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Wages, taxes, workforce, carbon cuts top state agenda
By Jason Scott
BridgeTower Media

Gov. Tom Wolf enters his second four
years as governor this month with hopes
of advancing an agenda that includes several issues left from his first four years.
But even with the addition of 14

Democrats in the Republican-controlled
General Assembly, Wolf may still encounter resistance, especially unfinished issues
such as a severance tax on natural gas and
a higher state minimum wage.
But other issues – like workforce development and infrastructure spending –

ALL IN

could be potential areas for compromise.
There is some precedent. In his first
term, Wolf was able to strike deals with
Republican leaders on reforms to the
public pension system and to liquor
laws. Lawmakers also expanded gambling and legalized the use of medical

marijuana.
How will the new term shape up? The
governor’s first budget address of the new
term is slated for Feb. 5.
Here are some of the top legislative

please see AGENDA, page 18

Buyers eye $190M
vision for Sands
Bethlehem

By BRIAN PEDERSEN
bpedersen@lvb.com

When Las Vegas Sands Corp. said last year it had agreed to sell its Sands
Casino Resort Bethlehem for $1.3 billion, many wondered what would
become of the property, a major Lehigh Valley destination.
The answers are beginning to surface.
please see SANDS, page 10

Machine Shop No. 2, at more than 300,000 square feet, is the largest vacant property at Sands Bethlehem Casino Resort. The property’s buyers, Wind Creek Hospitality, plans to invest millions in
redeveloping the long-dormant site. PHOTO/BRIAN PEDERSEN
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Data shows Lehigh Valley a regional draw for employment
By STACY WESCOE
swescoe@lvb.com

The Lehigh Valley has around 400,000 daily commuters traveling to jobs in and around the region.
Where they are going and where they are coming
from speaks volumes on the health of the regional
economy. Based on statistics recently released by
the U.S. Census Bureau and compiled by the Lehigh
Valley Planning Commission, they’re saying generally good things.
The statistics may also offer clues to local busi-

ness leaders on how to best recruit workers and
guide future development.
“We have a tremendous amount of people traveling in and out of the Lehigh Valley for work. It’s
good for us,” said Don Cunningham, president and
CEO of the Lehigh Valley Economic Development
Corp.

Census Bureau, 198,672 workers live and work in
Lehigh and Northampton counties.
At the same time, more than 200,000 commuters
travel into or out of the Lehigh Valley to reach their
jobs.
The good news is that the number of people
commuting to the Lehigh Valley from somewhere
else – 106,226 – is higher than the number of

IN AND OUT
Based on December 2018 statistics from the U.S.

please see COMMUTERS, page 6

Morning commuters travel along Route 248 into the Lehigh Valley. PHOTO/CHRISTOPHER HOLLAND

Path being laid for boosting greener transportation
By THOMAS A. BARSTOW
Special for Lehigh Valley Business

Pennsylvania’s effort to develop a
carbon-reduction plan alongside neighboring states could culminate by this time
next year with initiatives to boost green
transportation to spark investment in various zero-carbon technologies – but it will
come at a cost.
The details remain to be worked out,
leaving proponents of the so-called
Transportation Climate Initiative, or TCI,
hesitant to talk too much about specifics
that might evolve out of the collaboration.
Skeptics are concerned those details will
hit consumers and businesses in the wallet.
“There are really no details that have

been laid out,” said Gordon Denlinger,
Pennsylvania state director of the National
Federation of Independent Businesses.
“Typically, these types of systems cost and
will play out at the pump or in vehicle registrations.”
Last month, Pennsylvania joined
Connecticut, Delaware, Maryland,
Massachusetts, New Jersey, Rhode
Island, Vermont, Virginia and the
District of Columbia to create programs
that would limit carbon emissions with
some sort of fee. The money would
be used to invest in initiatives such
as encouraging private investment in
electric-charging stations for cars or
converting fossil-fuel buses to electric.
Similar efforts in electricity more than 10

years ago led to the eventual decline of
coal-fired power plants and investment
in solar, wind and other forms of green
energy.
Those results led to a steep decline
in carbon emissions but also boosted
jobs and created businesses because
entrepreneurs would use the programs
to invest their own money, said Jackson
Morris, eastern region director of the
climate and clean energy program
of the National Resources Defense
Council, a national environmental
group.
Morris, whose office is in Lewisburg,
said those successes led to regional discussions about spurring green technologies in transportation. The talks have been

going on for several years, he added,
but they culminated with the pact in
December involving the nine states and
the District.
“This is not a new forum,” he said. “It’s
not like this is a cold start.”
This year, he said, is when “these
states are going to roll up their sleeves”
with the goal of putting the regional
transportation system on a path that is
modern, efficient and clean. Morris said
advocates acknowledge the concern
about costs and encourage businesses to
add to the discussions as the details are
worked out.
“Anyone who says there isn’t going to

please see TRANSPORTATION, page 7
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Panel: Progress slow on rural broadband
By THOMAS A. BARSTOW
Special for Lehigh Valley Business

C. Sherman Allen finds himself getting up
at 4 a.m. to send emails and use the internet
because his connection might not work later
in the day from his home in rural Conneaut
Lake in western Pennsylvania.
If he gets a buffering symbol, as he
often does, he has learned to just walk
away and go do other things involving his
home-based business, C. Sherman Allen
Auctioneer & Associates.
“Where I live, we don’t have cable,” said
Allen, who was among about 25 people
who attended a rural broadband seminar
Thursday morning at the Pennsylvania
Farm Show.
Allen is among perhaps millions of
Pennsylvanians who either don’t have
access to broadband internet or who don’t
have the internet speeds needed to run
modern tools for small businesses, students and farmers. The panel was arranged
by the Pennsylvania State Grange, which
has made rural broadband its main issue
in recent years. Panelists included state
Sen. Kristin Phillips-Hill of York County;
Betsy Huber, president of the National
Grange; Steve Samara, president of the
Pennsylvania Telephone Association;
and Sheri Collins, deputy secretary of the
state office of technology and innovation
with the Department of Economic and
Community Development.
The Grange held a similar meeting at
the Farm Show a year ago, so the panelists
updated the audience on developments
since. They outlined how the broadband
issue is a suburban problem, not just a
rural issue, and how even parts of some
urban areas also have access issues. Those
lacking broadband cannot take advantage
of features such as GPS – which is needed
to run modern farm equipment – or telemedicine. Students also find themselves
without the ability to do basic homework
assignments.
Huber has been on national committees
that have been studying the problems for
years. A number of recommendations have
been made to federal agencies that could
help alleviate the problems. Model municipal codes and streamlined administrative
reviews might help companies gain easier
access to communication poles, for example, so new infrastructure could be erected,
she mentioned.
In Pennsylvania, a company trying to run

20 miles of new broadband might have to
go through four municipalities and their
various zoning rules, she noted. Standard
best practices would help accelerate
deployment of new systems, she said. She
added, however, that there is no timeframe
for when the recommendations might be
adopted.
NO QUICK FIXES
While the problems are evident, the
solutions have been slower
to develop, the panelists
noted, partly because the
deployment of new systems
is costly. In December, the
efforts got a boost when the
U.S. Department of Agriculture
said it would be offering up to
$600 million in loans and grants
to build broadband infrastructure
nationwide. That might sound like
a lot, but the panelists noted
that in Pennsylvania alone the
cost could be up to $1 billion to
extend broadband to all corners
of the state by 2022, which is a
stated goal of the Wolf administration.
“It is a billion-dollar proposition to get us to 100 mbps in rural
Pennsylvania,” said Samara. “That
is a b, not an m.”
Collins said that she was
made a point person for the state
in the fall, so she is still learning about the issues. She noted
that Gov. Tom Wolf is committed
to solving the problem. The state has
invested in infrastructure through various funding sources, such as an initiative to leverage federal dollars with
state Department of Transportation
money to extend broadband along
highways.
Some of the panelists noted that
funding always will be an issue and
that it is difficult to get agreement on
consumer fee increases, even if it is
something like a relatively modest 25
cents tacked onto existing monthly fees.
Because it is a largely rural problem,
Samara noted, fee increases are tough
sells in urban areas.
Wayne Campbell, president of the
Pennsylvania State Grange, noted that
many urban projects, such as sports
arenas, get financial help from all state

residents, so all sides should work together
on broadband solutions. Knowing that
issues exist in suburban areas, as well,
should help garner widespread support through education, the experts
noted.
Allen, whose family also runs a dairy
farm from his home, said he is a Grange
member and attends the Farm Show
every year. He attended
the first forum on
rural broadband last
year.
“In my business,
I use the internet
to do searches on
items we are selling,” he said, noting
that he also does a lot
of work on his smartphone. “I do a lot of
email.”
He said he has
tried to gauge his
internet speed by
using an online
tool, but the speeds
were so slow he
couldn’t get an actual
gauge. He is not
exactly sure what
the issues are, but
he is concerned
that customers
might be paying for
speeds they are not
getting.
“I am not a techy person,” he said. “But I don’t
think there was a whole
heck of a lot accomplished
since last year. That is my
take on it. I guess that is the
way the wheels of government turn.”
Campbell and others
noted that the successes
are there, including a
recent announcement
about a plan to make
improvements in Potter
County.
“This is a project that is
not going to be completed
in one year or two years or
even three or four years,”
he said at the start of the
meeting.

Volume 30, Number 4
65 E. Elizabeth Ave., Suite 400
Bethlehem, PA 18018
610-807-9619 • editorial@lvb.com
Publisher
Michael O’Rourke
morourke@lvb.com • ext. 4112
Office Manager
Cheryl Gaydos • cgaydos@lvb.com • ext. 4119

NEWS

Editor
Joel Berg • jberg@lvb.com • ext. 4115

Managing Editor
Cathy Hirko • chirko@lvb.com
Staff Reporter
Brian Pedersen • bpedersen@lvb.com • ext. 4108
Senior Writer/Online Editor
Stacy Wescoe • swescoe@lvb.com • ext. 4104
Researcher
Christopher Holland • cholland@lvb.com • ext. 4110

DESIGN/PRODUCTION
Designer
Stella Liang

AUDIENCE DEVELOPMENT

Audience Development Manager
Tracy Bumba

For subscription information and questions,
please call 888-506-5770

REPRINTS/PLAQUES

Lisa Arnold
larnold@bridgetowermedia.com • 717-323-5213

ADVERTISING

Senior Account Executive
John C. Coyle III • jcoyle@lvb.com • ext. 4105
Account Executive
Jennifer Rush • jrush@lvb.com • ext. 4106
Special Inserts Account Executive
Nancy Signorovitch • nsignorovitch@lvb.com •
ext. 4117

EVENTS

Events Coordinator
Dayna Edelman
dedelman@lvb.com • ext. 4109
Copyright 2019 by BridgeTower Media. All rights
reserved. Volume 30, Number 4. Lehigh Valley
Business is protected under the federal Copyright Act.
Reproductions of any part by any means or facsimiles
without the express written permission of the publisher
are not permitted. Reprints of LVB articles are available. Authorization to photocopy articles for internal
corporate or instructional use may be obtained from the
Copyright Clearance Center at 978-750-8400.
Lehigh Valley Business (ISSN 2169-219X) is published weekly by BridgeTower Media, 1500 Paxton St.,
Harrisburg, PA 17104-2633. Periodicals postage paid
at Harrisburg, PA and at additional mailing offices.
POSTMASTER: Electronic ACS Service requested. Send
address changes to: Subscription Services, PO Box 1051,
Williamsport PA 17703-9940.
Lehigh Valley Business services business owners, managers and professionals in an eight-county
region comprising Berks, Lehigh, Northampton, Carbon,
Schuylkill, Monroe, northern Bucks and northern
Montgomery counties.
Subscriptions are available for $67 per year, two years
for $89, and three years for $119.

