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HEMP MAKES A COMEBACK
Please see stories
on pages 4 and 6

The Rodale Institute in Kutztown has been growing hemp for research since 2016. PHOTOS COURTESY OF THE RODALE INSTITUTE

Lawmakers, others seek change to rule governing apprentices
By Jason Scott
BridgeTower Media

Pennsylvania has vaulted into the top
10 among states for number of apprentic-

es, but could the commonwealth be doing
more to add apprenticeships and prepare
the next generation of workers?
A Lancaster County lawmaker and

some midstate contractor associations
say yes, and are pushing for at least one
change that they believe could lead
to more construction apprentices in

Pennsylvania: an adjustment to on-thejob training ratios.

please see APPRENTICESHIP, page 7

Rising stars: Don’t forget to nominate a rising young star in the Greater Lehigh Valley for a Forty Under 40 award. Deadline is Jan. 18.
2019
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Solutions sought for lack of truck parking
By BRIAN PEDERSEN
bpedersen@lvb.com

The question of where independent
truck drivers should park has come to a
head as the region’s warehousing business
continues to increase.
Truckers need a place to rest, refuel,
shower and eat.
Industry leaders, policy makers and
people in charge of both public and private spaces face challenges in finding
parking solutions.
The state Department of Transportation
recently asked for private-sector help, and
among the nearly 20 companies stepping
forward was Blue Eagle Logistics of Upper
Macungie Township. The company offers
same-day and next-day expedited freight
and warehousing services.
“People need to give some thought to
providing overnight parking,” said Andy
Plack, company president. “I think the
Lehigh Valley needs some sort of new private truck stop.”
Municipal leaders are also looking at
the problem.
“It’s a problem county-wide. Everything
is being delivered by these companies,”
said Dave Colver board of supervisors
chairman for Palmer Township.
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MORE SHOPPING, MORE TRUCKS
The parking problem is a by-product of
a booming industry and regulation.
Warehouses have popped up locally
because of the rise of online shopping and
the Greater Lehigh Valley’s proximity to
East Coast metropolitan areas. It generates
big business and more truck traffic.
New federal requirements, while
intended to curb fatigue-related accidents,
force truckers to make more frequent
stops.
Another factor is the dearth of large
trucking facilities in the Greater Lehigh
Valley that can accommodate the need for
tractor-trailer parking.
One exception is a truck stop off
Interstate 78 in Bloomsbury, a few miles
outside Phillipsburg in Warren County,
New Jersey.
One of the few spots on the
Pennsylvania side is a truck stop that’s
expanding at the New Smithville exit in
Weisenberg Township, near the border
with Berks County.
There’s also Trexler Plaza Truck Stop
on nearly nine acres in Upper Macungie
Township and a few smaller truck stops
sprinkled elsewhere in the valley, including some in the Hamburg area of Berks
County.
Ad hoc solutions also have been found.
In Lower Macungie Township, some
commercial property owners allow truck
drivers to use their properties as truck
storage.
Two privately owned sites near Route
100 lease spaces to independent truckers
to park, said Sara Pandl, director of planning and commercial development for
Lower Macungie Township.

“We do have smaller lots where people
who are local drivers can leave their
trucks,” Pandl said. “We are seeing an
interest in expanding truck-parking areas
with our existing businesses. Industrial
users are providing more space.”
Some township officials also are
addressing demand at its source.
When developers propose warehouses
in Lower Macungie, officials ask them to
design in extra truck parking spaces and
push back the lot entrance gate so waiting
trucks are not parked on township roads,
she added.
Last summer, truck parking on roads
became an issue in Palmer Township with
the growth of businesses such as Amazon,
UPS and XPO Logistics, all of which have
facilities in an industrial park in the township.
Through enforcement and signage,
the problem appears to have died down.
However, Colver said when Werner
Enterprises presented a plan to build a
truck parking facility in the township,
which would include a driver school, it
faced opposition from residents.
Werner eventually earned approval
from the township to build its facility at
the corner of Tatamy and Newlins Mill
roads in Palmer, but the facility is only
for drivers from Werner Enterprises, not
independent truck drivers. Colver said
construction could start in the summer on
the facility.
However, Colver said truckers need
larger facilities where they can eat, shower,
buy gas and take breaks.
“There’s really not anything in the valley for something like that,” Colver said.
Drivers do need places to take breaks

and stop for gas, said Becky Bradley,
executive director of the Lehigh Valley
Planning Commission.
She said these places do exist in the valley, such as at Wawa or Love’s Travel Stop,
chain convenience stores with gas stations
that allow truck parking. As an example,
Wawa allows truck parking at its Route
100 site in Upper Macungie Township -- a
haven for logistics and distribution facilities.
Furthermore, the Pennsylvania
Turnpike Commission offers road signs
showing where available truck stops are,
she added.
It’s possible that large vacant or underused surface parking lots found in many
retail centers throughout the region could
be used for truck parking. At Palmer Park
Mall, for example, a parking lot in front of
a former Bon-Ton store is largely empty.
Some municipalities may want to allow
parking in such areas. Others may not.
When asked about this possibility,
Colver said Palmer Township probably
would not want truck parking at the
Palmer Park Mall. It would be unsightly,
particularly for people living across the
street from the mall. Trucks also could do
significant damage to the lots, he said.
Walmart allows some truck staging on
their facilities, Bradley said. However, each
municipality is different, she added.
“Some may consider it part of the major
use of retail, but then there’s others that
say this is not freight use,” Bradley said.
There is no one-size-fits-all solution,
she added.
“It’s not just about building one facility,”
Bradley said. “Trucks aren’t all going to go
to the same facility at the same time.”

Strip malls, gas stations and warehouses already exist. It’s possible that these are
potential solutions and officials may find
more ways to add truck parking to these
sites.
PRIVATE-PUBLIC DISCUSSIONS
In the meantime, the planning commission is working with several state agencies
to address the issue.
“We are all working on these issues with
the private sector,” Bradley said. “A lot of
interesting solutions are coming.”
Nineteen companies responded to
the request for information sent out by
PennDOT in December. Respondents
included some local companies: Blue
Eagle Logistics of Upper Macungie
Township, AECOM, which has a location
in Reading; and Kapsch, which has a location in Hanover Township, Northampton
County.
PennDOT is reviewing responses and
looking for common themes or opportunities, said Michael Bonini, director of public-private partnerships at
PennDOT.
Bonini said it is still early in the process.
But some of the solutions could be
technological, he added. Truckers now
use apps, for example, that show available
spaces at truck lots.
Later this month, PennDOT plans to
host a meeting that will include people
from planning organizations throughout
the state, focused on meeting freight challenges.
The solution won’t be easy.
“This is a very challenging issue that we
are dealing with,” said PennDOT spokesman Rich Kirkpatrick.
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Wyndridge Farm is a wedding and entertainment venue in York County. It is owned by an alumnus of Albright College, which is now partnering with Wyndridge
to research hemp. PHOTO/SUBMITTED

Albright, York company partner on hemp research
By MARIA YOHN NEASE
BridgeTower Media

Albright College in Reading is joining
forces with an agricultural-based business
in York County to research the thousands of
potential uses for industrial hemp.
Wyndridge Farm, a family-owned company led by Steve Groff, a former orthopedic
surgeon, will operate as the exclusive grower
and processor of industrial hemp for the college, which was recently awarded a permit
to research and grow the product from the
Pennsylvania Department of Agriculture.
Groff, who grew up in a farming family
and pursued medicine as a profession, said
that these twin interests fueled his interest in
hemp and its medicinal uses years ago. Over
the years, his interest in the plant has only
grown as he’s learned about its unrealized
potential.
“It’s a fascinating plant with thousands of
uses that’s poorly understood,” he said.
LAND TO SPARE
After opening the York County-based
Wyndridge Farm in 2014 and expanding to
it to include a craft brewery, cider distillery,
restaurant and entertainment venue, he realized he was left with 30 to 40 acres of tillable
land that could be put to use after industrial
hemp cultivation was allowed through the
2018 farm bill, following an 80-year ban. The
bill was signed into law last year by President
Donald Trump.
Groff not only wanted to grow the plant,
but he wanted to research it in an effort to
educate the public. As an Albright alumnus,
Groff instinctively sought out his alma mater
to discuss a joint venture that could lead to
new findings about the plant, as well as educate the public about what is already known.
Hemp can be used in products ranging
from textiles and nutritional supplements to

car parts and even for concrete-like building
products for construction.
Groff said that the public is currently
awash in misinformation about the plant,
and with the help of the college, he would
like to hold educational seminars at
Wyndridge.
“We want to be looked at as the voice of
reason,” he said.
Groff said that Albright representatives
were enthusiastic about the project, and
they secured a research permit a few weeks
after submitting the application. Farming
and research is expected to begin this spring,
Groff said.
“There are a lot of unknowns about the
health and wellness benefits of cannabinoids,
so we need to show integrity in expressing
what we do and don’t know, in order to raise
the bar on research and education in this rapidly evolving area,” he said in a news release.
PROCESSING NEEDED
Although Wyndridge Farm possesses
enough land to accommodate the growth and
harvesting of the product, more land is needed for processing facilities. Therefore, Groff is
reaching out to other permit-holding farmers
in York and Lancaster counties to lease space
for processing facilities. When that is done,
students and faculty at Albright College will
be able to participate in the entire process
of hemp production, from beginning to end,
he said. They will also be able to research all
aspects and uses of the plant, he said.
“Students will have real-time exposure to
an industry that’s unfolding as we speak,” he
said.
Albright President Jacquelyn S. Fetrow
added in a news release: “We expect the
endeavor to provide internship and employment opportunities in a revolutionary industry. Albright students will gain real time expe-

rience of an industry roll out.”
According to Albright College spokesperson Carey Manzolillo, the project will
be headed by Provost Karen Campbell. The
research project will explore strategies to
minimize the constraints facing family and
small farmers in the emerging industrial
hemp industry, she said. Students and faculty
will explore various solutions, such as developing harvesting methods and equipment
that are specifically adapted to more efficient
cultivation. They will also work hands-on
in developing industrial hemp products,
which are derived from hemp fiber, seed
and extracts, to be used in conjunction with
studying the state’s potential retail market’s
acceptance of the products. Overall, the
research would help farmers find a firm
footing in the new agribusiness, Manzolillo
said.
REGULATORY LIMITS
In 2018, 33 permit holders planted and
grew approximately 580 acres of industrial
hemp in the state, according to the PDA’s
website.
A maximum of 60 permits will be handed
out for the 2019 growing season.
Preliminary clinical research on CBD, one
of 113 cannabinoids extracted from hemp,
show potential applications in the treatment
of chronic pain, anxiety and sleep disorders,
Manzolillo said.
To date, industrial hemp may only be
grown or cultivated in Pennsylvania for
research conducted under and agricultural
pilot program established by PDA.
Although the project is only in its infancy,
Groff has grand ambitions for its future and
the role south central Pennsylvania will play
in it.
“I’d like to see us become one of the largest hemp producers in the state,” Groff said.
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Grants will help Berks businesses go green

Around $270,000 in grants will be distributed by the
Met-Ed/Penelec Sustainable Energy Fund in 2019, for
projects in the utilities’ territories that support green initiatives and workforce development.
Jason Brudereck, director of communications for the
Berks County Community Foundation, which runs the
Met-Ed portion of the program, said grants will range from
$2,000 to $50,000 for projects and programs that support the development and use of clean energy technology
and energy efficiency.
The grants will be reviewed in two rounds. The first group
of applications will be accepted online from Jan. 15 to
March 15 with a decision made in July.
The second round of applications will be accepted from
Aug. 15 to Oct. 15 with a decision made in December.
Grants awarded through the two periods will total
$195,000
But, Brudereck said, funding green projects is just part
of the fund’s goals. It also seeks to develop the green
energy workforce in the region and plans to make three
grants of $25,000 each towards workforce development in
the green energy field.

