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somewhere that i would be  

the center of attention

nice one alice

DEDICATING OUR LIVES TO TAKING CARE OF YOURS

share your “my wife made me go to the 
doctor” story at facebook.com/iowaclinic



801 CHOPHOUSE 
Serving only USDA Prime Beef

*
*DES MOINES  |  KANSAS CITY  |  OMAHA  |  LEAWOOD 

801Chophouse.com 



Contact us today so we can be a 
partner in your journey to

fi nancial success.

(515) 245-2863

Wealth Management Solutions

For young, affl uent men and women like you, Bankers Trust provides 
solutions designed to assist you with all your fi nancial needs. At 
Bankers Trust we believe the foundation for a solid fi nancial future 
starts by choosing the right partner with the experience and knowledge 
to help you reach your goals. 
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Service specialists for Audi BMW Land Rover Mercedes 

“What about service?” I asked.

“I look for coupons, every dollar I save on car repair I can spend on shoes.”
“You should bring it to me,” I said. “An oil change is the one opportunity for an expert to look at your brakes and steering and tires to
see if  anything is going to be a problem. 

“Can’t the quick lube do that?” she asked.
“Not like us.” I said, “We service thousands of  European cars just like yours and we know exactly what to look for. If  something needs
attention, we’ll tell you how soon you need to act and what your options are for fixing it. You won’t get that at an ordinary repair shop. 

“But I’d rather have shoes.” 
“It’s not expensive. Budget $80* twice a year to make sure your car doesn’t let you down. You’ll get approved oil, an expert written 
inspection and we’ll reset your service lights and give it a wash. It’s a good deal and it leaves you plenty of  money for shoes. 

“Ok, I’m convinced. You sound like my Dad.”
(*Price for a 2005 3 Series BMW. Please call for your exact price)

I-235 at 8th Street Downtown Des Moines, IA

515-243-8185
www.beckleyimports.com

Serving Central Iowa Over 30 years

My friend Barbara loves her new 
(to her) BMW. 
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TREAT YOURSELF 
TO ACCESSORIES 
THAT WILL PERK UP 
YOUR LOOK, 
WHATEVER THE 
OCCASION.

CANDY

    PHOTOS BY KATHRYN GAMBLE   STYLED BY LINDSAY BERGER

MODELS: JAMES SANIGULAR AND EMILY WURST   

  HAIR BY GIOVANNA MORANO, ATELIER/HAIRSPACE   MAKEUP BY JILL WITTE

EYE
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L.B.M. 1911 pocket squares 

($95 each at Badowers in Des Moines).
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Breuer tie 

($165 at Badowers in Des Moines).
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Top: Stainless steel cufflinks with diamonds 

and black enamel detail 

($165 at Josephs Jewelers in Des Moines).

Middle: Jan D. Gjaltema sterling silver and 

resin cufflinks 

($192 at 2AU Limited in West Des Moines).

Bottom: Stainless steel cufflinks with black 

onyx and mother of pearl checkered detail

($75 at Josephs Jewelers).



14  DSM  THE MEN’S BOOK 2012



2012 THE MEN’S BOOK DSM  15    

Tissot T-Race rubber watch 

($650 at Josephs Jewelers, in Des Moines).
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This page: Gitman Bros. knit tie

($95 at Badowers in Des Moines).

Opposite page: Alden wing tip shoes 

($478 at Badowers in Des Moines).

Ugly Vix socks 

($30 at Badowers).

Photographer Kathryn Gamble and 

stylist Lindsay Berger, both of  

Des Moines, have been collaborating on 

fashion and lifestyle features for seven 

years. They’ve worked together on 

photo shoots for Meredith Corp.,  

Von Maur and other companies. Gamble 

says the two have an uncanny ability to 

read each other’s minds, and Berger 

says that when they collaborate, “we 

make magic.” 



No two knees are alike.

That’s why Zimmer customizes knee replacement surgery JUST FOR YOU.

If you are considering a knee replacement, Zimmer knows that how your new knee FITS will determine how it FEELS and how it FUNCTIONS. 

To give you the best fit, feel and function, Zimmer offers the widest range of knee shapes and sizes – including the first knee replacement 

designed to uniquely match a man’s and a woman’s anatomy.  

In addition, Zimmer® Patient Specific Instruments provide surgeons with new tools to better customize your surgery. This unique combination 

provides a customized fit, less time in surgery, and the opportunity for you to get back on your feet sooner.

To learn why more surgeons trust Zimmer Knee Replacements for their patients than any other knee system in the world, and to find a 

surgeon near you who uses Zimmer Patient Specific Instruments, call 1-888-444-7761.

Important Information: As with every surgical procedure, there are risks and potential complications in knee replacement. Individual results may vary.  

Success depends on factors such as age, weight, and activity level.

Featuring Materialise™ Technology



Central Iowa Orthopaedics

“I BELIEVE THAT TECHNOLOGY 
SHOULD NOT REPLACE 
THE TRADITIONAL CARING 
CONNECTION BETWEEN THE 
PHYSICIAN AND THE PATIENT.” 
— SCOTT B. NEFF, D.O., F.A.A.O.S.

1601 N.W. 114th Street, Suite 142  |  Des Moines, Iowa  |  515.222.3151  |  515.222.3155  

www.centraliowaortho.com

Even though medicine has become 

more technical, I believe that caring 

for the patient in a personal manner 

is important- My 30 years experience 

has proven that philosophy to be true. 

I’m not a left hand guy, or a right knee 

guy, but an Orthopaedic Surgeon for the 

whole person. I do arthroscopic knee and 

shoulder reconstructions. I replace knee, 

hip, shoulder and finger joints. I use state 

of the art surgical techniques, high-tech 

diagnostics, and the best possible surgical 

solutions. In my practice here since 1982, 

I have replaced 3500 knee joints. I believe 

that technology should not replace the 

traditional caring connection between the 

physician and the patient. My calling is to 

analyze the problem, fix it if possible, and 

get the person on with their life- at work, 

play and at home... to make their life as 

good as possible. I’m complimented when 

a patient from the past brings me his or 

her son or daughter and says, “You helped 

me, please help my child.” It doesn’t get 

any better than that!
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WRITTEN BY KYLE OPPENHUIZEN   

PHOTOS BY DUANE TINKEY

THE 
MUDDER 
OF ALL 
CHALLENGES

DUNCAN 
Joel Duncan has completed 

two Tough Mudder challenges. 

“I think you find out a lot about 

yourself in dealing with 

adversity,” he says.
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WHY PUT 
YOURSELF 
THROUGH A 
12-MILE 
OBSTACLE 
COURSE THAT 
INVOLVES 
RUNNING 
THROUGH FIRE 
AND CRAWLING 
UNDER 
ELECTRICAL 
WIRES? FOR 
SOME GUYS,THE 
QUESTION IS 
‘WHY NOT?’
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J
oel Duncan was minutes away, maybe 

seconds, from jumping into a Dumpster 

full of ice water.

       He wasn’t looking forward to it.

 At this point, the pageantry of listening to 

a motivational speaker lead the event’s 

participants in pump-up chants, the thrill 

of taking off from the start line—those 

things had worn off. The Tough Mudder challenge, this one 

near Tampa, Fla., was under way. 

 Tough Mudder events, held throughout the country, 

consist of 10- to 12-mile obstacle courses designed to test the 

physical and mental strength of participants. As they run the 

course, they tackle 22 to 24 extreme challenges. The event 

isn’t a competition, however; participants are encouraged 

only to challenge themselves to complete the course and in 

the process overcome their own fears and limitations.

 Going into the 2011 Tampa event, Duncan, president and 

CEO of Urbandale-based Merit Resources Inc., had done his 

research. He knew he could handle the 12-mile run—after all, 

he had been running for more than 30 years. He knew some 

of the other events in his first Tough Mudder challenge would 

be daunting, like climbing up a couple of 12-foot walls, 

darting through hundreds of electrical wires charged with 

10,000 volts and literally running through fire. 

 He did, after all, sign a death waiver—albeit a somewhat 

tongue-in-cheek one—before the event.

 But climbing walls and running through fire didn’t sound 

so bad. Part of the reason the 47-year-old Duncan decided to 

put himself through the challenge was because of the thrill of 

uncertainty. Running was predictable. This was not. 

 Ice water, though, brrrrr. Duncan wasn’t a fan of being 

cold. He had worked out for eight to 10 hours a week, but 

upping the number and intensity of his pushups, pullups and 

sit-ups really didn’t prepare him for jumping into ice water. And 

it didn’t help to watch others in front of him jump in, screaming 

and cursing as they walked through ice up to their necks.

 He girded himself mentally, putting the situation in 

context. “I said, ‘OK, people are doing this. If they can do it, I 

have a good chance of doing it,’ ” he recalls. 

 As thousands of spectators and hundreds of participants 

watched, Duncan jumped in, moving his way through the icy 

bath in two or three minutes, patiently (and painfully) waiting 

for the people in front of him to complete the obstacle before 

he was able to get to the end and climb out. He hoisted his 

freezing muscles out of the trash bin. His thighs were tight, 

his body was cold, but with nearly the entire Tough Mudder 

challenge still in front of him, his initial victory over fear gave 

Duncan the confidence he needed.

 “When you get done, you say, ‘I can do this,’ ” he says. 

“It’s like, ‘OK, that was not insurmountable.’ ”

 Not insurmountable, but Tough Mudder events are not 

for the faint of heart. Participants get tired, wet, muddy, 

sweaty and distressingly uncomfortable. 

 So why in the world would people subject themselves 

to it? 

 “I think there is probably something deep-rooted in every 

man that that type of stuff might intrigue him,” says Jason 

Kiesau, director of marketing at Merit Senior Living, a division 

of Merit Resources. Kiesau and Duncan completed their 

second Tough Mudder challenge in May at a course outside 

Minneapolis as part of an 18-person Central Iowa team that 

Kiesau organized.

 “It’s like being a little kid playing in the mud,” the 

35-year-old Kiesau says. “We don’t get those opportunities 

very often, the older we get.” 

 But Tough Mudder is about more than boys being boys—

after all, women participate in the challenge as well. For 

Duncan, there’s a certain satisfaction in overcoming the 

uncertainty that is prevalent in the event. In addition, sharing 

the experience with friends, teammates and even strangers, 

as well as watching other participants overcome the same 

anxieties, is as satisfying as completing the event yourself, he 

says. Duncan also was moved by the Wounded Warrior 

Project, which the event benefits. The project supports 

military personnel who were injured while on active duty. 

 For Central Iowa Mudders team member and self-

described experience geek Matt Whitaker, part of the draw 

was that “not everyone can do it.” 

 “I think a lot of it has to do with, why do people climb 

mountains or do anything else?” says Whitaker, managing 

partner and attorney at Whitaker, Hagenow & Gustoff LLP. 

“It’s the idea that you are doing something unique or difficult.”

 The 42-year-old Whitaker, who was the starting tight end 

for the University of Iowa football team in the 1991 Rose 

Bowl, lifts weights five days a week but admits he should 
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KIESAU 
Jason Kiesau believes being a 

cheerleader for other team 

members is as important as 

completing the Tough Mudder 

challenge himself. He’s 

planning to organize a group 

of Central Iowa men to 

participate in a challenge next 

year in Florida or Arizona.
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WHITAKER 
Matt Whitaker says part of the 

draw of participating in a 

Tough Mudder event is “the 

idea that you are doing 

something unique or difficult.”
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have done more running to train for the event. Early on, he 

says, he found himself thinking, “How am I going to get out of 

this?” But in the true spirit of Tough Mudder, he decided he 

wasn’t “going to be a quitter.” Part of his motivation, he says, 

was the desire to share the story with friends over a beer.

 Kiesau had very different experiences during his two 

Tough Mudder challenges. In the first, a 2011 event in 

Wisconsin, he let fatigue get the better of him, despite a daily 

60-minute workout that included running and lifting leading up 

to the event. “My attitude was definitely challenged,” he says.

 But by his second Tough Mudder, he had learned that, 

as in life, he could control his attitude. So he decided to be a 

cheerleader for the rest of the team as he went through the 

challenge. His mission, in addition to completing the course 

himself, was to bring energy to the group and help keep 

spirits up, he says. 

 The result? “The whole day was a blast,” he says.

 It was so much fun that Kiesau is trying to get a group of 

Central Iowa Mudders to take a road trip to Florida or Arizona 

next year to complete a challenge. And he encourages 

anyone who is interested to give it a shot and leave the 

doubts at home. Even though it’s a 12-mile course, everybody 

walks some of it, he says.

 For Duncan, the fear of jumping into the ice tub followed 

him into the Minneapolis Mudder challenge. But so did the 

feeling of satisfaction upon completion. 

 “I think you find out a lot about yourself in dealing with 

adversity,” Duncan says. “So any time you have adversity and 

still test yourself, it’s a rewarding time.”

 Even if it can be a little chilly. 

1. Participants climb a 12-foot wall 

with the help of teammates at a 

Tough Mudders challenge outside 

Minneapolis in May. 2. One 

obstacle at the May event required 

Mudders to crawl under barbed 

wire with live electrical wires 

hanging from it. 3. After the event, 

participants donated their shoes to 

charity. 4. Participants got muddy, 

sweaty and wet during the 

Minneapolis Mudders challenge.

Kyle Oppenhuizen, a reporter for the Business Record, is a 

former sports writer and current sports junkie. His most thrilling 

athletic feat may have been sprinting onto the Jack Trice 

Stadium field last season when Iowa State beat Oklahoma State, 

which is about 11.98 miles less than most Tough Mudder 

participants run on event day. He was still sore the following day. 

2

1

3

4
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D
rake University Athletic Director 

Sandy Hatfield Clubb came to 

Des Moines from Arizona State 

University. So when she moved 

quickly to hire Mark Phelps from 

that same school in 2008, people 

assumed the two were well-

acquainted.

 “Everybody thinks we were old friends,” she says of 

Phelps, Drake’s head basketball coach. “The truth is, I met 

Mark at my going-away party. I really didn’t know him at all. 

But I knew (Arizona State Head Coach) Herb Sendek, and he 

encouraged me to talk to Mark when I was looking for a coach.”

 Hatfield Clubb admits Phelps “was the sixth out of six 

people I talked to,” but after a 45-minute telephone interview, 

she gave the matter five minutes of thought. 

 “I called him back and put him on a plane to Des Moines 

the same day,” she recalls. 

 Phelps also acted quickly. Within seven days, he had 

accepted the Drake job, moved to Des Moines, and persuaded 

his future wife, Alissa, to marry him and follow him here.  

 “I grew up in Virginia Beach and lived in North Carolina 

and Phoenix,” says the 46-year-old Phelps. “Alissa is a 

chiropractor from New Jersey who moved to Arizona for the 

weather. Our first winter in Des Moines was brutal, so we 

wondered about what we had done. Now neither of us can 

imagine ever living anywhere else.” 

‘NOT A TYPICAL COACH’
Phelps says his job interviewing skills were born from necessity. 

 “I am not a typical coach,” he says. “I didn’t play college 

basketball, and I wasn’t even a significant high school player.”

 He was, however “close friends in high school with J.R. 

Reid,” he says. Before starring at North Carolina and in the 

National Basketball Association, Reid was rated the No. 1 

high school player in America. Recruiters flocked to Virginia 

Beach, and some encouraged Phelps to influence his friend. 

One coach even promised to set him up in coaching if he 

helped deliver Reid to his college. 

 “That was the first time it had even occurred to me that 

coaching could be a livelihood,” Phelps recalls. 

 The idea of influencing young lives appealed to him. So 

did the competition of the profession. So after graduating 

from Old Dominion University in Norfolk, Va., Phelps coached 

at the high school level in Virginia. After taking teams to five 

straight state tournaments, he began pestering college 

coaches for a job.  

 “Herb Sendek finally hired me at North Carolina State—

WRITTEN BY JIM DUNCAN   PHOTO BY DUANE TINKEY

Since 2008, Drake basketball coach Mark Phelps’ 
unabashed enthusiasm for the university 
and Des Moines has helped attract top-ranked players. 
The payoff could come this year.