Note to Readers
Opinions expressed in any commentary published in
this newspaper are not necessarily those of Lehigh Valley
Business.
Any suggestion written in material published by this
newspaper is not to be regarded as advice (legal, tax,
investment or otherwise), and Lehigh Valley Business
assumes no liability for actions taken by any group or
individual based upon such material.
We welcome your opinion on issues. Write to Lehigh
Valley Business at the address listed above, c/o Editor. You
also can email your comments to jberg@lvb.com.

Published by BridgeTower Media

SEND YOUR
BUSINESS NEWS TO
Editorial@LVB.com

LVB.com

5

Lehigh Valley Business • January 21, 2019

BRIEFS These news briefs originally appeared in LVB.com’s Daily News email or as breaking news. Sign up at LVB.com.

LVIA adds new direct flights to Savannah

company’s distribution center at 555 Nestle Way in the
Breinigsville section of Upper Macungie.
The distribution center, which is not closing, serves as a
key hub for Nestlé in the region and supports distribution
and logistics efforts for a number of Nestle businesses,
including Nestlé USA, Nestlé Waters and Nestlé Purina,
Morton said.

Lehigh Valley International Airport plans to offer direct
flight service to Savannah, Georgia, a move that signals
continued growth for the airport, according to officials.
Allegiant Air, a carrier at LVIA, will start the service June
8.
The route will operate twice daily, stopping at Savannah/Hilton Head International Airport. Allegiant will use
177-passenger Airbus 320 planes, said Colin Riccobon,
spokesperson for Lehigh-Northampton Airport Authority.

PNC Bank acquires South Whitehall firm

Pittsburgh-based PNC Bank plans to acquire a South
Whitehall Township financial firm.
PNC said it intends to acquire Ambassador Financial
Group, a provider of balance-sheet management, investment banking and capital market services. Ambassador
works with banks, insurance companies and other financial institutions nationwide.
Upon the closing of the transaction, which is subject
to customary conditions, Ambassador will become a subsidiary of PNC Bank within the Capital Markets Financial
Institutions Group in the Corporate & Institutional Banking
business.
The transaction is expected to close in the second
quarter of this year. Terms were not disclosed.

Developer buys nearly 30
acres for residential project

Health Network Laboratories is buying a gene-testing firm in
Allentown. PHOTO/SUBMITTED

infectious disease, perinatal disease and pharmacogenomics.
Connective Tissue Gene Test, or CTGT, was founded
in 2004 by Drs. James Hyland and Leena Ala-Kokko. It
uses proprietary analytic methods, a mutation database
and technology to provide more than 3,300 unique tests
covering over 1,000 genes.
HNL will retain CTGT’s facility in Allentown, and all CTGT
employees have been offered permanent positions with
HNL. The company also is recruiting additional lab scientists to accommodate the anticipated expansion of clinical
genomics services and patient volumes.

Nestle to close Lehigh Valley call center

Health Network Labs
acquires gene-testing firm

Health Network Laboratories of Hanover Township,
Lehigh County is expanding its genetic testing services
through the acquisition of Connective Tissue Gene Test LLC
of Allentown.
Dr. Jeff Wisotzkey, clinical lab director and scientific officer for Health Network Laboratories, said the
acquisition adds to the company’s programs in cancer,

Nestle USA is planning to close a call center in Upper
Macungie Township, a move estimated to affect 72 employees, according to a notice filed by the company.
The company is planning to transfer the call center’s
work to a Nestle facility in Solon, Ohio, and made an initial announcement to employees in February 2018, Josh
Morton, Nestle spokesperson, said in a statement.
The affected employees are from Nestle’s customer
service organization – a team that operated inside the

A developer is finalizing plans for a potential residential
project on nearly 30 acres of land he recently bought in
Bethlehem Township.
The buyer, River Hills Estates LLC, is affiliated with Cahill
Properties LLC, which developed North Park Apartments,
which opened in 2017 in Bethlehem Township.
Robert Cahill, managing partner for Cahill Properties
LLC of Easton, said he bought the 30 acres because he
likes the marketplace, area and location. He declined to
disclose the sale price.
The property is vacant land along a residential street off
Freemansburg Avenue, near Route 33 and Interstate 78.
Cahill Properties is finalizing its plans and anticipating
some development, he added. The company may appear
before the planning commission by next month, he said.
The site’s zoning as medium density residential allows
for multiple uses. According to Cahill’s website, he would
like to build more than 70 twin homes, single-family
homes and townhouses.
Kelly Berfield and Ryan Dietrick of Colliers International’s Upper Macungie Township office facilitated the sale of
the 29.5 acres and represented both the buyer and the
seller, Joann Turocy.
Northampton County property records show Turocy as
the property owner.
The sale closed Jan. 4.

WE WALK TO SAVE LIVES

The Leukemia & Lymphoma Society,
Eastern Pennsylvania Chapter Challenged These
Executives to Raise $5,000 or more. Thank you to all.
Executive Challenge Winner: Mario Barnaba (Barnaba & Marconi LLP)

Congratulations Christopher M. McLean!
Fitzpatrick Lentz & Bubba,
P.C. announces the election
of Christopher M. McLean
as a shareholder of the

The following Executive Challenge Participants raised $5,000 or more:
Brian Christein

Scott T. Jackson

Dun & Bradstreet

Chumi Khurana

Joanne Crowe

Janssen

Sanofi-Aventis

Quintin Lai

Tim Gosnear

West Pharmaceutical Services

Conner Strong & Buckelew

Eric & Rachel Green

Kristen Maloney

West Pharmaceutical Services

Hospital of the University of
Pennsylvania

Kelley Hood

Frank Mattei

The Judge Group

KPMG, LLP

Kathleen Meriwether

Tracey Sawyer

Ernst & Young

Mission Pharmacal

Brad A. Molotsky

Stuart Steinberg

Patrick Mulloy

John Walker

Jill Quinn

Sydney Weinberg

Duane Morris LLP

Dechert

RSM US LLP

Michael A. Riotto

KPMG, LLP

Leukemia & Lymphoma Society

Kristin Rubino
Terra Lawn Care

www.lightthenight.org/epa

Ken Yoder
Baker Tilly

Firm. McLean focuses his
practice on Real Estate,
Land Use & Development
and Corporate, Business
& Banking law. He proudly
serves clients throughout
eastern Pennsylvania.

www.flblaw.com • 610 797-9000 • 4001 Schoolhouse Lane, Center Valley, PA 18034
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The following graphic shows commuting patterns in and out of
the Lehigh Valley (defined as Lehigh and Northampton counties):

people leaving the Lehigh Valley for work:
97,402.
And the number of workers traveling
into the Lehigh Valley is growing.
In 2010, the U.S. Census reported
88,764 people commuted into the Lehigh
Valley from outside the area, meaning the
2018 figure represents a nearly 10 percent
increase.
The number of people working and
living in the Lehigh Valley is also higher,
up from 186,497 in 2010. That’s mostly
attributable to population growth over
that time.
The number of people leaving the
Lehigh Valley to go work in other areas
was slightly lower. It was 103,667 in 2010,
meaning more people are leaving the area
now than before.
WHERE THE JOBS ARE
So where are all these people coming
and going from?
If you asked people to name the biggest
draw for Lehigh Valley commuters many
would say New York City, the metropolitan
behemoth to the east, which is about to
gain thousands of jobs from Amazon. But
they’d be wrong.
While significant for a single city, the
Big Apple actually attracts only a couple
thousand commuters from Lehigh and
Northampton counties. The bulk of the
commuters from eastern Pennsylvania to
New York City live in the Monroe County
area, according to other published reports.
Lehigh and Northampton commuters
stick slightly closer to home.
Berks, Montgomery and Bucks counties attract the highest amount of Lehigh
County workers.
Those three counties also send a lot of
people into the Lehigh Valley, with others
coming from Carbon and Monroe counties.
So what makes people work closer to
home versus finding their employment in
far-away fields?
Cunningham said it’s a pretty simple
formula of pay versus pain.
MONEY VERSUS TIME
The average commute for a resident of
Lehigh and Northampton counties is 26
minutes, according to the planning commission, slightly less than in nearby metropolitan areas.
Commutes for those living in the
Philadelphia area, for example, average 33
minutes.
Often, when people commute to jobs
farther from their home, higher salaries
are the main draw.
Commuters must often decide whether
a longer commute is worth the salary they
seek.
Their answers offer valuable data to
employers, Cunningham said. Research into
commuting patterns and wages can show
what would be enough to entice people.
If employers can figure average salaries in
an area, they may be able to determine how

Top 4 counties Lehigh Valley residents commute to:
1. Montgomery County: 14,453
2. Bucks County: 10,350
3. Berks County: 7,454
4. Warren County, New Jersey: 5,474

Top 4 counties Lehigh Valley workers commute from:
1. Berks County: 12,536
2. Bucks County: 11,069
3. Monroe County: 8,050
4. Montgomery County: 7,968

Number of people living and working in the Lehigh Valley: 198,672
Number of people living in the Lehigh Valley and commuting to work elsewhere: 97,402
Number of people commuting to work in the Lehigh Valley from outside the area: 106,226
FOR MORE: To view the latest commuter data, go to the Lehigh Valley Planning Commission website lvpc.org and
click on DATALV.
much money they would need to entice the
right workers to make a longer commute.
Cunningham gave the example of a
pharmaceutical company. Before opening
a new office in a new location, the company could research the commuting patterns
of existing pharmaceutical workers.
The company might find a pool of
workers already living near where it wants
to build but commuting to jobs farther
away. Those workers might be tempted to
take pharmaceutical jobs closer to home,
Cunningham said.
WHERE THE WORKERS ARE
Knowing where people live and work
and how long they travel between the two
is also important information for other
industries, said Becky Bradley, executive
director of the Lehigh Valley Planning
Commission.

“Wherever you see large movements of
people, you’re going to see development
in between,” Bradley said.
She said housing and retail will likely be
developed along commuter routes that are
growing in popularity.
That makes knowing where people are
commuting to and from important information for developers.
GETTING THERE
But there also are downsides.
“The transportation system is a series of
veins and arteries,” said Bradley. And like
veins and arteries they can get clogged.
Traffic delays can cause longer commutes or even gridlock. Picture Route 22
between Whitehall and Bethlehem during
rush hour, where one accident can mean
thousands of people late for work.
If people can’t get to their jobs, or it

takes too long to get there, it makes those
jobs less attractive to workers and that
impacts the economy.
That’s why it’s so important to keep
track of where people are commuting to so
the proper infrastructure and technology
is in place to keep traffic moving, Bradley
said.
That can lead to major shifts in traffic access, such as the construction of
the Chrin Interchange in Northampton
County in 2015, which eased traffic flow
and encouraged development in the area
surrounding it.
Or she said, it can be as simple as utilizing what has become increasingly affordable
smart traffic signalization to better regulate
the flow of traffic through traffic pattern
analysis and extended greens during peak
travel times to keep those commuters getting to where they need to go.

