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Observations

By Leslie Stroh

Walking the Market at the NY
International Gift and Home show,
I ran into Bill Ward, now with
Lillian August. Since he buys and
sells a lot of rugs, T asked him
what he thought of the current
market, particularly about the
overdyed Turkish Patchwork rugs.
He responded that their success
clearly indicated a demand for
strong color, otherwise unfulfilled
by the market. He did add that
traditional red and blue were not
among the colors wanted.

Notice that the conversation
was about color, not knot count,
or quality or, or, or any of the tra-
ditional values. Patchworks are
made from worn out Turkish car-
pets of indifferent quality when
new, and pieced from damaged
carpets, then stitched together.
They are generally large, and easi-
ly made custom to any size. And
they sell. Consumers like them.

The success of patchwork has
given rise to a number of machine
made interpretations, starting with
Feizy a few markets back, and if
you look through www walkingth-
emarket.com online you will see
interpretations from Couristan—
the Easton Collection, and from
Momeni, the Vintage Collection
machine woven in wool and hand
finished, resulting in each rug be-
ing an individual one of a kind.

Nalbandian is following the
principles established in Turkish
patchwork of refinishing Egyptian
and full Turkish rugs, shearing
them, and overdying them in
shall we say, less vibrant colors
than the Turkish overdyes. The
key to Nalbandian’s rugs is that he
is actually refinishing them to

8

convert the unsaleable to saleable.

The other topic of conversation
with Bill Ward was the decline in
the supply of weavers. He has
maintained for the last few years
that supply is not as great a prob-
lem as I perceive. In our conversa-
tion he made the point that if you
pay the weavers well and regularly,
they keep on weaving. Others who
make fine goods have made that
point as well. By the time wage in-
creases get to retail prices, con-
sumers are going to have to pay
more for new rugs at any quality
level. Fine goods take a long time
to weave, and embody a lot of la-
bor. They will be more expensive.

What we expect to see is that
with a limited supply of weavers,
those that can weave better and fin-
er goods will be upgraded and
those goods will become much
more expensive. We also hear from
almost every manufacturer we talk
to, that new younger (legal age)
weavers are not entering the mar-
ket. And the child labor issue is
dead because the children are going

LIFESTYLES: Momeni Rugs

to school. Everybody wants to work
in an office, nobody wants to work
on a loom. That is a new reality.

On the other hand, (and jour-
nalists have as many hands as
economists) we talked with a ma-
jor Pakistani manufacturer recent-
ly, and he told us that the weavers
who used to make fine Pakistan
16/18 (almost non-existent) and
16/16 (off 90% from peak) are
wanting to work on commercial

continued on page 16
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JODI'S IMPORTS
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KOOCHES
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Observations

continued from page 8

- LIFESTYLES: Company C
qualities because they can make
three carpets in the time it took
them to make two fine carpets, thus

earning more completion payments.

The other thing that we are hear-
ing from India primarily is that im-
porters are not always picking up
their orders, and that there was on
rumored multi-million dollar order
cancellation. 1 think all the prob-
lems are in tufted. That does mean
that there are containers of goods
on offer. Nobody is too concerned
about copvright issues at the mo-
ment, the manufacturers just want
their money. The good old days of
weaving twice as much as the order in anticipation of a re-order appear
to be but a distant memory.

And more importantly for the business of rugs, there is no credit. The
business requires deposits and prompt payments at the producer/im-
porter level. The optimism that created easy credit for retailers no longer
exists. And because inventories are more difficult to finance, if they can
be financed at all, selection of sku’s has to be narrowed to best sellers.
Narrowing the selection to best seller’s means more custom orders for
specific slow selling sizes. Because of this, we think the custom business
will continue to increase, both to satisfy the consumer, and to compen-
sate for decreased inventory selection.

When vou look at www.walkingthemarket.com, you will see mostly
tufted and machine woven rugs that were in the past three markets. You
see what we see at market, even if you don’t go to a particular market.
We do.