Construction wraps up on $25M apartment
project; next one around the bend

With construction finished on 520 Lofts, the upscale
68-unit building at 520 Hamilton St. in downtown Allentown, the project’s developer is shifting focus to the next
residential building project.
Walnut Street Commons, set for a May opening, will add
another 61 apartments to the downtown.
“That project is all closed in and we will begin to deliver apartments in May,” said J.B. Reilly, president and
co-founder of City Center Investment Corp. in Allentown.

Construction is now complete on 520 Lofts in downtown
Allentown, a project that adds 68 upscale apartments to
the city. PHOTO/SUBMITTED

“We are starting the waiting list for Walnut Street Commons.”
Walnut Street Commons is the first significant project
the commercial real estate company will develop outside
the Neighborhood Improvement Zone. The NIZ features
a tax incentive that allows for reduced rental rates on
specific properties and has helped to fuel more than $1
billion in construction of new buildings and renovations of
existing ones in Allentown’s downtown.
The site of 520 Lofts is the former Croc Rock music
venue. Serfass Construction was the construction firm and
Bernardon of Philadelphia was the architect.

Greater Reading Chamber
Alliance takes over Leadership Berks

Leadership Berks, a professional development program
aimed at growing civic engagement, is now being run by
the Greater Reading Chamber Alliance.
While the program will remain co-branded with Alvernia

University in Reading, which has housed the program since
2009, the day-to-day management of the program will be
handled by the GRCA and Toni Eckert, the program’s director, is now an employee of the chamber.
Randy Peers, president and CEO of the chamber, said
leaders in Berks County have been working toward building
more collaborative partnerships and taking on Leadership
Berks’ operations “fit neatly into our vision for talent retention,” he said.
Peers said there has been growing interest in the program over the last couple of years, and the class of 2019
is now up to more than 40 members.
The program, which has similar programs like Leadership Lehigh Valley, is dedicated to developing, supporting
and connecting community leaders in Berks County by
providing them with leadership training and linking them
with nonprofit organizations in the county.

St. Luke’s, Easton Hospital
parent join drug-making nonprofit

St. Luke’s University Health Network in Fountain Hill
has become one of 12 health systems to join as founding
members of a new not-for-profit generic drug company,
as has the parent company of Easton Hospital, Stewart
Health Care.
Civica Rx, which was founded in 2018 in Salt Lake City,
Utah, is working towards becoming an FDA approved drug
manufacturer that will either manufacture its own generic
drugs or sub-contract for drug manufacturing with supply
partners.
According to NPR, drug shortages have become such a
problem in the nation that Food and Drug Administration
created a task force last year to come up with solutions.
In addition to lowering costs, being part of Civic Rx is
expected to address pharmaceutical shortages.
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Provisions in 2018 Farm Bill allow for first
large-scale commercial growing of hemp in 80 years
By STACY WESCOE
swescoe@lvb.com

Hemp has not been grown commercially in the U.S. for more than 80 years.
But thanks to provisions in a newly
enacted federal farm bill, that will be
changing and changing fast. The bill,
signed into law by President Donald
Trump at the end of 2018, legalizes the
farming of hemp.
Calling the decision an “essential
shift,” Cameron McCoy, assistant vice
president for economic engagement at
Lehigh University in Bethlehem, said
the move is opening a tremendous
opportunity for industries across the
board to grow and use a plant that he
says has more than 25,000 industrial,
environmental and medical applications.
Eastern and Central Pensylvania could
be at the center of the booming hemp
industry as many investors and researchers are eyeing the region as an ideal for
hemp growing and processing.
WHY NO HEMP?
While it is a member of the cannabis
family, hemp lacks a significant concentration of THC, the psychoactive chemical
found in its cousin, marijuana.
But because of the similarity of the two
plants, hemp was classified as a Schedule
1 drug under federal law and its cultivation was banned in the 1970s.
However, farming of the plant had
not been practical for decades up to that
point.
Industry-crushing restrictions were
placed on the crop around the time of
World War II, eliminating much of its
domestic cultivation.
Now, hemp is expected to make a
quick comeback to U.S., and especially
Pennsylvania, farms.
While restrictions and government
oversight of hemp farming remain in
place. The 2018 farm bill allows the broad
farming of hemp. Previous rules permitted growing hemp only for research purposes.
The economic impact is expected to
be significant, with experts in the hemp
industry predicting a $22 billion market by
2022.
“The opportunity is enormous,” said
Geoff Whaling, chairman of the National
Hemp Association.
That’s because the demand is already
there.
IMPORTING HEMP
Diana Martin, spokeswoman for the
Rodale Institute in Kutztown, which has
been participating in a hemp farming
research program since 2016, said while
the U.S. hasn’t been able to grow hemp,
many U.S. industries use it.
To get the material, companies have
been importing it from other countries,

including Canada
and China, to use
in products ranging from textiles
and nutritional
supplements to
car parts and even
for concrete-like
building products
for construction.
Whaling said
it’s estimated that
each year U.S.
companies spend
around $600 million to import
Canadian hemp
seed and seed oil
alone.
“That’s been
taking opportunities away from U.S.
farmers to go after
these emerging
markets,” Martin
said.
Martin said
being able to grow hemp should
be a particular boon to farmers in
Pennsylvania.
“Pennsylvania was once a huge epicenter of hemp farming,” she noted.
As a girl she attended the Hempfield
School District in Lancaster, which was
named because of the abundance of hemp
grown in that area.
In fact, Whaling said before World War
II Lancaster County was the largest grower
of hemp in the nation.
READY SET GROW
In some ways, the region is fairly prepared to return to growing hemp as a
commercial crop.
As part of its hemp research, the Rodale
Institute has been planting and studying
different varieties of hemp. The goal is to
figure out which varieties grow best in the
local environment.
“Since we haven’t grown hemp commercially for about 80 years a lot has
changed,” Martin said. “We wanted to
be able to give farmers info … to see
what grows well here in our climate and
soil.”
She said the research also entails determining which varieties of hemp produce
the different qualities an end user might
want out of the crop, such as the amount
and quality of the oil, or the strength of the
fibers in its stalk.
When Pennsylvania farmers are ready
to start growing hemp, they’ll have the
know-how.

has been grown as a commercial product
in the U.S, the nation lacks the infrastructure to harvest, process and distribute it to
industries that will use it.
First, Whaling noted, harvesting hemp
isn’t easy.
Hemp fiber is known for its strength
and durability. But the quality that makes
the fiber so valuable, also makes it hard to
separate from the stalk.
Special harvesting equipment is needed
and is hard to find in the U.S. right now
because of the lack of demand.
If famers try to use traditional harvesters used for crops like corn, the equipment will quickly become jammed and
broken, Whaling said.
Other specialty equipment is also
needed to process and break down the
hemp plant into its various components.
Both Whaling and McCoy said because
of the research already being conducted in
the area by Rodale and Lehigh University,
as well as the region’s rich hemp-growing
history, the Greater Lehigh Valley is being
eyed as a likely spot for hemp processing
facilities.
Whaling said he contacted the Wolf
administration to let it know he could
have investors at the ready to fund
such a facility if they could get state
backing.
He said he believes he could get enough
investors to put $100 million towards a
hemp industrial park in the region using
private money.

MISSING PIECES
Knowing how and what kinds of hemp
to grow is only the first step, Whaling
said.
Because it’s been so long since hemp

WORK STARTED
For nearly three years, Lehigh
University has been working to research
uses of hemp as well as the different
supply chains needed to grow the indus-

INDUSTRIES THAT CURRENTLY
USE IMPORTED HEMP:
< Auto: Brake and clutch linings, molded parts
< Construction: Insulation, fiberboard, concrete
block
< Health and personal care: Nutritional
products, oils, anti-microbials, lotions
< Other uses: Rope, textiles, plastic replacement,
fuel, paint, etc.
Source: The National Hemp Association

try.
“This institution [Lehigh University]
was built around the steel industry,”
McCoy said. “We’re looking at hemp as we
looked at steel as an industrial product.”
In fact, he said, he sees hemp as having the same impact on the national
and regional economy that steel once
did.
While there is still a long road to go,
McCoy said in many ways the development of hemp in the U.S. already has a
strong base.
“It’s surprisingly more robust than
you might think,” he said. While many
researchers and potential funding sources
have shied away from dwelling on hemp
because of the stigma of its Schedule
1 drug classification, he gives credit to
those institutions that had the foresight
to move forward with research including
Lehigh University and partners Jefferson
and Delaware State universities, which
have been working together in support of
research.
But the changes ushered in by the farm
bill will bolster efforts to learn more about
hemp.
“This gives us some fabulous opportunities to understand what we can do with
hemp in industry,” McCoy said.

LVB.com
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APPRENTICESHIP
continued from page 1

The effort comes as construction companies continue to grapple with a shortage
of skilled workers.
Under the state’s 1961
Apprenticeship and Training Act,
Pennsylvania contractors must have
four licensed journeymen overseeing
each apprentice on a job site, a ratio
higher than that in surrounding states.
A journeyman is a worker who has
completed an apprenticeship.
Union shops can negotiate a lower
ratio — often one to one — but non-union
contractors, or merit shops, must follow
the four-to-one ratio in all bids for government work.
“The vast majority of the construction workforce is from the merit shop in
Central Pennsylvania and their opportunities are handcuffed,” said Sen. Scott Martin
(R-Lancaster), who is advocating for
legislation this session to level the playing field between union and non-union
contractors.
Of the nearly 17,000 apprentices
in Pennsylvania — a number that has
grown by 27 percent under the Wolf
administration — 12,666 are in the construction industry, with the majority in
a union.
“This is a no-brainer,” Martin said. “This
would accelerate apprenticeship even
more.”

‘We have a ratio issue in Pennsylvania that is unrealistic,
unfair and not growth-oriented.’
— Barry Kindt, president of Secco Inc.

