott-yelle/
Now that you have the golden nugget lead
what do you do next. Scott Yelle will outline
best practices for sales leadership to take
that lead and covert it to new revenue in
order to achieve desired sales results and
increase profits.
When: Thursday, October 24, 2019
Where: Cape Codder Resort & Spa – Hyannis MA
Time: 1:30 – 4:30 p.m.
Cost: $60
Register: capeplymouthbusiness.com

SEARCH > LEADS > CONNECT > CONVERT
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Spotlight on Giving

Dream Day on Cape Cod
165 Nan Ke Rafe Path
Brewster, MA 02631
508-896-8949
dreamdayoncapecod.org
info@dreamdayoncapecod.org
facebook.com/dreamdayoncapecod
Stats
Total number of employees: 1 FT, 2 PT: 15 summer
Annual revenues: $380,000
Year established: 1995
Mission
Dream Day on Cape Cod is a nonprofit organization dedicated to bringing respite into the lives of
families who have children with life-threatening
illnesses.
Leadership
Joseph Jasie CHAIR
Donald Siddell VICE CHAIR
Emily Horne TREASURER
Tracey O’Connell Sperry EXECUTIVE DIRECTOR

Fundraising Events/Opportunities
May: Paul DeMeo Memorial Motorcycle Run
June: Tour da Cape (Bicycle ride from Boston to
Dream Day)
July: Bass and Bluefish Tournament
August: Art, Word and Wine
September: Golf Tournament
Dream Day relies 100% on donations. Sponsorship
opportunities available for all events.
Dream Day utilizes volunteers for facility improvements and programs as well as leadership positions.

WE CAN
783 Route 28
Harwich Port, MA 02646
508-430-8111
wecancenter.org
info@wecancenter.org
facebook.com/WECAN.CapeCod/
Stats
Total number of employees: 6 FT, 3 PT
Annual revenues: $731,105
Year established: 2001

PROTECTION
FROM THE
TOP DOWN.
A roof is your commercial building’s
first line of defense from
weather hazards such as
wind, rain, hail, ice, snow
and extreme heat.

PROTECT
YOUR BUSINESS
AND YOUR MOST
VALUABLE ASSETS

Mission
WE CAN Changes lives! WE CAN provides unique,
practical services that foster independence and
empower Cape women to achieve lasting positive
change for themselves, their families, and ultimately for the entire community.
Geographic area
All of Cape Cod – from the Bridges to Provincetown
Leadership
Dianne Gauthier EXECUTIVE DIRECTOR
Pam Kukla BOARD PRESIDENT
Lori Pinard BOARD VICE PRESIDENT

Funding:
57% Donations

COMMERCIAL ROOFING SERVICES
Roof Evaluations · Maintenance Plans · Repairs
Insurance Inspections · Compete Replacements

27% Special Events
13% Grants

508-428-1133 · www.cazeaultroofing.com

3% Miscellaneous
How to get involved
Volunteer at WE CAN! WE CAN is always looking for volunteers in the areas of legal services,
mentors, financial empowerment, office support,
workshop/group facilitators, event volunteers and
more. Other ideas to get involved include providing
services, sponsoring events, serving as a WE CAN
Ambassador, hosting an event or making a donation. Learn more at wecancenter.org.

BOOKKEEPING
SERVICES
Leslie Nickinello
C: 774-836-8832
leslie@leslienickinello.com
www.leslienickinello.com

© 123RTF.COM/GLORIA ROSAZZA
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Economic Development

Plymouth & Brockton Street Railway Company
Has Changed Hands
This independent, family-owned transportation business which has served the South Shore,
Cape Cod, and Greater Boston area since 1888, is now under the ownership of three local
business people who plan expansions and improvements.
Pembroke, MA entrepreneur Winthrop Sargent confirmed today that he and partners
John Cogliano of Canton and Paul Fuerst of Mansfield successfully completed the transaction which transfers ownership to the trio from the Anzuoni family, which has owned and
operated the company for more than 70 years.Sargent, founder and principal of Winthrop
Capital, is the majority shareholder in the company and will serve as Plymouth & Brockton’s
Chairman/CEO.
His partners include John Cogliano, former Massachusetts Secretary of Transportation and
Chairman of the Massachusetts Turnpike Authority, and Paul Fuerst, of Fuerst & Associates,
P.C., a CPA tax advisory firm with offices in Norwood and Boston, MA.
The acquisition also includes two other companies previously under the ownership of the
Anzuoni family: Brush Hill Transportation, located in Randolph; and McGinn Bus Company
of Lynn, MA. The sale price of the acquisition was not disclosed.
jfarrell@prfirst.com
The firm’s current 100+ employees will remain with the business. Additionally, Sargent
said that the key members of the Anzuoni family including Christopher, Carol and Stephen
Anzuoni, will remain with the firm in leadership roles. The trio
is the second generation of family leadership; the first genFirst Citizens’
eration consists of George Anzuoni and his brother, Richard.
Federal Credit
Both will serve on the company’s Board of Advisors.
Union Celebrates
Sargent said that he and his partners anticipate implementGroundbreaking
ing a number of improvements, including modernizing the
fleet of buses and other vehicles, upgrades to the technolfor New Hanover,
ogy both on the vehicles and throughout the company, the
MA Branch
establishment of new routes, and, in general, a look at how
Location
the companies together can further improve service to the
First Citizens’ Federal Credit Union announced plans to build a full-service branch located on
region.
1095 Washington Street in Hanover, MA during a ceremonial groundbreaking event Monday
Sargent said, “Plymouth & Brockton has been a staple of
morning. The opening, scheduled for the Fall of 2019, will be First Citizens’ twelfth full-service
transportation for the region for more than 130 years. We
branch and first in Hanover. The design will feature a modern, open concept and include a
view P&B, as well as Brush Hill and McGinn, as having tremenpod-style teller line. The new branch will offer an Interactive Teller Machine and a 24-hour
dous potential to help reduce the frustration that commuters
drive-up ATM. The opening of the Hanover location is a reflection of the Credit Union’s strong
feel because of gridlock.” He said, “We all know that there
business growth and on-going commitment to providing members with quality banking
is a tremendous need for transportation alternatives in and
products and first-class customer service.
around Boston. We see these companies as having estab“We are absolutely thrilled to break ground with building and expanding in the town of
lished a strong foundation that we will build upon. We think
Hanover,” said Peter Muise, First Citizens’ President and CEO. “We look forward to serving the
the public will like the improvements that we plan.”
wonderful people of Hanover and the surrounding communities,” added the CEO.

THE POWER TO SUCCEED.
With our generators,
your drive doesn’t need to stop when the power goes out.

© 123RTF.COM/DMITRY VOLKOV

2696A Cranberry Hwy · Wareham, MA 02571 · (508) 295-7336 · www.ssgen.com
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South Shore Chamber of Commerce Endorses
Braintree’s Landing 53 and Hampton House
Townhomes & Apartments as Part of South Shore
2030 Housing Strategy
Both Landing 53 and the Hampton House Townhomes & Apartments in
Braintree have been recognized as contributing projects to the region’s
economic competitiveness.The projects have been endorsed by the South
Shore Economic Development Corporation’s Housing Committee, an arm
of the South Shore Chamber of Commerce. The committee recognizes
housing developments and local initiatives that help make the region more
competitive in attracting people and businesses, as part of its larger South
Shore 2030: Choosing our Future regional economic and community development plan www.southshore2030.com.
Landing 53, located at 25 Commercial Street in Braintree, features
172 apartments ranging from studio to two-bedroom units. The project’s proximity to the East
Braintree/Weymouth Landing Commuter Rail station, as well as the neighborhood’s existing retail
and restaurant mix make the area more attractive to commuters priced out of Boston and looking
to make a home on the South Shore. This project was recently the site of a discussion that included
Lieutenant Governor Karyn Polito, Braintree Mayor Joe Sullivan, Weymouth Mayor Bob Hedlund,
and area developers. The discussion focused on how projects, like Landing 53, can serve as a catalyst for revitalization efforts.
“The developers of Landing 53 Apartments are very pleased to be a part of the re-vitalization of the Landing,” said Josh Katzen of Forest
Properties, which developed Landing 53.“The availability of modern and attractive rental housing is essential to economic development.
“With Landing 53’s 172 units completely leased, existing restaurants being refurbished and new bars, restaurants and service-providers opening nearby, the Landing is quickly becoming an exciting, attractive and convenient neighborhood-within-a-neighborhood,” Katzen added.
Hampton House Apartments and Townhomes offers 17 new homes off Pearl Street, adjacent to South Braintree square and within walking
distance to public transit via the Braintree T Station. This is a prime example of “highest and best use.” Taking a small (1/2 acre) underutilized
lot (a parking area) within a walkable area to use for new homes helps bolster nearby businesses, offers easy access to amenities and public
transportation and helps to meet the region’s growing housing needs.
The Housing Initiative is a major component of South Shore 2030: Choosing Our Future, a multi-year comprehensive economic and community development effort led by the South Shore Chamber and the South Shore Economic Development Corp.The plan focuses on addressing
infrastructure, workforce, housing, leadership, and strengthening communities.The housing initiative calls for more production of housing
that will appeal to younger people and help retain older residents looking to downsize.To view the full endorsement for each of these projects
visit the website at https://www.southshore2030.com/housing-endorsements/category/braintree.
“These two projects in Braintree offer a few key components that we think are critical to economic and community development – access
to transit, access to amenities and proximity to downtown centers (or centers of activity). The economic ripple effect of projects like are
positive, breathing new life into an area and introducing new options for existing residents and new generations who want to call the South
Shore home” said Peter Forman, President and CEO of the South Shore Chamber of Commerce.
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Cannabiz

