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Upcoming Events
16th Annual Goodwill Gridiron 
Halloween
Monday, October 12, 2015 | 7 pm – 11 pm
Dave & Busters at Arundel Mills Mall
GoodwillGridiron.com

The Goodwill Gridiron Halloween is traditionally 
held at Dave & Buster’s in Arundel Mills Mall and 
is one of the most anticipated events of the year. 
This year’s hosts include Justin Tucker, Dennis 
Pitta and Brandon Williams. Attendees enjoy 
food, games, dancing, a costume contest, and the 
chance to interact with members of the Baltimore 
Ravens. For more information, please call 410-
837-1800 ext. 185.

60th Annual Thanksgiving Dinner & 
Resource Fair
Wednesday, November 25, 2015  | 11:45 am – 
2:45 pm
The Baltimore Convention Center

Every year approximately 3,000 attendees aided 
by 300 volunteers fill the Baltimore Convention 
Center to take part in this 60 year old tradition. 
Thanksgiving dinner is provided to needy citizens 
as well as access to services from a variety of 
community organizations. Agencies provide family 
strengthening and community building services 
including health screenings and legal support. For 
more information, please call 410-837-1800 ext. 
185.

Our History
In 1919 Rev. John S. German and a group 
of prominent civic leaders incorporated the 
Baltimore Goodwill Industries and opened 
the first factory in the Fellowship Hall of the 
Broadway Methodist Episcopal Church. Two 
indigent employees were hired to stencil 
and fold burlap bags that would be sent 
out to collect reclaimable household goods 
that could be sold. Proceeds would pay 
the workers and make the operation self-
sustainable. Burlap bags and the jobs they 
created would come to symbolize the origins 
of the new organization whose slogan was 
“Not a charity, but a chance”.
While Goodwill’s focus for many years 
was helping people with disabilities find 
gainful employment, that mission has 
expanded over the years. Goodwill has 
brought its years of experience to initiatives 
that train and place people with barriers to 
employment including dislocated workers, 
individuals with no work training, and those 
receiving public assistance, all the while 
maintaining its commitment to serve those 
with disabilities.

Goals
Today, Goodwill Industries of the 

Chesapeake, Inc., employs more than 700 
individuals, operates 26 retail stores, 9 
workforce development sites, and provides 
a variety of contract commercial services at 
several locations. Most importantly, Goodwill 
provides services to more than 58,000 
people in need of assistance because of 
physical, mental, or other social barriers, 
and places approximately 2,500 into jobs. 
We consistently look for new programs and 
collaborations in the community to provide 
better services for our clients. Additionally, 
we are committed to opening new retail 
stores and donation centers to grow our 
mission, and support our community.

Giving 
Opportunities
In addition to accepting donated 

clothing and other household items at all 
our retail stores, we also accept monetary 
donations.  To donate online or to find a 
donation location, please visit goodwillches.
org/donate.html or call 410-837-1800.

Tax advantages
Donations to Goodwill are tax-deductible

Contact Information
Goodwill Industries of the Chesapeake, Inc.
222 E. Redwood Street
Baltimore, MD 21202
410-837-1800
www.GoodwillChes.org

Board of Directors
Jeff Jacobson, Board Chair 	
Weyrich, Cronin & Sorra
David J. Downey, Jr., Vice Chair 		
Cushman Wakefield
Dean Kenderdine, Immediate Past Chair	
Maryland State Retirement Agency
Clay Henry, Treasurer 	
PNC Wealth Management 
Donna Wilson, Secretary 	
Chesapeake Employers Insurance Company 
Lisa Rusyniak, President & CEO 	
Goodwill Industries of the Chesapeake, Inc.

Robert Aumiller	
MacKenzie Commercial Real Estate Services 
(retired)
Joy Bramble	
The Baltimore Times
Kevin Byrne	
Baltimore Ravens
Joan Corcoran	
Community Volunteer
Seth Dunbar 	
PricewaterhouseCoopers LLP 
Joe Durham	
The Columbia Bank 
Valerie Frank-Solorzano	
PNC Investments 
Kenneth Grant	
Johns Hopkins Hospital
Thomas Kazmierczak	
T. Rowe Price Investment Services, Inc.
Lillian Suffolk Kilroy	
OneMain Financial 
Robert Kimmons	
The Whiting-Turner Contracting Company  (retired)
Jayne Miller	
WBAL-TV 11
Michael Powell 	
Gordon, Feinblatt LLC
Joel Suldan	
Life Bridge Health
Frances Taylor	
Taylor and Ryan, LLC
Joyce R. Van Dee, Esq.	
Law Offices of Joyce Rogers Van Dee, A 
Professional Corporation
Ashley Warrick
CohnReznick 
Kim Weaver
Community Volunteer

Goodwill Industries of 
the Chesapeake, Inc. 
Mission statement

Goodwill Industries of the Chesapeake, Inc. prepares people to secure and retain 
employment and build successful independent lives.
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Healing Baltimore
Nonprofits, businesses work together to rebuild following unrest

By Andrew Schotz
Special to The Daily Record

	 After Baltimore was shaken up during protests 
this spring, nonprofit groups rallied to restore the city.

United Way of Central Maryland started raising 
money for immediate community needs.

The Baltimore Community Foundation looked 
long range in creating The Fund for Rebuilding 
Baltimore.

Through both efforts, businesses and nonprofit 
organizations helped Baltimore recover from turmoil 
following Freddie Gray’s death. Gray suffered severe 
injuries while in police custody in April and died a 
week later, sparking heated protests. Six police 
officers face criminal charges.

Although protests were largely peaceful, criminal 
acts caused building and vehicle fires and damaged 
hundreds of businesses.

The state created a Maryland Unites campaign, 
including a portal to coordinate relief efforts and a 
Day of Service in which state employees get paid 
leave time to help nonprofit organizations.

	 United Way tied into Maryland Unites at the 
state’s suggestion, said Erin Montgomery, a 
spokeswoman for Gov. Larry Hogan.

Boosted by corporate donations, United Way 
raised about $600,000, said spokeswoman Danielle 
Hogan, who isn’t related to the governor.

Those included $100,000 from Exelon and two 
Baltimore-based subsidiaries, Constellation Energy 
and Baltimore Gas and Electric, and $50,000 from 
the CVS Health Foundation.

The Exelon group and CVS Health Foundation 
gave the same to The Fund for Rebuilding Baltimore.

“Not only do we have major business operations 
here, our employees and our customers live here,” 
Chris Crane, Exelon’s president and CEO, said in a 
May press release. “The recent events affected us 
deeply, and we knew immediately that we needed to 
help.”

The CVS Health Foundation cited the pharmacy 
chain’s Baltimore connections when announcing 
plans to rebuild two badly burned stores.

“Our purpose as a company is helping people on 
their path to better health,” CVS Health President 
and CEO Larry Merlo said in a press release. “There 
is no better way that we can fulfill that purpose than 
to reopen our doors and get back to serving the 
community.”

Danielle Hogan said United Way of Central 
Maryland received more than 100 applications.

A June announcement lists 23 grants of up to 
$30,000 for a variety of community and social 
services.

As of late August, The Fund for Rebuilding 
Baltimore raised about $750,000 and gave out 
$510,000, according to Baltimore Community 
Foundation spokeswoman Gigi Wirtz.

As donations poured in from 30 states and a few 
foreign countries, dwarfing initial projections, “it was 
kind of overwhelming,” she said.

Large corporations, such as CareFirst BlueCross 
BlueShield and JPMorgan Chase, donated, as did 
smaller businesses.

The production of “Dirty Dancing, The Classic 
Story on Stage” at the Hippodrome collected more 
than $40,000.

Wirtz said the foundation focused on education 
and neighborhoods for grants, asking: “How can 

we address the underlying causes that made this 
happen?”

Separately, the Baltimore Development 
Corporation created a Baltimore Business Recovery 
Fund.

The nonprofit corporation’s website says more than 
350 business were affected during the protests “and 
many have limited coverage or no insurance. For 
many, these businesses were their sole source of 
income.”

BDC spokeswoman Susan Yum wrote in an email 
that as of early September, the organization had 
awarded 47 Storefront Recovery Grants totaling 
nearly $128,000 and 15 Business Recovery loans 
totaling about $325,000.

Bank of America gave $25,000 to the recovery 
fund, spokeswoman Nicole Nastacie said.

“We know that small businesses have a huge role 
to play in our local economy,” Dave Millman, Bank of 
Amercia’s Maryland and Baltimore market president, 
said in an emailed statement. “Loans through the 
Baltimore Business Recovery Fund will help them 
re-open their doors, help people keep their jobs and 
ultimately help revitalize these neighborhoods.”

Nastacie said Bank of America employees 
collected toiletries for Marlborough Apartments, a 
low-income apartment community in Baltimore.