CRITICS: CURRENT LAW OUTDATED
Proponents of the ratio reform measure include the Keystone Chapter of the
Associated Builders and Contractors and
the Central Pennsylvania Chapter of the
Independent Electrical Contractors. They
argue that the 1961 law is out of date and
puts smaller merit shops at a competitive
disadvantage, as they are forced to hire
more seasoned workers and fewer apprentices.
Union shops, meanwhile, say the higher
ratio bolsters safety because more trained
and experienced workers are on the job
site.
“We have a ratio issue in Pennsylvania
that is unrealistic, unfair and not growthoriented,” said Barry Kindt, president of
Camp Hill-based Secco Inc.
Many smaller companies can’t justify the cost of paying four higher paid
journeymen to directly supervise one
apprentice, said Marissa Bankert, executive director of the electrical contractors
association, calling it a “conundrum” for
many companies looking to grow staff and
replace older workers at or near retirement.
She said the average journeyman in the
electrical contractor field is making more

than $25 per hour.
Her chapter received an exemption from the state’s Apprenticeship &
Training Council for a three-to-one ratio,
but Bankert would like to see one-to-one
as she has seen growth in the number
of apprentices over the last two to three
years.
But union leaders said merit shops only
want a lower ratio to bring down construction wages.
“There seems to be a movement to
change just to have more low-wage
workers on state projects,” said Frank
Sirianni, president of the Pennsylvania
Building and Construction Trades
Council.
The prevailing wage, which is the predominant wage for construction workers in a region, is required on public
construction projects costing more than
$25,000.
Unions contest that ABC and IEC
want lower ratios to get more lower-paid
apprentices on job sites. Apprentices can
be paid less than journeymen under prevailing wage laws.
But, Sirianni said, having more firstyear apprentices, rather than more
experienced workers, raises job safety

concerns and could extend construction
timelines, which could lead to higher
costs.
G. David Sload, president and CEO
of ABC Keystone, disagreed, arguing
that the fight is about getting a ratio
that is “fair and balanced across the
board.”
Many of his group’s smaller member
companies would like to take on more
apprentices but can’t because of the ratio
rule. Sload said the pipeline of young talent needs to be filled, as employers across
many industries are facing a shortage of
skilled labor and a low unemployment
rate.
He credits the state council for
approving new apprenticeship programs, which is helping to attract younger workers.
ABC also has helped push pre-apprenticeship programs as a way to reach
younger students about opportunities in
skilled trades.
For his part, Martin said he will
push hard for the ratio reform this year.
However, the state senator and his supporters concede that change will not
come easy. A similar bill failed to get out
of legislative committee last session, and
other previous attempts have not garnered much support in a union-heavy
state.
Pennsylvania was fourth among states
in 2017 for people in unions with 665,000,
according to the U.S. Bureau of Labor
Statistics.

Our pens aren’t chained and
our hands aren’t tied.
Peoples Security Bank & Trust is different from the big banks. We’re not
caught up in red tape. Whether commercial or personal, we’re a partner
providing quick, custom solutions specific to your financial needs.
We do what’s right for you.
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No development doesn’t always mean no profits

Any businessperson taking a stroll
along one of Northampton County’s
many trails or parks will notice something immediately — no one is engaging
in commerce. Except for the occasional
fundraiser or festival,
parks and trails don’t
seem to have much to
do with the exchange
of goods and services.
Yet their impact on
our local economy is
tremendous.
To a developer, preLamont
served land may look
McClure
like nothing more than
a lost opportunity, but
just residing near open space puts money
in your wallet. Open space – whether it
is as large as Lake Minsi or as small as
Monocacy Meadows (only eight acres, but
you can fish there) – improves the aesthetics of any area. You can’t eat aesthetics,
but people will pay more to live near them.
Own a home within a quarter mile of a park
or trail and your property value increases
by an estimated $15,400, according to the
Lehigh Valley Planning Commission.

CURRENT LAND PRESERVATION
IN NORTHAMPTON
COUNTY INCLUDES:
< 16,265 acres of farmland over 193 farms
< 2,010 acres of parks, open space and
environmentally sensitive land
< 5 miles of County owned trails (the Nor-Bath Trail)
< 300 miles of publically accessible land and
water trails

Even someone who never walks on
anything but pavement benefits from preserved land. The Lehigh Valley Return on
Environment estimates that open space
saves the Lehigh Valley roughly $50.6 million every year in flood mitigation. This
is in addition to protecting water quality,
retaining soil, and providing a habitat for
pollinators and wildlife. Trees and plants
help keep the air clean, lower health care
costs, and minimize damage to agriculture
for an estimated return of $27.8 million.
Open space also delivers benefits for
retail businesses. A traveler hiking the
Appalachian Trail wears boots, and carries a backpack filled with climbing gear,
first aid kits, GPS, etc. A biker cycling down

the Nor-Bath trail may need to get repairs
done, and will probably stop for lunch. A
vacationing family might seek out a kayaking instructor before enjoying a trip down
the Delaware River. Every year an estimated
$351.1 million is spent on outdoor recreation in Northampton County with an
additional $27.1 million collected in state
and local taxes. All this economic activity
helps maintain 4,518 jobs in and out of our
area. To hang onto those jobs we must preserve our land and waterways.
We don’t have a big draw in
Northampton County. There’s no Niagara
Falls, Grand Canyon or Great Lake to
attract the tourists, but our trail system is
extensive and accessible to everyone from
the casual dog walker to an athlete training for a marathon. In an area undergoing
rapid development, Northampton County
is moving swiftly to preserve open space
and farmland and to build connections
between our different trail systems. In
our 2019 budget we put aside $1 million
for farmland preservation, $500,000 for
environmentally sensitive land, $1 million
for open space and $500,000 for livable
landscapes. A waste of taxpayer dollars

some might argue. Tree-hugging, bunnyenabling nonsense, but make no mistake,
preserving land is an investment in our
economy, both today’s and tomorrow’s.
The Theodore Roosevelt Conservation
Partnership found that outdoor recreation
in Pennsylvania generated $26.9 billion in
2016 — $2.2 billion more than the construction industry. Fishing is the most impactful
outdoor activity in America, with hunting
close behind. For people to fish they need
access to clean waterways. To hunt, they
need forests healthy enough to sustain deer
and turkeys. Using tax dollars for conservation is about more than preserving land —
it’s about sustaining Northampton County’s
agricultural history and providing opportunities for future generations to pick their
own strawberries and pumpkins.
I see Northampton County’s future as
green — green for the environment and
green for the economy. Balance isn’t something we should just strive for as individuals.
Government can bring balance to our lives
as well or, at the very least, it should try.
•
Lamont McClure is the county executive
of Northampton County.

Review insurance coverages to start new year
The new year inevitably brings new year’s
resolutions. Eating healthier foods, getting
more exercise and saving more money are
the most common resolutions, according to
a YouGov poll. While
each of these resolutions is worth keeping,
I recommend adding
another resolution to
your list for a more
secure 2019: close any
gaps in your insurance
coverages.
Kevin
Your business purMcPoyle
chases insurance to protect it from risks potentially threatening its successful and continued
operation. With fences prominently featured
in news headlines during the past two years,
this concept can provide a useful metaphor.
When building a fence, you must make
sure there are no gaps. Otherwise, the fence
line can be breached. This, of course, will
defeat the purpose of the fence. The same
can be said about insurance coverages.
While there are obvious coverages – commercial liability, property and casualty and
workers’ compensation, to name a few –
some are less obvious and may seem to be
“nice to haves” rather than “must haves.”
The fact that approximately 50 percent of
U.S. companies do not have cybersecurity
insurance coverage tells us half of U.S. companies view this coverage as being a “nice
to have” rather than a “must have.” The fact
that cyber attacks cost small businesses
between $84,000 and $148,000, according
to UPS Capital, tells us these companies are
wrong. What’s also wrong is 60 percent of
small businesses go out of business within
six months of a cyberattack.

By transferring the risk of a cybersecurity
incident to cybersecurity insurance, your
firm will fill a significant breach in its insurance coverage. With cyber attacks threatening small, medium and large businesses, it
is important to fill this gap with insurance
coverage. Due to potential limitations of
standard liability coverage when dealing
with the evolving cyber environment, work
with a trusted broker to transfer your cyber
risk to dedicated cyber insurance products.
Business interruption insurance and
directors and officers insurance, or D&O,
may also seem to be “nice to have” coverages. I believe for the sake of your company they are “must haves.”
Generally, business interruption insurance will cover three types of business losses:
< Revenue lost due to a business closure
< Fixed expenses including rent, utility
and payroll costs
< Extra expenses resulting from a shift
of operations to a temporary location
To determine a business interruption
loss, the affected firm must be able to
establish what the business would have
earned had the business loss not occurred.
Insurance companies will take into account
past tax returns, profit and loss statements,
projected sales and non-continuing expenses. In order for the business interruption
losses to be properly projected, the affected
firm should keep accurate records on file.
It is important to note business interruption coverage can only be purchased
as part of property coverage. It cannot be
purchased as a stand-alone policy.
It is also important to note business
interruption coverage must be related to
the underlying policy, as the coverage will
only extend to causes of loss (events) out-

lined in the core coverage. For example,
business interruption coverage for a
cyberattack can only be purchased with an
underlying cyber insurance policy.
D&O liability insurance protects the
personal assets of corporate directors and
officers, as well as their spouses, in the event
they are personally sued for actual or alleged
wrongful acts when managing an organization. The list of persons or institutions bringing suit can include customers, investors,
vendors, competitors and employees.
As these types of claims are becoming
increasingly common, D&O liability insur-

ance is increasingly becoming “must have”
coverage for legal fees, settlements and
additional costs for directors and officers,
as well as for companies.
Speak with your professional risk manager and trusted broker, who can help put
proper protective actions in place for your
company as we enter the new year.
•
Kevin McPoyle is president of KMRD
Partners Inc., a risk and human capital
management consulting and insurance
brokerage firm in Warrington. He can be
reached at kmcpoyle@kmrdpartners.comw
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TAKING STOCK:

Take a flier with J.C. Penney
Dear Mr. Berko: In 2007, my stockbroker had me buy 100 shares of J.C. Penney
at $73. Months later, he had me buy another 100 shares at $62.
And because he was
very certain it would
recover, he had me
buy 100 more shares
when it had fallen to
$47. Finally, in 2009,
I bought my last 100
shares at $28, giving
Malcolm
me an average cost
Berko
of $52.50 per share. I
still own the stock and
want to know whether I should sell my 400
shares or buy the stock again at $1.36 a
share. – HD, Bloomsburg, Pennsylvania.
Dear HD: Wow! I think your broker
must have slipped into the gene pool
when the lifeguards weren’t watching. I’m
also wondering whether you joined him!
James Cash Penney was from Missouri,
the same state that gave us Harry S.
Truman. They could have met, played
checkers together and even talked serious
politics. However, after graduating from
high school, Penney moved to Colorado
on doctor’s orders, hoping a better climate
would improve his rheumatism. And in
1898, Penney went to work for Thomas
Callahan and Guy Johnson, who owned the
Golden Rule dry goods stores in Colorado
and Wyoming. In 1902, Penney opened
his first store in Kemmerer, Wyoming, and
by 1907, he owned four locations. In 1912,
with good past successes, Penney had
opened 34 stores in the Mountain States
under the J.C. Penney name. By 1928,
Penney had over 1,000 stores, generating
$190 million in revenues – equivalent to
nearly $3 billion in today’s dollars.
Wonder of wonders, in 1940, a lad called
Sam “Sam Boy” Walton took a trainee job
at a J.C. Penney store in Iowa. He got a
lot of good training; however, 18 months
later, Walton was drafted into the Army. In
any event, by 1973, there were 2,050 J.C.
Penney stores selling thousands of products
and pumping profits. But that’s when the
troubles began, as the company realized it
was competing with Wal-Mart and Sears,
which were selling merchandise at discount
prices. Then came the 1990s, with big-box
stores such as Costco and Target, Circuit City
and Best Buy. J.C. Penney’s management

fumbled. Then came Amazon.com, and its
management stumbled. Along came similar
e-commerce platforms, and its management
bumbled. And as revenues dropped 40 percent in the past 12 years, J.C. Penney’s store
count imploded, falling from 2,050 to 850.
So, like Claire’s, Toys R Us, The Limited,
H.H. Gregg, Sports Authority, Aeropostale,
Radio Shack, A&P and Sears, each of which
is bankrupt, J.C. Penney (JCP-$1.36) lacks
the mojo to keep its doors open for another
few years. During the past 10 years, JCP
has tried appealing to a younger consumer,
but revenues have declined steadily, from
$20 billion in 2008 to $12.5 billion last year.
In any event, JCP still has the reputation
of being your grandmother’s store. So,
with cumulative losses of nearly $4 billion
and little in the way of encouraging news
regarding profits, JCP may close more
than 100 stores by 2020. Management has
reasoned that with fewer stores and lower
sales, the company won’t lose as much
money in future years. That’s logical!
But now, new leadership has come,
in the form of CEO Jill Soltau. Her past is
riddled with 30 years of excellent retail
experience, impressive product development and an important e-commerce skill
set. The board believes that Jill’s skills will
be able to turn JCP around, helped by a
sizable credit line that will give Jill the
liquidity she’ll need. However, I would
hope she’d sell some of JCP’s numerous
non-core assets before increasing debt.
Without someone of Soltau’s experience, the possibility of a JCP comeback
would make a sick cat laugh. However,
I like this very classy lady’s retail background, and I like her record of success.
And most of all, I was impressed that the
people at her previous employer (Jo-Ann
Stores) spoke so highly of her.
Here’s my suggestion: Take a humongous speculation and buy 1,000 shares
of JCP at $1.36. Wait 31 days, and then
sell your 400 shares with a $52.50 basis.
There’s a 38.7 percent degree of probability that Jill will turn JCP around and the
shares will rise to $6 by September.
•
Florida-based Malcolm Berko regularly dispenses financial advice. You may
address questions to him at P.O. Box 8303,
Largo, FL 33775, or by email at mjberko@
yahoo.com. Creators Syndicate Inc.

Community Services for
Children Thanks our Corporate
& Foundation Friends for
Helping At-Risk Children
Prepare to Succeed in
Kindergarten and Achieve
New Heights in 2018!

CSC’s Newton School for pre-schoolers focuses uniquely on hands-on
experiences in Science, Technology, Engineering & Math as a way of learning.
THE LEARNING HUB AT CITY
CENTER ALLENTOWN
Air Products
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PPL
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American Bank
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Capital BlueCross
JL Mann Consulting
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United Way of the Greater Lehigh
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FNCB Bank
Greater Lehigh Valley Auto Dealers
Association
Lehigh Valley Community Foundation
Phantoms Charitable Foundation
PPL
Wells Fargo
STEM TRAINING VIDEO
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C.F. Martin
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Enterprise
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John Ponente
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DATE
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WEDNESDAY, MARCH 6 • 7:30 - 11:15am • DESALES UNIVERSITY CENTER
The LVB Real Estate & Development Symposium will feature speakers
and panel discussions focusing on Real Estate Development trends
in the Greater Lehigh Valley. If you do business within the real estate
and construction industries, you won’t want to miss this event.

Register now at lvb.com/events
Questions? Contact Dayna at dedelman@lvb.com or 610-807-9619 ext. 4109 for more information.
Major Sponsors:

Supporting Sponsor:

INTERESTED IN BEING A SPONSOR OR EXHIBITOR?

Contact Mike O’Rourke at 610-807-9619 ext. 4112 or morourke@lvb.com
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Tips for transacting in foreign currency
In today’s global economy, businesses
should consider sourcing and selling in
foreign markets to
grow. Whether your
company is a subsidiary of a foreign company or a U.S.-grown
business looking to
expand overseas,
it is important to
learn the alternaPhilip
tives to structuring
Shober
foreign payments and
receipts. Here are
some key considerations for managing
your company’s finances in a foreign
country.
First, it’s important to address the
question of whether you should transact
with foreign counterparties in U.S. currency or the counterparties’ local currencies. Many companies believe they
can eliminate foreign exchange (FX) risk
by conducting international transactions
in their own currency. Unfortunately,
the truth is that FX volatility risk
between two currencies is always present. By transacting in their home currency, companies end up passing on
the FX risk to their suppliers — many of

whom will charge a premium for assuming the risk or may fail to manage the
risk appropriately. I suggest considering
transacting in the foreign currency to
avoid this and other problems. Here are
some benefits associated with purchasing in local currency instead of U.S. dollars (USD):
< Reduce costs – When a supplier
invoices in USD versus a local currency, the supplier assumes all of the
exchange rate risk and may increase
their prices in USD to protect themselves from currency market movement between the invoice and payment date.
< Visibility into FX rates – Obtain
competitive exchange rates from your
bank and know the exact amount of foreign currency paid to suppliers.
< Negotiate more favorable payment
terms – Payments in foreign currency typically have a faster credit posting to beneficiary accounts.
What if you’re sourcing from a related
entity, such as a parent company? In that
case, it is still important to consider where
the exchange rate risk lies and which party
to the transaction is best suited to manage
it.

Second, companies who sell internationally may also prefer to accept payments from customers in USD. Selling
internationally in USD means that products and services become more expensive
in a stronger dollar environment, and you
may run the risk of losing business to local
competitors.
Once your international payments
strategy is in place, the next step is to
determine the appropriate type of foreign
exchange transaction, which falls into
two primary categories: spot and forward
contracts.
< A spot contract is a legally binding agreement to sell one currency and
buy another on the nearest, standard
settlement, or value, date. In other
words, this is a ‘buy now, pay now’
deal at the current market exchange
rate.
< A forward contract is a legally binding agreement to buy one currency and
sell another at a rate agreed upon today.
In other words, forward contracts are ‘buy
now, pay later’ products, which enable
you to essentially lock in an exchange rate
at a set date in the future. The advantages
of forward contracts include choosing a
rate which is acceptable for your business

and managing and budgeting cash flow
without worrying about future FX volatility.
As the FX market evolves, new solutions continue to be introduced. One
recent innovation is the introduction of a
guaranteed FX rate program. A spot rate
is based on the prevailing market rate two
days before settlement, and a forward rate
is based on the prevailing market rate for a
specific FX amount and settlement date in
the future.
Finally, an alternative approach to
mitigating an exchange rate risk would be
to open a foreign currency account. This
is an ideal solution when a customer is
selling and purchasing a product in the
same currency. By using a foreign currency account, a company effectively protects itself from currency volatility for any
amounts where the volumes of the receivables match the company’s anticipated
payable needs.
With guidance and planning, you can
decide how best to manage your out-ofcountry assets.
•
Philip Shober is senior vice president
Central Pennsylvania, commercial banking
at Bank of America Merrill Lynch.

BUSINESS BOOK REVIEW

Tips for negotiating with the hardest customer
Point taken.
When you were a baby, that’s all you
had to do to get what you wanted. Point
at food, you ate. Point
at your bottle, you
drank. Oh, if only
it were that easy to
reach your goals,
huh? Nope, not a
chance, which is why
you need “Everything
Is Negotiable” by Meg
Myers Morgan.
Terri
In her position
Schlichenmeyer
at the University of
Oklahoma-Tulsa,
assistant professor and career expert
Morgan helps shepherd students
through the graduate process, and she
helps them see where they’re headed.
Over time, she’s noted that the female
students she counsels tend to “negotiate” their future plans – although not
with her but with themselves – “for the
lives they want.”
In this, “they are losing,” says
Morgan, because they aren’t being clear
and they haven’t yet learned to outwit
themselves. Sound familiar? Then you,

too, need her Five Tactics to “Negotiate
for Your Life.”
AVOID CONFUSION
First, don’t confuse your wants with
what someone else wants for you. Stop
comparing, stop reaching for goals another woman sets, stop trying to compete
because there is no competition. Know
your own wants – and when you’re frustrated along the way, then remember that
you have other wants.
Likewise, there’s always more than one
choice and what you pick now can ease
into something else later, one choice can
become a multi-armed octopus of choices,
or you can decide to chuck everything and
start over.
The best thing about choices is that
they spread like spilled beads into “countless smaller choices.”
Remember that no matter how many
degrees you have behind your name, “you
are the thing that stands between getting
the job and not.”
In other words, own the terms of
your path, and own the fails. Don’t “give
it your all”; instead, spread your “give”
in other places and try new things. And

“Everything Is Negotiable” is by Meg Myers
Morgan. Published by Seal Press, it is 297
pages and sells for $16.99

finally, accept that there will be challenges and obstacles. You’ll get past
them faster if you get out of your own
way.

TAKEAWAYS FOR BOTH GENDERS
Once you get past that “Everything Is
Negotiable” isn’t about negotiation as a
business practice, there’s a lot to learn
from it.
Meant mostly for women (though men
can certainly glean useful information
from these pages), this book uses author
Meg Myers Morgan’s personal anecdotes
to perfectly frame the points she’s making.
Such tales, she says, help her students,
and it’s a safe bet that they’ll help readers understand, too, even when they go
slightly off-topic.
Those meanders in narrative get a little
lengthy, but readers with patience – especially those who start to see themselves in
Morgan’s words – won’t mind.
The stories serve to soften the kick-inthe-pants that comes inside the advice,
and the authority-clothed-in-bunny-slippers tone could give even the most timid
reader a sense of bravery.
This is a great book for the college-bound
or for a new grad. Women who are returning to the workforce will get a lot out of it, as
will those for whom indecision is the default
mode. If reading it will help, find “Everything
Is Negotiable” and make it a point.

FRESH NEWS ALL DAY. WWW.LVB.COM

PROFESSIONAL ACHIEVEMENT • MENTORING • COMMUNITY SERVICE

CELEBRATE HER.
NOMINATE HER.

You know her. She’s that amazing woman you admire. She leads by example, is involved in
everything, and still ﬁnds time to mentor others. She is very successful and juggles all aspects
of her life with ease. You’ve often thought she should win an award for being so outstanding.
Well, now is your chance to nominate her.

