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Tassel Ridge® Rosés…Simply Extraordinary®

Take Fine Dining to New Heights with

Tassel Ridge Rosés

Tassel Ridge wines are sold at the Winery and over 400 retailers in Iowa. For a complete list of 
retailers, visit www.tasselridge.com/retail. Order wine by telephone at 641.672.WINE (9463).  
We offer shipping within Iowa and to select states. Adult signature required for receipt of wine.

www.tasselridge.com • Leighton, IA  

®

Savor  the strawberry, raspberry,  
 peach, and nectarine notes. 

Pair  with Asian stir-fry, Mexican  
 dishes, and other spicy foods.

Serve  slightly chilled. 

Tassel Ridge®  
2013 Iowa St. Croix Rosé
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A solution  
begging for  
A problem

12103 Hickman Road, Urbandale  
(888) 375-5603  |  www.stewhansens.com

3175 SE Delaware Avenue, Ankeny 
 (515) 289-8700  |  www.deweydodgejeep.com

2412 N. JEFFERSON
INDIANOLA 888-687-4576

Just 8 Minutes South of High Prices!

www.SouthtownCDJ.com

2412 N. Jefferson, Indianola 
(888) 687-4576  |  www.southtowncdj.com

http://www.stewhansens.com3175
http://www.stewhansens.com3175
http://www.deweydodgejeep.com2412
http://www.deweydodgejeep.com2412


When it comes to your health, nothing is more important than fi nding a primary care provider who 
understands you. A doctor who gets where you’re going, and helps you get more out of every stage 
of life. A doctor who does everything possible so you can live up to your highest potential.

At Mercy, we follow the highest standards in health care and are committed to helping you live life 
to the fullest. Our comprehensive primary care includes pediatrics, family medicine and internal 
medicine, with access to the largest multi-specialty clinic system 
in Iowa. Because at Mercy, better care is just around the corner.

GET MORE OUT OF YOUR HEALTH CARE WITH MERCY. FIND A DOCTOR 
NEAR YOU AT MERCYDESMOINES.ORG.

PRIMARY CARE 
for every stage of life.



LOCATION: EAST SIDE OF JORDAN CREEK PARKWAY,
JUST SOUTH OF STAGECOACH DRIVE

Contact K & V Homes to build your exclusive/executive home

K A N D V H O M E S .C O M HOMES

COMING SPRING 2016 

EXECUTIVE WOODED WALKOUT 
CUL DE SAC LOTS

LOT PRICES FROM $250,000 TO $400,000

ACREAGE LOTS

PRIVATE SETTING

AMAZING VIEWS

K & V HOMES
K & V HOMES

SOLD FOR CUSTOM

K & V 
HOMES

K & V 
HOMES



      Through Koch Facial Plastic Surgery & Spa’s 
monthly VIP membership program, I became more 
knowledgeable of the treatments and products 
geared specifically to my skin care needs. I love 
the Koch team of professionals, and continue to 
learn more about my overall skin health and ways  
I can manage the aging process. I have tried several  
of the treatment options available that assist 
in the management of the aging process and 
correct pigmentation from the sun, including:  
microdermabrasion, Dermapen™, HydraFacial MD®, 
facials and peels, BBL and HALO™. I have been 
pleased with these treatments, and feel that all of these 
treatments have given me good results. The benefits  
are very noticeable...some almost instantly!

_ FAYE F., ACTUAL PATIENT

At KOCH FACIAL PLASTIC SURGERY & SPA,  
our menu of non-invasive, anti-aging treatments 
and products is comprehensive, cost-effective and  
comfortable. Our medical spa patients have amazing  
stories to tell about our non-surgical procedures that 
are producing undeniable changes in their overall 
skin health and appearance.

State-of-the-art

READ FAYE’S COMPLETE STORY AT WWW.KOCHMD.COM

4855 MILLS CIVIC PKWY #100
WEST DES MOINES, IA 50265

515.277.5555
WWW.KOCHMD.COM

doesn’t always involve the
CUTTING-EDGE.
BEAUTY
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contents Features

102  
A MOVABLE FEAST 

Food trucks serve up careers along  

with cuisine.

112  
BRINGING DOWN THE HOUSE 

Why listen to recordings when the  

band will play in your home?

121  
QUITE THE CHARACTERS 

With this summer’s return of the Wonder 

of Words Festival, some of Des Moines’ 

most insightful readers recall influential 

characters they met in books.  

Plus: Find out details on the revamped 

festival. 

130 154

On the Cover

Kari Shannon, owner of FELS Photo & Retouch, 

photographed model Adot Gak (Runway Model 

and Talent) at Adventureland Inn for this issue’s 

story on swimsuit fashion (page 164). Others 

involved in the project included Jessica Miller, 

stylist; Aurilla Goldsmith, hair; Danielle Stewart, 

makeup; Ryan Damman, photo assistant; and 

Maggie Dickman, style assistant. To learn more 

about how the shoot was done, turn to page 24.

130  
SUMMER OF ART

130 The Verdict Is In 

A jury of five deliberates on which 

artists to choose for the Des Moines 

Arts Festival.

136 Encore! 

Art Week returns with a vibrant series  

of events leading up to the Des Moines 

Arts Festival.

138 Street Smart 

A local collection showcases the grit, 

purpose and power of urban street art.

154  
THE SLASH FACTOR 

If a career is fulfilling, why settle for just 

one when you can be a this/that?

163  
STYLE & DESIGN:   
A SPECIAL SECTION

164 Suit Yourself 

Make a splash at the pool this summer 

with stylish swimwear.

172 Sherman Hill Heritage 

How an iconic neighborhood survived, 

revived and thrived.

182 Best Face Forward 

What happens when an image 

consultant steps in? Our intrepid writer 

finds out.

192  
FIGHT LIKE A GIRL 

A fresh look at motherhood leads a 

photographer to focus on girls 

mastering martial arts.



4100 WESTOWN PKWY, WEST DES MOINES    |    515-225-7559    |    WWW.SAHARS.COM

pass through our doors
   a n d  l e a v e  t h e  w o r l d  b e h i n d .

b e a u t y w e l l n e s s

f a s h i o n

SALON  |  Be your most beautiful self DAY SPA  |  relaxational and medical spa services

BOUTIQUE  |  internationally inspired women’s clothing

As the seasons 
change so 
does your skin! 
Our expert 
staff creates 
new specials 
incorporating 
the freshest 
seasonal 
ingredients 
to cater to 
your skin and 
its needs.



10  DSM  MAY JUNE 2016

20  
EDITOR’S NOTE 

Relationships are everything.

24  
BACKSTORY 

Peering behind the curtain at dsm.

26  
READERS REACT 

Thoughts on copy-editing, pros with 

prose, and the love of reading. 

28  
FYI  

The Midas touch; at the opera;  

calendar highlights; now and then.

40  
dsmDINING 

A review of how Alba combines  

the familiar with the unpredictable in 
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Minnesota Cabinets is dedicated to quality and 
passionate about design. We create cabinetry that 
� ts your needs, style and home perfectly. From 
products that are hand selected, to our superior 
construction and carefully applied � nishes, every 
aspect of our cabinetry and design is cra� ed to the 
highest degree of excellence. 

Our custom cabinets include standard features 
that raise the bar for the cabinet industry and 
outshine our competitors. As a full service design 
company, we can offer as much or as little as your 
project requires, including countertops, fixtures, 
flooring, lighting and professional interior design. 
You’ll have one point of contact for everything 
you need.

Come see for yourself, walk-ins are welcome 
and we’d be delighted to meet you. Visit our new, 
nationally recognized showroom in Clive, meet our 
sta�  and the designers you’ll be working directly 
with on your remodeling project, and experience 
some of our award winning designs.

MINNESOTA CABINETS  |  9351 SWANSON BLVD., CLIVE  |  WWW.MINNESOTACABINETS.NET  |  515.278.5289

QUALITY STANDARD FEATURES

Our quality cabinetry comes with the following standard features: Full extension shelf and drawer 
glides on all base and pantry cabinets; Walnut drawer box fronts with dovetail construction; Soft-close 
technology on all hinges and glides; Authentic reclaimed wood accents when selected; Hand-applied 
fi nishes; All cabinets manufactured in the USA.

EXPERIENCE THE 
BEAUTIFUL QUALITY
OF MINNESOTA CABINETS Photo courtesy of Jake Boyd Photo

MADE IN
THE USA

Kitchen styled by R. Cartwright Design
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contents Who’s in this issue

A list of Greater Des Moines people in this issue (excluding the rsvp 

section) and the page number of the article in which they appear.

LIZ ADELMAN 136

SOPHIA AHMAD 128

BRAD BORMANN 102

JULIE AND  
SHON BRUELLMAN 102

JEFFREY BRUNER 121

SCOTT BUSH 112

JAY AND KATIE BYERS 112

AARON BYRD 102

ROXANNE CONLIN 46

BONITA AND  
KEITH CROWE 112

JOHN DOMINI 121

MICHAEL EGEL 30

DJ FEES 182

JEFF FLEMING 136

SARAH TRONE GARRIOTT 112

MARTY GROSS 172

JACK HATCH 172

NIKKI HAYTER 121

AMY HEINZ 154

VICTORIA HERRING 154

NORMA HIRSCH 172

DEVLIN HOGANS 66

OLIVIA HEWITSON 192

STEPHANIE JUTILA 112

ABIGAIL KELCHEN AND 
DANIEL WILLIAMSON 88

STEPHEN KING 136

KATHRANNE KNIGHT 130 

KRISTI AND  
LAUREN KNOUS 112

NICK KUHN 102

MELANIE LAHART 192

SHAUNEEN LINTON AND 
DAVID SCHLARMANN 172

LAUREL LUND 182   

TIFFANY MALLY AND  
BILL DVORAK 90

JUSTIN MANDELBAUM 112

ROB MCCAMMON 172

JUDY MCCLURE 172

IAN MILLER 44

MOLLY PHILLIPS 70

KATHY AND DEON PITSOR 52

JACK PORTER 172

AUDREY RENAUD 192

EMMA RENAUD 192

DAVID SAFRIS 130, 136, 138

ABBIE SAWYER 84

JOHN SAYLES 154

MARY KAY SHANLEY 121

66 154121
MASSIMILIANO “MAX” 
STANCO 28

DANIELLE SWEERS AND 
AUSTIN SANDUSKY 90

YORK TAENZER 172

TIFFANY TAUSCHEK 128

ANDY TEBOCKHORST 112

JEANETTE TRAN 121

JOE TRIPP 40

KATE WALKER AND  
DAVID BROWN 90

JASON WALSMITH 154

JANA WARREN 124

MICHAEL WERGIN-DROLL 28

MARK WEINHARDT 124



YOU ARE GOING TO HAVE TO 
BUY NEW SWIMSUITS.

2000 GRAND AVENUE   |   DES MOINES, IA 50312   |   P: 515-222-1111 • 1-855-235-2333   |   BERGMANFOLKERS.COM

At Bergman Folkers Plastic Surgery, we provide guidance and support as you choose the surgical or 

nonsurgical procedure that suits your individual needs. By incorporating state-of-the-art technology with 

precision, skill and experience, we provide our patients with the life-changing results they desire. Attention 

to detail is our specialty. Attention to helping you look and feel your best is our priority. At Bergman Folkers 

Plastic Surgery, we can help you look and feel your best inside and out!

DOWNSIDE #16:

L-R IS DR. BRYAN FOLKERS, 
DR. RONALD BERGMAN.
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122 198138
WHO WAS WHERE

Jim Brannen and Dan Houston at the 

Bravo Gala (page 234)

Dr. William Wickemeyer and  

Eric Crowell at the American Heart 

Association’s Heart Ball (page 226). 

Dom Iannarelli and Ben Nelson at 

Winefest Des Moines’ Iron Somm event 

(page 232).

WHAT YOU’LL WANT TO TRY

The octopus salad at Alba (page 40).

A slow-roasted pork “sammich” from 

Street Eats DSM (page 107). 

Swell vodka (page 158).

STUFF YOU’LL WANT TO BUY

A handcrafted Italian briefcase by 

Massimiliano Stanco (page 26).

Missoni throw pillows (page 75).

Lichen-inspired ceramic art (page 131).

A new swimsuit (page 164).

CATCHY CONVERSATION 
STARTERS

A local animal rescue group got its  

start with a quest to save one  

pup tossed from a truck along a busy 

highway (page 156).

One reason for Sherman Hill’s 

popularity in the 1880s was its elevation, 

which spared residents from factory 

smoke (page 174).

WHAT YOU’LL WANT TO DO

Hear Abbie Sawyer perform (page 84). 

Spend a weekend in Okoboji (page 52).

Host a professional concert at home 

(page 112). 

Reread “The Color Purple” (page 123).

Create an event for Art Week (page 136).

Clean out your closet (page 182).

Learn fencing (page 198).

WHAT YOU’LL WANT TO LEARN 
MORE ABOUT

Verdi (page 28).

James Joyce (page 122).

Banksy (page 138).

American Foursquare architecture 

(page 176).

Wushu (page 194).

contents Why this issue is essential reading



No purchase necessary. Must be 18 years of age or older and have a valid 
U.S. driver’s license to win.  Winner covers tax, title, license, and must 
provide full vehicle insurance. Contest expires 08/08/16.

Winner receives a Two Year Lease 
sponsored by Acura of Johnston 
2016 Acura MDX
No purchase necessary. Must be 18 years of age or older and have a valid 
U.S. driver’s license to win.  Winner covers tax, title, license, and must 
provide full vehicle insurance. Contest expires 08/08/16.

Winner receives a Two Year Lease 
sponsored by Acura of Johnston 
2016 Acura MDX

Acura of Johnston

August 8, 2016 | Glen Oaks Country ClubAugust 8, 2016 | Glen Oaks Country ClubAugust 8, 2016 | Glen Oaks Country ClubAugust 8, 2016 | Glen Oaks Country Club

5318 Merle Hay Rd, Johnston, IA 50131  |  T [855] 407-1978  |  acuraofjohnston.com

Hole-In-One Prize



16  DSM  MAY JUNE 2016

contents dsmMagazine.com

VIDEO

Listen to Megan Jean and the KFB 

perform at Jay and Katie Byers’ home.

David Safris provides insights into 

collecting urban street art. 

In a video on dsmMagazine.com, David Safris explains his fascination with urban street art. In this issue, read the story on page 136. Safris’ collection 

includes works by Keith Haring, such as the one pictured above: “Icon Dog” (1990), silkscreen on paper with embossing; estate signed and numbered.

dsmWEEKLY

Be sure to read our weekly newsletter. 

It’s chock-full of news we guarantee 

you won’t want to miss on arts and 

culture, style, design, philanthropy, 

food and dining. Plus, sign up to  

get it delivered free to your inbox 

every Tuesday. 

PHOTOS

View party pics from local philanthropic 

and social events, and find 

instructions on how to submit photos 

for consideration in our rsvp section.

dsmMOBILE

Download our free app for your iPad 

and iPhone. Go to the Apple App 

Store, type in the keywords “dsm 

magazine,” click the icon and 

download the issue you want. That’s 

all there is to it! 

GET SOCIAL

Check out our Facebook page for  

fun finds, party pictures, updates on 

the arts and philanthropic scenes,  

and more. n
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J IM AND JENELLE SARCONE & their  st y l ist  ANNA
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...whatever the occasion, we are at your service...
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HOLIDAY INN DOWNTOWN
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Introducing

imagine...imagine...imagine...
   Actually noticing       a gentle breeze,
         the sound of birds singing above
or a clear view of the stars in the night sky. 
      It’s all possible just outside the city
in a new development called Heritage at Grimes.

For information contact:
Jack Inman 515-238-0447

heritageatgrimes.com
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editor’s note Christine Riccelli

Roosevelt was spot on. The relationships 

we at dsm have built over the past 13 

years with our contributors, sources and 

readers are at the core of every decision 

we make. That engagement enables us 

to deliver relevant local information and 

insights not found elsewhere (and not 

dependent on the number of “clicks” a 

story is expected to generate), whether 

the article focuses on a critical issue 

our community faces or showcases the 

intriguing and dynamic people, places 

and things that keep our city perched 

atop all those “best of” lists.

 Our medium—a glossy, beautifully 

designed publication—reinforces our 

connection with you, our readers, as do 

our unveiling parties and other events 

that typically draw hundreds of people. 

In our view, a printed magazine and a 

party sure beat staring at an electronic 

screen filled with digital content 

determined by algorithms. 

 To foster even better communication 

with our readers, we’re launching a 

reader advisory board. We’ll gather 

three times a year for dinner (and 

drinks!), where our board members will 

tell us where we went wrong and what 

we did right, offer their ideas and share 

their insights. If you’d be interested in 

being a part of the board or if you have 

any questions, I’d love to hear from you: 

dsmeditor@bpcdm.com. 

 In the meantime, enjoy the issue 

you have in your hands—and the 

exceptionally exciting summer coming 

up. If you remember, as I do, summer in 

Des Moines as a slow, lazy time with 

little to offer other than trips to the 

public pool, snap out of it! Thanks to 

the Des Moines Arts Festival (page 130),  

Art Week Des Moines (page 136), the 

newly revamped Wonder of Words 

Festival (page 121), Des Moines Metro 

Opera’s season (page 30), 80/35 and so 

much more, summer in the city has 

become that much hotter. n

RELATIONSHIPS 
ARE 
EVERYTHING
THEODORE ROOSEVELT IS CREDITED WITH SAYING, “NO ONE WILL CARE HOW 

MUCH YOU KNOW, UNTIL THEY KNOW HOW MUCH YOU CARE.” 

mailto:dsmeditor@bpcdm.com




Catering and Event Planning

Custom catering — here.

Hilton Garden Inn has beautiful 

banquet space, a talented staff and 

great service to make your event  

a success — all in one place.

OR OURS

515.422.5108

catering@gatewaymarket.com  
 

515.270.8890

mweber@ohospitality.com

Custom catering — anywhere.

Gateway Catering and Event Planning 

specializes in every level of catering service  

— where you want it. 

YOUR     
  PLACE

515.422.5108

catering@gatewaymarket.com  
 

 From corporate lunches and receptions  

         to social dinners and banquets at

A FRESH SPIN ON  

 EVENT CATERING

   with the Gateway Market  

GOOD FOOD truck.

   Customize your menu or select  

one of our creative themes — from 

Streetstyle Latin and Surf Shack,  

to Southern Cuisine and Italian Fare 

— and everything in between.

mailto:PLACE515.422.5108catering@gatewaymarket.com
mailto:PLACE515.422.5108catering@gatewaymarket.com
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backstory

Behind the scenes at dsm

KARI SHANNON

Des Moines photographer Kari 

Shannon, who owns FELS Photo & 

Retouch LLC (felsphoto.com), initiated 

the idea for the swimsuit feature that 

starts on page 164. She arranged for 

the shoot to be done at Adventureland 

Inn in Altoona. “As I love shoots 

involving water, what better way to bring 

swimsuits back to dsm than with the 

use of an indoor pool?” she says. 

“Thankfully, we were able to keep our 

models dry when we were shooting 

images in front of the wall murals at the 

location. The murals made it look like 

we were shooting outside on a bright 

sunny day and provided a great 

contrast to our darker water images.”

 The most challenging part of the 

shoot, she says, “was getting just the 

right splash in the shot—along with 

enduring hours in a cloud of chlorine.” 

JAMI MILNE

Several months ago, Des Moines 

photographer Jami Milne approached 

dsm about a photo essay project she 

was working on. The subject was girls 

who practiced martial arts. “As I set out 

to create this story, I imagined the 

images would prove a story about girl 

empowerment in nontraditional sports,” 

Milne says. “But what I found at the 

three locations I visited were women of 

all ages. I found that it wasn’t unique for 

these girls or women to be there. They 

belonged there.” 

 Milne says the project “was one of 

the more challenging photo essays I’ve 

ever done. All the locations were mostly 

windowless spaces, complete with 

fluorescent lighting and, in one case, 

flying swords.” n

JESSICA MILLER

Jessica Miller was the wardrobe stylist 

for this issue’s swimsuit fashion feature 

(page 164). “This story was shot at 

Adventureland Inn in the dead of 

February. The pool and tropical 

surroundings sound awesome, right?” 

Miller says. “But after spending six 

hours in the heavy humidity and 

chlorinated air, it was uncomfortable, 

and everyone’s eyes were completely 

bloodshot.”

 Miller adds that the Sunday 

afternoon shoot drew families to the 

pool who wanted to take a swim.  

“We got a lot of questions,” she says. 

“We provided quite the entertainment  

to the hotel’s patrons.” 



515.422.4789  •  LYNN@TRANSFORMOUTDOORS.COM  •  TRANSFORMOUTDOORS.COM

Create space. 
Spark conversation. 

Connect people.

Outdoor Transformations is a landscape 

architecture fi rm unlike any other. 

We create outdoor spaces where 

conversations can take place and relationships 

can grow.

Outdoor Transformations creates spaces that 

spark conversation and connect people. Purchase 

or rent vignettes for special events such as a 

graduation party, wedding shower, or book club. 

Create a beautiful outdoor living space with a 

patio, fi re pit or back porch to enjoy all season 

long. Or stage your front entrance and outdoor 

living space so buyers fall in love with your home 

before they even step inside.

LYNN P. KUHN

PHOTOGRAPHY BY KRISTI COBB

mailto:LYNN@TRANSFORMOUTDOORS.COM
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readers react You Speak, We Listen

CONNECT WITH US

  facebook.com/dsmmagazine     Twitter.com/dsmmagazine     instagram.com/dsmmagazine     dsmeditor@bpcdm.com

Copy Cop

I loved your editor’s note (March/April 

issue) about the importance of copy 

editors and, most specifically, the 

brilliance of Steve McIntire. I worked at 

Business Publications for two years and 

learned so much from him! I forgot 

about the clues and examples that 

expanded my knowledge beyond the 

grammar corrections. As soon as I read 

that, I could hear Steve doing his best 

Joe Pesci from “My Cousin Vinny”: 

“These two yutes (youths) …”

Lee Ann Bakros

Marketing and Public Relations Director

Des Moines Community Playhouse

I couldn’t put down my copy of the 

March/April issue of dsm when I got 

home from the unveiling party. I read it 

cover to cover. Thanks for the fabulous 

party and the very touching “Ode to a 

Copy Editor,” Steve McIntire (the 

editor’s note). 

 And what an incredible surprise  

to see Hoyt Sherman and this magical 

place highlighted in a feature story 

(“Who Was Hoyt Sherman?”).  

Thank you.

Robert Warren 

Executive Director

Hoyt Sherman Place

For the Love of Reading

Just a note to thank you for publishing 

Barb Boose’s article, “Page Turners,” 

about my book group (March/April 

issue). It was beautifully written and 

captured who we are. The entire 

magazine was wonderful.

Kathy Elsner

An Artist’s Journey

The article about Amer al-Obaidi (March/

April issue) really touched me. I am so 

disappointed in myself that he was at the 

unveiling party and that I didn’t at least 

thank him for the beautiful cover and the 

story that he shared with our community. 

I am grateful that dsm brings stories like 

his to light, so poignantly, so elegantly. 

It’s so important to hear more stories 

like these.

Megan Aronson

Minnesota Cabinets 

Of Airports and Artists

I wanted to share with you a recent 

observation. While meeting with some 

fellow creatives, one told a story about 

chatting with a woman who had just 

arrived at Des Moines International 

Airport and who had picked up a copy 

of dsm magazine. After the two 

exchanged pleasantries, my friend and 

the woman each returned to their own 

worlds. Soon, my friend overheard her 

state, “Now, this is what a real magazine 

should look and feel like.” If ever there 

was a calling card to beckon 

newcomers to our community, dsm is it. 

 Your publication continues to 

evolve in wondrous ways, and I was 

especially drawn into Tim Paluch’s  

story about artist and refugee Amer 

al-Obaidi (March/April issue). 

Al-Obaidi’s journey is amazing, soul-

touching and inspirational, and your 

choice to have Paluch serve as the 

conduit is a testament to the magazine’s 

journalistic excellence. 

John Busbee

Producer, “The Culture Buzz,” KFMG radio

A Passionate Pro

Writer Gunnar Olson is a true 

professional who is passionate about 

his work (“Healthy Homes for Healthier 

Kids,” March/April issue). We don’t 

welcome just anyone into our home, but 

from day one, he understood our story 

and made us feel comfortable 

throughout the process. Thank you.

Brad Gilbert  n

mailto:dsmeditor@bpcdm.com
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Home Stylist & Store Manager, K. Renee Home
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ROCK
SOLID

1. Concrete Indoor-Outdoor Bar Table/ $4850  2. Constellation 
Chandelier/ $3195  3. Stuart Weitzman Snakeskin Sandals/ $395  
4. Outdoor Sunbrella Sofa/ $3650  5. Amesthyst and Acrylic Book 
Ends/ $350  6. Veronica Beard Pencil Dress / $325  7. Tom Ford Sun 
Glasses/ $460

2600 University Avenue
West Des Moines, Iowa 50266
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fyi Insider

Slip …
… into the elegance and sophistication 

that will surround you when you shop at 

Lord Midas of Des Moines. The 

downtown store’s floor-to-ceiling 

windows, sleek merchandise displays, 

espresso bar and décor make you feel 

like you’re in New York or Chicago. But 

even better than the ambience are the 

goods: Lord Midas features impeccably 

made Italian blazers, suits, ties, shoes, 

briefcases and more for men, plus 

women’s shoes and handbags. You’ll 

find such exclusive brands as Santoni, 

Isaia and Franceschetti, as well as owner 

Massimiliano “Max” Stanco’s own line 

of exquisite, handmade briefcases, 

shoes and smaller accessories.

 “We offer high-quality products 

not available anywhere else,” says 

Stanco, a native of Avellino, Italy, who 

also operates a Lord Midas showroom 

in New York City. Michael Wergin-Droll, 

who previously worked at Badowers, is 

the Des Moines store’s manager.

 We also love that Lord Midas is 

located on the first floor of the 

Des Moines Building (405 Sixth Ave.), 

in the heart of the city’s business 

district—it gives us hope that retailing 

can once again thrive in the downtown 

core. For more information, check out 

the store’s Facebook page, 

facebook.com/lordmidasdesmoines. 

View goods from Stanco’s line at 

massimilianostanco.com, and visit the 

e-store at lordmidas.com.
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go where it takes you ...

ONE. SINGULAR. SENSATION.
Escape to a captivating panorama of 

storytelling at its fi nest — images, sounds, 

words, connectivity, dance, technology. 

A universal language of creativity at 

its best hosted at Des Moines’ Western 

Gateway Park. Join more than 300 artisans, 

fi lmmakers, musicians, dancers, performers, 

composers and delectable food and 

beverage vendors for one of the most 

celebrated cultural events on the planet.  

JUNE 24 -  26 •  WESTERN GATEWAY PARK

#dmaf2016
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fyi Calendar

What’s on our calendar  
for May and June

Immerse …
… yourself in the spectacle and splendor of 

opera during Des Moines Metro Opera’s 

summer season. We’re especially looking 

forward to Jules Massenet’s “Manon.” 

Sydney Mancasola (pictured), who starred 

in DMMO’s production of “Le Comte Ory” 

last year, returns to perform the title role of 

an impulsive young woman who must 

choose between true love and the luxurious 

life offered by a rich nobleman. The show 

opens June 25 at 7:30 p.m., preceded by the 

season-opening dinner gala, “Cours la 

Reine,” at 5:30 p.m. 

 This year’s season also includes a new 

staging of the always-delightful “Falstaff,” 

Verdi’s comedic romp that draws on 

Shakespeare’s “The Merry Wives of 

Windsor;” and the intriguing “Orphée et 

Eurydice” by Christoph Willibald Gluck, 

based on the Greek myth of Orpheus. 

 Each show’s fresh stage designs and 

costumes will undoubtedly add to the 

enjoyment. “The interplay of design and 

performance is an integral part of our work 

here,” explains Michael Egel, DMMO’s 

general and artistic director. “Collaboration 

between the visual artists and opera 

designers has always been a feature of 

opera performance. Opera is a multimedia 

art form: A fully staged production includes 

design in the form of set pieces and 

paintings, costumes and staging as well as 

literature, poetry and sometimes dance.”

 This season’s shows will be performed 

on a rotating basis June 24-July 17 at Blank 

Performing Arts Center in Indianola. For 

ticket prices and other details, including on 

the opening gala, go to dmmo.org. 
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Relentless inquiry.  

Compassionate skepticism.  

Daring creativity.  

Grinnell students expect much  

of themselves, and each other.

Together, we’ve formed a global, 

academic society in the heart of the 

expansive, subtly beautiful American 

prairie — to work intensively, 

collaboratively, and sometimes 

counterintuitively on what matters  

most: turning our intellectual  
idealism into meaningful action.

Who are Grinnellians? 

People who are always thinking otherwise.

grinnell.edu

Our mission: Graduating incisively 

prepared, critically thinking, socially 

conscious humans — Grinnellians.
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3 Become a comedy convert at the 

Tony Award-winning “The Book 

of Mormon,” hailed by The New 

York Times as “the best musical of this 

century.” Presented by Des Moines 

Performing Arts. Through May 8 (times 

vary), Des Moines Civic Center. $40 – 

$130; DesMoinesPerformingArts.com.

5 Join the Community Foundation 

of Greater Des Moines in 

celebrating the metropolitan 

area at the organization’s annual 

Celebration Luncheon & Report to  

the Community. Noon, Des Moines 

Marriott Downtown. $20; 

desmoinesfoundation.org.

fyi Calendar

13 Catch StageWest Theatre 

Company’s Midwest 

premiere of Linda McLean’s 

“Every Five Minutes,” the soulful story 

of a former prisoner of war tormented 

by memories as he seeks a path toward 

healing. Through May 22 (dates and 

times vary), Des Moines Social Club’s 

Kum & Go Theater. $15–$30; 

stagewestiowa.com.

21 Lose yourself in the 

dynamic force of a two-hour 

all-Tchaikovsky finale to the 

Des Moines’ Symphony’s season.  

7:30 p.m.; also May 22 at 2:30 p.m.,  

Des Moines Civic Center. $15-$60; 

dmsymphony.org. 

MAY

Above: Glenn Brown, “Wooden Heart” (2008); oil paint on acrylic over plaster and metal armature; 58 1/4 x 27 1/2 x 35 inches. Courtesy of the artist and Gagosian Gallery. 
Photo courtesy of the artist. 

21  The Des Moines Art Center 

opens the first one-person 

museum exhibit in the 

United States of London-based artist 

Glenn Brown. The show will include 

paintings, sculptures, drawings and 

prints by the acclaimed artist. Through 

Aug. 28, Des Moines Art Center. Free 

admission; DesMoinesArtCenter.org.