ON THE 
BALL
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In his first four years, head basketball 

coach Mark Phelps won more games 

than any coach in Drake history.
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to get me to stop bothering his secretary on a daily basis,” 

Phelps jokes. 

 Such persistence is essential to succeed in coaching—

and recruiting. Phelps’ calendar last July included flights 

every two or three days—to Virginia and New Jersey, then to 

Indianapolis and Milwaukee, then to Los Angeles, Las Vegas 

and Kansas City. He says he has more frequent-flier miles 

than he can count but never has had enough time to cash 

any in on a vacation. 

 Taking such recruiting trips is “a passion, but most 

people in this business joke that it’s a sickness,” he says. 

THE FUTURES MARKET
Phelps’ job in Des Moines came with unusual pressure. He 

followed Keno Davis’ sole year at Drake, one which produced 

the school’s first Missouri Valley Conference (MVC) 

championship since 1971. A new unrealistic bar had been set. 

But in his first four years, Phelps has won more games than 

any coach in Drake history, with a winning percentage 

second only to that of the legendary Maury John. 

 Phelps’ record has been even better on the recruiting 

trail, referred to in the business as “the futures market.” Two 

of his last three incoming classes were ranked No. 1 in the 

MVC. The third was ranked second. The last previous Drake 

class ranked that highly was in the early 1970s. 

 Phelps says recruiting is a sales job. “We have 

something special to sell,” he says. “Drake’s campus is 

beautiful, one of the nicest I‘ve seen anywhere. It looks good 

in all seasons. I’ve never seen a cleaner campus, either. I 

encourage recruits to use the men’s rooms because I know 

they will be immaculate.”

 The campus is only half the package he touts. “There’s 

the city itself,” he adds. “I am so surprised how attractive  

Des Moines is to kids from both coasts, and from much larger 

cities. There’s only one other city in our conference that 

compares to Des Moines. Personally, I think Des Moines has 

more going for it than Omaha, but I admit it‘s a close call.” 

 Phelps said recruits are given tours of downtown as well 

as suburban areas. “The metro sells itself,” he says.

 Phelps also touts the MVC, the second oldest 

conference in the United States. “The Valley isn’t a household 

word, but it’s greatly respected by basketball junkies,” he 

says. “When you have a great campus (and) academics, a 

great city and a revered conference to sell, you can string 

together three straight good seasons of recruiting. That’s how 

you build a program.” 

 Phelps’ boss sees it that way, too. Drake President David 

Maxwell attends every game he can. “We are not looking for 

a flash-in-the-pan winning season,” he says. “Mark and his 

staff are working to build a winning program that has 

sustained success for years to come, and that’s a lot harder 

to do these days for a variety of reasons. 

 “Our goal is to compete for the Missouri Valley 

Conference championship and move on to postseason play 

on a regular basis, and to do it with young men who meet our 

standards for academic success as well,” Maxwell adds. 

“Those two criteria are not mutually exclusive.” 

THE NEW SEASON 
Last year, Phelps was unusually unlucky with injuries. He lost 

both his starting center and his starting point guard before the 

first game. Then top scorer Ben Simons missed a key stretch. 

Still, that team’s nine MVC wins were the second most since 

1986. Indeed, Drake futures are rated a “strong buy.”

 “I’m really enthused about this year,” he says. “The 

group of players we have are the most passionate about the 

game, and about their team, of any group I‘ve had.” 

 There’s more than passion. All five returning players 

have been starters. Among eight new players, graduate 

student Chris Hines was Utah‘s second-leading scorer last 

year, despite playing all season with injuries. Two others are 

junior college graduates. That adds up to a lot of leadership. 

Five highly ranked freshmen add depth. 

 “Our skill level is better than in any year,” Phelps says. 

“This group shoots better and passes better.” 

 This optimist even sees a silver lining in star center Seth 

VanDeest’s yearlong rehabilitation from shoulder surgery. 

“Having missed an entire season, he’s going to be stronger 

than ever,” Phelps predicts. “He’ll play this year at 260 

pounds. Before he was playing at 218.” 

 This year’s schedule is challenging. Drake plays three 

games in the Anaheim Classic with teams like California, 

Georgia Tech, Xavier and St. Mary’s. They play Iowa State 

University in the new Big Four doubleheader and both Detroit 

and Nevada on the road. (Detroit went to the NCAA 

tournament last year and Nevada won 28 games.) 

Such games can pad a team’s RPI, the rating system that 

helps determine NCAA selections. 

  Phelps welcomes the challenge. Such a schedule, he says, 

“helps build the players’ morale, enthusiasm and focus.” 

Jim Duncan, a Des Moines freelance writer, has observed 

Drake basketball through the careers of 14 of the school’s 27 

coaches. Having experienced the ecstasy of championship, the 

desperation of infamous scandal, and the ennui of inglorious 

eras, he’s excited about the future. 
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WRITTEN BY DAVID ELBERT

PHOTOS BY DUANE TINKEY

Golf enthusiast David Elbert creates a 
fantasy course made up of Central Iowa’s 
most beautiful and challenging holes.

DAVE’S
DREAM 
COURSE 
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Hole No. 14 at Glen Oaks Country Club not only has a 

long water carry but also a large undulating green.
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D
es Moines’ first golf course was built 

in 1897 on 40 acres that Jefferson S. 

Polk owned at the end of his Ingersoll 

Avenue streetcar line at 45th Street. A 

short 18-hole course was laid out by a 

Scotsman named Ellsworth, and the 

first clubhouse of the newly formed Golf and Country 

Club was on the northwest corner of Polk Boulevard and 

Ingersoll Avenue.

In 1903, 100 acres to the west were added and the 

course was lengthened. Three years later, a luxurious 

clubhouse was built near the southwest corner of 49th 

Street and Harwood Drive. 

All three of the Des Moines area’s oldest golf clubs—

Hyperion Field Club (built in 1910), Wakonda Club (1922) 

and Des Moines Golf and Country Club (1924)—can trace 

their existence back to the Golf and Country Club, as can 

Central Iowa’s long and strong tradition of public golf. 

City-owned Waveland Golf Course was built in 1901 

on property immediately north of the Golf and Country 

Club course. In addition to being Iowa’s first municipal 

course, Waveland is the nation’s third-oldest city course.  

 But rarely will you read or hear much about that part 

of Des Moines’ rich golf tradition. There’s a good reason, 

explains local historian John Zeller. It’s because fires 

destroyed all four of the area’s earliest golf clubhouses 

and consumed the clubs’ earliest records. Most of what 

we know today about those early years of golf in Des 

Moines comes from old newspaper and magazine 

stories, Zeller says. 

 During the century or so that followed the creation of 

Des Moines’ first golf course, more than 40 courses have 

been built in the metro area, including 20 in Polk County. 

 I took up golf in 1993 and have played all but a handful 

of those courses, making me something of an expert in 

local course knowledge, although not in scoring. 

 I recently put together the following list of my 

favorite Central Iowa holes. I call it Old Dave’s Course, 

and it includes some of the area’s most difficult, as well 

as aesthetically pleasing, holes. At one time or another, I 

have parred nine of these 18 holes. I hope someday to 

par a few more. Some I will never par, but I’ll keep trying, 

because I’m sure that’s what the old Scotsman Ellsworth 

would want.    

Mature trees surround hole No. 3 at Waveland Golf Course.
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1. No. 1, Wakonda Club, Des Moines 

(Par 4): This dogleg left has been 

described as the most difficult starting 

hole in Iowa. The fairway descends, 

then climbs from the dogleg to the hole. 

Trees discourage corner cutting. 

YARDAGES: BACK, 431; MIDDLE, 410; 

FRONT, 401. HANDICAP: 3.

2. No. 3, Waveland Golf Course,  

Des Moines (Par 5): The third hole at 

Des Moines’ oldest course provides a 

spectacular view. The elevated tee 

overlooks a fairway banked by mature 

trees that create a tunnel effect from tee 

to green. 

YARDAGES: BACK, 585; MIDDLE, 558; 

FRONT, 407. HANDICAP: 1.

3. No. 3, south course, Beaver Creek 

Golf Course, Grimes (Par 4): The only 

island green on my course, this sharp 

dogleg right requires a blind tee shot 

where cutting the corner can set up a 

chip across water to the spacious 

green. 

YARDAGES: BACK, 378; MIDDLE, 364; 

FRONT, 307. HANDICAP: 3.

4. No. 3, Bos Landen Golf Club,  

Pella (Par 3): The view from this 

elevated tee is dramatic. A creek 

crosses in front of the green but is not a 

factor; sand traps behind it are an 

incentive not to overshoot. 

YARDAGES: BACK, 141; MIDDLE, 125; 

FRONT, 104. HANDICAP: 18.

5. No. 4, Tournament Club of Iowa, 

Polk City (Par 5): Another spectacular 

elevated view. Unlike No. 3 at Waveland, 

this fairway is wide open, but to post a 

good score, you’ll need to stay out of 

the spacious fairway sand traps. 

YARDAGES: BACK, 578; MIDDLE, 548; 

FRONT; 478. HANDICAP: 8.

6. No. 11, Honey Creek Golf Club, 

Boone (Par 3): The view from this tee 

is also breathtaking, as it overlooks the 

river valley that creates five of Honey 

Creek’s back-nine holes. 

YARDAGES: BACK, 205; MIDDLE, 153; 

FRONT, 128. HANDICAP: 14.

7. No. 8, Hyperion Field Club, 

Johnston (Par 4): This relatively short 

but challenging dogleg left requires a 

precise tee shot over water. The fairway 

climbs quickly at the corner to an 

elevated green. 

YARDAGES: BACK, 347; MIDDLE, 321; 

FRONT, 279. HANDICAP: 5.

8. No. 13, Glen Oaks Country Club, 

West Des Moines (Par 4): A wide 

fairway descends to a reachable lake. 

The challenge begins with the second 

shot to a green that is fronted by water 

and sand and backed by trees. 

YARDAGES: BACK, 407; MIDDLE, 357; 

FRONT, 269. HANDICAP: 11.

9. No. 10, north course, Des Moines 

Golf and Country Club, West  

Des Moines (Par 4): Long hitters can 

drop a tee shot in front of the green on 

this dogleg right by going over the 

trees. But watch out for the sand. 

YARDAGES: BACK, 358; MIDDLE, 332; 

FRONT, 269. HANDICAP: 14.  

OLD DAVE’S COURSE, FRONT 9

A scenic view greets golfers at hole No. 4 at 

the Tournament Club of Iowa in Polk City.

A creek runs alongside the green at hole No. 5 

at the Tournament Club of Iowa.

FRONT 9 YARDAGES: FRONT TEES, 3,430; MIDDLE, 3,168; BACK, 2,642.
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10. No. 9 on the Red course, Willow 

Creek Golf Course, West Des Moines 

(Par 4): This dogleg right allows an 

average hitter to cut the corner and 

create an easy approach shot. Be 

careful, though. The penalty for failure 

is out of bounds. 

YARDAGES: BACK, 359; MIDDLE, 348; 

FRONT, 300. HANDICAP: 13.

11. No. 14, Glen Oaks Country Club, 

West Des Moines (Par 3): This is my 

longest water carry. The tee shot is 

intimidating, as is the undulating green, 

which is the largest at Glen Oaks. 

YARDAGES: BACK, 229; MIDDLE, 161; 

FRONT, 141. HANDICAP: 15. 

12. No. 2, Jester Park Golf Course, 

Granger (Par 5): This has the longest 

par-5 at a public course in the metro 

area. Long hitters can cut the corner of 

the lake; all others stay left. After the 

lake, woods line both sides of the fairway. 

YARDAGES: BACK, 625; MIDDLE, 611; 

FRONT, 553. HANDICAP: 1.

13. No. 12, The Legacy Golf Club, 

Norwalk (Par 4): The challenge on this 

dogleg right is the second shot. It must 

clear three large sand traps that  guard 

the elevated green. 

YARDAGES: BACK, 442; MIDDLE, 379; 

FRONT, 278. HANDICAP: 7. 

14. No. 5, Tournament Club of Iowa, 

Polk City (Par 3): This elevated tee 

appears to look nearly straight down on 

the creek that runs alongside the green. 

Be careful, though. Objects are more 

distant than they appear.  

YARDAGES: BACK, 185; MIDDLE, 157; 

FRONT, 102. HANDICAP: 13.

15. No. 2, Ridge course at Echo Valley 

Country Club, Norwalk (Par 4): What 

makes this special is a beautiful dogleg 

right with plenty of landing room below 

a watershed that guards the green. 

YARDAGES: BACK, 417, MIDDLE, 356; 

FRONT, 304. HANDICAP: 11.

16. No. 5, Wakonda Club, Des Moines 

(Par 5): A strong tee shot will cross the 

water and climb the hill that creates the 

spine of this 90-year-old course. Then, 

it’s down the hill, across a second creek 

and up to the green. 

YARDAGES: BACK, 549; MIDDLE, 505; 

FRONT, 450. HANDICAP: 1.

17. No. 11, Veenker Memorial Golf 

Course, Ames (Par 3): This is the rare 

par-3 where all the elevation is up. To 

reach the elevated green, you must 

cross the creek while avoiding trees and 

sand traps that guard the hole. 

YARDAGES: BACK, 155; MIDDLE, 134; 

FRONT, 98. HANDICAP: 14.

18. No. 18, north course, Des Moines 

Golf and Country Club, West Des 

Moines, (Par 5): This tree-lined dogleg 

left is the metro area’s longest hole. The 

final approach is downhill and across a 

creek to a tiered green. 

YARDAGES: BACK, 637; MIDDLE, 525; 

FRONT, 470. HANDICAP: 6.

OLD DAVE’S COURSE, BACK 9

BACK 9 YARDAGES: BACK TEES, 3,598; MIDDLE, 3,176; FRONT, 2,696.

TOTAL YARDAGES FOR OLD DAVE’S COURSE: BACK TEES, 7,098;  

MIDDLE, 6,344; FRONT, 5,338.
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Golfers can get a cocktail along with a shower in 

Glen Oaks’ well-appointed men’s locker room.
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Best men’s locker room:  

Glen Oaks Country Club in West  

Des Moines. Locker rooms at other 

clubs may feature wood paneling and 

tiled bathrooms, but Glen Oaks is the 

only one where you can walk from the 

shower to a full bar.  

 

Best municipal course clubhouse: 

The newly opened million-dollar 

clubhouse at Bright-Grandview Golf 

Course that was paid for in large part by 

the foundation created by Lois Bright 

and her late husband, Dale. 

Toughest place to get a weekend  

tee time:  

Des Moines Golf and Country Club. Tee 

times are assigned by seniority, and 

Des Moines Golf has the largest group 

of tenured members of any local club.  

Most difficult private course: 

Wakonda Club. The rating, slope and 

yardage are all higher at Des Moines 

Golf and Country Club’s two courses 

and at Glen Oaks, but those courses 

don’t have Wakonda’s mature oak trees 

and rolling fairways, which ensure few 

level lies.  

David Elbert, a retired business writer, 

is now able to combine two of his 

favorite pastimes after his friend 

created a hitch that allows him to tow 

his hand-push golf cart behind his 

bicycle. Wave to him when you see him 

on Kingman or Polk boulevards on his 

way to Waveland Golf Course.
Talons of Tuscany is Iowa’s only course 

with a true 19th hole.

Most difficult course:  

The Harvester Golf Club in Rhodes, 

where the course plays 7,365 yards from 

the back tees with a slope/rating of 

76.0/140, all of which are higher than 

any of the private courses. 

Busiest golf intersection:  

Northeast Delaware Avenue and 

Northeast 36th Street (110th Avenue) in 

Ankeny, where three golf courses 

converge: Otter Creek Golf Course, 

Briarwood Club of Ankeny and Talons  

of Tuscany.  

