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Discover the Power of Jaunty’s
Area Rug Sample Program...

For a first-hand experience, visit our Showroom in the upcoming
High Point market and receive Six handmade 18” Rug Samples of your

choice and our Quick Reference Catalog as our Gift to you!

With over 300 patterns to choose from and a multitude of size options, Jaunty’s Area Rug Sample
program gives you the opportunity & flexibility of incorporating Area Rugs in all your Design projects.

High Point - April 21-26, 2012
I.H.EC. Showroom # D-329

“I enjoy giving my customers the
opportunity to visualize the
different colors and patterns and
feel the unique textures of Jaunty
Rugs. It enables me to put many
different scenarios together for the
customer to choose from whether
they are doing one room or many.
Thank you Jaunty!”

“The Jaunty rug samples are very
helpful in the design process. The
samples allow customers to see a
truer coloration of the rugs they are
interested in purchasing for their
home. It is much easier to see the
contrast in both color and texture
with the small samples than it is
when only looking at a catalog.”

Wolf Furniture, Design Consultant Team
Left to Right: Tom Fricks, Stevie Billett, Amber Haberstroh

aunty

Company, Inc.

www.jauntyinc.com

Showrooms:
* Atlanta * Las Vegas ® Dallas
* Los Angeles * High Point







Retro Beautiful s/mgs

Sphinx by Oriental Weavers now offers 5 different shag collections in machine-woven and hand tufted constructions.

Available in an array of bold, fashionable colors using various flat and lustrous yarns for textural interest, our shags are
the perfect complement to any décor.

ORIENTAL WEAVERS USA INC. PH.800.832.8020 WWW.OWRUGS.COM



Inspired Flooring
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- Sizes available in a wide range of choices to fit any room AAA

« Broad spectrum of fashion forward colors range from subtle hues to vibrant, trending tones S P H I N X

* Five constructions span from twists on modern looks to vintage throwbacks
BY ORIENTAL WEAVERS

ATLANTA CHICAGO HIGH POINT LAS VEGAS NEW YORK
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STOLEN RUGS - REWARD

Pleuse call (516) 883-1522

Antigque Agra or Amritsar, size approx. 1111, x
13ft. 10in. 'Sauber' Meshed Curpet size 13ft. 3in.
by 19ft. 3in. Full imayes, reward detuils, etc.
online at www.rughewsunddesign.com under
"tems Of Interest."
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26  JENNIFER M. GRIFFIN, ALLIED ASID
GRIFFIN INTERIORS, WENHAM, MA

28 MARY DixoN, ASID
DixoN DesieNs, LLC, PoweLL, OH

ON THE COVER: APRL 2012 — FrROM FEizZY RuUGS' ANCHALA
COLLECTION (DESIGN 6043F RAISIN PICTURED) WAS INSPIRED BY THE IN-
TRICATELY DETAILED END BORDERS OF TRADITIONAL INDIAN SARIS. FINELY
HAND KNOTTED IN A PREMIUM NEW ZEALAND WOOL PILE ACCENTED WITH
ART SILK, EACH PIECE IS ANTIQUE WASHED TO CREATE SETTINGS OF UNRI-
VALED ELEGANCE AND STYLE.
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Walking the Market is NOW online af www.WalkingtheMarket.com

Observations
By Leslie Stroh, 40 plus
Can Brick and Mortar

Compete with Mass Merchants
and the Internet?

YES, BUT

We have talked to a number of
people with strong views and vest-
ed interests on both sides of this
question.

Basically, mass merchants sell
5x7 rugs for less than $149/$199
retail. They really don’t sell much
else, with some glaring ex-

Can Brick and Mortar, without
the traffic that both mass mer-
chants and Internet sellers enjoy,
compete on price in the sizes and
qualities of the mass merchants in
stores, or online?

NO, BUT

More and more companies are
looking at ways to provide brick
and mortar outlets with products
at price points and margins such
that these outlets can sell them

brick and mortar retailers to manage
their inventory/business better, and
create an Internet presence.

In the January and February is-
sues of Rug News a”dDesign, in the
andpesign  section  online  at
www.rugnewsanddesign.com, we
wrote about trying to find rug
stores in Charlottesville, Virginia.
The big boxes were easy to find on
the Internet, the others much less
so. In the interview in the March
issue, also available online, John

ceptions like Costco pallet
boxes.

Based on a conversation
with Rugs USA and Rugs
Direct, my take away is that
the Internet/catalog sector
sells 5x8’s and 8x11% (8x10
to 9x12) with an average
ticket of $400. And from
what 1 gather the basic
price of a 9x12 is about
$1,000 or less.

So the operating envi-
ronment is that these two | =
categories have specific suc-
cess stories: price, price and
price, with a fashionable

Visit Walking The Market

on

www.rugnewsanddesign.com

To see what we see
As we see 1t

Posting Live

highpoint MARKET

New Introductions

Murse said that he even ad-
vertised in the yellow pages
for the older customer who
doesn’t use the Internet.

David Khazai, principal,
Innovations, RM PRO prod-
ucts, iRugz and eCatalog, is
trying to put retailers online
as an extension of their day-
to-day business.

Kumquat, which added
their Oriental Rug Retailer
System in 1994, now called
ORRS Gold, provides both
SKU and single item inven-
tory and sales management

the world’s home for home furnishings

capability. Both companies

and transitory product in
two sizes.