31  Golf legends will compete in 

the Principal Charity 

Classic tournament, which 

has raised more than $7.7 million for 

nonprofits in the past nine years under 

Principal Financial Group’s sponsorship. 

Through June 5, Wakonda Club. $20–

$250 daily; principalcharityclassic.com.



1. Keen on easy to clean? When this mildew and fade resistant INDOOR OUTDOOR RUG gets dirty, just hose it off!  2. When you dip, I dip, 
we dip - enjoy worry-free outdoor dining with this melamine CHIP & DIP SERVER.  3 . This 100% natural, unrefined COCONUT OIL is 
perfect for keeping your hair and skin healthy and hydrated.  4. This whale of a BOTTLE OPENER makes popping tops a little more fun.  
5.5. These colorful SUNGLASS READERS mean you don’t have to choose between squinting and styling.  6. In the oven or on the grill, this 
SOAPSTONE PIZZA STONE will make you look like a pro.  7. Make every day a party with this fun INSULATED TUMBLER.  8. Celebrate the 
best of summer with a COOKBOOK dedicated to the fresh flavors of the season.  9. Make the most of your summer evenings - these 
CITRONELLA CANDLES keep the ambiance going and the bugs at bay.
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9 Savor the foods of top local 

chefs, each partnered with a 

winery to create inventive and 

palate-pleasing pairings. Winefest  

Des Moines’ Prima Dinners will be 

served at six unique locations—fine 

homes and restaurants. $250; for 

tickets, call 515.244.0039 or email 

natasha@winefestdesmoines.com.  

For details about additional Winefest 

events, go to winefestdesmoines.com. 

16    Take blankets and picnic 

baskets to “King Lear,” 

presented by Repertory 

Theater of Iowa as part of its 

Shakespeare on the Lawn series. 

7:30 p.m., through June 19, Salisbury 

House & Gardens. $15–$30; rtiowa.com.

fyi Calendar

18 The Wonder of Words 

Festival returns after a 

year’s hiatus with author 

appearances and other activities. See 

related stories, starting on page 121. 

Through June 19, Western Gateway 

Park. Free; wonderofwordsfest.com.

20 Art Week returns for its 

second year with a variety 

of events, including 

exhibits, studio tours, even a bike ride. 

Dates, times and venues vary. Most 

events are free; artweekdesmoines.

com. Art Week ramps up to the  

Des Moines Arts Festival June 24-26 at 

Western Gateway Park. Free admission; 

desmoinesartsfestival.org. See related 

stories, starting on page 130. 

JUNE
24 Des Moines Metro Opera’s 

season opens with Verdi’s 

“Falstaff,” followed on June 

25 by the dinner gala and Jules 

Massenet’s “Manon.” The season also 

includes “Orphée et Eurysice.” See 

story, page 28. Performed on a rotating 

basis through July 17 (times vary),  Blank 

Performing Arts Center in Indianola. 

$46-$95; desmoinesmetroopera.org.

28 Join us for the unveiling of 

the July/August issue of 

dsm. The arrival of every 

issue is a special occasion in our 

world—and reason enough for a party. 

5-7 p.m. (short program at 6 p.m.), 

Willis Auto Campus, 2121 N.W. 100th 

St., Clive; dsmmagazine.com. 

mailto:natasha@winefestdesmoines.com
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fyi Now and Then

B
eing in the center of the 

action isn’t anything new 

for Court Avenue. The 

heart of today’s 

entertainment district 

once was a hub of 

general commerce, surrounded by busy 

train depots, hotels, warehouses and 

retail shops. Long gone are the horses, 

trolley cars and many of the buildings 

from a century ago. 

 Today, the Polk County Courthouse 

shines anew with its recent renovation, 

and the buildings that contain Johnny’s 

Hall of Fame, Spaghetti Works and 

Court Avenue Restaurant and Brewing 

Co. stand as timeless fixtures linking 

“now” and “then.” Johnny’s has 

operated on this corner since 1983 in 

the Lederer-Strauss Building, built in 

1890. The brewpub across the street is 

located in the 1881 Des Moines 

Saddlery Company Building, which 

housed a century of manufacturers 

before venturing into the hospitality 

business. n

POSTCARD COURTESY OF ANTHONY HORVATH   PHOTOGRAPH: DUANE TINKEY



“Lincoln Savings Bank is our financial partner with 
our personal and business accounts and real estate                  
purchases. The friendly and informed staff goes the 
extra mile in making sure we have all the tools available 
and are well taken care of in a timely matter. When a 
branch is not nearby or open, the online tools make it 
easy to bank anywhere and at any time.

We are so happy with the stellar service that our family 
receives from Lincoln Savings Bank.”

-  Carroll Family: Dennis, Pennie, Loren & Joe

We  love our  customers, 
and it shows in our service.

We’re In This Together. 

Lincoln Savings BankLincoln Savings Bank www.MyLSB.com

Member FDIC

http://www.MyLSB.comMember
http://www.MyLSB.comMember
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Whisper Ridge 
Urban Lots With Acreage Advantages

New Executive lot development with secluded backyards 
backing to timbered greenspace, open parkland and quiet street 

settings. Most lots provide the views and feel of acreage 
living. Located in the city of West Des Moines just West of 

Jordan Creek Mall at the end of Bridgewood Boulevard this 
site gives convenient access to work, play and all family needs. 

Call your builder and start your new home today.

For purchasing info see our website at  

www.WestDesMoinesLand.com

For More Information: Call Don Brown at 515-202-3939 and A.J. Anderson at 515-202-6173.
For Sales info go to: WestDesMoinesLand.com.

	•  All Lots are Permit Ready •  Utilities in Place   •  Waukee Schools   
 •  Easy Access to I35 and I80/235 •  Quiet Treed Settings   •  CenturyLink Fiber Optic High Speed   
 •  Covenants in Place •  All Builders and  •  1 Mile From Jordan Creek Mall 
     Individual Buyers Welcome
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dsmDining

Alba’s Winning Combination
Chef Joe Tripp creates dishes that provide  
the satisfaction you get from a longtime favorite, 
plus the excitement of the unpredictable. 

O
n a recent visit to 

Alba, I was slightly 

surprised and even a 

bit dismayed to see 

butternut squash 

soup on the menu. 

 Certainly, I like butternut squash 

soup just fine, but it’s a familiar routine. 

What chocolate molten cakes became 

for the dessert course, butternut squash 

soup has become for the first course: 

the safe, predictable, inevitable offering.  

 What was it doing on the menu of 

one of the city’s most visionary, chef-

driven restaurants?

 “A few weeks earlier, I had sunchoke 

soup on the menu,” executive chef Joe 

Tripp later explained to me. “But it 

didn’t sell. Butternut squash soup sells.”

 So, what’s a chef, in love with 

sunchokes and other off-the-beaten-

path finds, to do? Take the cynical 

route, throw up his hands, toss a few 

pans around in the kitchen, and turn out 

some rote butternut squash soup, while 

muttering under his breath, “OK, Des 

Moines, I’ve got your butternut squash 

soup right here”?

 Or take a more loving route: Keep 

the cherished savory-sweet soup mostly 

intact, but nudge the diner forward with 

an unexpected package. Present a 

recognition in unexpected ways are the 

dishes that strongly connect with 

people.”

 Other standouts I tasted on recent 

visits did exactly that —crossed that 

sense of well-being derived from a 

longtime favorite with the surprise and 

excitement of the unforeseen. 

 No doubt, you’ve had that other 

inevitable starter, calamari, but how 

about its cousin, octopus? In Tripp’s 

first-course salad, you’ll recognize the 

seafood’s sweetness and density, but 

you’ll thrill to the dramatic presentation: 

The swipe of homemade Chinese XO 

sauce (a spicy, salty-from-the-sea 

condiment anchored by dried fish and 

seafood) and the tangle of grilled bitter 

greens spotlight the sparkle of the 

octopus. 

 You’ve had French onion soup; 

you’ve likely loved the caramely 

sweetness of the onions in a beefy 

broth and that sheen of melted Alpine 

cheese bubbling atop the toasty bread. 

 So how about this: Transform it all 

into a main dish that stars a spoon-

tender beef short rib in a rich French 

onion broth and a scattering of herbed 

croutons, with the Gruyère cheese 

reborn as a smooth, luscious fondue 

dolloped into crisp-tender cippolini 

REVIEWER: WINI MORANVILLE

PHOTOGRAPHER: DUANE TINKEY

shallow bowl, empty of soup but striped 

with spiced pecan butter and squash-

seed granola, plus a few dots of maple-

syrup marshmallows and cooked 

squash scattered here and there. Bring 

it to the table with the silky soup in a 

pitcher. Allow the diner to behold the 

thoughtful accompaniments before the 

soup is poured into the bowl. 

 Do this, and the diner will never look 

at butternut squash soup in the same 

way. She’ll always remember how each 

bite brought new character to the dish—

the way the granola brought nuttiness 

and texture, the way the marshmallow 

filled the mouth with phantom maple 

sweetness, how the crispy sage 

registered bright, peppery contrasts.

 She’ll also remember how, thanks 

to the squash itself recurring throughout 

the presentation, the soup never lost its 

focus. Above all, she’ll remember why 

everyone fell in love with butternut 

squash soup in the first place.

 Memory, in fact, plays a significant 

role in this chef’s cooking. “Food is 

psychological,” says Tripp, who 

graduated from the University of Iowa 

with degrees in philosophy and 

psychology before shifting full time into 

the restaurant business. “The times 

when I can hit those notes of memory or 
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Homemade cauliflower agnolotti 

provides a perfect accompaniment to 

Centro’s expertly seared sea scallops.

Clockwise from top: 

Octopus is the unforgettable 

highlight of this creative 

salad; masterful presentation 

transforms butternut squash 

soup into a tabletop event; 

chef Joe Tripp delights in 

connecting with diners in 

unexpected ways.
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Japanese-rice (mochi) cake arrives with 

roasted grapes, grape jam, ginger 

crumble and the ice cream. As it turns 

out, what lees bring to wine, they do 

equally well for ice cream. That is, they 

bring a sensation of smooth, creamy 

roundness and hints of vanilla-like 

flavors. Look closely, however, and at its 

heart, the exotic dessert echoes 

something that’s delighted you for 

decades–cake and ice cream.

 A caveat—and one that applies to 

most of the city’s fresh-and-local-

focused restaurants: The beautiful food 

you see on these pages will most likely 

not be on the menu when you visit. 

Tripp changes his menu weekly, and 

rarely repeats a dish.  

 It’s not just a matter of what’s fresh 

and in season (though that certainly 

comes into play). Rather, Tripp seeks to 

continually move forward. As this article 

went to press, he was preparing for a trip 

to Vietnam to further inspire his cooking.

 Still, Alba’s food does have a 

certain predictability to it. While you 

may not be able to order your “usual,” 

you know that whatever you order will 

be fresh, thoughtful and life-

enhancing—in ways that are both 

familiar and out of this world.  

Alba

524 E. Sixth St.

515.244.0261; albadsm.com  n

Above: Tripp’s travels influence his 

creations and their presentation, such 

as this plate of scallops.

Above, right: Where else can one find 

a ginger mochi cake served with 

roasted grapes, grape jam, ginger 

crumble and sake lees ice cream?

onion cups. It’s the best of both worlds: 

the familiar comfort of the classic soup, 

but in a fresher, more polished 

presentation.  

 Tripp, who was nominated earlier 

this year for a James Beard Foundation 

Award for Best Chef—Midwest, moved 

up the ranks in Denver’s esteemed 

Fruition Restaurant before heading back 

to his native Des Moines, where he’s 

been at Alba since 2012. He continually 

energizes his cooking through short-

term stints in high-end kitchens such  

as Coi in San Francisco and Alma in  

Los Angeles. 

 It was in L.A. that Tripp discovered 

the sake lees that eventually made their 

way into his cooking. Lees are the 

residual yeast particles left over in 

winemaking, and when Tripp tasted the 

sake lees in a savory dish, he began  

to think about what they might do  

in a dessert.

 Hence, Tripp’s ginger mochi cake 

with sake lees ice cream. The sweet 

Wini Moranville, author of “The Bonne Femme Cookbook,” covers food, wine and dining for dsm. Follow her on Facebook at 

All Things Food DSM-Wini Moranville. 



A university that 
prepares leaders. 
A city where they 
can soar.
 
Drake is one of the best places in 
the Midwest to prepare for a career 
or take your professional aspirations 
higher, broader, deeper. One of the 
essential elements of this success is 
our location in the heart of Des Moines. 
Because when high potential meets 
opportunity, the sky’s the limit—for 
alumni achievement, for a world-class 
workforce, and for the growth and 
vitality of an exceptional community. 
  

1-800-44-drake (37253)
www.drake.edu



44  DSM  MAY JUNE 2016

Hand Crafted: I never found a bag that 

had a simple enough style for me—I like 

a single flap—so I made this one myself 

about four years ago. It’s hand-stitched 

and made out of leather. 

Helping Hand: Most of the artifacts  

I gather are utilized in my work. The 

icon of a hand has been part of a long-

standing project. Right now, I have 

mannequin hands all over the house; 

they can serve as a prop and showcase 

the utility of things. 

Book It: I always carry a book for 

intellectual fodder. I’ve been studying 

mythology lately and read Joseph 

Campbell’s “Flight of the Wild Gander” 

before this one. I shop at Beaverdale 

Books.

Creative Calling Card: I carry “The 

Nitch” (the leather-bound book at the 

top of the photo) so I can show people 

what it is and what I do; otherwise, the 

project can be hard to explain. Currently 

we’re working on the e-reader and 

audio versions of the project. These 

versions will be released this year. 

(To read more about “The Nitch,” go to 

dsmMagazine.com.)

Take Note: I carry a notepad so I can jot 

down ideas as they come into my head. 

I get my notebooks at Domestica.

Rock Solid: The stone helps me stay 

grounded—and can be useful for 

particularly nasty bullies. 

20/20: I found these reading glasses 

and case in Galena, Illinois, although  

I typically shop local. n

Ian Miller Artist

in the bag

In the Cards: I recently returned to the 

tarot deck to divine insight. Each card 

tells a story and has its own meaning. 

Today, I drew the moon card, which has 

to do with how you incorporate your 

personal fantasies into your life. 

Tea Time: I buy all my tea at Gong Fu. 

This is a vial of milk oolong tea.

Something Scented: Oil just helps me 

stay fresh. This is my personally 

blended oil of patchouli, Texas 

cedarwood and bergamot.
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how I got here 
Lessons on Life, In My Own Words
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BY ROXANNE BARTON CONLIN AS TOLD TO CHRISTINE RICCELLI

place. This caused our family serious 

disruption; we moved from South 

Dakota to Sioux City to Clinton to  

Des Moines.

My father was a 
vicious, violent 
drunk. One of my 
earliest memories— 
I think I was about 
2 years old— 
was of him hitting 
my mother. 
I didn’t know it at the time, but 

domestic violence always escalates 

unless there is intervention. When I 

was 16, he threatened to kill us all. I 

can’t remember exactly how I got him 

out of the house, but he was on the 

porch and I called the police, locked 

the doors and had everybody go 

upstairs except for me. The police 

came and took him to jail. I went to 

court the next day and testified against 

him. The judge let him out of jail, but 

he sent deputy sheriffs to the house 

with my father for him get his clothes 

so he would not be alone with us. 

 I can’t remember how long he 

stayed away. He continued being 

emotionally and verbally abusive, but 

he never hit my mother or me again. 

My mother didn’t fight him, but I did. 

I’m not a good victim. But I think for 

many women, what I did would not be 

possible. For many women, 

particularly back then, the man would 

be walked around the block and sent 

back home and then he’d kill 

somebody.

STAY THE COURSE

We moved to Des Moines when I was 

14, and I went to St. Joseph’s 

Academy, then an all-girl Catholic high 

school. It was a nun who suggested 

that I be a lawyer. My intention was to 

be a movie star. But she told me, “If 

you’re a lawyer, you can use your 

talent for drama and use your brain at 

the same time.” 

 St. Joseph’s was a good 

experience for me, though I didn’t get 

along very well with the principal 

because, frankly, I was a smart aleck.  

I can’t imagine how insufferable I must 

have been. So I left high school at 16 

and went to Drake. There was a 

program back then where if you could 

get a 99 on the college entrance 

examination boards and some other 

tests, you could get in. 

 I worked at all kinds of jobs while 

I was in college. I worked at Tiny Tots 

from 6 a.m. until 9 a.m. and from  

Throughout her career, well-known 

attorney Roxanne Barton Conlin has 

been a barrier-breaking and passionate 

advocate of equality and justice. Her 

distinguished career and her public 

service include a long list of honors and 

firsts: She was the first female president 

of the 60,000-member Association of 

Trial Lawyers in America and the first 

woman to run for governor of Iowa, 

among many others. Conlin, 71, also 

served as co-lead counsel in the high-

profile Comes v. Microsoft case, 

winning a $180 million settlement from 

the software company in 2007. She and 

her husband, James Conlin, have been 

married 52 years and have four children. 

Here, in a conversation condensed by 

dsm Editor Christine Riccelli, she 

reflects on her journey, from fighting her 

personal demons to fighting for a more 

just society.

FACE YOUR FEARS

I’m the oldest of six children. We were 

mostly pretty poor, particularly during 

my teenage years. My dad was an 

engineer and extremely intelligent but 

had trouble keeping a job, in part 

because he was an alcoholic and in 

part because he would not hesitate to 

tell his bosses what they ought to do. 

So he didn’t last very long at any one 

AND JUSTICE FOR ALL
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 I got a good job at an insurance 

law firm downtown, but I just wasn’t 

suited for that type of law, so I moved 

on and became an assistant attorney 

general for the state of Iowa for Attorney 

General Richard Turner, a right-wing 

Republican whom I loved; we got along 

wonderfully. I had just had my son, and 

he hired me on a part-time basis. When 

I look back on it, I think about how 

Richard was way ahead of his time, 

because that was not the norm. People 

certainly predicted that I would fail as a 

lawyer if I did not devote myself full 

time. I wanted to practice law, but I 

also wanted to practice parenthood.

 I worked for the attorney general 

from 1969 until 1976. I became kind of 

the go-to person for antitrust cases in 

the state. I was also the first person to 

head the Department of Justice’s Iowa 

Civil Rights Section. Of course, it was 

easy to be the head, because I was the 

only person in it! I tried the first case 

ever tried under the Iowa Civil Rights 

Act. Being part of the development of 

the law to forbid discrimination on the 

basis of sex was so fulfilling and 

exciting. It made me absolutely 

intolerant of injustice. …

 The attorney general and I used 

to joke about how conservative 

members of the Legislature would 

come to his office at least once a week 

asking that he fire me because of my 

politics—I was an outspoken advocate 

for a woman’s right to choose. But 

whenever it came up, I would always 

say, “This is not the opinion of the 

attorney general; this is my personal 

opinion.” I thought I was doing the 

how I got here 
Lessons on Life, In My Own Words

CHOOSE YOUR LIFE PARTNER WISELY

I always tell young women to choose a 

life partner who will support you no 

matter what. When my husband and I 

met, I told him, “I don’t wash, I don’t 

iron, I don’t cook, I don’t clean, and I 

never will.” And he said, “OK.” And I 

thought, “I have to snap up this guy. 

This guy is mine.” So we got married 

two weeks and one day after we met. 

And now we’ve been married 52 years. 

 When I was young, every man in 

my life thought that law school was 

just a whim, that I’d get over it when I 

got married and had children. That is 

not what I thought—ever, ever, ever. 

And that’s not what James thought.

BE TRUE TO YOUR CONVICTIONS 

When I graduated from law school, the 

percentage of lawyers who were female 

was something like 1 or 2 percent. 

I faced blatant 
discrimination. 
There’s no hiding 
that fact. After 
graduating, I applied 
for a job at a 
downtown law firm, 
and they said,  
“We are not going 
to hire you because 
our clients will not 
take advice from  
a woman.” 

3 p.m. to 6 p.m. After that, I would go 

to my job as a waitress at the Holiday 

Inn, and then I had a baby-sitting job 

that started around 10 p.m. I did all 

these jobs while going to school and 

taking 21 hours a semester. 

 I got married (to James Conlin) 

and shortly thereafter got pregnant in 

law school. That had never been done 

before, and I certainly did not mean to 

be the groundbreaker in that regard, 

but I had my daughter over Christmas 

break my senior year at law school.

 Back then, there was a double 

standard in law school. There was a 

rumor that I was sleeping with the 

professors to get good grades. I was a 

good Catholic girl, so the rumors were 

very distressing to me. I thought that 

getting married would solve that 

problem, but instead, there were 

rumors I was an adulteress! Then 

when I got pregnant, there were 

rumors that it was not my husband’s 

child. Fortunately, our children looked 

just like my husband. 

 I would get overwhelmed with 

school, work and family responsibilities, 

but most of the time, I just did it. You 

put one foot in front of the other and 

you do what you’re supposed to do. I 

was extremely determined. 

 I did four years of college and 

three years of law school in five years. 

I graduated from law school and 

became a lawyer at 21. My goal was to  

get out of school as quickly as 

possible because I had siblings who 

needed to go to college. As the oldest 

of six children, if I could not put my 

siblings through college, nobody 

could.
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right thing, but controversy followed 

me wherever I went. 

 One day, the attorney general just 

got sort of enveloped by party people 

who thought I did not belong in that 

office. He called me over and he said, 

“Why don’t you just resign so that I 

don’t have to fire you?” And I said to 

him, “OK, fine.” He gave me a big 

party, and I left.

BELIEVE YOU CAN MAKE A 
DIFFERENCE

I knocked on doors for John Kennedy. 

When he won, it was a wonderful 

feeling. I thought I had helped make a 

real difference, and I loved that feeling. 

So I stayed involved. When I was 19, I 

became the president of the Polk 

County Young Democrats. …

 I ran for governor in 1982. It was so 

much fun. It wasn’t a campaign; it was 

a cause. I had thousands of volunteers 

and ran the campaign on $800,000. 

People would volunteer 40 hours a 

week or more because they thought 

that it was time for a woman to be 

governor. But it wasn’t that time. 

 One of the worst things about 

losing an election is disappointing 

people who have given so much of 

their time, their money and their 

energy. It felt terrible to me to let those 

people down. But I got thousands of 

letters from people who had been my 

supporters—many from girls in grade 

school and high school. Many women 

who were trained in that campaign 

occasionally. I didn’t get hangovers 

and never missed work. My conceit 

made me think the disease had 

skipped a generation. 

 Many people think that to 

acknowledge a problem is to show 

weakness. The truth is that it takes 

strength to face our personal demons.

PURSUE YOUR PASSION

After the 1982 election, I went into the 

private practice of law, where I have 

been ever since. Where there is injury, 

there needs to be a remedy and that’s 

what we try to do, whether the law 

provides one at the time or not. One of 

the things my office does is law 

development. Where does the law fall 

short? How can we make the law 

better? How can we make the law a 

tool for justice? And so, I take cases—

sometimes cases with no economic 

value—in order to move the law 

forward.

 I truly love what I do. I love going 

to trial. I would try cases all day every 

day if I could. 

 There are times when I get tired. 

There are times when I get 

discouraged. There are times when I 

think, “Why don’t I retire?” I can retire, 

but I don’t because I think people 

need someone like me to speak for 

them in court. I have absolutely 

amazing clients, people who have 

endured difficult, sometimes 

unbelievable, circumstances and who 

deserve justice. It’s my job to give 

them that justice. n

how I got here 
Lessons on Life, In My Own Words

went on to become public officials 

themselves.

 When I ran for U.S. senator in 

2010, things had changed so 

dramatically. When I ran in 1982, I did 

not do any fundraising. Now when 

you’re a candidate, you spend the bulk 

of your time raising funds, calling 

people on the phone and begging for 

money. It’s demeaning. It’s exhausting. 

It’s distressing. Where is the time to 

study the issues? Where is the time to 

go out and meet the voters? 

 I am done running for public 

office. But I am by nature an optimist.  

I believe in the civics book version of 

government. 

I believe that anyone 
who is committed, 
caring and 
compassionate can 
make a difference. 
You just have to 
keep trying.

CONFRONT YOUR DEMONS

In 1992, a police officer followed me 

home, and I was arrested in my 

driveway for driving and drinking. It 

forced me to confront that I am an 

alcoholic, that I had a disease that 

would kill me—and that I didn’t want  

to die. 

 I was great at diagnosing 

alcoholism in others. But I didn’t see 

the signs in myself because I drank 

only wine and I drank only 
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insider’s guide Okoboji

WRITER: LARRY ERICKSON

PHOTOGRAPHER: DUANE TINKEY

’Boji
FOR KATHY AND DEON PITSOR OF JOHNSTON, 
OKOBOJI HAS IT ALL, WHETHER YOU  
SEEK QUIET OR CRAZY, SUN OR SHADE. 

For frequent visitors Kathy McNamara-Pitsor and 

Deon Pitsor, the beauty of Okoboji is captured in the 

light of the setting sun.

Facing page: The kinetic whirl of an amusement park 

ride offers a different version of evening beauty.
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O
koboji. Nothing says 

summer fun in Iowa more 

joyfully. A glistening 

playground for the 

masses, the region offers 

everything from campsites to luxury 

homes, with dining and recreation 

options to fit every taste and budget.

 For many visitors, it’s one big 

raucous party. For others, less is more: 

“We love the peacefulness,” says Kathy 

McNamara-Pitsor, a Des Moines health 

care consultant who has been a ’Boji 

regular since the idyllic summers of her 

childhood. “We would go to Okoboji 

most every summer to vacation for 

many, many years.” Growing up in 

Omaha, she and her family had condos 

by Brooks Golf Club, the most 

prominent of six courses that thread 

among the region’s lakes. 

 “My favorite time is late in the 

evening with the sun going down,” says 

McNamara-Pitsor. “It’s just gorgeous.” 

 That beauty is spread over quite a 

landscape, a gift of glaciers that carved 

through northwest Iowa a while back. 

The Okoboji “brand” encompasses a 

chain of lakes and surrounding 

communities, a region marketers call 

the Iowa Great Lakes. Water covers 

12,000 acres traced by 70 miles of 

shoreline. Largest in the chain is 5,700-

acre Big Spirit Lake, where waves lap 

over the Minnesota border. 

 But the big dog in this pack is 

sparkling, spring-fed West Okoboji 

Lake—the shimmering poster boy of 

Iowa lakes, with tranquil bays, rocky 

points and 19 miles of rambling 

shoreline. Adjacent East Okoboji Lake is 

smaller, with the quiet dignity of a 

suburban neighborhood (albeit with a 

few rowdy neighbors). 

 The Pitsors—Kathy and her 

husband, commercial banker Deon 

Pitsor—have made the trip countless 

times with their sons, Joe and Jack. At 

the end of the road, Okoboji offers a 

wealth of variety; a typical visit for the 

Pitsors includes golf, boating, dining 

and blissful relaxation.

Family Fun

“We rent a boat from Parks Marina, a 

pontoon boat to tool around and eat 

dinner,” says McNamara-Pitsor. “And 

we rent another boat for tubing.”

 Fishing is popular on all of the 

area’s lakes, as are sailboat regattas. 

“We enjoy watching the races from 

down by The Inn (at Okoboji),” says 

McNamara-Pitsor, referring to a 

landmark of Okoboji lodging on West 

Okoboji’s eastern shore.

 “When the kids were younger, we 

did Arnolds Park amusement park all 

the time,” McNamara-Pitsor says. 

Popular family entertainment today also 

includes miniature golf courses and 

go-kart tracks, she adds. She also 

recommends Bridges Bay Resort,  

an East Okoboji complex with a water 

park—“a great place for families  

with kids.”

 And if you’re planning a family 

vacation, save time for the Dickinson 

County Nature Center, she says: “It’s 

fun for hiking and learning about 

animals, fossils and things that are 

interesting for kids.”

Grown-up Diversions

For golfers like the Pitsors, the area has 

attractions apart from the lakes. “When 

we’re there,” McNamara-Pitsor says, 

“we always do a round of golf at Brooks 

or Emerald Hills,” two of the best among 
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Clockwise, from left: The O’Farrell Sisters is 

an enduring institution, famous for breakfast; 

Okoboji dining doesn’t get much finer than  

a meal at Maxwell’s; the amusement park at 

Arnolds Park has been delighting gleeful 

children for generations.

the region’s six well-maintained courses. 

 Just east of the amusement park is 

Preservation Plaza, where the Pitsors 

enjoy listening to outdoor concerts with 

West Okoboji as a backdrop. 

 “We also like to go to the annual 

art fair the first weekend in August,” 

McNamara-Pitsor says. Art is prominent 

in the lakes area. The Pitsors enjoy 

visiting the Wine Bar and Art Gallery in 

Arnolds Park, “a fun little spot with local 

artwork,” she says.

 More formally, the free Pearson 

Lakes Art Center on Highway 71 has six 

galleries and a performing arts theater. 

“It’s a beautiful spot,” McNamara-Pitsor 

says, “and they have different exhibits 

that come in and out all summer.”

 For a memorable evening, she 

suggests visiting “the fabulous Okoboji 

Summer Theatre.” It features 

professional actors performing with 

students from Stephens College in 

Missouri, whose drama department 

operates the program. Shows are 

entertaining and lake-life casual. 

 Local museums include the Iowa 

Great Lakes Maritime Museum, the 

genuinely amazing Okoboji Classic 

Cars, a museum of money, a regional 

rock-‘n’-roll hall of fame and the Abbie 

Gardner Sharp Cabin, site of an 

unpleasant interaction between early 

settlers and the region’s prior residents.   

Okoboji Flavors

You could spend a summer at Okoboji 

and never repeat a meal. Dining 

opportunities range from ubiquitous 

fast-food outlets to quirky local 

favorites. “I’m partial to Maxwell’s,” 

McNamara-Pitsor says. “It’s a little 

pricier than others, but the food is 

always consistent.” If you want a table 

on the weekend, you’ll need a 

reservation, she adds.

 Another recommendation: Bracco 

World Cafe and Island Bar is located at 

Bridges Bay Resort on East Okoboji 

Lake. “You can’t beat the atmosphere,” 

she says. “For just a burger, there’s The 

Ritz,” she suggests. And don’t miss 

breakfast at O’Farrell Sisters: “You have 

to go there for the atmosphere.”

 For a very different atmosphere 

and a younger vibe, find your way to the 

Barefoot Bar, a Tiki hut cluster of fun. 