Only 19th hole:  

Talons of Tuscany, Dennis Albaugh’s 

private course, is among a handful of 

courses in the country that have a true 

19th hole. It was created to decide 

tournament playoffs, but it quickly 

became a favorite of anyone lucky 

enough to play Iowa’s most exclusive 

course. The long carry across water is 

to an elongated, tiered green, protected 

fore and aft by huge bunkers. Yardages: 

Back, 188; Middle, 168; Front, 133.   

TOP SPOTS
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Let us  
your dream.
For the perfect products for your kitchen or bath, stop by a 

Ferguson showroom. It’s where you’ll fi nd the largest range 

of quality brands, a symphony of ideas, and trained product 

experts to help orchestrate your dream. With showrooms 

from coast to coast, come see why Ferguson is recommended 

by professional contractors and designers everywhere.

Clive:             2134 NW 108th Street             (515) 251-8008

PLUMBING FIXTURES BATHING LIGHTINGPASSIONATE PEOPLE

©2012 Ferguson Enterprises, Inc. All Rights Reserved.FERGUSON.COM

515.222.1200
FITNESSTOGETHER.COM/CLIVE

12871 UNIVERSITY AVE, STE 200 CLIVE, IA 50325SIGN UP FOR A FREE SESSION.
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SPIRIT HOMECARE
“LOVE ONE ANOTHER AS I HAVE LOVED YOU.” JOHN 13:34

BEST IN THE INDUSTRY 
At Spirit Homecare, we spare no expense to ensure you receive the best caregivers in 
the industry. Each caregiver goes through a detailed hiring process to ensure that they 
have the experience you need to feel safe in your decision with us.

MISSION STATEMENT: 
Rooted in our Christian love and Guided by the Holy Spirit we serve all people 
needing hope, comfort and healing in their homes. Our “Radical Loving Care” 
shines through each one of our caregivers to lift the spirits of those we serve. Whether 
it’s a few hours a week or 24 hours a day, We Bring Care to You!

PHILOSOPHY OF CARE: 
Strengthened by faith, empowered by our values and led by our “Servants Hearts”, 
we will deliver the highest quality care. We will practice ethically and always be in 
compliance with State and Federal regulations.

COMPANY VALUES:  
Outstanding Customer Service 
Integrity in our Activities 
Nothing is Impossible with God 
Kindness in our Relationships
Excellence in Everything.

2480 Berkshire Pkwy, Suite C, Clive
515.987.9090
www.spirithomehealthcare.org

Deposit products offered by U.S. Bank National Association. Member FDIC.
Investment and Insurance products are:

NOT A DEPOSIT   NOT FDIC INSURED   NOT GUARANTEED BY THE BANK   NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY   MAY LOSE VALUE

The Des Moines Private
Client Group of U.S. Bank
delivers strategies to help you
meet various banking, trust,
investment and financial
planning needs. See us to help
you make the complex simple.

Choose a team that is
dedicated to your success.

520 Walnut Street 
Des Moines, IA 50309

515.245.6195

Private Banking | Investment Management | Financial Planning

usbank.com

Seated: Lisa Burns, Amy Schmidt, Tim Heuss, Stephanie Daughton, Sherry Felton 
Standing: Travis Allen, Jill Davis, Gary Giesler, Christine Beranek, Mary Gales, Steve Blazek, Phil Horn, Ann Barron, Debra Minkler, Kent Reiff, Brad Clark,

Gayle Boggess, Ryan Meeks



THE JAUNTY BOW TIE IS BACK, ADDING 
SOPHISTICATED FLAIR TO TODAY’S NECKWEAR.

TAKE A BOW

PHOTOS BY PHILLIP HARDER   PRODUCED BY JULIA LOVAN
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All bow ties by LoVan Designs of Des Moines 

(starting at $32, available at Vitae Design 

Collective in Des Moines, Berardi Bros. 

Custom Tailors & Fine Clothing in West  

Des Moines, and online at trouveshome.com). 

Eyewear by Warby Parker (warbyparker.com).

Models: Mark Crawford, Zach Hostetter,  

Dylan Jones, Carl Koranteng, Matt Sorensen.

Phillip Harder is a freelance photographer who 

spends his time wandering, creating, existing, 

interacting, believing, dreaming and experiencing. 

Find out more at phillipharder.com. 
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DSM Magazine’s

Top List Winner

Top Wine List!

Wine Shop Weekly Tastings

Wednesday / 4pm-7pm / at the bar
Thursday / 4pm-7pm / at 100 Court Ave. / on the patio
* weather permiting

Saturday / 9am-Noon / Farmer’s Market

Lunch / Mon-Sat / 11am-2pm
Dinner / Mon-Sat / 4pm-10pm

tel / 515.282.3663
sbroccowine.com

Host Your Next Event w/Us!

Private Dining Space / Rehearsal Dinners / Cocktail
Parties / Wine Pairings / Book Your Holiday Parties Now!

Chef Meek’s Monthly Dinners

paired courses inspired by the seasons / check out 
sbroccowine.com for this month’s details / sign up 
for email updates about upcoming events

A GOOD SIGN 
 EVEN IN TIMES LIKE THESE.

Everyone’s looking for an encouraging sign in today’s economy. The fact is, they’ll
see one in over 17,500 locations across North America. Because for over 86 years,
State Farm® agents have been there helping people protect the things that matter most.
That’s why more people trust State Farm. And we consider that a very good sign.

LIKE A GOOD NEIGHBOR,
                  STATE FARM IS  THERE.®

P R O V I D I N G  I N S U R A N C E  A N D  F I N A N C I A L  S E R V I C E S
State Farm, Bloomington ILP087082  11/08

Rick Barnes ChFC CLU CASL, Agent
13435 University, Suite 550
Clive, IA 50325
Bus: 515-226-9956
www.rickbarnesagency.com



H O M E  tR E N D S  SPECIAL ADVERTISING SECTION

SHOWCASING THE 
LOCAL MASTERS 
IN CUSTOM HOME 
BUILDING AND 
TASTEFUL DESIGN.

Home Trends



767 NE Broadway

Des Moines, IA 50313

(515) 979-4772

www.bradvanweelden.com

Brad Van Weelden Company

YOUR ROOFING & SIDING  

EXPERTS

Brad Van Weelden has been providing 

sales and installation of quality exterior 

products in Central Iowa for over 15 

years. Joining his team is Matt Montange.  

He brings with him 10+ years of expertise 

in the general construction field.

Specializing in high quality roofing and 

siding, they also offer residential / 

commercial services for construction and 

additions, windows, skylights, solar, 

insulation, gutters and leaf guards, 

painting and decks. Here are the current 

trends that Brad Van Weelden is seeing in 

today’s market:

Monier Concrete roofing, as well as many 

new asphalt shingle products by Owens 

Corning

that is already painted before install

Quality service is the top priority at Brad 

to customer satisfaction has built a 

reputation of reliablity and honesty, earning 

respect from suppliers, fellow contractors 

and homeowners.

MATT MONTANGE

Brad Van Weelden Company

SPECIAL ADVERTISING SECTION  H O M E  tR E N D S



31870 Timber Ridge Trail

Waukee, IA 50263

(515) 987-6024 

www.dentonhomesiowa.com

H O M E  tR E N D S  SPECIAL ADVERTISING SECTION

Denton Homes

WHAT ARE THE LATEST 

IN HOME TRENDS?

Denton Homes believes that when 

building a custom home the amount of 

square feet take a ‘back seat’ to designing 

the layout of the home.  It’s about using 

the space creatively and wisely to fi t the 

lifestyle and budget.

Blending the fi nishing textures with the 

style of the home create a timeless and 

cozy home. Outside living spaces, 

lighting and building with classic 

building elements are among the 

highlighted features in custom home 

building today.

The Denton’s personally work to 

incorporate ideas throughout the 

selection process. Together they bring a 

unique blend of experience to the process 

and as a couple they understand the male 

and female aspect of building a home. SCOTT & STEPHANIE DENTON



2105 S.E. 37th. St. Suite D

Grimes, IA 50111

(515) 252-9989   

www.kandvhomes.com

SPECIAL ADVERTISING SECTION  H O M E  tR E N D S

K & V Homes

15 YEARS OF BUILDING

K and V Homes is celebrating 15 years 

of building new homes for very satisfied 

customers. 

Throughout our history, the design 

elements, finishes and trends of new 

homes continue to change. Listening to 

our homeowners and helping them to 

integrate these items has been and always 

will be a priority. 

When building a new home, the 

structure is more than a house, it is your 

home which becomes a reflection of 

your personality, lifestyle and taste. By 

helping in the discussion of the decisions/

selections on your new home, Dean and 

Colin become an integral partner with 

whom you can confide.

LEFT TO RIGHT: DEAN VOGEL AND COLIN KING



9239 Diamondhead Drive

Dexter, IA 50070

(515) 208-5721 

www.cpcustomhomes.com

H O M E  tR E N D S  SPECIAL ADVERTISING SECTION

Construction Professionals

BUILDING DREAMS

At Construction Professionals we are 

Building Dreams and Bringing Families 

Together! Your home provides more than a 

roof over your head, it reflects your family. 

That’s why at Construction Professionals, 

we help you create a home environment 

designed specifically to your family’s needs. 

Our family-owned team, with more than 

25 years experience, comprised of Oran, 

Marilyn, and Derek Struecker, offers you 

a unique blend of creativity, 

craftsmanship, and expertise. From 

concept to completion, you can expect 

the highest standards for quality and 

impeccable attention to detail. 

We take a hands-on approach and oversee 

every aspect of your project, whether you 

are remodeling or building your dream 

home. We’re with you every step of the way 

and our dedication pays off with highly-

crafted, innovative solutions time and again. 

We apply our timeless craftsmanship to 

up and coming trends, creating new 

family atmospheres, open floor plans and 

specialized entertainment areas. Whether 

you are looking for a wine cellar, outdoor 

kitchen, theater room or custom-built 

home we have the creativity and expertise 

to build your dream!

FROM LEFT TO RIGHT: DEREK, ORAN AND MARILYN STUECKER



Chris Dawson (515) 210-7515

cdawson@platinumdevelopmentco.com

chris@peoplescompany.com 

www.platinumdevelopmentco.com

Platinum Development Company

The goal of Platinum Development has 

always been to make the process of 

building your new home, commercial or 

land development project an enjoyable 

and easy to understand experience. We’re 

confi dent that our unique approach will 

make your project (and personal 

experience) a success.

Platinum Development Company has 

been serving Central Iowa since 2004. 

We specialize in residential and 

commercial development projects of all 

sizes. Our services range from the 

construction of custom homes, 

remodeling to fabrication and installation 

of commercial grade cabinets & 

countertops. 

If you’re looking for a contractor to build 

your dream home with a personal touch 

or need any commercial construction 

services in the Midwest, you’ve come to 

the right place.

SPECIAL ADVERTISING SECTION  H O M E  tR E N D S



9205 Swanson Boulevard

Clive, IA 50325

(515) 266-6702 

www.silentrivers.com

H O M E  tR E N D S  SPECIAL ADVERTISING SECTION

Silent Rivers Design + Build

IS SUSTAINABLE BUILDING  

A POSITIVE TREND OR JUST  

THE LATEST FAD?

“We have always thought addressing 

longevity and sustainability is essential; 

for us, doing so also produces more 

exciting and successful designs.”

“We have been encouraged over recent years 

to see a growing interest in ecologically 

considerate and energy-efficient building 

design. As a long-time advocate for 

sustainability in Central Iowa, Silent Rivers 

is a leader in delivering aesthetically 

compelling designs that incorporate a wide 

range of efficient and environmentally 

friendly remodeling options.

We believe that good design influences the 

future; we take care to maximize beauty, 

individuality, productivity, conservation, 

craftsmanship and long-term value 

throughout every project. We continue to 

earn recognition and awards from national 

design organizations using this approach 

when working closely with clients.

By exercising artistry, craft, resourcefulness 

and care to shape the spaces we inhabit, we 

aim to encourage a robust future for 

people, our community and our planet.”



4033 NW Urbandale Drive

Urbandale, IA  50322

(515) 276-3341   

www.DECKedOUTSide.com

SPECIAL ADVERTISING SECTION  H O M E  tR E N D S

DECKed OUTside

FURNISHING YOUR  

OUTDOOR LIFESTYLE

DECKed OUT side was born with the 

idea that customers still want and 

appreciate what cannot be offered by “Big 

Box” and “Mega Furniture” stores.  

Products that will last the test of time in 

construction and style, making it easy for 

you to create and enjoy family and 

entertaining recreation areas at your 

home, and the on-going support and 

service to make you happy with your 

decisions for years.

Our pledge to every customer, big or 

small, is to make your experience with us 

one you will want to share with every 

friend and member of YOUR family.   

We invite you to come see and meet us, 

and hopefully you will be as comfortable 

in our store as you are at home!

Store Hours  

Monday 10a to 7p  

Tuesday By Appointment  

Wednesday By Appointment  

Thursday 10a to 7p  

Friday 10a to 6p  

Saturday 10a to 5p  

Sunday 12p to 4p

LEFT TO RIGHT, FRONT ROW: MICHELE WATERS PETERSON,  
LAUREL SALEM, JACK PETERSON, MIKE SCHATZKE 

LEFT TO RIGHT, BACK ROW: GAYLON PETERSON,  
DOMINIC PETERSON, ROGER THOMAS, DAVE ESDOHR,  
BRIAN THOMAS, JEFF SHEDD 

NOT PICTURED: JILL SCHWARZ, DESIGNER



3201 100th Street

Urbandale, IA 50322  

(515) 270-1133

www.amishhausfurniture.com

H O M E  tR E N D S  SPECIAL ADVERTISING SECTION

Amish Haus Furniture

MANY STYLES - ONE 

STANDARD OF EXCELLENCE

We are a locally owned business specializing 

in heirloom quality furniture and 

accessories. Amish Haus Furniture carries 

handcrafted furniture built by Amish 

Craftsmen here in the Midwest. Other 

furniture stores carry mass-produced 

furniture, while our furniture is made right 

here in the USA, one piece at a time for you. 

Amish Haus Furniture is committed to 

placing our customers first, and offering 

uniquely designed, well-made products. 

Our Amish builders choose from the best 

hardwoods and hardware available to 

create furniture that can be enjoyed for 

generations.

Our remodeled showroom offers over 

7,000 square feet of inspiration with 

timeless designs. You may choose from 

items available in our showroom, or 

personalize your pieces to compliment 

your home and lifestyle. We have 

hundreds of combinations of woods, 

finishes and fabrics. Our experienced 

design staff is here to assist you in 

choosing the perfect look for your home. 

We invite you to visit us. 

DENISE & TIM CLARK



1303 5th Street Suite 100

Coralville, IA 52241

(319) 354-9000   

www.theluxezone.com

SPECIAL ADVERTISING SECTION  H O M E  tR E N D S

The Luxe Zone

NEW TRADITIONAL MEETS 

EDGY CONTEMPORARY

TheLuxeZone isn’t just another home 

furnishings store, but an opportunity to 

express distinctive and original tastes that 

refl ect your individuality. Versatility in 

our products and designers enables us to 

customize furnishings to meet your taste, 

budget, as well as all your decorating 

needs – fl oorcoverings, window 

treatments, lighting and more. We also 

offer a mix of decorative accessories, art 

and gifts as well as promote local artists.  