	 Also, Bank of America increased its contribution 
this year from $25,000 to $175,000 for Baltimore’s 
YouthWorks summer jobs program.

Mark Guidera, the vice president of 
communications and marketing for the Greater 
Baltimore Committee, said the business community 
wanted to ensure that all youths applying for the 
program were accommodated.

Maximilian Franz/The Daily Record
Nonprofit organizations and businesses have worked hand-in-hand to rebuild following the unrest in Baltimore earlier this year.
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Contact Information
Maryland Legal Aid serves all of Maryland’s 23 
counties and Baltimore City through 12 offices 
statewide, with executive administration located 
in the downtown Baltimore City office at:
500 E. Lexington St.
Baltimore, Md. 21202
Phone: (410) 951-7777
Fax: (410) 951-7818
Web site: www.mdlab.org

Board of Directors
Warren S. Oliveri, Jr., Esq.  -  President
Gwendolyn Johnson - Vice President
Richard L. Wasserman, Esq., - Treasurer
Marquita Wise-Jones, - Secretary
Jo M. Glasco, Esq. - Member at Large

Carlos A. Braxton, Esq.
Phyllis Butler
Jessica A. duHoffmann, Esq.
Guy E. Flynn, Esq.
Manuel R. Geraldo, Esq.
Robert T. Gonzales, Esq.
Herman G. Hamilton, Jr.
Brian P. Hochheimer, Esq.
Ora Johnson
Shalita O’Neale
Beth Pepper, Esq.
Ronald E. Richardson, Esq.
G. Daniel Shealer, Jr., Esq.

Equal Justice 
Council Leadership

Martin S. Himeles, Jr., Esq. - 
Co-Chair, Zuckerman Spaeder
Lee H. Ogburn, Esq. - 
Co-Chair, Kramon & Graham, P.A.
Jessica A. duHoffmann, Esq. - 
	 Law Firm Campaign Co-Chair, Miles & 
Stockbridge, P.C.

Andrew Freeman, Esq. -
	 Law Firm Campaign Co-Chair, Brown Goldstein & 
Levy, LLP

Paul M. Nussbaum, Esq. - 
	 Law Firm Campaign Co-Chair, Whiteford, Taylor 
& Preston LLP

Andrew Jay Graham, Esq. – 
	 Immediate Past Co-Chair, Kramon & Graham, 
P.A.

Benjamin Rosenberg, Esq. - 
	 Immediate Past Co-Chair, Rosenberg Martin 
Greenberg LLP

Senior  
Executive Staff

Wilhelm H. Joseph, Jr., Esq. - Executive Director
Gustava Taler, Esq. - Chief Operating Officer
Shawn Boehringer, Esq. - Chief Counsel

Financial Record
Current FY budgeted expenses - $25,254,099

Number of clients served -  
99,500 residents received services ranging from 
information and referral to representation before 
the Maryland trial and appellate courts.

Number of full-time and part- 
time employees - 141 attorneys, 42 paralegals, and 
65 support and administrative staff.

Number of volunteers -  
19 (does not include board members, committees 
or pro bono panel volunteers)

Community Support
The work of Maryland Legal Aid is supported by 
many individuals, corporations and foundations. 
Please join this committed group by making a tax-
deductible contribution to Legal Aid Bureau, 500 
East Lexington Street, Baltimore, MD 21202. Or 
donate online at www.mdlab.org.

United Way Code 054
Maryland Charity Campaign 8054
Combined Charity Campaign 8054
Combined Federal Campaign 15755

Our History
Maryland Legal Aid (Legal Aid Bureau) was 
created in 1911 by the Federated Charities to 
help low-income Baltimore residents receive 
adequate legal representation. In its first year, 
Maryland Legal Aid handled 243 cases. In 
1929, Legal Aid was incorporated as a private, 
nonprofit organization. 

Maryland Legal Aid now operates 12 offices, 
serving communities in all 23 Maryland 
counties and Baltimore City. In 2014, more 
than 86,000 Maryland residents were served. 
Maryland Legal Aid provides civil legal 
services to the most vulnerable communities 
in the state, with special targeted programs 
for children who are victims of alleged abuse 
and neglect, the elderly, nursing home 
and assisted-living residents, veterans and 
seasonal farmworkers.

Maryland Legal Aid is the only statewide 
provider of general legal services to low 
income-eligible residents, estimated at more 
than 1.2 million people. Maryland Legal Aid 
makes efforts to address the civil legal needs 
of this population with the provision of high-
quality legal services in priority areas which 
include family/domestic, housing, economic 
stabilization (public benefits and employment), 
and elder, education and consumer law. 
Maryland Legal Aid provides a broad spectrum 
of services ranging from information and 
referrals and brief legal advice to extended 
legal representation, litigation, community 
education, pro se assistance, pro bono 
coordination and referrals, policy advocacy, 
and broad-based impact work. 

Maryland Legal Aid is able to provide 
assistance with emerging and pervasive 
community issues such as the foreclosure 
crisis; barriers to educational opportunities for 
low-income youth; lack of affordable housing; 
lack of access to health care and public 
benefits; lack of long-term care assistance 
for seniors and persons with disabilities; lack 
of required language access at government 
offices for those with limited English skills; 
and lack of access for low-income workers 
to services, including job training, that would 
allow them to attain and maintain meaningful 
employment. Maryland Legal Aid has been 
involved with a wide range of community 
groups, other legal services organizations, 
private sector partners, and government 
agencies in collaborative efforts to obtain 
services and meet the needs of clients. 

Maryland Legal Aid’s ability to span such a 
wide spectrum of substantive areas enables it 
to address the often intertwined and multiple 
problems that low-income individuals and 
families face and to help those individuals 
and families achieve stability and address the 
barriers that keep them in poverty.

Mission statement

Maryland Legal Aid

The mission of Maryland Legal Aid is to provide quality legal services to Maryland’s 
low-income citizens through a mix of services and to bring about the changes that low-
income people want in the systems that affect them.

MLA :: grayscale :: 100% k
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Contact Information
United Way of Central Maryland, Inc. 
100 South Charles Street
Fifth Floor, P.O. Box 1576
Baltimore, Maryland 21203-1576
P 410.547.8000 
F 410.547.8289
www.uwcm.org

Executive 
Magagement Team

Mark Furst
President and Chief Executive Officer

Elise Lee
Chief Development Officer

Rick Marsh
Chief Financial Officer

Martina Martin
Chief Administrative Officer

Sandy Monck
Chief Impact Officer

Chuck Tildon
Vice President, Strategic 
Partnerships & Government 
Relations

Service Area
United way of Central Maryland is 
committed to changing the odds 
for families and communities by 
focusing on Family Stability in 
Anne Arundel, Baltimore, Carroll, 
Harford and Howard counties and 
Baltimore City.

Education
United Way programs are keeping children 
facing homelessness in their homes and 
schools, as well as helping teen parents 
to graduate.  We also are working on an 
innovative Early Warning and Response 
System pilot program for elementary and 
middle school student utilizing available data 
around attendance, behavior and course 
performance to predict which students are at 
risk. 

2-1-1 Maryland United Way Helpline
The 2-1-1 Maryland United Way Helpline 
helps provide individuals and families 
one easy-to-remember phone number for 
help with housing, food, healthcare, utility 
assistance resources and more. 

• 103,617 calls answered last 
fiscal year 

Project Homeless Connect
United Way of Central Maryland is a lead 
organizer of Project Homeless Connect, 
an annual resource fair that provides 
comprehensive services including housing, 
food, health care, dental, employment, legal 
and hygiene services for local people facing 
homelessness.

• Project Homeless Connect served 
1,450 participants in 2014

Our Work
Family Stability is the overarching 
theme of what our work is all about - 
putting families on the path to stability 
and self-sufficiency.

United Way believes that safe, 
affordable housing, quality education 
and access to healthy food and 
healthcare are essential to keeping 
families intact and making them self-
sufficient. These are the three focus 
areas of our work. By providing families 
the support and resources they need 
to build financial stability, keep children 
in school and stay healthy, we can 
continue to strengthen communities 
across central Maryland – one family at 
a time. 

2-1-1 Maryland United Way Helpline 
is the foundation that supports United 
Way’s important body of work. This 
helpline provides callers with one easy-
to-remember phone number for help 
with housing, food, healthcare, utility 
assistance resources and more.

Family Stability 
Programs:

Housing & Income
Since 2012, 523 families have enrolled 
in United Way Housing programs. To 
date, 95% remain safely housed.

• Number of families currently 
enrolled in Housing programs = 325
• Number of families that have 
experienced successful program 
completion = 172

Health
In our fourth year of the Access 
to Healthy Food Initiative, we are 
improving quantity and quality of meals 
provided. Moving forward we also will 
be taking a closer look at the needs and 
gaps in our communities to address 
broader health issues.