“Everybody goes there. It’s on East 

Lake, with tons of boat parking and a 

total party atmosphere with live music,” 

McNamara-Pitsor says. Friends, boats, 

music and fun—just some of what’s 

great at Iowa’s Great Lakes. n

insider’s guide Okoboji

Ready to Go? For information on accommodations (from campgrounds to condos), entertainment, dining and nightlife, start your 

online search at vacationokoboji.com. It has links with addresses and phone numbers for most of the Pitsors’ recommendations. 
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5190 Merle Hay Road, Johnston 

(515) 251-5400 

www.audiofdesmoines.com

OuR CustOMeRs and COMMunity Our customers are 

loyal audi enthusiasts. We have great relationships 

with our customers and that keeps them coming 

back. they love our new facility and feel right at 

home during their visits. the support from the local 

community means a great deal to us, and we give 

back to them through various charities and donations. 

OuR dealeRsHip We have come a long way since 

opening our doors to our brand new facility. Our goal 

for continuous improvement has gotten us inducted 

to the 2015 audi elite Magna society – an honor 

extended to only 12 audi dealerships in the country 

for outstanding customer satisfaction and business 

fundamentals. We owe this success to the support 

from our people, community, and customers. 

OuR peOple We share one thing in common – 

passion for the audi brand. Most of our employees 

have been with us for many years. they take 

personal ownership and dedication to both brand 

and dealership in their everyday performance. the 

cohesiveness and synergy of our team provides our 

customers with a great audi experience. 

Audi des Moines TeAM
Audi des Moines

Special advertiSing SectionDRIVEN

l-R: GeORGe Meza, KieRa HaRRis, BRent CasWell, anna sWansOn,  
pHil BeRtHelsen, BlaKe Helland, and JaRed sCHulz
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1450 E. Hickman Road, Waukee 

(515) 987-3697 

www.stiversfordia.com

Waukee

year driven by consumer demand. From on board 

wi-fi, to navigation, to hands free calling, text, and 

emails, automakers are taking basic transportation 

to a whole new level. Unseen technology that makes 

the vehicles safer, ride better, and easier to diagnose 

is exciting for our repair and maintenance staff.

WHAT ARE YOU MOST EXCITED ABOUT IN NEW MODELS 

OR TRENDS? Hybrid vehicles and all electric plug in 

vehicles.

WHAT MAKES YOUR BUSINESS UNIQUE? We are family 

owned and operated since inception in 1980. We 

are able to provide the superior sales and service 

experience that Iowans expect on a consistent basis. 

I am at the dealership every day!

TELL US ABOUT YOUR PEOPLE. We have over 100 

team members who are the reason for our success. 

We have a low turnover rate so our customers see 

the same faces that gave them a great experience 

previously. Our staff, from sales to service to 

support, has long tenure with Stivers. We know that 

happy employees mean even happier customers.

WHAT’S NEW IN YOUR INDUSTRY? Technology! New 

cars and trucks get even more features every model 

Scott Politte
PRESIDENT

Stivers Ford lincoln
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4416 Merle Hay Road, Des Moines

(515) 278-4170

www.rjonescollision.com 
www.1collisioniowa.com

friends, vendors and employees enough. The 

transition went very smoothly. My techs knew they 

were getting a seasoned owner and they have been 

very supportive. I’m so excited to see what 2016 

and beyond brings.

WHAT MAKES YOUR BUSINESS UNIQUE? R Jones 

Collision 1 is the only body shop in the Des Moines 

metro that is solely owned and operated by a woman. 

Running the front of the shop for the past 14 years 

has given me the experience in proactively helping 

our customers navigate the murky waters of collision 

repair and the insurance claim process. We take the 

time, not just to fi x the car right, but to educate our 

customers about their vehicle, their insurance and 

how the two correlate.

TELL US ABOUT YOUR FIRST YEAR OWNING THE 

BUSINESS. As of March 1, 2016 I have owned R 

Jones for one year. Time goes by fast! It has been 

such a wonderful year. I can’t thank my family, 

CHRISTY JONES
OWNER

R Jones Collision 1
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http://www.1collisioniowa.comfriends
http://www.1collisioniowa.comfriends


755 W Hickman Road, Waukee 

(515) 987-8575 

www.waukeechevy.com

People choose us because they are going to enjoy 

the experience while getting a great deal on a 

vehicle and exceptional service. Ten consecutive 

years of sales records prove we are here to stay and 

take great care of you.

Shottenkirk has been in Waukee for 11 years, 

but has been in business over 50 years. We have 

gone from one of the smallest to one of the largest 

Chevrolet dealers in Iowa all while obtaining the 

highest marks for customer satisfaction. We’ve built 

our dealerships on the principle that we will work 

hard to earn your business, while being people of 

integrity and providing the best possible customer 

experience. 

I started with Shottenkirk in 1985 in sales and now 

am the managing partner in Waukee. I believe that 

hard work, my faith, and having an everyday open 

door policy to go above and beyond in taking care of 

employees and customers are the keys to my success. 

Doug Deyarman
ManagIng PaRTneR

Shottenkirk Chevrolet

DRIVENSpecial advertiSing Section
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(515) 253-0719

www.hummelsnissan.com

2 dealerships nationwide to have earned this award 

every year since its’ inception.

With quality Nissan vehicles, outstanding customer 

service, and an 85-year family tradition of doing 

business the right way, Hummel’s Nissan is here to 

assist with your automotive needs.

Many people may not realize that the Hummel 

family has been providing vehicles to central Iowans 

for 85 years. My grandfather and his two brothers 

started the company in 1929. My father and his 

two brothers continued the dealership and became 

a Nissan franchise dealer in 1969. Today, my 

brothers and I are the third generation to continue 

the Hummel’s tradition.

We are extremely fortunate that we are able to 

provide quality Nissan vehicles to our customers. 

But beyond that, we work very hard to provide a high 

level of customer service. We have earned Nissan’s 

“Owner First Award of Excellence” for the 15th 

consecutive year. Hummel’s Nissan is one of only 

MARK HUMMEL
OWNER

Hummel’s Nissan

SPECIAL ADVERTISING SECTIONDRIVEN
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is now open at 4900 Merle Hay Road in Des Moines. 

This dealership also offers a large selection of vehicles 

with competitive pricing and a team of people whose 

commitment, loyalty and compassion for this business 

is demonstrated in every sale. Financing Available.

TELL US ABOUT YOUR BUSINESS. Tom’s Auto Sales 

has been in business for more than 30 years. We 

are Iowa’s largest independent auto dealer offering 

a large selection of vehicles with competitive prices. 

We have about 300 cars on the lot, some of which 

start at just $4,995. Most of our inventory comes 

direct from new car dealerships right here in town. 

WHAT’S NEW IN YOUR BUSINESS? We now have 4 locations 

around greater Des Moines. Our brand new dealership 

Tom Wong
OWNER

Tom’s Auto Sales

IOWA’S LARgEST INDEpENDENT AUTO DEALER. NOW WITH 4 LOcATIONS TO SERvE YOU. 

2718 E. University
Des Moines 

2501 East University
Des Moines 

4900 Merle Hay Road
Des Moines 

2136 E. University Avenue
Des Moines

(515) 262-9538 

www.tomsautosales.com



When you want the best  
put us to the test!

At Greens Appliance Heating & Cooling, we feel you deserve the 
very best quality staff and work. Greens has become an icon in the 
industry and has earned a reputation in the Des Moines area for 
providing quality service with integrity and dependability. 

building a custom home or doing a remodel? Our skilled technicians 
repair and install all major appliances and heating & cooling 
systems. We are a S.A.V.E. certified contractor and do custom 
installations for remodels or new construction. Update your home 
with high-efficient heating & cooling systems and qualify for huge 
rebates from MidAmerican Energy today!

1450 NE 69tH PlACE | ANkENy, IA 50021 | (515) 323-0680 | www.GrEENsAHC.COM

Your heating and cooling experts!

http://www.GrEENsAHC.COMYour
http://www.GrEENsAHC.COMYour


®, TM, SM Trademarks and service marks of DuPont, Pioneer or their respective owners. © 2016 PHII. 16D-3024

Henry Wallace founded our company to share the 
promise of hybrid seeds with farmers. Ninety years later, 
we continue that commitment by delivering innovative 
seeds and technology to growers around the world.

Wallace’s early understanding of corn genetics was a 
game changer. Building on that legacy, we develop 
products and services that help farmers meet today’s 

90 Years Strong

challenges. DuPont Pioneer remains true to Wallace’s 
commitment to innovation – increasing the productivity 
and profi tability of our customers.

Pioneer is 90-years strong. We are proud of our heritage 
and look forward to serving farmers for many more 
decades to come. 

The best ideas are ones that continue to grow – ideas that overcome challenges 
and thrive. Often, these are ideas that surpass our wildest expectations. 

www.pioneer.com
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Scott & Stephanie Denton
515.987.6024

Truly Custom
building with the Dentons

Truly custom building with the Dentons means personally serving

each client with sophisticated offerings unique to the home they build.

The Denton brand equals expertise, process and collaboration,

proven to exceed expectations for a truly custom home.

Truly custom building with the Dentons means personally serving

each client with sophisticated offerings unique to the home they build.

The Denton brand equals expertise, process and collaboration,

proven to exceed expectations for a truly custom home.

Truly custom building with the Dentons means personally serving

each client with sophisticated offerings unique to the home they build.

The Denton brand equals expertise, process and collaboration,The Denton brand equals expertise, process and collaboration,The Denton brand equals expertise, process and collaboration,

proven to exceed expectations for a truly custom home.
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facts of life

As executive director and general manager at Iowa Public Television, Molly Phillips relies on the sage advice of her 
mother: “Live every day to the fullest, and have fun doing it.” Here are some fun facts about the public TV boss.

Molly Phillips in Detail

WRITER: LARRY ERICKSON

“Everything!”  
WHAT MAKES HER LAUGH. “IF YOU CAN’T HAVE FUN, FIND SOMETHING ELSE TO DO!”

Number in  
her 1985 
graduating
class in Sidney,
Iowa, where 
she grew up 
on a farm—
“castrating 
hogs, clipping 
eye teeth; it 
was far from a 
silver spoon.”

FONDEST MEMORY 
HER GRANDPARENTS 
LIVED NEAR HER 
SCHOOL. EVERY DAY, 

“GRANDMA WOULD HAVE 
MY LUNCH FIXED. THAT 
WAS AWESOME!

“I’M KIND OF  
A HOTHEAD.”
WHAT SHE’D 
CHANGE ABOUT 
HERSELF.

“It’s the loneliest job.”  
Most surprising discovery 
upon being promoted to 

her current job. 
Previously, she 

served as IPTV’s 
director of 
communications 
for 23 years.

Oprah
The person she’d most like to meet.

BRAD PITT (@ ANY AGE)
HER CELEBRITY CRUSH.
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HER BLISS
A sunny day at seaside 
with her family, which 
includes her husband, 
Steve Phillips; twin 
sons Taylor and Trevor, 
who are seniors in high 
school; and a daughter, 
Courtney, a teacher. 

Can’t start 
the day 
without … 
“checking 
my phones.” 
Plural. One 
personal, 
another  
for work.

COFFEE  
OR TEA? 
“Tea. Earl Grey. Black.”

BARRY MANILOW: HER LAST CONCERT, IN ARIZONA WITH HER MOTHER AND SISTER.

“WE SANG OUR HEARTS OUT!”

“I love cake!”
Favorite indulgence: birthday cake and cupcakes.

“SURVIVOR”: HER FAVORITE NON-PUBLIC-
TV SHOW. ALSO “CHICAGO FIRE.’”

“GREASE”: HER FAVORITE MOVIE.

ST. MARTIN: HER FAVORITE DESTINATION. 

CHER: BEST CONCERT SHE’S EVER 
ATTENDED: “AMAZING.”
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mish  OutdoorsA
FINE  OUTDOOR  FURNITURE

515-276-2772
1-888-818-7283

Homemakers.com
10215 Douglas Ave

Des Moines, Iowa 50322

High-quality 
craftsmanship, 

enduring comfort

Live life outside 
this summer with 
patio furniture 

from Homemakers. 
From al fresco dining 

to relaxing by a 
cozy fi re, your patio 

paradise awaits.

X
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L I F E  I S  F U L L  O F

Beautiful Moments
L E T  T H E M  I N

There are times that you cherish; they deserve the perfect frame. Marvin windows and doors elevate every 
space to enhance the lives within. Made-to-order, with innovative design and industry-leading energy ef� ciency. 

For generations, we’ve honed our craft to create products you will enjoy for years to come.

E N V I S I O N YO U R M A RV I N H O M E AT M A RV I NWI N D OWS .CO M

© 2016 Marvin® Windows and Doors. All rights reserved. ® Registered trademark of Marvin Windows and Doors.
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favorite finds

Quickly add a pop of pattern to any room by tossing colorful printed throw 

pillows on seating or beds. Swap pillows seasonally for an easy update.

Missoni Ravenna pillow (left), $269; Missoni Rouen pillow (right) $449; Ligne Roset 

Ruché chair, $4,465. All from Projects Contemporary Furniture in Des Moines.

Set for Spring
Transition into spring and summer by 

sprinkling botanical motifs, bursts of bright 

color and pretty patterns throughout  

your home. These locally sourced items will 

recharge your space while fitting 

seamlessly into your current décor.

WRITER: LAURA KRISTINE JOHNSON

PHOTOGRAPHER: DUANE TINKEY
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favorite finds

Ditch drab dishware in favor of these 

sophisticated place settings that pack plenty 

of pretty with their botanical drawings and 

textured detailing.

Juliska natural willow placemat, $15; Juliska classic 

bamboo charger plate, $79; Juliska Colette dinner 

plate, $45; Juliska Field of Flowers party plates, $108 

for set of 4. All from Trieste in West Des Moines. 



We’re growing...
    and so are your chances to get in!

There’s never been a more exciting time to explore 

Edgewater. We have a waiting list for Independent 

Living, so we are adding 38 spacious new apartments 

that have a beautiful, open design. 

We are currently offering Priority Memberships for the expansion. 

To learn more, register for one of our free informational sessions 

at 515-639-3197 or visit DiscoverEdgewater.org.

Living, so we are adding 38 spacious new apartments 

BECOME AN

MEMBER

EXPANSIONPRIORITY

9225 Cascade Avenue, West Des Moines, IA 50266 

Independent Living • Assisted Living • Memory Support • Long-Term Care
Short-Term Skilled Rehabilitation • Transportation • In-Home Services & Care • Hospice
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favorite finds

Bare kitchen and entryway floors perk 

up instantly with the addition of colorful 

rugs in punchy patterns. Indoor/outdoor 

options make cleaning a breeze.

Dash & Albert Rug Co. assorted 2-by-3-foot 

cotton and indoor/outdoor rugs; $33-$46, 

Porch Light in Des Moines.



At Berkshire Hathaway HomeServices luxury is not a choice; it is an expectation.

With our expertise in the more rarefied echelons of real estate, we
have access to the exclusive properties that rise above the rest –

and the acumen to bring the right buyer to your doorstep.

For more information visit http://www.berkshirehathawayhs.com/

3501 Westown Pkwy. West Des Moines, IA 50266
© 2016 BHH Affiliates, LLC. Real Estate Brokerage Services are offered through the network member franchisees of BHH Affiliates, LLC. Most franchisees are independently owned and operated. Berkshire
Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service marks of HomeServices of America, Inc.® Information not verified or guaranteed. If your property is currently
listed with a Broker, this is not intended as a solicitation. Equal Housing Opportunity.

http://www.berkshirehathawayhs.com/3501
http://www.berkshirehathawayhs.com/3501
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favorite findsfavorite finds

Lend a touch of whimsy to your table with 

hand-sculpted vegetable-inspired serving 

pieces, perfect for a spring soiree. 

Vietri asparagus vase, $126; Vietri bunny 

tureen, $374; Vietri cabbage planter, $108; 

Vietri garlic truet, $59; Terrafirma fern citrus 

dessert plate, $35. All from Kitchen Collage in 

Des Moines.



experience

dedicating our lives to taking care of yours

iowaclinic.com

We are committed to meeting and exceeding patient expectations while providing 

healthcare services of the highest quality. We are not satisfied with anything less. 

Your Iowa Clinic experience should be five stars each and every time. 
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favorite finds

Freelance writer Laura Kristine Johnson is a content creator at Two Rivers Marketing. As a former home editor for Meredith Corp., she developed 

a knack for picking out pretty things. “When you want to breathe new life into tired spaces, bypass the big box stores in favor of smaller local 

shops that feature quality pieces dripping with charm and character,” she says.

’Tis the season for gorgeous greenery. 

Invite nature into your home with a 

lifelike floral and succulent centerpiece 

that you can reuse year after year.

Custom muscari and succulent arrangement; 

$262, Accents + Interiors in Urbandale. n



in Missy, Women’s sizes

30 YEARS  
OF REDEFINING 

YOUR WARDROBE

available at

VALLEY WEST MALL 
West Des Moines 

515.223.131 1

mingwangknits .com

1986 2016
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passions

“Why say it when you can sing it?” has 

been Abbie Sawyer’s mantra for as long 

as she can remember. But it wasn’t until 

the Des Moines native was at the 

University of Iowa that her love of music 

found its first true outlet, in the form of 

the legendary Iowa City soul/funk act 

the Diplomats of Solid Sound.

 “The Diplomats were my first band,” 

says the now-31-year-old Sawyer. “I 

absolutely fell in love with the experience 

of performing and bringing that joy to 

people. People would just lose 

themselves in dancing. To see people 

light up like that was addictive for me.”

 What was originally meant as a 

one-off performance in Iowa City’s 

pedestrian mall turned into a regular 

spot on the Diplomats’ stage, as Sawyer 

became hooked on the alchemy of 

performing for a live audience backed 

by the Diplomats’ luscious Hammond 

B3 organs.

 “We did a tour in Italy and France 

together,” she recalls. “It was a thrill. I 

organized the rest of my life to make 

that band work. I had a day job and 

friends, but nights and weekends were 

band time. I was so in love with that 

experience of performing. When I had a 

show at night, that whole day would be 

on cloud 9. It had an energy all its own.”

 Eventually, Sawyer made the 

difficult decision to leave the 

Diplomats—and Iowa—as she pursued 

the opportunity to study for her 

master’s degree in film and media in 

New Zealand. The move, which she 

undertook with Chris LoRang, the man 

who would become her husband and 

playing partner in her band, Abbie and 

the Sawyers, proved to be one of the 

best decisions of her life. Not only did 

the experience open her up culturally 

and intellectually, but it also gave her 

the opportunity to make the subtle 

transition from singer to musician.

 “We found this house to live in,” 

she says. “The couple who owned the 

house also had a recording studio in  

the basement.”

 Sawyer recalls international jam 

sessions with other students and 

traveling musicians, stints that might 

include LoRang on saxophone 

alongside a French pianist and an 

Italian guitar player. Sawyer sang 

backing tracks for a Kiwi hip-hop act. 

She also learned to play the guitar.

 “The thing about playing with the 

Diplomats was that I always had this 

incredible backing band,” she says. 

“When I left, I still had ideas about 

songs I wanted to write, but now  

I needed a way to accompany myself.”

 Her New Zealand hosts had a 

guitar among the gear in their recording 

studio and were happy to help her learn. 

“I remember sitting in our kitchen,” 

Sawyer recalls. “The fog’s coming in, 

and I’ve got this classical guitar that  

I barely know how to play. My fingers 

are numb, but I’m strumming away. 

That’s how I wrote my first songs.”

 Now back in her hometown, 

Sawyer splits her time between two 

acts: the NOLA Jazz Band, and her own 

Abbie and the Sawyers, where she is 

joined by standup bassist Alex 

Clemons, banjo player Lorin Ditzler and 

LoRang.

 Sawyer and LoRang, a chiropractor 

who owns Capital Chiropractic in the 

East Village, have now been together 10 

years and married for four. Though they 

have both always played music in a 

variety of acts, playing together was not 

a natural fit.

 “When we started collaborating, it 

was really difficult,” Sawyer admits. “We 

WRITER: CHAD TAYLOR

PHOTOGRAPHER: DUANE TINKEY

MAKING 
MEMORIES 
WITH 
MUSIC
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“I ABSOLUTELY 
FELL IN LOVE 
WITH THE 
EXPERIENCE OF 
PERFORMING 
AND BRINGING 
THAT JOY TO 
PEOPLE.” 
ABBIE SAWYER
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passions

collaborate really well in every other 

way, but when you’re making music, it’s 

a different kind of vulnerability. Neither 

of us wants to let the other down. It’s 

brought a whole new level of gentleness 

and acceptance, playing music with 

someone you’re so close to.”

 That level of vulnerability and 

acceptance is clear in the band’s music, 

as Abbie and the Sawyers’ unique blend 

of backwoods Appalachia and Midwest 

charm creates a sound that is 

stunningly intimate. And though she has 

been around the world playing music 

and learning along the way, Sawyer 

knows better than most that there is no 

place like home.

 “There’s nothing like playing a 

hometown gig,” she says. “People 

coming out and knowing they’re going to 

have a good time. I’m not looking to be 

famous, I’m not looking to be wealthy. 

I’m looking for that thing that I love 

most: connecting with an audience.” n

“THE FOG’S 
COMING IN, AND 
I’VE GOT THIS 
CLASSICAL 
GUITAR THAT  
I BARELY KNOW 
HOW TO PLAY.  
MY FINGERS ARE 
NUMB, BUT I’M 
STRUMMING  
AWAY. THAT’S 
HOW I WROTE MY 
FIRST SONGS.”
ABBIE SAWYER

Chad Taylor covers music, autos and other 

topics for dsm. He also writes for Cityview 

and appears regularly on KFMG as well as 

KCWI’s morning show, where he talks about 

music, movies and pop culture.

Bella Salon and Spa is a comfortable, 
modern, and exciting destination for people seeking 

excellence in beauty and well-being.

Shops at Roosevelt
849 42nd Street  |  Des Moines, IA 50312  |  (515) 279.1002 

Valley West
1551 Valley West Drive, #250  |  Des Moines, IA 50265  |  (515) 223.5335

Johnston
8665 North Park Court  |  Johnston, IA 50131  |  (515) 254.9074

BOTOX, FILLERS AND OTHER MINOR COSMETIC SURGERIES 
NOW AVAILABLE AT BELLA JOHNSTON. 

CALL FOR A COMPLIMENTARY CONSULTATION/APPOINTMENT!

Salon & Spa
Bella 



MAY JUNE 2016  DSM  87    



88  DSM  MAY JUNE 2016

weddings

Abigail Kelchen and Daniel Williamson

Feb. 6, 2016

Photographer: Ben Easter Photography
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m a k e  y o u r

EMBASSY SUITES OFFERS      COMPLIMENTARY COOKED-TO-ORDER BREAKFAST,      TWO-ROOM SUITES,
            OPEN-AIR  ATRIUMS AND      EVENING RECEPTION* FOR ALL RESERVATIONS

*Subject to state and local laws. Must be of legal drinking age.    ©2014 Hilton Worldwide 

101 E. Locust St.
Des Moines, IA 50309

515-244-1700
desmoines.embassysuites.com

m a k e  y o u r

EVEN BET TER
WEDDING

From our all-inclusive packages to
our dedicated event coordinators,

we’ll make sure everything goes
smoothly for your special event.

EXPERIENCE STYLE AND SOPHISTICATION

WEST DES MOINES MARRIOTT    1250 JORDAN CREEK PARKWAY, WEST DES MOINES    515-267-1500    WWW.MARRIOTT.COM/DSMWD

Since 1997 our expert staff has been here to help create any occasion special to you whether it be for a 
romantic getaway, special event or catered gathering.

Introducing Meetings Imagined … let us show you how you’ll be truly captivated by our level of style and sophistication 
with Marriott’s new online resource. It will help you get inspired and execute the event of your dreams.

New American cuisine featuring 
local products and produce.
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weddings

1

3 1. Austin Sandusky and Danielle Sweers

 Aug. 15, 2015

 Photographer: Laura Wills Photography

2. Kate Walker and David Brown

 Sept. 6, 2015

 Photographer: Mindy Myers Photography

3. Bill Dvorak and Tiffany Mally

 Oct. 24, 2015

 Photographer: 5th Photography

2

To submit your wedding photo for 

consideration in dsm, send it to 

dsmeditor@bpcdm.com. Include your and 

your spouse’s names, occupations, 

wedding date, location and the 

photographer’s name. Please confirm that 

you either own the rights to the 

photograph or have the photographer’s 

permission to submit the photo for 

publication. Also provide your phone 

number in case we need to contact you. ■

mailto:dsmeditor@bpcdm.com
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Known as one of the most romantic restaurants in the city, Aposto 
is a one-of-a-kind destination. We specialize in creating custom 
dining experiences for any wedding or private dining event, 
including luncheons, rehearsal dinners, small wedding receptions 
and weekend brunches.  Guests feast on fresh, innovative 
foods designed, built and implemented through a truly original 
experience. At Aposto — everything is right.

C U R A T E D  D I N N E R S  at the S C A L A  H O U S E

A P O S T O

644 18th St.   Des Moines   (515) 244.1353   www.apostodm.com

Private Parties | Weddings | Rehearsal Dinners | Brunches

http://www.apostodm.comPrivate
http://www.apostodm.comPrivate


TOP 10 Water Park in 
the United StateS

2225 E. Shaulis Road • Waterloo, IA
www.theLostIsland.com



SUMMER ESCAPES

SPECIAL ADVERTISING SECTION

DAYTRIP ADVENTURES AND SUMMERY SURPRISES AWAIT 



SPECIAL ADVERTISING SECTION  •  SUMMER ESCAPES

PHOTO BY KEN MUTCH



SPECIAL ADVERTISING SECTION  •  SUMMER ESCAPES

Fly-fishing in rugged northeast Iowa is every bit as 

exciting as a mountain stream. And you’ll be in good 

company: The Iowa Driftless Chapter of Trout 
Unlimited is based in Decorah, gateway to the 

region’s chilly spring-fed creeks and larger trout-

stocked streams. Find them at iadriftless.org. Or find 

your own way with the guy who wrote the book on the 

subject, Jene Hughes of Des Moines. He authored “The 

Complete Guide to Iowa Trout Streams,” 184 pages of 

essential information available through his website, 

iowaflyfishing.com.

       Add a splash of adventure to your paddle sports at 

Iowa’s ultimate whitewater experience, the Cedar River 

in Charles City, where a whitewater park has created a 

wave of enthusiasm since it opened in 2011.

The pace of the action rises and falls with the water 

level and its flow rate, so it pays to check ahead and 

plan accordingly. Riverfront Park covers 23 acres and 

includes the whitewater course that stretches 

three-quarters of a mile. It presents a series of three 

carefully engineered water features: Dam Drop, Doc’s 

Drop and Exit Exam. There’s no charge for any of it if 

you bring your own gear. Otherwise, local firms rent 

kayaks, tubes, canoes and related equipment. For 

information: ccwhitewater.com

MAKE WAVES

  Water parks offer man-made family fun. 

Adventureland lures sun-seekers with its water park 

Adventure Bay, complete with big slides and private 

cabanas. As a bonus, its brand new Monster roller 

coaster with a 2,500-foot track and speeds up to 65 

miles per hour is opening this season. Lost Island 
Water Park in Waterloo boasts big slides, big rides 

plus lots of options for the littles. Or, make a splash at 

one of the many community aquatic parks.

To experience nature at a more leisurely pace, check 

out life on Iowa’s lakes. While Mother Nature did not 

bless us with many, we made our own. The top 10 

visited lakes are: 

LAKE RATHBUN, Moravia

SPIRIT LAKE, Spirit Lake

LAKE MACBRIDE, Solon

EAST LAKE OKOBOJI, Okoboji

LAKE RED ROCK, Knoxville

BIG CREEK LAKE, Polk City

WEST LAKE OKOBOJI, Okoboji

CLEAR LAKE, Clear Lake

CORALVILLE LAKE, Coralville

SAYLORVILLE LAKE, Des Moines

ADVENTURE BAY

OKOBOJI
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In Davenport, Modern Woodmen Park, home of 

Quad Cities’ baseball since 1931, was noted as one of 

the 10 best minor league baseball parks in America by 

USA Today. The River Bandits are the Class A affiliate of 

the Houston Astros. You can watch the homerun balls 

splash into the Mississippi River just past the outfield 

fence. Find the season schedule on riverbandits.com.

  The 11,000-seat Principal Park, nestled between 

the two rivers in downtown Des Moines, is home to the 

Iowa Cubs, an AAA affiliate of the Chicago Cubs. The 

top-notch ballpark has undergone several renovations in 

recent years. More than 10 million fans have walked 

through the stadium’s gates to watch the team play and 

enjoy views of the Iowa State Capitol and downtown 

skyline. A big bonus is the fireworks show following 

every Friday night game. The I-Cubs season runs until 

early September; single tickets can be purchased at the 

gate. Visit iowacubs.com for game times.

CATCH A GAME PRINCIPAL PARK
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GET BACK 
TO NATURE
Did you know Central Iowa has more than 670 miles of dedicated bike 

trails, and the state has more than 1,200 miles? Iowa by Trail, an 

application from the Iowa Natural Heritage Foundation, combines those 

maps of Central Iowa with cultural, historical, business and natural 

resource information along each trail. To download the free app, search 

“Iowa By Trail” in the App Store. Worth a visit is the High Trestle Trail, 
a popular 25-mile section just north of Des Moines featuring a dramatic 

LED light display on the trestle. The original railroad bridge was built in 

1912 and spans the Des Moines River between Madrid and Woodward, 

offering scenic valley views.

ARIE DEN BOER ARBORETUM IN DES MOINES’ WATER WORKS PARK



Ames: 515.232.6640 or 800.747.6640      

Urbandale: 515.224.7619 or 800.622.4524

travelandtransport.com/vacations  |  213 Duff Avenue • Ames, IA  |  2955 100th Street • Urbandale, IA

Europe has seen it all 

AND NOW SO CAN YOU

*Standard restrictions apply, please consult with your travel advisor for details.

To experience new cultures. To see breathtaking  
landscapes. To wonder and wander. To marvel and  
be moved. To enjoy every moment of your vacation. 

Let our Travel and Transport experts assist you in planning  
the perfect European Globus vacation!

IT’S TIME... 

SAVE 10% PER PERSON ON 2017 GLOBUS EUROPEAN VACATIONS*



  Iowa also has plenty of public gardens and 

arboretums. The Greater Des Moines Botanical 
Garden has invested more than $18 million to 

revitalize the geodesic domed conservatory and create 

seven acres of outdoor gardens and a water education 

center. Themed horticulture exhibits change every six 

to eight weeks.

Just south of the Iowa State University campus in Ames 

is Reiman Gardens, where you can watch 800 

butterflies flitting through the 2,500-square-foot 

Christina Reiman Butterfly Wing. Tour a wide variety of 

gardens on 17 acres, including a Children’s Garden.