Nominations close Friday, February 8
Nominations can be made online at

LVB.com/events

Questions about nominating? Contact Dayna Edelman at dedelman@lvb.com

SAVE THE DATE: AWARDS CELEBRATION
Wednesday, May 8, 2019 • Cedar Crest College

PRESENTING SPONSOR:

For more information on sponsorship, contact Mike O’Rourke at morourke@lvb.com or call 610-807-9619 Ext 4112.
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OWN
GOAL
Many factors
influence
decision to rent
or buy property
By JENNIFER TROXELL WOODWARD
Special for Lehigh Valley Business

Lehigh Financial Group purchased this building at 122 N. Fifth St. For businesses,
the decision to rent or buy property hinges on numerous variables. PHOTO/SUBMITTED

Jeff Barber is confident he made
the right move by purchasing commercial office space at 122 N. Fifth
St. in downtown Allentown for his
company, Lehigh Financial Group
LLC.
It is not the first office building
he has purchased, but he said he
is pleased with the location and
intends to stay put for the long term.
He paid $250,000 for the 2,700
square-foot property, according to
Lehigh Valley Business records. It
had been owned by an architect.
“I was on Hamilton Street in
Allentown, but I did a sale-leaseback of that property. This allowed
me to negotiate with the new owner
of the building, so I could stay
there and lease back space,” said
Barber, who is president of Lehigh
Financial. “The lease freed me up
to look for the perfect commercial
building with the cash I had. It was
all about timing.”
Barber said it works for him to
own his building, but a business
owner just starting out may not be
as ready or willing to purchase office
space. Limited funds and lack of
capital prevent new businesses from
getting into the game of real estate
ownership.
But those with the ability and
desire to own their office buildings
are swapping rent for a mortgage
payment and can receive the tax

please see OWNERSHIP, page 14
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benefits and capital appreciation while
making improvements to a building they
purchased.
“I always tell people to pick a good area
and then save up the money to acquire the
space,” Barber said.
WEIGHING THE OPTIONS
Area real estate professionals say there
are pros and cons to both renting and owning an office building.
A business, especially a new business,
can incur high upfront costs and may not
have the money saved to buy a building, but
the purchase of an office creates equity and
a future investment that can be a funding
source for retirement.
A business that chooses to lease office
space can establish working capital so they
are not putting all their money into buying
office space and can borrow money more
readily if necessary. Leasing also provides
the opportunity for a company to rent in a
highly visible location. The disadvantage
is that one is at the mercy of a landlord and
subject to fluctuating rental costs or the
possibility of the landlord selling the property or ending the lease.
“The landlord may decide to not renew
the lease or can jack up the price on the
location,” said Tai DeSa, associate broker

at Keller Williams Realty in Allentown.
“The problem with buying property is that
if the business fails, you are stuck with
selling the place. Yet, if you own the office
building, you are building equity, you
have control of the property, and you can
lease the property to other tenants.”
According to DeSa,
many business find it
hard to come up with
the down payment to
purchase office space. At
least 20 percent down is
needed, and if the business does not succeed,
a business owner is left
trying to figure out how
to pay the mortgage.
“A mortgage means
a lot of upfront costs,
but it also means that
the location is yours,” he
said, noting that leasing — Jeff Barber,
space can be a gamble
president of Lehigh
if the landlord says the
Financial
business owner needs to
relocate.
“Now, the landlord says you have to
move, and just moving your business a
couple blocks down the road, you can incur
a lot of business loss,” DeSa added.

‘I always
tell people
to pick a
good area
and then
save up the
money to
acquire the
space.’

CAPITAL DEPENDENT
Bobby Papageorgiou, senior advisor at
Emerald Realty Group in Bethlehem, said
the decision to rent or own a commercial

CHOOSE EXPERIENCE
CareOne provides unparalleled programs for our clients:
CareOne Skilled Nursing Centers feature a wide range of
medical specialty programs designed to enhance our patients’
quality of life.
CareOne Assisted Living Centers enable residents to achieve
their fullest potential through our strong continuum of care.
CareOne Memory Care Assisted Living Centers
are assisted living communities offering innovative
memory-care programs designed to help residents maintain
the highest possible quality of life, as well as optimal
cognitive and physical functioning.
CareOne’s Long-Term Acute Care Hospitals serve patients who
have complex medical needs and require an acute-care setting.
These centers provide advanced medical services in addition to
our high standard of compassionate care.

877.99.CARE1

www.care-one.com

building depends on the capital needs of
the business.
“I think property ownership makes
more sense for the sole proprietor,”
Papageorgiou said. “Here is the way I see
it, if a company wants to grow in multiple
locations, then they need to rent in order
to preserve capital. Often, a chain will not
buy because they need the money for their
core business.”
The real estate executive said that if he
were to buy a commercial site, he would
rent it out to several tenants, and the
real estate market in the Lehigh Valley is
“exploding.” The economy is such that commercial ownership is once again desirable.
Bill Sands, broker and owner of Sands
& Co. Real Estate in Berks County, said
there are benefits and disadvantages to
owning and leasing commercial office
space. Small business can benefit from
tax incentives if they own their building
and can write off the property as a business expense. However, a large company
with many locations will likely decide to
lease its office locations. The purchase of
multiple building sites would cut into a
company’s bottom line and create a huge
capital expense.
But there are other plusses, he added.
“If you purchase a building and you make
that investment, you have a gem going into
retirement and additional income. You can
then sell the building or lease it to tenants,”
Sands said. “Hopefully, what you buy or
lease today has more value to it tomorrow.”

COMPLETE A SURVEY
If you need a survey to appear
in one of our lists, email Chris
Holland at cholland@lvb.com.

RECEIVE DAILY NEWS
Sign up for our free dailynews service and get breaking
local news in your inbox every
weekday at noon. Go to www.
lvb.com, scroll to the bottom
and click on “Subscribe to
E-news.”

GET YOUR TICKETS

View a list of upcoming events
— and register for them — at
www.lvb.com/events.

INTERACT ONLINE

Bookmark Lehigh Valley Business
stories and save them for your
friends. Our home page (www.lvb.
com) also features blogs where
you can post your feedback,
comment and add the blogs to
your RSS feed. Keep up with the
latest business news tweets on
Twitter @LVB_com. Discuss the
latest issues facing Lehigh Valley
businesses on LinkedIn and
Facebook. To add your comments,
log in or register at either social
networking site and search for
“Lehigh Valley Business.”

LVB.com

15

Lehigh Valley Business • January 14, 2019

FOCUS ON REAL ESTATE/TOP DEALS OF 2018

Opportunity Zones offer investment potential in LehighValley
By RICHARD SARKIS
Special for Lehigh Valley Business

Opportunity Zones have made quite
the splash in the world of commercial real
estate. As part of the 2017 Tax Cuts and
Jobs Act, Opportunity
Zones are designed to
stimulate growth in
distressed communities across the country.
Over the next decade,
professionals can
invest in these specific
Sarkis
communities for preferential tax treatment
on capital gains. These tax breaks have the
real estate industry listening, especially in
areas already alive with strong development — like the Lehigh Valley.
The opportunity here is abundant, but
how can investors and developers better
identify their potential Opportunity Zone
investments? With a high demand for
assets in Opportunity Zones but limited
supply, off-market data is now a necessary tool for investors looking to gain a leg
up on the competition and unlock better deal-making, especially in the Lehigh
Valley’s hottest markets.
NAVIGAGING MAJOR MARKETS
Of the 300 identified Opportunity
Zones across Pennsylvania, 14 are located
within the Lehigh Valley. The census tracts
are split fairly evenly, with four in Easton,
five in Bethlehem, and five in Allentown.
Rather than relying solely on sales listings,
off-market data gives real estate professionals a holistic view of an area’s entire
stock, particularly in the Valley’s most
prosperous markets of manufacturing and
multifamily.
The Lehigh Valley has a deep history
with manufacturing. Home to historic
industrial leaders like Bethlehem Steel
and Mack Trucks, the region is a hotbed for manufacturing development.
Currently, the industrial sector contributes $6.9 billion to the local economy. In
the last five years alone, manufacturing
output between Allentown, Easton and
Bethlehem has increased by 34 percent.
With the sector flourishing, the time is
right for investing in industrial assets and
vacant land — off-market data can uncover these viable options.
Reonomy data shows that of the 8,000plus different assets located in Lehigh
Valley’s Opportunity Zones, nearly 200
are industrial properties. Considering the
success of manufacturing over the past
five years, these properties have serious
potential. Additionally, over half of those
200 industrial assets are categorized as
warehouses. The rise of e-commerce

Allentown, Bethlehem and Easton are home to a number of Opportunity Zones, areas where investors can get tax breaks on capital gains. MAP/SUBMITTED

has especially impacted Lehigh Valley’s
manufacturing sector, with big names
like QVC and UPS opening sprawling
warehouses in the area. Real estate professionals interested in exploring these
particular properties further can use
off-market data to uncover individual
warehouse characteristics — like lot size,
building area and zoning regulations —
to better unlock their potential.
Manufacturing aside, there’s no denying the Lehigh Valley’s steady general
expansion. According to the Census
Bureau, the total population is 840,550
people — a 0.6 percent uptick since 2016.
This makes the area the 69th-largest
metropolitan area by population in the
United States, and it’s only growing. In
fact, the population is projected to hit
one million by 2040, giving way to economic expansion with an estimated additional 108,000 jobs throughout the valley
over the next 23 years.
If projections go as promised, the
demand for housing throughout the three
primary cities will increase as well. As
more people flock to Allentown, Easton
and Bethlehem, investors and developers can take advantage of the need for
housing, especially in Opportunity Zones
where return-on-investment is likely to

thrive.
For those considering capitalizing on
the area’s multifamily boom, off-market
data offers a comprehensive view of
property options beyond those listed as
“for sale.” This increases the chance of
finding a better investment and conducting a stronger deal. Data shows ample
multifamily opportunities in the Valley’s
Opportunity Zones. With over 4,500 individual assets located in these designated
areas, real estate professionals have a myriad of options to explore. Easton’s multifamily market is especially plentiful, with
more than 2,100 of the total 4,500 assets
throughout the city and its surrounding
suburbs.
VALUE OF OFF-MARKET DATA
To reiterate, demand is high in
Opportunity Zones, but supply is relatively static. As competition stiffens,
real estate professionals need to hit the
ground running to maximize their time
spent on looking for potential investments. While on-market listings are a
decent place to start, they only offer
a sliver of the entire real estate stock,
which can hinder an already competitive
search process. On the other hand, offmarket grants investors and developers

Follow us online for the latest business news: Like Lehigh Valley Business on Facebook at facebook.com/
LehighValleyBusiness, follow us on Twitter at twitter.com/lvb_com and join us on LinkedIn.

access to the entire supply of unlisted,
unmarketed properties. This elevated
view of the market widens their scope
notably, while technology like Reonomy
enables a significantly more seamless
search experience within each census
tract.
While the search process is a key
component to commercial real estate,
off-market data is particularly valuable
in deal-making. In robust platforms
like Reonomy, each individual asset is
matched with its portfolio of property
information, including transactional intel
and ownership contact information. In
an industry where it’s common to get
stonewalled by gatekeepers and elusive
LLCs, this allows investors to go straight
to the source and get in touch with owners before the competition does. With
the introduction of Opportunity Zones,
investors and developers in the Lehigh
Valley and across the country need a way
to better navigate an increasingly complex market. Off-market data is the tool
to streamline the property search process
from start to finish and secure stronger
deal-making.
•
Richard Sarkis is CEO and co-founder of
Reonomy, which is based in New York.