• 10.9 million pounds of food = 
9.1 million meals distributed to low-
income families since 2011

Mission statement

Mobilize the community to improve people’s lives.

United Way of 
Central Maryland



Together
we’re changing the odds

for families
 & communities.

To hear stories on how your United Way donation
is helping families in the community, 

text stories15 to 51555.

Choose #4444 (CFC #80834)

www.uwcm.org
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Nonprofits recruit 
professionals for boards

By Andrew Schotz
Special to The Daily Record

	 After Baltimore was shaken up during protests 
this spring, nonprofit groups rallied to restore the city.
	 United Way of Central Maryland started raising 
money for immediate community needs.
	 The Baltimore Community Foundation looked 
long range in creating The Fund for Rebuilding 
Baltimore.
	 Through both efforts, businesses and nonprofit 
organizations helped Baltimore recover from turmoil 
following Freddie Gray’s death. Gray suffered severe 
injuries while in police custody in April and died a 
week later, sparking heated protests. Six police 
officers face criminal charges.
	 Although protests were largely peaceful, criminal 
acts caused building and vehicle fires and damaged 
hundreds of businesses.
	 The state created a Maryland Unites campaign, 
including a portal to coordinate relief efforts and a 
Day of Service in which state employees get paid 
leave time to help nonprofit organizations.
	 United Way tied into Maryland Unites at the 
state’s suggestion, said Erin Montgomery, a 
spokeswoman for Gov. Larry Hogan.
	 Boosted by corporate donations, United Way 
raised about $600,000, said spokeswoman Danielle 
Hogan, who isn’t related to the governor.
	 Those included $100,000 from Exelon and two 
Baltimore-based subsidiaries, Constellation Energy 
and Baltimore Gas and Electric, and $50,000 from 
the CVS Health Foundation.
	 The Exelon group and CVS Health Foundation 
gave the same to The Fund for Rebuilding Baltimore.
	 “Not only do we have major business operations 

here, our employees and our customers live here,” 
Chris Crane, Exelon’s president and CEO, said in a 
May press release. “The recent events affected us 
deeply, and we knew immediately that we needed to 
help.”
	 The CVS Health Foundation cited the pharmacy 
chain’s Baltimore connections when announcing 
plans to rebuild two badly burned stores.
	 “Our purpose as a company is helping people on 
their path to better health,” CVS Health President 
and CEO Larry Merlo said in a press release. “There 
is no better way that we can fulfill that purpose than 
to reopen our doors and get back to serving the 
community.”
	 Danielle Hogan said United Way of Central 
Maryland received more than 100 applications.
	 A June announcement lists 23 grants of up 
to $30,000 for a variety of community and social 
services.
	 As of late August, The Fund for Rebuilding 
Baltimore raised about $750,000 and gave out 
$510,000, according to Baltimore Community 
Foundation spokeswoman Gigi Wirtz.
	 As donations poured in from 30 states and a few 
foreign countries, dwarfing initial projections, “it was 
kind of overwhelming,” she said.
	 Large corporations, such as CareFirst BlueCross 
BlueShield and JPMorgan Chase, donated, as did 
smaller businesses.
	 The production of “Dirty Dancing, The Classic 
Story on Stage” at the Hippodrome collected more 
than $40,000.
	 Wirtz said the foundation focused on education 
and neighborhoods for grants, asking: “How can 
we address the underlying causes that made this 

happen?”
	 Separately, the Baltimore Development 
Corporation created a Baltimore Business Recovery 
Fund.
	 The nonprofit corporation’s website says more 
than 350 business were affected during the protests 
“and many have limited coverage or no insurance. 
For many, these businesses were their sole source of 
income.”
	 BDC spokeswoman Susan Yum wrote in an 
email that as of early September, the organization 
had awarded 47 Storefront Recovery Grants totaling 
nearly $128,000 and 15 Business Recovery loans 
totaling about $325,000.
	 Bank of America gave $25,000 to the recovery 
fund, spokeswoman Nicole Nastacie said.
	 “We know that small businesses have a huge role 
to play in our local economy,” Dave Millman, Bank of 
Amercia’s Maryland and Baltimore market president, 
said in an emailed statement. “Loans through the 
Baltimore Business Recovery Fund will help them 
re-open their doors, help people keep their jobs and 
ultimately help revitalize these neighborhoods.”
	 Nastacie said Bank of America employees 
collected toiletries for Marlborough Apartments, a 
low-income apartment community in Baltimore.
	 Also, Bank of America increased its contribution 
this year from $25,000 to $175,000 for Baltimore’s 
YouthWorks summer jobs program.
	 Mark Guidera, the vice president of 
communications and marketing for the Greater 
Baltimore Committee, said the business community 
wanted to ensure that all youths applying for the 
program were accommodated.

Business Volunteers Maryland places 675 board members in 12 years

ThinkStock
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Contact Information
www.mdfoodbank.org

Maryland Food Bank – Baltimore Office
2200 Halethorpe Farms Road 
Baltimore, MD 21227 
(410) 737-8282 

Maryland Food Bank – Eastern Shore
28500 Owens Branch Road 
Salisbury, MD 21801 
(410) 742-0050

Maryland Food Bank – Western Branch
220 McRand Court 
Hagerstown, MD 21740 
(301) 733-4002 

Board of Directors
Officers
Peter Rosenwald, Chair
Gordon Feinblatt, LLC
Evan Z. Steiner, Vice Chair
Miranda Elliott, Secretary
Ahold Fresh, LLC
Arun Subhas, Treasurer
Ernst & Young LLP  

Directors
Adrienne Jones
State of Maryland House of Delegates
Jamie Rice
Marketing Consultant
Zed Smith
The Cordish Company
Brendan Foley
McCormick & Company, Inc.
Maureen S. Connors
Andrea Williams
Perdue Foods, LLC
Jim Witty
BB&T
Philip Andrews
Kramon & Graham, P.A. 

Service Area
The Maryland Food Bank distributes food 
to 21 counties in Maryland, in addition to 
Baltimore City. 

Program Spotlights

Through carefully crafted programs, the Maryland 
Food Bank seeks to meet the immediate needs of 
food-insecure Marylanders while simultaneously 
working to find long term ways to reduce hunger in 
the state. 

Pantry on the Go: Enables us to distribute large 
amounts of food at once — to areas where other 
forms of hunger relief are scarce.

MFB Kids: Provides children with the nutrition needed 
to grow healthy and strong through various initiatives 
including the School Pantry, Supper Club, and 
Summer Club Programs.

Farm to Food Bank: Engages more than 70 farms 
across the state in a partnership to provide hungry 
Marylanders with fresh, local produce. 

For a complete list of our programs, visit 
www.mdfoodbank.org. 

Giving Opportunities

As the Maryland Food Bank works to eliminate 
hunger in Maryland, your support is absolutely critical. 
There are lots of ways you can help us fight hunger!

Virtual Food Drive: Shop online and help us buy most 
needed food items for our Maryland families—or start 
your own virtual food drive campaign.

Monthly Giving: Make your contribution to the fight 
against hunger in monthly installments. 

Tribute & Memorial Gifts: Make a meaningful gift in 
honor or in memory of someone special. 

A Gift of Stock: Donate stocks to our cause, 
electronically or by certificate transfer.

Leave a Legacy: Make a gift through your will, trust or 
retirement plan and support our work for many years 
to come.

Donate a Vehicle: Donate an old vehicle to the food 
bank and help us move our mission.

For a complete list of ways to give or to donate 
directly please visit www.mdfoodbank.org/donate.

Our History
The Maryland Food Bank was founded in 1979 
as the first food bank on the East Coast. Over 
the years, the Maryland Food Bank has become 
the state’s top hunger-relief organization—
building partnerships with food retailers and 
manufacturers; developing a network of 
partner agenices, including soup kitchens, 
emergency shelters, and food pantries; and 
implementing strategic programs that target the 
nutritional needs of some of the most vulnerable 
populations in Maryland.

In 2007, the Maryland Food Bank welcomed its 
current President & CEO, Deborah Flateman, 
who formerly served as the CEO of the Vermont 
Food Bank. Since her arrival, the Maryland 
Food Bank has increased its food distribution by 
nearly 300 percent. Currently distributing more 
than 120,000 meals per day—a projected total 
of 47 million meals last year—the Maryland 
Food Bank will continue to expand its efforts 
until hunger ends.

Hunger Today
Over the last decade, the face of hunger has 
changed considerably. While the homeless 
remain the most visible population in need, 
increasingly our clients are children, seniors 
and, more recently, the working poor.

Stagnant wages, underemployment, and the 
rising cost of living have all played a part in 
the recent wave of food insecurity, and even 
individuals working full-time jobs are struggling 
to make ends meet. 