Let our fi ne home furnishings, top notch 

service and eclectic interior design 

complement your unique character.  Visit 

us in person or online at theluxezone.

com.  Hours are 10AM-5PM Monday –

Saturdays, Thurday til 7PM, Sundays 

12PM-4PM.
LEFT TO RIGHT: 

ERIN BROADSTON, 
JAN FINLAYSON, 

JOHN WEBER, 
ABBY ELLINGSON

PLAZA ON 5TH CONDO

INTERIOR DESIGN SERVICES



Who do YOU trust with one 
of your largest investments?

www.desmoineshomebuilders.com

3G Homes, LLC
Accurate Development, Inc.
Acheson Construction
Advantage Homes
Anderson Building and Repair
Arko’s Custom Homes LLC
Axios LLC
Bath Helper.com
Beal Development Corporation
Behr Homes
Bella Homes LLC
Best & Best Builders
Blue Print Homes, LLC
Boesch Construction, Inc.
Boesen Homes, Ltd.
Bolt Construction Inc.
Brad VanWeelden Co., Inc.
Bresson Construction Inc., 
 dba Remington Homes, LLC
Brezina Homes, Inc.
Bryan Clark Homes, L.L.C.
Burgess Homes, Inc.
C.L.G. Homes
Capital Homes
Castle Pointe Homes, L.L.C.
Chateau Homes, LLC
Civil Design Advantage
Clarity Construction
Classic Builders

Conlin Construction Services, LLC
Construction Professionals, LLC
CTC Renovation, Inc.
Dallenbach & Larson
Dan Kraayenbrink Construction
Darwin T. Lynner Co., Inc.
Dean Paulsen & Sons Contractors, Inc.
Denton Homes
Destination Homes
Downing Construction, Inc.
DRA Properties
Drake Homes
Duer & Sons Remodeling, Inc.
Eden Custom Homes, LLC
Elite Framing LLC
Eller Builders
Emerald Homes of Iowa, Inc.
Erickson Building Contractors, L.C.
First Choice Homes, LLC
Firstcall Construction
Fleming Construction LLC
G.M. Construction, Inc.
Generation Green Builders Co.
Giovanti Homes LLC
Grand Homes & Renovations
Gratias Construction, Inc.
Grayhawk Homes of Iowa, Inc
Greater Des Moines Habitat 
 for Humanity

Greenbuilt Projects, LLC
Greenland Homes, Inc.
Greystone Homes LC
Gulling Homes LLC
Hale Development Co., LLC
Hallbrooke Homes Inc.
Hammer Built, LLC
Happe Homes LLP
Harrington Homes, Ltd.
Helland Construction Inc.
Heuss Construction LLC
Highgates Construction WDSM
Highland Development, Inc.
Homes for Hope
Hubbell Homes LC
Hubbell Realty Company
Ide Concrete Homes, LLC
Integrity Builders of Iowa, LLC
Iowa Green Home LLC
Ironwood Crossing, L.L.C.
Ironwood Homes, LLC
J & G Builders
J Corp., Inc.
J. Thompson Builders, L.C.
Jerry D. Lohner
Jerry’s Homes, Inc.
K & V Construction Services, LLC
K & V Homes, Inc.
K L Concepts, Ltd.

Kaufman Construction
K-B Builders
KC Handyman Service
Keystone Homes, LLC
Kimberley Development Corporation
Kittrell Homes
Knapp Properties
Kohles Construction Company, Inc.
KRM Development, LLC
Kurt Brewer
Leever Homes Inc
Lifestyle Development, Inc.
Lowry & Hodge, LLC
Mapes Construction Company, Inc.
Marean Construction, L.C.
Marquis Builders, LLC
Master Crafted Homes, Inc.
McAninch Corporation
McNeece Homes
MD Patterson Construction Co.
Meadowbrook Builders, LLC
Midwest Construction
Midwest Contracting & 
 Construction, LLC
MJ Custom Homes
MOAB Construction
Modern Touches
Monarch Renovations, LLC
Mr. Workman, Inc.

Nehring Construction, Inc.
Neighborhood Builders, LLC
Neighborhood Homes, LLC
New Horizon Homes
Newblood Development, L.L.C.
Newbury Development Comp
Newcastle Home Builders, LLC
Nicholson Brothers Construction
Northwood Construction LLC.
Oak Crest Homes, LLC
Oakwood Builders Group
Parlee Builders
Pinnacle Construction Group
Plummer Homes, LC
Premier Home Network dba 
 Northridge Homes
Professional Property 
 Management Inc.
Quality Built Homes, Inc. 
 by Bob Underwood
R.M. Madden Construction, Inc.
Rebel’s Custom Design
Red House Remodeling
Remodeling Contractors
Remodeling Solutions by Elings
Restore Magic Construction Inc.
Rockey (Daryl) Construction, Inc.
Roy Sargent Building, Inc.
Savannah Homes

Select Builders, Inc.
Serenity Construction, Inc.
Showcase Homes Ltd.
Showplace Builders, Inc.
Silent Rivers, Inc.
Stephen R. Grubb Construction Inc.
TBB Design & Build
The Duerson Corporation
Tiffi n Custom Homes
Timber Ridge Homes
TNT Construction Company, Inc.
Trademark, L.L.C.
Trifecta Development
Trinity Homes
Triple R Builders Inc.
Truview Enterprises, Inc.
TS Construction, Inc.
Turner Building & Consulting
Tyler Homes
United Services
Veldkamp Construction Services, LLC
Village Classic Homes
Vista Real Estate & Investment Corp
W.R. Main Contractor, Inc.
Williams Remodeling
Windsor Homes, Inc.

BUILDERS  |  REMODELERS  |  DEVELOPERS
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ENJOY THE NEW 
HOLIDAY INN EXPRESS 
AND SUITES IN URBANDALE 
FOR YOUR NEXT EVENT.
WEDDINGS  BUSINESS MEETINGS  MEETING ROOMS

8789 Plum Dr  Urbandale, IA 50322  ph: 515-278-9000
fx: 515-278-9100  email: hiexurbandale@gmail.com

93 rooms  Indoor, Pool, Spa, Complimentary Hot Breakfast, 
Meeting Room, Fitness Center, Free Wi-Fi, Guest Laundry

ROBERT  C. MARGEAS, DDS

IOWA DENTAL GROUP idg
COSMETIC | IMPLANT | RECONSTRUCTIVE

SMILE

515.277.6358

BRETT A. BARBER, DDS

TOGO chair by Michel Ducaroy

PROJECTS 
501 East Locust Street  Des Moines 

(515) 557-1833 
www.projectsfurniture.com
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Where You Belong
desmoines.embassysuites.com 

101 E. Locust St.
Des Moines,IA 50309

m a k e  y o u r

RECEPTION
EVEN BET TER

From our all-inclusive packages to 
our dedicated event coordinators, 

we’ll make sure everything goes 
smoothly for your special event.
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SPLASH SEAFOOD BAR & GRILL  Des Moines’ premier seafood restaurant, 
this 5 star establishment, Dirona and  Wine Spectator Award Winner, serves 
fresh seafood, expressed daily from Hawaii and other coastal ports. Quality 
service, attention to detail, extraordinary art, atmosphere, Reggae music and 9, 
huge salt water aquariums, make this restaurant a favorite. The Splash Oyster 
Bar features cold water Pacific Northwest oysters, Alaskan King Crab, Shrimp, 
Whole Maine lobster and Caviar.  splash-seafood.com  

303 LOCUST ST., SUITE 100, DES MOINES, IA   515.244.5686

CODA  Discover the hottest new lounge in downtown Des Moines! 
Sip a classic or inspired cocktail and savor delicious appetizers, salads, 
sandwiches and pizza. Experience “Higher Spirits” Monday - Friday from 
3pm -6pm and 11pm -12pm for special pricing on select beverages and 
pizza. Overlooking the Civic Center and near Wells Fargo Arena.   
www.facebook.com/CodaDesMoines  

401 LOCUST ST., DES MOINES, IA 515.365.7244

SBROCCO RESTAURANT & WINE BAR is home to downtown Des Moines 
premier dining experience. Chef Andrew Meek, twice nominated as a James 
Beard Award finalist, has created a unique menu reflective of the seasons as 
well as his commitment to farm to table dining. Sbrocco is the perfect place 
to host your special events & wow your guests. Stop by one of our weekly 
wine tastings (Tuesday & Wednesday, 4pm-7pm) and see all we have to offer!  
sbroccowine.com

208 COURT AVE. DOWNTOWN, DES MOINES, IA  515.282.3663

BIAGGI’S RISTORANTE ITALIANO  Fresh. Relaxed. Delicious. Visit Biaggi’s 
and enjoy large portions of aff ordably-priced pastas, soups & salads, 
pizza, seafood, steaks and desserts prepared with the freshest ingredients 
available in a comfortable, relaxing atmosphere. Our private event room 
and wine room are perfect for making your next gathering an event to 
remember. Lunch and dinner served daily. For more information, visit 
www.biaggis.com 

5990 UNIVERSITY AVE., WEST DES MOINES, IA  515.221.9900

PROOF RESTAURANT focuses on pushing the culinary envelope in 
Des Moines by creating Mediterranean inspired dishes with local and 
regional ingredients. Our service and wine list are unmatched. Proof that 
you can have a culinary adventure in Des Moines. Lunch: Monday-Friday 
11am - 2pm Dinner: Th ursdays/Fridays at 5:30pm Second Saturday 
Suppers: 10 Courses for $80/Couple Now booking for private events.  
www.proofrestaurant.com

1301 LOCUST STREET, DES MOINES, IA  515.244.0655

THE STANDARD Delicious sandwich selection for the downtown lunch 
crowd. Great pastas, tapas, and sandwiches for dinner. Happy hour from 
4-7 includes $5 Martinis, 1/2 price bottles of wine, $3 any beer, and live 
music every Wednesday thru Friday. Extended martini list with 49 amazing 
flavorful concoctions. Nightly specials all week with events from Bar Bingo 
to Acoustic Guitar open mic night. Friday nights late night live music 
9-1am. All live music is local music talent.  thestandarddsm.com

208 3RD ST., DES MOINES, IA  515.243.4456

dsm CUiSINE!
SPECIAL ADVERTISING SECTION
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I 
believe in equality for women. Be it 

at the polls, in sports or in business.

 But most especially in the 

bathroom.

 Here’s my theory: Man puts 

seat up. Leaves it up. Woman 

enters. Puts seat down. Leaves it down. 

Repeat.

We need it up. You need it down. 

Equality.

It’s math. It’s logic. And it’s 

rejected, seemingly, by all women. A 

year or so ago, Kaci Kohlhepp, my then-

girlfriend of five years, and I were 

testing out the whole living together 

thing. This seat up-seat down business 

became a source of contention. 

I’m a pretty stubborn guy, and I 

had heard of legions of husbands 

before me who were forced into toilet 

submission. That wouldn’t be me. Oh, 

never me.

So I left the seat up.

I’m married now, two months and 

going strong. But it’s the crazy little 

fights, tiffs and struggles for power that 

I already see are an unwanted, yet 

unavoidable, part of marriage. 

A quick sampling from my 

marriage: toenails, clothes and dishes.

For those of you much wiser than I, 

you know there is more of this ahead. 

And it won’t be picking up clothes, but 

diapers and children instead.

It could get crazy, but crazy 

doesn’t scare me. That’s because I 

believe crazy love is the foundation of 

successful relationships. I mean, think 

about it. Think back to when you were 

falling in love. You acted crazy. Or at 

least I did. Love does that to you. And 

it’s a good thing. 

 When you are in crazy love, you’ll 

do anything for the other person—

perhaps even put a toilet seat down.

 The danger, I think, is time. As you 

grow further away from the crazy, early 

days of your relationship, the thousands 

of little toilet seat-like debates chew at 

and erode that crazy love foundation 

from your memory.

 The love part fades, and what 

remains is just crazy—the stereotypical 

feuding couple of 40 years burns in my 

mind. I don’t want to be that. 

 Yet here I am, naive as can be.

 So I’ll put my crazy in print so I 

never forget:

 I was set up on a blind date for my 

senior prom in Chicago—pretty crazy.

 The date lived in Florida—really 

crazy.

 One month into my freshman year 

at Iowa State University, I flew to Florida 

to see that same girl again. My dad 

said, “Son, you’re crazy.” 

 I was.

 We maintained an Iowa-to-Florida 

long-distance relationship through 

college for nearly five years. It nearly 

drove me crazy.

 To see each other, we spent about 

$12,100, on 88 flights, to fly 132,000 

miles. When you put it like that, yes, 

definitely crazy.

 I once Dumpster-dove for 320 

promotional soft-drink cups at 

Wendy’s—I stunk like crazy. But those 

cups earned us five free round-trip 

AirTran Airways plane tickets—we saved 

like crazy.

 We were forced into 44 painful 

airport goodbyes. We cried—yes, even 

she cried—like crazy.

 After 1,750 days apart, and never 

spending more than two weeks 

together, I finally moved to Florida—to 

be crazy together.

 So, think back to your crazy. 

 Remember all those times you did 

something crazy for your wife or 

husband. Think about your current 

crazy. Embrace it, nurture it, strive for 

crazy love.

 Then, go do something crazy. 

 Oh, and as for that toilet seat ...

 Without consulting me, my wife 

bought a big fluffy cover for the toilet 

seat lid. The seat no longer remains up; 

instead, it immediately crashes down.

 This poor newlywed now holds the 

seat up when he pees.

 Yeah, she’s smart. The seat is 

always down. I’m still crazy in love. 

 And that’s how I intend to keep it. 

reflections

Nurture Your Crazy

Chris Conetzkey is the editor of the 

Business Record. Originally from the Chicago 

suburbs, he earned his journalism degree 

from Iowa State University and married Kaci 

Kohlhepp, a Florida native, last May. The two 

moved from Florida to their downtown  

Des Moines apartment in May 2011 and are 

praying for a repeat of last winter’s forgivingly 

warm weather.

CHRIS 
CONETZKEY
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1681 220th St 
Leighton, IA 50143
between Pella and Oskaloosa 
on Hwy. 163

641.672.WINE 9463�
www.tasselridge.com

Winery Tours and Tasting:
Mon�Fri, 9 a.m.�6 p.m.
Sat, 10 a.m.�6 p.m. 
Sun, Noon�6 p.m.

Tassel Ridge wines are sold at the winery and over 400 retailers in Iowa. For a complete list of retailers visit
www.tasselridge.com/retail. Order wine by telephone at 641.672.WINE 9463�. We offer shipping within
Iowa and to select states. Adult signature required for receipt of wine.

The dessert wines of Tassel Ridge...Simply Extraordinary®

Finale´ Iowa Red�black cherry, plum, allspice, and black licorice notes. 
Pair with dark chocolate, salted cashew nuts, and blue cheese. Serve at 
room temperature. 

Finale´ Premier Red�jammy flavors that complement dark chocolate, 
salted cashew nuts, and blue cheese. Serve at room temperature. 

Finale´ Blackberry�flavors reminiscent of blackberry jam with a 
warming finish. Serve with dark chocolate desserts or as dessert. 
Serve at room temperature.

Finale´ Raspberry�a rush of tart raspberry aroma and flavor. 
Enjoy with fine dark chocolate. Serve at room temperature.

with Tassel Ridge®

Dessert Wine

Indulge



  pass through our doors…
         AND LEAVE THE WORLD BEHIND

EVERYTHING IN MODERATION? YEAH, RIGHT.

Spa Packages . Massages . Cosmetics . Permanent Make-Up . Facials . Waxing . Manicures
Pedicures . Salon Hair Services . Hair Extensions . Body Treatments . Laser Hair Removal

Medical Services such as Chemical Peels, Microdermabrasion, Botox, Juvaderm
Skin, Hair and Body Products such as Jane Iredale, UNITE, UPHORA, L’Occitane and Obagi 

OUR CLOTHING BOUTIQUE HAS ALL THE NAME BRAND APPAREL YOU’D EXPECT TO FIND IN ANY BIG CITY.
SUCH AS NANETTE LEPORE, NOUGAT, GERARD DERAL, PAUL & SHARK, SONIA BY SONIA RYKIEL, ALEXIS BITTAR PLUS MANY MORE ....

SHOP IN STORE OR ONLINE AT WWW.SAHARS.COM

4100 Westown Parkway | West Des Moines
515-225-7559 | WWW.SAHARS.COM

BE REVITALIZED FROM HEAD TO TOE.
WE OFFER SERVICES FOR COUPLES, GROUPS, WEDDINGS, ALL OCCASIONS.





feel right in your  
heart and make  

big.A few 
decisions 
in life are

THE BEST CHOICES

1 0 0  W a r t b u r g  B l v d .  |  W a v e r l y ,  I o w a

L I K E  T H E  M I G H T Y 

F O R T R E S S 
for which it is named, Wartburg 
has weathered the storms  
and withstood the test of time.