Cannabis Pioneer
Beth Waterfall,
The Connector
By Douglas Karlson
When someone is looking to grow their business in the emerging cannabis industry, it helps
if their Rolodex has Beth Waterfall’s name in it.
With deep knowledge of the industry’s regulations and key players, coupled with skills she
gained in the corporate world, and a passion for
the product, Waterfall has emerged as a key goto-person when it comes to cannabis business
development.
“I don’t come from the ‘marijuana world,’”
says Waterfall. Rather, after graduating from
Providence College, she gravitated to the corporate world and rose through the ranks in
marketing management at financial services and
legal firms. It’s a field that leveraged her writing
and communications skills, but left her with a
void of professional purpose.
But Waterfall’s career took a major change of
direction in August 2015, when she began using
medicinal marijuana to treat a painful muscle
injury. Weeks later, she attended a cannabis
convention, where she saw passionate professionals on the stages and representing emerging
companies that would need marketing support.
“I was humbled by what I learned, but realized, ‘Oh my gosh, I think I found my calling
here,’” recalls Waterfall.
She saw the opportunity and decided to apply
her business development, corporate communications and event planning skills to the cannabis industry, not just as a service provider but
also as an advocate supporting the 2016 ‘Yes
on 4’ campaign. Her corporate experience in
compliance-focused industries, and dedication
to advocacy, she says, sets her apart from other
marketing professionals servicing the highlyregulated industry.
Her friends and family initially questioned
the move. But Waterfall says it’s the smartest
and most rewarding thing she ever did. “Once I
learned about the science, history and prohibition of this plant, there was no going back for
me and no room for self-doubt,” says Waterfall.
“I’ve lived and demonstrated how you can
transfer skills from a buttoned-down environment and bring value to cannabis.”
She’s now a consultant to six companies, pri-

marily in the cannabis tech, law and publishing
spaces. She also provides pro bono marketing
services to cannabis businesses run by women.
All told, she helps organize about 20 events
per year for various organizations and clients,
all aimed at providing a networking platform
for professionals in the emerging industry,
educating the public, and reversing the negative
perceptions regarding cannabis.
Some of those events are for a nonprofit
organization Waterfall leads and co-founded
in 2017 with TaShonda Vincent-Lee and Cara
Crabb Burnham, called ELEVATE Northeast
Events and Education. ELEVATE supports the
region’s cannabis industry with workforce and
community education, advocacy and networking.
“With my background in marketing I change
perceptions, and that’s precisely what the cannabis industry needs here on the Cape and
across Massachusetts,” says Waterfall. “There’s
still so much to learn, and we hope ELEVATE
can be a real influence on ending the stigma
against cannabis and the people who work with
it.”
In June 2019, Elevate NE was approved as
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a 501(c)3. That means the
organization will be able to
do more fundraising and
hire staff. Until now, says
Waterfall, it was all volunteer.
“ELEVATE was a labor
of love because stigma is real
and the widespread lack of
understanding of cannabis is
putting patients and professionals at a disadvantage.”,”
she explains. “Whether it’s
learning about how cannabis can help a medical
condition or learning about
job opportunities, cannabis
education can change lives,
just like it changed mine.”
As the saying goes, it’s
not just what you know,
it’s who you know. That’s
especially important if
you’re a consultant helping with business development. Waterfall’s involvement with the Question
4 campaign in 2016, and
continued outreach within
the industry and the communities it serves, allows
her to continually expand
her network, which brings
immediate value to her clients and increases demand for her services.
“One of the ways I differentiate myself is by
my large network,” she says.
It’s a lesson for any aspiring business development consultant. Success comes easier if you
focus on a passion, and develop expertise and
contacts in a specific industry.
For her clients, Waterfall is cautiously selective about who she will take on. “This is still a
very small industry, and our actions and reputations are under a microscope,” she says. “I’ve
learned some tough lessons and will only take
on clients that are mission-driven, not those
looking to use the widespread ignorance about
cannabis to exploit patients or to just cash in
on the ‘green rush,’” she says. “People are still
in cages in jails because of cannabis arrests, so if
you want to make a dollar in this industry, and
you want my help, you have to do something to
give back.”
For more information, contact Beth Waterfall
at Elevate Northeast at www.ElevateNE.org or
www.BethWaterfall.com. Elevate Northeast will
convene a panel of African American medical professionals for a free discussion in Boston on Aug.
22. Check website for details.

Entrepreneurship
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No Trespassing:
Setting Respectful
Boundaries
By Ja-Naé Duane
We know people with
boundary issues: close
talkers at the office, leg
spreaders on the train,
and parents who ask
questions at the most
inappropriate times. But
when it comes to starting and running a successful business, entrepreneurs need to have
The Talk, with both themselves and the people
working for them, particularly if they’ve hired
friends or family members.
In this situation, The Talk refers to at least
one conversation (and maybe a few more for
some people) where you get specific about
what’s OK. and what you expect. No more
ducking into bathrooms to avoid certain conversations. No more ignoring a particular person via email. And perhaps most importantly,
no more stressing over a situation that’s very
manageable— if you have The Talk.
You can find your balance and your boundaries by focusing on three areas:

1. Set Parameters.

I’ve noticed something kind of interesting

among a subset of entrepreneurs. They’re great
at talking about their ideas and their businesses, but they struggle to say, “Enough,”
particularly when they’re dealing with employees who keep messing up. Maybe a friend is
working for a startup, but for whatever reason,
the fit just isn’t working. I’ve seen more than
a few instances where friends would have been
fired if they weren’t friends. Know your limits
and be really clear about how mistakes will be
handled, regardless of your relationship with
the other person.

2. Set Standards.

At a minimum, you need to establish a clear
chain of command. If someone reports to
another person that isn’t you, make sure you
respect the position of that manager and stick
with the team setup. People shouldn’t jump up
the line either because they know you or have
a personal issue with the person they report to.
Support your executives and managers (and
make your life easier), by holding people to the
standards you set and others agree to.

3. Set Benchmarks.

Not all work comes with easy-to-define
numbers that you can measure. But make it
a point to define something that can be measured for every position in your organization
to help you define success and hold people
accountable. Settle on a benchmark that both
you and the other person agree makes sense.
Then, you have the foundation for any future

conversations where you need to talk about
performance.
Look, I understand that these conversations
can feel uncomfortable and maybe even tricky.
After all, you want to inspire people to believe
in your company and the work you’re asking
them to do. How can that happen if it feels
like all you’re doing is telling people to follow
the rules?
People actually appreciate boundaries “as a
means of simplifying and ordering [their] environment.” Researchers found that “boundaries
enable one to concentrate more on whatever
domain is currently salient and less on other
domains.” In other words, by setting clear
boundaries at work, you aren’t hurt your team,
but instead helping them stay focused and
increasing the odds they (and you) will do an
amazing job.
All of this leads me to ask, “What’s stopping
you from setting boundaries?” Could your
business go farther faster if you give yourself
some breathing room and help your team better understand what’s expected?
A version of this article originally appeared at
StartupEquation.com.
Ja-Naé Duane is Founder of The Revolution
Factory and co-author of The Startup Equation.
She can be reached at janaeduane@gmail.com.
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eTail
Messenger, chatbots, and more - to
engage with their customers. But the
one channel that's remained tried and
true for the last 20 plus years? It's email.
But email has had its day. It's dead. If
only we had a dollar for every time,
we've heard this. Email is alive and - well,
more effective than ever. But you definitely don't have to take our word for it.
Here are 11 stats that will make you want
to ramp up your email marketing.

e c o m m e r c e

Email marketing ROI statistics

11 Insightful
Email Marketing
Statistics

That's a whole lot of bang for your buck!
Email is one of the most cost-effective
marketing tools in any marketer's toolbelt.

1. Email generates $38 for every $1
spent.

By Lauren Shepherd
Today's ecommerce marketers are
using all kinds of channels - Instagram,

2. 320% more revenue is attributed
to welcome emails on a per email
basis than other type of promotional
email.
First impressions really count. A branded

and thoughtful welcome email can do
wonders for your bottom line.
3. 80% of businesses rely on email
as their primary channel for acquisition and retention.
Email is multi-faceted. It's not only an
effective channel to establish a connection and drive sales from new customers,
it's also a great way to communicate
to existing customers any special discounts, offers, or rewards programs.

Email marketing vs. social media
marketing statistics
4. Email has higher conversion rates
than social media and search combined.
Paid advertising is a great way to drive
new sales for your ecommerce store. But
costs can add up quickly. If you want the
highest conversion rate (at the lowest
cost) email is the way to go.
5. People are twice as likely to sign
up for your email list as they are to

The Davenport Companies Present

JOIN THE RACE FOR THE CAPE COD COMMUNITY
SEPTEMBER 7, 2019 12-4 PM

MASHPEE COMMONS

ALL PROCEEDS TO BENEFIT:

Cape Cod Healthcare • Cape Wellness Collaborative • Children’s Cove
Heroes in Transition • Wellfleet Bay Wildlife Sanctuary
Free Family Event!