The Dubuque Arboretum and Botanical Garden is 

recognized by the National Hosta Society as the largest 

public hosta garden in the United States, with 700 

varieties and 13,000 plants. More than 60 types of 

gardens are open at no charge.

In Des Moines’ Water Works Park, the Arie Den Boer 
Arboretum is home to 1,200 crabapple trees 

representing 300 varieties established in 1930 by 

renowned horticulturist Arie den Boer. The Brenton 
Arboretum in Dallas Center has 2,600 labeled trees 

and shrubs representing 468 species, hybrids and 

cultivars; walking paths; prairies; streams; and a small 

lake and pond with boardwalks and bridges.

One of Iowa’s largest tulip trees lives in the Buxton 
Park Arboretum in Indianola, where a self-guided tour 

takes you through the 5.4-acre park. And the state’s 

largest arboretum, 378 acres, is the Iowa Arboretum 

in Madrid. It includes alpine rock and trough garden, 

peony labyrinth, hosta collection, herb garden, butterfly 

garden, ornamental grasses and more. It was started by 

the Iowa State Horticulture Society in 1966 to celebrate 

its 100th anniversary. n

 The Wabash Trace Nature Trail spans 63 mostly 

flat miles in western Iowa, with a trailhead just east of 

Council Bluffs. Developed in the late 1980s and 1990s, 

this trail was one of Iowa’s first rails-to-trails projects. 

There are 74 bridges along the route. Several of the 

smaller towns have camping options and guest houses. 

If hiking is more your speed, there are 85 state parks 

and 6 state forests to explore. Wapsipinicon State 
Park is located just south of Anamosa and named by 

Fodor’s as one of the “10 best spring hikes in the U.S.” 

The 1.4-mile trail has streams and small caves. 

Sandstone ledges that rise up 100 feet gave Ledges 

State Park near Boone its name, which has 13 miles of 

hiking trails. The trails at Waubonsie State Park, 

located on the Lewis & Clark National Historic Trail near 

Hamburg, overlook views of four states. The 10 miles of 

trails at Hitchcock Nature Area near Honey Creek 

allow you to explore some of the last remaining prairie 

remnants in Iowa.

GREATER DES MOINES BOTANICAL GARDEN
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WABASH TRACE NATURE TRAIL



1501 Woodland Avenue | Des Moines | hoytsherman.org

Local Treasure.
World Class 

Entertainment.

TICKETS AVAILABLE AT TICKETMASTER.COM, 
THEATRE BOX OFFICE OR BY PHONE (800) 745-3000

ON SALE NOW!
KACEY MUSGRAVES APRIL 29

GRAHAM NASH MAY 1

PRIDE OF IOWA CHORUS MAY 7

KATHY GRIFFIN MAY 19

RONNIE MILSAP MAY 20

ABRACADAZZLE! MAY 21

TEARS FOR FEARS JULY 11

PETER FRAMPTON JULY 15

LYLE LOVETT JULY 17
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FOOD TRUCKS SERVE UP CAREERS ALONG WITH CUISINE.

WRITER: BARBARA DIETRICH BOOSE

PHOTOGRAPHER: BOB BLANCHARD

A MOVABLE FEAST
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Whether it’s the logo, the cuisine or the story 

behind the operator, each Des Moines food 

truck comes with interesting stories as well 

as enticing aromas.
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says Shon Bruellman, presenting a bowl 

of seasoned tofu. We’re in the kitchen of 

his Polk City home, where he is 

experimenting with a meatless option for 

fried tacos—the signature item that he 

and his wife, Julie, serve from their shiny 

new Big Red Food Truck. The couple is 

part of Des Moines’ movable feast that, 

in just its second year, is on a roll. 

 When the Des Moines City Council 

gave the go-ahead for a pilot program 

for mobile food vendors to begin in April 

2015, it fueled a platoon of palate 

pleasers to hit the streets. The program 

accepted 17 food trucks serving 

everything from Korean barbecue to 

buttermilk fried chicken waffle cones in 

four zones downtown. The program was 

set to end Oct. 31 but was extended for 

an additional three months, which 

attracted an 18th truck. At its Feb. 8, 

“TRY THIS!” 
2016, meeting, the City Council voted  

to make the program part of the 

municipal code.

 ‘”We take a lot of satisfaction in 

making people happy,” Bruellman says. 

“We have a lot of support from the 

community. We’re honored to be part of 

the food truck industry here and are 

positive about the direction we’re 

going.”

 That direction appears to be 

onward and upward. Nick Kuhn, 

co-owner of 515 Pi (previously Pyro’s 

Pizza), predicts that at least 10 more 

food trucks will be on the streets this 

year.  “We have a lot of chefs here who 

are passionate about food,” Kuhn says. 

“It’s been the perfect storm.” 

 On the following pages you’ll get a 

closer look at Big Red Food Truck and 

515 Pi, along with Street Eats DSM. 
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Who would expect a complete wood-fired 

pizza oven on wheels? No wonder there’s 

often a line wherever 515 Pi is parked.
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“This has been very empowering for me,” 

says Aaron Byrd in the mobile kitchen aboard 

his food truck, Street Eats DSM. A longtime 

restaurateur, Byrd finds more freedom in a 

smaller space.
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NAME: Aaron Byrd

TRUCK: Street Eats DSM

FOOD: Gourmet “sammiches” stuffed 

with various ingredients (such as 

chicken, slow-roasted pork and grilled 

young jackfruit), handmade fries and 

specialty sauces; also regular fries, 

cheese fries and poutine—fries topped 

with Wisconsin cheese curds and 

seasoned gravy.

MENU INSPIRATION: “The plan I took to 

the bank was to do french fries,” Byrd 

says. “I had a long talk with Zack 

Mannheimer [owner of the food truck 

Powered by Fries]. It would have been 

fine to have two trucks serving fries, but 

I wanted to be something original and 

different. If people are going to get off 

their chairs and out of their offices, I 

wanted to offer something they can’t 

get at home. Plus, meat and potatoes 

go together. This being Iowa, that could 

be a winner.” Byrd now hand-cuts up to 

70 pounds of potatoes a day during the 

food truck season.

PAST LIFE: Byrd’s first job was at a 

Hardee’s; he was manager by age 17. 

He opened 16 restaurants for Outback 

Steakhouse and then became its 

corporate trainer. He also has owned a 

catering company and a bar, and he 

says he has served three presidents 

and “several rock stars.” 

WHY DES MOINES: “I had a decent life in 

Kansas City,” Byrd says. “A friend in 

Des Moines threw a party to set me up 

with someone. There were 35 people 

there, and I was the only one who didn’t 

know what was going on.” He and his 

wife, Sarah, “dated over the highway” 

for five years before he moved to  

Des Moines and they married; she 

helped support his truck rollout 

financially. “I have my wife to thank for 

this,” he says.

BEST PART OF HAVING A FOOD TRUCK: 

“It’s my own,” he says. “My food truck is 

not a gateway to get me into a 

restaurant; it’s to get me out. In a 

restaurant, there are the guys who buy 

this, those who cook that, the manager 

and the person who counts the money. 

Well, that’s all me. This has been very 

empowering for me. I don’t have to 

consult with anyone but my 2-year-old.”

BEST LOCATION: “I like being around the 

sculpture park,” he says. “I have an 

awesome view out of my office window.”

AMAZING, WHEN YOU THINK ABOUT IT: 

“We [food trucks] had one complaint 

last year, from when we all were by the 

sculpture park,” he says. “There was a 

school field trip at the park, and one of 

the teachers said the smells coming 

from the food trucks were so good, it 

distracted the students.”

TAKING IT TO THE STREETS

Aaron Byrd enjoys the 

changing view from his 

“office window.”
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NAMES: Nick Kuhn and Brad Bormann 

TRUCKS: 515 Pi (previously Pyro’s 

Pizza); Deez Greenz

FOOD: Pizza, salads and smoothies

PAST LIVES: Kuhn once employed 175 at 

his structural engineering company; 

Bormann is a former inventory control 

manager for EFCO Corp., a Des Moines-

based firm providing concrete forming 

systems for clients worldwide.

BIGGEST CHALLENGE: Last August, 

Kuhn became president of the Legion of 

Food, Des Moines’ food truck 

association. In that role, he was chief 

organizer of the Fall Food Truck 

Showdown held last October at the 

John and Mary Pappajohn Sculpture 

Park. (That followed an inaugural five-

hour Throwdown in the Des Moines 

Social Club’s courtyard last May. It 

attracted 10,000 people, which 

overwhelmed the 10 participating 

trucks, several of which ran out of food.) 

“I’d never planned an event in my life, 

but we needed to hit a home run with 

the City Council and with the 

customers,” Kuhn says. “We thought 

5,000 was a good number to expect, 

given the weather. Two days before the 

event, I told the guys I thought we 

better expect 10,000. Why? Facebook. 

We estimated we served 12,000. We had 

23 trucks, a nine-hour service window 

and a much larger venue.”

BEST PART OF OWNING A FOOD TRUCK: 

“The people,” Kuhn says. “You hand 

them their food; they’re really happy 

and then they sit outdoors and talk. One 

of my side missions is to support 

conversations.” Bormann loves the 

flexibility the business offers. “It’s a lot 

of hours, but I’m my own boss,” he 

says. “There’s also a lot of the trucks 

helping each other. It’s almost like a 

really good friendship. We like to be 

parked together—we make more money 

that way.”

HOW THEY GOT ROLLING: The two men 

were sitting in Kuhn’s backyard using 

his wood-fired pizza oven. “I could tell 

Brad was just itching to work on that 

oven,” Kuhn recalls. “We’d had a few 

beers and thought, ‘Why couldn’t we 

throw it on a truck?’ ”

FEEDING APPETITES, FEEDING SOULS: 

Kuhn points to the Legion of Food’s 

motto: “Wherever there is hunger, you 

will find us.” He organized a pilot event 

last November in which his truck, Street 

Eats DSM, and the truck Heart and 

Seoul fed 215 Central Iowa Shelter and 

Services (CISS) residents in under 90 

minutes, for free. Pending discussions 

with staff at CISS and other local 

shelters, Kuhn hopes to have three 

trucks serving those in need at one or 

two locations once a week during the 

food truck season. He’s also reserving a 

staffing slot on each of his two trucks 

for a CISS resident. 

LIFE OF PIWHAT IT TAKES  
TO GET ROLLING 

Steering a food truck to 

success requires more than 

equipping a vehicle, which in 

itself is no small feat. In Central 

Iowa, food trucks are inspected 

the same as restaurants and 

undergo possible spot 

inspections at festivals and 

other events. Would-be truckers 

must submit an application to 

the city clerk’s office; once 

mobile, they must operate 

within set zones and hours and 

provide trash receptacles, proof 

of insurance and bathroom 

access for their employees, 

among other requirements. 

They can’t do business within 

100 feet of any restaurant. And 

fees are involved as well. In  

Des Moines, these include:

•	 $570	application	fee	for	a	

permit, valid March through 

February.

•	 $100	Fire	Department	

inspection (not required for 

vendors who don’t use hot or 

cold food-handling 

procedures).

•	 $200	cash	bond.

•	 $1,180	for	each	meter	hood	 

(two hoods are required for 

units needing two parking 

spaces).

•	 $35	deposit	for	each	meter	

hood.
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Nick Kuhn and Brad Bormann left corporate 

lives behind for the goal of satisfying 

customers with pizzas from their on-the-road 

wood-fired oven.
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Shon Bruellman appreciates the camaraderie 

among food truck operators, who compete on 

one level but offer such different menus that 

they actually benefit from parking close to 

one another.
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Writer Barbara Dietrich Boose is the publications director at Des Moines University. This 

summer, you’ll likely see her blissfully noshing in one of the city’s food truck zones.

Photographer Bob Blanchard is an urban planner. He moved to Des Moines a year and a half 

ago to manage the preparation of a comprehensive plan for the City, and photography has 

provided him with unique insights into the metro area’s people and places.

NAMES: Julie and Shon Bruellman

TRUCK: Big Red Food Truck (previously 

Little Red Food Truck)

FOOD: Signature fried tacos (taco meat, 

fish or tofu) and hand-pounded 

tenderloins.

PAST LIVES: The couple owned Shon’s 

Taste of Home restaurant in West Bend, 

Iowa; they also served specialty meals 

at a bed-and-breakfast owned by 

Shon’s parents (Prairie Oasis Country 

Inn in Whittemore, Iowa). They came to 

Central Iowa and became real estate 

agents, but the food industry’s hold on 

them was too strong. Shon says, “If I 

could do anything I wanted, I’d cook all 

day long. My mom, Verda, taught me to 

cook. Our restaurant motto was ‘We do 

simple food good.’ ”

TRUCK CASTING: Julie: “He’s cook;  

I’m window. We try to be fast, because 

people are on their lunch hour.”  

Shon: “From the time Julie gets the 

order, I can get it to the window in about 

45 seconds.”

STARTING FROM SCRATCH: “I bought a 

truck from a guy who did egg rolls and 

fried rice. We had to redesign it 

ourselves,” Shon says. “Our first year 

was good enough that we wanted to 

keep doing it and get a bigger truck.”

BEST ASPECTS OF FOOD TRUCK 

OWNERSHIP: “I like the flexibility,” Shon 

says. “With the food truck, we can pick 

and choose our hours and locations. 

There’s also great camaraderie among 

the food trucks. We gravitate toward 

each other, because we know more 

food trucks bring more people. And I 

like the stress. If you interview people 

working in a busy restaurant, they like 

the adrenaline.” Adds Julie: “Every day 

we’re out in the truck, we have different 

scenery and see different people.” ■

LITTLE RED GOES BIG
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This page: Byrne Klay handily shreds a banjo as he 

accompanies his wife, Megan. Together, they are 

Megan Jean and the KFB (Klay Family Band), from 

Charleston, S.C.

Opposite page: Ryan and Missy Gripp from Indianola 

clap while enjoying the music and beverages in  

the intimate atmosphere of a private “house 

concert,” a concept that is growing in popularity.
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BRINGING DOWN  
THE HOUSE

WHY LISTEN TO RECORDINGS WHEN THE BAND  
WILL PLAY IN YOUR HOME?

WRITER: BRIANNE SANCHEZ 

PHOTOGRAPHER: DUANE TINKEY
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1. Concert hosts Katie and Jay Byers delight 

in connecting musicians with an audience of 

friends. 2. Megan Jean Klay pours her vocal 

energy into a microphone. 3. A collection of 

recordings for sale is seldom far from the 

performers at a house concert. 4. Local 

musician Andy TeBockhorst, who performed 

at the Byers’ wedding, is persuaded to reprise 

a song from the couple’s first dance.

Continues on page 118

A 
drum set and electrified banjo 

have temporarily ousted the Byers 

family’s massive midcentury 

modern table, transforming their 

Grand Avenue dining room into an 

intimate music venue. No stage 

separates the band’s amps from 

the audience. The 52 attendees 

appear as varied as the hodgepodge of seating spread 

within spitting distance of the performers. The atmosphere 

is anticipatory, with guests filling dessert plates and wine 

glasses before selecting a seat. 

 This is the ninth house concert for hosts Katie and Jay 

Byers. The couple became intrigued by the idea after Katie 

attended a Folk Alliance International conference. “She 

wanted to recreate the experience of hearing live, acoustic 

music in a close and intimate setting like she did in these tiny 

hotel rooms at the conference,” says Jay, CEO of the Greater 

Des Moines Partnership. “It was an easy sell to me because 

I have always loved live music. In fact, music was something 

that initially brought Katie and me together as a couple. I was 

playing a solo gig at a bar in Iowa City when we were both 

in law school there, and I dedicated a song to Katie. We 

have been together ever since. Over the years, we have 

attended a long list of live music shows. Now we also get 

to host them in our home.”

 The Byers’ passion for bringing people together and 

hosting musicians inspires them to book interesting acts 

that they can share with a growing invitation-only list of 

friends, family and acquaintances. “There is something 

truly magical that happens at house concerts,” Katie says. 

“The intimacy of a house concert allows for a connection 

that occurs between the artist and guests that doesn’t 

happen at larger venues. I find the storytelling aspect of 

house concerts fascinating, and I love hearing the 

inspiration for songs.”

  The Byerses started hosting concerts at their home 

last year with Aaron Howard, a folk singer and songwriter 

from Arizona. The Nadas have played in the Byers’ dining 

room, as have Des Moines folk rock duo the High Crest and 

local jazz darlings the Max Wellman Trio.

 “For our local musicians, it’s all about supporting 

them, exposing them to a broader audience and helping 

make Greater Des Moines a place that attracts and retains 

musicians and artists,” Katie says. “Every great city needs 

to have a thriving arts and culture scene.”

 If Katie and Jay hear music they love at the Gas Lamp 

or the Temple for Performing Arts, they might reach out to 

the band through social media and invite them to play at their 

home the next time they’re in town. The hosts often provide 

meals and a place to crash, along with the proceeds from 

the show. (In a very Silicon Prairie version of passing the 

hat, invitees book tickets by contributing a suggested 

donation through the Des Moines-based online ticketing 

company Tikly.co, with the option to pay by Dwolla.)

 Past performers at the Byers’ home also include  

Ira Wolf and Wes Kirkpatrick from Nashville, international 

touring band the Hollands, and Miles Nielsen and the 

Rusted Hearts (Nielsen is the son of Cheap Trick guitarist 

Rick Nielsen). 

  This night, the crowd is assembled to hear Megan 

Jean and the KFB, a husband and wife duo who play a 

witchy breed of zombie-survivalist Americana. They’re 

influenced by their rambling, nomadic lifestyle as much as 

by any musical genre. Katie’s first encounter with the band 

was a chance meeting during the Folk Alliance International 

Music Festival in Kansas City. It’s a serendipitous story she 

shares with the crowd as the concert kicks off. 

 The two launch into their first set, and haunting, 

powerful vocals and percussion fill the room. 

These bones, these bones 

so far from home, mister, 

can you tell me? 

The reason why I roam?

The audience is rapt, respectfully toe-tapping but keeping 

the focus on the performers, who punctuate their songs 
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BOOK A BAND YOU CAN TRUST  

It’s easiest to start local, or with a band 

you know personally. But there’s also a 

circuit of house-show performers, and 

once word gets out that you’ve hosted 

successful shows, artists might begin 

reaching out to you. Before you book 

musicians, be sure to see them live or 

watch videos from performances in 

front of an audience so you’re confident 

in the quality of an act. “Be picky and 

do your research,” Crowe says. 

KEEP THE SHOW INTIMATE  

Although her mailing list includes more 

than 1,500 contacts, Crowe says her 

ideal show seats between 20 and 40 

people—by design as much as 

necessity. The GrapeVine is currently 

hosting shows at Crazyhorse Guitars, 

2331 University Ave., which benefits 

that business and gives guests a unique 

setting for a quiet, relaxed evening. 

Requesting RSVPs is a must with such 

limited space. 

EMBRACE THE POTLUCK  

Set out glassware and some treats, but 

asking guests to bring their own drinks 

and appetizers is an acceptable 

practice for house concert hosts. 

LAY THE GROUND RULES  

“It’s a listening room environment; for 

an artist, there’s nothing better than 

having all of the eyes and ears in the 

room on you,” Crowe says. The host 

should introduce the performers and set 

a tone for the evening, explaining that 

there will be a break for socializing. 

PASS THE HAT  

Proceeds from private shows should go 

directly to the performers. Suggested 

donations for concerts hosted by The 

GrapeVine run from $15 to $25, and 

Crowe says she might encourage tips 

as part of an encore. 

START EARLY  

If a house concert kicks off at 7 p.m., 

there’s often plenty of night left after it 

wraps up for the music lovers to move 

on to another performance site and 

continue to support local music. “I do a 

lot of cross-promotion with bars and 

live music venues,” Crowe says. It’s not 

uncommon for a group to head out to 

Lefty’s after a GrapeVine concert.

HOW TO HOST A HOUSE CONCERT

Inspired to host your own house show? Private concert pioneer Bonita Crowe and her 

husband, Keith, have hosted scores of house concerts since founding The GrapeVine 

in 2008, an intimate wine-serving music venue in Clive.  In 2014, their efforts were 

recognized with an award from the Greater Des Moines Music Coalition. Based on her 

experience, Bonita offers these suggestions:

Keith and Bonita Crowe are experts in the 

growing realm of small-scale concerts. 

They operate The GrapeVine in Clive, an 

intimate performance venue that serves 

wine as well as music.
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with funny stories from touring life. 

 During intermission, a surprise: Andy TeBockhorst, 

a Des Moines marketer and a musician who played at 

the Byers’ wedding, is in attendance. Jay has cajoled 

him into a singalong rendition of their first dance song, 

the Beatles’ “Let it Be,” on the family’s piano. 

 It’s a moment that delights the crowd. Among them 

are the family’s pastor, Sarah Trone Garriott; Scott 

Bush, founder and president of Templeton Rye Spirits; 

Stephanie Jutila, president and CEO of the Greater  

Des Moines Botanical Garden; and real estate developer 

Justin Mandelbaum. Kristi Knous, president of the 

Community Foundation of Greater Des Moines, snagged 

a spot on the couch with her husband, Lauren. 

 Mingling with other guests is part of a house 

concert’s charm, and easy since everyone has a shared 

interest in the music. The set break also provides a 

chance for guests to chat with the bands. 

 “It’s fun to learn more about the artists,” says Kristi 

Knous, who has attended several of the Byers’ shows 

and credits Jay and Katie with expanding her family’s 

Pandora playlists. “They tell great stories of their path, 

the inspiration behind songs, life on the road—and you 

see such incredible talent and passion. We’ve even had 

the chance to tour some of the bands’ tour buses.”

 This night’s band seems to revel in the listening-

room vibe, cracking jokes and playing ballads that might 

not get the best reception in a bar setting. 

 For Katie Byers, the allure of hosting house 

concerts is creating an experience that is a soul-stirring 

break from the routine.  

 “There is such beauty for me in live, acoustic  

music in an intimate setting,” she says. “I feel most alive 

when I am experiencing a musical performance. Add  

in the fact that I get to share this with friends and help 

out a musician—it doesn’t get much more rewarding 

than that.” n

Continued from page 114

Writer Brianne Sanchez is the community relations manager at 

Des Moines University. She moved to Des Moines in 2007 and likes 

to call herself an “Iowan by Choice.” She’s raising two Iowa natives.

www.RowatCutStoneandMarble.com
110 SE 7th Street, Des Moines, Iowa 50309 • 800-798-8604

Est. 1882

From custom baths and kitchens to simple jobs, our 
high standard of craftsmanship, attention to detail 

and superior customer service mean that when 
creating your dream, we leave no stone unturned.

Proudly serving Iowa and surrounding states  
for 132 years.

Appointments recommended, Call 515-244-8604 
or email frontdesk@rowatcutstoneandmarble.com.
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WRITER: PERRY BEEMAN

PHOTOGRAPHER: DUANE TINKEY

QUITE THE 
CHARACTERS

IN HONOR OF THE RETURN THIS SUMMER OF THE 
WONDER OF WORDS FESTIVAL (SEE STORY, PAGE 128), WE 
INVITED SOME OF DES MOINES’ MOST INSIGHTFUL 
READERS TO RECALL CHARACTERS THEY MET IN BOOKS 
THAT HAVE INFLUENCED THEM THROUGH THE YEARS. 
HERE’S WHAT THEY TOLD US. 

WONDEROFWORDS
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I read for a living, sort of, and 

so I’ve bumped into all sorts of 

characters I identify with, 

heroes and villains, women and 

men, plus of course Stuart 

Little. Still, were I forced to 

pick just one, I guess I’d go 

with Leopold Bloom, James 

Joyce’s great creation in 

“Ulysses.”

  The novel celebrates Dublin, 

Joyce’s hometown, and Bloom 

is very much a man of the city, both a hustling freelancer 

and a heady flaneur. He’s always out on the streets, always 

canny about what he finds along the way. “There’s a touch 

of the artist about old Bloom,” remarks one passing friend, 

and the man remains light on his feet even well into the 

wear and tear of middle age—the tragedies, even. He takes 

his small pleasures wherever the old Catholic seaport 

offers them, though he’s a born outsider, a Jew. 

 Joyce liked the character so much he made a sketch, 

and toward the end of the novel, in the wee hours of the 

night, the author allowed Bloom to bring off one essential 

act of kindness, saving a life in a way. Such small 

achievements are all most of us can ask, isn’t it? 

John Domini has published three novels and two books of stories, 

and he has one of each coming this year and in 2017 through Dzanc 

Books. His essays and reviews have appeared in the New York 

Times and elsewhere.

JOHN DOMINI  Author

Viola from Shakespeare’s 

“Twelfth Night” for her 

resilience, wit and exuberance.

 Even though there is nothing 

more terrible than the grief  

that comes from the loss of a 

loved one, you should never 

stop loving or believing in love. 

Also, no matter how clever  

your disguise is, you will always 

be you.

Jeanette Tran is an assistant professor of English at Drake 

University, where she teaches classes on Shakespeare and other 

early modern writers. 

JEANETTE TRAN  English Professor

WONDEROFWORDS
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Sofia, from Alice Walker’s “The 

Color Purple.” This is one of my 

all-time favorite novels. I have 

returned to this book several 

times over the past 25 years, 

gaining a new appreciation for 

Walker’s brilliant prose with 

each read. I was about 12 or 13 

the first time I read the book 

and was drawn to Sofia’s 

brazen independence and 

strength. She reminded me of 

my grandmother Bertie. It was not until I read it in my late 

teens that I could fully grasp the complexity of Sofia as a 

character. She embodies the strength, vulnerability, 

tenderness, courage, devotion, resilience and legacy that 

black women in this country have endured. Sofia had the 

audacity to fight back, literally and figuratively. She is the 

sacrificial lamb.

 Sofia represents the price that black women paid for 

demanding to be heard, seen and respected. It is the 

Sofias who came before me—my grandmothers, my 

aunties and my mother—who brought about transformative 

change and have provided the freedoms that I now 

enjoy. Over the years, I have learned to channel my inner 

Sofia, to unapologetically declare that being a black 

woman and being strong are not mutually exclusive. I 

cannot wait to share “The Color Purple” and Sofia with my 

three young daughters, who are already channeling their 

inner Sofias brilliantly.  

Nikki Hayter is the supervisor of the Forest Avenue Library.

NIKKI HAYTER  Librarian“OVER THE YEARS, 
I HAVE LEARNED 
TO CHANNEL MY 
INNER SOFIA, TO 
UNAPOLOGETICALLY 
DECLARE THAT 
BEING A BLACK 
WOMAN AND BEING 
STRONG ARE 
NOT MUTUALLY 
EXCLUSIVE.”
NIKKI HAYTER
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I think the character that’s 

stayed with me over the years 

is the One-Eyed Mack, the 

fictional lieutenant governor of 

Oklahoma that Jim Lehrer 

wrote about from 1988 to 2008. 

Mack taught me time and again 

that life is unpredictable and 

strange—and sometimes 

random—and that happiness 

comes from not sweating the 

small stuff but instead focusing 

on what makes you happy.

The Fussy Librarian is a website (thefussylibrarian.com) that 

matches readers with the genre of ebooks they like and their 

preferences about content. Prior to founding the website in 2013, 

Jeffrey Bruner was a journalist for 25 years at The Des Moines 

Register and The Daily Tribune in Ames.

JEFFREY BRUNER  Founder of The Fussy Librarian 

When I turned 7, I was allowed 

to walk to the library alone. One 

day, Miss Librarian (I didn’t 

know her name) suggested I 

check out the first of 10 books 

about Betsy Ray. She was born 

in Deep Valley, Minn. 

(Mankato), about 50 years 

ahead of me. Created by Maud 

Hart Lovelace and based on 

Maud’s life, Betsy’s growing-up 

stories carried us from her first-

grade days in 1897 through her wedding in 1917, with the 

world at war. 

 I loved Betsy. She wrote all the time, and I did too. 

She played a lot, and I did too. She read vociferously, and  

I did too. And when she became the bride of Joe Lovelace, 

she’d clean, cook, sew, read and, finally in the afternoon, 

write. (We had three babies in four years, so I wrote  

from 9 p.m. to midnight, drank Pepsi and crawled into bed 

wide awake.) 

 I’ve read a lot of books since then, by authors mighty 

and authors unknown. I grow with each one, and always,  

I give a nod to Maud and Betsy, who caused me to realize 

by my 13th year that I was a writer too. 

Mary Kay Shanley is the author of 10 books, including the best-

selling “She Taught Me to Eat Artichokes.” She also teaches at the 

University of Iowa Summer Writing Festival and was named the 

Iowa Author of the Year for 2012-2013.

MARY KAY SHANLEY  Author

WONDEROFWORDS
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www.SpeckUSA.com

DECORATIVE CONCRETE

With over 45 years in the concrete industry, 
our knowledge, dedication, and the quality 
of our work speaks for itself. Over the past 
decade, we’ve turned our love of concrete 
into an art and have emerged as the leaders 
in the Midwest in the decorative concrete 
industry. Today, our team of decorative concrete 
craftsmen is known for their creativity, skill, and 
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MARK WEINHARDT

Attorney, Weinhardt & Logan P.C.

For many years, I have admired the 

Dashiell Hammett character the 

Continental Op, who is arguably the 

original, and certainly the prototypical, 

hard-boiled private detective. Never 

identified by name, he is the first-person 

main character in two novels and more 

than two dozen short stories Hammett 

wrote in the 1920s. His moniker comes 

from his being a “Continental 

operative,” an agent of the fictional 

Continental Detective Agency, a 

national detective agency based upon 

the Pinkerton agency for which 

Hammett actually worked before he 

became a mystery author.  

  In Hammett’s tales, the Continental 

Op repeatedly navigates a world, 

usually in San Francisco, pockmarked 

with treachery and deceit. In every 

story, the Op is simply a hired man with 

a job to do, but he is relentless and 

single-minded about doing that job, 

notwithstanding the inevitable 

complications. He is impervious to pain, 

boredom and discomfort. Skeptical but 

not cynical, creative but not fanciful, he 

has an innate sense of justice. He 

typically achieves that justice along the 

way, but without being judgmental or a 

WHAT CHARACTER HAS INFLUENCED YOU? WE ALSO HEARD 
FROM OUR READERS ABOUT CHARACTERS THAT HAVE 
STAYED ALIVE IN THEIR MINDS LONG AFTER THEY FINISHED 
READING. AMONG THEM:

zealot. Most importantly for me, he 

appreciates the gray areas in people 

and in life.

  A substantial part of my law 

practice has been devoted to 

representing (and formerly prosecuting) 

people suspected of or accused of 

crimes. I have thus spent a lot of time 

thinking about and dealing with human 

misbehavior and the personal failings 

that go with it. Although my role in the 

system has been much different from 

that of a 1920s private eye, I have always 

appreciated the ethics and persistence 

of the Continental Op. And, as in my own 

practice, I never get tired of the stories.