When 1 look back at some one hundred plus pictures, 1 see transi-
tional designs, not traditional. For those companies, when we asked
“What’s New” transitional is what they showed us, or contemporary. We
don’t know what is selling at retail, but if everybody is showing transi-
tional, then it is probably selling.

In September we will be posting to www.walkingthemarket.com pic-
tures from more than 35 vendors at the NYICS, which is the concen-
trated market for higher end knotted rugs, particularly oriented to de-
signers. [ don’t expect to see many traditional designs, except from

continued on page 22
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Karastan’s 1933 Wonder Rug at Las Vegas

A stunning piece of history came to the Las Vegas Market
when Karastan Rugs displayed its World’s Fair “Wonder Rug” in
its new showroom. “We are an American rug company that has
stood the test of time, and we celebrate the quality of our prod-
ucts that also stand the test of time,” said Steve Roan, President
of Karastan Rugs. “This rug was created for the entrance to the
1933 Chicago World’s Fair and is a testament to the quality and
workmanship of Karastan. Five million attendees walked across
the Wonder Rug. One year later Karastan cleaned one half of the
rug to show the world that the rug’s amazing quality and beau-
ty was just a wash away.”

But that’s only half the story. In 1939, Karastan put the exact
same rug to the test again. During the New York World’s Fair,
more than 9 million people walked over the same rug. Again
one half of the rug was cleaned to reveal the original beauty.

Today Karastan makes its rugs in Eden, N.C. Karastan still
uses the spool Axminster loom, a technology developed by
Marshall Field in 1928 to duplicate the craftsmanship of a hand
woven rug.

SEPTEMBER 2011 wwWw . rugnewsanddesign.com 17
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NY International Carpet Show (NYICS), September 11-13, 2011,
7 W New York (7 West 34th St, at 5th Avenue)

Aara Rug J.D. Staron Galleries 16
Amadi 28 Kooches 2
Apadana 37 Lapchi 26, 31
Ariana 29 Mobayen / AzadUSA 25
Art Resources 27 Mobayen 33
Asha Carpets 22 Nalbandian 19
Azad USA 39 Nature’s Loom 8
Boga 35 New England Collection 17
Cadry's 4 New Moon 7
Caravan Rug Corp. 5 Persian Gallery 11
Chelsea Carpets 34 Robin Gray Design 30
Creative Matters 20 Siouni, LLC 12
D&K Wholesale 6 Tamarian 38
Eliko Decorative Carpets 18 Tibetano 36
FJ Kashanian 15 Turkmen Rugs 9
French Accents 21 Wool & Silk Carpets 32
French Market Collection 23 Woven Legends 40
Jade 24 Zollanvari 3
Orica Fall Market, September 12-15, 2011

Orica Building, 100 Park Plaza Dr., Secaucus NJ

Anadol Rug Co. 106-N Masterlooms, Inc. 103-S
Antique Rug Buyers (Cy Tavazo) 103A-S Mihan Carpet 103A-S
Art Resources 202-S Nasser Hakimian Rugs, Inc. 207A-S
Authentic Looms Rugs, Inc. 207-N Obeetee, Inc. 103A-S
Banilivi & Nabavian 304-S Old World Classics, Inc. 205-N
Bashian 101-N Oriental Rug Importers Assoc. 200-N
Bichoupan Rug Corp. 207A -S Pacific Collection 108-N
Creative Touch 214-N RH Devletian 203-N
Creative Touch Studios 210-N Renaissance Carpet & Tapestries 206-S
Eastern Oriental Rug Center (EORC) 102-N Romani Rugs LLC 112-N
FJ Kashanian Rug Corp. 106-S S.N.S. Rug 104-N
Ferdous Oriental Inc . 303-S Sultanhan, LLC 103A-S
Hadji Jalili Revivals, LLC 208-S Tepp Team USA 102-S
Handloom Emporium, LLC 216-N Trans Orient/ Fazeli, Inc. 301-S
Jerry H. Aziz Oriental Rugs 302-S Umar Oriental Rugs, Inc. 201-S
Kashee Brothers 215-N Yadid (Source of Antique Rugs) 108-N
Lifestyles USA, Inc. 219-N Yashar Sons, Inc. 104-S
Looms of Persia 102-S Zarnegin International Rug Corp. 201-N
Lotfy & Sons, Inc. 205-S Zollanvari, Ltd. 204-S