Watch
Formula
One
Kart Racing
___________

seasidelemans.org

Bike Build • Music • Food
Kids Activities
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DRIVING SPONSORSHIPS:
Full Kart (6 drivers): $10,000
Half Kart (3 drivers): $5,000
Individual (1 driver): $2,000

508.394.8800 ext. 142

interact with you on Facebook.
Again, email marketing is the preferred
communication channel for the majority of shoppers. We won't deny that
Facebook can be effective as well, but
you will see much more interaction from
those that have opted into your email
list.

Email marketing demographic
statistics
6. Email opens on a mobile device
account for 46% of all opened emails.
People are constantly on their phones,
and every year mobile is becoming more
and more popular. Make sure that both
your emails and how you capture those
emails (your pop ups and onsite displays)
are optimized for mobile devices.
7. Millennials are far more likely to
take action on a relevant email than
any other age group.
Millennials are all about Instagram, and
they've over email, right? Wrong! They

actually are more likely to make a purchase from your carefully crafted welcome or abandoned cart email than their
parents.

with a personalized subject line (62%).

8. More than 50% of people in
the U.S. check their personal email
account more than 10 times a day,
and it is by far their preferred way to
receive updates from brands.

11. About 45% of emails sent to
follow up on an abandoned cart are
opened by consumers.

10. 56% of brands using an emoji in
their email subject line had a higher
open rate than those that did not.

Over half of all Americans are practically glued to their email. And consumers
have not only come to expect emails
from brands, they prefer it.

Email marketing
best practices
statistics
9. The top reasons
consumers will open
an email from a brand
are personalization and
discounts. Consumers are
just slightly more inclined
to open an email offering
a discount (72%) than one
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Meaningful Metal
By Douglas Karlson

PARTNER TO THE PROS
Shepley works exclusively with building
professionals to provide the experience, ideas,
and innovative products that will help them
prosper. Our team of product specialists, along
with our award winning Service Department,
will help you select and install windows and
patio doors with the beauty, performance, and
durability you’ve always wanted. For 20 years
running, builders have used Andersen windows
more than any other brand.*
Join the many professionals who rely on
our team of experts for advice on product
selection, technical support at the building
site, and award winning service. Visit the
Shepley Showcase to design your next project!

Shepley’s Andersen Product Specialists: Derek Partridge,
Tammy Bearse-Santos, Craig Fischer. These three are
backed by a team of dedicated window specialists.

Shepley Showcase
75 Ben Franklin Way, Hyannis MA 02601
www.shepleywood.com
“Andersen” and all other marks where denoted are trademarks
of Andersen Corporation. ©2019 Andersen Corporation.
All rights reserved. *Hanley Wood Builder Brand Use Study
1998‐2018, Windows ‐ Wood & Clad‐Wood Category

“If your builder isn’t using Shepley and Andersen...
please ask why!”
People I’ve Met

I had a chance to talk to my good friend Beth Waterfall the other day.
Beth has helped me immensely in developing all the Cannabis events.
We were discussing the continued rollout of the cannabis business in
Massachusetts. Right now, it’s like “the shootout at the OK Corral.”
The successful business models will be those that have solid business
plans, know how to execute those plans and have the controls in place
to regulate their businesses. That does not seem to be happening.
Bob Viamari
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With her hand-stamped metal jewelry,
Laurel Ryan is making her mark in the highly
competitive jewelry world. The founder of
Nautically Northern, Ryan, 26, has also made
a strong impression in the business world. She
was recently named one of Cape & Plymouth
Businesss 40 Under 40 business leaders.
A native of the South Shore and a regular
visitor to Cape Cod, her initial idea was to start
a t-shirt company, but such a business required
more capital than she could afford. A t-shirt
business also would have required someone
else to help with the designs and printing.
Ryan wanted to start a business she could do
on her own so she purchased a metal stamp
set and began making hand-stamped bracelets. Initially her items were just for friends
and family. The response was so positive she
decided to expand distribution.
“They’re hand-stamped so no two are ever
the same,” she says.
That’s one of the keys to the company’s
success. Whether custom made or from one
of Ryan’s curated collections, the jewelry connects at a very personal level. Writes Ryan:
“Our items are designed to help bring a
little piece of someone’s journey to the surface
where they can see it, feel it, and share it with
others.”
The jewelry is made of brass, aluminum or
sterling silver. Some necklaces and bracelets
are also available in 16 karat white or yellow
gold plated. Short, hand-stamped messages are
tactile and meaningful, often denoting the date
of an important event, the name or initials of
a loved one, or the latitude and longitude of a
special place.
To launch Nautically Northern in 2016,
Ryan tapped into social media, then created
a website.
“Instagram and Facebook have been instrumental in building my business,” says Ryan,
who majored in business management at
Bridgewater State University, with a concentration in marketing. She minored in PR,
accounting and finance.
Cold calling in person is not her forte, so
to launch her wholesale business, she e-mailed
stores and received a good response, signing
on with 25 shops in the first summer. She also

Stamped jewelry by Nautically Northern
strikes a personal chord with customers.

Laurel Ryan, founder
of the jewelry company,
Nautically Northern,
was recently named
one of Cape & Plymouth
Business 40 Under 40.

attended wholesale shows, starting with the
New England Made Show in Portland, Maine.
“That was huge for the business,” she
remembers.
The wholesale clients are able to pick and
choose items from her collections that will
work best in their regions or customize their
own.
Her jewelry is now available in nearly
80 stores from Maine to Virginia Beach to
Minnesota. Ryan attends about a half dozen
wholesale shows per year, from New York
City to Florida. Sixty percent of her business
is wholesale, 40 percent is retail. Much of the
retail is via direct sales at different events.
Customers may also purchase directly from
the website, www.nauticallynorthern.com.
There’s an option to customize your own
bracelet, which is very popular. The company’s
tagline is “Jewelry Handmade for You.”
Over the past three years she estimates she’s
made more than 5,000 pieces. Recently, sales
have skyrocketed. She’s now selling more than
1,000 pieces every four months.

“It’s taken off into something I never expected it to,” says Ryan.
While there’s plenty of demand, keeping up
with orders is a challenge.
“My biggest struggle is being the only
employee.”
That’s especially since it’s not her full-time
job. Ryan works at T3 Expo in Lakeville,
where she does corporate event planning. (She
credits T3 Expo’s CFO, Chris Valentine, as a
valuable mentor.)
She estimates she spends about 30 hours
a week – on her business. Most weekends

through November she’s at shows, putting in
10-hour days.
Ryan says her father, who owned a drycleaning business, is her number-one supporter, and comes to every show. “He instilled
an entrepreneurial spirit in me at a young age.”
When she feels overwhelmed, he tells her, “you
got this.”
Her advice for other young entrepreneurs?
“Don’t give up. It’s going to be tough, but
keep your head down, work hard and don’t
give up.”
It’s worth it, she says. “I’ve had so many
amazing things happen because of Nautically
Northern.” Often that’s because her jewelry is
so personal.
“I’ve had people cry in my booth when they
see their piece for the first time. It’s amazing
that something I’m making means so much
to them, that someone who is making jewelry
at their kitchen table can have that kind of
impact.”
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Feature Story

Claudia and Joel Nimar, of
Falmouth, are the owners of
Pyramid Technology Services.

Husband and
Wife Team Strive
to Solve Techindustry Problems
By Ann Luongo
The technology industry is ever-changing.
What was once the norm becomes the obsolete
almost in the blink of an eye, and staying current on industry changes is more important
than ever before.
Pyramid Technology Services, Inc. (PTSI)
was founded in 1989 by Joel and Claudia
Nimar. It was started to solve problems in the
tech industry. At the time, Joel worked for a
computer distributor and Claudia worked for a
software company. As business partners, as well
as spouses, the Nimars’ mission is to provide the
best and fastest service possible to their clients.
In those early years, the Nimars had many
clients who needed to purchase discontinued
products, or refurbished products that were no
longer available from the manufacturer. These
clients had UL-approved solutions, or solutions
that had been vetted by a government agency,
and they had to deliver the parts on the specifi-

John Capello and Bill Trail at the Small Business of New England
(SBANE) trade show in Waltham,MA

cation, and not
a replacement
part.
“Pyramid
provided solutions to these
problems,”
said Joel. “We
also
found
that a lot of
third-party
maintenance
companies
and resellers
needed parts as
well.” To fill this need, they provided parts to
these clients, no matter where they’re located.
Pyramid serves clients across the nation and
internationally.
“While most of our clients in the past have
been large corporations and government agencies, we have started servicing smaller clients in
the last couple of years,” said Joel. “We have
recently added a Managed Services Provider
(MSP) business. We serve as the clients' internal IT department for companies as small
as 10 users. We provide all the higher-level
services the big guys enjoy at an affordable
price, because the cost is shared among many
companies.”
Pyramid prides itself as a one-stop shop. “We
are hardware agnostic, so we can recommend
the right hardware, software and services solutions for our customers’ businesses. We are not
tied to any one manufacturer,” Joel said.
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PTSI offers
a variety of
other services,
as well, including hardware
maintenance.
Whether you
have a couple
of servers or
several 100
computer
assets, Pyramid
can support
your environment including servers, storage and networking equipment.
They offer software support, and financial services (leasing, rental and sales) and security
services to help protect your IT environment.
Nimar said the company started out only
selling Digital Equipment (DEC) hardware.
When DEC sold to Compaq and then Compaq
sold to HP, Pyramid started supporting those
brands. The company now offers dozens of
brands of hardware, software and many services, “and the trick is getting them to all work
together.”
As a small business with a big reach, Pyramid
has less than 10 direct employees, “because we
deploy a partner model,” according to Joel. “We
oversee partners providing hardware maintenance and installations across the United states
and Software Operating System support, as
well. Pyramid has been in business for almost
30 years.