JANA WARREN

Research Scientist, DuPont Pioneer

I learned about medicinal plants and 

herbs from Claire Fraser’s tutelage (in 

“Outlander” and other titles in a 

historical fiction series by author Diana 

Gabaldon)—how to use my memory and 

knowledge to be more present in the 

world, and to take care of self and 

others in ways that Mother Nature can 

help. Claire is a prime example of how 

to be loyal and creative and how to 

endure—through love of self, love of 

others and a keen will to survive. ■

WONDEROFWORDS
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T
he Wonder of Words Festival returns June 

18-19 after a one-year hiatus, with a more 

compact schedule, a change of season and a 

single site—Western Gateway Park.

    The Downtown Community Alliance’s ode to 

all things written has re-emerged after organizers pondered 

how to make the free event a more accessible, better and 

bigger deal among Des Moines’ downtown doings.

 The festival has been converted from two weeks of 

spread-out events in November to a single summer 

weekend in the city’s prime party park. 

 The changes come after the Downtown Events 

Group—the part of the Alliance that is in charge here—

suspended the event last year. “They decided to take a year 

off and really evaluate what they wanted the event to be in 

the future,” says Tiffany Tauschek, chief communications 

officer for the Alliance’s parent organization, the Greater 

Des Moines Partnership. “They really wanted to hone in on, 

what does this event need to look like? How are we going 

to be the most successful in building for the future?” 

 The reborn festival primarily will be held outdoors, but 

some events may be in the University of Iowa John and 

Mary Pappajohn Education Center, says Sophia Ahmad, the 

Partnership’s vice president of public relations. The 

offerings will remain similar, with appearances by prominent 

and aspiring local and national authors, book signings, 

kids’ activities and food vendors. 

 All events will be free—sponsorships and vendor fees 

help pay the bills—and easily accessible, Ahmad says. And 

another slate of prominent writers should make the event’s 

focus clear. 

 Inspired by the two-day Tucson Festival of Books, 

Wonder of Words started in 2012 and was an annual event 

until skipping 2015. Now, with the changes, the Alliance is 

hoping this year’s event foreshadows a later chapter in 

which the festival blooms into a huge gathering. “We would 

like to have additional marquee events in the city, and we 

think that this has potential,” Tauschek says,

 Watch for the lineup of authors and activities: 

wonderofwordsfest.com. ■

BRIEFER, BIGGER, BETTER 
WRITER: PERRY BEEMAN

Perry Beeman, a senior staff writer for the Business Record, has worked as a newspaper and magazine writer and editor for 35 years.

WONDEROFWORDS



DIRECTIONS TO HISTORIC VALLEY JUNCTION:
From I-235, take the 63rd Street or 8th 
Street exit. Go south and follow the brown 
directional signs to Railroad, then to 
5th Street in West Des Moines. 
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114 5th St, West Des Moines, IA 50265
 (515) 277-4117

See what’s new!
Like us @Mainstream Boutique-Des Moines

Clothing.Accessories.Style.
218 5th Street  |  Valley Junction  |  West Des Moines  

www.ArtisanGallery218.com

FEATURING WORK BY RENOWNED 
IOWA ARTISTS, INCLUDING: 

ORIGINAL PAINTINGS, SCULPTURES, 
JEWELRY, PHOTOGRAPHY AND MORE.

ARTISAN GALLERY 218
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MAKEUP 

HATS 
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MAGIC 

DANCEWEAR 

 Take Home Some Fun! 
COSTUMES 

145 5th Street, West Des Moines 
(515) 274-3661     ●     theatricalshop.com 

In the Heart of Valley Junction 

FARMERS MARKET PRESENTED BY:

“Shoveling” is 36 x 24 oil on canvas 
Original by artist Gary Ernest Smith. 

Kavanaugh Art Gallery
131 5th St, West Des Moines | (515)279-8682

www.kagwdm.com 

FEaturinG a widE variEty  
OF art and artiStS

SHOP.  DINE.  EN JOY.
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I
n January, as presidential hopefuls scoured the  

state seeking support, candidates of a different kind 

were vying for my vote. I found myself in a caucus of 

five, voting on artwork rather than politics. 

Specifically, we were selecting the artists to be invited 

to the Des Moines Arts Festival in June. 

  Unlike the seemingly endless political election 

cycle, we had to make our decision in a mere 2 1/2  

days—narrowing the field from 952 applicants to the 175 

who will participate in the festival. Our voting booth was a 

blacked-out conference room in the new offices of the 

Greater Des Moines Partnership, where we reviewed nearly 

6,000 images, projected on giant screens, of the artists’ 

works. The jury was blind, meaning we were to base our 

decisions solely on the work; we didn’t know the names or 

backgrounds of the artists.

 The first round of voting, during which we used a  

slick electronic system called ZAPP, was anonymous. Then 

the collaboration—and the real fun—began. In the second, 

third and final rounds, we voted by raising our hands and, 

like Democratic caucusgoers, lobbied for the work each of 

us wanted—or didn’t want—to include in the festival. 

 Lively and sometimes passionate conversation ensued. 

This year’s group (jury members change every year) also 

included David Safris, a noted collector of urban street art 

and the co-founder of Art Week Des Moines (see the 

stories on pages 136 and 138); well-regarded Ames artist 

Kathranne Knight; and two artists who won awards at last 

year’s festival: Missouri photographer Matthew 

Hemminghaus and Colorado ceramicist Lynda Ladwig. 

 While each juror had individual tastes and preferences, 

the spirited conversations certainly helped me appreciate 

aspects of artwork I otherwise would have dismissed. The 

depth and breadth of the other jurors’ knowledge—from the 

recognition of a Banksy knockoff to an understanding of 

19th-century photographic techniques—was impressive. 

 The result? A strong mix of works—including paintings, 

prints, photographs, jewelry, sculpture, multimedia, 

ceramics and fiber—by an extraordinarily talented group of 

artists. Find out for yourself at the Arts Festival June 24-26 

at Western Gateway Park (for a complete list of artists and 

other details, visit desmoinesartsfestival.org). In the 

meantime, on this and the following pages, check out a 

sample of works by a few of the artists you’ll meet in June.

THE VERDICT IS IN
A JURY OF FIVE DELIBERATES ON WHICH ARTISTS 
TO CHOOSE FOR THE DES MOINES ARTS FESTIVAL.

WRITER: CHRISTINE RICCELLI

SUMMEROFART
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In creating his ceramic works, Randy O’Brien draws inspiration from 

lichen, mosses, minerals, mudflats and other formations in the natural 

world. The Tucson, Ariz., artist uses a three-dimensional glaze surface 

that’s composed primarily of volcanic ash and metallic oxides.
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Audrey Heller of Berkeley, Calif., draws from her background as a theater 

set and lighting designer in creating photographic works. Her mixed-

scale scenarios seem to imply a story; she says she uses “the 

disorientation that results from these surreal scenes to draw attention to 

the beauty and power of everyday objects and daily interactions.” 

SUMMEROFART
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Chris Dahlquist of Kansas City, Mo., combines historical photo 

processes with contemporary materials and technology to create mixed 

media photographic works. In her artist’s statement, she says she seeks 

to create “quiet images of ‘in-between’ spaces. I photograph islands of 

solitude, places with more memories and daydreams than 

fireworks, moments where we must be mindful to appreciate the subtle 

beauty that resides there.”



134  DSM  MAY JUNE 2016

SUMMEROFART



MAY JUNE 2016  DSM  135    

Above: Inspired by artists as diverse as Grant Wood, Salvador Dali and 

Edward Hopper, Jodi Perry of Osage, Iowa, uses multiple layers of 

acrylic paint and a minimalist approach to composition in creating her 

works. Fun fact: Her brother, James Perry of Riverside, Calif., also will 

exhibit at the Arts Festival.

Left: Motivated to “upcycle” and help conserve natural resources,  

Eric and Melynda Candee of Salida, Colo., make jewelry from vintage 

automobile metal, other reclaimed metals and stainless steel. They travel 

to auto salvage yards around Colorado and “harvest and reclaim metal 

ourselves,” they say on their website. “We are drawn to a palette of 

colors from vintage automobiles from the 1950s, ’60s and ’70s and love 

the patina of old paint on metal.” ■
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ENCORE!
ART WEEK 
RETURNS WITH  
A VIBRANT SERIES 
OF EVENTS 
LEADING UP TO 
THE DES MOINES 
ARTS FESTIVAL. 
WRITER: CHRISTINE RICCELLI

PHOTOGRAPHER: DUANE TINKEY

I
t was one of those “Why not  

Des Moines?” moments. A few 

years ago, David Safris, president 

of Visionary Services Inc. and an 

avid collector of urban street art, 

was attending Art Basel Miami Beach, 

North America’s premier contemporary 

art fair, which showcases some 250 

galleries from more than 30 countries. 

 “Art Basel was the official show, 

but there was so much more going on at 

the same time,” Safris says. Each year, 

the show spawns dozens of satellite art 

fairs, plus pop-up clubs, public art 

installations, and numerous events  

and activities hosted by luxury retailers, 

museums, restaurants, designers  

and more. 

 Inspired by the experience, Safris 

recalls thinking, “Let’s do something like 

that in Des Moines.” He envisioned the 

community’s collective energy being 

harnessed to engage people in the arts 

and cultural scene in fresh, inspiring 

and diverse ways. He started calling 

people to drum up interest, “and Liz 

was the only one foolish enough to call 

me back,” he says with a laugh.

 Liz Adelman, owner of Adelman 

Public Relations, shared Safris’ vision 

and enthusiasm. The result? Art Week 

Des Moines, which launched in 2015 

with some 50 events that ranged from 

an architectural tour to an art exhibit in 

the lieutenant governor’s office to a 

15-minute graffiti video on a downtown 

bridge. Art Week will return this year 

June 20-26, culminating, like last year, 

with the Des Moines Arts Festival. 

 The Arts Festival, in fact, was a 

catalyst for the development of Art 

Week, Adelman and Safris say. “The aha 

moment last year was realizing the Arts 

Festival could be the anchor, with Art 

Week leading up to it,” Adelman explains. 

 Stephen King, executive director of 

the Arts Festival, enthusiastically 

supported the idea, as did Des Moines 

Art Center Director Jeff Fleming, the 

Des Moines Social Club and other arts 

and cultural leaders and organizations. 

 “Our pitch was that each Art Week 

event would add to the energy of the 

whole,” Safris says. 

 Adelman and Safris emphasize that 

Art Week itself is neither an event nor a 

nonprofit organization. Instead, they 

describe it as a volunteer-based 

movement. “The model is that there is 

no central control,” Safris says. “We see 

ourselves as facilitators, a resource. Art 

Week doesn’t host anything; rather, it’s 

a decentralized community platform 

where people, organizations and venues 

can showcase what they have to offer. 

… When people come to us with their 

big ideas and dreams for Art Week, we 

say, ‘You should do it—go for it.’ ”

 Thus, Art Week is intended to be 

inclusive, interactive and collaborative 

and can involve nearly any art form, 

such as theater, music, dance, visual 

art, film and the culinary arts. Cross-

promotion is encouraged. With the 

exception of a dinner, all events last 

year were free, and Adelman and Safris 

are hoping for the same this year. 

 “Art Week is for everyone,” 

Adelman says, “from the art aficionado 

to someone looking for something 

social to do on any given night. We want 

it to appeal to a broad range of people.” 

 “Our goal this year is to get as many 

people to participate as possible,” Safris 

adds. “We want to challenge people of 

all ages and backgrounds to get off the 

couch, get out of their comfort zone and 

experience something new.” ■

SUMMEROFART
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ART WEEK 2016 
JUNE 20-26
For more information, or if you’re 

interested in hosting or creating an 

event for Art Week, go to 

artweekdesmoines.com or  

facebook.com/ArtWeekDesMoines.

As of press time, a few of the events 

planned for the week included:

“Conversations With Creators”  

June 20 at the Crane Building 

downtown, hosted by Salon 4700,  

a Des Moines Art Center  

member group.

A tour of artist studios at the Fitch 

Building downtown June 21. 

“Urban Visionaries,” an art exhibit at 

Viaduct Gallery at the Des Moines 

Social Club, June 22-26. The exhibit, 

hosted by Visionary Services Inc., 

will feature works by acclaimed 

urban street artists Keith Haring, 

Banksy, Shepard Fairey and others 

(see story, page 138). 

“Art2Art” bike ride June 25 focused 

on public art around Greater  

Des Moines, hosted by Art Noir,  

a Des Moines Art Center  

member group.

David Safris and Liz Adelman hope  

Art Week Des Moines will engage 

people in the local arts and cultural 

scene in fresh and diverse ways. “Art 

Week is for everyone,” Adelman says. 
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S
tep into Visionary Services’ office in the 

East Village, and you may think you’ve 

wandered into a contemporary art 

gallery instead of a website development 

firm. That’s because dozens of 

provocative works by such noted urban 

street artists as Keith Haring, Banksy, 

Shepard Fairey, FAILE, Swoon and D*Face line the walls, 

thanks to Visionary’s president, David Safris.

 Urban street art emerged during the graffiti boom of 

the 1980s; today, it can refer to any artwork on buildings, 

bridges, walls or other public structures. Once a street 

artist gains a following, the work may find its way into 

production as a print, collage, sticker, stencil or other art 

form—and into the hands of collectors like Safris. Many of 

today’s top urban artists “successfully blend working on 

the street with working on art specifically intended for sale,” 

Safris explains. “It is a bit of a circle in some ways: For 

instance, Shepard Fairey did successful gallery shows, 

curated shows, created new works, and was also arrested 

for illegal graffiti—all in the same year.” 

 Because urban art is typically done with permission, it 

differs from graffiti vandalism, Safris notes: “While not all of 

the art has a social message, the transformative power of 

Regarded as one of today’s most influential street artists, Shepard Fairey expresses 

strong and often-controversial political, anti-corporate and social messages in his 

work. In addition to creating art in public spaces, he’s worked in a variety of media, 

including stencils, stickers, collages and screen prints. In the screen print on the 

facing page, Fairey plays off of Andy Warhol’s iconic pop works that depict a 

Campbell’s soup can, replacing the traditional label with “Obey.” Fairey gained fame 

during the 2008 presidential election for his poster depicting Barack Obama and the 

word “Hope.” He has said that the main message he strives to express through his 

work is to “question everything.”

STREET SMART
A LOCAL COLLECTION SHOWCASES THE GRIT, 
PURPOSE AND POWER OF URBAN STREET ART. 

WRITER: CHRISTINE RICCELLI

SUMMEROFART



MAY JUNE 2016  DSM  139    



140  DSM  MAY JUNE 2016

mixing art with an otherwise bland urban setting is very 

exciting.” 

 Safris started collecting urban art in the early 2000s, 

intrigued by the artists’ disruptive messages—and equally 

disruptive media. “In the buildings where the artwork is 

originally created, space and time are important 

components,” he says. “For instance, a dilapidated building 

itself has a social message. Urban artists make a statement 

with their work in that space and then move on.” For 

example, a well-known work by British graffiti artist Banksy 

depicts a stencil of a rat holding a sign that says, “Get Out 

While You Can.” 

 “A lot of the artwork expresses the frustrations, anger 

and alienation of those who feel disenfranchised and 

outside of the system,” Safris adds. “The subject matter 

often deals with social and political issues.” 

 Because of where and how urban street art is created, 

the artists can get their message to the public directly, 

instead of going through the gatekeepers at museums or 

galleries. In turn, the public “can essentially ‘vote’ on the 

work with their cameras, blogs and social media, 

commenting on it immediately,” Safris says. What’s more, 

once the artists decide to create or re-create their work 

using other media, they can market it directly to 

consumers, again bypassing traditional art channels.

 In building his impressive collection, Safris says he 

“found what I liked and kept buying it.” He showcases the 

works at his home and in the office, often changing where 

and how they’re hung to keep the display fresh. “Early on,  

I decided to share the art with Visionary,” Safris says. “The 

company is full of creative people, and the works get seen 

and appreciated here.” 

 He’ll also share some of the art with the public at the 

“Urban Visionaries” exhibit at the Des Moines Social Club’s 

Viaduct Gallery June 22-26 as part of Art Week Des Moines 

(see story, page 136).

 Over the years, many of Safris’ urban art purchases 

have proved to be savvy investments; a print he bought in 

in the early 2000s for $30 or $50 by a then-unknown 

Banksy or Fairey today can be worth tens of thousands of 

dollars. Currently, there’s a bubble in the urban art market, 

Safris says. Also, there’s no way to know whether urban 

street art will have staying power or will eventually wither, 

he adds: “In 10 years, where will the urban art market  

be? No one knows, but right now, it’s art of our day and of 

our time.” ■

Banksy is a pseudonym for a British graffiti artist whose stencil works often contain 

satirical epigrams. His artworks expressing political and social commentary, such as 

the one on the facing page, have appeared on streets, walls, buildings and bridges in 

cities throughout the world. In a study published in March, a team of four Canadian 

scientists reported they used a complex geographic tracking technique to identify the 

elusive artist: Robin Gunningham, a 42-year-old high-school dropout who grew up in a 

comfortable suburb of Bristol, England.

SUMMEROFART
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Call Casey Shelton at 515.402.3001 or Jamie Meyers at 515.202.1000  
for your private tour of this beautiful development.  

Welcome to Heritage Woods located in Adel, Iowa! Outdoor 
enthusiasts will love calling Heritage Woods home; complete with 

 two stocked water features and wooded rolling terrain. The exclusive 
125-acre community will be divided into 25 varying sized acreage lots 

and available for building in June 2016. A picture is truly worth  
a thousand words and we personally invite you to experience  

Heritage Woods living up close and personal.   

ACREAGE LOTS  

FOR S
ALE
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BUILDING DES MOINES
PROFILING OUR CITY’S TOP HOME BUSINESSES
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Building Des Moines Building Des Moines

s p e c i a l  a d v e r t i s i n g  s e c t i o n

construction process, but also the questions and 

concerns of each homeowner. Dean and Colin address 

not only personal tastes in the homes they build, but 

also functionality. Attention to every detail allows K&V 

Homes to design and build homes that are truly unique. 

To obtain the best results, they encourage their 

homeowners to be involved throughout the process.  

Dean and Colin work to develop a strong relationship 

with each of their homeowners, creating an 

environment where the client is part of the process 

from start to finish.

If you have any questions about building your custom 

home, regardless of how far along in the process you 

are, we would love to sit down with you.  

K & v Homes
Attention to detail, communication, and customization 

are just a few of the attributes of K&V Homes. Since 

their establish date in 1997, owners Colin King and Dean 

Vogel have listened to their homeowners, as they share 

ideas and dreams of a new home. By sharing more than 

40 years of combined experience and custom home 

building knowledge, Dean and Colin continue to build 

their reputation one satisfied customer at a time.

Although the price of a home is very important, it is the 

quality, craftsmanship and value that become a priority 

when you build with K&V Homes. Only the finest of 

trades and vendors have been selected to construct 

your new home. Colin and Dean take their responsibility 

as home builders very seriously. They strive to exceed 

expectations in every endeavor, focused not only on the 

2105 S.E. 37TH STrEET, SuITE D  |  GrImES  |  (515) 252-9989  |  kandvhomes.com

HOMES



s p e c i a l  a d v e r t i s i n g  s e c t i o n

Building Des Moines Building Des Moines

s p e c i a l  a d v e r t i s i n g  s e c t i o n

construction process, but also the questions and 

concerns of each homeowner. Dean and Colin address 

not only personal tastes in the homes they build, but 

also functionality. Attention to every detail allows K&V 

Homes to design and build homes that are truly unique. 

To obtain the best results, they encourage their 

homeowners to be involved throughout the process.  

Dean and Colin work to develop a strong relationship 

with each of their homeowners, creating an 

environment where the client is part of the process 

from start to finish.

If you have any questions about building your custom 

home, regardless of how far along in the process you 

are, we would love to sit down with you.  

K & v Homes
Attention to detail, communication, and customization 

are just a few of the attributes of K&V Homes. Since 

their establish date in 1997, owners Colin King and Dean 

Vogel have listened to their homeowners, as they share 

ideas and dreams of a new home. By sharing more than 
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grand homes & renovations
The Grand homes difference At Grand Homes & 

Renovations, it is our privilege to provide quality 

workmanship and customer satisfaction by designing and 

creating solutions that fit the needs of your home and family. 

We are proud members of the Home Builders Association 

of Greater Des Moines, National Association of Home 

Builders, and the Better Business Bureau which hold all 

their members to higher standards. As a builder and 

remodeler we believe every customer deserves an 

honest and accurate appraisal of their project.

PO BOx 33  |  AltOONA
(515) 967-6195  |  grandhomesiowa.com

Building des moines

Owners, Carrie Norris & David Kruse

Grand Homes offers a unique design experience. Our 

customers benefit from both male and female 

perspectives. We are active before and during every job 

to combine the right ideas and solutions.

s p e c i a l  a d v e r t i s i n g  s e c t i o n
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brad van weelden
Your roofing & Siding ExpErtS Brad VanWeelden has 

been providing sales and installation of quality exterior 

products in central Iowa for over 15 years. With 

specialization in high end roofing and siding, they also offer 

commercial as well as residential services for construction 

and additions, windows, skylights, solar, insulation, gutters 

and leaf guards, painting, and decks. Quality service is the 

top priority at Brad VanWeelden Company. Their 

commitment to customer satisfaction has built a reputation 

of reliability and honesty, earning respect from suppliers, 

fellow contractors and homeowners.
767 NE BroadWay aVENuE  |  dEs MoINEs
(515) 979-4772  |  bradvanweelden.com

building dES MoinES

2014 bEttEr buSinESS burEau intEgritY  
award winnEr SErving grEatEr iowa

HonorEd to rEcEivE 2014 guildMaStEr  
witH diStinction award



kdc built
Quality. ElEgancE. classic. These are the values for 

which KDC Built is known. Chris Davis, Mike Inman and 

Hannah Inman have been building homes together since 

2006. We understand that your home is a reflection of 

you and the backdrop of your memories. Together, our 

team strives to bring your vision to reality. Between our 

quality craftsmen, our experience with proven technology, 

and our emphasis on design, we create a beautiful final 

product. This product, your home, captures the essence 

of you and provides a lasting legacy of your unique vision.

PO BOX 638  |  WauKee
(515) 975-9990  |  Kdcbuilt.com

building DEs MoinEs

s p e c i a l  a d v e r t i s i n g  s e c t i o n
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present at the worksite every day to ensure our crews 

build the best possible product.” This means Tony and 

Brian often work side-by-side with the subcontractors to 

deliver an outstanding finished product, one you’ll love to 

call home.

brighton homes
Brian Hoodjer and Tony Burroughs of Brighton Homes work 

hard to instill trust throughout the construction process. 

Building and remodeling homes their customers are proud 

of, fuels their passion for the business. Burroughs and 

Hoodjer work hard to foster trusting relationships not only 

with their clients, but also with their employees and 

subcontractors. Brighton Homes employs their own 

carpenters, and uses only a select group of subcontractors.

“We take on a limited number of projects each year so 

we can devote our full attention to every detail of building 

a home,” said Tony Burroughs. “We believe in being 24913 CovenanT Lane  |  adeL
(515) 971-8066  |  brightonhomesia.com

building Des Moines



Spectrum Lighting and Interiors strives on excellence, experience and a knowledgeable staff to assist 
customers in obtaining the best solution to residential or commercial lighting projects. We offer the 
largest selection in lighting and ceiling fan styles, an extensive inventory of lamps and lampshades and 

home accessories and mirrors. We also offer complete fixture repair and restoration services. 

Visit our beautiful remodeled showroom to bring your vision to light.

pantone 8003 C (metallic)

black

white

2540 104th Street  •  UrbandaLe, Ia  •  (515) 276-5088  •  WWW.SpectrUmLIghtIng.bIz



VISIT A GILCREST/JEWETT
IDEA CENTER NEAR YOU:
WAUKEE  /  ALTOONA  /  CORALVILLE  /  MARION

www.GilcrestJewett.com
BUILDING RELATIONSHIPS SINCE 1856.

WE PROUDLY CARRY:

CABINETS + COUNTERTOPS  /  FLOOR COVERING  /  PATIO DECKS  /  WINDOWS + DOORS  /  SIDING  /  ROOFING  /  BUILDING MATERIALS  /  TRUSSES + HOME PLANS

I’M A MOM.

When I want to update a 
room in my house I need 
someone who is honest and 
smart. Someone who knows 
exactly what I need. Not too 
pricey. Definitely not cheap. 
Just perfect. 

I am a vice president. 
A volunteer. I know 12 
ways to wear a scarf and 
I can check profit and loss 
statements in my sleep. 
I rock heels. Running shoes. 
And pink fuzzy slippers.

NOT A WINDOW / DOOR /
CABINET / COUNTERTOP /
FLOORING EXPERT.





Our lighting specialists at Lighthouse Outdoor Lighting are some of the most trained outdoor lighting experts in the industry 

today, with over 15 years of experience. We produce custom outdoor lighting designs for your home, offering a lifetime guarantee 

on all fi xtures.  Our team has the expertise and experience to install your lighting system using the highest industry standards.

“We have had a great experience with Lighthouse now on two houses. Chad and his team did an outstanding job on assessing 

the architecture of the house and creating a great lighting scheme. They were extremely professional and were fairly priced. 

I wouldn’t hesitate to use them again.” ~ DFlagel, Customer

OUTDOOR LIGHTING DESIGN  /  INSTALLATION  /  EXPERIENCE & EXPERTISE

Contact us today for a complimentary design consultation.

515.447.0937 / iowaoutdoorlighting.com or lighting-bug.com
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Jason Walsmith Photography

jasonwalsmith.com

JASON WALSMITH
MUSICIAN/PHOTOGRAPHER
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L
ike spies or Marvel superheroes, there are 

people going quietly about Des Moines with 

more than one identity. They freely admit to two 

or even three roles, neatly punctuated with a 

slash. This is no identity crisis, scam or split 

personality disorder, just an acknowledgment that people 

are complex, multidimensional and oh so interesting.

 Take versatile John Sayles, for instance, who has 

worked in the design field for more than 30 years as owner 

of J. Sayles Design Co. He loves his job—yet now, at age 

57, he has three: graphic designer, vintage store owner and, 

most recently, vodka distiller. 

 Sayles is part of this growing trend of “slashes,” 

people with a double professional identity that extends 

beyond their typical 9 to 5. Most aren’t moonlighting for the 

money but for a way to explore talents and interests that 

their first career may not fulfill.

 In her book “One Person/Multiple Careers: The 

Original Guide to the Slash/Career,” journalist/author/

speaker Marci Alboher interviewed fellow slashes to learn 

how they turned passions and hobbies into viable second—

and third—careers. 

 She discovered that, while the options are limitless 

when it comes to slash careers, the most sought-after 

fields have no connection to the professionals’ first line of 

work. Her research uncovered a longshoreman/

documentary filmmaker, a psychoanalyst/violin maker, and 

a Pilates instructor/author. Examples in Central Iowa are no 

less intriguing. 

JASON WALSMITH
MUSICIAN/PHOTOGRAPHER

If you’re from Iowa, you’d be hard-pressed not to have 

heard of the Nadas.

 Formed in 1995, this folksy-rock band became a 

fixture in Ames, and their fame grew as they released 

albums and toured nationwide playing for throngs of fans. 

 As a founding member of the Nadas, Jason Walsmith 

has been writing songs, singing and playing guitar for more 

than 20 years. Even while making music and touring, 

Walsmith, 41, says he’s always had photography. 

 “I just always did photography parallel to the music,” 

he says. “At my core, I’m a storyteller and a communicator, 

so both of these jobs to me are similar.” 

 While the band is still making music (its latest release 

was on March 4), its members are focusing more on family 

and other careers these days. No more year-round tours 

means more time to pursue other interests. The pause 

allows Walsmith to focus on his photography business and 

spend more time with his two young children.

 His advice for others pursuing a slash career?

 “A lot of people overlook that there is reality to every 

fantasy,” he says. “That applies to your dream job. You might 

think that it’s just too far out of reach, when the truth is you 

may already be there and you’re just not able to see it yet.”

 Walsmith realized he actually had two job fantasies—

music and photography—that he already enjoyed. But he 

says he was slow to recognize the potential viability of a 

photo career. He was “there,” but it took a while to see it. 

AMY HEINZ
PARALEGAL/ANIMAL RESCUER

By day, Amy Heinz is a paralegal. By night, she rescues 

dogs. That’s how things have been since 2008 when she 

started AHeinz57 Pet Rescue & Transport on her acreage in 

De Soto.

 Heinz, 50, had always loved animals, but her love 

turned to passion after she saw a dog being dumped on 

the side of busy Interstate Highway 80.

 “It happened right in front of me,” she recalls. “The dog 

was right next to the truck, and the driver shooed it away and 

just took off. Right there, I was on a mission to find her.”
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AHeinz57 Pet Rescue & Transport

aheinz57.com

AMY HEINZ
PARALEGAL/ANIMAL RESCUER
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JOHN SAYLES
GRAPHIC DESIGNER/VODKA DISTILLER/STORE OWNER

J. Sayles Design Co.

saylesdesign.com

Beaverdale Vintage

3702 Beaver Ave., Des Moines;  

facebook.com/BeaverdaleVintage

Swell Vodka

facebook.com/swell.vodka
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 After nearly two weeks of trying, Heinz managed to 

catch the dog, gave her the food and care she needed and 

made her a part of the family. Heinz called her Grace.

 The whole ordeal—from seeing an animal being 

abandoned to recognizing a lack of adequate animal control 

resources in the area—made Heinz identify the need for a 

local shelter where animals could get a second chance. 

 “Months went by after I found Grace, and it just 

clicked that I could be the change that I wanted to see,” 

Heinz says. “What Grace started was pretty incredible. 

We’ve saved thousands of lives ever since.” 

 Today Heinz still runs the show at AHeinz57. The 

nonprofit shelter has outgrown its facilities in De Soto and, 

in the next few months, is expected to begin operating out 

of two new buildings on four acres nearby.  

 With the help of hundreds of volunteers and donations, 

AHeinz57 has placed thousands of dogs—and some cats, 

rabbits, hamsters, cockatiels and ferrets—in good, loving 

homes over the course of eight years. 

 Whatever slash career you pursue, “jump in with your 

whole heart,” Heinz says. “That second career is going to 

consume your life. It really has to be something you’re 

passionate about, especially if it involves animals or kids. If 

more people followed their hearts, so much good could 

happen in the world.”

JOHN SAYLES
GRAPHIC DESIGNER/VODKA DISTILLER/ 
STORE OWNER

John Sayles has been advising clients on how to market 

themselves and their products for decades. Last August, he 

decided to use those tactics to market a venture all his 

own—Swell Vodka (see sidebar at left). 