Make a decision that makes sense 
to both the head and the heart. 

WARTBURG 
COLLEGE 
Leadership. Service. Faith. Learning.

Choose Wartburg College.

When uncertainty rocks the world,  

WARTBURG 
S TA N D S  S T R O N G .

W h e n  o t h e r s  l o s e  t h e i r  w a y,  
W a r t b u r g  r e m e m b e r s  i t s 

C O R E  VA L U E S .

These big decisions – the 
l i fe  changers – are best 
w h e n  t h e y  p r o m i s e :

Dependabi l i ty. 
Stabi l i ty. 
Poss ib i l i ty. 

War tburg  Co l lege 
promises all three.

For more information go to  
www.wartburg.edu/rightchoice

sense in your head .
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Photo by Kathryn Gamble. Styled by Lindsay Berger.
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Come See Us At Our

4855 Mills Civic Parkway, Suite 100
West Des Moines, IA 50265 
515.277.5555 
www.kochmd.com

BRENTON B. KOCH, M.D., F.A.C.S., is a board-certifi ed facial plastic and reconstructive surgeon.
He practices exclusively plastic and reconstructive surgery of the face. For more information, please call 
or visit us online. Dr. Koch is also the owner and medical director of Des Moines’ premier medical spas, 
The Spa at West Glen and Koch Facial Plastic Surgery & Spa.

Please call for your consultation, 
and see how good it feels to look 
your personal best.

Dr. Koch specializes in cosmetic plastic 
surgery of the face and neck. Are you 
considering a procedure to achieve the 
look you’ve always desired? 

Smooth, angled jawline

      Lean, defi ned neck

 Rested, refreshed appearance

  Harmony of facial features

 Balanced, symmetrical profi le

Cheek & Neck Lift
Brow Lift
Eyelid Lift

Nasal Reshaping
Massage

Facials
Chemical Peels

Liposuction
Facial Rejuvenation
Permanent Makeup 

Botox®

Juvederm®

Radiesse®

SkinMedica®

glomineralsTM

new location!

www.kochmd.com
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S P E C I A L  A D V E R T I S I N G  S E C T I O N

Read on for 

details on top 

healthcare services 

for the women of 

Greater Des Moines, 

including best health 

practices, treatments 

and screenings.

FEATURED:

Iowa Radiology

Mid-Iowa Fertility

Koch Facial Plastic 
Surgery & Spa

The Iowa Clinic

Complete Wellness 
Chiropractic

in Women's  Health
INNOVATIONS 
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Ankeny    Clive    Des Moines    (515) 226-9810    www.iowaradiology.com

What is 3D Mammography or Breast Tomosynthesis?

Breast tomosynthesis a new technology in the fight 

against breast cancer. Digital mammography plus breast 

tomosynthesis or 3D mammography has been proven in 

clinical studies to be superior to digital mammography alone. 

It is an additional screening tool that can be performed at 

the same time as your annual mammogram. 

“The benefits include earlier cancer detection and fewer 

callbacks”. The increased accuracy afforded by this 

technology gives patients the peace of mind they deserve.” - 

De Ann Weuve R.T. (RM) Clinic Director 

Iowa Radiology
3D mammography allows the radiologist to see the breast 

tissue detail in a way never before possible. Instead of 

viewing all the complexities of the breast tissue in a flat 

image, the doctor can see the tissue a millimeter at a 

time. Fine details are more clearly visible. “Smaller cancers 

are better visualized when evaluated because the tumors 

are not as easily hidden in the glandular tissue.” Says Jill 

Westercamp, M.D., Medical Director of Women’s Imaging.   

A 3D mammogram is similar to a traditional mammogram. 

The exam time is approximately the same as a digital 

mammogram. Patients can choose from a traditional 

digital mammogram or opt for a digital mammogram plus 

tomosynthesis for a nominal fee.

Dr. Jill Westercamp M.D. Medical Director of Women’s Imaging
De Ann Weuve R.T. (RM) Clinic Director

In partnership with



Iowa’s Leader in Fertility Care 

since 1993. 

1371 NW 121st Street  Clive, Iowa  
(515) 222-3060  www.midiowafertility.com

Donald C. Young, D.O., F.A.C.O.G.

Brian C. Cooper, M.D., F.A.C.O.G.

Extraordinary Care. 

Extraordinary Results.

Mid-Iowa Fertility is Central Iowa’s only full-

service fertility center. Working as a team 

with the highest ethical standards, we provide 

our patients individualized, compassionate care. 

We deliver state of the art medical science in a 

comfortable and convenient office setting. 

Mid-Iowa Fertility is led by Dr. Brian Cooper and 

Dr. Donald Young. Their outstanding academic 

credentials and clinical experience are backed by 

a knowledgeable staff of nurses, embryologists 

and financial coordinator.

Whether you require ovulation treatment, 

artificial insemination, in-vitro fertilization (IVF) or 

specialized services, such as endometriosis surgery, 

management of polycystic ovarian syndrome 

(PCOS), tubal reversal surgery, IVF with egg donor 

or Pre-Implantation Genetic Diagnosis, Mid-Iowa 

Fertility is here to assist you.

If you are struggling with fertility issues or 

concerns, we hope that you consider allowing 

Mid-Iowa Fertility to assist you in building your 

family. 

Mid-Iowa 
Fertility

S P E C I A L  A D V E R T I S I N G  S E C T I O N

From left to right:
Brian C. Cooper, M.D., F.A.C.O.G.
Donald C. Young, D.O., F.A.C.O.G.

Mid Iowa Fertility, P.C.



Koch Center for Integrative 

Health

4855 Mills Civic Parkway, Suite 100
West Des Moines  

(515) 277-5555   jess@kochmd.com
Call to schedule your consultation today!

The current state of medicine is in flux, and 

the only inevitability is change!  The Koch 

Center for Integrative Health was created by Drs. 

Brent and Heidi Koch to stay at the forefront of 

change; to reward and partner with those who 

strive to obtain health and fitness of the mind and 

body through clean eating, hormone and dietary 

optimization, physical fitness and a maximized 

positive appreciation of the “self” your goals 

define you to be.

Our services include:

 Individual Medical Nutrition Therapy

 Sports Nutrition 

 Body Composition Assessment using the 

InBody Scale

 Corporate Wellness/Sports Teams/Professional 

Meetings 

 Nutrition Education Classes 

Meet Our Director

Jessica Schroeder is a registered and licensed 

dietitian with a range of experience in the 

dietetics field and also earned her Certificate of 

Training in Adult Weight Management through the 

Commission on Dietetic Registration.

Koch Facial 
Plastic Surgery 
& Spa

S P E C I A L  A D V E R T I S I N G  S E C T I O N



Comprehensive Breast Care  

at The Iowa Clinic

5950 University Avenue  West Des Moines  
(515) 875-9500  www.iowaclinic.com

The Iowa Clinic Women’s Center has a team of 

physicians and healthcare providers dedicated 

to providing the best and most comprehensive 

breast care in Central Iowa.

As a patient of The Iowa Clinic, you can have 

the confidence in knowing that we have a team 

of specialists dedicated to every aspect of your 

healthcare. 

If something is found during your mammogram, we 

have the unique ability to offer you coordinated 

care, from one Iowa Clinic specialist to another, so 

you aren’t left waiting and wondering what’s next.  

Our team of specialists includes:

The Iowa Clinic is Central Iowa’s largest multi-

specialty clinic with more than 140 physicians and 

healthcare providers practicing in 40 specialties. 

The physicians and staff are committed to 

providing the highest quality medical care while 

ensuring exceptional customer service.

The Iowa Clinic

S P E C I A L  A D V E R T I S I N G  S E C T I O N

 



Specializing in pre-natal care, nutrition, 
posture rehabilitation, and massage

3408 Woodland Ave, Ste 501
West Des Moines  
(515) 440-3066

www.iowacompletewellness.com

Complete Wellness Chiropractic is not just 

your ordinary chiropractic office. Dr. Angie 

Monthei takes time to listen to your individual 

needs and works with you to create the care that 

is most beneficial to creating a healthier you. Dr. 

Angie specializes in posture rehabilitation, nutrition, 

pregnancy and pediatrics. Dr. Angie is certified 

in the Webster Technique, which is a specialized 

technique beneficial to expecting mothers. 

Complimenting chiropractic care, massage 

therapist Joy Johnson works with Dr. Angie and 

is certified in pre-natal/pregnancy massage. Our 

mission at Complete Wellness Chiropractic is 

to provide holistic health services that educate 

and support our clients in achieving their optimal 

level of health through chiropractic, nutrition, and 

massage. At Complete Wellness Chiropractic our 

ultimate goal is to help you achieve optimal health 

and inspire healthy living, building a happier, 

healthier you!

Left to right: Dr. Angie Monthei, Joy Johnson LMT, and Rex Meylor

Complete 
Wellness 
Chiropractic

S P E C I A L  A D V E R T I S I N G  S E C T I O N



Presenting 
Sponsor

Join us for the  
signature fundraising 
event of the year!
Enjoy a memorable evening of elegant 
dining and the opportunity to bid on both 
live and silent “Bra” auction packages.

Plus, you’ll get to experience a special 
performance by Las Vegas sensation  
Mark O’Toole!

For questions, or to learn more, please 
visit BRASFORTHECAUSE.COM or contact 
Sue Kmet, 2012 Bras for the Cause Gala 
Chairperson, at sue.gala@msn.com.

View the bras during Gallery Days at Jordan 
Creek Mall, October 19-21. All money raised 
stays in Iowa to support our mission. 

BRAS FOR  

THE CAUSE  

2012 GALA

November 3, 2012

The Ballroom at 

Prairie Meadows

Event starts at  

6:30 p.m.

Bras for the Cause2012



Iowa’s largest indoor 
Chevrolet showroom!

Huge new and pre-owned
vehicle inventory! 2013 Chevrolet Malibu New state-of-the-art

service facility!
Stand-alone 

Quick Lube & Car Wash!
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Vintage purse 

($26 at Hill Vintage & Knits in Des Moines).
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PIECES

    PHOTOS BY KATHRYN GAMBLE   STYLED BY LINDSAY BERGER

MODELS: EMILY WURST AND JAMES SANIGULAR   

  HAIR BY GIOVANNA MORANO, ATELIER/HAIRSPACE   MAKEUP BY JILL WITTE

ADD SOME 
FLAVOR—
AND PLENTY  
OF FUN—
TO YOUR 
WARDROBE  
WITH  
THESE 
ACCESSORIES.

SWEET
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This page: Clutch purse  

($70 at Dornink in Des Moines).

Opposite page: Gold Lollipop necklace  

($118 at Leona Ruby in Des Moines).
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Ettika bracelets 

($99 at True Style in West Des Moines).

Lattice laser cut acrylic cuff 

($30 at Leona Ruby in Des Moines)

Bracelet 

($38 at Dornink in Des Moines).
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This page: Earrings 

($15 at Dornink in Des Moines).

Opposite page: Black corn necklace 

($285 at Accenti in Des Moines).
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Aquamarine, tanzanite and pink 

tourmaline 18-carat and 

14-carat gold rings, designed 

and created by Ann Au 

($4,900-$8,400 at 2AU Limited 

in West Des Moines). 

Photographer Kathryn Gamble and 

stylist Lindsay Berger, both of  

Des Moines, have been collaborating on 

fashion and lifestyle features for seven 

years. They’ve worked together on 

photo shoots for Meredith Corp.,  

Von Maur and other companies. Gamble 

says the two have an uncanny ability to 

read each other’s minds, and Berger 

says that when they collaborate, “we 

make magic.” 



©2011 Pearl® Flavored Vodkas 35% Alc./Vol. (70 Proof). 
Imported from Canada by Pearl Spirits Inc., St. Louis, MO.

PLEASE ENJOY RESPONSIBLY

PearlWeddingCake.com

Facebook.com/PearlVodka

@PearlWedCake
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FINKEN 
On stage, Bonne Finken displays an energy level that’s 

surprising even to her. Photo by Justin Cooper.
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WRITTEN BY CHAD TAYLOR

WOMEN ROCK. Really, anyone with a 

mother should be able to confirm that 

for you, but in this case, I’m talking 

musically. For as long as people have 

been making music, women have been 

putting their indelible stamp on it. We’ve 

always had a soft spot for women in 

music because they face the two-

headed dragon of not just needing to be 

good musicians, but doing so in a male-

dominated industry and putting up with 

all the hardships that can sometimes 

entail. Maybe that’s why the women 

who succeed in music tend to stand out 

and shine so brightly. From the 

commanding, dominating voice of Billie 

Holliday, to the sneering punk of Debbie 

Harry; from Siouxsie Sioux’s goth, Lady 

Gaga’s glam and all that came before 

and will come after, the women we love 

in music are always forces to be 

reckoned with.

 So too, are the women who rock 

our very own sound in the capital city. 

Much like the music industry as a 

whole, Des Moines’ music scene is 

largely a sausage-fest. But the women 

with the chops and the guts to make a 

go of it stand out like oases in the 

desert. There are brilliant women in 

Central Iowa bringing the heat in most 

any style of music you’d care to try. 

Here are three you should know.

ROCK 
SOLID 
THREE 

WOMEN 
ROCKERS 

MAKE 
THEIR 

MARK ON 
IOWA’S 
MUSIC 
SCENE.
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SHARIKA  
SOAL
Sharika Soal understands the concept 

of fighting from the minority position. 

Being a woman in the male-dominated 

music industry can be difficult enough, 

but Soal is also one of the local scene’s 

few African-Americans as well.

 “People outside of the African-

American community may not be able 

to relate to what I’m saying, but I’m a 

dark-skinned woman,” the Chicago 

native says. “I’m not Rihanna. There are 

so many Beyonces, who are all light-

skinned women, and in society, black 

people in general are told that if your 

skin is dark, you’re not pretty. So when I 

saw Tracy Chapman and Lauryn Hill 

being successful, it really gave me 

hope. It made me believe.”

 Luckily, the 28-year-old Soal is no 

shrinking violet. From a YouTube 

channel that draws tens (or hundreds) 

of thousands of hits per video, to a 

band whose sound is loud, empowering 

and sassy, Soal’s modus operandi is all 

about tearing through preconceptions.

 “I have had to break these doors 

down. (I said) ‘I’m just going to do 

awesome shit, and you guys are going 

to have to notice me,’” says Soal. 

 That plan of attack seems to be 

paying off. The Ames-based Ladysoal, 

made up of vocalist Soal, bassist 

Mallory Crain, lead guitarist Mike Meier 

and drummer Justin Whisler, is grabbing 

attention.

 “I have had to work really hard, and 

that’s great, because now, major labels 

are like, ‘Hey, girl,’ Soal says. The band 

took a trip to Nashville earlier this year, 

and after a couple of intense meetings, 

they drove back to Ames with the ink 

drying on a new development deal.

 “(The development deal) entails 

everything,” Soal says. “The first step is 

working with a producer. They will redo 

everything from our marketing to our 

BONNE  
FINKEN
“I call this my full-time job, and that’s a 

pretty wonderful thing.”

 If there’s anyone in the Des Moines 

music scene who understands how 

wonderful life is, it’s Finken. Diagnosed 

with cancer in late 2004, the Knoxville 

native was faced with the prospect of 

her own life story finishing before her 

30th birthday. When she was given the 

news the next year that she was cancer-

free, it was a life-altering moment.

 “I’m a single mom, and when I got 

sick, it really did scare me,” says 

Finken, who has a 12-year-old son. 

“When I was given the ‘you’re clear,’ I 

thought, ‘What do you want to do?’ and 

I love to sing.” 

 Finken, now 32, hit the ground 

running.

 “I had a major surgery at the 

beginning of June 2005,” she says. “By 

July, they had said,  ‘You’re clear,’ and by 

the end of July, I was in my first band. 

So it was a very immediate response.”