OUR REPUTATION
DEPENDS ON
ENHANCING YOUR REPUTATION
“After seeing the Stewart Painting sign in front of
many impressive projects over the years,
it was a no brainer who I was going to call.
They surpassed their reputation, we couldn’t be happier.”
~ Matt Downes: Owner ‚ 6A Brewing Company

Pyramid Technology Services' office
overlooks beautiful Falmouth Harbor.

“Our entire team brings over 100 years of
experience and we have a partner network who
are the best in the business,” he said. “We were
brought in by Raytheon and ITT to provide a
maintenance solution for the Hubbell telescope.
We helped implement an IT solution for a community health center in Mattapan, going from a
store front to a six-story building that provided
medical and dental services to thousands of
Boston citizens. We offer repair services that
can diagnose problems down to the chip level.
Our team comes up with creative solutions to
complex business problems.”
In 10 years, he foresees, it will be a much larger organization, helping many more companies
improve their processes and become more efficient. “The technology life cycle has gone from
three years to six months. This rapid rate of
technology change is tough on our customers.”
Joel and Claudia are well known in their
communities, and spend as much time as possible giving back and getting involved.
“My wife and I are very community-oriented,” Joel said. Their involvement is almost
bottomless, from spending 10 years volunteering at a food pantry to helping to found
a new food pantry in a neighboring town.
Claudia runs the Cape Cod Theatre Project,
which brings Broadway actors and directors to
Falmouth. Joel is also a trustee of Highfield Hall
in Falmouth, and works to bring arts, music
and culinary classes to the Falmouth community. They are both active supporters of many
Falmouth-centered nonprofit organizations.

HOUSE WASHING
CARPENTRY
PAINTING

Cape Cod: 508-362-8023 / www.StewartPaint.com / South Shore: 781-749-4215
30+ Years Quality Service / Better Business Bureau A+ Rating / Summit Safety Certified / Licensed / Fully Insured

People I’ve Met

We just finished doing a cover story for our July 2019 issue on the
Business of Oysters. Last week I was up in Cambridge visiting my
daughter and her husband and we went out to eat at the Summer
Shack in Cambridge. Plenty of oysters were on the menu. When I
looked a little closer, half of the selections were from Cape Cod.
Bob Viamari

capeplymouthbusiness.com | August 2019 | Cape & Plymouth Business 31

Feature Story

PHOTOS BY JONATHAN NEMERFROH

The menu is simple at Levitate Backyard & Rexicana
Surf Cantina where you can also enjoy a margarita.

Levitate Grows
Brand With
Backyard & Surf
Cantina
By Carol K. Dumas
After a summer’s day riding the surf, what
could be better than some simple fare, an icy
margarita and music?
Surfers and beachgoers at nearby Rexham
Beach don’t have to go far, as Levitate Backyard
& Rexicana Surf Cantina has opened right next
door to the popular surf shop that’s hugged
the corner of Ocean and Webster streets since
2003.
Levitate Brand is the company owned by
Dan and Jessica Hassett, a young local couple
who tapped into their surfing passion to start
a business that keeps on expanding. The vision
of the 200-seat (indoor and outdoor) capacity
venue is to bring world-class music, art and
food to Marshfield. They call their marketing
plan “après beach.”
The name Rexicana comes from a legendary
ballroom in Marshfield that offered live music

The venue has seating for 200 including an outdoor space.

and dancing in the
pop-up shops in
’60s, well before the
Hull and Nantasket.
Levitate Backyard &
Hassetts were born.
Seven years ago, the
Rexicana Surf Cantina
Rexicana Ballroom
Hassetts founded
was destroyed by
the Levitate Surf
1871 Ocean St.
fire in 2006. The
Music and Arts
Marshfield, Massachusetts
Hassetts wanted to
Festival,
which
781-834-2755
pay homage to it as
this past July drew
levitatebrand.com
they planned to offer
more than 45,000
music every afterto the Marshfield
Hours: Monday-Saturday 3-9 p.m.
noon at the cantina.
Fairgrounds, helpSunday 11 a.m.-5 p.m.
They approached the
ing to raise more
Clancy family, who
than $50,000 for the
had owned the busiMarshfield Boys and
ness, and told them
Girls Club.
their plans. The Clancys thought it was an
The idea for a restaurant grew from their
honor and gave them their blessing.
surfing ventures off-season, trips that took
Levitate was an existing surf shop when
them to Costa Rica, the Caribbean and parts
Dan, now 34, began working weekends when
of Europe. They were always impressed by the
he was 17. He bought the shop shortly after he
food served in surfing communities. “The food
graduated from high school. “I grew up sumwas always phenomenal, local, fresh and simmers at Humarock, surfing and skateboardple,” Dan recalls. When the couple considered
ing,” says the Hanover native. “Back then
offering food in the space formerly occupied
Levitate was a community hub. We wanted to
by John’s Barber Shop, adjacent to the surf
continue that concept.”
shop, they were true to their global inspiration.
Wife Jessica, 36, grew up in Duxbury. An
Chefs Jake Hill and Josh Nugent of
artist, she is the designer behind the business.
Plymouth helped Dan craft the casual menu
The couple have two young children.
from this global inspiration. Diners can sample
The shop sells “the best in surf and skate
four kinds of tacos (pork, chicken, fish and
brands, gear and expertise,” and offers clothvegan) served on hand-pressed corn tortillas,
ing for men, women and children and surf
accompanied by rice and watermelon. “We
boards, surfing lessons and rentals. In addibuy the fish every day at Scituate Harbor and
tion to the Marshfield location, Levitate has
it’s served within 24 hours of being caught,”
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Order a two or three taco plate.
Four kinds of tacos are available.

says Dan.
Other items are locally sourced whenever
possible, such as the cabbage and sprouts taco
garnish. “You can taste the difference when
you’re doing it right.”
Levitate Backyard & Rexicana Surf Cantina
opened Aug. 2 in a space formerly occupied
by a barber shop, adjacent to the surf shop,
and has been jam-packed. Music is offered
every afternoon till 7 p.m. Sunday Brunch
began Aug. 11, with the java supplied by the
Hassetts’ friends who opened a coffee bar next
door.
While Levitate is a seasonal enterprise, the
eCommerce side of the brand is year-round
and even offers flannel shirts in their online
store. The Hassetts are continuing to grow
the events side of the business as community
venue. Levitate Backyard & Surf Cantina will
offer 10 ticketed concerts this year and plans
more ticketed shows, documentary screenings
and private functions.
“With so many things digital, we find people like getting together more and connecting
in person,” says Dan.
Still, when a wave beckons, you’ll find Dan
and his long board at the beach.
“It’s busy with the kids and the business,
especially in summer, but we’re so fortunate
that both our parents help us out,” he says. “I
got into surf shops to surf and I was out there
today. I’m not gonna miss a good surf!”

TuneIn,
TuneIn,
iHeart
iHeart
iTunes,
TuneGenie
TuneIn, iHeart

Name: Robbin Orbison
Business: CapeSpace, www.capespace.com
Listener Since: 2019
“Who would have thought I would discover the best
radio station ever right here in the Cape & Islands
region. The best mix of adult music genres, familiar
and new artists, interesting live versions and covers,
terriﬁc programming. Also a great website with
archived programs, a great app, and I love that I can
listen to it on Alexa”.
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Cover Story

Ecommerce:

40 Years Later: Still Evolving
Opportunities for entrepreneurs, merchants soar
By Carol K. Dumas

Remember when you couldn’t buy anything
with the click of a computer mouse? The question today is more what can’t you buy online?
Ecommerce, the buying of goods and services
online, has been around less than 50 years but
it didn’t really catch on with many businesses
and consumers till the 1990s. Today, some
51 percent of Americans shop online, spending more than $2 billion annually. Big and
small companies reap the economic benefits
of increased sales and the ease of reaching new
customers. Improved software makes fulfillment easy, safe for retailers, and convenient for
customers. Consumers enjoy the convenience
of shopping via their computers or smartphone
without leaving their home and thanks to Live
Chat options, can even interact with an online
merchant.
Instead of relying on Consumer Reports
magazine for guidance, shoppers can also find
the lowest prices for many goods via Internet
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search engines, goods that used to require a visit
to appliance or computer stores, for example.
“E-commerce has been paramount to my
business as I don’t believe I would able to
accomplish as much as fast in the fashion retail
space without it,” says Sean Fitzpatrick of Cape
Cloth, which has a retail space in Dennis. “It
allows me to provide great customer service and
establish direct relationships with consumers
quickly and efficiently.”
Fitzpatrick built his own website over the
internet. “No software required. There are a
few different platforms out there that make it
relatively easy to build a website. Pricing varies
depending on how robust you want the site to
be,” he says.