LVB.com

TRANSPORTATION
continued from page 2

be a cost is delusional,” Morris said. “We
have to confront that there is going to be
a cost.”
“But there are monumental costs to
doing nothing,” he added.
Denlinger noted that Pennsylvania’s
gasoline tax is far higher than neighboring states, which makes it difficult for
businesses that rely on transportation.
One idea he has heard might involve a
tax on gas wholesalers, which would pass
any increases onto businesses and consumers with higher prices at the pump,
he said. In addition, the cost of trucking
would rise, affecting the price of consumer goods.
“Our concern is for the struggling businesses out there and the high costs they
already have to bear,” he said. “And this
will make it worse.”
The country will be facing major
technological changes in the transportation fields, especially with electric
vehicles, Denlinger acknowledged. But
those changes would be best handled
by market forces – when people see a
need, they make the investment, and
they get a return for their risks, he
said.
“That is part of the nature of our system,” he said, adding that the government should not get involved. “We very
much would look for free-market solutions.”
Morris agreed, to a point, saying that
“absolutely” the private sector will play
the primary role in future investments.
The money that would come from any
programs would merely “kick start” private investment – similar to incentives
that helped green-energy companies to
start, grow and then prosper. The fees
themselves would not provide for sustainable change, so advocates understand
that private investment is needed, Morris
added.
The means of raising the initial
money will be an important policy
debate, Morris said, and he thinks that
small businesses that get involved will
see the possibilities and how change
could help them. A delivery company
might benefit, for example, by having
an electric vehicle in a city. He fully
expects strong pushback from the fossil-fuel lobby.
In a written response to questions, Stephanie Catarino Wissman,
executive director of the American
Petroleum Industries of PA, said
the oil and natural gas industry has
invested “billions” to reduce carbon
emissions.
“CO2 emissions in the United States
have plunged to their lowest level in a
generation, and long-term responses to
the risk of climate change will necessitate innovation and technology development,” she wrote in an email. “We
will evaluate any proposal that comes
out of this effort with an eye to balanc-

7

Lehigh Valley Business • January 21, 2019
ing environmental progress with keeping consumer energy costs low in the
region.”
Denlinger and Morris both noted the
lack of details means the impact of any
fees or programs isn’t known, and that will
create some concern. Denlinger suggested
that Pennsylvania might create its own
plan.
“We look forward to hearing from
the governor and his team on what his
approach will be for Pennsylvania,”
Denlinger said.
Gov. Tom Wolf, who was just elected to
his second four-year term as a Democrat,
has been vocal about his support for

green-energy policies. In a separate but
related initiative Jan. 8, Wolf signed an
executive order to increase “green and
sustainable practices in the state government,” according to a statement released
at the time.
A newly created GreenGov Council
is expected to reduce energy use and
improve efficiency in state buildings
and vehicles by adopting a number of
goals, such as replacing a quarter of the
state’s car fleet with electric vehicles by
2025.
The regional initiative will look at a
number of other ideas, such as developing amenities that make biking and

walking more attractive in rural, urban
and suburban communities and looking at ways to improve public transportation between states, said Tom
Schuster, senior campaign representative for the Sierra Club, whose office is
in Johnstown. But the “cap and invest”
strategy will be a big part of any overall
plan, he suggested, adding that much of
the discussion will center on those proposals.
“There will always be pushback when
it comes to perceptions that fuel prices
might rise,” Schuster said. “A big part of
the success will be the ability to educate
people on the benefits.”

In a buttoned-down
world, we roll up
our sleeves.

There’s a reason you started this business, and chances are, it didn’t include things like
cash flow and employee beneﬁts. BB&T has the tools and resources you need to keep
your business running smoothly – so let us do our part, and you can get back to yours.

Member FDIC. Only deposit products are FDIC insured. © 2019, Branch Banking and Trust Company. All rights reserved.
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Creating a high-performing organization: The hunt for value
Let’s explore how continual improvement produces benefits and what is needed to be successful.
One of the ways continual improvement
helps performance
is by embracing the
important concepts of
value and waste. These
concepts are used in
strategies, improving
Chris
work processes, and
Bujak
daily problem-solving
to help customers
solve problems and to
improve efficiency in
the organization.
VALUE: ADDED TIME
Think about getting
a flu shot. Customers
care about preventing
Pam
the flu, convenience,
Vecellio
low pain to acquire,
and a low cost. Think
about the steps and time to acquire it:
customers must drive, wait, fill out paperwork, wait, prepare, get the shot, fill out
more paperwork and drive home. In about
a 75-minute process, the value-added step
is probably 2 seconds, accounting for the
time it takes to get the shot. This yields
74.98 minutes of waste, and plenty of

TAKING STOCK:

opportunities for improvement and time
for adding more value.
Often organizations find that typical
work processes are only 5 percent to 15
percent value-added. The good news is
that significant opportunities are present to become more effective, efficient,
and easier to do! This does not mean that
people are not working hard in their work
processes. To the contrary, they are occupied in overcoming the waste in a process
to deliver value to the customer.
WHAT IS VALUE?
A value is a utility, or something that
enables its recipient to achieve the purpose or solve the problem they seek to
accomplish in a way that provides a better
life for everyone.
Values are always judged from the
customer perspective; are present in the
product or service as well as the time in
acquiring, preparing to use it, extracting a
benefit, maintaining it and disposing of it;
are real and based on fact; and have limits
with regard to price.
A value-adding task is something that a
well-informed customer is willing to pay
for, such as something that solves their
problem, materially changes the product
or service, and is done right the first time.
Noriaki Kano, a consultant and educator in the field of quality management,
added some guidance to the above defini-

tions and characteristics by suggesting not
all values were equal in the customer’s
view and that, when understood, opened
opportunities to better add value and
increase satisfaction.
Three customer values are the following:
Must be: A value that, when absent,
leads to rejection of the product/service
Satisfiers: A value that creates greater
satisfaction the more present (or dis-satisfaction the less present) Delighters: Values
that, when present, excite the customer;
however, when it is absent has no reaction
(“Didn’t know I wanted it, but I like it!”).
SEEKING OUT VALUE
Organizations with a culture of continual improvement use these perspectives
of value in their mission, product/service
development, identification of improvement opportunities, and daily behaviors
when interacting with customers.
Consider the flu-shot example and
how to innovate and improve the overall
process. Would it be a higher value if a flu
patch were mailed home automatically by
the provider, personally applied, and the
flu prevented? Perhaps it’s not currently
possible; however, it can be seen adding
value.
So, what can you start doing tomorrow
to use the concept of value to improve

Don’t overlook baby bonds

Dear Mr. Berko: Every three months,
I receive patent royalties. Last year,
I received $3,877, $3,206, $2,135 and
$3,440. I’ve had to buy low-paying certificates of deposit
because the minimum corporate bond
purchase is $5,000
and I never seem to
get that much at one
time. Now I have 14
different CDs paying
between 1.1 percent
Malcolm
and 2.3 percent. I
Berko
know I could get 4 to
6 percent with good
common stocks, but I don’t want to own
stocks because they are so unpredictable. I lost several thousand dollars
investing in three oil master limited
partnerships and two real estate investment trusts, which I was told would be
safe high-income stocks. I even bought
75 shares of General Electric at $20,
which was supposed to be a bargain, and
now it’s about $9 a share. Please tell me
about corporate bonds and baby bonds.
– TF, Fort Walton Beach, Florida.
Dear TF: A corporate bond is a debt
obligation – like an IOU – issued by a company in thousand-dollar increments and is
evidence of a debt owed to the bondholder.
The borrowing company issuing the bond
uses the money for various reasons – e.g.,
expansion, inventory purchases, equip-

PHOTO/TUPUNGATO

ment, acquisitions, marijuana and stock
buybacks. Investors who buy bonds receive
regular payments from the issuing company
until the bond matures. A corporate bond
has a fixed interest rate, a specific maturity
date and a face value of $1,000 when issued,
which is the amount that’s repaid when
the bond reaches its maturity. However,
because few bonds trade transparently like
a common stock (commission costs are
embedded in a bond’s purchase price), it’s
difficult to know how much you’ve enriched
your broker. For small purchases – those
under $25,000 – 2 percent to 4 percent of the
maturity value is the usual fee. That’s $500
to $1,000 on a $25,000 face-value bond.
Baby bonds are usually issued by utilities, real estate investment trusts and financial firms in increments of $25 rather than

$1,000. They trade like common stocks
(e.g., $23.50 a share or $26.10 a share), so
you could invest those small royalties in
161 shares, 217 shares, 329 shares – whatever the market price dictates. Quality bonds
earn 4 percent to 6 percent. The commissions would cost you $4.95 at Charles
Schwab. Baby bonds’ fixed rates range from
3 percent to nearly 11 percent (highly speculative) and are paid quarterly until the
bonds mature. And because most “babies”
trade on the New York Stock Exchange, you
can access prices frequently during the day
if you know the ticker symbol. For example,
Stanley Black & Decker’s baby (SWJ) is
rated BBB+. That’s on the lower end of
investment-grade. SWJ has a 5.75 percent
coupon, trades at $24.37 (and therefore
pays a dividend of about $1.40 a share) and

your organization? Plenty. Regardless of
your organization’s size, start with the following tips.
1. Teaching everyone from the owner to
the entry-level employee how to identify
value from the customers’ perspective and
in their work.
2. “Be your customer,” or experience
your offering from the perspective of the
customer: order it, buy it, open it, install it,
use it and maintain it.
3. Talk to the customers. Adopt a helper’s perspective and ask them what they
think, how it helped, what was a problem
and what else they can use to help solve
their problem.
4. Collect the customer information and
data; summarize it into key understandings for improvement.
5. Use the customer understandings to
set annual improvement plans and targets
that increase value in products/services
and identify processes for improvement.
And make sure that everyone in the
organization understands how they can
impact customer value.
•
Chris Bujak and Pam Vecellio, of BerksCounty based Continual Impact, work with
companies to build a culture of growth,
innovation and high performance. They
can be reached at administrator@continualimpact.com.

yields 5.9 percent. This baby was issued in
2012 and is callable anytime at $25. Your
most recent royalty check of $3,440 could
have purchased 141 shares.
Baby bonds have higher yields, some
0.25 to 1.25 percent higher, than their companion bonds. That’s because in the event
of a default, payment to traditional bondholders takes precedence over payment
to holders of baby bonds. It’s also because
most babies are called within five years after
their issuance. So baby investors won’t earn
that higher yield for as long as they’d like.
But that doesn’t seem like much of a risk
in an uncertain interest-rate environment.
Meanwhile, the IRS treats quarterly distributions from babies as interest income rather than dividends. Ergo, in some instances,
investors would be wisely advised to keep
their babies in tax-advantaged accounts.
Hence, consider babies if you want to invest
$3,877 or $3,206 or $2,135 or $3,440 for
three to eight years and earn a righteous
return. You can access a long list of babies
on several websites. Quite a few have 6
percent to 11 percent current yields. Some
trade above par, and some trade below par.
Ask your broker to show you the websites,
and have him select several for you.
•
Florida-based Malcolm Berko regularly dispenses financial advice. You may
address questions to him at P.O. Box 8303,
Largo, FL 33775, or by email at mjberko@
yahoo.com. Creators Syndicate Inc.
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Think marketing will be the same in 2019? Think again
The marketing industry is ever-evolving, and new trends are emerging daily.
Many businesses and organizations find it
confusing and exhausting to keep up, let
alone stay ahead of the trends. As we enter
2019, remember these
key trends that could
impact your business’
bottom line.

also expect their mobile experience with
your brand to be streamlined based on
consumer intent. Mobile users want more
instant access; brands that make their
experience quick and easy will prevail.
Prioritizing calls to action specifically for
the mobile consumer will be critical. Gone
are the days where mobile was a nice “add
on” to a brand. Mobile is now the priority.

The consumer will rule
In 2019, businesses
will need to be prepared for traditional
Julie
marketing strategies
Cross
to become even more
consumer-centric.
Now more than ever, consumers will drive
brands. Smart businesses will make it their
New Year’s resolution to further identify
their customers through customer personas and tailor content and specific messages to address these consumers’ wants,
needs and preferences.

Voice technology will change how we search
The popularity for consumers to use
mobile devices for voice searches will
reshape how brands develop their content.
Instead of crafting copy based on keyword
search (or how a consumer might search for
your product by typing), smart brands will
begin to develop content based on semantic
search (or how a consumer would verbally
ask a search engine for information). This is a
growing trend and if you look closely at your
personal life, you’ll even see younger consumers are being prepped by this technology
to be the voice-search users of the future.