Through its network of 1,250 distribution 
partners and a series of strategically-crafted 
programs, the Maryland Food Bank works every 
day to distribute thousands of meals to families 
and individuals struggling with hunger.

Hunger by 
the Numbers

• �Approximately 1 in 8 Marylanders are food 
insecure, meaning they lack consistent access 
to adequate nutrition.

• �For children, food insecurity is even more of a 
threat, impacting 1 in 5 kids in Maryland.

• �Conversely, nearly 20% of the clients served 
by the food bank are 60 years or older. 

• �More than 38 percent of food-insecure 
individuals in the Maryland Food Bank’s 
service area—more than 190,000 
individuals—do not qualify for federal or state 
food assistance programs.

• �More than 60 percent of Maryland’s food-
insecure households have at least one 
working adult.

Mission statement

The Maryland Food Bank leads the movement and nurtures the belief that together 
we can improve the lives of Marylanders by ending hunger.

Maryland
Food Bank



Maryland 
food bank
AD



14  GIVING BACK GUIDE THE DAILY RECORD  |  OCTOBER 2015

Giving back: 
More than giving time

4 business leaders share how, why they make service a priority

By Pepper Van Tassell
Special to The Daily Record

For many of Maryland’s business leaders, 
volunteering is a part of who they are, whether it be 
on a nonprofit board or in a school.
	 Here, four area executives share why giving back 
means more than giving time.

Jess Bieber
As many young 
professionals headed 
home after work this 
summer, Jess Bieber 
drove a few nights each 
week to Bel Air to clean 
used handbags for an 
auction benefiting the 
homeless in Harford 
County.
	 The STX women’s 

lacrosse brand manager serves on the board of 
directors for Harford Family House and was the 
committee chair for its recent “Hope in Handbags” 
auction, where the gently-used, donated handbags 
she helped clean were stuffed with prizes for auction 
and sold at discounted prices. 
	 “To me, supporting the community where you 
live, work and play is a necessity. My community has 
always supported me and inspired me to grow and 
be a better person,” said Bieber, 27, who is a Harford 
County native and resident.
	 “As a young professional — even if you don’t 
have a lot of money built up — there are still a lot of 
ways to give your time,” she said.

Mitchell Mirviss
For 36 years, Venable LLP 
Partner Mitchell Mirviss 
has made children’s 
issues and civil rights his 
cause, writing legislation 
reforming court procedures 
for foster children, offering 
pro bono representation, 
sitting on nonprofit boards 
and volunteering with 
Legal Aid.

	 “My feeling has always been, I’m really fortunate 
to be able to do it. I get so much more out of it than 
what I put into it,” said Mirviss, whose caseload is 
about 25 percent pro bono, and who spends more 
than 800 hours per year volunteering.
	 The hard work pays off when Mirviss sees 
progress resulting from the 31-year Baltimore city 
foster care lawsuit with which he’s involved; It was 
“extraordinarily gratifying” to recently meet a law 
student who said reforms brought about by the suit 
helped him get the resources he needed to go to 
school.
	 Mirviss, who has served multiple terms as board 
president of Advocates for Children & Youth, Inc., 
and served 11 years on the board for the Maryland 
Disability Law Center, said, “My goal is for every 
child who comes out of the Baltimore City foster 
care system to be able to look back and see the 
experience as positive and helpful.”

Andrew Bertamini
Growing up, Andrew 
Bertamini didn’t know 
money as well as he 
does now. Raised in a 
single-parent home in 
Anne Arundel County, 
surrounded by a 
supportive community, 
the president of Wells 
Fargo Bank for the 
Maryland Region said 

he’s always known the power of teamwork.
	 “I’ve personally experienced that things can 
improve and things can progress when you have the 
support of others,” he said.
	 Bertamini spends about 40 hours a month 
volunteering his time and expertise and donates 
to numerous charities throughout the region; he 
is a board member of F.L. Templeton Preparatory 
Academy, Reginald F. Lewis Museum, Downtown 
Partnership, Greater Baltimore Committee, Healthy 
Neighborhoods Inc., Baltimore Workforce Investment 
Board and the Maryland Bankers Association.
	 “There is a great need in Baltimore for resources 
— both for people as well as money,” he said. “Many 
of the initiatives I’ve been involved in — education 
and workforce, primarily — have helped Baltimore 
with the many issues that need to be addressed.”
	 Bertamini, 59, who serves as the community 
ambassador for Wells Fargo, said his company is 
dedicated to its community and routinely donates 
to causes throughout the city, recently awarding 
$100,000 grants to three groups affected by the April 
27 riots.
	 “We receive from the community and we expect 
to give back,” he said.

Josh Kakel
Josh Kakel’s business 
life and volunteer life 
rarely collide, except for 
the night the longtime 
volunteer firefighter 
battled a blaze and the 
roof collapsed, sending 
him to the hospital with 
a broken collarbone and 
into the office the next 
morning in a sling.

	 Kakel, who is PNC’s Greater Maryland 
institutional asset management market director, has 
volunteered as an EMT-firefighter with the Lutherville 
Volunteer Fire Co. for more than 20 years and serves 
as its executive board member and treasurer; he also 
volunteers as a coach for the Lutherville Timonium 
Recreation Council and teaches Sunday School 
with his wife at the Church of the Good Shepherd in 
Ruxton, where he also is a member of the investment 
board.
	 “It really gives me a sense of pride for my family 
and my community that we’re giving back our time 
and talent to a place where we live and work,” Kakel, 
38, said.
	 His advice to young professionals considering 
giving back is simple: “I think it’s important for them to 
realize how small the world is and how connections 
made outside the office can help you down the line 
and how that can help you in life and business.”
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Giving Opportunities
Meals on Wheels of Central Maryland depends 
on the generosity of many individuals, companies, 
foundations, organizations and religious institutions 
to provide nutritious meals and support services to 
the 2,400 plus homebound individuals we serve each 
year. Your gifts truly make a difference in their lives 
and their ability to remain living independently in the 
comfort of their own homes.  All financial contributions 
are appreciated and are tax deductible to the extent 
allowed by law.  

Give by mail:  
Meals on Wheels of Central Maryland
Attn:  Development Office
515 South Haven Street  |  Baltimore, MD  21224

Give online:
www.mealsonwheelsmd.org/donate

Give monthly
By becoming a Full Plate Monthly Sustainer through 
automatic deductions from your credit card account, 
you can spread your financial commitment over an 
entire year while helping to ensure consistent support 
for the services we provide. To sign up, visit our 
website or call the Development Office:  443-573-0930.

Designate your workplace gift:  
Combined Federal # 85588
Maryland Charity # 8094
United Way # 8094

Make a gift of stock:
Clearing Firm: Pershing, LLC
DTC #: 0443
Broker: M&T Securities, Inc., 800-724-7788 option 2
For account of:  
Meals on Wheels of Central Maryland, Inc. 
# AZD-947034

Give your vehicle:   
Call 1-800-MOW-KAR1 (1-800-669-5271) or visit 
www.mowaa.org/donatemycar.  Make sure to select 
Meals on Wheels of Central Maryland as the program 
beneficiary.

Have your gift matched:
Here’s a way to multiply the value of your gift without 
costing you extra:  Many companies will match their 
employees’ charitable contributions to Meals on 
Wheels.  Please ask at your workplace about your 
employer’s matching gift program. They can supply you 
with any required forms.

Upcoming Events
Hats & Horses—An Evening at the 
Races, Annual Culinary Extravaganza
Monday, May 23, 2016 | 5-9 pm Grand Lodge Hunt 
Valley
www.mealsonwheelsmd.org/culinary
Food | Wine | Desserts | Auctions | Music

Father’s Day Sprint Triathlon
Sunday, June 19, 2016 | 7-11 am 
South Carroll Swim Club
www.mealsonwheelsmd.org/sprint-tri

Contact Information
Main Office/Central Service Facility
515 South Haven Street
Baltimore, MD  21224
Phone:  410-558-0932
1-866-558-0827 – toll free
www.mealsonwheelsmd.org
info@mealsonwheelsmd.org 

Follow Us:
Facebook:
http://www.facebook.com/mealsonwheelsmd

Twitter:
http://twitter.com/mealsonwheelsmd

Service Area:
	 Baltimore City  |  Anne Arundel County
	 Baltimore County  |  Carroll County
	 Harford County  |  Howard County
	 Montgomery County  |  Frederick County 

Leadership Team
Stephanie Archer-Smith, 
Executive Director
Holly Blackledge,
Deputy Executive Director, Development & 
Communications
Jan Heifner,
Deputy Executive Director, Finance, Facility & IT
Guy Arceneaux
Director, Marketing & Communications
Ellen Falk, Director, Volunteer Services
Toni Gianforti, Director, Institutional Giving
Barbara Levin, Director, Client Services
Kathleen Tinker, Director, Food Services