New Entrepreneurs
A whole new industry has spawned from
Ecommerce – entrepreneurs offering digital
commerce tools for online merchants.
Coastal Mountain Creative, a digital mar-

keting company founded in
1996, offers a myriad of digital
marketing services, including
branding, logo design, web
design, web maintenance and
support, social media management and marketing, search
engine optimization (SEO),
mobile ad campaign creation
and management, web content management
systems (CMS), copy writing and content management, email campaigns, Google Analytics
tracking and domain registration and hosting.
The Mashpee company focuses on small and
medium clients representing a wide variety of
industries.
Co-founder Chris Boyd says the major
change in Ecommerce since it began is that it
has become much more accessible to any size
business and more affordable, due to the many
tools now available to sell online.

“You no longer have to
spend tens of thousands of
dollars to have an online store
or to sell services online,”
he says. “In the mid to late
1990s we were building stores
off Yahoo’s platform.. some
retailers today sell through
eBay. For many businesses it
helps to be established and then move into an
Ecommerce space.”
Coastal Mountain is seeing trends to create
booking engines for events and lodging – all
with inventory management. For example, one
of its clients, Cape Cod Inflatable Park, hired
them to create an online booking system so customers could reserve a cabana for a day.
Whatever size business, for Ecommerce Boyd
says it’s wise to have a budget in mind and
identify the target audience. Essentials are SEO,
email campaign and a social following. “Social

media is today’s word of mouth,” he says.
For new clients, “We ask what are you trying
to do? What are you selling? Do you plan on
managing your own inventory? Based on our
experience we look at what is the best tool to
suit their needs. For the most part, we don’t
build Ecommerce from the ground up as there
are so many great tools out there.”

Not just stuff
Ecommerce is also about selling services, not
just goods. A nonprofit Ecommerce site would
be a vehicle for accepting donations, for example. It’s easy to support your local radio station
or contribute to Habitat for Humanity or some
another organization’s fund-raising campaign
online. Fill out your credit card info, click and
you’re done. Book trips, rooms, airlines. Order
groceries.
“The big trend we’re seeing is booking
engines for events, lodging… all with inventory
management,” says Boyd. The vast majority of
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hotels and inns use booking engines, he adds.
One of their clients, Ryan Family
Amusements, hired them to build a booking
tool with inventory management for private
functions.

Fulfillment

800-295-9220
MIDCAPE.NET

Architect: Jill Neubauer Architects
Builder: Cape Associates
Photographer: Jane Messinger
Landscape Architect:
Bernice Wahler Landscapes

SOUTH DENNIS • ORLEANS • MARTHA’S VINYARD • WELLFLEET • MIDDLEBORO • FALMOUTH

Our advisors will
help chart a course to
protect assets in both
your business and
personal life –
reducing your
long-term cost of risk
Explore your insurance coverage and risk management
options with an expert.

800-800-8990 · RiskAdvice.com

RiskAdvice.com
406 Jones Rd., Falmouth, MA 02540
550 MacArthur Blvd., Bourne, MA 02532
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Statistics show that only one percent of shoppers visiting an online store actually make a
purchase. Privy, a Boston-based digital services
company founded in 2011, offers “list building”
to online merchants, aimed at reducing cart
abandonment and driving sales. One business
writer dubbed Privy the “marketing Swiss army
knife for online merchants.”
Privy offers a suite of email capture and
conversion tools, including exit-intent driven
website pop ups and banners to help merchants
grow their email list, reduce abandonment and
drive sales from the website or online store. No
coding or development skills are necessary.
In addition, Privy Email gives small and
mid-size businesses the basics they need to do
effective email marketing for Ecommerce such
as newsletters, abandon cart emails and order
follow up emails.
Ben Jabbawy, founder of Privy, explains that
many incumbent marketing software vendors
didn’t focus on list building and capturing visitors to an online merchant. A successful online
merchant must build direct relationships with
their customers in order to increase repeat business. “You’ve just driven this new, anonymous
person to your website. You don’t know who
they are, they might complete an order. But
like most people, they leave without purchasing.
What technology can we use to build a relationship with that person? It’s not just about price.”
One way Privy captures those customers
with a program that detects if a shopper is leaving without buying. A pop-up window might
appear asking if they forgot something in their
cart, or offer a discount for a first-time purchase
before the shopper leaves the website.
Having helped small Ecommerce stores drive
over $2 billion in Ecommerce sales worldwide,
Jabbawy has empathy for the small business
owners vying to market their products in world
of giant e-Retailers like Amazon. “Our stake
is focused on the small entrepreneur so we do
things differently here,” he attests.
To that end, Privy’s pricing model starts free
(for sites with less than 5,000 visitors) and the
company offers free, live chat support and training for all Ecommerce businesses, even those
on the free version of Privy's software. Privy is
hosting live trainings at its customer conference
in September (go to privy.com/live for more
information).

Privy has seen 100 percent growth year over year
and has more than 8,000
paying customers. The
business has grown from
30 employees to 60 in the
first half of 2019.

Ecommerce: Selling A Service
catchy and SEO friendly but equally
important that nobody else was using
it on social media. For the website, I
initially tried to build my own on Wix.
com and was doing OK but a friend who
is an expert agreed to put one together
for me and it came out great. We used
Media Temple and Word Press to host
and maintain the website so there are
a few layers but it all seems to work. I
use Venmo, Square and PayPal for payments.

Changes in tax
laws
Until last year, a state
could only require a seller
to collect sales tax if the
seller had a physical presence in that state. A
2018 Supreme Court decision involving the
state of South Dakota and the huge e-retailer
Wayfair, based in Boston, completely changed
a business’s obligation to collect and remit sales
tax.
The physical presence test was addressed by
the Supreme Court in 1992 (Quill Corporation
v. North Dakota). In June of 2018 the current
Court overturned the prior Court’s decision by
declaring an in-state physical presence in not
required. The current Court deemed an “economic nexus” was all that was required before a
state can require a business to collect and remit
sales tax.
“The world is a lot different today than in
1992,” notes tax expert David Seiden, a CPA
and partner at Citrin Cooperman in Boston.
“A lot of people bought online to avoid paying
sales tax. The Court’s decision in Wayfair has
totally changed the landscape of sales tax and
has created a typhoon of issues, especially for
smaller companies who are now being forced
into compliance by the 30 states that have so far
enacted legislation similar to South Dakota. It’s
another cost to business owners, especially when
they are already selling on a tight margin.”
Most states have adopted “economic nexus”
thresholds to determine which businesses are
required to collect and remit sale tax. The
thresholds are typically based on the number
of in-state transactions and/or in-state revenue.
In addition, approximately 20 states have
adopted “marketplace facilitator” rules, where
the tax burden in put on a marketplace facilitator like Amazon or eBay to collect the sales tax
on sales made on the marketplace.
Seiden notes that the Wayfair case spawned a
new industry that offers technology and servies
to help online merchants navigate the complexities of the multi-state tax laws.
“It can be overwhelming at first,” he says,
“but getting a company’s sales tax compliance
right from the start can avoid the complications
and costs with trying to catch up.”

Cape Cod On the Fly
Patrick Cassidy
508-246-3757
patrick@capecodonthefly.com
capecodonthefly.com
Former journalist Patrick Cassidy tapped
into a passion for fly fishing and launched
a fly fishing guide service this year, Cape
Cod On The Fly.
Background: Journalism, 14 years as
reporter and editor for The Cape Cod
Times. University of Connecticut, B.S.
Sociology. Peace Corps volunteer.
What was the idea behind your business?
The idea behind Cape Cod on the Fly
is to give clients an experience that will
stay with them year-round. I have always
loved fishing and telling stories and the
goal of my business is to share those
stories with others and make new stories
on the water they can tell friends and
family. A lot happens on the water and
fly fishing, in particular, is a great way to
connect with the natural world and learn
from a shared experience.
What tools did you use to set up your
business? I used G Suite as the basis for
my email, calendar, docs and sheets to
start. I made sure to secure the business
name on social media, as well as on a
video sharing site In choosing the name
it was obviously important to make it

How do you target your audience and
gain customers? How do you build client relationships? Currently, I’m focused
on making sure I show up on Google,
creating content for both the website and
social media, and getting the word out
in whatever other way makes sense that
I can afford, including dropping cards
at local businesses clients may frequent.
Word of mouth is a big part of it but
that happens more now via social media
so there’s a big focus there. I work to
build and maintain client relationships
by interacting with them both before
and after trips, and looking for ways I
may be able to collaborate with them on
whatever they do, including throughout
the year.
How do you use social media? Identify
which social media you use and why. I use
different social media in different ways. I
try to share whatever content works best
in a particular medium. Instagram is a
great place to share images and short
experiences from trips. Facebook is a
better place to tell a longer story or share
a link back to the website’s blog. Twitter
is better for sharing news stories or reacting to developments that might occur
beyond my specific industry. And, last
but not least, LinkedIn is a good place to
share updates on the business itself. My
soft launch on social media was proof
that you have to meet people wherever
they are. The first four inquiries I received
each came via a different social media.
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Ecommerce: Selling A Product
Background: Dennis-Yarmouth Regional
High School, University of Miami, 2005,
Broadcast Journalism
The product: Clothing
What inspired your business? I wanted to
create a superior product to the touristy gear
along Route 28 and offer locals something they
would be proud to wear, both functionally and
fashion-wise.
What tools did you use to set up your business? Square, Squarespace, social media

Sean Fitzpatrick
Cape Cloth
1123 9 Market Place
South Dennis, MA 02660
508-737-3720
www.capecloth.com

How do you target your audience and gain
customers? How do you build client relationships? Local friends, physical networking
groups like Cape Cod Young Professionals,
chamber of commerce, community and arts
festivals, social media; constantly interacting
with people and never taking a day off. I am
loving the process and hustle of growing a
brand every day.