Orica operates a shuttle between its building and Manhattan. Shuttle vans leave Manhattan, from 5th Ave and 30th St,

at 10 am, noon, 2 pm and 4 pm. Vans leave Orica at 9:15 am, 11 am,

(201) 866-8399 for further information.

1:15 pm and 3 pm. Call Orica at

NY Home Fashions Market, New York City, September 19-23, 2011

Abrahami Rugs & Décor
AM Home Textiles
American Green Rug
Bacova Guild

Balta US

Brumlow Mills

Carpet Art Deco
Catalina Rugs

Central Oriental/Natco
Chesapeake Merchandising
Concord Global Trading
Creative Home Ideas
Dynamic Rugs

Feizy Rugs

GA Gertmenian

Garland Carpet & Rug
Glenoit Rugs

Home Dynamix

Kalaty

Kaleen

KAS Rugs and Home
Linon Home Décor Products
Liora Manne

Log Cabin Rug Co

18

230 Fifth Ave, Suite 1808
230 Fifth Ave, Suite 1601
230 Fifth Ave, Suite 1712
295 Fifth Ave, Suite 814
295 Fifth Ave, Suite 1504
295 Fifth Ave, Suite 801
295 Fifth Ave, Suite 303
230 Fifth Ave, Suite 1513
295 Fifth Ave, Suite 212
230 Fifth Ave, Suite 503
295 Fifth Ave, Suite 810
295 Fifth Ave, Suite 1714
295 Fifth Ave, Suite 1604
230 Fifth Ave, Suite 904-905
295 Fifth Ave, Suite 1618
295 Fifth Ave, Suite 1501
295 Fifth Ave, Suite 612
295 Fifth Ave, Suite 1619
7 W 34th St, Suite 807

7 W 34th St, Suite 820
295 Fifth Ave, Suite 819
230 Fifth Ave, Suite 1008
210 11th Ave, 7th floor
295 Fifth Ave, Suite 1501

Loloi Rugs

MAC Carpet USA
Maples Industries
Medici

Merinos Furniture & Carpet
Mohawk Home

Nance Carpet & Rug
Natco Products Corp
Newmark

Nourison

Orian

Oriental Weavers

Park B. Smith

Rizzy Rugs

Rug & Décor

RUIA Home

Sabry Rug and Textiles
Shaw Living

Sphinx by Oriental Weavers
Surya Rugs
Trans-Ocean Import Co
Veratex

Vista Home Fashions
YMF Carpets

www . rugnewsanddesign.com

295 Fifth Ave, Suite 1009
295 Fifth Ave, Suite 1611
295 Fifth Ave, Suite 218
295 Fifth Ave, Suite 712
295 Fifth Ave, Suite 810
295 Fifth Ave, Suite 1412
230 Fifth Ave, Suite 1609
295 Fifth Ave, Suite 212
295 Fifth Ave, Suite 1412
295 Fifth Ave, Suite 104
7 W 34th St, Suite 307
295 Fifth Ave, Suite 512
230 Fifth Ave, Suite 1818
7 W 34th St, Suite 733
230 Fifth Ave, Suite 1808
295 Fifth Ave, Suite 819
295 Fifth Ave, Suite 1610
295 Fifth Ave, Suite 306
295 Fifth Ave, Suite 512
7 W 34th St, Suite 439
210 11th Ave, 7th floor
261 Fifth Ave, Suite 2205
230 Fifth Ave, Suite 705
295 Fifth Ave, Suite 1714
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Designer Day Panel at
/W New York

7W New York, just off 5th Avenue, is hosting a
dynamic panel of industry experts to discuss the sub-
ject, “Selecting the Right Carpet: From
Contemporary to Classic to Custom.” This informa-
tive discussion will be held on Monday, September
12 at 11:30 a.m. in conjunction with the New York
International Carpet Show. This year’s moderator is
Annie Block, who has more than ten years of editori-
al experience. The panelists include 2007 Interior
Design Hall of Fame inductee Carl D’Aquino,
Brooklyn artist Amy Helfald, and Pedro Lima, a mul-
titalented New York City designer.