 “You get to a point in your career where you can only 

win so many awards, you can only work for so many other 

A SWELL ADDITION 

In August 2015, with the help of the 

Iowa Distilling Co. in Cumming, designer 

John Sayles launched Swell, a vodka 

made from Iowa corn.   

  Swell is filtered six times, giving it 

a smooth finish, Sayles says, “similar to 

a fine wine.” It’s also gluten-free and 

kosher, he says.

  The packaging, from the label to the 

bottle’s collar, was designed by Sayles 

and proudly declares its Iowa roots.

  “I needed it to scream from the 

shelf, ‘Made in Iowa,’ ” he says. “When 

you’re out selling a product like this, you 

really get a sense of how people 

embrace Iowa products.”

  In March, Swell earned a Silver 

Award at the prestigious San Francisco 

World Spirits Competition. The vodka, 

which retails for $11.99 per 750 ml bottle, 

is already in more than 90 locations 

around Central Iowa, including Hy-Vee 

stores, Price Chopper and Ingersoll 

Wine & Spirits. Among area bars and 

restaurants that carry Swell are Alba, 

Centro, Eatery A, GT’s and Wellman’s.
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Jody Gifford is a mom/freelance writer/marketing communications writer for The Stelter Company. In the future, she hopes to add novelist 

to her list of slash careers. 

clients, so what’s the next move?” Sayles asks. “For me, that 

was Swell vodka. I figured I needed to be doing everything 

that I’ve been telling others to do for the last 30-plus years.” 

 Sayles says he never set out to become a distiller. 

Initially, he just wanted to design the labels. “I always 

thought bottle design was such a beautiful thing,” he says. 

“It sits on a shelf and screams, ‘Pick me up.’ That’s how I 

buy wine. I’m not a wine connoisseur. I always look at the 

labels. You have to do a label that matches the content.” 

 Developing the Swell label and product was only the 

beginning. After the workday ends in his design studio, 

Sayles heads out to knock on doors, looking to expand the 

distribution of his vodka. Whether grocery or liquor store, 

bar or restaurant, Sayles is determined to get the vodka in 

front of consumers.

 And, as if one slash weren’t enough, Sayles also owns 

and manages Beaverdale Vintage, a retail store that sells 

clothing, jewelry, furniture, housewares and accessories 

from the 1950s to 1970s.    

 “I love design. It’s my first love and passion,” he says. 

“There is design everywhere. That’s why I’m a collector. 

That’s why I own Beaverdale Vintage. It turned into a huge 

collection, and then it turned into a store.”

 Sayles says his current schedule won’t allow for much 

more than three careers, but he’s not ruling anything out: “I 

will work until the pencil falls from my ear.”

VICTORIA HERRING
ATTORNEY/PHOTOGRAPHER/GALLERY OWNER

After a 40-year career as a civil rights attorney, Victoria 

Herring, 68, has no interest in retirement. She’s just adding 

a slash, taking on second and third careers as a 

photographer and gallery owner. 

 “As I’ve been less busy with lawyering, I wanted to be 

busier with other things,” Herring says. “It’s the left brain, 

right brain balance. The fact of the matter is, if you have 

hobbies, you should be serious about them.”

 Specializing in architectural and travel photography, 

Herring has honed her craft through classes and 

workshops even while practicing law, taking advantage of 

vacations to build her portfolio of travel images. 

 That’s why, in 2014, Herring put an ad on Craigslist 

looking for other photographers and artists interested in 

opening a gallery where they could market their work. 

 “I needed somewhere to have things on display and 

sell them,” she says. “I don’t know that I was overly realistic 

about it, but everyone was as serious as I was and we 

ultimately decided to form Artisan Gallery 218 in Valley 

Junction.”

 The gallery opened in November 2015, featuring the 

work of Herring and the other three founding artist-

partners, plus a rotating roster of juried consigners. Herring 

says her slash career as a gallery owner is taking off.

 “I think you have to make a decision about what you 

love to do—do you love it so much that if you weren’t paid, 

you’d be OK?,” she asks. “The gallery isn’t making me rich. 

I had a nice basement office full of artwork and I needed to 

get serious, and that’s what I did.” n
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VICTORIA HERRING
ATTORNEY/PHOTOGRAPHER/GALLERY OWNER

Herring Law

herringlaw.com

Artisan Gallery 218

218 Fifth St., West Des Moines

artisangallery218.com



WWW.CABANASWIM.COM
906 42ND ST  •  DES MOINES, IA  •  515-279-2911
(JUST 1 BLOCK NORTH OF 235 ON 42ND STREET.)

SUMMER’S 
HOTTEST
SELECTIONS

OUR HOURS ARE:
MONDAY – FRIDAY: 9:30AM-6PM

SATURDAY: 10AM-5PM

SUNDAY: 12PM-4PM

DES MOINES’ PREMIUM SWIMWEAR SHOP

Schedule a Fitting

Experienced Swimwear Experts 

20% Off One In-Store Item
Offer Expires June 30
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In Sherman Hill’s Sheuerman 

House, the original stained glass 

windows were restored and 

eventually reinstalled at the top of 

the staircase. Current owner York 

Taenzer has done significant 

restoration work on the 1884 

house. Read more about the home 

and Sherman Hill architecture in 

the story starting on page 172.
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PHOTOGRAPHER: FELS PHOTO & RETOUCH

STYLIST: JESSICA MILLER

 

MODELS: MORGAN KOFOID, ELIZABETH FULLER AND ADOT GAK, ALL WITH RUNWAY MODEL AND TALENT 

MAKEUP: DANIELLE STEWART WITH BEAUTY OF ALL FACES 

HAIR: AURILLA GOLDSMITH 

PHOTO ASSISTANT: RYAN DAMMAN 

STYLE ASSISTANT: MAGGIE DICKMAN

SPECIAL THANKS: SHELANA LAING AND JOE PALENSKY 

LOCATION: ADVENTURELAND INN IN ALTOONA

SUIT YOURSELF
MAKE A SPLASH AT THE POOL THIS 
SUMMER WITH STYLISH SWIMWEAR.

STYLE 
 

DESIGN
AND 
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Victoria’s Secret leopard plunge swimsuit.

Long gold necklace with black acrylic piece from Dornink.
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ASOS plunge halter swimsuit. 

Gold statement necklace from Dornink.

STYLE 
 

DESIGN
AND 
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Victoria’s Secret hot pink and crocheted bikini.
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Victoria’s Secret black monokini. 

Gold statement earrings and long tassle necklace from Dornink

STYLE 
 

DESIGN
AND 
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ASOS belted plunge swimsuit. 

Girl Friday pendant necklace.
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Kari Shannon is the owner of FELS Photo & Retouch (felsphoto.com). In addition to beauty and fashion, she enjoys photographing cats for  

a local animal shelter.

Jessica Miller is an art director and a wardrobe and prop stylist for local and national media, including Better Homes and Gardens, Kitchen and 

Bath Ideas, and Do It Yourself magazine. She also owns a home-staging business and is the co-owner of Hill Vintage & Knits in the East Village.

Victoria’s Secret blue midi bikini.
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835 42nd Street • Des Moines • 515.255.9247
5435 Mills Civic Pkwy • West Glen • 515.224.6880
1805 SE Delaware #1200 • Ankeny • 515.965.5312

www.thewornstore.com

FRYE

CHANEL

TORY BURCH

LOUIS VUITTON

BURBERRY

ARE ANY OF THESE NAMES 
IN YOUR CLOSET?

J. CREW

CONSIGN YOUR ITEMS 
AT ANY OF OUR 3 LOCATIONS 

 NOW TAKING SUMMER 
CONSIGNMENTS!

Our Most Powerful 
Testimonials Don’t 

Require Our Patients 
to Say a Word

1045 76th Street, Suite 1050  |  West Des Moines, IA 50266  |  (515) 223-0119
www.skiniowa.com  |  www.heartlandps.com  |  www.facebook.com/SkinIowa

Skin Iowa was the 1st to be expertly trained and offer Bellafill 
treatments in Iowa. Bellafill is different than other fillers in that it 
restores, rather than just fills, for natural, enduring results. It is a 

unique collagen filler with microspheres that instantly smooths facial 
wrinkles. Used for the improvement of smile lines and acne scars, 

Bellafill injections are made more comfortable with 0.3% lidocaine. 
Treatment requires little to no downtime and is performed in a 

simple office visit, with the ability to immediately resume normal 
activities. The FDA has approved Bellafill’s claim to last safely for five 

years. Call and schedule your complimentary consultation today.

Seth R. Robb, PA-C Susan L. Schooler, PA-C Eugene J. Cherny, M.D.,
Medical Director

Look younger and fight acne 
scars with long lasting Bellafill.

http://www.heartlandps.com
http://www.facebook.com/SkinIowaSkin
http://www.facebook.com/SkinIowaSkin
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This page: The lustrous patina of time 

embellishes ornamentation on this newel post 

and balustrade in the 1884 Sheuerman House, 

now owned by York Taenzer.

Facing page: An elaborate chandelier serves as 

a brilliant centerpiece for this parlor in the  

1881 Maish House on Center Street, now the 

home of Marty Gross. P
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SHERMAN 
HILL HERITAGE
HOW AN ICONIC NEIGHBORHOOD’S 
HOMES AND ARCHITECTURE 
SURVIVED, REVIVED AND THRIVED.
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I
n the 1880s, the neighborhood that would be called 

Sherman Hill was desirable for its position high above 

downtown Des Moines and upwind of the factories that 

produced prodigious quantities of smoke. Its prestige 

was spurred by the first stately building in the 

neighborhood, Hoyt Sherman’s house, which was built 

in 1877 on what is now Woodland Avenue. But like any 

neighborhood of its age, it has had its ups and downs.

 At the turn of the last century, Sherman Hill remained 

an enclave for the early business elite, Des Moines’ bankers 

and industrialists. By the Depression, the neighborhood 

was in decline, and after World War II, it was downright 

dangerous. Fortuitously, urban renewal left Sherman Hill 

untouched while leveling so many other historic areas. That 

enabled the neighborhood to be rediscovered by rehabbers 

in the 1970s and later made a landmark district. Young 

professionals found its Victorian architecture an antidote to 

suburban tract houses. Families moved in and restored 

unique homes with broad front porches. Those porches, 

among other elements, engendered a community that 

made Sherman Hill a model of historic preservation.

 “Sherman Hill” is a latter-day name borrowed from 

Hoyt Sherman, a leading early banker in Iowa and brother 

of Civil War general William Tecumseh Sherman. Sherman’s 

architect is unknown, though architects with an eye for 

history have speculated that the place might have been the 

work of William Foster, Des Moines’ leading architect at the 

time and one of its only trained ones. The style was a mix, 

including a tall central tower with a French Second Empire 

profile, not unlike the tower over the front door of B.F. 

Allen’s house, Terrace Hill. …

The Maish House on Center Street

Among the finer houses on Sherman Hill is one of the 

earlier ones, built by George Maish on Center Street in 

1881. Maish may have been more typical of Des Moines 

entrepreneurs at the time than Sherman and Allen.  

His idea of a home, hardly modest, was less conspicuous, 

with a hipped roof, carved brackets under eaves and 

columns holding up a wraparound porch. Each feature 

seems uncrowded and with classical touches. It is a  

house that seems even today to weather the storms of 

fashion as easily as the owner weathered ups and downs  

in business. …

 His house was designed toward the beginning of the 

Gilded Age when the Italianate style represented a 

conservative approach to the architecture of prosperity. 

Maish was wealthy but not so much that he would flaunt his 

success. The most expensive element of the exterior was 

the fine porch. Then, as now, porches pointed to the 

importance of neighbors, a quality reflected in another 

remarkable characteristic of this neighborhood. The Maish 

House is one of five on Center Street each set progressively 

deeper on its lot to afford its next-door neighbor to the 

west a clear view of the distant State Capitol.

 More lavish than the exterior, perhaps, was the Maish 

interior, which still contains fine woodwork: carved 

balusters and newel posts, doors and door frames and 

built-in cabinetry, intricately profiled in what is now called 

the Eastlake style. Eastlake describes an American design 

movement inspired by English writers like John Ruskin and 

William Morris, who praised medieval handcrafts for their 

beauty and moral uplift as an antidote to industry. Eastlake 

Through much of the 1900s, the homes of successful families that once sprouted on the slopes of Sherman Hill descended 

into an abyss of cobbled apartments and sinister streets. The neighborhood’s celebrated revival is noted in the book  

“Des Moines Architecture & Design” by Jay Pridmore ($24.99. The History Press; ©Jay Pridmore, 2015). In his descriptive 

analysis, Pridmore covers the range of local architecture, from cottages to commercial towers. Excerpted text from his 

chapter on Sherman Hill is presented here with permission from the publisher.

Inside and out, Center Street’s historic Maish 

House preserves the gingerbread qualities of 

1880s architecture, now imbued with the spirit 

of its more contemporary furnishings.

STYLE 
 

DESIGN
AND 



MAY JUNE 2016  DSM  175    

P
H

O
TO

G
R

A
P

H
Y

: 
D

U
A

N
E

 T
IN

K
E

Y
P

H
O

TO
G

R
A

P
H

Y
: 

JO
H

N
 H

A
LL

S
T

R
O

M



176  DSM  MAY JUNE 2016

could be so intricately wrought that it was easily impressive 

and, ironically, turned out in factories by mass production.

Reign of the Queen Anne

As the neighborhood filled up with houses, large Italianates 

were overtaken by the Queen Anne style, a general term 

that points to a more complex overall design. Window 

treatments, porches, rooflines and other exterior features 

became increasingly elaborate as the 1880s progressed. As 

for the name, “Queen Anne” is something of a misnomer. In 

England it describes a period when the Stuart queen 

reigned in the 1700s and when Neoclassical architecture 

became increasingly ornamented, also called “English 

baroque.” In America, later architecture influenced by the 

Gothic Revival and decorated with ornate flourishes also, 

somewhat mistakenly, took the name of Queen Anne.

 As a practical matter, the dozens of Queen Anne-

influenced houses on Sherman Hill have a vertical profile 

that suited a neighborhood subdivided into small lots. An 

example would be the Sheuerman House at 16th and 

Woodland on a raised site and with a tower dominating the 

facade. Built in 1884 for the family of Leopold Sheuerman, 

an owner of Capital City Woolen Mills, it was a house 

suitable for a family of high rank. Its roofline includes 

intersecting gables and an elaborate dormer, definite 

Queen Anne traits. 

 More specifically, the Sheuerman House represents 

early Queen Anne, also called the “Stick style.” The moniker 

indicates that the designer, who was perhaps a carpenter, 

amplified the intricacy of his work by highlighting its 

complex framework with elaborate carpentry and paint. 

“Carpenter’s Gothic” also describes this house and the idea 

of design that valued originality and not convention.

 A cheerful, if not typical, example of Queen Anne on 

Sherman Hill is found in the four houses on a short lane 

called Bridal Row on the eastern edge of the neighborhood. 

In 1885, Hoyt Sherman and his family subdivided this 

portion of the family’s property on 15th Street. The 

Shermans built these smallish houses, initially rented to 

newlyweds, stylishly despite their small scale. “Jerkin head” 

(or clipped front) gables were a new touch for Des Moines 

Queen Annes at the time, likely drawn from English 

cottages. “Eyebrow” windows, another subtle touch, are 

low elliptical dormers that were familiar from thatched roof 

cottages, also from England.

 As with most houses on Sherman Hill, the architect or 

designer of the Bridal Row cottages is uncertain, but 

architect-historian Jack Porter, who lives on Sherman Hill, 

suggests that they may be the work of Benjamin J. Bartlett, 

who has at least one very similar house in the 

neighborhood. Bartlett was an ambitious and skilled 

designer of Gothic churches and public buildings, as well 

as homes with Queen Anne-style flourishes. 

 Like many architects, he traveled to where he found 

larger and more desirable work. From Des Moines he 

moved to Little Rock, primarily because he won a 

commission for the Arkansas School for the Blind. If 

Bartlett’s Queen Anne architecture had a complexity to it, 

so did his life, which included a jail term for forgery of a 

signature on a bond. 

Return of Simplicity

Like other human endeavors, architecture changes with 

time, and the freestyle flourishes of Victorian homes 

reached their limit around 1893. That was when a national 

economic depression hit and put the brakes on building of 

all kinds. 

 When hard times lifted four years later, it was natural 

that simpler designs should prevail. In some places they 

were influenced by the Prairie School, though the approach 

made famous by Frank Lloyd Wright usually required larger 

lots than are common on Sherman Hill. The neighborhood 

has a Prairie variant called “Craftsman style,” cottages 

variously marked by straight-sawn woodwork, exposed 

rafter tails and shingle cladding on walls. 

 Related and more basic still was the so-called 

American Foursquare. It sounds simple, and it was: a 

square footprint, two full stories, with a hipped roof and 

central dormer facing front. It was so unembellished that 

the standard plan could be copied from magazines and 

then easily altered without changing the layout. The 

American Foursquare was simple but not poor.

 An excellent example on Sherman Hill is the house 

built by downtown merchant Benjamin Strauss on 18th 

Street. It is tidy and unprepossessing outside, but inside it 

Facing page, top: Built by a clothing 

manufacturer in 1892, this Queen Anne home 

has been restored with a devotion to historical 

accuracy. Bottom: In 1905, the Strauss family 

added to Sherman Hill’s style with this 

American Foursquare home, restored in the 

1970s by Jack Porter and Martha Green.
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has marks of true Prairie School houses: fine leaded-glass 

windows and quarter-sawn cabinetry, mantelpieces and 

plate rails. A taste for handcrafts is obvious in the Strauss 

house, built in 1905. But Victorian frippery is over. 

 Now owned by Jack Porter, the house has an open 

interior and horizontal decor, not too different from what we 

associate with Frank Lloyd Wright but here designed, 

probably without architect supervision, by fashion-

conscious carpenters, builders and clients. 

Model of Preservation

The diversity of styles on Sherman Hill is not particularly 

evident today. In its preserved state, it looks like it reaches 

back to a stable time of tree-lined streets little touched by 

change. A closer look at the architecture belies this, of 

course. Also mostly forgotten are the political battles that 

accompanied Sherman Hill’s development. As early as 

1878, opposition rose when an investor from Upstate New 

York, Tallmadge E. Brown, purchased a portion of the area 

and platted it with small 8,000-square-foot lots. Also 

unremembered is the anger caused when developers 

induced the city to close the part of Cottage Grove Avenue 

that once went through.

 Sherman Hill seemed to reflect the laissez faire 

business climate at the time. In 1912, the city engineer was 

referring in part to Sherman Hill when he lamented, “The 

city of Des Moines grew so fast that the various tracts of 

land were laid out and accepted by the city without much 

regard to uniformity and as the result the map of 

Des Moines looks like a crazy quilt patchwork.” But what 

seemed undemocratic then became an asset later. 

Sherman Hill became a cohesive community because it 

was tightly woven on smaller lots and also because Cottage 

Grove did not divide it in half.

 Much later, Sherman Hill became a model of historic 

preservation, less as a social movement in its early stages 

and more through examples of pioneering individualism. In 

fact, both impulses would describe Ralph and Marty Gross, 

who first moved here in 1971 when they rented an 

apartment from an elderly spinster who owned several 

houses in the area. The landlady was no rehabber, but she 

was fussy about who she rented to, even though the streets 

were rough and even dangerous. The Grosses qualified. 

 “At the time, I did not know that prostitutes walked the 

streets,” Marty said. But she learned about the rougher 

sides of life as a resident of Sherman Hill. She witnessed 

drug use and random crime, which she never saw growing 

up in West Des Moines. But the newlywed Grosses had 

been dispirited by suburban life and began to feel at home 

especially as they found other pioneers who had moved in 

too. A couple of years later they bought the Maish House, 

which was a wreck, but Ralph harbored the dream of 

occupying the place with an experimental school. 

 More or less to survive, the Grosses became expert at 

various aspects of preservation, such as repairing concrete 

footings beneath the once-fine wraparound porch. They 

began to learn the niceties of fancy carpentry, such as 

kerfing, which is the process of bending wood, in this case 

for fascia that curved around the perimeter of the house. 

They scraped decades of paint to find original colors and 

then found two shades of yellow for clapboards and trim 

after the chips were sent away for analysis. The school they 

imagined did not come true, but their house became a 

showplace.  

 The other part of historic preservation, the Grosses 

learned, was less architectural and more social. Later in the 

1970s, Mayor Richard Olson had noticed the Grosses and 

other families staking their claim in Sherman Hill and asked 

Ralph to attend an urban preservation conference in 

Minneapolis. Gross came back with the message that 

critical mass in preservation required political will. 

 That induced neighbors to form what they called the 

Sherman Hill Association in 1976. City hall, the police and 

the press took notice. Residents next got recognition by the 

National Register of Historic Places, and the practical 

consequence of that was federal tax credits for multiunit 

restorations. More generally, the neighbors faced the 

opponents of preservation together. ■
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SHERMAN HILL BECAME A MODEL OF HISTORIC PRESERVATION,  
LESS AS A SOCIAL MOVEMENT IN ITS EARLY STAGES 
AND MORE THROUGH EXAMPLES OF PIONEERING INDIVIDUALISM.

Reprinted with permission from “Des Moines Architecture & Design” by Jay Pridmore. Available from the publisher online 

at arcadiapublishing.com or by calling 888.313.2665.
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9755 University Ave., Clive, IA 50325 

www.ruganddecorgallery.com

(515) 223-2182

STORE CLOSING
80% 
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www.ruganddecorgallery.com

Visit our showroom at
4451 112th Street

Urbandale, IA 50322
Mon-Fri 8-5

515.276.3600
sunderlandscompany.com

http://www.ruganddecorgallery.com
http://www.ruganddecorgallery.comVisit
http://www.ruganddecorgallery.comVisit
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SPECTACULAR FINE FURNISHINGS AT ONCE-IN-A-LIFETIME PRICES 

Inventory Reduction Sale 

Up to 70% off 
Furniture | Accessories | Mirrors & Wall Décor | Rugs | Curated Finds  

SALE DATES MAY 5 – MAY 28

Hours: Monday - Saturday 10am - 4pm
4508 Fleur Drive | Des Moines, IA 50321 | 515.953.5474 | www.wordofmouthinteriors.com 

Word of Mouth Interiors
DESIGN WITH DISTINCTION

BREATHE EASY
Indoor plants provide fresher air and reduce 
stress, noise and dust. Our team can find 
the perfect plants for your space, and 
maintenance crews will keep them healthy 
and happy, leaving you worry-free. 
 
C O N T A C T  O U R  E X P E R T S  O R 
R E Q U E S T  A  Q U O T E  T O D A Y. 

515.987.0800  |  WrightOutdoorSolutions.com

U N I Q U E  V A R I E T I E S

H E L P F U L  S T A F F 

H I G H E S T  Q U A L I T Y 
P L A N T  M A T E R I A L

D I S P L A Y  G A R D E N S

8000 RACCOON RIVER DRIVE • WDM

GARDEN  
CENTER  
NOW OPEN!

http://www.wordofmouthinteriors.com


MAY JUNE 2016  DSM  181    

Make Glen Oaks YOur HOMe awaY frOM HOMe

1401 Glen Oaks Drive   |   West Des Moines, IA 50266   |   515.221.9000   |   www.glenoakscc.com

Join Glen Oaks Country Club; It’s where family and friends gather to meet new 
friends and make memories. Glen Oaks is an award-winning private golf club. 
Membership offers world class facilities for the entire family in a welcoming, 
casual atmosphere. Members of all ages can enjoy a wide range of amenities 
including a championship golf course, a fitness center, swimming and gourmet 
family dining. There are membership levels to satisfy everyone from the avid 
golfer to those wanting to relax by the pool for the summer. 
 
Glen Oaks, the new era Of COuntry Club fun!

http://www.glenoakscc.comJoin
http://www.glenoakscc.comJoin
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Image consultant Laurel Lund creates custom 

foundation for her clients, mixing different 

hues until she finds the perfect formula. 

“Makeup has one purpose: to enhance your 

own unique features,” she says.
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WRITER: KELLY ROBERSON

PHOTOGRAPHER: DUANE TINKEY

BEST 
FACE 

FORWARD
WHAT 

HAPPENS
WHEN AN

IMAGE
CONSULTANT

STEPS IN? 
OUR INTREPID

WRITER 
FINDS OUT.
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T
here are few things more humbling 

than inviting a near stranger into your 

closet. Suddenly clothes that once 

seemed cute and fashionable now 

seem worn out and miscalculated. 

 A closet, after all, is a memory 

palace, a repository of multiple 

personalities, some of them less 

desirable than others. In a closet and clothes, suggests 

author and Pulitzer Prize nominee Marya Hornbacher, you’ll 

find “a different woman for each suit, each dress, each pair 

of shoes.”

 My memory palace? I’m no hoarder and not prone to 

nostalgia, but I am a 40-ish mother of two and freelance 

writer and editor who has an abundance of black shirts and 

limited time for sartorial decisions. My hair is low-

maintenance, my beauty routine limited—in short, my focus 

is elsewhere. It’s a clash: My time and interest are finite, but 

I’m not immune to internal musings and external influences 

when it comes to image. 

 So when dsm pitched me what sounded like a fun, 

unusual feature—Would I submit to an image refresh, 

including wardrobe, makeup, hair?—the obvious answer 

was, “Why not?” And that is how I found myself standing in 

front of a growing pile of rejected clothes as image consultant 

Laurel Lund evaluated each shirt, dress and pair of pants. 

IS WHAT YOU WEAR WHO YOU ARE? 

The closet review is just one element in a package of 

services Laurel offers. A former magazine editor, Laurel 

evaluates clients from top to bottom, analyzes self-image 

and style, and suggests improvements for wardrobe, 

makeup and hair.

 Laurel and I began our sessions with a quick 

introduction—what I liked, what I didn’t. Then I was 
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RULES TO LIVE (OR DRESS) BY

INVEST IN  
THE CLASSICS.  
Laurel gives all her clients a list of  

must-haves, and it turns out I have quite 

a few items already. That black jacket, 

the cuffed white shirt that I spent  

extra for—they go with anything and will 

last forever.

BASICS MATTER.  
For example, a really good collection of 

T-shirts—black, white—is worth it. Skip 

the fast fashion and buy shapely pieces 

that are well-made, Laurel advises.

A TAILOR IS  
WORTH IT.  
There’s no reason to trip over too-long 

pants. A tailor isn’t that expensive,  

and you’ll look polished. As Laurel says: 

“Fit is the No. 1 fashion secret. You  

can have the most expensive wardrobe 

in the world, but if it doesn’t fit, it 

doesn’t flatter.”

WEAR IT,  
DON’T SAVE IT.  
That little black dress? Find a way to 

dust it off more than once a year.

Left: As part of her wardrobe color analysis, 

Roberson received a personal palette fan  

to use as a guide when shopping. Lund tests 

nearly 200 colors to find the best ones  

that complement the client’s eyes, hair and 

skin tones. 

Right: Kelly Roberson found fresh and 

flattering additions for her wardrobe at  

K. Renee in West Des Moines: Veronica Beard 

double-breasted blazer featuring statement 

buttons and a classic black and blue plaid; 

Malene Birger ivory and black tank tops  

with a scoop neck; French Kande 28-inch 

necklace with an antiqued brass clad; Vince 

cotton-blend slim-fit trouser; Stuart Weitzman 

black pumps.
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instructed to review a long list of words and select four that 

aptly described me. 

 As I skimmed the terms—spontaneous (no), dainty 

(definitely not), independent (probably)—the question kept 

simmering: Did these represent how I saw myself, or how I 

hoped others saw me? It’s tricky, of course, but in the end, 

we landed on confident, energetic, thoughtfully creative 

and stylishly strong. For Laurel, those words would help 

determine which clothes and makeup choices would accent 

those traits. 

CHOOSING COLOR

Colors were next up for Laurel’s review, and my 

preferences presented a conundrum. I was drawn to her 

collection of sunset-focused colors, but I looked better in 

sunrise or midday colors. We both decided that it probably 

had more to do with emotion—I like fall as a season best, 

and that’s what sunset colors resemble. She also agreed 

that my hair—short, easy and current-looking—suits me, so 

we moved on to makeup.

 When it comes to makeup, Laurel’s focus is adding to 

your usual routine in creative ways. She suggested custom-

mixed foundation and blush, both of which I’ve always been 

unsure of, as well as a more complex palette of neutrals. 

The before-and-after differences—more consistent skin 

tone, wide-awake eyes—were notable. The routine and the 

products make sense for special occasions or when I have 

extra time. 

 Laurel’s closet inspection yielded two big bags to 

donate: things that were outdated (a pair of lime green 

pants I had forgotten about), worn out (a tired black 

turtleneck) or past their prime wearing years (a dress with a 

Kelly Roberson is a writer, editor and project manager who has contributed to regional and national publications including Better Homes and 

Gardens and Country Home. 

neckline that didn’t do anything for me). I resisted some 

suggestions, though, such as eliminating all patterns. 

 Once finished, we stepped back for a look at my now-

airy closet shelf and hanging space, and what she had 

done was apparent: There was less to choose from, but 

that made my choices simpler. Plus, I could count on every 

item in the closet looking good on me. 

TIME TO SHOP

The final step in Laurel’s process involved a one-on-one 

shopping trip; her choice was West Des Moines clothier 

K. Renee. The store is elegance and investment shopping 

at its best. 

 My normal shopping routine—like that of so many 

other people—is grab-and-go, but K. Renee associate DJ 

Fees flipped that idea on its head. He asked me about my 

interests and schedules, fashion that inspired me and what 

I was looking for in a wardrobe. DJ did the work for me, 

assembling pieces into five or so ready-made outfits: a 

silky white button-down, perfectly stitched black pants, a 

long, dressy tunic-cum-dress that I adored. 

 I was over the moon about a sleek blue blazer with a 

zip-in sweatshirt insert as well as a delicately pleated black 

dress—stylish investment pieces that I’ll save for. Plus, let’s 

be honest: To have someone dress you, tell you that you 

look good, get you to experiment with clothes—it’s a kick, 

and it beats the heck out of my usual shopping routine.

 Getting someone to fuss with your makeup or dress 

you: It’s not something that most of us get to experience, 

and it was fun. Every so often, it’s good to shake out the 

cobwebs from a closet and a self-image, to banish some of 

those old people lurking in the corners. Who knows who 

might replace them? ■
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ABOUT LAUREL LUND  

A certified color and image consultant, 

Laurel Lund is CEO and principal of 

LL Style Studio; she contends that 

image can help determine both 

professional and social success. 