How do you use social media? I reverseengineer everything. Depending on the demographic, I use the platform relative to the
demographic to communicate with that them
in a way that’s familiar to them. It’s about
communicating the idea the properly to the
proper audience.
Has the way you do Ecommerce changed
since your business began? Yes, mostly
because of the ways social media has changed.
I was able to get a lot more organic traffic and
impact in order to grow Cape Cloth’s brand
recognition up until 2016. Within the last
2.5 years, social media apps have hijacked a
business’ ability to generate organic traffic and
everything, marketing wise, has to be done
through targeted ads. Data is extremely valuable and it’s what social media infrastructures
are built on so they are charging all businesses
for access to that data rather than let creative
content be seen by an audience that willingly
opts-in to see it.

Financial Service Expertise, Right Here in Falmouth.
Our team of experienced ﬁnancial advisors is
ready to help you put your money to work.

B a n k i n g | Le n d i n g | A d v i s i n g
5 0 8 . 6 2 7. 4 26 6

mvbank.com
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Demise of Main Street?
While there’s been a positive effect of online
commerce on business, Ecommerce has negatively impacted many brick and mortar retailers,
some of which have been unable to compete

with Ecommerce giants and have gone out of
business or have seen reduced sales.
Small businesses especially find it tough.
“Unless it’s extremely unique and not found
on Amazon, Ecommerce isn’t going to work for
a small business,” notes Boyd.
Ceci Hadawar, owner of If The Shoe Fits,
would agree.
In 2002, she opened her Main Street, Orleans
shop, selling unique shoes and clothing. “There
was no place on the Cape to get the shoes we
had. There were lines out the door and I had six
full-time employees.”
But as Ecommerce grew, her sales dropped.
She estimates she lost 70 percent of her shoe
business to online merchants. “First I lost all the
20-somethings. Then the 30- to 40-year-olds.
Then even the Gertrudes, Mabels and Ediths
stopped coming in.”
If The Shoe Fits has an online presence on
Facebook, a more active one on Instagram,
with weekly posts and a minimal website that
basically is information about the two stores.
Having an online component would be costly
to her business, in terms of staffing, maintaining inventory and shipping. Instead, Hadawar

has focused on traditional retail strategies, such
relationship-building.
“We do have a certain customer who totally
relies on us to put them together and we
so appreciate their loyalty over the years,”
Hadawar says. “And we have seasonal customers that come in every year as soon as they open
their homes and bring all their house guests. But
to support staff and keep inventory fresh year
round you need the volume.”
The impact of the internet didn’t stop
Hadawar from opening her Chatham store
in 2018. The store has done well, she says, as
there remains a clientele who still want to try
something on. Chatham’s walkable Main Street
is attractive to strollers and is full of small shops
that appeal to the town’s affluent summer tourists. “
Then there’s the shopper who looks around,
takes a photo of a shoe and then “goes right
outside on that bench and orders it online.”
“It's so disrespectful,” she says. “When all
these shops are gone and replaced with hearing
aid offices or more real estate offices they might
wake up.”

Come party with us.
Let Ten Pin Eatery
host your next
corporate event

“Ten Pin Eatery hosted Mid-Cape’s employee party this year. It was a great
experience. From working together on the delicious menu for our guests,
to accommodating every need along the way, the service level of the
whole team was outstanding.” Crystal Pieschel, Mid-Cape Home Centers

VIP ROOM FOR EVENT HEADQUARTERS FOR GROUPS OF 25 OR MORE
FULL VENUE BUYOUT (300+ GUESTS) • PARTIAL VENUE BUYOUT (150 GUESTS)
FULL A/V CAPABILITY • FOOD & BEVERAGE AND CUSTOM CATERING OPTIONS AVAILABLE

TenPinEatery.com • Sales Office 508.771.2100 ext. 4
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Team of Experts
Our Business Toolbox section features experts in a variety of fields sharing their knowledge with you, with a focus on information to better help you successfully operate your businesses. We encourage you to submit questions – on any topic – and we will have an expert address them on these pages. Send questions
and topic suggestions to toolbox@capeplymouthbusiness.com.
ACCOUNTING

BUILDING MATERIALS

ENGINEERING

LANDSCAPING

Ken Kirkland
Citrin Cooperman
(781) 356-2000
kkirkland@citrincooperman.com

Jeff Plank
Mid Cape Home Centers
(508) 398-6071
midcape.net
Tony Shepley
Shepley Wood Products
(508) 862-6200
shepleywood.com

John Bologna, P.E.
Coastal Engineering Company
(508) 255-6511
coastalengineeringcompany.com

Christopher J. Joyce
Joyce Landscaping Inc.
(508) 428-4772 · joycelandscaping.com

ENTERTAINMENT

Beth E. O’Neal, Esq.
Conn Kavanaugh
(617) 348-8208
connkavanaugh.com

ANIMAL WELFARE

Mary Sarah Fairweather
MSPCA Cape Cod
(508) 775-0940
mspca.org/cape
BANKING

Dorothy Savarese
Cape Cod Five Cents Savings Bank
(508) 240-0500
capecodfive.com
Lisa Oliver
Cooperative Bank of Cape Cod
(508) 568-3200
thecooperativebankofcapecod.com
Peter Muise
First Citizens’ Federal Credit Union
(508) 979-4757
firstcitizens.org
BUILDERS

E.J. Jaxtimer
E.J. Jaxtimer Builder
(508) 771-4498 · (508) 778-4911
jaxtimer.com
BUILDING MAINTENANCE

Mona Marquis
Associated Elevator Companies Inc.
(508) 619-3020
associatedelevator.com
Bernadette Braman
South Shore Generator Sales & Service
(508) 295-7336 · ssgen.com

BUSINESS OPERATIONS /
ACCOUNTING SERVICES

Matt Cronin
Boardwalk Business Group
(508) 364-6066
boardwalkbusinessgroup.com
COMMERCIAL DEVELOPMENT

Linda Burke
A.D. Makepeace Company
(508) 295-1000
admakepeace.com

Rob Nichols
Ryan Amusements
(508) 759-5464
ryanfamily.com
FINANCIAL SERVICES

Brian Griffin
Rockland Trust
(508) 771-5540
rocklandtrust.com
HEALTH CARE

Christopher Smalley
Beth Israel Deaconess Hospital–
Plymouth
(508) 830-2422
bidplymouth.org

EMPLOYEE BENEFITS

Peter MacDonald
Murray & MacDonald
Insurance Services, Inc.
(508) 289-4160
riskadvice.com
David Robinson
Rogers & Gray Insurance Agency
(800) 553-1801
rogersgray.com
EMPLOYMENT

Joan Rezendes
MassHire Cape and
Islands Career Center
(508) 771-5627
masshire-cicc.com

HVAC

Steve Robichaud
Robies
(800) 698-4522
robies.com
INSURANCE

Courtney Finigan
Murray & MacDonald
Insurance Services, Inc.
(508) 289-4160
riskadvice.com
Michael Robinson
Rogers & Gray Insurance Agency
(800) 553-1801
Rogersgray.com

Make MassHire
Cape and Islands Career Center
Your Recruiting Partner
Let us conduct a Specialized Recruitment for you or
you and other companies within your industry!
We do all the work!
In advance of the Specialized Recruitment, we
• IDENTIFY job seekers who have the skills you need,
• PRESCREEN them to assure they are the right ﬁt,
• RECRUIT them on your behalf, and
• ARRANGE for them to meet with you by appointment
during the Specialized Recruitment.

On the day of the Recruitment, you just show up
and interview the prescreened candidates.
To reserve your date, contact Neila today
at 508-862-6134 or
nneary@masshire-capeandislands.com
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LAW

MARKETING SOLUTIONS

Tim Slattery
CFS, Inc.
(508) 285-2800 · cfsinc.com
MERCHANT SERVICES

Laura Wojtkiewicz
Martha’s Vineyard Savings Bank
(508) 684-4172 · mvbank.com
PAINTING

Sheldon Stewart
Stewart Painting
(508) 362-8023 · stewartpaint.com
PAYROLL & HR

Karyn Rhodes
Complete Payroll Solutions
(888) 865-4470
completepayrollsolutions
PUBLIC RELATIONS

Jim Farrell
PR First
(781) 681-6616 · prfirst.com
ROOFING

Russell Cazeault
Cazeault Roofing & Solar
(508) 428-1117
cazeaultroofing.com

Business Toolbox

Painting

Questions
To Ask Before
Hiring a
Painting Company
By Sheldon Stewart
You’ve decided on a
color scheme and a budget. All that is left to do
is hire the right painting
company. So, how do
you decide which company is best for your particular job?
Sure, you could call good old Uncle Harry
and ask him, but you remember how well that
worked out last time, right?
This time, why not do it the right way? The
best way to choose a quality painting company
is to ask some key questions before you sign a
contract.