Thirty-six top importers and carpet makers are of-
fering their newest creations at the NYICS, which is
sold out for the second year. Founder and owner of
the high-end show, Dennis Dodds, says "this may be
our most exciting and diverse event, with several first
time exhibitors and a rich mix of new product
launches. There are a lot of design-driven innova-
tions, engaging palettes and intriguing textures that
will do well in the marketplace." For Dodds, who is
also an architect, this "latter-day renaissance of arti-
san carpetweaving and design" is the future of the
handmade carpet industry. Dealers specializing in
antique carpets will also exhibit.

New Franchisees of
Decorating Den Interiors

Professional Decorating & Sales School ("PDSS") shown here are standing
from left to right: Jane Moyer, Kathy McGroarty, Candace Brooks, Kim
Lynch, Robin LeNeave and Donna Roach. Seated from left to right: Shelly
Holt and Trisha Gabriel.

SEPTEMBER 2011 wwWw . rugnewsanddesign.com
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ar‘OlDesign: When Rugs Move Off the Floor

Increasingly the market seems not to want rugs but—COLOR, DESIGN and TEXTURE—using the medium of a rug. As such, rugs can
come off the floor in the home—or when displaying rugs, they can come out of piles on the floor or off arm racks. Well—Chip Wade—
destroyed brain numbness at AmericasMart in July, with extraordinarily creative use of rugs in five room vignettes; two shown here.

CAPEL RUG
on the wall

NOURISON RUG
on the headboard

AMER SCATTER
wrapped as a pillow on the chair

SAFAVIEH RUG
as a bedspread

continued on page 23

When your customer or your client needs a
very fine Persian Rug we can help you.

Maintaining a large stock of fine Persians takes generations of
experience and knowledge.

Specializing in Very Fine Tabriz, Nain (three grades),
Esphanan (silk foundation), Silk Ghom (all silk), and classic
Bidjar.

Our website is www.TeppteamUSA.com,
email is info@teppteamusa.com

We are pleased to share our experience and knowledge with you.

. Tepp Team USA e 100 Park Plaza Drive ¢ Suite 102

TE PP \,Zr TE AM South Secaucus, NJ 07094
| = Phone: 201.863.8888 ¢ Fax: 201 863 8898

USA
Your resource for fine hand-woven rugs ¢ info@teppteamusa.com

SEPTEMBER 2011 wwWw . rugnewsanddesign.com 21
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Observations

continued from page 16

Afghanistan, and some {rom India.
The other big category is likely to
be transitional designs from
Nepal.

The week following NYICS, we
will go to the New York Home

22

Fashions market, which is for the
most part a mass merchant show
with Home Accent rugs and mass
merchant price points. This show is
the polar opposite of NYICS, and
vet we expect the colors and de-
signs to have more in common than

www . rugnewsanddesign.com

differences. Again, you see what we
see on www.walkingthemarket.com,
even if you don’t attend.

Walking the Market is a featured
column from Rug News and Rug
News andDesign for over 30 years.
We have moved it to the web so
that we can provide fuller coverage
of markets, particularly when a
large percentage of retailers/design-
ers do not attend markets.

Www.rugnewsandesign.com car-
ries all the features of the print
magazine and recent issues of the
print magazine. Because we have
just re-designed the website to ac-
commodate Walking the Market,
certain features such as the Rug
News  Archive,  Repair  and
Restoration, and Rug Basics are
temporarily not available. All of
these will be moved to the new
site by the end of the year, (we
hope).