 Finken understands that life is a 

constant state of flux. That understanding 

is reflected in her backing band, the 

Collective. “Some of the musicians I had 

recorded with kind of had their own 

projects, (and they said) ‘OK, we’re not 

necessarily going to give up those 

projects, but we’ll play with you too,’ ” 

she recalls. “Nobody would commit, but 

everyone wanted to play.”

 It’s easy to see why. Over six years 

and three albums, Bonne Finken and the 

Collective have earned a reputation for 

putting on a rollicking live show. Finken’s 

a dervish on stage, moving with reckless 

abandon and displaying an energy level 

that’s surprising, even to her.

 “It’s not (conscious) at all,” she 

says. “If anything, if I had control over 

it, I probably wouldn’t, because 

sometimes I’ll see pictures and it just 

makes me cry. (Guitarist) James (Biehn) 

calls it my ‘Bonne trance.’ I’ll go out for 

a song and I’m trying to get certain 

emotions through, and I’m just gone for 

three minutes at a time.”

 The joy on stage and the passion 

that goes into her music are Finken’s 

true core. Being a woman in a male-

dominated business is sometimes 

difficult, but Finken knows you can’t be 

afraid to crash the boys’ club.

 “You don’t get as much respect. 

You do not,” she says. “You have to 

earn it, where sometimes the guys are 

given it. But the main thing I’ve found as 

an issue—and this is probably the main 

reason why I’m openly looking for a 

manager right now—is the innuendo. 

There’s a lot of that. The stereotype of 

the music scene is that they’re going to 

hit on you, and how you respond to that 

could make the difference (in the gig), 

and that’s real. That exists. I’ve never 

played into it, and I know it’s hurt me in 

some places. I know I’ve lost gigs 

because of it.”

 She’s currently working with the 

Collective on her fourth album. “I want 

to focus on my music for a while,” she 

says. “We’ll probably do a few gigs 

around town, but I do have to choose 

what I focus on month to month. So now 

I’m getting ready for this fall and winter 

to just be an artist and really focus on 

my music and spend time on it.”
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SOAL
Sharika Soal’s modus operandi is all about tearing 

through preconceptions. “I have to break these 

doors down,” she says. Photo by Duane Tinkey.
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ALLEN 
Jen Allen says when she’s 

on stage with a band, “it 

feels like being home.” 

Photo by Greg Waldrop.
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image and merch. Then there’s the 

production side, and putting out an EP 

that’s so well produced that not only will 

our fans be really stoked but people 

who’ve never heard us before will be 

like, ‘damn.’”

 The band will make several trips 

back to Nashville over the next year, 

working with a producer (Soal has 

requested that the label’s name be 

withheld for now) and fine-tuning 

Ladysoal into a major market force.

 As of press time in August, 

production was beginning and Soal and 

the band were perfecting the new songs. 

“We need a more cohesive sound,” she 

says. “I want to stick to blues. People 

love a good beat, and people love the … 

blues. I want to combine those two 

under my vocals. Kind of Tina Turner 

meets The Black Keys.” 

 Musicians, be they male or female, 

typically approach their craft with a 

best-case scenario in mind for 

themselves. The idea of fame and fortune 

is something most musicians think about 

but are unwilling to hang too many 

hopes on because, if nothing else, they 

fear jinxing it. But listening to Soal, one 

gets a sense not so much of hopes and 

dreams, but rather of manifest destiny.

 “It started when I was living in 

Atlanta and doing open mics,” she says. 

“But I didn’t start the band until I was 23 

and I came back (to Ames) from Atlanta. 

(At first) it was just me and my guitar and 

it just progressed from there. It started 

as an idea that I know that Shakira (who 

is 35) is a rock star, and I know how I’m 

going to make that happen.”

Chad Taylor, a Des Moines freelance writer, has covered music for dsm magazine and for Cityview for the past year. 

He also recently hung out with Joan Jett and, at the slightest provocation, will not hesitate to tell you all about it.

JEN  
ALLEN
Jen Allen is not afraid to put herself out 

there. Over the past two years, the Hath 

No Fury front woman has developed a 

reputation as a tireless promoter. If 

you’ve spent time around the local music 

scene, you’ve definitely heard her name, 

even if you’ve never heard her music.

 “(Promotion) has been extremely 

important,” the Des Moines native says. 

“A couple of years ago, nobody knew 

who I was, and at (the) very least I knew 

that if that stayed the same, nobody 

was going to be at our shows either. So 

it became a networking thing. I became 

friends with as many bands and band 

members as I could. I just tried to learn. 

I spent a lot of time reading marketing 

and promotion blogs and reapplying 

things toward bands.”

 Aside from constantly updating the 

information on her band’s Facebook 

page, the 29-year-old Allen has further 

developed her brand by freelance 

writing for the music blog “The Bigfoot 

Diaries,” as well as entering herself in 

the 2012 Lazer 103.3 Rock Girl contest 

(she finished third).

 Another thing that makes Allen 

memorable to the people she meets is a 

more-than-passing resemblance to one 

of the longtime queens of rock. It’s a 

comparison Allen appreciates but 

doesn’t actively cultivate. 

 “I’ll be honest and say that I don’t 

own a Joan Jett CD and never have,” 

she says. “But I love what she’s done. 

She’s one of those early bad-ass chicks 

of rock who went through a lot to get 

there. But it’s not like I have a room 

devoted to her or anything.”

 Being in such public view, however, 

does come with its drawbacks, and all 

of our women rockers have handled 

their fair share of conjecture, freshly 

ground from the rumor mill. Not 

surprisingly, it doesn’t stop them.

 “Mostly I think (the rumors are) 

funny,” Allen says. “From what I can tell, 

most of the time, the rumors are 

incredibly off base. But people are going 

to talk, and it doesn’t really matter. Best-

case scenario, maybe people come to a 

show and see what’s going on.”

 Another trait all three of our rockers 

share is motherhood, and each is raising 

her child on her own. As the mother of a 

5-year-old girl, Allen understands the 

importance of a strong female role 

model in the lives of young girls.

 “I was shy for a lot of years, so I 

think that just being out there talking to 

people and doing what I love is a pretty 

positive role model,” she says.

 Despite outward appearances to 

the contrary, confidence is something 

that Allen has had to cultivate, a process 

made easier through the comfort and 

shelter of bandmates. “When I played 

my acoustic solo shows, I was terrified 

and would often hyperventilate before 

I’d go on,” she says. “And even now, if I 

play a show by myself, I’ll always walk 

off stage with my hands shaking. But 

when I walk on stage with a band, it 

feels like being home.”

 In some respects, Allen is looking 

for a new home at the moment. Hath No 

Fury has undergone an overhaul to its 

lineup that sees Allen standing as the 

band’s lone original member.

 “I’ve got a number of people I’m 

practicing with right now,” she says. 

“We’re not quite ready to throw it out 

there for the world to see yet, but it’s 

going to be more cohesive than it was.” 



36  DSM  THE WOMEN’S BOOK 2012

SUMMARY OF SERVICES
Asphalt construction & repair
Commercial Snow removal

Concrete construction & repair
Concrete counter tops

Epoxy Flooring

Stamped concrete 

Residential & Commercial
DES MOINES, IA

SPECKUSA.COM | 515.285.4649

DECORATIVECONCRETE 
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515.254.0100
www.anglodiamond.com

Weddings, Special Events and Corporate Retreats

Only 40 Miles West of Des Moines On Highway 44

Come Discover Iowa’s Best Kept Secret
Call Today for more information. 
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WRITTEN BY DIANA McMILLEN 

PHOTOS BY DUANE TINKEY

Is it your turn to host ladies’ 
night at your house? Balance 
your meal by serving 
something nutritious along 
with a big dash of indulgent. 
By mixing store-bought 
specialties with simple recipes 
you cook, this three-course 
menu makes a fuss over your 
friends without making you 
crazy in the kitchen. 

(based on four people)

MEET AND GREET:

MAIN DISH SALAD:

 

 

A FEAST 
FOR 
FRIENDS

LADIES’ NIGHT MENU
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Chocolate syrup and grated chocolate

3 ounces chocolate vodka

1 ounce clear creme de cacao

Dash of maraschino cherry juice

Maraschino cherry with stem

On two small plates, make a circle of 

chocolate syrup on one and a circle of 

grated chocolate on the other. Rim 

stemmed glass with grated chocolate 

by first dipping in the chocolate syrup, 

then the grated chocolate; set aside. In 

a shaker with ice, pour vodka, creme de 

cacao and cherry juice. Cover and 

shake. Strain into the glass. Garnish 

with cherry. Makes 1 or 2 martinis.

Following the notion of “eat dessert 

first,” greet your friends with a chocolate 

martini as they arrive. The chocolate-

coated martini glass rim adds a touch 

of flavor to each sip.

Meet  
and  
Greet
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Tangy Apple Cider Dressing (recipe 

below)

6 to 8 cups salad greens (look for a mix 

of crunchy and tender, mild and pungent)

2 medium apples, cored and sliced into 

thin wedges

1 cup baby yellow carrots or regular 

baby carrots, halved 

1/2 cup sliced celery

1 2-pound rotisserie chicken, meat 

removed and coarsely chopped

1/2 cup crumbled feta cheese (2 ounces)

1/2 cup roasted pepitas (pumpkin seeds)

Freshly ground black pepper

Wonton crisps or other crunchy  

salad topper

Make your dressing and chill. Place 

greens on oversized individual dinner 

plates. Arrange remaining ingredients 

over greens. Drizzle with dressing 

and serve with wonton crisps. Makes  

4 salads.

Blend 1/4 cup apple cider vinegar, 1/4 

cup thawed apple juice concentrate and 

1/4 teaspoon dry mustard in a blender 

or food processor. Slowly add 1/4 cup 

canola oil, blending until the mixture 

thickens. Transfer to a small container 

and chill until serving time. Shake 

before serving. Makes about 1/2 cup. 

Main Dish Salad
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2 to 3 kinds of chocolate ice cream

Fast Fudge Sauce (recipe below)

Chocolate Whipped Cream (recipe 

below) or purchased chocolate whipped 

topping

Chocolate candy or cookie

Layer scoops of assorted chocolate ice 

cream in sundae glasses. Spoon warm 

fudge sauce over the ice cream. Top 

each with Chocolate Whipped Cream 

and a candy or cookie. Makes 4 sundaes.

Combine a 14-ounce can of sweetened 

condensed milk with 2 tablespoons of 

milk and 4 ounces of a dark chocolate 

bar (broken into pieces) in a microwave-

safe bowl. Microwave on high (100 

percent power) for 1 minute; stir. 

Microwave on high for 1 to 2 minutes 

more, stirring after each minute until the 

sauce is smooth and hot. Don’t 

overcook. Makes 1 1/2 cups sauce.

Beat together 1/2 cup chilled whipping 

cream and 2 tablespoons chocolate 

syrup until soft peaks form. Makes 

about 1 cup.

Decadent 
Dessert
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Diana McMillen, a Des Moines freelance 

food writer, has been known to get 

carried away creating and presenting 

main-dish dinner salads. One time the 

unwieldy amount of greens, vegetables, 

fruit and meat for four required a turkey 

platter for the presentation.

1 single refrigerated pie crust or  

enough homemade pastry for a 9-inch 

single-crust pie

5-inch disposable aluminum pie pan

2 cups peeled, cored and sliced baking 

apples, such as Golden Delicious, 

Cortland, Jonathan or Granny Smith  

(2 to 3 apples)

1/4 cup granulated sugar

1/2 teaspoon apple pie spice

Crumble Topping (recipe below)

On lightly floured surface, roll out the 

pie crust and fit into the pie pan. Trim 

crust about 1/2 inch beyond edge of 

pan, fold under crust edge and flute or 

decorate with pie crust cutouts. In a 

bowl, toss the apples with the 

granulated sugar and spice. Transfer 

that to the pie crust. Apples will be piled 

high. Top with Crumble Topping.

Place all pies on a baking sheet and bake 

in a 375-degree oven for 30 minutes. 

Cover with foil to keep from pies from 

over-browning. Bake 15 to 20 minutes 

more or until the filling bubbles. Cool 

pies on wire rack. Makes 1 mini pie.

 

In a bowl, mix 1/4 cup rolled oats, 1/4 

cup all-purpose flour and 2 tablespoons 

brown sugar. Cut in 2 tablespoons 

butter to make a crumbly blend. 

Pie-to-Go
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801 73rd Street   |   Windsor Heights, IA 50324   |   (515) 279-6632
Stylists interested in leasing contact Mindy Schmitt at (515) 229-9714

10

Susan L. Schooler, PA-C PA-C RN

Major Results

 

West Des Moines 

 
treatment solutions.
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Women Who Wine gathered at 

IKONIX Studio in July.  

Every month, the group meets 

at a different downtown  

Des Moines business.
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WOMEN 
WHO 

WINE

WRITTEN BY SHAWNNA STIVER

PHOTOS BY TOM WOOLERY

WHAT STARTED AS ONE 
DES MOINES TRANSPLANT’S 

QUEST TO MEET NEW 
PEOPLE HAS TURNED INTO 
A LIVELY MONTHLY MEETUP 

WHERE WOMEN ENJOY 
WINE AND THE COMPANY OF 

NEW FRIENDS.
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Right: Women Who Wine 

organizers (from left): Sheila 

Formaro, Rachel Formaro, 

Abbe Hendricks and Vicki 

Campos-Dimmer.

Right, bottom: Each gathering 

features a selection of  

wine from Gateway Market and 

hors d’oeuvres.

T
he scene in Tom Woolery’s 

IKONIX Studio in late July 

resembled a busy, lively 

fashion photo shoot. More 

than 50 glammed-up 

women piled in at various 

times to take advantage of a 

free head shot while 

enjoying wine and 

conversation with other 

women. Some of the women 

claimed they hadn’t had a 

professional portrait taken in years. Some enthused about the 

impressive photography displayed, vowing to return to the 

studio for a future sitting. 

 On the other side of the room, groups of women struck a 

more casual and playful pose in the “photo booth” setup. Loud 

chatter and laughter made it difficult to hear the photographer’s 

instructions. Others were content to maintain conversations 

rather than stand in line for the head shots. 

 The women had gathered at IKONIX as part of Women 

Who Wine DSM; some were attending for the first time, while 

others were regulars, excitedly returning for the monthy two-

hour getaway.  

 Women Who Wine’s only agenda is for women to get 

together to enjoy wine and one another’s company; the 

presentation or activity is secondary. With wide-ranging 

backgrounds, ages and interests, the women assemble to 

build new relationships through conversation and wine. 

 The women’s diversity is key to the group’s magic, notes 

Women Who Wine founder Rachel Formaro. “It works 

because there isn’t a barrier between the working mom and 

the stay-at-home mom,” she says. “There’s no barrier 

between older women and younger women.”

 Abbe Hendricks, the group’s wine expert, agrees. The 

way women of different ages mix at the gatherings 

“contradicts the idea of not befriending people unless they’re 

in your same age bracket,” she says. 

  Formaro’s vision for Women Who Wine started in San 

Francisco before she migrated to Des Moines, but she says it 

was surprisingly difficult to get such a group together in that 

city because there is too much going on there. “It’s been 

much easier to succeed here in Des Moines because it’s so 

friendly, welcoming and not so big,” she says.

 At the urging of her sister-in-law, Sheila Formaro, Rachel 

formed the group in Des Moines. With Sheila’s restaurant 

connections (she works at Orchestrate Hospitality and is 

married to chef and restaurateur George Formaro), they had 

an automatic friend base. Hendricks, who knew Sheila, came 

to the table as a certified sommelier for Gateway Market.

 The three women bonded instantly and held their first 

event in September 2011 at Django. As the group grew, Vicki 

Campos-Dimmer joined the organizing team to help run the 

social media and business side. 

 The events occur downtown; Hendricks chooses the 

wine and Sheila Formaro handles the food. Meetup, 

Facebook and Twitter announce the pertinent details. They 

strive to keep the events informative but lively. At a recent 
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gathering at Salon Spa W, for example, members were 

treated to pampering stations, including color consultations 

and makeup demonstrations. Josephs Jewelers gave a 

presentation on diamonds and offered an item to raffle. 