How Long Has The Company
Been in Business?

Experience speaks volumes in the painting
business. A start-up company could also do
a great job, but experienced painting companies know their products, equipment and the
proper safety precautions to keep you and your
family safe, as well as their own employees.
They can also identify and handle any potential problems or defect you might have such
as wood rot which, if left unattended, could
lead to much bigger and costly problems down
the road.
An experienced painting company also
knows how to treat their customer. Effective
communication, respect and attentiveness are
all qualities that make the difference between a
decent painter and a great one. An experienced
company will also have a reputation in the
community they serve. When a business develops a good reputation and maintains it for five,
10, even 20-plus years, you can trust them.
When you find a great painting company to
work with, the whole experience will go better.

Who Does The Work?

Before you sign on the dotted line, find out
if your company does the work with their own
team of employees or if they subcontract it out
to other painters. You should be particularly

wary if a bid comes in significantly lower than
other bids. This could mean the painting is
shipped out to unskilled, untrained people.
When you have workers coming into your
home or business, you need to know they have
been vetted and are trustworthy. When you
hire a painting company, make sure they do
their own work. If they subcontract it out, not
only do they not control the timetable of the
project, but if there is a problem, you are setting yourself up for a frustrating finger-pointing session and potentially unresolved issues.

Is The Painting Crew
Licensed And Bonded?
It’s important to choose a painting company
who is both licensed and bonded. The license
means they are qualified to operate as a business and have all their legal ducks in a row. The
bond means if there is a problem, like an injury
or an accident, it won’t wind up costing your
homeowner’s or business insurance. Instead,
the surety bond will cover it. When a company
carries insurance, it protects them from loss.
When they are bonded, it protects you.

Before you sign on
the dotted line, find
out if your company
does the work with
their own team of
employees or if they
subcontract it out to
other painters. You
should be particularly
wary if a bid comes
in significantly lower
than other bids.

Does The Company Provide
A Warranty?
A reputable painting company wants you
to be fully satisfied with the job when it’s
finished. They also want you to remain happy
with your paint job for a reasonable amount
of time. They shouldn’t be reluctant to stand
behind their work and offer you some type of
guarantee.
A good painting warranty will protect
against things like blistering, chipping and
peeling paint. Paint is going to be exposed to
the elements. On exterior jobs, the weather can
wreak havoc on your paint. With an inside job,
peeling or chipping paint is not only unsightly,
but it can also be dangerous to your health.
Don’t settle for a warranty that is less than
two years.

May I See Your References?
One of the best ways to know what kind
of work you can expect from your painting
company is through the references of their
former clients. Ask to see or talk with their references. Look at how many they have. Check
out Google Reviews, Angie’s List, Houzz,
Facebook and other social media platforms
for reviews. Ask to see a photo gallery. Ideally,
you’ll find a variety of high-resolution photos

that show detailed work. Check out corners
and areas where paint changes from one color
to another. Look to see if the finish appears
even across the wall. If a painter doesn’t have
photos of their work, there might be a reason
for that. Check things out for yourself and
make sure prior customers are happy with the
work they have had done.

How Do They Start And
Finish the Job?
Every painting job should start with good
prep work. If the surface isn’t properly cleaned
and prepped for paint, you’ll wind up with
chips and peeling paint. Every paint job should
end with the painting crew cleaning up their
mess and leaving your personal space free of
debris. Starting a job right and ending it well
are two very important parts of the job.
Asking all these questions will give you a
much better idea of what type of work you can
expect from the painting company you hire.
Sheldon Stewart is president of Stewart Painting
Inc. with offices in Hyannis and Hingham. Learn
more at stewartpaint.com or call 508-362-8023.

capeplymouthbusiness.com | August 2019 | Cape & Plymouth Business 41

Business Toolbox

The Law At Work

Paid Family &
Medical Leave
By Mary O’Neal, Esq.
I have been hearing a
great deal about a fairly
new Massachusetts law
providing paid leave to
employees who take leave
for illness or family needs.
What can you tell me
about this law and what are my obligations as
an employer?
As most employers are aware, Massachusetts
enacted a paid family and medical leave act
(“Act”) that requires contributions by both
the employer and all employees, the benefits
under which will go into effect gradually. By
way of background, the Act was enacted last
June. It provides that nearly all employees will
be eligible for up to 20 weeks of job protected
paid medical leave and 12 weeks of job protected paid family leave per year starting in
2021. The Act is being managed and overseen
by the newly formed state agency known as
the Department of Family and Medical Leave
(“Department”). The benefits will be paid from
a trust funded by employees and, depending
upon employer size, employers as well, and
employees’ contributions will be withheld
from their pay. Though the benefits will not be
available to qualifying employees until 2021,
at the earliest, employers and employees are
obligated to take certain actions now.

Required Contributions.

The required contribution rate for large
employers, defined below, is presently 0.75%
of eligible wages. Contributions must be collected beginning on October 1, 2019 and must
be remitted to the Department by January 31,
2020, and quarterly thereafter. Of the 0.75%
to be collected, 0.62% is allocated to the medical leave contribution and 0.13% is allocated
to the family leave contribution. Of the medical leave contribution (being 0.62%), large
employers must cover 60% of the amount (and
more if they wish), but the most employees
are responsible for is 40%. Of the family leave
contribution (being 0.13%), up to 100% of
the family leave contribution can be withheld
from a covered individual’s wages (0.13% of
eligible wages), and the employer is not obligated to contribute, but may do so if it wishes.
The required contribution rate for small

Large employers are those with 25 or more covered
individuals. Employers with fewer than 25 covered
individuals are considered small employers, and
though they are not required to pay the employer’s
share of contributions, they must still remit payment
on behalf of their covered individuals.

employers, defined below, is presently 0.378%
of eligible wages. This contribution rate is less
because small employers are not required to
pay the employer share of the medical leave
contribution, reducing the total contribution amount. Contributions must be collected
beginning on October 1, 2019 and must be
remitted to the Department by January 31,
2020, and quarterly thereafter. Small employers are under no obligation to contribute
themselves. However, they may elect to cover
some or all of the covered individuals’ share.

Employers.

Large employers are those with 25 or more
covered individuals. Employers with fewer
than 25 covered individuals are considered
small employers, and though they are not
required to pay the employer’s share of contributions, they must still remit payment on
behalf of their covered individuals.

Limit on Eligible Wages.

Wages on which contributions are calculated are capped by the Social Security income
limit, which is currently set at $132,900.

Covered Individuals.

A covered individual, for whom contributions must be deducted, collected and paid to
the Department, include W-2 employees and
independent contractors. Specifically, covered
individuals include:
• Massachusetts W-2 employees (full-time,
part-time, or seasonal). Generally, the
Department follows the same eligibility
criteria as the unemployment insurance program in Massachusetts. If an employer is
required to report a W-2 employee’s wages
to the Department of Unemployment
Assistance (DUA), those employees should
be counted. These employees do not need to
reside in Massachusetts to be covered.
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• Massachusetts 1099-MISC contractors.
Generally, an MA 1099-MISC contractor is
an individual or sole proprietor who resides
and performs services in Massachusetts for
whom the entity contracting for the services
is required to report payment for services on
IRS Form 1099-MISC. These individuals
must be performing services in the trade or
business of the entity contracting for the
services or be regularly engaged to perform
services for the entity contracting for the
services.
The inclusion of independent contractors as
covered individuals has cause a great deal of
confusion. In order for a 1099-MISC contractor to be considered part of the entity’s MA
workforce count, they must:
1. Perform services as an individual entity
2. Live in Massachusetts
3. Perform services in Massachusetts
If a contractor meets these criteria, the entity
contracting for the services should count them
as a member of the entity’s MA workforce.
It is also important to note that MA 1099MISC contractors count toward an entity’s
total number of covered individuals only if
they make up more than 50% of the entity’s
total MA workforce (MA W-2 employees and
MA 1099-MISC contractors combined).

Notice to Employees.

Employers are required to provide written
notice to employees of the rights and benefits available under the Act by September
30, 2019. A form of notice is available for
employers’ use on the Department’s website. Employers are also required to collect
signed acknowledgments of receipt of the
notice from Massachusetts W-2 employees and
Massachusetts 1099-MISC contractors

Poster.
Employers must display the Paid Family and
Medical Leave workplace poster in a highlyvisible location. This, too, is available on the
Department’s website.