Read and comment on our blogs,
and add them to your RSS reader.
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BIG DEALS

A look at the region’s top real estate transactions of 2018
BY BRIAN PEDERSEN
bpedersen@lvb.com

Last year saw a number of big commercial real estate deals in the Greater Lehigh
Valley.
Industrial properties such as distribution centers and warehouses continued to
sell well but so did retail, as evidenced by
some sales of major shopping centers, as
well as office buildings.
Here are the most notable deals of 2018:
Location and demographics are the vital
elements that show the potential these
properties have, at least according to those
developers, organizations and investors
who are looking to capitalize on these
assets.
< Phoebe Ministries of Allentown
finalized its purchase of the former
Rodale property at 10th and Arch streets in
Emmaus in November. Phoebe purchased
the property for $12 million. The deal
gave the Rodale family naming rights to
the new community Phoebe plans to build
there, Chestnut Ridge at Rodale.
< Onyx Equities LLC of Woodbridge,
New Jersey, bought the Westgate Mall in
Bethlehem for $30 million in a joint venture with PCCC in October.
< Abrams Realty & Development of
Elkins Park bought MacArthur Commons

in Whitehall Township for $55.2 million
in April.
< The city of Easton bought the Days
Inn hotel and two acres at 185 S. Third St.
in Easton for $5.9 million in January. The
city demolished the hotel and Da Vinci
Science Center, a nonprofit in Allentown,
plans to build a $127 million museum
dubbed Science City.
< Buckhead 1100 Mill Road LLC of
Boston bought 1100 Mill Road, an industrial
property on 11.8 acres in Upper Macungie
Township for $21 million in August.
< Commerce Way Properties LLC of
Milwaukee bought an industrial property at 77 Commerce Way in Hanover
Township, Northampton County, for $18.9
million in March.
< BCI IV Iron Run DC LLC of Denver
bought a warehouse at 7055 Ambassador
Drive West in Upper Macungie Township
for $15.3 million in November.
< 1788/Riverside Business Center LLC of
Bethesda, Md., bought a light manufacturing
property at 1139 Lehigh Ave. in Whitehall
Township for $11.6 million in February.
< Allentown Asset Management LLC
et al bought the Holiday Inn at 7736
Adrienne Drive in Upper Macungie for
$9.7 million in July.
< Larken Associates of Branchburg,

New Jersey, bought The Pinnacle @65, an
office building at 65 E. Elizabeth Ave. in
Bethlehem for $10.1 million.
< The long-awaited construction
of a 380-acre industrial park on former
Ingersoll Rand property in Warren County,
N.J., began this fall.
Bridge Point 78 will consist of seven
buildings, bringing a total of 3.8 million square feet of industrial space to
the region. Earlier this year, Bridge
Development Partners in Parsippany, N.J.,
bought the property for $43 million from
Opus Investment/KTV Inc.
The property is at 942 Memorial
Parkway in Warren County, along the
Interstate 78 corridor and Route 22, covering both Phillipsburg and Lopatcong, two
New Jersey towns near Easton, Pa.
While some of these properties may see
only slight or minimal changes under the
new owners, others are slated for significant
new uses. Here is a look at two of them:
CHESTNUT RIDGE
With the purchase of the Rodale property in Emmaus, a well-known piece of the
Lehigh Valley landscape will transform
into a new use, while retaining the emphasis on health and wellness that was a hall-

mark of the Rodale brand.
Phoebe Ministries is looking to build
apartments for Chestnut Ridge at Rodale,
a $60 million senior living community
for people ages 62 and older, said Donna
Schudel, spokesperson for Phoebe
Ministries.
The organization is basing the construction start time on the number of units sold,
using an entrance-fee model with a fee-forservice plan. Phoebe Ministries is currently
conducting pre-sales with seven units sold
so far, Schudel said. Once the organization
reaches pre-sales for 70 percent of its units,
about 85 units, it could begin construction.
Construction will take 12 to 14 months.
Tenants could potentially begin moving into
the units by 2020 or early 2021, she said.
The first part of the construction project
involves converting a three-story office
building into apartments. The second part
involves expanding a one-story building
into a four-story apartment building.
The smallest unit will be 1,000 square
feet, she said, noting the spaces have an
open concept.
The organization also plans to upgrade
the green space and walking trails that
cover the 38-acre site.

please see DEALS, page 17

Phoebe Ministries plans to transform the former corporate campus of Rodale into Chestnut Ridge, a wellness-focused residential property in Emmaus for people 62 and older. A rendering shows
some of the apartments slated for the property. RENDERING/SUBMITTED
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Da Vinci Science City will have multiple exhibits focused on health care, manufacturing, technology and nature. RENDERING/SUBMITTED

DEALS

continued from page 16

Phoebe Ministries will keep the existing
child care center operating on site.
The organization is discussing a second
phase of the project, which could include
plans for a large warehouse Phoebe
Ministries acquired across the street, she
added.
Right now, the organization is focused
on the apartments.
RLPS Architects of Lancaster is
the project design architect. Wohlsen
Construction of Harrisburg is the preconstruction manager.
SCIENCE CITY
The nonprofit behind a proposed $127
million science museum in Easton said
it plans to select a construction firm and
design team by the summer. Meanwhile,
it has already hired a Philadelphia consulting firm to manage and oversee the
project.
Last year, the city of Easton bought the

Days Inn hotel and two acres of land at
185 S. Third St. in Easton for $5.9 million.
The city demolished the hotel.
The Da Vinci Science Center of
Allentown plans to use the site for Da
Vinci Science City, which will have multiple exhibits focused on health care, manufacturing, technology and nature.
First introduced in 2016, the concept
originally included a saltwater aquarium,
but the organization withdrew that costlier
idea in favor of a nature dome.
The organization has been working
over the last year on a master plan, which
includes a facilities and exhibits plan, said
Lin Erickson, executive director and CEO
of Da Vinci Science Center. It also completed market research and hired Becker &
Frondorff, a Philadelphia-based cost estimating and project management firm that
will manage the project act on Da Vinci’s
behalf, she said.
Now Da Vinci is looking to select an
architectural firm that will complete the
design.
“This is a big contract,” Erickson said.
“We are in the process of interviewing
local and national architectural teams. We

also believe there is a lot of strong talent in
the Lehigh Valley.”
The organization may announce the
architectural teams as early as March, she
added.
Her goal is to hire a national firm as the
lead architect and a local one for the secondary team.
Da Vinci already hired EHDD Architects
of San Francisco to complete the conceptual design.
By the summer, the Science City project
could move into more extensive, detailed
architectural design work. By that time,
Erickson said she would like to have a
construction team in place.
Once construction moves ahead, she
anticipates about 600 to 700 workers on
site each year, with a groundbreaking
potentially in fall 2020 and completion at
the end of 2022.
The original cost estimate Da Vinci proposed for the project was actually higher
than the current estimate of $127 million.
That was when the project included the
saltwater aquarium, she added.
So far, the organization has raised $52
million and has about $45 million in the

queue, she said.
“Those commitments will be contingent on signing the agreement with
Easton,” Erickson said.
Financial supporters of the project want
to know it’s going forward. The signing of
the development agreement would be an
important milestone, she added.
The agreement is a contract between
the city and Da Vinci that details how it
will develop the property.
The three planned exhibits include a
health care experience with a 100-foot
replica of the human body; a science and
technology area with a factory floor; and a
nature dome with an environment of three
ecosystems.
Erickson said she is looking not only for
exhibit funders but also for entities to collaborate with the organization in developing them.
“We want to have partners that can
commit to us for many years to continuously update it,” Erickson said.
In addition, Erickson said Da Vinci’s
Allentown site would remain open and
transition over time to a focus on younger
children.
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Higher rates to hit home-sale market
By KATHY RUFF
Special for Lehigh Valley Business

Long-term interest rates dropped at
the end of December but Kiplinger, a
Washington, D.C.-based publisher of business forecasts, expects 10-year rates to
move up by the end of 2019. The company
projects a 5 percent interest rate on 30-year
fixed rate mortgages and the 15-year fixedrate mortgage to rise to 4.4 percent.
What does that mean for the Lehigh
Valley housing market in 2019?
“It’s not going to be in 2019 like we saw
this year where there are multiple offers
throughout the year in popular price
ranges,” said Sean LaSalle, 2018 president
of the Greater Lehigh Valley Realtors and
associate broker with Berkshire Hathaway
Homesales/Fox & Roach Realtors in
Macungie. “There’s definitely going to be a
slowdown, especially in the higher priced,
$300-, $400-, $500,000 plus.
LaSalle expects to see more balance
and inventory in the Lehigh Valley market
despite projected interest rate bumps.
“It’s still going to be a good market,” he
said. “To buy a house for 5.5 percent, that’s
still cheap money. ”
Nonetheless, rising interest rates will
affect affordability in the Lehigh Valley
and across the nation.
“People that were looking at a $200,000
home in January of 2018 are probably

now down to looking at a $160,000 home,”
LaSalle said
Despite the projected rise in interest
rates, one local real estate agent remains
optimistic for 2019.
“I don’t think it’s going to impact
home sales overall,” said Amy Bishop, a
real estate agent with Weichert Realtors
in Bethlehem. “Certain buyers might
be knocked out of whatever market
they might have been focusing on this
past year. I don’t think it’s going to have
an effect. We are moving upward and
onward. We are all along for the ride.”
That ride has shown up-and-down
interest rate fluctuations over the past four
decades in Berks County and the Lehigh
Valley for Richard A. Zuber, broker/owner
of Richard A. Zuber Realty in Boyertown.
“It’s good if they go up and down,” he
said. “It’s like opening and closing a spigot. It stimulates people to make decisions.
It gets them off the fence. “
Zuber expects interest rates to remain
steady while other factors may affect
home sales.
“They might take a quarter percent up
or whatever but they are going to walk back
down once spring comes,” he said. “If you
find what you want in a home, you should
make a move because that same home or
something like it might not be available
when you think the interest rates are still

CONSTRUCTION
& REAL ESTATE

affordable. The other thing of it is when
interest rates go down, you might see an
increase in prices. It’s a lot simpler than
people want to make it out there. Anything
you think you’re gaining in a payment, you
still have to pay more for the same thing’
it’s just going to be a lower interest rate.”
For some buyers, home ownership
supersedes the negativity of rising interest
rates.
“Buyers are still coming out to buy,”
said Cass Chies, broker/owner of Re/
MAX Diamond 1st in Palmerton, Carbon
County, and past president of the Greater
Lehigh Valley Realtors. “If the buyers see
the home that they want to own, that they
want to purchase, I don’t think that the
interest rate is going to sway them from
purchasing it.”
Despite minor increases in 2018, interest rates remain low.
“My first home was at 16 percent,” Chies
said. “We are still trending at 5 in this
market. It’s still a great rate compared to
where we were before, even 7, 8. I don’t
believe we’re going to get that. It has to be
something drastic that would really halt
the housing market. You might see a little
(effect) but I don’t think you’re going to
see a lot. I believe you’re still going to see
a strong market.”
One local lender recently lowered its
interest rates, hoping to fuel the market

and keep housing more affordable for
people purchasing homes.
“With the influx of equity that has been
afforded homeowners over the Lehigh
Valley over the last several years, people
are now looking to consolidate debt and,
of course, purchase homes,” said Frank
Martell, president of Consumer Trust
Mortgage Co. in Allentown. “We are helping those homeowners with lowering our
rates. It’s counterintuitive but we think it’s
the right thing to do by cutting margins and
keeping our interest rates below average.
We’re hoping that we are going to be able
to continue to afford to do that into 2019.”
Martell believes lower interest rates will
help buyers purchase a home and stimulate growth in the Lehigh Valley in 2019.
Ken Goldstein, an economist with The
Conference Board in New York, sees rising
interest rates as only one factor that will
affect the residential real estate market in
2019.
“We’re having difficulty getting enough
homes to keep pace with demand,”
Goldstein said. “On the scale of what’s
negatively weighing on home sales is the
availability of a home for sale, the ability
to put down a down-payment (and) the
rising home prices, in part because there’s
more demand than supply. The increase
in interest rates and mortgage rates really
ranks no better than fourth.”
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BEHIND THE LIST WITH DICK ADAMS OF DICK ADAMS REALTORS INC.