Internet/Mass merchants rely
on traffic. Brick & Mortar have to
rely on closing rates.

profitably despite the relatively
low traffic.

Internet software companies are
developing tools that will both allow

offer sales analysis.

RM Pro provided me with an
example of an actual rug store re-
port, and it din’t take a MBA to see
where the money was coming

continued on page 10
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easy ,;O custom rugs?
use’
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design a
wool rug?

Whatever your customers desire in a custom rug, Dalyn can deliver. Dalyn offers the industry’s = -
most extensive line of custom rugs. With a shipping lead fime of 3 weeks, Dalyn offers the fastest

furnaround in the marketplace. Our in-store, easy-to-understand merchandising combined with ™
our online Virtual Custom Rug Builder™ give your sales team the confidence to close the sale. So D A L Y N
bring on the questions, we love to answer yes! RUG COMPANY

BEAUTY BEYOND THE SURFACE™

Showrooms

HIGH POINT, SPACE D-315 e« ATLANTA, SPACE 6C5 s LAS VEGAS, SPACE A814 e TUPELO, SPACE TB1, 1359 800-241-2909 dalyn.com



Observations

continued from page 8

from. It reinforced our opinion
that you can’t run a rug store or
store inventory without sales
analysis. They also provided a re-
port from an actual store labeled
Projected Sales Increase Impact
showing what the weekly, month-
ly and annual impact of an addi-
tional sale would have on overall
sales of the store. (See Whats
New/RM Pro online.)

So what if the Brick and
Mortar are on the Internet? Can
they compete?

YES, BUT

Brick and Mortar can compete,
particularly if they sell what the
mass merchants and Internet com-
panies do not.

The first way to compete is to
rebrand the products at mass mer-
chant and Internet price points by
changing the name and the SKU so
that consumers do not treat your
store like a showroom and then
buy the product elsewhere online.

In January the Pew Internet
and American Life Project released
a study done during the holiday
season that did show that people
used their cell phones to shop
prices and to buy elsewhere. This
is called “showrooming.”

HOWEVER, in an interview
with Koroush Yaraghi, founder of
Rugs USA, one of the larger online
retailers, he said that visitors to
his site were less and less fre-
quently searching sku numbers
and brand names. They were
looking at pictures of rugs. He has
the data, not a survey.

We still think that as the price
point gets above $1,000 for a

continued on page 22
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LOLOI RUGS

HIGH POINT
April 21 - 26th

SHOWROOMS:

HIGH POINT
LAS VEGAS
NEW YORK

HEADQUARTERS:
4501 SPRING VALLEY,
DALLAS, TX 75244
TEL (972)503-5656

Q ugs®

Texture. Design. Color.

wwwloloirugs.com
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Gripdii

Non-Slip Area Rug Pads

1\\\‘——.
Rug o Hargd Surfgce ‘

Rug on Carpef Conventiong|

New Products! Great Prices!

Outdoor

e 16 styles of Grip-it® rug pads in stock and ready to ship

¢ Packaged pre-cut or bulk roll sizes

e Conventional Non-Slip PVC, Natural Rubber, and Needle Punch

e Needle Punch styles are also available in packaged pre-cut “rolled” sizes
¢ Drop Ship direct to “YOUR" customer programs

¢ 10 Year Non-Slip Guarantee

e Over 20 years experienced rug pad manufacturer

e Quality products, competitive pricing, personalized
customer service

Toll Free: 1 800 648 6648
Office: 615 355 4355
Fax: 615 355 6874

Email: inffo@msmind.com

Web: www.msmind.com
i . 802 Swan Drive
industrics Smyrna, TN 37167

Rug Pads for Every Price Point!
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A BERKSHIRE HATHAWAY COMPANY

Featured Rug:
Mirabella Collection
Andora Red

MADE IN THE USA

A comprehensive rug manufacturer dedicated to style and sustalnablllty

Woven | Tufted | Printed | Utility | Bath | Accent | Area Rugs

For additional information, please contact your Shaw Living Representative or call 800-282-7429

a

HGN /:rz/ﬁ)‘ ireland o
HOME e fbte

W' Shaw
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Polypropylene Fiber Rises 24% Since January 1, 2012

RNAD Statistics April 2012

Polypropylene fiber rises 24%
since January 1, 2012

Propyvlene feedstock rises 50%
since January 1, 2012

Last year the story was the rapid
rise in wool, and the impact on the
hand tufted and hand knotted rug
production. This year the story is a
24% increase in the price of
polypropylene in the first quarter
based on a 50% increase in polymer
grade propylene. Interestingly, the
price of Nylon 6 has been flat in the
same quarter, although two suppli-
ers are said to have initiated a less
than 5% in price in
February.

increase

The big news in the consumer
marketplace is that gasoline prices
at the pump are up more than pe-

troleum prices by the barrel. For
polypropylene it’s a similar problem.

To get an answer we looked
around for a publisher who fol-
lowed these markets. ICIS
Chemical Business is a publication
of Reed Business Information, lo-
cated in Houston. They follow the
chemical and energy business pric-
ing by talking to suppliers, buyers
and traders. As we are new to this
area, all errors and omissions are
ours alone, they know the market,
and we are new to market.

There are two types of
polypropylene fibers: Bulk
Continuous Fiber (BCF) and

crimped, cut, spun (as is wool) and
heat-set. Propylene is a gas and
polypropylene is a thermoplastic,
made by polymerization.
"Thermoplastic” means that it melts

with heat. The rest of it you don’t
need to know. Remember BCF is a
continuous filiament, and heat set
polypropylene is a spun fiber.