Consumers will demand authentic connections
According to the Edelman Trust
Barometer, in the U.S. only 48 percent of
survey respondents said they trust businesses, which is down from 58 percent
in 2017. In 2019, consumers’ demand for
authentic connections with the brands
they use will continue to increase. Smart
brands will use public relations and marketing experts to develop authentic experiences and ambassadors for their brands
targeted to both internal and external
audiences. We may also see these same
experts being used as powerful guideposts
in protecting a brand’s key messages.

Artificial intelligence will enhance
customer service
AI offers brands the opportunity to automate things like customer service. This can
be a game changer for brands that face the
obstacle of limited staffing. Using knowledge bases, more brands will move toward
automating customer service requests.
Smart brands will look for practical ways to
optimize business practices using AI while
not losing personal connections with their
customers. This could mean using AI for
initial customer requests and then sending requests for additional support to a live
customer service representative.

Mobile will become a priority
Consumers will not only require brands
to be easily found on mobile devices, but

Data collection will face challenges
In a time when data breaches and privacy are hot topics of concern, social media

channels will continue to be under pressure
to be more transparent about their data collection practices. For example, it was once
simple for digital marketers to collect data
on their target audience through Facebook.
However, when Facebook users discovered digital marketers could gain access
to personal information, such as average
household income, e-commerce searches
and other specific information, they felt
their privacy was invaded. Consequently,
Facebook made it more difficult for digital
marketers to get this information. Digital
marketers still have census data to rely
on, but this information is broader. More

changes to how social platforms collect
and use data may be on the horizon, so it’s
important for brands to keep an eye on this
topic through 2019.
In today’s world, a brand’s marketing
needs to be agile and focused in order to
compete. Days of “because we’ve always
done it that way” are over in order to resonate with the next generation of consumers.
•
Julie Cross is founder and president of
GRIT Marketing Group, a marketing, design
and communications agency with offices
in York and Lancaster. She can be reached
at jcross@creategrit.com or 717-885-0014.

THE INNER OFFICE

SARAH COLANTONIO

When blinded by passion, seek objectivity
As we watched the focus group, the
participants were comparing Brand A to
Brand B across a wide range of attributes.
Brand A, the leader in a certain food category, was winning for
having better flavor
and texture, better
packaging and way
stronger brand loyalty.
This wasn’t overly surprising; the consumers
in this group had been
selected for their prefDavid
erence for Brand A. So
Taylor
naturally they had a lot
of positive comments
about the brand. What might seem unusual is that the client for this focus group was
actually Brand B. And they were taking a
beating.
Even on product aspects where Brand
B was sure they had an advantage, they
were seeing comment after comment that

showed that these Brand A loyalists had
a different perception. After two hours of
what felt like a very cold shower, the focus
group was finally over, and Brand B had
learned some invaluable insights into its
brand’s weaknesses.
As hard as it was to listen to the criticism, Brand B had made a very smart
move by seeking out Brand A’s loyalists and enduring a barrage of criticism.
Listening only to your best customers may
give you a good sense of what people like
about your brand, but heeding only your
admirers can ultimately result in a false
sense of security.
It’s likely that brand myopia helped lead
to the downfall of General Motors as the
leading car brand in the country. Having
reached nearly 60 percent market share at
one point, the company’s product quality
began declining, yet little was done about it.
It has been theorized that one reason
for this was the free maintenance program

that GM executives had for their cars.
Any time they wished, they could ask for
service on their car and have it waiting for
them when they were ready to go home.
The GM cars they drove rarely had serious
problems, and these executives were left
with the perception that their products
were of higher quality than what their customers were experiencing.
GM certainly had many other issues,
but failing to see how poorly they compared with other brands that were taking
market share every year was clearly one of
their problems.
It’s natural to be passionate about your
brand, its products, and the people and
processes that keep your business running.
But it is critical to regularly inject objectivity into the mix as well. There are numerous
formal and informal ways to gather market
research about your brand. Focus groups
are one choice, but surveys, secret shoppers and even random conversations can

be used to ask for unfiltered opinions.
Certainly you should seek praise for your
brand, but seek criticism as well. Ask people
what you could do to make your product or
service better. What do they like about competitive brands? What are the key attributes
they compare to make a choice between
brands? If possible, try to isolate their perception of brand from individual products
or services. For instance, you can ask which
brand they would choose (and why) if the
products were identical and cost the same.
If a dominant brand like GM can run
into the problem of brand myopia, so can
yours. Enduring a healthy dose of criticism
can sometimes be the best move your
brand can make.
•
David Taylor is president of Lancasterbased Taylor Brand Group, which specializes in brand development and marketing
technology. Contact him via www.taylorbrandgroup.com.
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property’s president and COO after the
sale.

continued from page 1

Wind Creek Hospitality of Alabama is
waiting for regulators to bless its purchase
of the resort, but company officials already
have plans if and when that occurs.
During a recent visit to the casino, they
revealed plans to invest $190 million in a
new hotel and redevelopment project on
the property.
“We are well aware of local desires
to see the site bought back,” said James
Dorris, president and CEO of Wind
Creek, a privately held affiliate of the
Porch Band of Creek Indians of Alabama,
which operates six casinos, track and
poker rooms in Alabama, Florida, Nevada
and the Caribbean. It also runs a greyhound and horseracing track in Mobile,
Alabama.
ORIGINS OF A DEAL
Las Vegas Sands built the casino, hotel,
and outlet mall and event center for $800
million. The casino opened in 2009 and
has about 2,500 employees.
The sale to Wind Creek includes the
casino, the event center, the outlet mall, a
hotel and several other vacant buildings
on the former Bethlehem Steel land.
The idea of buying the Bethlehem property arose in 2014 when Wind Creek realized it needed to diversify its assets.
“Several years back we had a meeting with the board of directors and tribal
council,” Dorris said. “At that point, all

Wind Creek agreed to buy the Sands Bethlehem Casino Resort property from Las Vegas Sands
Corp. in a $1.3 billion deal. From left are: Brent Pinkston, COO of Wind Creek; James Dorris,
president and CEO of Wind Creek; Arthur Mothershed, vice president of business development for
Wind Creek; and Brian Carr, president and COO of Sands Bethlehem. PHOTO/BRIAN PEDERSEN

our revenues came from Alabama. We
looked at a lot of different areas. This
came to our attention. We looked at it
and thought it would make a good deal
for us.”
Dorris said the Sands Bethlehem property complements Wind Creek’s Alabama
properties. Sands has table games, for
example, while Wind Creek’s other properties do not.
Generally, gaming appears to be a
growing market, according to Dorris. But
it is not the only factor that drew Wind
Creek to Bethlehem.

Wind Creek’s interest in redeveloping
the site and adding a second hotel has
sparked a sense of optimism among Sands
officials. While Sands added a hotel, event
center and outlet mall to the casino, further redevelopment stalled. Many of the
surrounding Sands-owned parcels west of
the casino are vacant and crumbling, with
further redevelopment at a halt.
“The sooner we make this a destination where it’s not all about gambling,
the better it’s going to be for Bethlehem,”
said Brian Carr, president and COO of
Sands Bethlehem. He will remain the

WHAT’S NEXT
The Pennsylvania Gaming Control
Board has to approve the deal, which
could happen in the first quarter.
Once the deal closes, Wind Creek
officials said they would look at immediately redeveloping parts of the property
and building the second hotel to meet
the demand for rooms. Plans call for a
300-room hotel connected to the existing
hotel, which has 282 rooms.
Wind Creek also wants to rename the
casino Wind Creek Bethlehem. The name
change would take place quickly.
“We agreed to do that within 90 days
of the close; that’s part of the purpose
of the meetings … to identify every one
of those spots to change to Wind Creek
Bethlehem,” Dorris said of the reason
behind his recent trip to the Lehigh Valley.
More trips are likely as the deal comes
closer to closing.
One of the first targets for redevelopment is a building known as Machine
Shop No. 2.
The building, which is the closest building to the casino, covers 300,000 square
feet and is the largest vacant structure on
the property. The building, once eyed for a
Bass Pro Shops retail store, offers potential
for meeting and conference space, Dorris
said.
“We think this property overall is in
really good shape,” Dorris said, referring to
the entire Bethlehem resort.

Our pens aren’t chained and
our hands aren’t tied.
Peoples Security Bank & Trust is different from the big banks. We’re not
caught up in red tape. Whether commercial or personal, we’re a partner
providing quick, custom solutions specific to your financial needs.
We do what’s right for you.
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Ryan Macalintal, fitness coordinator at Good Shepherds Rehabilitation’s Optimal Fitness program in Allentown, teaches a Rock Steady Boxing Lehigh Valley class. Rock Steady Boxing promotes
health and wellness among those suffering from Parkinson’s disease. PHOTO/SUBMITTED

Fitness
Flexes

Gyms, wellness programs
adapt to diverse needs

By KIM SODEN
Special for Lehigh Valley Business

Fitness centers around the Graeter
Lehigh Valley are flexing to design new
programs that suit the needs of people
with disabilities.
Some programs are focused on certain
diseases, such as Parkinson’s disease or
cerebral palsy. Others are broad to allow
transition from therapy programs to longterm health and wellness. No matter the
mission, all strive to create a sense of
independence and confidence that participants may not have when trying to work
out at a traditional gym.
“Exercise is medicine, so instead of a
pill or change of lifestyle you can come in
and get a couple minutes of exercise that
will also benefit you mentally,” said Ryan
Macalintal, an exercise physiologist at
Good Shepherd Rehabilitation.
Macalintal is fitness coordinator of

Good Shepherd’s Optimal Fitness, a gym
geared towards people with disabilities
and located at the rehabilitation hospital’s
main campus in Allentown. The facility
is wheelchair-accessible with a covered
parking garage and showers to accommodate people with disabilities. It also has
equipment such as standing frames and
bikes to promote circulation for conditions
such as spinal cord injuries.
Members pay a $35 monthly fee without a set contract or initial fee and the
general population is also welcome to
join, he said. They can schedule one-onone sessions with staff or come and go as
they please. A pool is also available at an
additional fee.
Optimal Fitness isn’t the only option.
About three years ago Good Shepherd

please see FITNESS, page 16
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Insurance stores proving durable
Retail push seen as
helpful, but slowing down
By THOMAS A. BARSTOW
Special for Lehigh Valley Business

Two Pennsylvania insurance companies that have had ventures into retail
storefronts say that their initiatives continue to show benefits to consumers
but expansion plans are on hold at least
through 2019.
Highmark Direct retail stores and
Capital Blue Health and Wellness Centers
continue to show positive results, especially for the consumers who use the
retail outlets to understand insurance
options or to develop healthy lifestyles
through the counseling and services
offered by the stores, company representatives said.
Neither company would offer sales
figures for their stores but said that the
efforts have been successful enough to
continue.
“We don’t share sales figures from the
stores, as that is proprietary,” Leilyn Perri,
with the corporate communications office
of Pittsburgh-based Highmark Health, said
in an emailed response to questions.
Highmark, which has had stores since
2009, has 11 retail shops -- with two
in the Lehigh Valley and three in the
Harrisburg-Lancaster area -- and does
not have immediate plans to add to that
mix. At one point, the company had
as many as 13 stores, Business Journal
records show. Perri said two stores closed
after Highmark took over the Northeast

Capital BlueCross operates a retail store in the Promenade Shops at Saucon Valley in Upper Saucon Township. It is eyeing Lancaster and Reading
for its next store. PHOTO/SUBMITTED

PA Blue Cross Blue Shield plan a few
years ago because “there was not enough
volume at the time to justify keeping
them open.”
“We are always evaluating the stores
and determining if there is a need for
more,” Perri said. “Right now, this seems
to be the right number.”