There’s been no shortage of area businesses to host the 

group (which pays special attention to businesses owned by 

women) because of the exposure the event provides. In fact, 

West Des Moines businesses keep requesting to host an 

event, but the founders believe meeting in the suburbs would 

change the dynamic.

“It’s flattering to be asked, but we are Women Who Wine 

DSM and Des Moines is downtown, so that’s where we stay,” 

Rachel Formaro says.

  Campos-Dimmer says the size of the group keeps 

growing. “Every day, we get another member,” she says. The 

first event had about 15 attendees; now the gatherings 

average 25 to 30 or more, and the group’s “membership” 

through various social media platforms totals anywhere from 

125 to 180.  

Kristen Smith, a stay-at-home mom, heard about Women 

Who Wine DSM through Twitter. Meeting new women and 

connecting over wine is a great combination, one that keeps 

Smith coming back each month. “I went to my first meeting in 

November and was hooked,” she says. “Women and wine, 

how can I say no to that?”

Smith recalls one event at Café di Scala where the 

conversation lingered until after 9 p.m., much later than 

expected. “I was sitting with these women I met that night, 

and we all looked at the clock and said, ‘Hold on; let’s finish 

Shawnna Stiver, a Des Moines freelance writer, is a reverse 

wine snob. As a self-described beer aficionado, she refuses to 

drink any wine not poured from a box. For this issue, she threw 

caution to the wind (and the box to the side) to hang out with 

Women Who Wine.

this story,’ ” she recalls. “We sipped our wine a little slower 

and ambled over to the door, not wanting to leave. I leave 

these events on such a high, and not just from the wine.” 

 The group’s founders plan to spread that cheer beyond 

just monthly events. The $20 cost to attend covers the wine 

and food, but anything left over will be donated on behalf of 

the group to a woman-focused charity of their choice.

 Rachel Formaro, along with the other organizers, is 

proud of how the group has evolved. “At one of our early 

events, I remember looking around the room and seeing so 

much happiness among the women,” she says. “The goal was 

to build a community of great women, and I thought, ‘Wow, 

this is amazing. We really did this.’ ” 

“I LEAVE 
THESE
EVENTS ON
SUCH A 
HIGH, AND
NOT JUST 

,,

FROM THE
WINE.”
KRISTEN SMITH
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You and your family are unique. To find the physician 
right for you, having a large number of healthcare 
professionals to choose from is essential.

Iowa Health Physicians and Clinics is comprised 
of hundreds of doctors working at more than 50 
clinics throughout the Des Moines area. Providing a 
full spectrum of care at speciality and family clinics, 
the doctors of Iowa Health Physicians and Clinics 
offer you medical excellence tailored to your unique 
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“A FEMINIST IS ANYONE WHO RECOGNIZES THE 
EQUALITY AND FULL HUMANITY OF WOMEN AND MEN.”

—GLORIA STEINEM

FROM  
HERE  
TO 
WHERE?
dsm recently invited five community leaders to participate in a 

round-table conversation to explore ways women are—and 

aren’t—making progress toward gender equality, in Iowa and 

elsewhere.

 Why a discussion on equality now, in an era when 

women are more educated and arguably have more 

opportunities than ever before? Because two new local 

studies show that equality—both in the professional and 

personal spheres—remains elusive. 

 “She Matters: 2012 Status of Women and Girls in Iowa” 

was released by the Iowa Women’s Leadership Project, a 

collaboration of 15 Iowa organizations and businesses. “The 

Nexus Index 2012” was produced by the Nexus Executive 

Women’s Alliance in Des Moines. Both show that educational 

achievement among women has yet to translate into equal 

paychecks or representation in the top levels of business and 

government. (Turn to page 58 for highlights from the reports.)  

 Gender issues recently have been in the national 

limelight as well: 

with her first child, was named CEO of Yahoo Inc. At the 

time, she said she planned to limit maternity leave to a 

few weeks and to work throughout her time off. Although 

Yahoo drew praise for its progressiveness in hiring 

WRITTEN BY CHRISTINE RICCELLI   PHOTOS BY DUANE TINKEY
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Mayer, her comment whipped up a storm of controversy. 

An even fiercer reaction followed Anne-Marie Slaughter’s 

article, “Why Women Still Can’t Have It All,” which 

appeared a few weeks earlier in The Atlantic.

the female body somehow blocked unwanted 

pregnancies in cases of what he called “legitimate rape.”

Violence Against Women Act, the landmark 1994 law 

that helps protect victims of sexual assault, stalking and 

domestic violence, but the House of Representatives 

passed an alternative bill that significantly weakens the 

act’s provisions. As of press time, the bill was stalled.

With such headline-grabbing issues as the backdrop, the 

dsm’s downtown 

office: Dr. Angela Walker Franklin, president of Des Moines 

University; Terry Hernandez, executive director of the 

Chrysalis Foundation and author of the “She Matters” report; 

Lorraine May, an attorney with Hopkins & Huebner P.C. and a 

Nexus member; Amelia Lobo, director of the Iowans for 

Social and Economic Development’s Women’s Business 

Center; and Leisha Barcus, a project manager at Kum & Go 

and a Nexus member who is facilitating the effort to develop 

a plan of action to respond to the “Nexus Index” results.

 The lively, thought-provoking and wide-ranging 

conversation covered motherhood and mentorship, education 

and the workplace, internal versus external pressures, even 

the word “feminism” itself. Excerpts from the discussion, 

edited for length and clarity, follow. 

dsm: Let’s start with the “Nexus Index” and “She 

Matters” reports. How did they come about? 

Lorraine May: The first “Nexus Index” came out in 2004 to 

look at 10 indexes of accomplishment that we could measure 

year to year, such as educational achievement, economic 

parity and political power. 

Terry Hernandez: For the “She Matters” report, the (Iowa 

Women’s Leadership Project members) agreed that it was 

important to get a statistical snapshot of women and girls’ 

lives in Iowa. We plan to revise it every year so we can see if 

we’re making progress.

Leisha Barcus: The making progress part is why I became 

so interested in the “Nexus Index.” Between 2004 and now, 

we’ve not made progress. The fact that we’re not moving the 

bar concerns me. I graduated from Creighton University in 

Omaha with very smart women, women with leadership 

capabilities and big personalities. When I went back to a 

college reunion, so many of them were no longer in the work 

force. They had made the choice to stay home. I wondered 

about the lost potential that I felt was no longer in the work 

world. At that time, I had two small girls; now they’re 14 and 

16, and I’m in this quandary of what’s a mother to do? How 

do I mentor them? I want them to be economically viable and 

yet be able to balance motherhood and family life.

Hernandez: In the “She Matters” report, I think the thing that 

surprised me is that entering college, a lot of women major in 

STEM (science, technology, engineering and mathematics) 

subjects, but the number who graduate in a STEM program 

drops off, and those who do graduate often don’t pursue a 

STEM career. I was looking at some of the barriers in college 

and at the workplace, and suspect it may be a cultural or hiring 

issue. If a woman looks for a position with career growth 

potential, the track for growth happens at the child-bearing 

age, so she may forego this path. How do we begin to find 

ways for companies to offer job flexibility or family leave so 

that women professionals can stay on the promotional track?

Angela Walker Franklin: I think that inherent in all of this is 

an internal conflict that women have, an expectation or 

perception that we must be all things to all people. I 

remember always doing the juggling act, trying to figure out 

which ball to drop. But I think it makes a difference how we 

choose to respond to that internal pressure and the external 

pressures that go along with it. 
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TERRY 
HERNANDEZ

ANGELA 
WALKER 
FRANKLIN

 There’s peer pressure with teenagers, but there’s also 

peer pressure with professional women. There were times 

when some of my colleagues in academia who chose the 

slower route (to advancement and tenure) perceived those 

who chose the faster route to be neglecting some of those 

other (personal and family) duties. Then you’d have a sense of 

guilt for choosing the faster route and letting some balls drop. 

Sometimes we succumb to external pressures and decide we 

have to do what others expect instead of going with that 

strong internal sense of doing what’s best for us.

May: I had a fascinating 48 hours when our middle daughter 

was about 3 years old. One Friday afternoon, I was chatting 

with one of my law partners and started to tell him how 

anxious I was to get out of the hospital after she was born 

because I couldn’t keep her in the hospital room with me.  I 

got far enough to say that I couldn’t wait to get out of the 

hospital after she was born.  He interrupted and, assuming 

this working mother wanted to get away from her baby, said, 

“Well, Lorraine, other women like to spend time with their 

children.” Ouch. Then, Sunday morning, when I tried to leave 

that same daughter in the church nursery, she wrapped both 

arms around my neck and started screaming.  The woman 

who ran the nursery said, “You stay-at-home moms create 

such dependency!” Again, ouch.  

 After the condemnation from both sides of the “working 

mother” issue, I decided I just didn’t have time for guilt or to 

inflict it on anybody else. I learned to let it go. You aren’t 

going to meet other people’s expectations, nor should you 

assume that anyone else is walking in your shoes.  

Franklin: I have a similar funny story. When my youngest son 

was born, he came sooner than expected and I didn’t get 

everything I wanted to take home with me from the office. So 

on the way home from the hospital—my husband and mom 

are both with me, and I’m feeling OK—I tell my husband, 

“Let’s swing by the office, so I can pick up a few things.” 

When people saw me run into my office, the glares I got from 

other women—they thought I had lost my mind. I was 

confident knowing that I’d be able to do the work I needed to 
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do on my own terms, and I was OK with that. But the reaction 

from other people was, “Shame on you.”

Hernandez: Occasionally when we visit with legislators and 

ask them to think of women and girls as they’re making 

decisions, I’m surprised at the number that say, “Women 

should really be home raising their children.” I don’t know 

whether that’s an Iowa mentality or just a lack of 

understanding among some legislators of today’s reality.

Amelia Lobo: One of the things I always thought when I was 

in school was that technology would set us free—that 

workplaces would become more flexible and women could 

work more from home. But workplaces have not become 

significantly more flexible. … Companies continue to measure 

productivity by how many hours you’ve clocked in the office 

or by how much time is spent in front of the computer screen. 

 (Among lawmakers), I don’t see a concerted policy 

around developing women as an important intellectual 

resource for the state. Women who become highly educated 

in Iowa tend to leave. So what do we do as a state to develop 

a policy to retain these women right after college and then 

promote them once they’re in the work force? If you can keep 

women in Iowa through those first five years after graduating, 

maybe through scholarships or other incentives, they may be 

encouraged to stay here.

Barcus: Can we talk about the economics of education? My 

daughter needs to start looking at colleges. If she incurs debt 

of $45,000 a year and is strapped with that debt after 

graduating, she might not be able to have the choice later to 

(leave) the working world and spend time with her family. 

What do we (as a society) do with that investment in her? 

Franklin: It’s sort of a Catch-22, because if you invest that 

money in undergraduate education and you want her to go 

forward to medical school or dental school, then there’s 

another doubling or tripling of that investment, and 10 or 20 

years later, she may choose to not practice. I’d like to believe 

that regardless whether she will stay in the work force or not, 

LEISHA 
BARCUS

AMELIA 
LOBO
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the fact that she’s an educated woman will have an impact on 

the next generation and the community.

Barcus: I absolutely understand what education will do for 

her personally. But the reality is there’s a loan to pay back. 

Given the economic investment that we’re asking these young 

women or the community or the parents to make, we need to 

find a way to keep them in the work force.

Lobo: I think one of the keys is that the work force has to be 

more attractive to women in general. I think women get to my 

age—I’m 35—and they thought they could have a high-flying 

career, but that didn’t happen and now they’re frustrated. So 

then they say to themselves, “If that’s not my plan, then what 

do I do? Well, I’ve always wanted to have kids, and I’m not 

happy in my career, so why don’t I just give that up for a few 

years and focus on my family?” 

May: I think there’s a real element of women learning to not 

want what they don’t believe is possible—that if you don’t see 

it happening and you don’t have any role models, you think 

that you better learn to want something you can have.

Franklin: That’s where mentorship can come in, because if 

those role models aren’t out there, it’s hard to imagine what 

that career path could be. So you go back to the traditional 

images that are more readily available.  

May: What if you broaden the scope? Instead of looking at 

opportunities for women, let’s look at opportunities for every 

LORRAINE  
MAY

“WHEN I WAS 
IN MY 20s, IT 
WAS THE 
‘FEMINIST 
MOVEMENT.’ 
IT SEEMS TO 
HAVE 
DEVOLVED 
INTO A 
FEMINIST 
PHILOSOPHY 
WITH VERY 
LITTLE 
MOVEMENT.”
LORRAINE MAY
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human being. Let’s include looking at opportunities for men 

to stay home with their children, having that be a socially 

acceptable option. Because whether you look at sexism or 

racism, you are identifying a sympton, not treating the 

problem. Unless and until you broaden all of those “isms” into 

a cohesive approach and stop focusing on any one in 

isolation, I think it’s going to be a difficult row to hoe.  

 I’m fascinated by the word “feminism.” Think about that 

word. What are the other “isms” you think of—racism, sexism, 

ageism—all describing bigotry and lack of tolerance. Why did 

we get stuck with that word? When you think of the negative 

connotations and associations of similar words, it’s 

fascinating to me that “feminism” is the word used to 

describe the search for gender equality. 

 I am also intrigued by the development of feminism.  

When I was in my 20s, it was the “feminist movement.”  It 

seems to have devolved into a feminist philosophy with very 

little movement. And that is just incredible to me. We’ve got 

to move. We have to link arms with everyone else who wants 

to get rid of the “isms.”

dsm: And how do we move? 

Barcus: With the Nexus group, we started (that movement) 

by framing a problem statement: What is our problem and 

what are we trying to solve? And what we’ve come up with is 

that opportunities are unequal. So, as Lorraine articulated so 

perfectly, this isn’t about just women. It’s about everyone 

having equal choices and opportunities. Once we frame our 

problem, we can start to address it.

Franklin: One way to frame the question to some of the 

challenges we’re talking about is to ask, what does a woman, 

or anyone, need to be successful in a career? What are the 

basic elements that define success? Then you’re talking 

about how we get there as opposed to what the roadblocks 

have been and why we haven’t gotten there. 

Lobo: I’d like to talk about that a bit. Part of the problem with 

feminism is the perception that it’s for the upper middle class 

To witness gender equality in Iowa, walk the 
halls of the state’s schools and universities: 

More than 90 percent of girls attending Iowa’s 

high schools graduate. In Polk County high 

schools, 63 percent of the students who 

graduated in the top 3 percent of their class in 

2011 were girls.

Females make up 61 percent of Iowa college and 

university enrollment, and at Iowa’s three state 

universities, female graduates received about  

60 percent of the top honors in 2011. 

At the University of Iowa College of Law,  

46 percent of students are female, and at the 

university’s Carver College of Medicine,  

48 percent are female.

In many areas, though, that equity stops once 
students leave the classroom. To wit:

Of the 50 highest paid employees at Iowa Board 

of Regents institutions, 10 percent are female. 

At Central Iowa law firms, 24.6 percent of the 

shareholders or partners are female.

Women make up 11 percent of the most highly 

compensated executives at the 10 largest Iowa 

casualty insurance companies.

At Iowa’s 11 largest companies, 16 percent of the 

membership on boards of directors is female.

No woman has ever been elected governor or to 

Iowa’s congressional delegation, a distinction 

the state shares only with Mississippi. Women 

make up 21.3 percent of the Iowa Legislature.

A third of Iowa women do not have health 

insurance.

On average, U.S. women who work full time earn 

about 80 cents for every dollar a man earns. In 

Iowa, the median income for women working full 

time in 2010 was $34,534, compared with 

$43,872 for men.

Iowa ranks last in the nation in the number of 

women-owned businesses.