Tuesday, Jan. 15 to Thursday, Jan. 17
Held by: Manufacturers Resource Center
Summary: Maintenance excellence
Where: TBD
Time: 8:30 a.m.-4:30 p.m.
Cost: $990
Contact: Diane Lewis at diane.lewis@
mrcpa.org or 610-628-4578

Helping clients through the homebuying experience

Jan. 16 to June 26
Held by: Manufacturers Resource Center
Summary: Six Sigma black belt certification
Where: Manufacturers Resource Center,
961 Marcon Blvd., Suite 200, Hanover
Township, Lehigh County
Time: 8:30 a.m.-4:30 p.m.
Cost: $7,995
Contact: Diane Lewis at diane.lewis@
mrcpa.org or 610-628-4578
Jan. 16 to April 10
Held by: Manufacturers Resource Center
Summary: Six Sigma green belt certification
Where: Manufacturers Resource Center,
961 Marcon Blvd., Suite 200, Hanover
Township, Lehigh County
Time: 8:30 a.m.-4:30 p.m.
Cost: $4,500
Contact: Diane Lewis at diane.lewis@
mrcpa.org or 610-628-4578
Wednesday, Jan. 16
Held by: Northeast Pennsylvania
Manufacturers & Employers Association
Summary: The importance of proper
documentation in the disciplinary process
training
Where: Top of the 80’s, 3 Top of the 80s
Road, Hazleton
Time: 9 a.m.-noon
Cost: $110 members, $220 nonmembers
Contact: Chris Robbins at crobbins@
nepamaea.com or 570-622-0992
Wednesday, Jan. 16
Held by: Northeast Pennsylvania
Manufacturers & Employers Association
Summary: Basic labor laws for managers
and supervisors training
Where: Top of the 80’s, 3 Top of the 80s
Road, Hazleton
Time: 1-4 p.m.
Cost: $110 members, $220 nonmembers
Contact: Chris Robbins at crobbins@
nepamaea.com or 570-622-0992
Friday, Jan. 18
Held by: Northeast Pennsylvania
Manufacturers & Employers Association
Summary: Conducting engaging meetings
Where: Top of the 80’s, 3 Top of the 80s
Road, Hazleton
Time: 9 a.m.-noon
Cost: $110 members, $220 nonmembers
Contact: Chris Robbins at crobbins@
nepamaea.com or 570-622-0992

SUBMITTING ITEMS
Email calendar items two weeks in
advance to editorial@lvb.com

The real estate market has been making
a steady rebound as more people buy and
move out of the rental market.
Among the firms riding the wave is
Dick Adams Realtors Inc., founded in 2004
and based in Salisbury Township.
Here to answer this week’s “Behind the
List’ questions is the firm’s owner, Dick
Adams.

Lehigh Valley Business: The real estate industry is continually changing. As a residential
agent, have you seen any trends in the housing market?
Dick Adams: The greatest difference I have
seen is that millennials are deferring their
home-buying experience until later in their
lives. They look to reduce their debt load
and have a greater amount to invest in housing before moving forward. And when they
do move forward, it is usually to a larger
property than has been the first-time homebuyer pattern in generations gone by.

LVB: How does Dick Adams Realtors Inc.
stimulate the local economy? How does it
get involved with the local community?
Adams: We are a small agency but we are
at the forefront of the economic reality of
the community. We try very hard to put the
buyer into property that they will enjoy for
years to come and we are available to them
on a continuing basis long after the sale is
complete to assist in any way we can.

LVB: What is your guiding philosophy as a
business leader?

Adams: Serve the customer in the best
possible manner, be available at all times,
answer my phone, be aware of all trends
affecting the real estate industry, always
be truthful and well-serving to clients and
insure all information presented to a client is accurate and timely.

LVB: What is the best piece of career advice
that you’ve ever received?
Adams: I work for the customer. The customer is my paycheck. Treat them accordingly.

LVB: If you could change one thing about

your industry, what would it be?
Adams: I would like to see the educational requirements for initial licensees
increased significantly.

LVB: What are some of your personal interests outside of the workplace?
Adams: I have been a member of the Board
of Directors for AAA (American Automobile
Association) locally for the past 37 years. I
have served on other boards and committees
over my careers. I enjoy biking, swimming,
walking and playing golf. I enjoy the entertainment venues and the many great restaurants in the Lehigh Valley.

FOR YOUR INFORMATION
AWARDS
Leesburg, Virginia-based National
Institute for Automotive Service Excellence
named Dave Harnak GM/ASE Service
Consultant of the Year. The ACE awards
spotlight top scorers on the Automotive
Service Excellence Certification tests from
among the ASE certified professionals
in various automotive service segments
nationwide. Harnak is an ASE Certified service consultant with A&T Chevrolet in East
Rockhill Township, Bucks County.
Associated Builders and Contractors
Inc. gave Burkholder’s Heating and Air
Conditioning of Emmaus, Lehigh County,
a Silver Level Safety Training Evaluation
Process Award. The Safety Training
Evaluation Process helps construction
companies improve their safety efforts.
Gaithersburg, Maryland-based Sodexo

USA named Moravian Hall Square
of Nazareth, Northampton County, a
Showcase Community, which represents
partnerships that incorporate shared
values and commitment to improve quality of life of the people served. Sodexo
awarded the designation based on an
assessment of the value and services the
retirement community provides for its
residents.

REBRANDING
Lower Macungie Township, Lehigh
County-based The John Yurconic Agency
changed its name to The Yurconic
Agency. The independent insurance
agency provides vehicle registration and
driver’s license services, as well as personal, business, life and health, and specialty
insurance coverage to the greater Lehigh
Valley. The name change coincides with
its 50th anniversary. (Jan. 2)

PHILANTHROPY
The Donald B. and Dorothy L.
Stabler Foundation of Harrisburg gave
Hanover Township-based The Center for
Humanistic Change Inc. a $22,200 grant.
The funds will support the center’s Project
Success/Crossroads Mentoring Program,
which helps at-risk students at schools
in Northampton and Lehigh counties
develop resiliency and coping skills to
succeed in school and life. The mission
of the Center for Humanistic Change is to
give people the knowledge and tools to
make better-informed and more positive
life choices.

SENDING INFORMATION
Email your announcements of business openings, contracts,
relocations, awards or real estate transactions to cholland@
lvb.com. Please include the municipality in which your
company is located.
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BENEFITS TO PROMOTING YOUR
BUSINESS IN MILESTONES INCLUDE:
•
•
•
•
•

Re-articulate your company’s brand
Create customer loyalty
Generate new customers
Thank your current customers
Differentiate yourself from competitors

• Roll out new marketing initiatives
• Introduce new products and services
• Develop brand advocates with motivated and inspired
employees
• Unite internal audiences, including marketing and sales
• Create excitement with every group the company touches

INCLUDED IN THE PRICING:
• PDF of your story
• 10 copies of the publication
• Presence on www.LVB.com and an opportunity to
have a live web link on our on-line interactive edition
of this publication
• Opportunity to provide your customers with a
complimentary trial subscription to Lehigh Valley
Business
• Recognition for your milestone in a separate full-page
Lehigh Valley Business ad!

GEOGR

Is Your Company Celebrating
a Key Anniversary?

ately

and approxim
beyond
Lehigh Valley
75 miles

LEHIGH

VALLEY

BUSINE SS

MARKET YOUR CORPORATE OR
BRAND ANNIVERSARY
Because your past is how people will judge
your future performance.
Lehigh Valley Business is pleased to provide you with a unique marketing
opportunity to showcase your business achievements: a glossy, full-color
publication called Milestones. This multimedia marketing opportunity provides
you with a unique way to share your success story with the business community.
With this special advertorial format, you control the elements. Whether
you’re a small emerging enterprise, or a multi-million dollar corporation,
Milestones provides you the perfect promotional opportunity to tell your
story: a full-length feature with photographs in a glossy, full-color publication. You supply the copy for your story or we’ll provide one of our freelance
writers to write it for you! Includes access to a professional photographer.

IMPORTANT DATES:
Space Reservation Deadline: January 18, 2019
Publication Date: February 25, 2019

CALL NANCY SIGNOROVITCH AT 610-807-9619 OR EMAIL NANCYS@LVB.COM
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PEOPLE: promotions, appointments and hires
Banking/Finance
One Financial
Services, with offices
in South Whitehall and
Bethlehem townships,
named Chad Guffy
a client relationship
coordinator. He will
handle daily administrative duties, conduct Guffy
research and resolve
client inquiries and build client relationships. He has a bachelor’s degree from
Moravian College.
Indiana Countybased S&T Bank named
Jim Kellum senior vice
president and market executive. He will
develop relationships
and expand the bank’s
loan portfolio in the
Kellum
Berks county region.
He has 20 years of commercial banking experience.

Services. Usman Zahid
was named an assistant
branch manager at the
Tilghman Street location. Most recently, he
was an assistant store
manager at TD Bank.

Education

Zahid

Kutztown University
of Pennsylvania named
Paige Brookins assistant
dean of the college of
business. She was director of the university’s Act
101 Program. She has a
bachelor’s degree and an
MBA from West Chester Brookins
University and a doctorate from Alvernia University.

Health care

South Whitehall Township-based
American Bank named Manny Rodrigues
a senior residential
loan officer in the residential lending area.
He has more than 20
years of residential
mortgage experience
and most recently was
a mortgage broker with
Innovative Mortgage
Rodrigues

Fountain Hill-based
St. Luke’s University
Health Network named
Dr. Marissa Cohen
Zwiebel an emergency
room physician at its
Monroe Campus. She
was a member of the
Zwiebel
first class to graduate
from the Lewis Katz
School of Medicine at Temple University/
St. Luke’s University Health Network
regional medical school campus.

Law
Bethlehem-based King, Spry, Herman,
Freund & Faul LLC named attorneys

Matthew T. Tranter
and Karley Biggs Sebia
partners. Tranter focuses
his practice in business
and real estate law. He
has a bachelor’s degree
from the University of
Pittsburgh and a law
Tranter
degree from Widener
University School of Law.
Sebia focuses her practice on business and real
estate law and advises
housing authorities and
affordable housing entities on general legal and
landlord/tenant matters.
Sebia
She has a bachelor’s
degree from Franklin
& Marshall College and a law degree from
Duquesne University School of Law.