At Capital BlueCross, the two “Capital
Blue to You” stores have shown enough
promise that company officials are looking at adding a third storefront, perhaps
in 2020, said Dave Skerpon, Capital
BlueCross’ senior vice president, enterprise marketing, consumer experience.
The Harrisburg-based company has

a Lehigh Valley store on Center Valley
Parkway in Upper Saucon Township
and a store at Hampden Marketplace on
Marketplace Way in Enola, and it is eyeing
the Reading and Lancaster areas for a possible third store, Skerpon said.

please see INSURANCE, page 17

Agency adds behavioral care to address growing need
By STEPHANIE KALINA METZGER
Special for Lehigh Valley Business

By the middle of the century the number of Americans 65 years and older
will nearly double, according to Census
Bureau statistics. With these burgeoning
numbers come challenges, like meeting the multi-faceted needs of a greying
population, 20 percent of whom will experience some kind of mental health concern, according to the Centers for Disease
Control and Prevention.
LifeSpring In Home Care of Eastern
PA, which provides services to individuals in Northampton, Lehigh and surrounding counties, is addressing those
issues by adding a full-time, board-certified behavioral health registered nurse to
its staff.
“This past year has been one of significant growth and one thing we’ve
learned is that many of our homebound
patients can benefit from additional
mental health support and their families can benefit from education about
how to manage their loved one’s condition,” said Andrew Kay, president and

owner of LifeSpring.” Whether they are
suffering from depression, Alzheimer’s,
dementia, or just declining with issues
of isolation and aging, our patients’
mental health status is crucial to their
overall health and well-being and we
are proud to offer a full spectrum of
support.”
MEETING A NEED
William Wise, the nurse who works as
LifeSpring’s director of behavioral health,
said there is an increase in depression
across all demographics and behavioral
care services are in short supply.
“So few agencies in the area provide
such services,” he said.
Wise, who has 33 years of experience
in the field, worked at St. Luke’s before
accepting the job at LifeSpring.
“I was impressed that they were providing behavioral health services,” he
said. As to why depression is on the
upswing, Wise said it’s complicated,
adding: “People don’t talk face-to-face
much anymore and there are often
communication problems. LifeSpring

recognizes that the entire family can be
affected.”
HOW IT WORKS
Wise first meets with each patient to
create an individualized plan of action.
“I’ll go in and do an assessment,
observe their interactions and review
their medications,” said Wise, adding that
medications often are to blame for adverse
behavior. He tells the story of an elderly
patient who was spitting while eating dinner at a facility. It turned out that a change
in medication was enough to stop the
behavior.
Wise works with patients and their families to create short- and long-term goals,
which often include socialization.
“I meet with those who are having
adjustment problems moving into a facility and the worst thing about isolation
is that it leads to negative thinking,” said
Wise. For those patients, Wise might enlist
the assistance of a gregarious resident to
draw out a new resident during the dinner
hour to make him or her feel more comfortable.

Wise said he feels as if he’s providing
an important service to his patient, from
offering guidance, to lending an ear, to
helping them cope. He recognizes that it’s
all part of treating the whole person. “We
at LifeSpring have a commitment to dealing with mental health and the owners
really put together a good team of professionals,” said Wise.
At the moment, approximately one
third of LifeSpring’s 100 patients receive
behavioral health services and Kay said
he is hoping to offer more services to the
community in the future.
A BIG HELP
Behavioral care services are a godsend
to many, said Kim Garrison, president of
Lehigh Valley Aging in Place, a coalition of
nonprofits and businesses that work with
seniors.
“Families who are dealing with crisis
situations with their aging parents and
are missing work know that it doesn’t just
affect the caregiver of the senior, but the

please see LIFESPRING, page 15
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BRIEFS
German pharma company
hires Pa. exec for U.S. deal.

The U.S. subsidiary of a German
pharmaceutical company hired a CEO
from Central Pennsylvania to help close
on a deal to begin large-scale production
of malaria and cancer medicine in the
states.
Potsdam, Germany-based ArtemiFlow
said this week that it is hiring Adam
Maust, formerly the political director of the
Pennsylvania House Republican Campaign
Committee and a Harrisburg resident, as
CEO of ArtemiFlow’s American subsidiary,
ArtemiFlow USA.
The appointment comes as ArtemiFlow
searches for a location in the eastern and
central U.S. for a facility that would process
a plant known as sweet wormwood to
make a highly sought-after malaria and
cancer medication. The drug found in sweet
wormwood is known as artemisinin.
ArtemiFlow is looking at a handful of
locations and southern Pennsylvania is on
the shortlist, according to Kerry Gilmore,
ArtemiFlow’s president.
Maust was hired for his political experience and to form partnerships with local
governments where ArtemiFlow is looking
to begin processing.
“Adam Maust has proven to have the
experience, ingenuity and the relationships
needed to lead ArtemiFlow from the development stage into production at a massive

Adam Maust, a Harrisburg-area resident,
has been chosen to head up the U.S.
subsidiary of a German pharma company
looking to set up operations in the eastern
U.S. PHOTO/SUIBMITTED

scale,” Dr. Peter Seeberger, ArtemiFlow’s
founder, said in a statement.
The company has spent the past six
years honing a new process to industrialize the production of sweet wormwood, an
Asian plant similar to tobacco. Gilmore
said that basing production and farming in
the United States will allow for the entire
production line, from planting seeds to producing a pill, to take place in one location.
Gilmore expects the company’s focus
on keeping the supply chain in one place

to reduce costs compared to ArtemiFlow’s
competitors.
“One of the limitations of producing
this medication is that it has not been
truly industrialized,” Gilmore said, adding that the plant is mostly grown in
China and Vietnam. “It gets bought up
by middlemen to take it to the extraction
facility. All in all, about eight different
middle men are involved and it jumps in
price every time.”
Within six months ArtemiFlow expects
to pick a location for its extraction facility
and to begin working with local farmers to
produce sweet wormwood. Gilmore said
the hiring of Maust will help the plan move
along quickly to the production phase.
“This was the last piece of the puzzle
that we needed to move the company
forward,” Gilmore said. “We are confident
that we have the expertise needed to take
us from now to the plants and the pharmaceuticals themselves.”
—Ioannis Pashakis, BridgeTower Media

CEO of Pa. senior care
association resigns

The leader of the Pennsylvania Health
Care Association is resigning, citing challenges in the senior care sector that could
be better answered by new leadership.
W. Russell McDaid took the helm as
president and CEO of the advocacy organization in 2016. The Pennsylvania Health

Care Association, or PHCA, represents over
420 senior care facilities in the state and
has dealt with an increasingly difficult
senior care environment because of stagnating reimbursement rates for long-term
care facilities and increasing premiums for
workers’ compensation insurance.
McDaid’s resignation is effective Feb. 8.
He said in a statement on Friday that PHCA
is in need of a new leader as the seniorcare sector continues to face challenges.
“After a discussion with board leadership
and careful consideration of the challenges
facing this sector and the strategies that
will be necessary to ensure the success of
PHCA and its membership moving forward, I
believe it to be in the best interest of the association and its membership to seek new
leadership at this critical time for our sector,”
McDaid said in a statement.
McDaid joined the association in 2013
as COO and executive vice president. PHCA
board chairman R. Sean Buckman said in
a statement that the organization will be
looking for a new leader.
“We wish (McDaid) the best in his future
endeavors as the PHCA board of directors
seeks new leadership to aggressively tackle
the challenges ahead and pave a new path
for this sector,” Buckman said.
Association representatives were not
immediately available to comment on what
qualities it will seek in its next leader.
—Ioannis Pashakis, BridgeTower Media

TowerHealth.org
484-628-HELP (4357)

SOME CHANGE LIVES,
WE TRANSFORM THEM.
Advancing Health and Transforming Lives is what drives
us. At TOWER HEALTH, we’re proud to bring more
communities throughout the region convenient access to
nationally recognized care. Joined as one comprehensive
health system, our expanded network of leading hospitals,
outpatient facilities, and premier physicians offers lifechanging services — when and where you need them.
Together, we’re rising boldly for your health.

Advancing Health. Transforming Lives.

Reading Hospital • Brandywine Hospital • Chestnut Hill Hospital
Jennersville Hospital • Phoenixville Hospital • Pottstown Hospital

Tower Health Medical Group
Tower Health Partners®
Tower Health Urgent Care
Tower Health at Home
Tower Health-UPMC Health Plan*

* Tower Health-UPMC Health Plan coverage options available in Berks, Carbon, Lehigh, Northampton, Schuylkill, Bucks, Chester, Lancaster, and Montgomery Counties.
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entire family. It’s a huge benefit to be able
to get mental health support,” she said.
For those who choose to remain in their
homes, the services can extend to helping an individual by noticing trip hazards,
or pointing out food in the refrigerator
that’s past its expiration date, according to
Garrison.
Garrison also works as admissions and
marketing director at Abington Manor
Senior Living in Easton, and witnesses
firsthand the benefits of behavioral services and the peace of mind they provide.
“Sometimes family members live across
the country, so these kinds of services are
extremely important,” she said.
Dennis Geiger, who is a board member
for the National Alliance on Mental Illness
of the Lehigh Valley, believes that the
elderly, in particular, benefit immensely
from behavioral health services.
“They have specific psychological and
behavioral needs as they age. Chronic
health conditions, reduced ability to function as they did as independent adults,
becoming dependent on others – all are
major stressors,” he said.
Geiger said general practitioners typically only go as far as providing medications, though more may be needed.
“Sometimes seniors need guidance that

Andrew M. Kay, left, is owner and president of LifeSpring In Home Care of Eastern PA. William Wise, right, recently joined the home-care agency as
director of behavioral health services. PHOTO/SUBMITTED

only a licensed therapist can provide,” said
Geiger, who works as a psychologist with
the elderly.
Seniors also may need encouragement to find new ways of feeling mean-

ingful to their family, or the community
at large. One of his patients, who was in
her 90s, felt as if she didn’t have much of
a future.
“I encouraged her to write to her grand-

children and her great grandchildren so
they could feel connected to the aging
process. She took me up on it. She said
it helped her feel as if she had more of a
purpose,” said Geiger.

clock
off the

Bringing social
life to the pages
of Lehigh Valley
Business.

We are looking for your
photos to include in our
Off the Clock weekly
feature that highlights
fundraisers, galas, social
events or seminars.

Email your photos to
cholland@lvb.com.
Please save photos
at 300 dpi as TIFF
or JPEG files.

Join the Laughter at Phoebe
The David A. Miller Personal Care Community at Phoebe
Allentown is where lasting friendships are formed and celebrated.
The continuum of senior services and quality support from our
personal care team ensure that your loved one gets the most out
of their senior years.

DISCOVER MORE!
Call 610-421-9880 or
visit Phoebe.org/Laugh

PERSONAL CARE B Y P H O E B E M I N I S T R I E S | 1925 W. Turner Street, Allentown, PA 18104
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Major health technology trends to watch
By GLENN EBERSOLE
Special for Lehigh Valley Business

The current trend in health care is to
adopt new technology that will show significant and extraordinary changes over
the next several years.
The digital health
market is expected to
reach $206 billion by
2020. Leading health
care companies are
redefining themselves
by applying digital
technology to their
Glenn
main functional areas
Ebersole
using an enhanced
customer-centric
approach. Here are five of the major
health care technology trends to watch in
2019 and 2020.
TELEMEDICINE
Evolution in telemedicine is one the
biggest drivers of accelerated change
and is transforming the U.S. health care
system. It is improving diagnosis and
treatment by making it easier for patients
to get access to specialists. Availability of
electronic records is making it simpler
to forward documents to specialists. In
rural areas, this can mean the difference
between having and not having expert
input on a case.
Data-exchange platforms are transforming health care delivery. For example,
hospitals are now able to reduce readmission rates by providing real-time
monitoring of patients outside the office.
The expanding development and use of
wearable monitoring devices is making
this possible. It is now normal for remote
monitoring systems to be included in
post-discharge plans for patients.