Current Designers’” Notebook ar-
ticles are available on line, and the
balance should be available by
mid September. We expect to ex-
pand the online entries for
Designers’ Notebook as we go for-
ward.

That said, it is the print version
of Rug News andDesign that con-
tains the current information and
analysis of the market place writ-
ten for retailers/designers, and on-
line that shows you pictures of
“What’s New”, either on our adver-
tisers’ “What’s New” page, or
Walking the Market. &

www.WalkingtheMarket.com

SEPTEMBER 2011
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andpesign: When Rugs I\/Iove Off the Floor

continued from page 21

NOURISON RUG
covers the wall behind the crib

AMER RUG
is the bumper pad

AMER RUG
on the rocking horse

In a Americasmart seminar called Pricing for Profit, Andy Fried suggested that rugs stacked in piles or hung from racks have a numb-
ing effect on the floor salesman as well as the home furnishings buyer. This nursery will enliven a retail display. And a rug on the wall

can cover dall sorts of inappropriate surfaces for a nursery!!€3

G.A. GERTMENIAN & SONS

b3

-1 . Los ANGELES = Estapuisurp 1896 &

We produce it

; Jreroe 1 1 G.A. GIRTMINIAN & SONS
We pdc ;\”*{’ e | 1130 WEST SCCOND STREET
) _ _ 1 Los Avcrics, CALITORNIA 90012
We deliver it _
TELEPHONT
213-250-7777
S00-874-123h

Fax

You PROFITf}(}m | 213-250-777
our experience |
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A Showhouse Can Reﬂeot a DeS|gner s Style

Shown here is a photograph of Reflections, a
mountain house in Cashiers, N.C. The house is a
true Southern masterpiece on a beautiful 42 acre
sanctuary atop Cedar Mountain that adjoins 600
additional acres of conservation land. There are
approximately 23 designers, who have brought
their expertise to embellish this lovely log home.
Linda Pellegrini, this year’s Showhouse Chair; and
her committee have brought Los Angeles’ Mary
McDonald and Nathan Turner; currently appear-
ing on Bravo’s hot new show, “Million Dollar
Decorators,” as featured speakers for a luncheon
and book signing. Throughout the year Designer
Showhouses can be found in many cities and
states. They often support worthy causes and fea-
ture the work of local interior designers. The
Atlanta Showhouse Dbenefitted the Atlanta
Symphony; The Kips Bay Showhouse in New York
City contributes their proceeds to the Boys and
Girls Club; The Hampton Showhouse benefitted
the Southampton Hospital; and The Cashiers
Showhouse provided funding to the Cashiers
Historical Society and a grant to the Cashiers
Valley Community Center. Visiting a designer
showhouse is a wonderful way to learn the designer’s style. Does his/her work suit you? Is this the way you would want a particular room to
look? Are you on the same wave length? For the designer it is an ideal way to become known in the community and find new customers.

RugWrap~
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Sue Thomson, C.I1.D., Decorating Den Interiors
East Norriton, PA

What markets do you attend?

We really enjoy our trips to High Point. “ I'love quallty

We come back so excited with the new Flokati rugs.

product lines that our clients just have to . .

feel our joy! Our own Decorating Den I love adding white

annual conference draws in all preferred to a room. 99

suppliers, so we see what they have new as well.
Plus my decorators and I often visit the Marketplace
Design Center in Philadelphia.

Do you have a favorite style®

Don’t laugh! I love quality Flokati rugs. I love
adding white to a room and the natural long white
fibers can give a perfectly balanced space a slightly
wild look. I also like the fact that the animals aren’t
harmed as the rugs are woven, like wooly sweaters.
They can be washed and last for years. They work as
well in a contemporary setting, as they do in a
formal space.

Do you shop online or by catalog®

We shop in a variety of ways. Even when shopping
by catalog, we generally purchase small sample rugs,
as we need to check the colors, as photographs often
distort the colors.

How important is it that something be new?
Or what about green?