 If there’s one constant in Lund’s 

career, it’s her appreciation and love of 

color: It led her from interior design to 

public relations to publishing and then 

to her current role. By 1989, she had 

served as furnishings editor for Better 

Homes and Gardens and president of 

Ballet Des Moines. She then worked in 

publishing on both coasts and was the 

founding editor of Natural Home 

magazine. She’s also the author of the 

children’s book “When Glory Got Her 

Glow Back.” Lund returned to  

Des Moines in 2015.

 Find more information about 

Lund’s services, including style and 

color analysis, makeup and hairstyle 

makeover, fashion fit formula and 

personal shopping, at llstylestudio.com.

Left: Lund helped Roberson streamline her 

closet, yielding two big bags of outdated, 

worn-out or unflattering pieces. 
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Get Back in 
Motion.

B ac k  s u r g e ry  s o  yo u  c a n

6001 WestoWn ParkWay  |  West Des Moines   
(515) 224-1414  |  www.dmos.com

the spine surgeons at DMos know that chronic back and 

neck issues can affect almost every area of your life. Why live 

in pain when you don’t have to? together with your primary 

care physician, the spine surgeons at DMos want to help 

you get back to all of those activities you’ve missed enjoying, 

without discomfort, worry, or pain. Primary care physician 

teams help to determine if an initial consultation with a DMos 

board-certified orthopaedic surgeon is best for you. The 

DMos spine surgeons will work with you to tailor a customized 

surgical treatment plan that is convenient to your lifestyle and 

goals. talk to your doctor about your back and neck pain, and 

remember DMos is here to help!

http://www.dmos.comthe
http://www.dmos.comthe


Winefest Des Moines // June 4–June 11, 2016
Winefest is the way Iowa celebrates its love of summer, food and, of course, wine.

SCHEDULE 
OF EVENTS

SAMMONS FINANCIAL GROUP VIP LOUNGE
Upgrade your tickets to the DuPont Pioneer Sips & the City and 

the Willis Grand Tasting. VIPs get access to the festival one 

hour early and will be treated to specialty wines, passed hors 

d’oeuvres and valet parking. 

MEREDITH SATURDAY SESSIONS

Saturday, June 4 // 11am–9pm

Various Des Moines Locations //  Price Varies

Add some education to your Winefest 

experience with our interactive food & wine 

classes featuring a few celebs and the 

interactive Barilla dinner! 

 

IOWA PORK PRODUCERS LAWN PARTY
Sunday, June 5 //  2 – 5 pm  

Jasper Winery // $15, $20 at the door

Celebrate all things Iowa with local wine, beer  

and food.

GATEWAY MARKET COMMUNITY 
TASTING
Gateway Market // FREE

Visit Gateway Market for a free tasting featuring 

Winefest wines.

TOASTING TUESDAY
Tuesday, June 7  //  5 – 7 pm 

The Greater Des Moines Botanical Garden // $35

Toast to the weekday and celebrate the diverse 

world of sparkling wine with bubbles from nearly 

every continent.

BUBBA’S DIXIE DINNER PRESENTED 
BY FOSTER GROUP
Wednesday, June 8  //  6:30 pm 

 $75

Come down south and be among the first to 

experience the new southern restaurant, Bubba!

PRIMA DINNERS
Thursday, June 9  //  6:30 pm  

Various Locations // $250

This one-of-a-kind evening is an elegant and 

intimate experience in the art of pairing fine 

wine with incredible fare. Reservations required

DUPONT PIONEER SIPS & THE CITY
Friday, June 10  //  6 – 9 pm  

Cowles Commons and Capital Square // $45,  

$55 at the door

Don’t miss the best party of the summer with 

sips of hundreds of worldly wines and tastes 

from Des Moines’ coolest restaurants.

WILLIS GRAND TASTING
Saturday, June 11  //  6 – 9 pm 

Cowles Commons and Capital Square // $75

The week culminates with high-end wines, 

hearty hors d’oeuvres from Des Moines’ top 

restaurants and the Splash Raw & Bubbly Bar 

complete with champagne and caviar. 

TICKETS AVAILABLE AT TIKLY.CO/WINEFEST



A special thank you to all of our sponsors.  
Our festival would not be possible without your support:

SAVETHE

WEEK
4 11

Patty & Jim Cownie 
Charitable Foundation

Sponsors confirmed as of February 22, 2016

IN-KIND 
SPONSORS:

Winefest Des Moines // June 4–June 11, 2016

Patrons receive tickets to:

• Prima Dinners 

• Willis Grand Tasting with VIP access

• DuPont Pioneer Sips and the City with VIP access

• Meredith Saturday Session

• Iowa Pork Producers Lawn Party  

Presented By

FOR MORE INFORMATION VISIT WINEFESTDESMOINES.COM

JOIN ALL THE FUN AND BECOME A PATRON TODAY!

Plus, enjoy:

• Valet Parking Pass

• 20% discount on additional Winefest tickets

• Invitations to Year-Round Exclusive Events 

Indulge with fabulous Winefest events. 
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FIGHT LIKE A GIRL

PHOTOGRAPHER: JAMI MILNE

A FRESH LOOK AT MOTHERHOOD LEADS A PHOTOGRAPHER 
TO FOCUS ON GIRLS MASTERING MARTIAL ARTS.

The delicate hands of a child warrior: Emma Renaud, 14-year-old daughter of Christian and 

Janene Renaud, pauses to focus before a training session at the Des Moines Judo Academy.
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“IT WAS ALL THE PINK.” Photographer 

Jamie Milne grew up a tomboy, so she 

was comfortable when she had a son. 

But when her daughter was born, Milne 

found herself surrounded by pink cards 

and gifts, “girly stuff” that made her 

ponder a little girl’s options today.

 “I wondered, ‘What will she do?’ ” 

Milne recalls. “She’s got to have more 

options than wearing a tutu.”

 Then a casual Facebook post 

caught her attention. A friend mentioned 

taking her teenage daughter to classes 

in wushu, Chinese martial arts.

 Intrigued, Milne began to explore a 

realm that appealed to the former 

tomboy in her—and the photographer. 

She was drawn to the strength, poise 

Emma Renaud struggles to maintain 

dominance over an opponent on the mat of 

their dojo as senior martial arts athletes 

warm up in the background. Nationwide, 

about 22 percent of teen girls participate in 

martial arts, close to the 25 percent rate 

among teen boys. Greater Des Moines offers 

more than 30 clubs and schools that offer 

classes and programs.

and beauty of girls practicing somewhat 

violent skills, from karate to fencing.

 And she saw the photographic 

challenge, seeking images that convey 

the artistry as much as the action, with 

a keen eye on the details: the textures, 

tools and trappings in which the girls 

are engaged. 

 While Milne was initially concerned 

that her daughter’s recreational future 

might be limited to dancing, she 

discovered ironically that the careful 

precision of martial arts “is a sort of 

dance, with constantly flowing motion,” 

she says. “You see the strength, but it’s 

very fluid.”

 That fluid quality flows through the 

years for many who have changed the 

notion of fighting “like a girl.” Milne was 

delighted to find women of all ages who 

maintain fitness and focus through 

martial arts, providing inspiration as 

role models for young girls to follow.
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Above: Reflected by two mirrors, Audrey Renaud, Emma’s 11-year-old 

sister, practices with judo classmates. A Chinese ceremonial mask and 

drum are stored in the corner, underscoring the school’s mix of cultures.

Facing page: With a determined gaze and studied form, Audrey Renaud 

practices her judo techniques.
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At any age, females continue to change the 

notion of fighting “like a girl.” Having girded 

herself in the protective jacket and breeches 

of fencing, Olivia Hewitson, 35, dons the mask 

that will shield her from an opponent’s foil.

Facing page: Melanie Lahart, 67, maintains 

physical fitness, coordination and mental 

sharpness at the Des Moines Fencing Club. ■

Jami Milne is a Des Moines-based artist, 

photographer and writer who spends most of 

her time on everyday adventures with her 

husband, Ben, and children, Finn and Margaux. 
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Mercedes-Benz of Des Moines

9993 Hickman Rd. Des Moines, IA 50322 | Tel (866) 956-3692 | mercedesbenzdesmoines.com

Mercedes-Benz 
of Des Moines

The mid-size SUV has never gone this big. With a 
greater range of ratios and shorter steps between 
gears, the new 9-speed automatic changes gears more 
quickly but nearly imperceptibly. Along with a more 
seamless delivery of power, the lighter, more verstaile 

transmission enhances quiet riding comfort and 
fuel-efficiency. The electronic selector and shift 
paddles let you control all gear changes with your 
hands on the steering wheel. 

The 2016 Mercedes-Benz GLC-Class. MSRP starting at $38,950. 
Order yours today.

The All New GLC

2016 GLC300 with Driver Assistance, Lighting and Sport Packages in Iridium Silver

1921 Hubbell Ave.  |  Des Moines, IA 50316  |  515-265-1621

• Building Materials 

• Siding

• Lumber

• Roofing

• Fasteners

• Windows and Doors

As a fourth generation business, you can trust our experienced and knowledgeable 

professionals for top rated service and high quality building materials.

Save money on your construction materials... When you need affordable lumber 

and quality materials to complete your building project, just 

remember Leachman Lumber Co. You can find everything you 

need from small tools and fasteners to siding, roofing, windows, 

doors and much more! You’ll get a wide variety of materials 

at very competitive prices, plus superior service and on time 

deliveries. Stop in to discuss your construction needs today!

Save money on your construction materials... When you need affordable lumber 

and quality materials to complete your building project, just 

Save money on your construction materials...
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Kim O’Connor is Running for the 
Leukemia/Lymphoma Society’s 

Woman of The Year. 
GIVE A DONATION AND HELP LLS AND KIM WIN!

It’s not just a house, 
it’s a home.  
It’s not just a house, 

IOWA REALTY

KIM O’CONNOR
ABR, CRS, GRI Realtor
165 S. Jordan Creek Pkwy #155
West Des Moines, IA 50266
Cell 515.249.0009
Offi  ce 515.453.6350
kimoconnor@iowarealty.com

With over 23 years in the home 
mortgage business, Heidi works 
hard to help her clients fi nance or 
refi nance their home. She helps 
her clients understand smart 
investment tools and how to 
leverage money to achieve their 
fi nancial goals through home 
ownership. Heidi will tailor your 
loan to fi t your specifi c needs. 
Contact Heidi today to discuss 
your fi nancial goals and how she 
can help you reach them! 

It’s not about loans, 
it’s about lives.  

FIRST MORTGAGE COMPANY

HEIDI SWENSON
6917 Vista Drive 
West Des Moines, Iowa 50266
Branch NMLS # 312833
www.heidiswenson.com
Loan Offi  cer, NMLS # 400170 
Cell:  515.554.4433
hswenson@fi rstmortgageco.com

Go to www.mwoykoconnor.org 
for a donation and event info.    

With over 25 years as a Realtor®, 
Kim has acquired an abundance of 
knowledge to assist you with your 
Real Estate needs. She specializes 
in New Construction, Single-
Family Homes, Townhomes and 
Condos, Land and Acreages. Her 
measure of success is matching 
the perfect property to her clients 
and making every transaction as 
smooth and seamless as possible. 
Contact Kim today and let her help 
you fi nd the home of your dreams!

mailto:515.453.6350kimoconnor@iowarealty.comWith
mailto:515.453.6350kimoconnor@iowarealty.comWith
mailto:515.453.6350kimoconnor@iowarealty.comWith
mailto:515.554.4433hswenson@fi
mailto:515.554.4433hswenson@fi
http://www.mwoykoconnor.org




REAL ESTATE 
VISIONARIES 

INTRODUCING SOME OF OUR CITY'S MOST TALENTED AND RESPECTED  
REALTORS WHO CALL GREATER DES MOINES HOME.

SPECIAL ADVERTISING SECTION





MARC LEE  |  JILL OLOFSON
IOWA REALTY

You will feel comfortable recommending Marc and Jill to 
your friends, family, and associates knowing they will receive 
and appreciate the same level of service.

Whether you are looking into purchasing a home for the 
first time, custom building, relocating, preparing a market 
analysis on your existing home or getting your home sold in 
a timely fashion, Marc and Jill are the team you want to call. 

Marc Lee 

(515) 988-2568 

mlee@newiowalistings.com

Jill Olofson 

(515) 991-9452 

jill@newiowalistings.com

www.NewIowaListings.com

Expect world-class service with unmatched results from this 
dynamic duo! Marc Lee and Jill Olofson are a husband and 
wife real estate team that know real estate well. Both grew 
up in the area and love Des Moines and all it has to offer. 
They have an extensive knowledge of the metro area and 
the suburbs and stay on top of current real estate trends in 
their field. They are members of the Des Moines Area 
Association of Realtors, the Iowa Association of Realtors and 
the National Association of Realtors. They are both certified 
relocation professionals. Year after year, they’ve achieved 
several awards for their service in real estate and they rise 
above the standards.

Marc and Jill’s goal is to surpass your expectations through 
the process of buying or selling your home and ensuring that 
all the details are handled properly with your best interest at 
heart. “We love what we do! Our clients become family and 
friends to us” says Marc. We are dedicated to serving you 
with enthusiasm, professionalism, honesty, a high level of 
ethical standards, integrity, and experience.

“WE LOVE WHAT WE DO! OUR 
CLIENTS BECOME FAMILY AND 
FRIENDS TO US.”
-MARC LEE

SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

mailto:mlee@newiowalistings.com
mailto:jill@newiowalistings.com
http://www.NewIowaListings.com
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RICK BRATRUD
IOWA REALTY
 
“It’s not just a house its home.” 

This is not just my tagline it is the way 
I treat every transaction. I know this is 
the one of the most important 
decisions you will make in your 
lifetime, it is where you are going to 
live, raise your family, and make 
memories. Real Estate is not a job it is 
a lifestyle and it has been my passion 
for years.

I’ve partnered with Anita Nemmers for 
the hands on team approach, so you 
can count on us to get the job done.

(515) 250-5626

Rick@IowaRealty.com

RicksMyAgent.com

REAL ESTATE VISIONARIES

ANITA NEMMERS - CRS, ABR
IOWA REALTY
 
Experience - Knowledge - Integrity

It’s not just a house, it’s your home!   
And in this tough market, you’ll 
appreciate having an expert on  
your side! 
 
For professional, timely service please 
contact me at:
 
Anita Nemmers - CRS, ABR
anemmers@iowarealty.com

(515) 453-5799

Find your dream home at:
www.anitanemmmers.com 

ERIC QUINER
IOWA REALTY

Eric Quiner’s philosophy involves a very 
hands on approach to real estate. The 
personal relationships, the technology, 
and the systems brought to the table 
are what set Eric above the rest. Eric is 
currently an Assistant Manager at the 
Iowa Realty Waukee office. When 
asked why Eric sells residential Real 
Estate he responded “I love my career 
and it shows in everything I do. My 
passion is infectious. So when you 
decide that you’d like to buy or sell a 
home in the Des Moines metro area, I 
would be honored to work with you.” 

Powered by Relationships
14’ and 16’ Circle of Excellence  
Award Winner

(515) 710-5468 

ericquiner@iowarealty.com 

ericquiner.com

mailto:Rick@IowaRealty.com
mailto:anemmers@iowarealty.com
http://www.anitanemmmers.com
mailto:ericquiner@iowarealty.com
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DIANE TODD-BROWN  
IOWA REALTY

Meeting new people and seeing old 
faces make my job interesting and 
fulfilling. I have lived in Des Moines all 
my life and have worked in Real Estate 
for 27 years.

Des Moines is our best kept secret! 
Housing is affordable, not a lot of big 
city traffic, many green spaces and 
trees and an emphasis on family life 
and good work ethics. 

I specialize in the older homes in  
Des Moines but certainly have sold 
many in the suburbs also. I love to see 
the older homes transformed and 
renovated and truly loved.

(515) 453-6677

Mobile (515) 556-7653 

dianetbrown@iowarealty.com

REAL ESTATE VISIONARIES

MIKE BRAY
IOWA REALTY

Mike Bray has 22 years real estate 
experience. Mike has become one of 
the most progressive and highly 
regarded realtors in Iowa putting his 
client’s and customer’s needs first. 
Providing value and excellence in 
service highlight years of success. 
Mike’s vision and knowledge in 
representing his clients give them a 
competitive edge in today’s real  
estate market. Whether you’re looking 
for your first home, downsizing or 
looking for a new home for your 
growing family, I’ll help you find your 
dream home!

(515) 249-3764 

mikebray@iowarealty.com

ERIN DOHERTY-LEMON
IOWA REALTY

Erin has the knowledge to coach you 
through your move confidently and to 
make an educated timely decision! As 
your real estate coach, Erin will use her 
knowledge and technologies to create 
a valued relationship. She will strive to 
understand your needs and will use her 
integrity to assist you in making an 
informed decision, whether it’s new 
construction, or current resale to get 
you Moved! Whether it’s moving in, 
moving out or moving around. 

Call Erin, your move “Coach”, what  
are you waiting for, get your move  
on today!

(515) 537-9977 

erinlemon@iowarealty.com 

www.erinlemon.iowarealty.com 

mailto:dianetbrown@iowarealty.com
mailto:mikebray@iowarealty.com
mailto:erinlemon@iowarealty.com
http://www.erinlemon.iowarealty.com


DENNY JUNIUS
IOWA REALTY
 
As a long time Des Moines area 
resident, Denny Junius has intimate 
knowledge of the neighborhoods, 
schools, and communities in the 
market. Her personal level of service 
makes home buying or selling as 
smooth as possible. Denny specializes 
in working with first-time home buyers 
and those relocating, as well as with 
the exclusive Glen Oaks community.

With over 20 years of real estate 
experience Denny has built a 
reputation as being passionate about 
helping her clients realize their home 
ownership dreams. 

Feel at Home with… Denny Junius.

(515) 480-4032    

dennyjun@iowarealty.com 

SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

JOANN MANNING
IOWA REALTY

Over the past 13 years, I’ve been 
privileged to serve the most wonderful 
buyers and sellers, from first-time 
homeowners to those relocating or 
downsizing. My enthusiasm is matched 
by my ability to listen and understand 
what my clients want and need, and 
then to deliver.

A Des Moines native and a multi-
million dollar producer since the start 
of my career, I’m committed to 
ensuring my clients have an effortless 
and enjoyable experience. You can 
count on my exceptional market 
knowledge, determination and 
integrity. I’ll work hard, and together 
we’ll have fun!

(515) 453-5928 

joannmanning@iowarealty.com

JEFF DAVIS
IOWA REALTY

Jeff Davis has over 20 years of real 
estate expertise being 3rd generation  
in the industry. Born and raised in  
Des Moines, Jeff began his career in the 
family commercial real estate and land 
development business and transitioned 
into an expert in residential real estate. 
Jeff enjoys the business side of 
commercial, but has grown to love the 
personal aspects of residential. His 
clients are like family as he truly cares 
about their needs and how they plan to 
live in their new home, building 
memories for years to come.

Active member of Iowa Association  
of Realtors & Des Moines Area 
Association of Realtors

 
(515) 249-5994 

jeffdavis@iowarealty.com

mailto:dennyjun@iowarealty.com
mailto:joannmanning@iowarealty.com
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THE TIMOTHY SCHUTTE REALTY ESTATE TEAM
EXIT REALTY CAPITAL CITY

PICTURED (L-R):

Emina Kremic 

(515) 322-1214  

eminakremic@solddesmoines.com

Timothy Schutte 

(515) 681-5677

timothy@solddesmoines.com

Allyn Schneider  

(763) 213-6622 

allynschneider@solddesmoines.com

Greg Steward 

(515) 681-3802 

greg@solddesmoines.com

When you list your home with The Timothy Schutte Real 
Estate Team, you get a whole team of experts to make sure 
everything goes as planned! The Timothy Schutte Real 
Estate Team is one of the top teams in Iowa, selling 100+ 
homes each year, so you can be sure they have the 
experience to guide you through both the listing and buying 
process. One of the chief advantages of working with a top 
team like The Timothy Schutte Real Estate Team is that they 
have brought together a group of specialists who handle 
each aspect of the transaction; and, like a symphony 
conductor, Timothy Schutte directs their efforts to meet 
your individual goal of selling or buying your home. That 
means someone who knows the process intimately is there 
to help you every step of the way, ensuring that every detail 
is handled properly.

“EXIT REALTY CAPITAL CITY IS A 
REAL ESTATE FIRM BY DESIGN, WITH 
LEADERSHIP THAT CARES DEEPLY 
ABOUT OUR CLIENTS AS WELL AS 
OUR AGENTS. WE ADVOCATE.  
WE EDUCATE. WE INNOVATE.” 
- JAKE STANTON – GENERAL MANAGER EXIT REALTY CAPITAL CITY

mailto:eminakremic@solddesmoines.com
mailto:timothy@solddesmoines.com
mailto:allynschneider@solddesmoines.com
mailto:greg@solddesmoines.com
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#2 TOP WORK PLACE IN IOWA

#2 TRAINING COMPANY IN 
WORLD ACROSS ALL INDUSTRIES

Commited to helping our community 
with Red Day on May 12th every year 
133,000 KW Agents all over the world 
close their businesses and volunteer in 
the community.

Founded on the principles of trust and 
honesty, we are unwavering in our 
commitment to do the right thing, 
always putting your needs first.

We are proud to be part of the largest 
real estate company in the North 
America. Whether you’re buying your 
dream home, selling a property or 
investing in real estate you can count 
on us to guide you through your next 
move—we promise to serve you with 
the utmost integrity and highest level 
of service.

www.kwdsm.com

WIN-WIN: 
OR NO DEAL

KELLER 
WILLIAMS 
REALTY
IS DIFFERENT 
BY DESIGN

TIFFAN YAMEN
KELLER WILLIAMS REALTY

The genuine relationships that I get  
to build everyday is what I love best 
about being a Realtor. With over 20 
years of marketing and negotiation 
expertise, I am able to provide clarity 
around your options, ultimately giving 
you the confidence to make the best 
real estate decision for your specific 
needs. It’s my priority to go above  
and beyond for my clients—you can 
always trust me and know I’m working 
for you.

(515) 205-8122 

tyamen@kw.com 

tiffanyamen.com

ERIN RUNDALL
KELLER WILLIAMS REALTY

Erin’s clients receive the highest level 
of service, timely responses, and 
diligence with the biggest sale/
purchase of a lifetime. She represents 
clients in resale, new construction, and 
luxury home sales. Read her client 
reviews at www.erinrundallreviews.com 
Find your home value in 60 seconds at 
www.515sold.com.

(515) 326-0369

erin@erinrundall.com

www.erinrundall.com

mailto:tyamen@kw.com
http://www.erinrundallreviews.com
http://www.515sold.com
mailto:erin@erinrundall.com


SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

BETSY SARCONE REAL ESTATE TEAM
KELLER WILLIAMS REALTY

As the most Pro-Active Real Estate Team in Des Moines, 
Betsy Sarcone Real Estate Team brings a new philosophy to 
buying and selling homes. Each day the team goes to work 
to find Buyers for their Sellers, and Sellers for their Buyers. 
With experts in every area of the transaction, Buyers and 
Sellers alike will see that no stone is left unturned. In the real 
estate market of today, Betsy and her team are constantly 
striving to stay on top of the fast-moving inventory and 
latest market trends. Client satisfaction is the top priority for 
the team, with nearly 80% of new business coming from 
referrals and past clients alone. Find out today why the 
Betsy Sarcone Real Estate Team is one of the fastest growing 
real estate teams in the Greater Des Moines Area. Who do 
you know thinking about making a move? 

(515) 329-0840

sarconeteam@kw.com

www.sarconeteam.com

“THE MOST IMPORTANT THING 
WE CAN DO IS MAKE EACH 
TRANSACTION AS EASY AND 
PROFITABLE AS POSSIBLE FOR THE 
CLIENT. WHAT IT BOILS DOWN TO 
IS BEING MORE AGGRESSIVE THAN 
THE TRADITIONAL AGENT AND 
BEING ACCOUNTABLE FOR THE 
RESULTS. THERE’S NOTHING WE 
LOVE MORE THAN SMILING 
CLIENTS.” 
- BETSY SARCONE, CEO

“THIS IS A 5-STAR AGENT. FROM 
THE WORD GO, THE TEAM TOOK 
THE WHEEL. THEY WERE 
PROFESSIONAL, AGGRESSIVE AND 
FULLY IN TOUCH WITH OUR 
GOALS.”
- DAWN M., CLIENT

(L-R): AMY SCHAFER, STEVE LEPELTAK, 
BETSY SARCONE, JD NELSON

mailto:sarconeteam@kw.com
http://www.sarconeteam.com
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MICHELE CHEEK
KELLER WILLIAMS REALTY

Michele brings nearly 14 years of 
experience to the real estate industry. Her 
passion is to find the right fit for you 
through diligently analyzing  her clients  
wants and needs. Whether you are buying 
your first home, looking for a larger home 
to accommodate your expanding family, 
or downsizing...a smooth transition is 
ensured.  Michele is passionately involved 
in the design of Artesa Homes and is 
instrumental in assisting her clients with 
their final selections for their new home 
Michele loves what she does and it  is 
reflective in her commitment.
 
If you’re looking for a agent that gets 
results with an outstanding customer 
service approach, contact Michele.

(515) 240-0422 

michelercheek@gmail.com

MARCIA MUNGER
KELLER WILLIAMS REALTY

The foundation of real estate is building 
relationships – a skill Marcia Munger 
has mastered over 15 years of success. 

Knowledge and experience in 
construction product sales mean Marcia 
is uniquely suited to handle your real 
estate needs. Her passion for real estate 
is rivaled only by her commitment to 
the community. Bras for the Cause, 
YESS and the Chrysalis Foundation all 
benefit from her tireless energy. 

Expertise, honesty and attention – 
Marcia and her team are ready to build 
a relationship with you.

(515) 321-6607 

marcia@marciamunger.com

www.marciamunger.com

AUDREY BECKER
KELLER WILLIAMS REALTY

We love what we do and our clients see 
our passion every step of the process!

“The Audrey Becker team did a 
fantastic job, they always called us to 
keep us in the loop with what was 
happening, always followed up when 
they said they would. They went above 
and beyond.”

“She partnered with us every step of 
the way through our 1st custom home 
building process. We had plenty of 
questions and concerns for Audrey and 
she did an excellent job responding to 
us in a timely manner. We greatly 
appreciated her professionalism.”

(515) 559-8125 

www.audreybeckerteam.com

mailto:michelercheek@gmail.com
mailto:marcia@marciamunger.com
http://www.marciamunger.com


SUSAN SANDERS 
KELLER WILLIAMS REALTY
 
When you partner with Susan as your 
real estate agent, you benefit from 20 
years of results driven real estate 
experience, the highest level of market 
expertise, and uncompromising 
integrity. Susan’s extensive training, 
attentive style and proven record of 
executive home sales success will serve 
you well as you consider a move. 

(515) 770-7635 

susan@kwdsm.com 

SPECIAL ADVERTISING SECTION

JORGE “JUNIOR” IBARRA
IBARRA REALTY GROUP  
W/KELLER WILLIAMS REALTY

I love this city and this enthusiasm shines 
through in the work that I do and the 
clients I help through the real estate 
process. I have lived in Des Moines since 
the age of 5, and consider it an amazing 
place to live and raise a family. Following 
graduation from Iowa State University, I 
was introduced to the real estate 
industry and knew it was my passion.

My goal is to differentiate myself from 
other real estate agents by providing a 
systematic “1-2-3” method to selling 
or buying real estate, along with my 
unique marketing methods and friendly 
demeanor. My goal when meeting you 
is to make a difference in your real 
estate process and experience.

(515) 988-3227

junioribarra@kw.com

REAL ESTATE VISIONARIES

ANGELA GILBERT
KELLER WILLIAMS

Professional. Diligent. Knowledgeable.

My goal is to be available to my clients 
and to work with their best interest in 
mind through the buying and selling 
process.

Expertise in new construction, first 
time home buyers, investors, 
relocation, buyers and sellers.

(515) 240-1045 

angelagilbert@kw.com

mailto:susan@kwdsm.com
mailto:junioribarra@kw.com


RACHAEL HARMS  |  BRANDON PATTERSON  |  SHANNON CORYELL
RE/MAX REAL ESTATE CONCEPTS  |  AT HOME DSM REAL ESTATE TEAM

SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

At Home DSM is a progressive real estate team with over a 
decade of experience consisting of Rachael Harms, Brandon 
Patterson, and Shannon Coryell. Whether you are a FIRST TIME 
HOME BUYER, looking to BUILD your custom forever home, or 
wanting SELL your existing home, we can help. We specialize in 
creating a streamlined real estate experience for our clients.

At Homes DSM implements the latest marketing strategies 
including HD photos, social media, and virtual tours to sell client 
listings quickly and for top dollar. We have also developed a 
series of courses to educate buyers and sellers on everything 
from a first home purchase to staging a home to sell. 

Brandon@RealEstateConcepts.net 

(515) 868-4520

Rachael@RealEstateConcepts.net 

(515) 729-6108

Shannon@RealEstateConcepts.net 

(515) 822-8778

“IF YOU ARE LOOKING TO BUY A 
HOME, I WOULD HIGHLY 
RECOMMEND USING AT HOME 
DSM, WORKING WITH THEM 
MADE OUR HOME SEARCH 
EFFICIENT AND PURPOSEFUL. THEY 
TRULY CARED ABOUT FINDING US 
A PERFECT HOME. THEY ARE 
INCREDIBLY KNOWLEDGEABLE 
ABOUT THE MARKET, HOME 
TRENDS, BUILDERS AND MORE, 
WHICH STREAMLINED THE 
PROCESS TO FIND A HOME WE 
LOVE. DON’T LET BUYING A  
HOME BE AN INTIMIDATING 
PROCESS, WORK WITH AT HOME 
DSM AND GET THE HOUSE  
YOU’VE DREAMED OF.” 
- GREG AND BETSY

mailto:Brandon@RealEstateConcepts.net
mailto:Rachael@RealEstateConcepts.net
mailto:Shannon@RealEstateConcepts.net


SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

SARAH CROWLEY  |  TOMORROW WHITTOM  |  BEN FOX  |  CHAR KLISARES  |  
PAT VANDERWERT
CHAR KLISARES REAL ESTATE TEAM

experience selling your home. We offer excellent customer 
service, professional marketing, an incredible network of 
communication and precision, plus the helping hand and 
personal touch you need to be completely satisfied when 
selling your home.

(515) 639-0039 

char@charklisares.com

A real estate team unites clients, agents, administrative staff 
and automated systems together to provide a vast array of 
services rapidly and with great attention to detail. Our tight-
knit, experienced team can provide you with high-quality, 
beneficial services that can bring real value to a transaction. 
The team will align its resources to work with you towards a 
common goal - GETTING SOLD!
 