The question is: Why has the
price of polypropylene gone up
more than the cost of a barrel of
o0il? This is similar to the gasoline
question.

continued on page 22

When your customer or your client needs a
very fine Persian Rug we can help you.

Maintaining a large stock of fine Persians takes generations of
experience and knowledge.

Specializing in Very Fine Tabriz, Nain (three grades),
Esphanan (silk foundation), Silk Ghom (all silk), and classic

Bidjar.

Our website is www.TeppteamUSA.com,

email is info@teppteamusa.com

We are pleased to share our experience and knowledge with you.

Tepp Team USA ¢ 100 Park Plaza Drive ¢ Suite 102
South Secaucus, NJ 07094

Phone: 201.863.8888 ¢ Fax: 201 863 8898

¢ info@teppteamusa.com

16 www . rugnewsanddesign.com APRIL 2012



ANdPesign: The Elusive Color Trend

By Wesley Mancini

Color is a moving target and to make it even more
abstract "color is market specific”. It is so market
specific it has its own idiosyncratic trends from cus-
tomer to customer, region to region, price point Lo
price point, and category to category. For example, a
high end West Coast furniture manufacturer may
show hand-woven coarse textures with stylized tran-
sitional patterns in a rich neutralized palette while
another high end furniture company from the South
may have a more whimsical approach to both pat-
tern and color using brighter, happier, more vibrant
color combinations. An upper end Texan furniture
company would show opulent textiles that verge on
traditional motifs, heavy in chenille shown in lush
leather friendly colors.

By "category to category" I mean a dining room
chair, a veclining chair, an occasional chair, etc.
would all have different colors and types of fabrics
used from onc to another and vet they are still
"chairs".

While the international market is vast, color vari-
ations here range from clectric modern (Italian) to
faded historic (English) to nomadic and beyond.

The contrast between volume driven moderately
priced companies verses the fashion forward upper
end also runs the gamut. An upper end company will
take risks and show unique color combinations to set
themselves apart from their competition. The volume
houses will stay true to colors that retail where price
drives the sale. This store floor would tend to be a sea
of neutrals.

In the decorative jobbing market, colors vary dra-
matically from jobber to jobber. Each jobber has their
individual acsthetic, and thercfore, their own uniquc
color palette and design direction. Some jobbers are
known as being old money "classic" while another

Wesley Mancini has been involved in domestic fabric design for the past 28
years with the Wesley Mancini by Home Fabrics line of upholstery. He al-
so designs decorative trimmings and drapery hardware for Classical
Elements. Recently, he and Due Process Trading Co. signed a long term
arrangement to create an ongoing rug line carrying his name as well. He
has earned: the HomeTex Award, The Grand Trillium Award, the DuPont
Creative Leadership Award, as well, is the only National Endowment for
the Arts grant recipient for fabric design. All fabrics copyright 2012 Wesley
Mancini.

Wesley Mancini designs for the furniture industry and does not sell retail
or to the trade. For more information about the fabrics shown contact:
www.valdeseweavers.com.

APRIL 2012

may be more affordable and transitionally focused.
Interior designers know which jobbers they would
gravitate to, based on their clientele's needs.

In retrospect, color nuances and trends start at the
high end where the risks are taken. Whenever you
read about trends one must assume that is the mar-
ket they are talking about. If a color combination has
a shelf life it may filter down to the moderately
priced customers. If it is selling, then and only then
would a commercial house use a neutralized version
of the new palette but this would come several sea-
sons dfter the color first hit the market place (some-
times years). Many colors never sce the light of day
at a moderate or commercial house.

Taking a cross section of the upper echelons in the
textile world color trends for 2013 continue to sup-
port non-yellowed neutrals. Neutrals, while we know
are the basis of the industry, have their fluctuations
scason to scason. This trend highlights taupe, linens

continued on page 18
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lusive Color Trend

continued from page 17

and beiges with either pink or greenish
casts. While the vellow cast has been
eliminated from the overall color
palette, it's made way for
yellow to stand out on its <

= own. Here we have %fz;,f‘?);/
clear vibrant yel- %;Zf%;@
lows that ’“%{%Od"q@
B vary from ‘o, Y,
bright e, @ 4,
"daffodil” to “
toned down “

"ochre and butter”.

realm towards
greenish blue except
W 9 for voyal navy
' |i' which has a red
cast. Plums and vi-
olets continue to
show true as being
a fashion color. This
family has life at
the high end but

5. Balsamo and Regolo, ever present textures, (showing a grass cloth and menswear weave)
in today’s neutral palette.

18 www . rugnewsanddesign.com

Blues evolve into the turquoise

4. Lakeland, shows a trend of cOastal patterning
while combining vibrant greens.

rarely turns into sales on
the retail floor. Greens vary
from bold yellow greens
and vibrant emerald to
grayed and muddied. Mid-
toned bluish pink and reds
with a blue cast are being
highlighted while oranges
simmer down to being less
vibrant and more neutral-
ized then previously shown.

continued on page 20
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Directory of Area Rug Exhibitors, High Point Market

April 21

Abu Handcrafted Rugs
AMS Imports Area Rugs
Antique Rug Connection
200 N Hamilton St N Ct 333
SMS M-8011
MS 140
SMS G-7022 SALON
Showplace 3100