Board of Directors
Gary Peisach, President
Peter Kirchgraber, Vice President
Alan Peljovich, P.E., Vice President
Lori Burghauser, Treasurer 
Scott Steinberg, Assistant Treasurer
Cedrick Johnson, Secretary

Community Directors
Wade Barnes
Chris Humphries
Colleen Pleasant Kline
Caitlin Nicholl
Larry Seiden
David Vosvick II

Council of Site Representatives
Anne Bolduc-Jang
Jack McDonald
Linda Murphy
Larry O’Neill

Our History
Taking their cue from a program developed in 
London, England at the end of World War II 
and later introduced in the United States in 
Philadelphia, a group of Baltimore women led 
by Ernestine McCollum of the Maryland Home 
Economics Association and Beatrice Strouse, 
representing the Baltimore Section of the 
National Council of Jewish Women, started the 
first Meals on Wheels program in the Baltimore 
area. The year was 1960 and the kitchen site 
where meals were prepared was the current 
Levindale Hebrew Geriatric Center and Hospital. 
At its inception, Meals on Wheels of Central 
Maryland (MOWCM) served 10 homebound 
clients with a handful of volunteers. 

In FY 2014:
•  Delivered 558,302 nutritious meals to 2,414 

people who were homebound due to age or  
   disability.
•  Served 11 clients over the age of 100!
•  Meals are delivered by a corps of 2,096  

dedicated volunteers.
•  Volunteers drove 494, 528 miles – equivalent 

to 20 times around the Earth!
•  Volunteers donated 70,175 hours preparing 

and delivering meals – valued at $2.1 million.
•  MOWCM delivers 2 meals (one hot and one 

cold) weekdays. Limited availability of 
   weekend meals.
•  Kosher meals available.
•  Clients pay on a sliding scale depending on 

income and expenses.
•  Grocery shopping and phone pal services are 

available.
•  Also provides meals to adult daycare centers
	 and congregate nutrition programs.

In Service we CARE 
Creativity
We are committed to finding new and innovative 
ways to meet or exceed the expectations of our 
clients, donors, partners, volunteers, and staff.

Accountability
We are accountable for our work by striving to 
work within the scope and budget of assigned 
tasks while fulfilling the mission of Meals on 
Wheels of Central Maryland.

Responsiveness
We deliver prompt and responsive service to all 
clients and stakeholders. 

Energy 
We are dedicated to supporting and energizing 
our staff to strive in service of excellence, 
enthusiasm and appreciation of our clients, 
volunteers, and partners. 

In all that we do, we demonstrate CARE.

Meals on Wheels of 
Central Maryland
Our Mission
Meals on Wheels of Central Maryland is a non-profit, volunteer-based organization 
that provides nutritious meals, personal contact and support services that allow 
seniors and the disabled to live independently at home so that they may age in 
place with grace and dignity.
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Contact Information
Humanim
1701 N. Gay Street
Baltimore, MD 21213
410-381-7171
www.humanim.com 

Board of Directors
Officers

Steve Woerner, Chairman
Diane Bell McKoy, 1st Vice Chairman
David Eberhardt, 2nd Vice Chairman
Eric Booker, Secretary
Dave Trainer, Treasurer
Kevin Frank, Immediate Past Chair

Members
Blair Brennan Slaughter, Ph.D
Christopher Eddings
Kenneth Grant
Douglas Hall
Jeff Hargrave
Jeanne Kennedy
Michelle Lee
Melanie Lundquist
Howard Miller

Top Executives;
Henry E. Posko, President and CEO
Lori Somerville, Vice President & COO
Cindy Plavier Truitt, Vice President & 
CBO
Karen Booth, Vice President 
Behavioral Health & Residential 
Services
Jeffrey Carroll, Vice President Details 
Robert Causer, Vice President Human 
Resources
Scott Deadrick, Vice President 
Behavioral Support Services
Tim Dotson, Vice President Finance/
Controller
Jeff Edwards, Vice President iScan
Rayna Fauntleroy, Vice President 
Clinical Services
Mary Manzoni, Vice President 
Workforce Development
Judi Olinger, Vice President and 
Corporate Compliance Officer

Increase mental health support services to 
young adults.
Expand our successful social enterprises 
(Details Deconstruction, iScan, Harbor 
City Services, City Seeds) to create more 
jobs for Maryland residents with barriers to 
employment.

Giving Opportunities
Your contributions are essential to help us 
provide services for those most in need.  
Humanim is a non-profit organization.  
Your donation is 100% tax deductible.  For 
additional information on how you can help, 
please contact info@humanim.com or 410-
381-7171.

Our History
Humanim has a 45 year history of 
providing workforce development and 
support services to individuals with 
barriers to employment throughout 
Maryland. Our organization was 
founded on the belief that work is 
transformative, with the goal of creating 
economic equity for individuals with 
disabilities and barriers to employment.  
Over the past 45 years, Humanim has 
innovated and delivered workforce 
development and support services 
as part of a methodology to alleviate 
poverty to over 4,000 people a year.  
Early on, Humanim adopted the mission 
of providing uncompromising human 
services to those most in need.  The 
characteristic of “uncompromising” was 
perpetuated throughout the organization 
as the way to view advocacy for and the 
quality of service delivery to individuals 
with barriers to employment.  If the 
status quo didn’t get the job done, we 
would break the mold and find a new 
way.  This organizational philosophy 
has led us to take on difficult challenges 
in partnership with other NPO’s, 
communities, the State of Maryland 
and the city of Baltimore to create 
economic opportunity for disadvantaged 
residents.  Our goal is to close the 
wealth gap for individuals with barriers 
to employment through the provision 
of workforce development and social 
entrepreneurship.  For all Humanim 
clients, regardless of their barriers, 
employment is the primary means to 
escaping poverty and improving quality 
of life. 

Goals
Replicate our successful hiring pipeline 
developed for the Four Seasons 
Baltimore to other industry clusters, 
creating opportunity for Maryland 
residents to secure quality jobs.
Expand our successful youth and 
education services to serve more 
students within Baltimore city and 
surrounding counties to ensure 
academic success and transition into 
careers

Mission statement
Humanim was founded in 1971 to provide workforce development and support services 
to individuals with disabilities and barriers to employment.  Humanim’s mission is to 
identify those in greatest need and provide uncompromising human services.

Humanim
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Race for a Cure
Susan G. Komen plans upgrades to ‘iconic’ fundraiser

By Erin Cunningham
Erin.Cunningham@TheDailyRecord.com

About six years ago, Amy Heinrich’s good friend and 
co-worker died of breast cancer.

A week later Susan G. Komen Maryland reached 
out and asked if Heinrich, a partner at Goodell 
DeVries, would join its board.

“I had participated before, but the opportunity 
to be on the board came at the right time for the 
right reasons,” she said. “I kind of feel like it was 
preordained that I would get more involved.”

Heinrich served on the board until 2014 and was 
chairman of the board for her final two years.

She also helped lead her company’s involvement in 
Komen’s annual Race for the Cure.

“The breast cancer cause is a cause that our firm 
has really embraced,” she said. “We’ve had a lot of 
people at our firm who have been affected over the 
years.”

Kim Schmulowitz, communications and 
development director at Susan G. Komen Maryland, 
says that Heinrich and other volunteers can expect 

exciting changes that will breathe new life into the 
annual Race for the Cure.

This year’s race, scheduled for Oct. 25 in Hunt 
Valley, is the 23rd Race for the Cure in Central 
Maryland.

The Eastern Shore will hold its fifth Race for the 
Cure this year.

Participation varies, but the Central Maryland 
event has for the past few years drawn about 15,000 
participants and 5,000 spectators. In the past few 
years about $1.8 million has been raised per each 
race. The races in Hunt Valley and in Ocean City 
account for about 70 percent of the organization’s 
annual revenue.

Of the funds raised, about 75 percent of the money 
stays in Maryland for community health programs that 
directly impact people in the state living with breast 
cancer.

“The event has become iconic in the state, but we’re 
always looking for ways to keep the day fresh for all 
participants,” Schmulowitz said.

This year, she said, the schedule has been 
reworked to enhance the participant experience. 

Among other things, Schmulowitz said, participants 
will have more time to enjoy “race village,” and the 
survivor parade has been moved to later in the day 
when more people will be able to experience what is 
among the most emotional parts of the day.

After the race, there will be food trucks with seating 
available.

“We’re constantly looking for ways to stay fresh and 
attract new participants,” she said.

For Heinrich, she says, her firm’s involvement has 
only grown since Goodell and DeVries first began 
participating in the Race for the Cure in 2005.