Helping Your Business Is Our Business

Because Each Relationship Matters

Interplay Between Act and
Other MA and Federal Laws.
The Act is a stand alone law that apples
regardless of whether an employer is also
covered by the federal law known as the
Family and Medical Leave Act (“FMLA”),
which applies to employers with more than 50
employees. The Act provides greater benefits
(in terms of leave duration) to many more
individuals (such as an employee’s parent-inlaw) than does the FMLA. It is important for
employers who are covered by both to understand the differences. In addition, the Act does
not supplant other Massachusetts laws such as
the paid sick leave law that went into effect in
July of 2015. This law provides that employees
are entitled to earn paid or unpaid sick leave at
the rate of one hour for each 30 hours worked.
Employers of 11 or more employees must pay
its employees for the sick leave earned. The Act
provides that benefits are not available to covered individuals until after a 7 day elimination
period. As a result, an employee may be permitted to use her earned paid sick leave under
the sick leave law, and be paid for the 7 day
elimination period, and then receive benefits
under the Act. The interplay is complicated
and employers are advised to consult with
knowledgeable counsel to assist them in fully
understanding the complicated vagaries of the
many different laws that apply.
Mary O’Neal, Esq., is a partner in the Boston law
firm of Conn, Kavanaugh, Rosenthal, Peisch &
Ford LLP. Send questions to moneal@connkavanaugh.com.
THIS COLUMN, WHICH MAY BE CONSIDERED
ADVERTISING UNDER THE ETHICAL RULES
OF CERTAIN JURISDICTIONS, IS INTENDED AS A
GENERAL DISCUSSION OF THE TOPICS COVERED,
AND DOES NOT CONSTITUTE THE RENDERING OF
LEGAL ADVICE OR OTHER PROFESSIONAL ADVICE
BY CONN, KAVANAUGH, ROSENTHAL, PEISCH &
FORD LLP OR ITS ATTORNEYS. IN COMPLIANCE
WITH U.S. TREASURY REGULATIONS GOVERNING
TAX PRACTICE, ANY U.S. FEDERAL TAX ADVICE
CONTAINED IN THIS PUBLICATION IS NOT INTENDED
OR WRITTEN TO BE USED, AND CANNOT BE USED,
FOR PURPOSES OF AVOIDING TAX PENALTIES OR
IN CONNECTION WITH THE PROMOTING, MARKETING
OR RECOMMENDING TO ANY INDIVIDUAL OF ANY
TRANSACTION OR MATTERS ADDRESSED THEREIN

“They have our back and
know how to smooth out
the road ahead. With a
bank, it does not get
better than that!”
– David Richardson, Owner of
Tony’s Market in Oak Bluffs

Tony’s – 119 Dukes County Ave.
Serving the public for over
130 years.

Rachel BenDavid
Commercial Banker
508.957.1113
Rachel.BenDavid@RocklandTrust.com

Member FDIC

Upcoming Events

Mentoring: Build for Success

October 24, 2019

November 14, 2019

For more information on our upcoming events as well as our editorial calendar,
go to capeplymouthbusiness.com.
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Business Toolbox

Going up to meet that
prospect that could make a big
difference to your business?
We’ll get you there.
We always meet
expectations.
Installations
Maintenance
Modernizations
Repairs
I like opforward
with all our emails.
I would like to save
the graphic with
the fireworks as I
think it will be
great to use for any
of our marketing
and emails when
we hit our 50th
year.

ASSOCIATED
E L EVATOR
MAKE THE SMART CHOICE.

SM

CELEBRATING

(800) 828-5151
associatedelevator.com

for large meetings from 50 - 350 people
HYANNIS • (508) 568-2959
www.CapeCodderResort.com

It’s All Here for You!

2 unique venues
for all your meeting
or banquet needs

Groups up to 350 • Meeting Planner • Free WiFi
Business Center • Award-winning Cuisine
Guest Rooms & Suites • Full Service Beach Plum Spa

Banking

Make Banking
A Breeze With
Digital Features
By Eric Emmel
Technology continues
to make banking easier
than ever. Through
mobile devices, you can
make payments, transfer
funds, purchase items,
receive real-time alerts
and even pay other people 24/7, 365 days a year.
You may be familiar with the digital banking
options provided at large, national banks, but did
you know that we provide the same conveniences
here at The Coop? Here are six digital offerings
you can use today to make your life and banking
experience easier and safer.

1. Digital Wallets

The easiest and safest way to pay, digital
wallets allow you to pay for purchases with
your smartphone instead of cash or taking your
debit card out of your wallet. “Google Pay,”
“Apple Pay,” and “Samsung Pay” are examples
of digital wallets. When you add your Coop
debit card to your device’s digital wallet feature, you can pay for your purchases at many
stores using your phone. Simply place your
phone near a compatible payment terminal
and hold your thumb or finger on the fingerprint reader, or make purchases using the app
on your device. Digital wallets have numerous
benefits, but the most important is security.
Because your card details are never shared with
the merchant, the transaction is ultra-secure.

2. Mobile Deposits

Depositing checks no longer requires a
trip to the branch or ATM. With the Coop’s
mobile banking app, you can deposit checks
from the convenience of home or the office
any day. Just snap photos of the check’s front
and back, enter the amount of the check and
“click.” You’re done. For businesses, this feature quickens the availability of funds, potentially helping cash flow.

3. Alerts

for upscale meetings up to 45 people

SANDWICH • (508) 888-3622
www.DanlWebsterInn.com
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Alerts make it easy to keep an eye on your
money and any potential suspicious activity.
Instead of having to log in and manually track
when something important happens to your
account, you can receive real-time alerts via
push notifications (for mobile banking users),

Depositing checks no
longer requires a trip
to the branch or ATM.
text, email or the online messaging center in
online banking. You can choose exactly what
activity alerts you want to receive, such as
when your debit card was processed, an ATM
withdrawal is made or account information
is changed. Alerts make keeping tabs on your
activity hassle free and most importantly, they
provide an extra layer of vigilance against
fraud.

Jaxtimer Landscaping

4. Instant Balance

Sometimes you want a quick check of your
account balance without having to type in
a password or log onto your account. The
Coop’s mobile banking app gives you that
access. You can quickly see your balance at a
glance on your smartphone or tablet without
having to fully log in.

5. Touch ID for Mobile
Banking

Typing passwords on tiny smartphone
screens can be clumsy at best, especially with
the complex password requirements. Instead,
log in by simply touching your thumb or finger to the fingerprint reader. This “biometric”
authentication is available for customers with
enabled devices. Beyond just being fast and
easy, it’s among the most secure ways to access
your account. After all, your fingerprint is
uniquely yours.

We take pride in our work

6. Bill Pay

Gone are the days of having to write checks,
stuff envelopes and buy stamps. Online bill pay
allows you to make those payments – whether
it is to the utility company or your credit
card company – with a few clicks. You decide
how much to pay and when. Or take it a step
further and set up recurring payments, which
puts payments on autopilot. You can even sync
your bills so they are digitally delivered right to
your account. You can set up alerts to notify
you when a payment will be debited from your
account so you can make any adjustments necessary. With all of your bills managed in our
Bill Pay center, paying bills is faster, easier and
more efficient than ever.
Eric Emmel is the Digital Banking Product Officer
with The Cooperative Bank of Cape Cod. He can be
reached at eemmel@mycapecodbank.com.

Jaxtimer Landscaping, LLC
DESIGN / BUILD

HYANNIS

MAINTENANCE

OSTERVILLE

FINE GARDENING

508.778.6466 . 508.778.4911

IRRIGATION

landscape@jaxtimer.com

SNOW MANAGEMENT

www.jaxtimer.com
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Developing
a Strategy of
Excellence
By Michael K. Lauf
When we celebrate
Cape Cod Hospital’s
100th anniversary next
year, it will mark a century of service to this
community and a time
when we can reflect on
what the next 100 years
will bring. I can say confidently that we, as the
current stewards of this incredible hospital and
the Cape Cod Healthcare organization overall,
are moving forward optimistically into the
future.
Cape Cod Hospital (CCH) was founded on
the belief that everyone in this region should
have access to quality medical care, regardless of
who you are or where you come from. And that
commitment remains as strong as ever today.

The hospital and this healthcare system have
always been devoted to our patients and providing them with the best care possible.
But we could not have survived and thrived
without the support of the community that surrounds us. Throughout the years, the hospital
and Cape Cod Healthcare (CCHC) have relied
on each other to stay strong.
The previous decades have provided their own
unique challenges for CCH – from how to build
and staff it in the beginning, to the financial pressures of insurance reimbursement and government regulation today. Throughout, the hospital
and the community have worked together to
ensure the viability of a strong, independent,
local medical institution.
Over the past 10 years, we have recruited
exceptional physicians to add to our already
exceptional medical staff, and we have invested
in new models of care and technologies, which
provide more access points and better care to
our residents and visitors. And we have been able
to help other community entities be stronger from the expansion of Cape Cod Community
College’s nursing school to working with the
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community health centers on medically assisted
treatment and better behavioral health models,
to access to different primary care models. We
have partnered with local business improvement
districts and chambers of commerce because
we believe that facilitating the growth of local
businesses is one of our responsibilities as an
economic leader in the area.
Our message to the people of Cape Cod is, has
always been and will always be that we are committed to answering the needs of our community
in ways that allow more people to be treated
right here, close to home. And we will remain
humble enough to know when we should partner
with other institutions, like Dana-Farber Cancer
Center and Brigham and Women’s Hospital, so
that your care locally will be better.
In the coming weeks, we will announce even
more ways Cape Cod Hospital and Cape Cod
Healthcare are meeting the future and elevating
the medical care in this region. Until then rest
assured that your community healthcare system
is moving boldly into the next 100 years.
Michael K. Lauf is President and CEO of Cape
Cod Healthcare and CEO of Cape Cod Hospital.

EVOLUTION READY
Join us at Gillette Stadium in Foxboro, MA for Citrin Cooperman's 2019 New England
Economic Summit. We will come together to discuss global, national, and regional
economy issues, featuring nationally-recognized speaker Anirban Basu and a panel
of local business leaders.

REGISTER AT CITRINCOOPERMAN.COM
CITRIN COOPERMAN MA LOCATIONS: BRAINTREE | BROCKTON | WOBURN
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