26, 2017

5626 Riverdale Rd
525 N Wrenn St

Apadana

Asia Minor Carpets
Auskin Group

B.S. Trading Rug

Badia Design SMS G-1038
Bernards IHFC M230
Bokara SMS M-2048
Capa 319 N Main St
Capel MS 112
Casa Fiora 330 N Hamilton St S-201
Catnapper Furniture Plaza Suites 300
Chandra Rugs Showplace 1635
Classic Home IHFC D443
Company C IHFC D431
Creative Touch SMS 1-604
Dalyn THFC D315
DellaRobbia IHFC D720
Diane Paparo Studio SMS G-7018 SALON
Dreamweavers IHFC H407
Due Process Stable Trading Co MS 211, 216

Eliko Antique and Decorative Rugs
108 S Lindsay St

eSaleRugs.com Showplace 1537

FJ. Kashanian SMS G-2037
Feizy Rugs MS 143, 145
Foreign Accents Contemporary Rugs IHFC H513

French Accents Rugs & Tapestry
200 N Hamilton St N Ct 339
IHFC TH409 InterHall
SMS M312 Pavilions
THFC M333 Pavilions

French Market Collection
Hammock Source
Hellenic Rugs Canada

Howard Miller Total Home THFC C402
J & D Oriental Rugs/Rugs R Us SMS M-2035
Jaipur Rugs Showplace 3415
Jatex International THFC D404
Jaunty Co IHFC D329
JLA Home ITHFC G382
Jonathan Adler IHFC TH304 InterHall
Kalaty Rug MS 202
Kaleen Rugs IHFC D343
Kalora 220 Elm 400
Kas Oriental Rugs IHFC D301
Kashanian (FJ.) SMS G-2037
LaMontage IHFC G365
Liberty Oriental Rugs SMS G-3045
Lifestyles USA Showplace 3433
Linie Design 220 Elm 328
Linon 220 Elm 202, 216
Liora Manne THFC G365, G367
Loloi Rugs IHFC D320
Marc Phillips Decorative Rugs SMS M-4027
Mariachi Imports SMS G-3029
Mastour Galleries SMS G-3039
MAT / M.A. Trading 220 Elm 304
MEVA Rugs THFC H232
Michaelian Home SMS G-1019
Mitchell Gold + Bob Williams 319 E Grimes Ave
Momeni IHFC G369
Mountain Rug Mills Hamilton Square 124
New England Collection SMS G-1033
Noble House Showplace 2206
Nomadic Trading Co MS M-2041
Nourison Industries IHFC IH101 InterHall
Oriental Weavers IHFC G361
Patrick Charles SMS G-1015
Peel & Co SMS G-4011
Rizzy Home Showplace 3515
Rug Market America SMS M-1000A
Rugs America IHFC G373
Rugs R Us/] & D Oriental Rugs SMS M-2035
S & H Rugs SMS M-4039
Saddleman of Santa Fe SMS G-1044
Safavieh MS 117, 120, 121
Shadow Mountain MS M90
Shaw Living IHFC G371
Smyrna Trading SMS M-3045
Southwest Looms MS M90
Sphinx by Oriental Weavers IHFC G361

Surya
APRIL 2012

Showplace 4100

Tamarian Carpets SMS G-5000
Tayse Rugs IHFC M313 Pavilions
The Creative Touch SMS 1-604
The New England Collection SMS G-1033
The Rug Market America SMS M-1000A
Tigerrags ITHFC H403
Togar Rugs MS 278, 289
Trans-Ocean Import Co IHFC G365
Turkish Carpet SMS M-2029

Vintage Persian Rugs by Jubin Tavakol MS G/ADC-28

Wildcat Territory IHFC D402
Wunderley IHFC D441
Zaki Oriental Rugs SMS M-3045
Ziba Rugs 200 Steele 131

Kohinoor Collection | FKHS-0016 Iron

inf C refers to international home f urnishings Center
210 E Commerce Ave

“Ms” refers to Market s quare
305 W High St

Plaza s uites
236 S Main

showplace
211 E Commerce Ave

“sMs” refers to suites at Market square
200 W Commerce St

T T T
i - R e -:-_n-z:"—'f'-'

'_.|---"

e

[

59'01 Goshen Spnngs Road
= - Suite E

Norcross, GA 30071
888.425.7847

Atlanta Showroom
Americas Mart

Suite 5-A-11

240 Peachtree St. NW
Atlanta, GA

High Point Showroom
Suites at Market Square
M-4042

200 West Commerce St.
High Point, NC

exceed | inspire | deliver

www. rugnewsanddesign.com




Flusive Color Trend
continued from page 18
There are color combinations
that evolve into the main-
stream. Besides the ever
present and ubiqui-
tous neutrals,
leather <b/z,.(<}‘.?};2
friendly 7,
Dy
colors may Yy %
alter but in a ‘e
less  dramatic g, €
way than other ' e,
o areas. Here, fabrics 43"%0
&@Q“ need to work with shades of %[}2
leathers and suedes. Tapestries @
oW dare da great way to dc-
cent  leather  furniture.
Hlustrated here in pattern
Cianna, a pattern with «
coarse visual texture, is com-
prised of teal blues and rusts.
In the past the teal would have
been navy, while the "look"
may be somewhat familiar, it is
fresh to the category.