Yes, it is nice to see new materials. A good example is the abundance of inside/outside
rugs that have become available over the past few years. My team became accredited
Green Leaders with the Sustainable Furnishings Council in 2009, and if we find interest in
green products we will show a full range.

What about custom rugs?

My favorite store for custom rugs is Galbraith and Paul in Philadelphia, and if you
haven’t seen them in shelter magazines, check them out at galbraithandpaul.com, where
you can see the textiles and wallpaper recently added to their collections. For clients with
a smaller budget we love playing with our Signature Collection kit. We design a pattern,
choose from a wide selection of colors and textures and our custom rug gets to us in
weeks.

Want to see more: Go to www.decoratingdenphilly.com

26 www . rugnewsanddesign.com SEPTEMBER 2011



H.M. NABAVIAN & SONS, INC.

36 E. 31st ST, BASEMENT
NEW YORK, NY 10016

Orders: 800-352-7510
www.hmnabavian.com

Rug Wrapping Papers
Packing & Shipping Supplies
Tags & Tagging Supplies
Rug Display Clips
Fringes, Edging, & Binding Tape
Wool Yarns, Cotton & Linen Threads
Needles, Scissors & Rug Repair Tools
Rug Shearing Machines
Moth Sprays, Moth Balls & Flakes
Staple Guns & Staples
Rug Padding
Brass Stair Rods
Inks, Paints, Dyes, & Markers
Pens, Pen Holders, & Brushes
Rug Cleaning Supplies
Spot, Stain, & Color Removers

For more detail please visit our web-site or
call for our catalogue.

ORIENTAL RUG ACCESSORIES & SUPPLIES

Phone: 212-213-2476, Fax: 212-213-4276,

SEPTEMBER 2011

L tsnsuc mss i e momvee |
Chatalbash by COSTIKYAN"

The oldest, most reliable source for Rug &
Carpet Supplies in the world sinee 1925,

Artisan” Binding Collection
Cotton, Leather, Four Leather & Linen Binding,
Woal Serging. Desigrer Colors & Wedths,

In Stock and Ready to ship. Color Charts available.

Visit our full service Website at
CHATALBASHRUG.COM
10% off your first order placed on line

Cuality Mame Brand Supplies at competitive
prices on the Web & Friendly Customer Service,
CHATALBASH BY COSTIKYAMNT INC
28-13 14th $treet, LIC, NY mo2
800 247 RUGS - Fax T8 T26 1587
FREE DELIVERY TO N¥YC & ORICA

www . rugnewsanddesign.com
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Donna Smith, Decorating Den Interiors

Fast Walpole, MA

What markets do you usually attend?
é ! do like to

I attend the Decorating Den Interiors market ‘

regularly. This is held at our annual conference keep my stocked
each year in May, the location changes from year

to year, most recently in Phoenix. I am able to SAamp les f resh
view both the fall and spring market updates and new

from our preferred suppliers at
these markets. I have also
attended the High Point Market |
over the years.

Do you have a favorite style?

I generally prefer a wool rug
due to its durability. I have most
recently been featuring more
transitional styles of area rugs.
I favor Surya, Trans-Ocean, and
Company C. Surya has a wide |
selection of contemporary,
transitional and traditional
patterns in updated colorways.
Trans-Ocean offers a similar
variety, custom sizing, and price &
points to meet all budget
requirements. Company C
features brightly colored wool ——
hooked and knotted rugs, which work well in a coastal setting as well as for the client
who loves color and bold pattern.

Do you shop online or by catalog?

I do stock some rug samples but shop primarily by catalog and order samples prior to
committing to an area rug for any project. The online and catalog colors are not always
reliable; therefore I only deal with those companies who offer a sampling program. I do
like to keep my stocked samples fresh and new in terms of style and colors, although
many of my clients still opt for tried and true traditional styles.

What about buying custom rugs®@

I do buy custom rugs occasionally. My favorite source is Davis and Davis —”the quality,
color selections and style choices are superior to other companies I have seen.”

Want to see more: Go to www.decoratingden.com

28 www . rugnewsanddesign.com SEPTEMBER 2011