By slowing down and taking time to listen, we tailor our 
services to meet your needs. We then endeavor to sell your 
home at a price and terms acceptable to YOU. Along the 
way, we work to make the process of selling your home as 
positive and enjoyable as we are able, moving towards our 
common goal of your complete satisfaction.

When you choose the CHAR KLISARES REAL ESTATE TEAM, 
you are engaging not just a team of skilled real estate agents 
and capable administrative staff, you are hiring caring 
people who want you to have a positive, beneficial 

“TO GIVE REAL SERVICE,  
YOU MUST ADD SOMETHING  
WHICH CANNOT BE BOUGHT  
OR MEASURED WITH MONEY,  
AND THAT IS SINCERITY  
AND INTEGRITY.” 
- DOUGLAS ADAMS

mailto:char@charklisares.com


RICK GRUBB | DAWN EDWARDS | COLIN PANZI | JOE HEEMSTRA | JOHN GENTILE
REMAX REAL ESTATE CONCEPTS

SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

Rick Grubb - West Des Moines, Waukee, Grimes

rick.grubb@realestateconcepts.net

(515) 779-2192

Dawn Edwards - Ankeny and Norwalk

dawn@realestateconcepts.net

(515) 577-0498

Colin Panzi Team - Ankeny

colin.panzi@realestateconcepts.net

(515) 339-0018

Joe Heemstra - Waukee & Urbandale

joe.heemstra@realestateconcepts.net

(515) 778-8788

John Gentile - Johnston, DSM Southside, and Adel

john@johngentilerealtor.com

(515) 771-6407

If you are looking for a newly constructed home but don’t 
know where to begin; start with this group of Realtors with 
REMAX Real Estate Concepts. All of these agents not only 
represent Remax Real Estate Concepts, but they also 
specialize in new construction by partnering with the highly 
respected builder, Jerry’s Homes. Jerry’s Homes has been 
building homes in Central Iowa for nearly 60 years and they 
know that in today’s real estate market, it is imperative to 
have a knowledgeable, experienced Realtor to help guide you 
through the new construction market. Between finding the 
right home site, knowing how much to sell your existing 
home for, selecting the perfect floor plan, and finishing the 
interior of your brand new home with your style, building 
new can become overwhelming quickly. However, when you 
combine the customer service from any of these award 
winning realtors with the knowledge and experience of Iowa’s 
Best Home Builder...your dreams become your new home. 

www.jerryshomes.com

(515) 278-5992

“TONIGHT MORE IOWAN FAMILIES 
WILL GO TO SLEEP IN A HOME BUILT 
BY JERRY’S HOMES THAN ANY 
OTHER BUILDER.”

mailto:rick.grubb@realestateconcepts.net
mailto:dawn@realestateconcepts.net
mailto:colin.panzi@realestateconcepts.net
mailto:joe.heemstra@realestateconcepts.net
mailto:john@johngentilerealtor.com
http://www.jerryshomes.com


SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

LIZ WILSON  |  RICK CHESNEY  |  JEN SCHULLER
DRC REAL ESTATE SERVICES

professionals are trained to work thru to provide you with 
our goal of a seamless transaction. 

Offering a menu of real estate listing commissions makes 
DRC Real Estate Services an affordable alternative when 
placing your home for sale on the Des Moines real estate 
market. As DRC Real Estate Services means full service as 
well as ‘doing the right thing’ we up the ante by including 
great service with every transaction. 

(515) 963-1252

liz@drc.agency

 

(515) 231-1624

jen@drc.agency

Boasting a resume full of hard earned experience coupled 
with a good dash of youthful exuberance DRC Real Estate 
Services strives to provide seamless transactions for their 
selling and buying clients. New home construction and 
residential sales are the focus of this independent real  
estate brokerage.

From designing a new home to suit clients taste and budget, 
to finding a building site for the custom home, to managing 
the building of the home through each step, to finishing the 
process with the final walk thru and closing, the DRC Real 
Estate professionals are with you each step of the way.

Our team members have received numerous industry awards 
and accolades showing recognition from fellow real estate 
professionals. As a company we have worked the Des Moines 
area from Altoona to Adel and Ames to Indianola with most 
points in between. 

Experience counts when pricing and selling homes on the 
pre-owned market. Inspections, abstract issues, showings, 
sales paperwork are some of the obstacles our real estate 

“DRC REAL ESTATE SERVICES HAS 
AN EXCEPTIONAL GROUP OF 
PROFESSIONALS TAKING GREAT 
CARE WITH EVERY DETAIL OF THE 
TRANSACTION FOR THEIR CLIENTS 
– AND IT SHOWS!” 
- BECKY MEYER, VICE PRESIDENT/MORTGAGE LOAN ORIGINATOR, 
FIRST AMERICAN BANK

(515) 490-4663

rick@drc.agency

mailto:liz@drc.agency
mailto:jen@drc.agency


SPECIAL ADVERTISING SECTION

REAL ESTATE VISIONARIES

ABBEY ROBERTSON
CENTURY 21 SIGNATURE  
REAL ESTATE 
 
Being a part of a team that values 
trust, Abbey has spent the last 5 years 
building her business by referral. She 
lives by the golden rule, treating her 
clients as she would like to be treated; 
from initial contact to lifelong 
relationships after the sale. “Purchasing 
or selling a home is one of the biggest 
decisions you’ll ever make, my job is to 
layout the process for you, 
troubleshoot, educate, help you 
achieve your goals… and maybe even 
have a little fun along the way!”

(515) 333-3492

www.abbeyrobertson.com 

MEGAN HILL MITCHUM
CENTURY 21 SIGNATURE  
REAL ESTATE

Megan prides herself on providing her 
clients with the personal attention and 
level of service they require to make an 
important decision such as purchasing 
or selling a home. Rely on a 
professional partner who listens to your 
needs, asks the right questions, 
provides honest answers and looks out 
for your best interests. Whether buying 
or selling an investment property, your 
first home, or your forever home, every 
element of the process will be looked 
after with great care and skill!

(515) 290-8269

megan@c21sre.com

GINA SWANSON
CENTURY 21 SIGNATURE  
REAL ESTATE
 
Gina Swanson knows your home is 
your most important investment. She 
understands your needs, and knows 
the business inside and out. Gina is a 
partner, not just a Realtor. “When I 
was selling my home, Gina asked what 
I loved about my house. She was the 
only Realtor who asked that. I knew 
she was there for the right reasons, 
and I made the right choice,” says 
client, Christina Fernandez-Morrow. 
When buying or selling a home, count 
on Gina every step of the way.

(515) 418-3154 

ginaswanson@c21sre.com 

http://www.abbeyrobertson.com
mailto:megan@c21sre.com
mailto:ginaswanson@c21sre.com


A key ingredient in the community since 1999

We love to cook. And now we love to teach.
Go to www.mykitchencollaGe.com to find out what we are cookinG up for you!

430 e. Locust street  |  515-270-8202  |  www.mykitchencollage.com

http://www.mykitchencollaGe.com
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Summer Festival 
  JUNE 24-JULY 17, 2016

VERDI FALSTAFF
MASSENET MANON

GLUCK ORPHÉE ET EURYDICE

                                       

JULY 7, 10
GLASS GALILEO GALILEI

FOR TICKETS AND INFO     
DESMOINESMETROOPERA.ORG

515-961-6221

Summer Festival

$12 BOTTOMLESS 
MIMOSAS & LIVE MUSIC

Tuesday – Saturday open at 5:00.
8631 Hickman Road

515-271-9200

samandgabes.com

SUNDAY BRUNCH 10:30-2:30
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How to Submit Party Photos

Want your event pics in dsm? You’ll find submission details on our website, dsmMagazine.com. But remember, we need  

your accurate input. For example, please make sure to provide the proper spellings of the names of all the people pictured.  

And please provide a phone number and an email address of a contact person in case we get confused. It happens.

Please note that by uploading/submitting photos, you are acknowledging you own the photo rights and grant Business Publications Corporation Inc. 

the right to publish the photos in its print and online publications.

Andrea and Phil Randall at  

Winefest Dews Moines’ Thrivent Financial 

Iron Somm. Turn to page 232 for more 

photos. 
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Date: Feb. 23, 2016

Venue: Greater Des Moines Botanical Garden

Main Attraction: Fundraiser to support local 

women and girls, featuring speakers Rae Fehring 

from Girls Rock! Des Moines; Marji Guyler-Alaniz 

from FarmHer; BMX racer Kittie Weston-Knauer; 

and moderator Jackie Schmillen.

Photographer: Maharry Photography

Food: Trellis Catering

Megan Niklawski, Nikki Syverson, Erin Bemis, Nicole Mendieta

CHRYSALIS 
FOUNDATION 
CHRYSALIS 
CONVERSATIONS: 
THE DREAM TEAM

Renee Hardman

Kittie Weston-Knauer, Marji Guyler-Alaniz, Jackie Schmillen, Rae Fehring

Dana DicksonAnne Happel

Emily ByrnLauren Vallas
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entirelyunexpecteddesmoinesartcenter.org  

 The Des Moines Art Center presents 
 London-based artist Glenn Brown’s first  
 one-person U.S. museum exhibition.

Glenn Brown
 May 21 – August 21, 2016   
 Anna K. Meredith Gallery

Glenn Brown (British, born 1966)  Shallow Deaths, 2000  
Oil on panel  70 x 57.5 cm  Collection of the artist, London

Glenn Brown is supported by the National Endowment for the Arts.  
Media support provided by Cityview.

Projects Contemporary Furniture 
501 E. Locust Street, Des Moines, IA 50309 T. 515.557.1833 
sales@projectsfurniture.com - www.projectsfurniture.com

Michel Club, seat system designed by Antonio Citterio. www.bebitalia.com

D E S I G N  PO R T R A I T.

mailto:sales@projectsfurniture.com
http://www.projectsfurniture.comMichel
http://www.projectsfurniture.comMichel
http://www.bebitalia.comDESIGN
http://www.bebitalia.comDESIGN
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Date: March 4-5, 2016

Venue: Des Moines Community Playhouse

Main Attraction: Playhouse actors performed 

show tunes from the 1960s and 1970s in 

anticipation of the Playhouse’s 100th 

anniversary just a few years away.

Food: Taste! To Go Catering

Photography: Maharry Photography

DES MOINES 
COMMUNITY 
PLAYHOUSE
COUNTDOWN TO 
100: A MUSICAL 
REVUE OF THE 
’60s & ’70s

Christopher and Erica Axiotis

Josh VanNess, Nick Renkoski

Steve Berry

Sherryl Viars, Mary Lou Neugent

Johnny Danos, Teresa Van Vleet-Danos, Susan Davis Bill Van Orsdel, Suzie Sanders, John Viars, Wicker Van Orsdel, Catherine Allen
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Botanical Garden
Greater Des Moines

Exploring, explaining and celebrating  
the world of plants

ALLIUM CAERULEUM (AZURE ONION) WITH STACHYS MONIERI 
‘HUMMELO’ (HUMMELO LAMB’S EARS) IN THE KOEHN GARDEN.

Gardens and Garden Shop:  
Open Daily 10 a.m. – 5 p.m.

Trellis Café:  
Open Tuesday – Sunday, 11 a.m. – 2 p.m.

Education for all ages.  
Visit our online calendar of events.

dmbotanicalgarden.com   

Visit our Showroom TODAY  //  Contact - Mark Wilkens  //  130 E. Third Street // Des Moines  //  515.207.6366  //  www.kbideasiowa.com
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Date: Feb. 27, 2016

Venue: Community Choice Credit Union 

Convention Center at Veterans Memorial

Main Attraction: Jan Miller Straub was 

recognized as volunteer of the year, and  

Dr. William Wickemeyer was honored as the 

Heart Award winner. 

Bottom Line: $400,000

Entertainment: Dirty Rotten Scoundrels 

AMERICAN HEART 
ASSOCIATION
GREATER  
DES MOINES 
HEART BALL

Kay and Elliott Smith William Wickemeyer, Eric Crowell

Nataliya Feledy, Mark Witte, Andy Seydel, April Seydel, Brianne Schoonover,  
Kristen Shaffer, Cathy Witte

Jeff and  
Aimee DietzenbachMelanie Schreurs

Brian Farrell

Christina Jarck, Jolene Finley
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 www.DMU.edu

IN IOWA

Anatomy   |   Biomedical Sciences   |   Health Care Administration   |   Osteopathic Medicine
Physical Therapy   |   Physician Assistant Studies   |   Podiatric Medicine   |   Public Health

Mike Chapman has penned a warm and glowing tribute to the nati on’s longest 
serving governor – Iowa’s Terry Branstad. Writt en in a folksy, down-home style, 
Chapman chronicles Branstad’s life from the farm near Leland to the Terrace 
Hill governor’s residence. 

An easy read, the book looks at the forces and people who shaped the governor. 
It’s something of a how-he-did-it manual that will interest Iowa history buff s and 
younger readers thinking about a politi cal career for themselves. 

Branstad’s tenure isn’t fi nished so we’ll have to leave it to the historians and 
experts of tomorrow to dissect the legacy of his policies. For now, this work shows 
how a small-town boy worked his way to the top.

You can like his politi cs or not, but you’ve got to admire Branstad’s tenacity, 
commitment to the state and his ability to win electi ons: 20 wins and no losses.

– David Yepsen, Director of the Paul Simon Public Policy Institute and former 
Chief Political Writer for the Des Moines Register

IOWA’S RECORD 

SETTING GOVERNOR
t h e  t e r r y  b r a n s ta d  s to r y

MIKE CHAPMAN

The story of Terry Branstad’s longevity and accomplishments is a must-read for all 

who believe in the power of public service. Since leaving the Governor’s office, I have 

been privileged to work with other leaders at the highest levels of government and 

business. None has had a clearer vision for his mission, or more passion for improving 

the lives of the people he serves. Terry Branstad believes in strength through unity. He 

listens, embraces ideas from all corners, and delivers common sense solutions. It is no 

accident that he is America’s longest serving governor. The lessons of his leadership 

should inspire and guide current and future leaders of our country. 

– Susan Neely

Terry Branstad was basically drafted by the people to return to the governor’s office 

after 12 years away. The governor led the state out of a fiscal and economic mess 

once, and Iowans knew he could do it again. And he did. Terry Branstad gets the job 

done and never stops looking for the next opportunity to help Iowa grow. This story 

captures the heart of a public servant and shares the remarkable, positive impact 

Gov. Branstad’s drive, determination, skill and vision have had for all of us in Iowa.

– U.S. Senator Chuck Grassley

Mike Chapman has penned a warm and glowing tribute to the nation’s longest 

serving governor – Iowa’s Terry Branstad. Written in a folksy, down-home style, 

Chapman chronicles Branstad’s life from the farm near Leland to the Terrace Hill 

governor’s residence. 

An easy read, the book looks as the forces and people who shaped the governor. It’s 

something of a how-he-did-it manual that will interest Iowa history buffs and younger 

readers thinking about a political career for themselves. 

Branstad’s tenure isn’t finished so we’ll have to leave it to the historians and experts 

of tomorrow to dissect the legacy of his policies. For now, this work shows how a 

small-town boy worked his way to the top.

You can like his politics or not, but you’ve got to admire Branstad’s tenacity, 

commitment to the state and his ability to win elections: 20 wins and no losses.

– David Yepsen

ABOUT THE AUTHOR

Born and raised in Waterloo, Iowa, 

Mike Chapman retired from a thirty-

five-year newspaper career in 2002, 

his last position as publisher of the 

Newton Daily News. He is the author of 

twenty-seven books and the founder of 

two magazines, including Iowa History 

Journal. He has won numerous awards 

for his writing and has been featured 

on such national television shows and 

networks as Fox and Friends, ESPN, Fox 

Sports, the A&E Network, and Iowa 

Public Television. His historical novel, 

Lowell Park, has been purchased by a 

major film company and currently is in 

preproduction in Hollywood. Mike and 

his wife, Bev, have three grown children 

and live in Newton, Iowa.

ADVANCE PRAISE FOR

IOWA’S RECORD SETTING GOVERNOR

Contact Ashley Holter for more informati on | 515-288-0711 | ashleyholter@bpcdm.com

 NOW AVAILABLE!

PAPERBACK AVAILABLE NOW ON AMAZON

http://www.DMU.eduIN
http://www.DMU.eduIN
mailto:ashleyholter@bpcdm.com
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Date: Jan. 26, 2016

Venue: Iowa State Capitol 

Main Attraction: Discussion of legislative 

priorities on behalf of people with disabilities 

and appreciation of support for Camp 

Sunnyside and the Rural Solutions program, 

which enables farmers who have acquired a 

disability to continue farming. 

EASTER SEALS 
IOWA 
LEGISLATIVE 
RECEPTION  

Rep. Kevin Koester, Angie Hulsebus, Deborah Rinner, Sherri Nielsen

John Jensen, Rep. John Landon

Karen Ayala, Sen. Tony Bisignano

Brandon Williamson, Rep. Ken Rizer

Erik Anderson, Sen. Brad Zaun Becky Pospisal, Rochelle Burnett
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We Help You Design Your Dreams!

3904 NW UrbaNdale drive  •  UrbaNdale, ia 50322  •  515.278.1531  •  WWW.Woodharbordm.com

• cabiNets
• coUNtertops
• tile backsplashes
• plUmbiNg fixtUres
• iNstallatioN services

Your one-stop shop  
for your kitchen and bath 
projects!

We Love Our StylEyes!

6630 Mills Civic Pkwy |  West Des Moines, IA |  StylEyesIowa.com |  515-225-6447
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Date: Feb. 19, 2016

Venue: Des Moines Marriott Downtown 

Main Attraction: Showcase for more than 40 food 

and beverage vendors, including coffee, wine and 

beer. Proceeds benefited Des Moines Metro Opera.

Photography: Maharry Photography; Devita 

Paschell Photography

DES MOINES 
METRO OPERA
WINE & FOOD 
SHOWCASE 2016

Sophia Ahmad, Deanna Sargent Anita and Matt Unger

Anna Scislowicz, Lesley Van Ness

Holly Craiger, Kate and Tom Carey

Colin Pennycooke, Adrienne McFarland, Joseph Clamon 
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3D MAMMOGRAPHY 
a new dimension in breast health.

1801 Hickman Road, Des Moines, IA | 282-2309 | www.broadlawns.org | 

MAMMOGRAPHY CLINIC

With a commitment to improving women's health, Broadlawns 
is proud to offer low-dose 3D mammography which is the most 

advanced imaging technology available, providing more detailed 
images for earlier and more accurate detection.

Protect yourself and your loved ones and schedule your 
screening today. Appointments available Monday through Friday, 

7:30 a.m. to 4:00 p.m. Walk-in appointments available.

Simplify Your Giving 

What do these community members have in common? They all partner 
with the Community Foundation of Greater Des Moines to support causes they care about 
through personalized charitable giving funds. We provide strong connections to hundreds 
of local nonprofits, access to Endow Iowa Tax Credits and professional fund management.  
We invite you and your family to explore the possibilities.

Live. Give. Better Together.

To learn more about simplified giving, visit www.desmoinesfoundation.org or call (515) 883-2626.

http://www.broadlawns.org
http://www.desmoinesfoundation.org
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Meggan Cronin, Katie Graham, AJ Kelley 

Ben Nelsen

Myra Krieger-Coen, Josh Buchsbaum 

Date: Feb. 27, 2016

Venue: The Temple for Performing Arts

Main Attraction: A sell-out crowd of 124 diners 

enjoyed a four-course dinner and helped choose 

the winner of the second Iron Somm competition. 

Josh Buchsbaum of Proof and Lurra Cocina 

narrowly defeated last year’s champion, Ben 

Nelsen of Splash Seafood Bar & Grill. 

Food: Dinner was prepared by Derek Eidson of 

Centro, Mike Holman of Catering DSM, Dominic 

Iannarelli of Splash Seafood Bar & Grill, and 

Christina Moffatt and Holly Evans of Crème 

Cupcake + Desserts.

WINEFEST  
DES MOINES 
THRIVENT 
FINANCIAL  
IRON SOMM 
FUNDRAISER

Kristi Knous

Dom Iannarelli

Susan Hatten Nancy and Bob Landess

Kari Heitzman
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Call for 2016
nominations

accepting 
nominations 
online until 

July 1.

dsmmagazine.com

Presented by

Presenting Partner:

Community foundation 
of Greater des moines

suPPorting Partners:

belin mCCormiCk, p.C.
spirit home healthCare

food and video sPonsor:

audi des moines
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BRAVO GREATER 
DES MOINES
BRAVO AWARDS 
GALA

Thaddeus Franklin and Angela Walker-Franklin Jim Brannen, Michelle Book, Dan Houston

Sally and Patrick Dix

R.W. and Mary Nelson (seated) with family members

Liz Lidgett

Date: Feb. 6, 2016

Venue: Hy-Vee Hall at Iowa Events Center

Main Attraction: R.W. and Mary Nelson, founders 

of Kemin Industries, received the Bravo Award, and 

the Des Moines Social Club received the Encore 

Award. Honorary co-chairs were Jim Brannen of 

FBL Financial Group, Inc. and Dan Houston of the 

Principal Financial Group.

Music: Ken Arlen Evolution Orchestra

Food: Spectra Food Services & Hospitality; Creme 

Cupcake + Dessert; Beaverdale Confections. 

Photography: Anne Elizabeth Photography; 

Maharry Photography; James R. Cobb Photography

Steve Zumbach
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SIMONE 
PORTER

SEASON  
FINALE 
ALL  
TCHAIKOVSKY
SAT MAY 21 7:30PM
SUN MAY 22 2:30PM
CIVIC CENTER

JOSEPH GIUNTA,  
CONDUCTING

SIMONE PORTER,  
VIOLIN

$15–$60 for adults
students half-price
dmsymphony.org  
1.800.745.3000

From our hands...

Ames Silversmithing
220 Main      Downtown     515-232-0080

www.amessilversmithing.com

Designers        Goldsmiths

Not Your Mother’s Opal!

Boulder opal from Queensland, Australia with 
tsavorite garnet and diamond.  $2695

a contemporary gallery representing 70 of the finest artists in the midwest
a contemporary gallery representing the finest artists in the midwest

203 fifth street  west des moines,  iowa 50265  515 277 6734  www.olsonlarsen.com  

O l s O n -l a r s e n

 G a l l e r I e s

   

bow wow wow! art to bark about. 
RichaRd Black  san antonio dog  coloR intaglio  10.5 x 9.5 inches

Des Moines  •  Ames  •  Ankeny  •  Altoona  •  Urbandale

Double Bacon 
Cheese Deluxe

2 0 1 6

Check out our new store 
now open on Fleur Drive

24 Years
as Des Moines’ best Burger!

http://www.olsonlarsen.com
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Date: March 5, 2016

Venue: HoQ, following a champagne reception at 

LS2 Group

Main Attraction: Guests were encouraged to wear 

masks to the fundraiser, which also included an 

introduction of Ballet Des Moines’ professional 

dancers, presented by the company’s artistic 

director, Serkan Usta.

Photography: Anne Elizabeth Photography

BALLET  
DES MOINES
BLACK + WHITE 
BALL

Rachel and Abby Zediker

Nina Liu, Austin Lewis, Hanna Wolle, Abhay Nadipuram

Eleanor Danaan, Ashton Plummer

Cody and Ashley Edwards, Melanie and Nathan Kroese

Joyce Beyer

Rachel and Abby ZedikerSimon and Lisa-Marie Wright, Mike and Amie Lovell

Rachel and Abby ZedikerAndrew and Chelsea SelvaduraiRachel and Abby ZedikerEmily and Cory Abbas

Rachel and Abby ZedikerTom Smull and Liz Gilman
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Polo   GreenSAVE TH
E DATE(S)

July 15 & 16

PANTONE solid coated 485C
K 100%

POWDER RIVER RANCH • 4504 Adams Street • Cumming, IA  
www.PoloOnTheGreen.com

FAMILY NIGHT
Friday, July 15  

5:30 - 9 pm
Adults $20

Kids 12 & under FREE
Live polo match • face painting 

hay rack ride • magician
bounce house • family fun!

on
the

20th Anniversary

CONSTITUTION CUP
Saturday, July 16  

5 - 11 pm
$150/person 

$1,250/Table of 10
$75/person Young Variety

Championship polo match • dinner 
 live music • live/silent auctions

YOUR NEW LOCAL RESOURCE FOR FURNISHINGS 
AND CUSTOM DESIGN SERVICES

DRC showcases a variety of furniture and accessory lines. 
Upholstery, tables and chairs, rugs, artwork, lighting and more.

The DRC Showroom is by appointment only. 
Call Julie Youngblade, JY Design at (515) 554-0471

www.jydesign4u.com

QUALITY, VALUE AND STYLE 
CUSTOMIZED TO YOU

Interior Design Services

The Robert D. and Billie Ray Center at Drake University
is proud to be the home of CHARACTER COUNTS! in Iowa.

Trustworthiness  Respect                    
Responsibility      Fairness
Caring                     Citizenship

The Robert D. and Billie Ray Center  
www.drake.edu/raycenter

is proud to support The Ray Center

CHARACTER COUNTS! is a trademark of the Josephson Institute.

TM

®

http://www.PoloOnTheGreen.comFAMILY
http://www.PoloOnTheGreen.comFAMILY
http://www.drake.edu/raycenteris
http://www.drake.edu/raycenteris
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Date: March 1, 2016

Venue: Minnesota Cabinets’ showrooms in Clive.

Main Attraction: Unveiling of the issue’s striking 

cover, which featured a painting by Iraqi artist Amer 

al-Obaidi, who was present for the event.

Unique Touch: The crowd enjoyed sushi and fajita 

bars provided by caterer Along Comes Mary.

DSM UNVEILING
MARCH/APRIL 
ISSUE

Bedor Obaidi, Amer al-Obaidi, Richard Deming

John Harrington, Rick Ponstein, Mark Main Elaine Estes, Paula Duncan

Jessi Strander, Megan Blum, Ali Collins

Mike Carver

Karen Goldsworth, Lana Jones-Gould, Lana Leander, Becky Cooper
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WaxingClive

50% off*

one service 
at fi rst visit

Not all bikinis are the 

same. Not all bikini 

waxes are either.

*New clients only, first visit. If used on combo services,
discount applied to highest priced service only. Not valid with other offers.

1300 NW 100th St. 
Suite 2000

Clive, IA 50325
515.225.4045

Our highly-trained certifi ed Cerologists™ 

combined with our speciallly-formulated waxes 

provide you the smoothest, most comfortable 

wax service, guaranteed. Experience a wax to 

melt for. Book online at waxingthecity.com.

Let  your tradition begin at

Hyperion 
Field Club

For information contact:
Meghan Spomer, Event Director

Hyperion Field Club
7390 NW Beaver Drive
Johnston, Iowa 50131

(515) 278-4711, ext. 114
mspomer@hyperionfc.com

CALL TODAY FOR A FREE CONSULTATION
515-457-9534 | www.studio409wigs.com 

New Location!  1721 25th Street, West Des Moines 

Are you suffering from:
•Itching •Oily Hair
•Psoriasis •Eczema
•Flakiness •Shedding Hair
•Flat Hair

Noticing hair loss? 
Itchy scalp driving 
you crazy? We have 
REAL solutions!

CALL TODAY FOR A FREE CONSULTATIONCALL TODAY FOR A FREE CONSULTATION
515-457-9534 | www.studio409wigs.com 515-457-9534 | www.studio409wigs.com 

When a family struggles to put food on the table, 
it takes more than one meal to make a difference.

It takes a team of professionals dedicated to 
acquiring nutritious food, building a network 
of partners, and finding creative ways to
help those in need. 

It takes a food bank.It takes a food bank.

www.foodbankiowa.org

mailto:114mspomer@hyperionfc.comCALL
mailto:114mspomer@hyperionfc.comCALL
mailto:114mspomer@hyperionfc.comCALL
http://www.studio409wigs.com
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Des Moines’ premier seafood restaurant, this 5 star establishment, Dirona 
and  Wine Spectator Award Winner, serves fresh seafood, expressed daily 
from Hawaii and other coastal ports. Quality service, attention to detail 
and extraordinary atmosphere, make this restaurant a favorite. 

303 Locust Street, Suite 100  •  Des Moines
(515) 244-5686  •  splash-seafood.com

A casual Italian restaurant offering large portions of freshly 
prepared pastas, soups & salads, pizza, seafood, steaks 
and desserts in a comfortable, relaxing atmosphere. For 
more information, visit www.biaggis.com.

5990 University Avenue  •  West Des Moines
(515) 221-9900  •  biaggis.com

Named DSM Magazine’s 2015 Restaurant of the Year. 
Chef-Owner Lynn Pritchard serves eclectic American 
cuisine in a casual upscale environment. Dinner Monday 
through Saturday and lunch on weekdays.

12695 University Avenue, Suite 140  •  Clive
(515) 327-7427  •  table128bistro.com

dsmCUISINE
SPECIAL ADVERTISING SECTION

restaurant week
August 19-28, 2016

PRESENTS

Watch for details online in August at
desmoinesrestaurantweek.com

Three-course meals for $28 at 
the city’s top dining hot spots

PRESENTED BY
GLUTEN FREE • KOSHER 

DISTILLED AND FILTERED SIX TIMES

SPONSORED BY

http://www.biaggis.com.5990
http://www.biaggis.com.5990
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closing thought

Jules Massenet’s “Manon” will showcase elaborate stage design and costumes, along with stellar music and an engaging story. 

Presented by Des Moines Metro Opera, the show will open June 25 at Blank Performing Arts Center in Indianola (see story, page 28).

BRUCE BERESFORD, FILM DIRECTOR

“IT IS ESSENTIAL TO DO 
EVERYTHING POSSIBLE TO 
ATTRACT YOUNG PEOPLE 
TO OPERA SO THEY CAN 
SEE THAT IT IS NOT SOME 
ANTIQUATED ART FORM 
BUT A REPOSITORY  
OF THE MOST GLORIOUS 
MUSIC AND DRAMA  
THAT MAN HAS CREATED.”
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CUSTOMERSPutting People Before Profi tsCUSTOMERSPutting People Before Profi tsCUSTOMERS

Bankers Trust exists solely to serve you. We are proud to be known as a trusted resource for the fi nancial 
aspirations of individuals and organizations, from corporations to nonprofi ts to small businesses. 

We recognize that trust is built one day and one transaction at a time. This is what inspires our willingness 
to go above and beyond what you expect from a bank. You can be confi dent that we will engage in every 
interaction with integrity, intelligence and genuine concern for your long-term prosperity. 

A lasting relationship starts with your fi rst visit to Bankers Trust. Stop by today, and see what our service 
can do for you.

1-800-362-1688  |  BankersTrust.com  | 
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