8. Basildon demonstrates the use of

trending colors. 9. Cianna illustrates the teal blue combination

with rusts, perfect for leather friendly settings.

Make no mistake, I am not be-
ing a color snob here. Each mar-
ket has its "learned aesthetic"
and as a designer, a successful
one must learn these separations
and categories. The focus for any
designer is "sales" and color is at
the forefront of this goal, howev-
er elusive. &

20 www . rugnewsanddesign.com APRIL 2012
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ONdDesign: Save the Planet

By Sarah Stroh

“Save the Planet” is a slogan
that has been around for a while.
In many cases it Is easler to say
than to do. On a personal level,
we each do our part. For me, that
meant decorating my wedding
with things I could use in my
home: saris that hung on tent
poles now hang from windows
and the runner for the wedding is
now my living room rug. How
does our personal need to “Save
the Planet” transfer into our busi-
ness need to do the same? Why is
it Important?

Kelly O’'Neal of Design Legacy
really summed it up nicely when I
asked him why it was important to
use recycled materials in his busi-
ness: “One would have to live un-
der a rock these days to be un-
aware of our need to conserve nat-
ural resources. Many of my cus-
tomers sell recycled or green prod-
ucts only so we of course want to
be inventive enough in the realm
to keep their interest as well as
creative to a point of absolute ease
of use or function.” More and

more consumers are becoming
conscious of what they buy, where
it comes from and where it will
end up. Kelly made another good
point about the generational dif-

ference. About how the generation
of his grandparents and mine (80-
100yrs old) used and reused
everything and how just forty
years or so later we became the
most wasteful society on the plan-
et. Kelly shared with me the fact
that 31 million tons of plastic was
consumed by us last year with on-
ly 8% of it being recycled.

Recycling, Going Green, upcy-
cling... whatever term a company
chooses to use, they are doing
something to help change our
wastefulness. As an individual it is
easy to recycle, as a company
making the choice to use recycled
materials and recycle products
1s a process.

A Business started because of
helping the planet

Custom Cordage, LLC came
about after a lobster rope manu-
facturer in Maine realized that the
three strand fishing rope would no
longer be used under federal regu-
lation because the northern right
whale was becoming entangled in
the floating line. To keep this rope
out of landfill, Custom Cordage
purchased about 450,000 pounds
of rope. So far they have made
over 30,000 pieces of Reclaimed
Fishing Rope Doormats and have

Design Legacy by Kelly O'Neal Recycled Rug

used up approximately 220,000
pounds of rope. You can view a
picture of this mat on www.walk-
ingthemarket.com. It was beautiful.
It was reclaimed. It has a great sto-
ry to it.

Companies who use products to
help save the planet

Journey Trading Co. has taken
to using sustainable mango wood
in many of its furniture pieces.
They also have two interesting
rugs, one that is made from recy-
cled t-shirts and another that is
made from recycled Indian Army
tarp. Dreamweavers’ entire rug
lines are made from different up-

continued on page 23
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Polypropylene Floer Rises 24% Since January 1, 2012

continued from page 16

George  Martin  of  ICIS
(George@icis.com) said  that
polypropylene is made from

propylene. Propylene pricing is
about 60% related to the price of
crude. The other factors are sea-
sonal maintenance of crackers
(crackers make petroleum prod-
ucts) and the fact that propylene
at this time is in short supply. He
also pointed out that the mix of
products coming out of the crack-
ers this time of year favors gaso-
line in a seasonal build up of sup-
plies for the summer driving sea-
son. The maintenance period
should end in the second quarter
so going into the fall there will be
less gasoline demand and typically
more propylene supply.

Daniel Lippe, president of Petral-
Worldwide Inc., (danlippe@
petral.com) an industry consult-
ant in Houston, writing in the Oil
and Gas Journal (vol 110 issue 3
March 5 2012), noted that the
spot price of propylene is more
volatile than the contract price.
The article was a reasoned analysis
of statistics from the US Energy
Information Administration. In
the introduction he pointed out
that current trends in propylene
prices are local/domestic rather
than global, or in economic speak
micro rather than macro.

In his forecast for 2012 on propy-
lene (as goes propylene, so goes
polypropylene which is made from
polymer grade propylene) he said:

“Prices for refinery-grade propy-

lene were below 40¢/Ib during the

first week of January but surged to

64¢/lb during the last few days of the
month. Prices surged even though in-
ventory remained at unusually high
levels and perhaps in response to an-
ticipation of a significant decline in
coproduct supply due to turnarounds
during second-quarter 2012.

continued on page 24

Observations

continued from page 16

are sold.

9x12, the retail environment changes.

Below $1,000 retail 9x12 approximately, con-
sumers are buying a pretty picture. These are rugs
that are bought. And the mass merchants are most-
ly in the scatter/accent rug business.

Above $1,000 retail 9x12 approximately, we think
consumers want to feel the rug itself, and understand
its features and benefits, one of which may simply be
that the rug is bigger than 9x12. These are rugs that

And above $2,000/$3,000 9x12 retail approxi-
mately, these are rugs that designers acquire for their
customers, or help their customers select. These are
rugs that are placed. The retailer or to-the-trade
showroom didn't sell them, the designer placed the
rug in the consumer’s room.