She said the firm started with a team of 52. Most 
years now more than 100 participate.

The firm also is a high-level sponsor, donating 
about $10,000, and participants also do their own 
fundraising.

“Everybody feels like they have a personal 
connection to the cause,” she said. “It’s so rewarding.”

In the past few years about $1.7 million has been 
raised. The races in Hunt Valley and in Ocean City 
account for about 70 percent of the organization’s 
annual revenue.

Donate Life Maryland
Donate Life Maryland

1730 Twin Springs Road | Suite 200
Baltimore, MD 21227
1-866-MD-DONOR

Info@DonateLifeMaryland.org
www.DonateLifeMaryland.org

Established in 2007, Donate Life Maryland 
(DLMD) is a nonprofit organization dedicated 
to saving and enhancing lives by registering 
organ, eye and tissue donors. Persons can 
register as a donor at the Maryland Motor 
Vehicle Administration, through mail-in 
brochure or securely online anytime at www.
DonateLifeMaryland.org. The Registry ensures 
every effort will be made to honor your wishes 
when you die.  Organ, eye and tissue donors 
can help as many as nine lives through organ 
donation, enhance another 50 through tissue 
donation, give the gift of renewed vision to two 
people and change the lives of millions through 
research and therapy. 

Unified Community 
Connections

Executive Plaza III
11350 McCormick Road  |  Suite 1100

Hunt Valley, MD 21031
410-484-4540

info@unified.org
www.unified.org

Unified Community Connections supports 
individuals with disabilities in achieving 
independence, productivity, and the quality of 
life they seek.  Originally founded in 1953 as 
United Cerebral Palsy of Central Maryland, today 
Unified’s core services include Day Program 
Services, Residential Services, In-Home Support, 
No Boundaries Assistive Technology Center, 
Employment Services, Transportation Services 
and Children Services through the Delrey School.  
The broad range of services that Unified provides 
are tailored to meet the unique needs of each 
individual, helping to fulfill their hopes and dreams 
by connecting them to life’s possibilities and 
supporting them in living as independently as 
possible.

Catholic Charities  
of Baltimore

320 Cathedral Street  |  Baltimore, MD 21201
410.547.5490

info@cc-md.org
www.catholiccharities-md.org/

Catholic Charities of Baltimore is the largest 
private provider of human services in Maryland, 
offering assistance to children and families, 
senior citizens, people affected by poverty 
and homelessness, individuals with intellectual 
disabilities, and immigrants — without regard to 
religion, race or other circumstances. In the past 
year, Catholic Charities has provided care and 
services to more than 160,000 individuals and 
families, serving more than 480,000 meals, and 
providing emergency services for almost 20,000 
people, supportive housing for Baltimore-area 
seniors, educational and therapeutic services 
for children with emotional and behavioral 
challenges, counseling and mental health 
treatment, and numerous other services to 
improve the lives of Marylanders in need.

Submitted
Susan G. Komen Maryland is planning improvements to its annual Race for the Cure.
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Mission statement

The Greater 
Baltimore Committee

Sandra S. Hillman, President, Sandy Hillman 
Communications
Richard J. Himelfarb, Chariman, Investment Banking, Stifel
Dan Joerres, President & General Manager, WBAL-TV 
Channel 11
Mark K. Joseph, Chairman, The Shelter Group
Sandra Kurtinitis, President, The Community College of 
Baltimore County
Jon M. Laria, Esq., Managing Partner, Baltimore Office, 
Ballard Spahr LLP
Anthony A. Lewis, President, Verizon Maryland, Inc.
Archbishop William E. Lori, Archbishop, Archdiocese of 
Baltimore
Meg MacDonald-Sheetz, President & COO, Medifast Inc.
Kevin J. Manning, President, Stevenson University
William J. McCarthy Jr., Executive Director, Associated 
Catholic Charities, Inc.
Neil M. Meltzer, President & CEO, LifeBridge Health
David Millman, State President, Maryland, Bank of America
Charles O. Monk II, Esq., Managing Partner, Baltimore 
Office, Saul Ewing LLP
Thomas R. Mullen, President & CEO, Mercy Health 
Services, Inc.
Mark Mullin, President & CEO, Transamerica Corporation
Jay A. Perman, President, University of Maryland, Baltimore
Ronald R. Peterson, President, Johns Hopkins Health 
System
Bonnie Phipps, Senior Vice President, Ascension Health/St. 
Agnes Hospital
Timothy J. Regan, President & CEO, The Whiting-Turner 
Contracting Company
Rev. Frank Reid, Pastor, Bethel A.M.E. Church
Jay Ridder, Managing Partner, Ernst & Young LLP
Kenneth A. Samet, President & CEO, MedStar Health Inc.
Kurt Schmoke, President, University of Baltimore
Mary Ann Scully, Chairman, President & CEO, Howard Bank
James L. Shea, Esq., Chairman, Venable LLP
Joseph A. Sullivan, President & CEO, Legg Mason, Inc.
Paul A. Tiburzi, Esq., Baltimore Managing Partner, DLA 
Piper
Roger A. Waesche Jr., President & CEO, Corporate Office 
Properties Trust
Arnold Williams, Managing Director, Abrams, Foster, Nole & 
Williams, P.A.
Alan D. Wilson, Chairman & CEO, McCormick & Company, 
Inc.
David Wilson, President, Morgan State University

Our History
The Greater Baltimore Committee’s 60-year story is about the 
positive impact that a committed, organized private sector can 
have on business climate and quality of life.  
It’s also about public-private teamwork – business and civic 
leaders building a strong and productive relationship with 
elected leaders, working together on strategic vision, achieving 
a consensus on what’s required for economic success in the 
Baltimore region and Maryland, and acting on that consensus. 
The GBC was organized on January 5, 1955 as an action 
committee designed to mobilize the commercial, industrial and 
professional leadership of Baltimore to bring about tangible and 
rapid improvements in the community. 
Impressed by the success of Pittsburgh, Pa. in turning around 
its abandoned riverfront industrial district through a private-
public partnership called the Allegheny Conference, a group 
of Baltimore’s leading business executives, including a young 
developer named Jim Rouse, organized the Greater Baltimore 
Committee (GBC) and recruited Clarence Miles, a founder of 
Miles & Stockbridge, as its first chairman. 
Miles later wrote that he considered his involvement in forming 
the Greater Baltimore Committee as his “greatest contribution to 
the city’s welfare.” 
The GBC’s work stems from the premise that regions, not 
individual jurisdictions, are the primary economic competitors 
in today’s economy and that the synergy between a healthy 
core urban area and the jurisdictions around them is critical to a 
region’s economic and cultural growth. 
Major projects for which the GBC played decisive facilitating 

Contact Information
Donald C. Fry, Esq.
President & CEO
Greater Baltimore Committee
111 S. Calvert Street, Suite 1700
Baltimore, Maryland 21202
410-727-2820
www.gbc.org

GBC Membership 
Information

Thomas Whelley, 410-727-2820 ext. 19 or 
thomasw@gbc.org

Board Officers
Chair: David Warnock, Managing Partner, 
Camden Partners
Vice Chair: Kevin A. Plank, President & CEO, 
Under Armour
Vice Chair: Stephanie C. Hill, Vice President 
and General Manager, Lockheed Martin Ship and 
Aviation Systems
Treasurer: Martin P. Brunk, Office Managing 
Partner, McGladrey 
Secretary: Robert C. Embry, Jr., President, The 
Abell Foundation
Immediate Past Chair:  Brian C. Rogers, 
Chairman & CIO, T. Rowe Price Group, Inc.