THE  
TRIUMPHS 
AND THE 
TRIALS

Sources: “Nexus Index 2012,” a report by the Nexus Executive 
Women’s Alliance; “She Matters: 2012 Status of Women and Girls 
in Iowa,” a report written by Terry Hernandez and presented by 
the Iowa Women’s Leadership Project. 
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and upper class. I think we have to be mindful 

to the fact that there’s a difference between 

having difficulties and making decisions 

because you have a lot of choices versus 

having these difficulties because you have few 

choices. Women with a lower education or 

income level have far fewer choices and face 

more challenges that will limit them. 

 But I do think that whether you’re a well-

educated, middle- or upper-middle-class 

woman or a lower-income, lower-educated 

woman, some of the things you need are the 

same: quality child care, preschool, a year-

round educational system. We have an 

education system that’s based on a model 

that’s 100 or more years old. … We have to 

consider what we are willing to pay as 

taxpayers in order to keep productive people 

in our labor force. It needs to be seen as an 

investment. 

dsm: Some of the things we’ve been 

talking about—whether year-round school 

or more flexibility in the workplace or 

ensuring there are opportunities for 

everyone—obviously can’t be addressed 

by women alone. How do we draw men 

into the conversation? 

Hernandez: I think you have to find some 

champions who are male and who get it. My 

sense is that a lot of men don’t even realize 

they’re being sexist ... and we need to call 

them on it when we (witness) it. 

May: Let’s focus on the benefits of equality, to 

factually demonstrate the success that is 

possible if all of us get to play the game. 

Statistics show that corporations and 

societies that provide opportunities for all 

people to use their skills and contribute are 

more successful. They make more money. 

Maybe that’s the mechanism that we 

ultimately have to use: It is in your best 

interest that all of us be able to participate.  

Barcus: I think another important question to 

touch on today is do young women even think 
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there’s a problem? My daughter thinks that 

she can do anything in the world and that 

there are no barriers. On the one hand, 

wow, what a great attitude to have, but on 

the other, where are the young women who 

will continue the work of the generations 

before us?

dsm: Yes, and what can we do to 

encourage young women and engage 

them in the conversation?

Lobo: In general, women tend to become 

more radicalized as they become older, 

largely because of their experiences. I think 

that it takes being discriminated against or 

knowing you’re in a work force that’s 

dominated by men or knowing that you’re 

not getting the recognition that you deserve 

in order to realize that by golly, I’m a 

feminist. 

 The other thing I’d say is that a lot of 

time we have role models who are really 

high. If I’m hitting a ceiling at 30, I’m 

immediately going to think, “I’m never  

going to be Hillary Clinton.” I don’t have that 

role model who’s 40 who said, “I struggled 

with these issues and this is how I  

resolved them.”

May: I don’t think we should expect others 

whose life experiences are different from 

ours to take on causes in the same manner 

that we addressed them. In some ways, the 

Civil Rights Act simply drove sexism 

underground and therefore younger women 

have not been exposed to the same overtly 

discriminatory conduct that permeated our 

experiences. That doesn’t mean that sexism 

is gone. It does mean that the experience of 

younger women makes it more difficult to 

identify and quantify.  

 Nor should we expect only women in 

their 20s to be leading this charge. When I 

was in college in the 70s, two of the 

greatest leaders of the feminist movement 

were Bella Abzug and Betty Friedan, both 

then in their 50s. There is a certain 
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“opportunity factor” that comes with age.

 Besides, I have complete faith in the younger generation, 

including our own amazing three daughters. As they grow and 

mature, their insight and dedication will move our society 

forward farther and faster than we even perceive possible.

Hernandez: Mentoring is so important for women of all ages, 

but particularly so for young professional women. Those of us 

who have spent years in the workforce can share stories, 

counsel younger women in our offices, and provide some 

informal coaching when they struggle. Even though I’ve 

worked for years, I still like to sound things out with other 

women, and reaching out is not often comfortable for younger 

women, so we need to start the connection.

dsm: Which goes back to what you were saying about 

mentorship, Angela.

Franklin: A lot of women who are in that in-between step are 

just trying to find their own way. That was one of the struggles 

for me. I never had a female mentor in academia. I was 

looking for that woman, but my mentors were all male until 

late in my career.

May: Interesting question that several of you have hit on in a 

variety of forms: Do we have to adopt male characteristics to 

be successful? Or is it possible to change the paradigm? 

Franklin: There’s also still the double standard. The same 

traits that you see in a man—he’s a go-getter, he’s 

aggressive—would be described differently with a woman—

she’s manipulative, she’s controlling. 

May: Which is why I don’t think becoming male is the answer.

dsm: I don’t, either. So how do we change the paradigm?

May: You be the best you. I believe that’s good enough. 

I so do.

Barcus: Women leaders have fantastic characteristics that are 

generally associated with women, like listening skills and 

empathy. Traits like confidence are generally associated with 

males. But all those skills should be on the list. We should look 

at what makes a great leader so the characteristics are no 

longer gender-specific but are ones that apply to everyone. 

dsm: Are there any final thoughts that anyone would like 

to express before we adjourn?

Franklin: I just want to make one comment. … We talked a 

little about insulating ourselves from this perception that we 

should be something different than what we really are. … 

When women get to the point that they can feel comfortable 

in their own skin—and I believe the psychological phrase is 

where the locus of control is, internal versus external—we can 

begin to insulate ourselves from attack and see that the 

choices are all ours.  

“WHEN WOMEN 
GET TO THE  
POINT THAT 
THEY CAN FEEL 
COMFORTABLE 
IN THEIR OWN 
SKIN ... WE 
CAN BEGIN TO 
INSULATE 
OURSELVES 
FROM ATTACK 
AND SEE  
THAT THE 
CHOICES ARE 
ALL OURS.” 
DR. ANGELA WALKER FRANKLIN
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more than 70 Iowa authors and 
a festive Kids Zone presented by 
the United Way of Central Iowa 

 A lively literary Pub Crawl around 
Des Moines

 A variety of Writers Forums and 
other enlightening events

Women’s Leadership Connection
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dsmmagazine.com

Celebrating style with special offers from your local fashion experts.  
Back Country Outfitters, Barefoot Chic Boutique, Bella Boutique, Dornink, 
Funky Zebras,  Fusion, Impromptu, Sahar’s, Scheels, Silver Fox, Spontaneous 
Boutique, True Style, Vogue Vision, Worn. Check dsmMagazine.com for 
discount details for each retailer, or follow us on Facebook for updates.

DSM MAGAZINE PRESENTS FASHION WEEK
SEPT. 29-OCT. 7



66  DSM  THE WOMEN’S BOOK 2012

515.255.9247
thewornstore

FASHION WEEK
SPECIAL:

20% OFF 



2012 THE WOMEN’S BOOK DSM  67    

5515 Mills Civic Pkwy #160
West Des Moines, 50266  |  (515) 440-3095

- ALSO -
          - Jordan Creek Mall location

Fashion Week Special: 

20
%

OFF PURCHASE

New

Outfi t by Picadilly

Mention Fashion Week
to receive discount
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110 NW 9TH ST, #5, ANKENY        964-0999

FASHION WEEK
$25 OFF PURCHASE OF $100 OR MORE

SEPT 29 – OCT 7TH

CLOTHING, DENIM, SHOES, ACCESSORIES & FUN

10201 University Ave Ste A13
Clive, IA 50325
(515) 223-3033

fusionfashion@live.com
facebook.com/fusiondsm
twitter.com/fusion_dsm

40% off  
any item of your choice 

+
free gift with purchase

FASHION  
WEEK 

SPECIAL 

20% off 
your purchase 

Tees by Tina - 
Buy one Get one 50% off

305 SW Walnut Street

Ankeny, Iowa 50023

515.559.6098

4100 Westown Parkway | West Des Moines | 515-225-7559  .  WWW.SAHARS.COM

ALEXIS BITTAR 
BASLER
BIANCA 

BETH BOWLEY 
ECRU

GERARD DAREL
JOVANI EVENING 

MACKAGE
MILLY

MILLY MINIS
NANETTE LEPORE 

PAUL & SHARK FOR MEN
WOMEN AND CADETS

POLLINI
YOANA BARASCHI

SHOP IN STORE OR ONLINE AT WWW.SAHARS.COM

WE INVITE YOU TO SEE 
OUR LATEST COLLECTIONS 
FROM AROUND THE WORLD
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COME BY DURING FASHION WEEK
FOR A GIFT WITH PURCHASE
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Come see 
the difference 
between dressed 
and well-dressed.

FASHION WEEK SPECIAL 

25% off Purchase

Fashion Week Sept 29 - Oct 6
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One great way to start. Imagine the joy of giving as a family and creating 
a tradition that will last for generations. Establishing your own charitable fund through 
the Community Foundation is a great way to start. We’ll help by providing expert  
advice, professional fund management, access to Endow Iowa Tax Credits and strong  
connections to hundreds of local charities. Since 1969, we have worked to improve  
the quality of life in Greater Des Moines through philanthropy. And we invite you and 
your family to explore the possibilities. 

         Live. Give. Better Together.

To find out more about giving, visit www.desmoinesfoundation.org                    or call (515) 883-2626

Four great reasons
to be a giver.

1250 JORDAN CREEK PARKWAY
WEST DES MOINES  50266

515.267.1500
WWW.MARRIOTT.COM/DSMWD

INTRODUCING...

THE NEW MARRIOTT GREAT ROOM 

CONCEPT INVITES YOU TO EXPERIENCE 

THE OPEN FLOOR PLAN THAT 

TRANSFORMS THE ENTRY, SOCIAL, 

DINING AND WORK SPACES INTO A 

PERFECTLY TAILORED ENVIRONMENT TO 

SUITE YOUR INDIVIDUAL NEEDS. YOU’LL 

TRULY BE CAPTIVATED BY THE NEW 

LEVEL OF STYLE AND SOPHISTICATION.

Come and Experience 
a New Level of 

Style and Sophistication
THE NEWLY COMPLETED RENOVATIONS TO THE WEST DES MOINES MARRIOTT 

WILL CAPTURE ANY MOMENT SPECIAL TO YOU.
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CIVIC MUSIC 
ASSOCIATION 2 0 1 2 / 1 3  S E A S O N  

SEPTEMBER 2012 -   APRIL 2013

T I C K E T S  O N  S A L E  N O W  •  W W W . C I V I C M U S I C . O R G

All concerts are held in Sheslow Auditorium, Drake University.  
 6:45 pm pre-concert talk or presentation.  7:30 pm curtain. 

•  9 . 2 1 . 1 2  • 
SHUFFLE.PLAY.LISTEN. 

featuring Christopher O’Riley & Matt Haimovitz

•  1 0 . 1 2 . 1 2  •  
CHRISTIAN MCBRIDE  
& INSIDE STRAIGHT

•  1 2 . 8 . 1 2  •  

NINETY MILES 
featuring Stefon Harris, David Sanchez  

& Nicholas Payton

•  2 . 8 . 1 3  • 
ANONYMOUS 4

•  3 . 2 . 1 3  • 
JIM HALL TRIO

•  4 . 6 . 1 3 •  

MIRÓ QUARTET  
& COLIN CURRIE

Enjoy Iowa’s largest retail resort, which offers 

a distinctive selection of over 160 retailers, 

10 restaurants and entertainment for the 

entire family. No matter the reason or season, 

you’ll always find what you’re looking for at 

Jordan Creek.

Like us on Facebook to receive updates 

on great sales, events and prizes! 

Facebook.com/jordancreektowncenter

STEP  OUT in style

NIKE FACTORY STORE     FRANCESCA’S COLLECTIONS     TOMMY HILFIGER     

SCHEELS     J.CREW     APPLE     SEPHORA     POTTERY BARN     WILLIAMS-SONOMA

A CONTEMPORARY GALLERY 

REPRESENTING 70 OF THE FINEST ARTISTS IN THE MIDWEST

203 FIFTH STREET  WEST DES MOINES,  IOWA 50265  515 277 6734  

INFO@OLSONLARSEN.COM  WWW.OLSONLARSEN.COM  

O L S O N -L A R S E N

 G A L L E R I E S

Museum-quality archival framing

Delivery and installation

Corporate collections

SHARON BOOMA   CALL BACK   OIL/MIXED MEDIA ON PAPER   36 x 36 INCHES   (DETAIL)

SEE ARTKNOW ART BUY ART
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H
ere are three things 

that annoy me about 

Joe Meisner, my 

husband of 20 years: 

He squeezes too much 

toothpaste onto his 

toothbrush. He sometimes wears white 

T-shirts inside out. And he never tells 

me I look nice. 

But Joe has a legitimate excuse for 

his behavior. He is legally blind. 

Diagnosed with retinitis 

pigmentosa (RP) in his teens, Joe’s 

peripheral vision has gradually 

deteriorated until now, at age 58, he 

sees only through one spot in his  

right eye.

Back when I met him—wait for it—

on a blind date, Joe just didn’t see well 

at night. Still, it was scary committing to 

a man who eventually could be 

sightless.  

Joe was an electrical contractor 

when we married, but he soon retrained 

to become a licensed massage 

therapist, figuring he could handle that 

occupation even if he was totally blind. 

Turns out, his default career is 

immensely gratifying for him. 

It’s said that when one human 

sense diminishes, another becomes 

more acute; and that’s surely true with 

Joe’s magical touch. Now one of the 

elders among massage therapists in 

town, he’s remedied clients’ sore 

muscles, relieved migraine headaches 

and dissolved decades-old scar tissue. 

Joe’s clients are loyal and 

appreciative of his skills and genuine 

concern, sometimes even forgetting he 

has a vision problem. But I don’t forget. 

 I know all too well that accepting 

blindness has not been easy for Joe. He 

agonized over forfeiting his driver’s 

license—and with it, his independence. 

He stubbornly resisted getting a white 

cane to help him navigate, and more 

than once battled anger and frustration 

infiltrating his usual gentle spirit.  

 Meanwhile, I prayed for patience 

and understanding. Alas, be careful 

what you pray for. 

 Two years ago, specialists 

scrambled to stop sudden 

hemorrhaging in my right eye, assuring 

me that my totally blocked vision would 

slowly clear. But for five months, the 

only eyesight I had was impaired vision 

in my left eye. Welcome to Joe’s world!

 My husband could have chastised 

me for whining, but he didn’t. He taught 

me to pour milk without spilling and lent 

me his talking bathroom scales. He 

empathized with my challenges and was 

elated for me when surgery eventually 

restored my vision. 

 Joe’s eyes have been analyzed by 

doctors from Boston to Oregon. But it 

was experts at University of Iowa 

Hospitals in Iowa City who stunned him 

in 2007, saying they intended to 

someday restore his eyesight.

 Advances in research now have 

given RP patients good reason to be 

hopeful, they said. Stem cell trials are 

being conducted, and computer chip 

implants are progressing for humans. 

 But in the meantime, I walk in sync 

alongside Joe’s white cane, deftly 

diverting potential mini-disasters. I mow 

the lawn, read restaurant menus aloud 

and do the driving. In turn, Joe 

vacuums, sets the dinner table and 

waits for repairmen who promise to 

come between 8 a.m. and noon—which 

makes me the envy of my girlfriends. 

 To ease his guilt about avoiding 

social outings, Joe encourages me to 

go without him. To ease my guilt about 

leaving him alone, I bring home his 

favorite pizza. 

 He wishes he could take me 

around the world. I wish he could take 

me to my employer’s holiday party. 

 Like most married couples, we’ve 

learned to operate in tandem. Still, if 

Joe regained his vision—oh, the 

possibilities!

 Years ago, I asked Joe what he 

would do first if suddenly he could see 

again. 

 “I would look up at the stars,” he 

said in a heartbeat. “I haven’t seen the 

stars since I was 13 years old.”

 All things considered, I guess I can 

handle his little annoyances. 

reflections

Waiting to See JANE 
SCHORER 
MEISNER

Jane Schorer Meisner’s communications 

career has included stints as a reporter and 

editor for The Des Moines Register, as a 

freelance writer and currently as public 

relations director at AIB College of Business. 

Her 1990 story of a rape victim won the 1991 

Pulitzer Prize for public service.