HOW Does a retailer compete will appear in the
May issue &
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Save the Planet

continued from page 21

cycled materials. Zollanvari has
been using recycled silk to make
beautiful one of a kind rugs.
When speaking with Sanjay of
Zollanvari about why they choose
to use recycled materials he re-
sponded “Ethical: recycled yarn is
eco friendlier than regular yarn.
No need for dyeing. The washing
doesn’t need to strain natural re-
sources as much. Aesthetic: it’s re-
cycled pre-dyed yarn, it lends it-
self very nicely to give us the nat-
ural striations/gradations in color.”
Amer Rugs has come out with a
rug product that uses recycled
wool from India. They use the ex-
cess wool which is left out in the
process to create other hand-knot-
ted and tufted products. The recy-
cled wool is mixed with raw wool
to increase the average fiber
strength and avoid shedding.
Nalbandian has taken vintage art
deco rugs and turned them into
new patchworked rugs. The rugs
all held their original colors and as
patchwork pieces have bheen

turned into modern
works of art.
Creative Touch has
taken old rugs and
turned them into
beauwutiful
overdyed/patchwork
rugs.

Companies whose

p olicy it is to be a part: shaw Living's Evergreen Facility. Where rugs get recycled back into rugs.

of the solution

Design Legacy by Kelly
O’Neal has partnered with manu-
facturers both domestically and
internationally to seek the best of
the genre. Domestically, they are
the exclusive representatives for
Goods Made Good (a Goodwill
Organization focused on rehabili-
tation of workers or providing
jobs to those challenged by the av-
erage workplace) in the home in-
dustry. They have made some
beautiful rugs and furniture out of
the GMG program, which are also
completely American designed
and manufactured.

Shaw Living How to sum up
briefly the green initiative they
have enacted to be a part of the so-
lution... They are focused on a
closed looped cycle in all their
products. This means from how it
was created to where it ends up.

They want to be involved every
step of the way For over five
years, they have focused on mini-
mizing the impact on landfill with
Cradle-to-Cradle® certification.
The Shaw Nylon 6 Rug can be
completely recycled into new car-
pet and area rugs again and again,
never needing to hit the landfill. It
is both recyclable and made in the
USA.

Due to space limitations of this
article, I could only touch upon a
few of the companies out there
that use recycled materials and/or
make it their companies’ policy to
help save the planet. To find more
rug companies and to view pic-
tures of recycled-upcycled-reused
rugs, please wvisit us at
www.rugnewsanddesign.com and
enter the search term “recycled” to
see more than 30 postings in this
category. @
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10 Points Aout Rugs:

By David Lew
POINT 5: MATERIAL CONTENT

A carpet is made of three parts, the warp, the welt,
and the pile, unless it is a flat woven rug.

"Warp" refers to the series of heavy threads run-
ning the length of the rug. In a hand knotted carpet,
the warp, which is the main structure of the rug, is
usually made of cotton, silk, wool, or a combination
of these. The first two are preferred, since they do
not expand or contract due to environmental influ-
ences such as temperature and humidity.

The pile of a hand knotted carpet would be made
of wool, silk or a mixture of the two. You will also
find rugs with a pile made of art silk, which can be
mercerized cotton, rayon or viscose.

Then there is the weft line, which goes across the
width of the rug in an over and under pattern. After
every row of knots is woven (attached to the warps),
a welt line, or sometime a double welt line, is drawn
in between the warp threads, so that each row of
knots is uniform and secure. The weavers beat this
weft into place with a comb by hand, with such re-
markable accuracy that every row fits as tightly

5of 10

against the preceding row as the previous rows did.

Flat weaves, (also known as weft faced rugs),
Aubusson weaves, and Soumac weaves would only
have the warp and the weft lines. Soumac weaves have
an added dimension, when another layer of design is
added after the main woven rug’s is completed.

The quality of the rug's wool must be thoroughly
examined in order to determine the quality of a rug.
Long fibers are better than short fibers. Wool varies
greatly from different parts of the world. Is the wool
from sheep living in a high mountainous region, or
from a low lying land that has rich vegetation and a
moderate climate? One must also determine if the
wool is dead wool (from deceased sheep) or live
wool, which would affect the amount of natural oils
in the wool. The quality of the wool affects how well
the carpet wears. If the material used in a carpet is
inferior, the carpet's life expectancy is not too long,
even with a fine foundation. One can easily feel the
pile of the wool and make an assessment.

David Lew started tn the rug business with ABC Oriental Carpets in
1982, worked for a serics of well known and well respected retailers
and wholesalers, and since 2000 has worked for the Bokara Rug Co.
To be continued.

Polypropylene Filoer Rises 24% Since January 1, 2012

continued from page 22

“Spot prices for refinery-grade propylene, however,
rarely remain discounted vs. Gulf Coast gasoline prices;
so the price rally in January occurred only a month or
two sooner than expected. Petral forecasts spot prices for
refinery-grade propylene will average 56-60¢/lb for
first-quarter 2012 and 60-65¢/lb for second quarter.
Premiums vs. Gulf Coast unleaded regular gasoline will
average 10-12¢/lb for first-quarter 2012 and 18-22¢/1b
for second quarter.

“Petral forecasts polymer-grade propylene will aver-
age 62-65¢/lb during first-quarter 2012 and 68-72¢/lb
during second quarter 2012. Forecasts for polymer-grade
propylene are based on premiums of 7-95¢/lb vs. refin-
ery-grade propylene.”