Board Members
Peter G. Angelos, Chairman of the Board & CEO, Baltimore 
Orioles
Gary Attman, President, FutureCare Health and Management 
Corp.
Kenneth R. Banks, President, Banks Contracting Company, 
Inc.
Andrew M. Bertamini, Regional President, Wells Fargo Bank, 
N.A.
Thomas S. Bozzuto, Chairman, The Bozzutto Group, Inc.
Sheila Brooks, President, The Presidents’ RoundTable, Inc.
Calvin G. Butler Jr., CEO, Baltimore Gas & Electric
Robert L. Caret, Chancellor, University System of Maryland
Richard W. Cass, President, Baltimore Ravens
G. Mark Chaney, CFO, Executive Vice President, Treasurer, 
CareFirst BlueCross BlueShield
August J. Chiasera, Senior Vice President, President of 
Greater Baltimore/Chesapeake regions, 
M&T Bank Corporation
Robert Chrencik, President & CEO, University of Maryland 
Medical System
Phil Clough, Managing General Partner, ABS Capital 
Partners
David Cordish, Chairman, The Cordish Companies
William S. Corey Jr., Baltimore Office Managing Partner, 
PricewaterhouseCoopers LLP
Thomas Coughlin, Regional Senior Vice President, Comcast
Ronald J. Daniels, President, Johns Hopkins University
Sam DiPaola, President, SunTrust Bank, Maryland Region
Guy Filippelli, Founder & CEO, RedOwl
John B. Frisch, Esq., Chairman & CEO, Miles and 
Stockbridge P.C.
Laura Gamble, Regional President, Greater Maryland, PNC
Adam A. Gross, Principal, Ayers/Saint/Gross, Inc.
Karl R. Gumtow, CEO, CyberPoint International, LLC
Michael D. Hankin, Partner & CEO, Brown Advisory
J. Howard Henderson, President & CEO, Greater Baltimore 
Urban League

roles include construction of the Baltimore Civic Center (now the Baltimore 
Arena) and the Jones Falls Expressway, development of the Inner Harbor, 
construction and expansion of the Baltimore Convention Center and the 
Hippodrome Theatre at the France-Merrick Performing Arts Center. 
Other major GBC-involved initiatives included brokering a long-term 
Orioles lease and plans for Oriole Park at Camden Yards in 1987, bringing 
NFL football back to Baltimore in 1997, fiscal management reform of 
Baltimore City government and Baltimore City Public Schools between 
2000 and 2006, and the current development of a life sciences parks and 
neighborhood revitalization on Baltimore’s east and west sides.

Top Priorities in 2015 - 2016
• Competitiveness. Work with elected leaders to better position Maryland 

to compete as a location for existing businesses to grow and create new 
jobs and for businesses elsewhere to want to be in Maryland. Promote 
“core pillars” for a good business climate. 

• Business Growth. Promote consensus strategies between government 
and the private sector based on “core pillars” for job creation and 
economic growth that include, among other things, top-down support 
for business growth from elected officials, a streamlined and predictable 
regulatory system, a more competitive tax structure, and improved 
support for transportation. 

• �Innovation economy. Build on Maryland’s strengths in life sciences 
and information technology – particularly cyber security resources – to 
promote technology industry growth and job creation. 

• �“Reconnecting Baltimore,” a new long-term initiative with an array of 
innovative programs including the creation of the new Bridging the 
Gap Academy, a business accelerator for minority- and women-owned 
businesses, and a program entitled “Second Chance” that will educate 
and encourage businesses on the importance of hiring ex-offenders to 
provide a pathway out of crime and into careers. 

• �Global Cities Initiative’s Exchange network. Baltimore has joined an 
economic development network created by Global Cities Initiative, a 
five-year joint project of the Brookings Institution and JPMorgan Chase. 
Baltimore is one of eight metro areas accepted to the GCI Exchange’s 
2015 group, the final cohort of the 28-metro-area network. The Brookings 
Institution selected metro areas for the Exchange through a competitive 
process based on their readiness and commitment to pursue the 
Exchange’s global competitiveness principles.

Upcoming Events
Economic Outlook Conference
October 19, 2015; 7:30 a.m. registration and breakfast,  
8 a.m. program
Hyatt Regency Baltimore, 300 Light St., Baltimore, MD 21202
Contact: Samantha Zerhusen, 410-727-2820 ext. 17; 
samanthaz@gbc.org 
Bridging the Gap Awards Reception
November 12, 2015; 6 p.m. registration, 7 p.m. program
Renaissance Baltimore Harborplace Hotel, 202 E. Pratt St., 
Baltimore, MD 21202
Contact: Samantha Zerhusen, 410-727-2820 ext. 17; 
samanthaz@gbc.org 
Mayor’s Business Recognition Awards
December 1, 2015; 11:30 a.m. registration, noon lunch and 
program
Renaissance Baltimore Harborplace Hotel, 202 E. Pratt St., 
Baltimore, MD 21202
Contact: Samantha Zerhusen, 410-727-2820 ext. 17; 
samanthaz@gbc.org
Maryland General Assembly Legislative Forum
January 25, 2016; 7:30 a.m. registration and breakfast,  
8 a.m. program
Baltimore Marriott Inner Harbor at Camden Yards, 110 S. 
Eutaw St., Baltimore, MD 21201
Contact: Samantha Zerhusen, 410-727-2820 ext. 17; 
samanthaz@gbc.org
GBC 61st Annual Meeting
May 16, 2016; 5:30 p.m. registration and cocktail reception,  
7 p.m. program and dinner
Hyatt Regency Baltimore, 300 Light St., Baltimore, MD 21202
Contact: Samantha Zerhusen, 410-727-2820 ext. 17; 
samanthaz@gbc.org

The mission of the Greater Baltimore Committee is to improve the business climate 
of the Greater Baltimore region by organizing its corporate and civic leadership to 
develop solutions to the problems that affect the region’s competitiveness and viability.
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Business community 
gives back

Maryland firms partner with nonprofits on giving campaigns, fundraisers

By Pepper Van Tassell
Special to The Daily Record

Helping to increase the resources 
available to Baltimore-area nonprofits 
is a core mission of Business 
Volunteers Maryland and United Way 
of Central Maryland, and the groups 
say that local businesses are kicking 
up their volunteerism and pledges at 
a time when the region needs them 
most. 

Following the unrest in Baltimore 
city in April, Kelly Hodge-Williams, 
president and CEO of Business 
Volunteers Maryland, received the 
names of more than 1,000 people 
who wanted to help volunteer for 
area groups and causes. Business 
Volunteers Maryland connects 
business volunteers with charities 
and helps connect companies with 
partner nonprofits to accelerate the 
impact a business can make on a 
particular agency in need, she said. 
Its “Volunteer for a Better Baltimore” 
campaign is focused on matching 
business people to causes that help 
address the city’s primary issues.

“There is an increasing culture 
[among] the business community 
that community involvement and 
giving back is part of the business 
strategy,” she said. “Companies — 
if they are really good about their 
strategic involvement — discover that 
volunteerism is good for their business 
as well as their community.”

An increased awareness of the 
people benefitting from such work is 
a major part of this year’s United Way 
of Central Maryland campaign as 
many of the nearly 600 United Way 
organized fundraising campaigns 
at private sector businesses kick off 
throughout the Baltimore region, said 
Danielle Hogan, United Way of Central 
Maryland’s director of marketing and 
communications. 

United Way of Central Maryland, 
which supports more than 100 
nonprofit groups and organizations 
throughout Baltimore and surrounding 
counties with contributions from its 
annual drive, hopes to raise $25 million 
this year, she said. 

“We have some big goals but 
we’re really excited about this year’s 
campaign,” she said.

Emerging Leaders United — a 
philanthropic group of under-40 
professionals active in United Way — 
have been dispatched to meetings at 
companies to spread the United Way 
message, she said. 

“This is a great way to engage some 
of the young people in the area and 
get them to understand the importance 
of being able to make a difference in 
our communities and strengthen and 
stabilize families in our communities,” 
she said.

One business at a time, Hodge-

Williams is seeing the difference.
SC&H Group, LLC, approached 

Business Volunteers Maryland for help 
finding a nonprofit to benefit and were 
connected with The Baltimore Station, 
a residential treatment program helping 
veterans facing poverty, homelessness 
and addiction become self-sufficient.

“What’s resulted over time is that 
they’ve become a full-fledged partner: 
they have a member on the board of 
directors, a team of pro bono lawyers 
working on their behalf, employees 
regularly have dinner with the men and 
help them prepare to get jobs,” she 
said. “It gives you chills to know that 
the employees are now so connected 
to the work of the organization.”

Some companies participating in 
the annual United Way campaign 
are getting creative in their quest to 
connect employees with the issues, 
including Bank of America, which is 
holding a “Walk a Mile” role-playing 
event, where people must play the role 
of someone in poverty, Hogan said. 

Ian Reynolds, the director of 
WorkLife and community programs 
at Johns Hopkins University, said 
that many employees participating in 
the university’s annual United Way 
campaign earmark their contributions 
to benefit The Johns Hopkins 
Neighborhood Fund, a United Way 
beneficiary that supports nonprofit 
groups operating around its Baltimore 
campuses.

“There’s a great benefit to us to have 
strong neighborhoods around our 
campuses,” he said, adding that Johns 
Hopkins raised $2.2 million for United 
Way of Central Maryland last year and 
hopes to reach that mark again in 2015 
through a variety of campaigns and 
events, including an online auction and 
a chili cook-off and bake-off.

Del Galloway, vice president of 
corporate communications for Wells 
Fargo, Mid-Atlantic Region, said that 
Wells Fargo — which raised $70.5 
million nationwide last year — holds a 
company-wide online auction, has an 
educational matching gift program, and 
holds an annual “Feed the Need” day 
where team members volunteer with 
one of about 30 nonprofits with a food-
related cause.