FITNESS

continued from page 11

launched Rock Steady Boxing Lehigh
Valley. It is a boxing program for people
diagnosed with Parkinson’s disease and
offers five levels of classes to accommodate patients at the early stages of the disease, where they are still functioning close
to normal, up to the later stages when they
are wheelchair bound Those at later stages
often have caregivers or volunteers assisting them.
Rock Steady Lehigh Valley started with
three to five participants per class and has
grown to 15 to 18, Macalintal said. Most
find out about the program through word
of mouth while others are referred by their
physicians or therapists. Classes are taught
by Macalintal and Dori Billowhich, both
of whom are certified Rock Steady instructors.
The program, which is an affiliate of
Rock Steady Boxing Inc., has found much

THE INTERNET OF MEDICAL THINGS
Combining the internet of things (IoT)
with telemedicine and telehealth technologies has produced a new internet of
medical things (IoMT). Various devices
and mobile apps are playing a critical
role in tracking and preventing chronic
illnesses for many patients and their doctors. Wearables are now being used as
ECG and EKG monitors, and can measure
things like skin temperature, glucose level
and blood pressure.
By 2017, nearly 60 percent of operations in the health care field had adopted
IoT or IoMT systems, according to Frost
& Sullivan. Between 20 billion and 30
billion IoMT devices are expected to be
deployed by 2020. Allied Market Research
has reported that by 2021, the market for
IoT devices in health care is anticipated to
reach $136 billion. Practitioners will have
many interesting options for providing
health care more effectively.
Providing consistent and effective communication with numerous medical IoT
devices is one of the biggest challenges
that the sector faces. Connectivity must be
improved to minimize or eliminate problems with the collection of data.

in actual procedures while having ready
access to all the data available through
other emerging technologies. Health care
is becoming one of the major positive
influences on the future of AR.

PHOTO/VERBASKA

creates pressure to deploy WAN connections that are speedy, secure and stable.
HIPAA compliance becomes a major issue
in this environment and therefore enterprises often avoid fully embracing cloud
computing because of the regulations
regarding electronic health information.

CLOUD COMPUTING
Varying public, private and hybrid
cloud-based platforms are available that
enable large files to be shared. Health
care organizations face a challenge to
build, run and maintain infrastructure for
electronic record-keeping needs. Cloud
computing provides an appealing choice
to meet these needs in health care.
Patients and providers tend to get better access to electronic records through
cloud-based solutions, which helps make
the consultation process more convenient.
Integration of video for live consultations

AUGMENTED REALITY & VIRTUAL REALITY
Virtual and augmented reality solutions
are being implemented and are leading to
significant advances in health care technologies that were only imagined a decade
ago. The continued improvements and
deployment of AR and VR in health care
are showing great promise for better delivery of health care.
One of the biggest challenges in overcoming various needs following a diagnosis and/or a medical procedure is placing
patients in environments that will stimulate improvement. Enhanced and simulated environments enable more diverse
interactions that might not be possible
during physical therapy. Data can be gathered using monitoring to assist therapists
in developing customized care plans for
patients.
Augmented reality systems in healthcare offer one of the most intuitive
options. AR has the ability to provide 3D
information on real-world scenes that permit surgeons and doctors to stay grounded

success nationwide since being founded
in 2006 in Indianapolis. According to the
Rock Steady web site, non-contact boxing promotes intense, forced exercise and
movement that helps range of motion,
posture, balance and gait, all of which
are impacted by Parkinson’s, which is a
degenerative movement disorder.
Body Zone in Reading learned of Rock
Steady Boxing through a member newly
diagnosed with Parkinson’s and is holding
its first classes in February. Five employees at Body Zone completed the Rock
Steady certification program, which consisted of 26 hours of training.
“Body Zone continually strives to
meet the community’s wellness needs
and bringing Rock Steady Boxing to our
complex was a natural fit for us,” said Ted
Kolva, general manager. “Our goal is to
be an embracing and welcoming community that empowers and supports our
Parkinson’s community through movement, exercise and access to our wellness
programs.”

About 20 participants are registered for
the first classes, said Christine Kolva, Body
Zone’s marketing and communications
manager. Classes are listed on the Body
Zone web site, and sign up for the 90-minute sessions is unlimited. Participants also
get full membership to Body Zone’s fitness
and aquatics center, which offers courses
on nutrition and stress management, as
well as a Silver Sneakers fitness program
for older adults.
One issue many face is paying for fitness programs as they are currently not
considered therapy by insurance companies, Macalintal said. People with disabilities often rely on grants and community fundraisers. Kolva said Body Zone is
already working with volunteers on future
fundraising events.
Organizations such as the IM Able
Foundation have also formed. Based out
of Corps Fitness, a gym in Wyomissing,
IM Able provides grants, resources and
opportunities for people with disabilities.
Owner Chris Kaag, a retired U.S. Marine

ARTIFICIAL INTELLIGENCE
Today, artificial intelligence (AI)
machines are being developed to process
information and provide decision-making
data in a manner similar to what a human
does. This is evolving into an entirely new
sector of innovative health care technologies.
AI applications have the potential to
improve the speed and accuracy of a
diagnosis. Analytics can also identify worrisome developments and allow practitioners to start looking at possible approaches for early treatment. Machine learning
algorithms are also being utilized to safely
explore chemical and biological interactions in the drug discovery process, which
will help increase the speed to market for
new drugs.
Why is it important to care about
healthcare technology trends? Steve
Krupa, CEO of the Psilos Group said:
“Health care probably stands out as one
of the great issues in our society from an
access point of view, from a cost point
of view, from an efficiency point of view,
from a waste point of view. And if you
think about technology as simply being
able to do more with less, health care is a
great place to apply those skills.”
•
Glenn Ebersole, is a professional engineer and business development manager
at CVM Professional and CVMNEXT
Construction in King of Prussia. He can be
reached at gebersole@cvmnext.com or 610964-2800, ext. 155.

Corps sergeant who suffered from a
neuro-degenerative condition, opened the
gym in 2004 and the foundation in 2007.
The program has grown over the years
and launched an IM Fit program this
month. Kaag said the program, which
started Jan. 15, is an eight-week adaptive
physical fitness session featuring circuitbased training and obstacle courses
geared towards teens and young adults
with Down syndrome or cerebral palsy.
Participants will be mentored not only by
Kaag’s staff, but also by volunteers and law
enforcement officers.
Many participants in Kaag’s programs
plan to continue for the remainder of their
lives, and his sessions can be modified as
they age. Kaag has noticed that programs
for people with disabilities are becoming
more mainstream, which may continue to
create opportunity down the road.
“The milestone was the Para Olympics,”
he said. “It’s so great to see more commercials with people with chairs or crutches,
that people are accepting differences.”
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Capital Blue also would not provide
sales figures. But its two stores have been
steadily increasing foot traffic, with an
average of about 3,000 people per month
coming through the stores, said Mike
Crnovic, director of retail services. During
the open-enrollment season, the traffic is
heaviest, especially because the company
expands hours to seven days per week, he
added. The Enola store, which opened in
2015, employs eight and Saucon Valley,
which opened three years earlier, employs
nine.
Capital has worked to make the stores
accessible as community centers, where
health-related events and services are
available for free to consumer members
and businesses, Skerpon said. For a
nominal fee, non-members have access to
many services, such as fitness classes. The
classes are popular and often have waiting
lists, Crnovic said.
In addition, Healthy You Cafes offer
nutritional food options and nutrition
advice. The idea is to have a one-stop
shop for health needs. Blood pressure
checks, custom wellness plans and other
services are available, and consumers
and small-business owners can consult
with store employees about the best
health-insurance options or doctors for
specific care
ACA SPURRED GROWTH
One motivation for retail stores that
have popped up in other markets and
states, as well, was the Affordable Care
Act, or Obamacare. The stores were seen
as a way to help consumers and businesses navigate complex insurance options,
while promoting healthy lifestyles. Since
the act’s passage, a reverse trend has
accelerated, with large national retailers
seeking ways to enter traditional healthcare markets.
“If retail is getting into healthcare,
why not healthcare into retail? Amazon
and Walmart aren’t eyeing disruptive
innovation to healthcare as a key strategic move in isolation; the consumer
(sometimes the patient, sometimes the
employer) is gaining the power and
demanding convenience,” Dr. Patrick

Michael Plummer, a business professor
at Penn State University – Mont Alto,
said in an email. “This is the motivating factor, and why retailers believe they
have an opening. That’s my opinion
on why insurers are testing these retail
waters.”
However, he doesn’t necessarily think
that the insurance-owned storefronts will
remain a growing trend.
The lack of “expansion plans means
insufficient profitability in this area,” he
said. “I can’t imagine these retail shops are
too busy except during open enrollment.

They’ll likely need to add retail services to
truly satisfy a consumer’s ‘convenience’
need and make a profit.”
Overall in 2019, Plummer said he
expects to see a continuation of the “bigger is better” mentality for insurers and
hospitals/health systems, which likely
will involve small steps involving more
mergers with independent doctors and
practices.
Harrisburg is not likely see major
changes “at the same level that we saw
over last 18 months,” he explained. “But
size – and the perceived negotiating lever-

age that size potentially provides – will
remain at the forefront.”
He doesn’t expect much movement
on the national level with health care
initiatives, even though Democrats and
Republicans can agree on some of the
main issues, such as rules involving preexisting conditions.
Both sides of the aisle will posture to
appeal to their bases, he added, while
making no real effort to solve the problems.
“It’s a mess, and everyone is to blame,”
Plummer said.

Did you know you could have the flu without even
knowing you have it? Thirty percent of people carrying
the flu virus have no symptoms, yet are contagious
for up to a week.
Think you may already have the flu or be at risk? Make it
easy for yourself, connect with a doctor using the video
visit feature in the St. Luke’s App.
Connect with a doctor online for all your urgent care
needs. Available 24/7. No appointment. No waiting.
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topics expected to come up this year, as well
as others that have businesses concerned.
Fresh ideas
Wolf already has made a splash by raising the idea of legalizing recreational use
of marijuana for adults.
Top Republican lawmakers oppose the
idea, but with the debut of medical marijuana in Pennsylvania and steps in other
states to legalize recreational use, the topic
could be a hot one this year in Harrisburg.
Wolf also has made a push on the environment.
Earlier this month, the governor signed
an executive order to establish the first
statewide goal to reduce carbon pollution.
The order met mixed reactions from the
natural gas industry as it could mean more
government regulation.
A new transportation funding bill
also could garner attention this year in
Harrisburg. Act 89, the state’s last transportation funding law, was signed in 2013.
That law raised the state’s wholesale gas
tax and imposed inflation-based increases
on license and vehicle registration fees,
but has allowed Pennsylvania to invest in
infrastructure over the last five years.
While the funding has helped the state fix
structurally deficient bridges and roadways, it
also has given Pennsylvania the highest state
gas tax in the nation: 58.7 cents per gallon.
Future gas tax hikes are a major concern
for Jeff Georg, president of York County-

based electrical contractor ASCOM Inc.,
which has a fleet of 16 vehicles.
“It seems as if Harrisburg’s solution is to
raise taxes,” he said. “It affects my cost of
doing business. Short of moving my business to another state, which isn’t practical,
it’s a continued cost burden.”
Georg acknowledged that gas prices
have fallen over the last year, but he
remains concerned about future tactics
Pennsylvania lawmakers may adopt to
fund infrastructure needs.
Old staples
Expect a continued fight over the
minimum wage, said Rep. Mike Sturla
(D-Lancaster), who believes the larger
group of Democratic lawmakers in the legislature will be more aggressive in pursuing an increase.
“The governor has talked about $12 per
hour. I think $15 is closer to a living wage,”
Sturla said.
The current rate in Pennsylvania is $7.25
per hour. But it was last raised a decade ago.
Democrats believe a higher minimum
wage would save the state hundreds of
millions of dollars in public assistance
benefits, including costs associated with
food stamps, subsidized day care and
housing assistance.
Business groups typically oppose proposed wage hikes, arguing that market forces, namely a tight labor market, can boost
pay without government intervention.
Georg said he supports raising the minimum wage, but believes it should be done
in stages and tied to the consumer price
index or some type of inflation measure.