We read his forecast as saying prices went up
about 50% at the end of January and are likely to
stay there for the first half. &

ameroingencity - |NNOVATING FOR RETAILERS

<Catalog

Go to www.inno-intl.com, or call (888)488-9517

Selling has changed. Buyers are smarter, they are plugged in and they are mobile.
Innovations International works for retailers. We build industry-leading

software solutions that help retailers compete and thrive. Call us today.
) Innovations International..
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H.M. NABAVIAN & SONS, INC.

ORIENTAL RUG ACCESSORIES & SUPPLIES

36 E. 31st ST, BASEMENT
NEW YORK, NY 10016

Phone: 212-213-2476, Fax: 212-213-4276,

Orders: 800-352-7510
www.hmnabavian.com

Rug Wrapping Papers
Packing & Shipping Supplies
Tags & Tagging Supplies
Rug Display Clips
Fringes, Edging, & Binding Tape
Wool Yarns, Cotton & Linen Threads
Needles, Scissors & Rug Repair Tools
Rug Shearing Machines
Moth Sprays, Moth Balls & Flakes
Staple Guns & Staples
Rug Padding
Brass Stair Rods
Inks, Paints, Dyes, & Markers
Pens, Pen Holders, & Brushes
Rug Cleaning Supplies
Spot, Stain, & Color Removers

New York

is the market
for home textiles...

and the market in New York is

TEXTILE
BUILDING

The Textile Building at 295 Fifth

Give your business the best market, in the market.

Call Lou Lombardi = 212-685-0530
President & CEQO, Manhattan Properties, Inc.

ce0295@aol.com * on-site management

For more detail please visit our web-site or
call for our catalogue.

(3. A. GERTMENIAN & SONS

= Los ANGELES * ESTABLISHED 1896 -

We produce it

G.A. GERTMENIAN & SONS I
300 WEST AVENUE 33
L.0oS ANGELES, CALIFORNIA 90031

We package it

We deliver it -
| l1CLEMHOMNE
| 213-250-7777
| B00-874-1236

Fax
213-250-7776

You PROFIT from
our experience
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clesigners’ nereelk
Jennifer M. Griffin, Allled ASID

Criffin Interiors, Wenham, MA 01984

WHAT MARKETS DO YOU USUALLY ATTEND?

Every couple of years I go to the High Point Market
and visit the Boston Design Center more often. T do
like to go to some New York shows and the Design
Centers there. I take my clients to showrooms, so they
can see and help with decisions.

DO YOU HAVE A FAVORITE SOURCE?

[ particularly like Landry and Arcari in Boston and
Salem, as well as Stark Carpet. Both have excellent
quality, good service, good prices and good turn
around time. T often turn to them for custom rugs, but
as the economy has slowed, 1 only order a custom rug
every couple of years.

DO YOU HAVE A FAVORITE FIBER OR STYLE OF RUG?

[ prefer to use natural fibers, such as wool, silk,
and mohair, because of their cleanability. Of course it
depends on the location and placement of the client’s
carpet in their home. Sisal is not practical, as it is not
particularly cleanable, so I don’t use it very much.

DO YOU SHOP ONLINE?

No, it is important for my client to see the quality of
the rug and to touch and feel it.

HOW IMPORTANT IS "GREEN" TO YOU?

Green is very important to me and always has been.
Price, of course, is a major consideration, and it doesn't
fit every budget. The final decision usually rests with the
client and their preferences.

DO YOU HAVE A DESIGN RULE THAT YOU LIKE TO
FOLLOW?

I have been in design for a number of years. I think it
is very important to follow the client’s needs, desires,
and wants. Every project changes with every customer. 1

definitely don’t have a “cookie cutter” design program to fit
everyone. It is very individualized and must pass the test

of time.

WANT TO SEE MORE? GO TO WWW.JGRIFFININTERIORS. COM
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‘Green’ is very
important to me
and always
has been.
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BEST VIEWS.

Why stack rugs when you can slide them? Only Best can give you a space-saving
sliding system that saves floor space while beautifully displaying area rugs af eye level.

That's beautiful. That’s Best.

Shown here: The BestTrak Slider System =

is available in self-standing and ceiling 5 mT
mounted models for area rugs ranging

from nominal 6 x 910 9 x 12. dm]gv stems

ADIVISION OF JOHN . BEST & SONS, ING.

CALL US TODAY FOR THE BEST VIEWS.

P0. Box 293, One Burlington Road ® Galva, Illinois 61434-0293
1-800-344-2378 « FAX 309-932-2127 © www.jhbest.com

1-800-344-BEST

RugWrap™

made from 100%

DuPont™ Tyveke

Twine e Tape e Tagging Supplies e Kraft Paper  Poly Tubing

Ask About
our FREE Tape
or Twine
offer!

11621 Caroline Rd  Philadelphia, PA 19154
Local (215) 338-6515  Fax (215) 338-0199
Toll Free (800) 372-3366

Www.materiaiconceptis.com

One invoice. One shipment. Experienced personnel. Great service.

Tyvek® is a registered trademark of DuPont™ e Rugwrap™ is made from 100% DuPont™ Tyvek®

APRIL 2012

Looking For A Computer System
To Manage Your Oriental Rug

Retail Business?