Ballard Spahr Chairman Mark 
Stewart said that the firm’s 14 offices 
participating in the United Way 
campaign hold an informational 
breakfast to kick off the event, and hold 
a “suitcase party” where raffle tickets 
are sold for a prize trip.

“The goal is to get people excited 
about the campaign,” Stewart said. 
“A lot of our pro bono clients rely on 
the United Way, so we encourage our 
employees to get involved through 
fundraising and volunteer time.”

“There is an increasing culture [among] 
the business community that community 
involvement and giving back is part of the 

business strategy. Companies — if they are 
really good about their strategic involvement 
— discover that volunteerism is good for their 

business as well as their community”
- Kelly Hodge-Williams, 

president and CEO of Business Volunteers Maryland



Girl Scouts of 
Central Maryland
4806 Seton Drive
Baltimore, MD 21215
410.358.9711 / 800.492.2521
Fax: 410.358.9918
www.gscm.org

Violet M. Apple
Chief Executive Officer

Executive Board Members
Lynne M. Durbin, Esq, Board Chair
Suzanne Thompson, 1st Vice Chair
Marian C. Hwang, Esq, 2nd Vice Chair
Karen B. Albert, 3rd Vice Chair
G. Louise Green, Treasurer
Judy McGovern, Secretary

Girl Scouts build girls of courage, confidence and character 
who make the world a better place.

Our girls develop these characteristics as they participate in Girl Scout programs,
destinations, camps, Journeys, badge and Girl Scout Award work. 

Girl Scouts can sleep under the stars and discover the celestial world, share their 
skills in robotics, learn how to shoot an arrow using a bow, guide younger Girl Scouts 
through new adventures as they train to be LITs (Leaders in Training), learn and    
practice  sailing on the Chesapeake Bay, help feed families and individuals in need 
through the annual Harvest for the Hungry campaign and develop their sales and 
presentation skills by participating in the annual cookie sale.

Last year we served 24,300 girls in grades K-12. More than 1602 participated in STEM                    
programs, 400 participated in Health & Wellness programs, 221 participated in career 
exploration programs and 3440 girls participated in camp and outdoor programs. 

Whatever a Girl Scout chooses to get involved with, our programs help her build courage and  
confidence as she develops character.

:  
Combined Federal 
Campaign:  83032

Combined City & State          
Charity Campaigns: 8050 
    
United Way of Central 
Maryland: 050   

With courage, confidence 
and character, Girl Scouts 

make the world a better place.

Workplace Campaigns
Girl Scouts of Central Maryland 
is eligible for your workplace
designated gift. Please use the 
following codes to support
our mission of developing girls
of courage, confidence and 
character who make the world
a better place:

2015 Girl Scout Gold Award recipients attend the White House Champions of Change event on September 15, 2015.

Girl Scouts of Central Maryland  Leadership Opportunities

Invest in Girls. Change the World.

Girl Scout Medals--Girl Scout  Bronze, Silver and Gold Awards
To earn these coveted awards girls must develop a project that has a postive impact on their 
community. Last year 315 Girl Scouts earned the Bronze Award; 326 Girl Scouts earned the Silver 
Award; and 84 Girl Scouts earned the Girl Scout Gold Award, the highest award in Girl Scouting. 

Distinguished Women Shadow Girl Scouts
As part of our Distinguished Women Awards celebration, five highschool-age Girl Scouts  
interview to serve as one-day mentees to one of GSCM’s five Distinguished Women Honorees. 
This personal experience with women business executives provides great insight into the      
business world and women’s leadership, and has a lasting impact on the Girl Scout and Honoree.

GSCM Lego League/Robo Girls
This STEM club introduces girls to the science of robotics by creating Lego robots. GSCM’s 
robotics team, Robo Girls, hosts and participates in local robotics competitions as they build 
their skills in STEM, teamwork and collaboration.

Girl Scout Cookie Program
This is the nation’s premier financial literacy program for girls. Through participation in the 
country’s largest girl-led business, girls run their individual cookie business and learn a variety of 
skills including essential math and business operations, goal setting and money management.  

Caitlin’s Outdoor Adventurers
This girl-led group was created by Girl Scouts who love the outdoors and who have a keen       
interest in engaging in service projects and activities that focus on conservation, aiding local 
wildlife and investigating and implementing practices that address climate and environmental 
issues impacting the earth.

Girl Scouts of Central Maryland serves girls residing in Baltimore City, Anne Arundel, Baltimore, Carroll, 
Harford and Howard counties.
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Contact Information
4815 Seton Drive
Baltimore, MD 21215
Phone: 410-358-6400
Fax: 410-358-8546
chimesweb@chimes.org
www.chimes.org

Board of Directors
Patrick J. Bagley
Chairperson

Bobby G. Edmondson
Vice Chairperson / Governance Committee

Karen D. McGraw
Vice Chairperson / Compensation Committee

Arthur C. George
Vice Chairperson / Nominating Committee

Martin S. Lampner*
President and CEO

Astrid Schmidt-King, J.D., LLM.
Secretary / Treasurer

Mary T. Collard*

Assistant Secretary

Shawna M. Gottlieb*
Assistant Treasurer

Barbara Ebel
Matthew Kaplowitz
Judith I. Martinak
Douglas M. Schmidt
Arthur D. Smith, PhD
John J. Villani
R. Daniel Wallace
George Zumbano, Esq.

*Officer Only, Not Board Member

Executive Staff
Martin S. Lampner
President and CEO

Mary T. Collard
EVP Chief Operating Officer / Core Services

Shawna M. Gottlieb
Chief Financial Officer

Financial Record
Financial statements and Form 990 are available for 
viewing online at www.chimes.org.

Giving Opportunities
Gifts in memory/honor
For a donation as little as $5.00 a contribution card 
can be sent to the recipient of your choice with your 
own thoughtful personalized message. These cards 
make great honorary and memorial cards and can be 
purchased for your own personal use.

Gifts of stock
Making a stock gift to Chimes can provide valuable 
tax benefits for you while helping people with 
developmental disabilities.

In-kind Gifts
We accept a wide variety of goods and services.

Planned Giving
Making a commitment in your will or other estate 
plan is an effective way to ensure critical services are 
provided to people with developmental disabilities.

General Donation
Please support the many services provided by Chimes 
by donating online:
www.chimes.org; by mail: Chimes, 4815 Seton Drive,
Baltimore, MD 21215; by phone: 410-358.7774

Upcoming Events

Chimes Gala
October 24, 2015 ~ 5:30pm - 11pm
Baltimore Marriott Waterfront Hotel

Chimes Fest
May 7, 2016 ~ Irvine Nature Center
Owings Mills, MD

Chimes DE Golf Outing
June 6, 2016 ~ Fieldstone Golf Course
Wilmington, DE

Info and tickets: www.chimes.org/events

Our History

Chimes was founded in 1947 by the parents of
children with moderate mental retardation who 
knew that their children would benefit from 
education. We were Maryland’s first such school. 
As students graduated, it became clear that they 
needed additional services, and Chimes became 
the first agency to offervocational, residential, 
day habilitation, and other adult programs. Today 
Chimes is the largest and most comprehensive 
provider of community-based services and 
supports for people with disabilities in Maryland.

Service Components
Intellectual and  
Developmental Disabilities
Chimes Maryland, Delaware, Virginia and Israel 
provide a network of services and supports for 
families and individuals with intellectual and 
developmental disabilities. Our network expands 
from toddler-to-senior services, with supports that 
are tailored to the unique abilities and needs of 
each person. All of our services are integrated 
within various communities to maximize 
opportunities and growth for our participants.
While our service options vary by location, we 
offer a range of educational services, residential 
supports, day and vocational training, supported 
employment and competitive employment 
opportunities. All services and facilities are 
licensed by the respective states and our 
vocational programs are accredited by CARF.
Employment
Chimes District of Columbia provides training and 
employment opportunities for people with severe 
disabilities. Through multiple federal and state 
contracts, we employ over 1,600 people at sites 
in Maryland, Delaware, Pennsylvania, Virginia, 
North Carolina and the District. We capitalize 
on what people can do and have consistently 
demonstrated that persons with severe 
disabilities can be highly productive citizens when 
given the opportunity.
Behavioral Health & Substance Abuse
Holcomb Behavioral Health Systems and 
affiliates provide a comprehensive range of 
mental health, behavioral health and substance 
abuse services and supports for
children, adolescents, families and adults 
throughout southern and central Pennsylvania, 
the Lehigh Valley, central New Jersey, 
northeastern Maryland and Delaware.

Mission statement
Lead, support and promote the efforts of each business component within the Chimes 
Family of Services. Recognizing the uniqueness of each customer and market, we will 
ensure individually and collectively the highest quality and cost effective community 
supports and employment opportunities to help people have better lives.

Chimes
Family of Services