Nonprofits
Bushkill Township, Northampton
County-based Equi-librium, which provides
horse-related therapy, named Wenda Boyer
chairperson, Nancy Ehle vice chairperson, Susan Knowles Weber secretary and
Mark Hartney treasurer. Boyer is owner
and artist with Braided Love. Ehle is chief
financial officer with Lehigh Anesthesia
Associates. Weber is assistant vice president,
regional underwriting manager with AIG
and a National Equine Specialist. Hartney
is community and economic development
administrator with Northampton County
Department of Community & Economic
Development. Tiffany Smith, Lynne M.
Neel, Tanean Schaller and Kristine Ortiz

were named board
members. Neel is executive vice president with
Embassy Bank for the
Lehigh Valley. She is a
graduate of Moravian
College. Schaller is a
paralegal with Kirmser, Neel
Lamastra, Cunningham
& Skinner and in-house
counsel with Chubb.
Ortiz is president of
KLO Events LLC. She
is a graduate of Rutgers
University.

Real estate

Ortiz
South Whitehall
Township-based
Howard Hanna The
Frederick Group named
Danielle Monaco a
sales associate. She will
focus on residential
and commercial real
estate in the Lehigh
Valley and Upper Bucks Monaco
County areas. She was
part of the corporate management team at
Penguin Random House Publishing.

SENDING NEWSMAKERS
Send announcements concerning promotions and newly
hired personnel to cholland@lvb.com. Save photos at
300 dpi as TIFF or JPG files. Please do not embed photos
in word documents. Photos sent through the mail will not
be returned. Releases should include the municipality in
which the company is located.

BUSINESS RECORD
Cambridge Ave., Wyomissing 19610;
amount: $35,799

USER’S GUIDE

T

he Business Record section provides news obtained from public
records, which can be used as business leads. Here are some
quick explanations. If you have questions, please email researcher
Christopher Holland at cholland@lvb.com.

BANKRUPTCIES

These include Chapter 7, 11 and 13 business-related filings. Creditors,
vendors and suppliers may find these useful. Chapter 7 is liquidation
and usually indicates a desire to terminate a business. Chapter 11 is
reorganization and provides the opportunity to restructure finances and
remain in business. Chapter 13 is for those with a regular income who

LIENS

Liens include those filed against businesses by federal, state or
municipal governments, as well as satisfied liens. This information
may be useful to credit managers, loan officers, attorneys, collection
agencies or vendors. Because of changes in county systems for
recording tax-lien satisfactions, the Business Journal may not have
published some satisfactions. If your company has satisfied a lien and
you have not seen it published here, please email satisfaction papers
to cholland@lvb.com.

BANKRUPTCIES

Drive, Reading 19608; amount: $10,420

Chapter 7

International Tubular Products Inc.,
215 W. Philadelphia Ave., Boyertown
19512; amount: $18,720

Business name: Energy in the Bank
Development Partners LLC
Case number: 5:18-bk-05366-RNO
Judge assigned: R N Opel
Date filed: 12/27/18
Court located in: Wilkes Barre

Berkleigh Golf Club LLC, 14623 Kutztown Road, Kutztown 19530; amount:
$25,484

cannot pay their debts.

Wyomissing Car Service and Taxi LLC,
4 Darlin Drive, Reading 19609; amount:
$12,331

Vince’s Development Co. LLC; 1101
Hamilton St., Suite 517, Allentown
18101-0000; amount: $6,398
For Your Home LLC; 6370 Wild Cherry
Drive, Coopersburg 18036; amount:
$11,123

STATE LIENS FILED

Tom Masano Inc., 815 Lancaster Ave.,
Reading 19607; amount: $113,260

Berks County

Berks County

Marios Pizza, 159 S. Reading Ave., Boyertown 19512; amount: $10,496

Select Ambulance Inc., 220 N. Park Road,
Wyomissing 19610; amount: $81,717

CJKANTRG Management LLC, 130 N.
Kenhorst Blvd., Reading 19607; amount:
$1,038

Ludgate Engineering Corp., 10 Vanguard
Drive, Reading 19603; amount: $91,167

Maple Leaf Manufacturing Inc., 4700
N. Fifth St. Highway, Temple 19560;
amount: $49,979

Lehigh County

FEDERAL LIENS FILED

W. E. Yoder Inc., 41 S. Maple St. Kutztown 19530; amount: $14,953
Jablonski Lawn & Landscape, 21 Roxberry

Autolex Dealerships Inc.; 725 N. 15th St.,
Allentown 18102-1220; amount: $2,757
Lehigh Valley Recreation Inc.; 3323
Seventh St., Whitehall 18052; amount:
$44,144

Sick Recovery for 638, 1056 Palisades
Drive, Leesport 19533; amount: $1,000
Perfumeria Chefi, 430 N. Ninth St.,
Reading 19601; amount: $1,000
Vista Bank, 1240 Broadcasting Road,
Wyomissing 19610; amount: $268,662
The Highlands at Wyomissing, 2000

GW Packaging LLC, 48 Quarry Road,
Douglassville 19518; amount: $10,876
Rip It Batting Cages and Baseball
Skill, 4 Matz Drive, Reading 19607;
amount: $1,000
Jaccks Pools LLC, 416 Eagle Drive,
Blandon 19510; amount: $2,347
K8 Inc., 298 Heffner Road, Wernersville
19565; amount: $28,464
Patriot Risk Services Inc., 41 E. Las
Olas Blvd., Ft. Lauderdale, FL 33301;
amount: $24,515
Marie Shaw School of Dance Inc.,
2501 Penn Ave., West Lawn 19609;
amount: $3,277
Wyomissing Glass LLC, 1429 Lancaster
Ave., Reading 19606; amount: $18,176
Olivia Golden LLC, 404 Lynn Ave., Reading 19610; amount: $7,455
Burrito 2 Beach LLC, PO Box 4095,
Reading 19606; amount: $1,991
Houtz Facility Specialist Inc., 1178
Pine Grove Road, Fredericksburg 17026;
amount: $1,089
Masa Sushi Hibachi and Bar PA LLC,
2733 Papermill Road, Reading 19610;

amount: $1,686
UGILNG Inc., 485 Hartman Road, Reading 19606; amount: $709
QDF Inc., 2530 Penn Ave., West Lawn
19609; amount: $638
QDF Inc., 2530 Penn Ave., West Lawn
19609; amount: $8,479
Jeff Phillips Lawn Care & Landscaping,
206 Montrose Blvd., Reading 19607;
amount: $6,743
Meisers Performance LLC, 65 W. Wesner
Road, Blandon 19510; amount: $4,939
Coopersburg Holdings Inc., PO Box 99,
Bernville 19506; amount: $1,576
J & R Kirsch Enterprises Inc., 2100
Howard Blvd., Reading 19606; amount:
$1,657
Sport Builders Inc., 4401 Perkiomen
Ave., Reading 19606; amount: $1,229
L & J Moving & Storage Inc., 10 Pacific
Ave., Sinking Spring 19608; amount:
$26,359
CLM Squared LLC, 100 Constitution
Blvd., Kutztown 19530; amount: $2,847
Transamerico Corp., 110 Center St.,
Reading 19606; amount: $2,703
Lehigh County
John K. Schaedel & Sons; 1410 S.
Gilmore St., Allentown 18103-3541;
amount: $781
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PEOPLE: out and about, in the community and other noteworthy sightings

Lehigh Valley Restaurant Group donates to Leukemia and Lymphoma Society

Capital Blue Cross donates $5,000 to Via of the Lehigh Valley

Chrissy Hixon, right, senior community relations consultant for Capital Blue Cross, presents a
check for $5,000 to Michele Grasso, vice president of development for Via for Via’s educational
programs. Via of the Lehigh Valley is a nonprofit that provides services for children and adults
with disabilities such as autism, cerebral palsy and Down syndrome.

Lehigh Valley Restaurant Group (LVRG), a regionally owned and operated Red Robin franchisee, contributed to its
partnership with the Eastern PA and Central PA chapters of the Leukemia and Lymphoma Society (LLS) with a donation of more than $19,000. The money was raised during LVRG’s Q3 Burger & Red Robin Gourmet Cheeseburger
Sales bringing the current total raised from the burger sales in 2018 for LLS to $67,978.79. LVRG presented the
check to Michael Riotto, a Multiple Myeloma survivor for more than seven years.

10,000 Friends of Pennsylvania recognizes Bethlehem leaders

10,000 Friends of Pennsylvania presented the 2018 Commonwealth Awards. John Callahan, former mayor Burkholder’s Heating & Air Conditioning of Emmaus donates to Allentown Rescue Mission
of Bethlehem, received the Mark Schneider Friend of Pennsylvania Award. Michael Perrucci, owner of Peron From October through Thanksgiving, Burkholder’s Heating & Air Conditioning donated $10 for each
Development and co-founder and partner of Florio Perrucci Steinhardt & Cappelli LLC, received the Louis J. new maintenance agreement and $5 for each renewed maintenance agreement to the Allentown
Appell, Jr. Leadership Award. Tony Hanna, executive director of the City of Bethlehem Redevelopment Authority, Rescue Mission. Burkholder’s sold 323 renewed contracts and 107 new contracts — totaling
received the Public Sector Excellence Award. Jeffrey Parks, founder of ArtsQuest, received the Joanne Denworth $2,685. The donation will help feed, clothe, and restore the lives of the less fortunate in the
Founders Award. Chris Terlizzi, 10,000 Friends past board treasurer, received the Board of Directors’ Award. Lehigh Valley. Pictured from left: Tom Gibson, interim managing director, Allentown Rescue Mission;
Pictured from left: Stacie Reidenbaugh, president and CEO of 10,000 Friends of PA; Parks; Perrucci; Callahan; Bob Burkholder, president, Burkholder’s; and Rosaria Stoops, donor relations specialist, Allentown
Terlizzi;
and Bert Cossaboon, 10,000 Friends of Pennsylvania. Lehigh Valley Business • January 14, 2019Rescue Mission. LVB.com
1

CLASSIFIED MARKET

ENTERTAINMENT
Roger Latzgo 610-767-7120
Piano, Guitar, Vocals
www.rogerlatzgo.com

Lehigh Valley Business is now
accepting Legal Notices.
We are a newspaper of General Circulation.

Contact Cheryl Gaydos at
610-807-9619 or cgaydos@lvb.com
to place your notice.

VISIT LVB.COM ON
YOUR MOBILE PHONE.
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The search is on for the best and brightest

GREATER LEHIGH VALLEY RISING STARS!
The Forty Under 40 awards honors business professionals under the age of 40 for their
accomplishments in their organizations and their commitment to the community.

Deadline for Nominations
Friday, January 18

To nominate visit www.lvb.com/fortyunder40

SAVE THE DATE!

2019 Forty Under 40 Awards Ceremony
April 11, 2019
For questions, contact Dayna Edelman at dedelman@lvb.com or 610-807-9619 Ext. 4109
MAJOR SPONSOR:

Want to connect with the next generation of business leaders?
Call Mike O’Rourke for sponsorship information on 610-807-9619 Ext 4112.