";Zl‘e‘-% \\\\\\\\\\\\\\\\\\\\\\

ORRScowp

Oriental Rug Retail System

Windows software designed for todaysOriental Rug Retailer

* Complete Rug Inventory
and Rug History

* Vendor Purchases and
Consignments

¢ Barcoded Rug Tags
¢ Special Order Rugs
* Rug Images

¢ Simple One-Step Sales Invoices,

Consignments, Approvals,
Layaways & Work Orders

* Sales Analysis &
Purchase Analysis

* Sales Commissions &
Sales Tax reporting

* Multi-User and
Multi-store ready

www. rugnewsanddesign.com

¢ NEW! Non-rug Merchandise,
Services, and Quote modules
now included!

¢ NEW! ORRS “Web-Link” option
available to connect to websites

| Software is also available

| for the Rug Wholesaler. ‘

‘ FREE Online |
| demonstrations available.

kum@ucﬁ

1201 Broadway - Suite 1006
New York, NY 10001
(212) 629-6630

www.kumquatine.com
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clesigners’ NeIeLeoIK
Mer Dixon ASID

, OH 43065
WHAT MARKETS DO YOU ATTEND?

I go to High Point, as well as NeoCon in Chicago. T used to live
in Houston where there are fabulous showrooms. Here in Cleveland
the Ohio Design Center is the closest design center, but 1 only go
there occasionally.

I

il

WHEN DO YOU CHOOGSE YOUR FLOOR COVERING?

Early on I choose the floor covering, as I consider it a key element
in a project. Typically I either choose a key fabric and then the rug,
or possibly vice versa. Wool is my absolute favorite fiber, but T do
like anything textural. By that I mean a rug with loops or pebbles,
something tactile.

WHERE DO YOU SOURCE YOUR RUGS?

There are a couple of great showrooms near Columbus that T like
to go to: KLA. Menendian Rug Gallery and Azia Oriental Rugs. Fine
Oriental Rugs only works with the trade, but they have wonderful
price points. Two other places I like to go for all kinds of
rugs are ProSource and America’s Floor Source. My style is
more contemporary, so I dont use a lot of antique
rugs—although sometimes antiques look great with
contemporary.

DO YOU ORDER MANY CUSTOM RUGS?

[ do a lot of custom rugs out of broadloom. This is a
quick and easy way to fit a budget and have a lovely car-
pet. T particularly like to do this with shag or friezé;
Masland has some lovely choices with great borders. They
are speedy too.

Typically T order samples to show the client from
online sites. Surva is really good about this and one of my
key lines. They have a wide range of choices and good (44 I do a lot Of custom

customer support.

rugs out of
ANY DESIGN RULES YOU LIKE TO FOLLOW OR LIKE TO
BREAK? broadloom. 99

A rule I like to follow is to incorporate a certain rhythm
and repetition of elements in my design project. For instance, it may be circles. If there are circles in the rug,
there may be circles in the fabric, in a lamp or elsewhere in accessories. Otherwise I like to break out of the
mold and use materials in an unusual way. Perhaps put a jute rug on a wall, or use a rug for a tablecloth or
on the upholstery Sometimes I think it interesting to take a giant antique rug and make it wall to wall.

WANT TO SEE MORE? GO TO WWW.MARYDIXONDESIGNS.COM
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rugs

Liora Manné products are distributed by

: TRANS
OCEAN
Jgroup

212 989 2732
www.lioramanne.com
www.transocean.com

fabrics wall-covering wall art

visit us at the

High Point Market
April 21-26

IHFC Building

Green Wing, 3rd floor
Showrooms G365& G367



SEE IT ALL

THE WORLD’S GLOBAL MARKET.
BY DESIGN.

Explore the country’s largest
permanent collection of handmade,
machine-made, new and antique
rugs in every style and every price
point. With more trend-setting
ideas and more convenience,
AmericasMart is the #1 place to
grow your business.

The Atlanta International
Area Rug Market’

July 12-15, 2012

The Atlanta International Gift &
Home Furnishings Market"

Showrooms: July 11-18, 2012
Temporaries: July 13-17, 2012

PLAN YOUR VISIT TO MARKET TODAY!
AmericasMart.com 800.ATL.MART

Select showrooms also open daily, 10am-4pm

,//51 AmericasMart’Atlanta ¥ rs
-
by dwign! e

connect with us!
AmericasMart.com
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DALLAS HAMBURG | HIGH POINT | LAS VEGAS | NEW YORK
High Point International Home Furnishings Market

145 Market Square @ 305 W. High Street / High Point, NC
April 21st — April 26th

FEIZY CENTER / 1949 STEMMONS FREEWAY / DALLAS, TX 75207 / 800.779.0877 / SALES@FEIZY.COM / WWW.FEIZY.COM
©2012 FEIZY IMPORT & EXPORT COMPANY®, LTD.
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fribal Chiel

Exciting new ikat collections from

:-'I Fa "
‘N 1779 Cv)
' \\f\f N - / ! -} {j r}f

Expenence tha magic &nd splendar of the East with
Mounson's. thres baautiul new cofections — Napal,
Siam and Duna, Thay faature bold and d-amatic
tradtions patterns incorporating axciting colars with
over-sized motifs. These collect ons are viorant and
chamming agaptaticns of anciant folk art and graat for any
deécor or room ssttng. 1's no wonder that ikats are the
trend from teshion to fioos this year!

Nourizon industres; 5 Sampson Street, Saddle Brook, NJ 07663
T A002E3 1710 or 201 3636000 = wwd nounssy Lom

Pemnanant shownoms m el ¥ork, New Jaeey Adanlz,
High Poird, Les Nagas & Zurich