M&A

IN THE GREATER LEHIGH VALLEY
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Wolf and Democratic leaders also have
been at odds with Republicans and business leaders over potential changes in the
corporate net income tax, or CNI.
The governor has supported cutting
the 9.99 percent CNI, but he favors linking any cut to what is known as combined
reporting. Combined reporting would
require multistate corporations to add
together into one tax report the profits of
all of their subsidiaries, regardless of their
locations.
Businesses argue that combined reporting is burdensome and hard to administer.
House Democratic spokesman Bill
Patton said he doesn’t see either side
changing its position on the CNI.
Gene Barr, president and CEO of the
Pennsylvania Chamber of Business and
Industry, said as much after Wolf’s reelection in November.
“As long as the other side asks for combined reporting, it probably won’t go anywhere,” Barr said, adding that the chamber
still expects to lobby for reforms.
The governor, meanwhile, has said he
will continue to press for a severance tax on
natural gas drilling. He has proposed the tax
in each of his previous budgets, but he has
been rebuffed each time by Republicans.
Last year, Wolf proposed tying the tax
to the price of natural gas, beginning at
4 cents per thousand cubic feet for gas
below $3 and up to 7 cents per thousand
cubic feet for gas prices above $6. It’s
unclear what new wrinkles in the severance tax debate will emerge this year, but
the tax proposals likely aren’t going away,
said Barr

Common ground
In a tight labor market, where many
industries are dealing with aging workers and a lack of younger skilled workers,
Wolf and the General Assembly could find
opportunities to expand workforce development initiatives.
The administration has been pushing
for more apprenticeship programs as part
of its PAsmart initiative.
There are now nearly 17,000 apprentices
in Pennsylvania, a number that has grown
by 27 percent under Wolf. PAsmart received
$30 million in state funding last year.
Lawmakers on both sides see room for
further growth.
However, one of the lingering issues
over apprenticeships in Pennsylvania is
on-the-job training ratios.
Under a 1961 law, Pennsylvania contractors must have four licensed journeymen overseeing each apprentice on a job
site, a ratio higher than that in surrounding states. Union shops can negotiate a
lower ratio — often one to one — but nonunion contractors, or merit shops, must
follow the four-to-one ratio in all bids for
government work.
Legislation has been circulating to fix
the imbalance between union and merit
contractors.
The leader of York County-based
Kinsley Construction said getting more
equitable training ratios is the biggest
issue he would like to see addressed in
Harrisburg.
“Getting and training new employees is a real challenge,” said Jon Kinsley,
Kinsley’s president and CEO.

The improving economy has brought an
excellent climate for mergers and acquisitions.
M&A in the Greater Lehigh Valley takes a look at
mergers & acquisitions, and provides businesses
with the information they need to know. This
publication, from Lehigh Valley Business,
explains what makes market conditions
great, what business sectors are most active,
and which types of businesses are currently,
or should be, completing transactions. Take
advantage of this opportunity to align your
company with businesses considering transition
and in need of professional advisors.
Ad Reservation Date/Ad Copy Due:
JANUARY 28, 2019
Publication Date:
FEBRUARY 18, 2019

Contact Nancy Signorovitch
at 610-807-9619
or email nancys@lvb.com
for more information.
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CALENDAR
Monday, Jan. 21
Held by: Northeast Pennsylvania
Manufacturers & Employers
Association
Summary: Managing emotions effectively training
Where: Top of the 80’s, 3 Top of the
80s Road, Hazleton
Time: 9 a.m.-4 p.m.
Cost: $171 members, $342 nonmembers; lunch included
Contact: Chris Robbins at crobbins@
nepamaea.com or 570-622-0992
Tuesday, Jan. 22
Held by: Northeast Pennsylvania
Manufacturers & Employers
Association
Summary: Time management increasing effectiveness and efficiency training
Where: Top of the 80’s, 3 Top of the
80s Road, Hazleton
Time: 9 a.m.-4 p.m.
Cost: $171 members, $342 nonmembers; lunch included
Contact: Chris Robbins at crobbins@
nepamaea.com or 570-622-0992
Wednesday, Jan. 23
Held by: Northeast Pennsylvania
Manufacturers & Employers
Association
Summary: OSHA compliance for
supervisors training
Where: Top of the 80’s, 3 Top of the
80s Road, Hazleton
Time: 9 a.m.-4 p.m.
Cost: $171 members, $342 nonmembers; lunch included
Contact: Chris Robbins at crobbins@
nepamaea.com or 570-622-0992
Wednesday, Jan. 23
Held by: Manufacturers Resource
Center
Summary: The evolution of self-funded
benefits strategies
Where: Manufacturers Resource
Center, 961 Marcon Blvd., Suite 200,
Hanover Township, Lehigh County
Time: 11:30 a.m.-1 p.m.
Cost: Free lunch and learn
Contact: Diane Lewis at diane.lewis@
mrcpa.org or 610-628-4578
Thursday, Jan. 24
Held by: Northeast Pennsylvania
Manufacturers & Employers
Association
Summary: Roundtable discussion on
combating fatigue in the workplace
Where: MAEA conference room, One
Norwegian Plaza, Pottsville
Time: 11 a.m.-1 p.m.
Cost: $38 members, $76 nonmembers
Contact: Maggie Burkhardt at mburkhardt@nepamaea.com or 570-6220992

THE LIST
Physical Rehabilitation Firms: Page 23

Next week’s list: Accounting Firms

BEHIND THE LIST WITH
SCOTT R. STEVENSON OF PHOEBE MINISTRIES
Many hospitals, rehabilitation firms and
other medical facilities are spread throughout the region, and health care is projected
to surpass all other industries in job growth
over the next 30 years.
Here to answer this week’s “Behind the
List” questions on the physical rehabilitation side of the sector is Scott R. Stevenson,
president and CEO of Phoebe Ministries in
Allentown.

Lehigh Valley Business: How long has Phoebe
been operating in the region and what are its
primary services?
Scott R. Stevenson: Founded in 1903, Phoebe
Ministries has a rich history of improving the
lives of older adults. As a not-for-profit organization, we’re focused on creating a culture
of caring campuses rich in amenities, and
superior retirement living at a superior value.
We offer a full continuum of care — from
independent living to rehabilitation, personal
care, skilled nursing, and memory support
— through four continuing care retirement
communities, eight affordable housing communities, and three pharmacies in seven
Pennsylvania counties.

LVB: With the cost of health care services continuously rising, how does Phoebe position itself
and what strategies does it implement to stay
on top of these changes?
Stevenson: We continue to diversify and add
new service lines, as well as develop new
facilities like Chestnut Ridge at Rodale. Our
new service lines include Pathstones by
Phoebe, which is a membership program
designed to help seniors remain in their
homes while receiving needed services. Like
Chestnut Ridge, the program is focused on
health and wellness. In addition, Comforting
Home Care by Phoebe is a joint venture
home-care agency that provides in-home
services for seniors. Our pharmacy is growing dramatically and will begin providing
services in New Jersey shortly. That will be
our first venture providing services outside of
Pennsylvania.

LVB: How does Phoebe directly stimulate the
local economy? How does it get involved with
the local community?
Stevenson: Phoebe is a significant employer

PHOTO/SUBMITTED

Non-Profit 501(c)3, we still pay property tax
on each of our continuing-care retirement

with approximately 1,300 employees across
the organization. Even though we are a

please see STEVENSON, page 21

FOR YOUR INFORMATION
REAL ESTATE
City Center Investment Corp., a real
estate development company that is focusing on revitalizing downtown Allentown,
announced that Pittsburgh-based
Michael Baker International renewed its
3,000-square-foot office lease in Two City
Center. Michael Baker, which provides engineering, planning and consulting services
and employs more than 3,000 people in
about 100 offices worldwide, has leased the
space since 2014.
FirstService Residential, which has
a corporate office in Upper Providence
Township, Montgomery County, will
provide property management and
maintenance services to The Village at
Camelback, a condominium community
in Jackson Township, Monroe County.
FirstService Residential manages low-, midand high-rise condominiums and cooperatives, single-family homes, master-planned,
lifestyle and active adult communities and
rental and commercial properties.

SUBMITTING ITEMS

PHILANTHROPY

Email calendar items two weeks in
advance to editorial@lvb.com

In collaboration with the Volunteer
Center of the Lehigh Valley, Allentown-

based City Center Investment Corp. allowed
26 local nonprofits to take furniture and
furnishings with a total value of more than
$75,000 from a former hotel the company
owns. Nonprofits brought volunteers and
rented vehicles to pick up the items, which
will be used to help the organizations and
their clients, some of whom are homeless
survivors of the hurricanes that struck Puerto
Rico. The Volunteer Center’s Donation
Connection gives organizations a place to
dispose of unwanted office furniture and
supplies that other organizations and their
clients can use.
Rich Fatzinger, Penn State Lehigh
Valley’s athletic director, and Bruce
Haines, managing partner of the Historic
Hotel Bethlehem and a PSU Lehigh Valley
advisory board member, have endowed the
Fatzinger-Haines Open Doors Scholarship
for PSU Lehigh Valley students. Penn
State matched Fatzinger and Haines’ joint
$30,000 gift to endow the scholarship at
$90,000. The new scholarship, which will
start being awarded in fall 2019, is based
on financial need and/or academic merit.
About 70 percent of PSU Lehigh Valley
degree-seeking students have a financial
need. Fatzinger has a certificate from

Lehigh University, a bachelor’s degree
from Kutztown University and a master’s
degree from Temple University. Haines has
a bachelor’s degree from Lehigh University
and an MBA from The Wharton School at
the University of Pennsylvania. He served
in the U.S. Army through the Reserve
Officers’ Training Corps.

AWARDS
Systems Contractor News inducted
Angela Nolan into its 2019 Hall of
Fame. Nolan is COO of Allentown-based
Vistacom, which provides audiovisual and
communications systems. Hall of Fame
inductees have demonstrated dedication
to the industry through volunteerism,
leadership and a collaborative approach to
growth. Nolan was one of nine inductees.
She has been with Vistacom for 33 years.
As COO, she helped refocus the company’s
products and services. Since she became
COO, the company has grown from 12 to 75
employees.

SENDING INFORMATION
Email your announcements of business openings, contracts,
relocations, awards or real estate transactions to cholland@
lvb.com. Please include the municipality in which your
company is located.

SAVE
THE
DATE
!
2019
WEDNESDAY, MARCH 6 • 7:30 - 11:15am • DESALES UNIVERSITY CENTER
The LVB Real Estate & Development Symposium will feature speakers
and panel discussions focusing on Real Estate Development trends
in the Greater Lehigh Valley. If you do business within the real estate
and construction industries, you won’t want to miss this event.

Register now at lvb.com/events
Questions? Contact Dayna at dedelman@lvb.com or 610-807-9619 ext. 4109 for more information.
Major Sponsors:

Supporting Sponsor:

INTERESTED IN BEING A SPONSOR OR EXHIBITOR?

Contact Mike O’Rourke at 610-807-9619 ext. 4112 or morourke@lvb.com
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PEOPLE: promotions, appointments and hires
Morgan Stanley. He
served in the U.S.
Marine Corps and has
an MBA.

Law
Bahel-Mowrer

Foster

Moyer

Pietrouchie

Silfies

Desiderio

Accounting
Hanover Township,
Northampton Countybased Concannon,
Miller & Co. named
Spencer BahelMowrer and Michelle
Foster senior staff
associates. They were Giacalone
staff associates. Katie
Moyer, Harry Pietrouchie and Troy
Silfies, all certified public accountants,
were named managers. They were senior
staff associates. Andrew Desiderio and
Cary Giacalone II, both CPAs, were
named senior managers.

Banking/finance
Cumru Township, Berks Countybased Good Life Financial Advisors
named Mick McGill a financial adviser.
Previously, he was employed with

STEVENSON
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communities. We also encourage Phoebe
leaders to be active on boards and in their
local communities. We strive to be a good
corporate citizen in all the communities
we serve.
Phoebe also engages with local neighbors and partners throughout the year,
providing sponsorships, volunteer support, and educational opportunities and
events. The Phoebe Institute on Aging, a
forward-focused program aiming to provide forums for discussion and learning,
including educational programs, coop-

Reading-based
Stevens & Lee named
McGill
E. Thomas Henefer,
Stacey A. Scrivani
and William P. Thornton Jr. co-chairs
of the litigation department. Henefer
focuses on Employee Retirement
Income Security Act
disputes and the life
and disability insurance, financial services and health care
industries. He has
a bachelor’s degree
from Washington &
Jefferson College and Henefer
a law degree from
Villanova University
School of Law. Scrivani
leads the litigation
practice in the firm’s
Wilmington, Delaware,
office. She represents
private and public
companies and their
Scrivani
officers and directors in lawsuits with
shareholders. She has
a bachelor’s degree
from Siena College
and a law degree from
Penn State’s Dickinson
School of Law.
Thornton also chairs
the securities litigation Thornton
practice and represents broker-dealers, banks, trust companies, registered investment advisers
and life insurance companies in claims
related to the purchase and sale of securities and life insurance. He is a graduate of Dickinson College and Villanova
University School of Law.

Marketing

Hanover Township,
Northampton Countybased SWBR Inc.
named Lindsay Ball
senior account executive. She will provide
day-to-day management of marketing projects. She was employed Ball
in account management and direct sales with Team Velocity
Marketing.

Nonprofits
Allentown-based
United Way of the
Greater Lehigh Valley
named Jim Irwin,
Laurie Hackett and
Joe Topper board
members. Irwin is
president of the Lehigh
Irwin
Valley Labor Council.
He has an associate
degree from Lincoln
Technical Institute.
Hackett is director of
community relations
and philanthropy with
Air Products. She has
a bachelor’s degree
from State University
Hackett
of New York at Oswego
and a master’s degree
from Miami University
of Ohio. Topper is CEO
of Dunne Manning
and runs the Topper
Family office. He has a
bachelor’s degree from
Villanova University
Topper
and an MBA from
Lehigh University.
Allentown-based Bradbury-Sullivan
LGBT Community elected Patrick Fligge
chair of its board. Joshua Shulman was
elected vice chair and Jason Sizemore
was elected secretary. Fligge is director of alumni and parent engagement

erative ventures, and outreach activities
designed to promote improved quality of
life and care for the aging and their families, is a perfect example.

LVB: Health care is expected to have the
highest rate of job growth across all industries in the coming years. What does that
mean for Phoebe?
Stevenson: I’m hopeful that job growth

LVB: What is your guiding philosophy as a
business leader?
Stevenson: I try to fill my role as a servant

will be a positive for Phoebe. Health care
continues to be in a state of dramatic
change across the continuum and that
reform has not been positive for postacute providers. I’m hopeful the changes
we see will allow us to serve more individuals in our current footprint and
beyond.
The future looks wonderful for
Phoebe. We work very hard to be good
stewards of the resources God has provided for us and to grow our ministry

leader demonstrating my faith beliefs
through my actions and living a valuesbased life.

LVB: What is the best piece of career advice
you’ve ever received?
Stevenson: God gave us two ears and one
mouth, so listen twice as much as you
speak.

SEND YOUR BUSINESS NEWS TO: EDITORIAL@LVB.COM

at Muhlenberg College and Shulman
is an attorney at Shulman & Shabbick.
Monique McCants, Mark Stanziola and
Ian Wagner were elected board members. McCants is an engineer with Air
Products, Stanziola is an attorney with
Gardner Law Offices, and Wagner is a
support coordinator with Service Access
& Management.

Real estate
South Whitehall Township, Lehigh
County-based Howard Hanna The
Frederick Group
named Danielle
Monaco a sales associate. She will focus on
residential and commercial real estate in
the Lehigh Valley and
Upper Bucks County
areas. She was part of Monaco
the corporate management team at Penguin Random House
Publishing.

Utilities
Allentown, Lehigh County-based PPL
Electric Utilities named Lori Mueller
vice president of customer services. She
will oversee efforts to
strengthen the customer experience.
Most recently, she was
vice president of operations and customer
experience for Affinegy Mueller
Inc. She has a bachelor’s degree from Ottawa University
and a law degree from the University of
Kansas School of Law.

SENDING NEWSMAKERS
Send announcements concerning promotions and newly
hired personnel to cholland@lvb.com. Save photos at
300 dpi as TIFF or JPG files. Please do not embed photos
in word documents. Photos sent through the mail will not
be returned. Releases should include the municipality in
which the company is located.

to touch more lives. We will continue to
be innovative and open to change while
ensuring the financial stability of the
organization. We provide avenues for
our employees to grow and develop new
skills. Phoebe makes a significant investment in ongoing leadership education
programming for directors, clinical professionals and front-line supervisors; this
is an essential component for our growth
strategy.
We are always looking to see where we
can expand our outreach. Chestnut Ridge
at Rodale is moving full steam ahead and I
would like to see additional locations and
programs established as we move into the
future.
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PEOPLE: out and about, in the community and other noteworthy sightings

Provident Bank awards grant to CACLV

Provident Bank recently gave a $3,000 grant to the Community Action Committee of the Lehigh Valley (CACLV). The funds will be used
to support CACLV’s homeownership counseling programs. In addition, Provident Bank is partnering with CACLV on first-time homebuyer
seminars and financial education programs for residents of the Lehigh Valley. Pictured from left: Alan Jennings, executive director,
CACLV; Barbara Carrollo-Loeffler, SVP/director of residential and consumer lending, Provident Bank; Michele Marandola, consumer
lending manager, Provident Bank; Joseph Spatola, SVP/chief compliance officer, Provident Bank; Carol Jurchenko, housing counselor,
CACLV; Susan Gottwald, director, financial services, CACLV; Jeanette Velez-Colon, intake specialist, CACLV.

One Financial Services helps brighten the holidays for local children
and families

One Financial Services – a Lehigh Valley financial firm – adopted two families
from Third Street Alliance and Colonial Intermediate Unit 20 and donated gifts
to 10 Lehigh Valley Miracle League children this holiday season. One Financial
Services and its employees purchased gifts requested by the children and
families. The children were given toys and clothing, and the families received
gift cards, clothing and other items on their wish lists.

Unity Bank donates
$22,800 to food pantries

Unity Bank and its employees donated $22,800 to 19
food pantries in Bethlehem,
Easton and New Jersey. The
donations, a record for the
fundraiser, were given by
Unity Bank employees and
matched by the bank as
part of a special holiday
community service project.
Londa Weber (left), relationship manager, Unity
Bank Bethlehem, presents
a $1,200 donation to
Paige Hoffman, community
school director, Fountain
Hill Elementary School/
Northampton Community
College.

1

A&T Subaru donates books
Souderton Area School District

Lehigh Valley Business • January 21, 2019
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Continuing the work of the Subaru Love
Promise – a pledge to do right by the communities in which its employees live and
work – A&T Subaru donated prize-winning
books to the Souderton Area School District
with the goal of engaging young learners in
the world of science. The books are designed
to supplement existing curriculum by supporting K-12 science, technology, engineering and mathematics (STEM) education,
while also helping to build reading and
literacy skills. The set of books was delivered
to E. Merton Crouthamel Elementary School
and will be shared with classrooms districtwide. Pictured from left: Philip LaFiura,
general manager, A&T Subaru; Tamara M.
Callahan, principal, E. Merton Crouthamel
(EMC) Elementary School; EMC students;
and Jeff Allen, president, A&T Subaru.

CLASSIFIED MARKET

ENTERTAINMENT
Roger Latzgo 610-767-7120
Piano, Guitar, Vocals
www.rogerlatzgo.com

Lehigh Valley Business
is now accepting
Legal Notices.
We are a newspaper of
General Circulation.
Contact Cheryl Gaydos at
610-807-9619 or
cgaydos@lvb.com
to place your notice.

FURNISHED HOUSING
We Provide furnished Homes For Rent in Lehigh Valley
at affordable prices for project teams and families
relocating. Quick check in, more comfort, more space,
less rent than any other alternative. We will beat any
other price in the market.
Call Oscar now. 610-905-8107
Remax Unlimited Real Estate
www.EastonRentalHomes.com

Development Engineer - Pneumatic Transport, FLSmidth
Inc., Bethlehem, PA: Responsible for the full scale electrical
engineering design, PLC programming, automation,
instrumentation and electronic coding associated with
pneumatic unloaders (ship and barge). Reqs Bach degree
in Elec or Electronic Engg or rel Engg field, & 2 yrs' exp in
job off or any rel occ, to incl 2 yrs' exp in elec design & spec
of centralized control sys using programmable controllers
rel to pneumatic conveying tech; 2 yrs' exp in indus equip
automation, w/ knowledge on programming diff PLC,
DCS and SCADA systems (Siemens, Allen Bradley &
Schneider); 2 yrs' exp as proj mngr, working on planning,
dvlpng, monitoring & implementing proj in the areas of
control sys & automation; & 2 yrs' exp commissioning,
optimization & troubleshooting pneumatic transport equip
& rel tech incl. detailed prod knwldg of ship & barge
unloaders. Exp may be gained concurrently. Emplyr will
accept any suitable combo of edu, training, or exp. E-mail
resume to Christina.Pappas@flsmidth.com & ref “Dev
Eng - Pneumatic Transport” in the subject line.

to

Sr. Process Engineer, FLSmidth Inc., Bethlehem, PA:
Provide full scale design & app of FLSmidth minerals
equip in the process & prod engg groups.. Reqs min of
BS Chem Engg, Material Engg, Material Sci, or rel engg
field & 3 yrs’ exp in job offered or rel occ., incl. 3 yrs’ exp
in combustion sys design, operation & troubleshooting
as it relates to Nickel, Coke & other minerals processes;
3 yrs’ exp in design specs & operating instr for processrel equip such as fans, burners, hot gas generators,
fuel skids & preheating sys; 3 yrs’ exp designing
fuel sys equip based on calc performed in order to
create proposal models; & 3 yrs’ exp commissioning,
optimization & troubleshooting ferronickel plant equip
& rel tech incl. detailed prod knowledge of cement &
minerals processing plants & equip (mills & pyro sys,
as well as preheaters, kilns, coolers & material handling
tech). Reqs 20% domestic & international trav. Exp may
have been gained concurrently. Any suitable combo
of edu, training, & exp will be considered. Applicants
should e-mail resumes to Christina.Pappas@flsmidth.
com and reference “Sr. Process Engineer” in the subject
line.
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PROFESSIONAL ACHIEVEMENT • MENTORING • COMMUNITY SERVICE

CELEBRATE HER.
NOMINATE HER.

You know her. She’s that amazing woman you admire. She leads by example, is involved in
everything, and still ﬁnds time to mentor others. She is very successful and juggles all aspects
of her life with ease. You’ve often thought she should win an award for being so outstanding.
Well, now is your chance to nominate her.

Nominations close Friday, February 8
Nominations can be made online at

LVB.com/events

Questions about nominating? Contact Dayna Edelman at dedelman@lvb.com

SAVE THE DATE: AWARDS CELEBRATION
Wednesday, May 8, 2019 • Cedar Crest College

PRESENTING SPONSOR:

For more information on sponsorship, contact Mike O’Rourke at morourke@lvb.com or call 610-807-9619 Ext 4112.

